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Cestovni ruch

e \Vyuzijeme znacny potencial cestovniho ruchu pro
podnikani, zaméstnanost a rozvoj regionl. Ceska republika
ma vsechny predpoklady byt evropskou top destinaci.
Podporime prijezdovou a domaci turistiku vcetne lazenstvi
cilenymi kampanémi.

financovani a ukoly destinacniremanagementu. V segmentu
cestovniho ruchu tak wieg propojime veregjne a soukrome
zajmy a zlepsi oordinaci strategickych, rozvojovych,
marketirgovych a obchodnich aktivit.

e Zdigitalizujeme spravu v oblasti cestovniho ruchu napf.
systemem e-Turista (od 2025), ktery snizi administrativni
zatéz podnikatell i obci a zefektivni vybéer ubytovacich
poplatku.



§ 35 (2) Zastupitelstvu je
vyhrazeno

e) schvalovat koncepce rozvoje
ospii/TEERS 2 KO cestovniho ruchu na uzemi kraje,
zajistovat jejich realizaci a
kontrolovat jejich plnéni,
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Share of travel and tourism's total contribution to GDP in European Union member

countries (EU-27) and the United Kingdom (UK) in 2019 and 2022

Characteristic 2019 2022
Croatia 25.6% 25.8%
Greece 20.7% 18.5%
Portugal 17.3% 15.8%
Spain 14.1% 13.6%
Malta 15% 12.6%
Cyprus 13.7% 12.2%
Italy 10.6% 10.2%
Austria 10.8% 9.5%
United Kingdom 9.9% 9.5%
Netherlands 10.8% 9.4%
Slovenia 10.8% 9.2%
Germany 9.8% 8.8%
Estonia 12.3% 8.7%
Luxembourg 9.8% 8.5%
France 8.4% 8.2%
Finland 7.8% 6.7%
Sweden 7.1% 6.7%
Hungary 8.3% 6.6%
Bulgaria 9.9% 6.5%
Latvia 7.6% 6.4%
Denmark 6.5% 5.7%
Romania 6% 5.5%
Belgium 5.5% 4.7%
Slovakia 6.3% 4.6%
Lithuania 6% 4.2%
Czech Republic 6.2% 4%
Poland 4.8% 4%
Ireland 4.2% 3%

evropsky predposledni
26.z 28

Zdroj: https://www.statista.com/



https://www.statista.com/statistics/1228395/travel-and-tourism-share-of-gdp-in-the-eu-by-country/
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Index realné spokojenosti, % velmi spokojenyich obyvatel kraje (T2B)

Zdroj: Datank
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2000s

2010s 2020s
What it takes to attract What it takes to retain & grow

Destination Marketing Era
“Creative Platform”

Regional Brand Strategy Place Brand Management
“Aligned Programs” “Aligned Vision Aligned Action”

Zdroj: Tomas Avrat - place brand strategie
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Sustainability \'

Bleisure

Automation

Mobile Bookings
Vanlife
Personalization
Tech-Empowered Travel
Glamping
Sustainable Tourism
Active Ecotourism
Transformative Travel
Experience Tourism
Wellness

Staycation




Ing. arch. Vojtéch Franta
namestek pro cestovni ruch, lazenstvi, UNESCO a IT

vojtech.franta@kr-karlovarsky.cz
+420 607 012 476



mailto:vojtech.franta@gmail.com

