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Budova MMR

Vazeni ¢tenari a mili kolegové,

rocenka, kterounynidrzite v rukou, ma za cilinformovat Vas o aktivitach,
které Ministerstvo pro mistni rozvoj CR realizovalo za uplynuly rok
v oblasti cestovniho ruchu. Jde o zakladni prehled opatreni, statistickych
dat, vyvoje novych trendud a v neposledni Fadé grafu, které ukazuji, jak
cestovni ruch prosperoval. Rok 2008 uz stacila poznamenat nastupujici
hospodarska krize, a nevyhnula se ani oboru cestovniho ruchu. Bylo
tedy pomeérné jednoduché predikovat, Ze se krize s narUstajici razanci
prelije do roku nasledujicino a ddkladné proveri pripravenost subjektu
této recesi vzdorovat.

Ze statistického hlediska Ize rok 2008 hodnotit spise jako obdobi
stagnace. Poprvé od roku 2002, kdy byla Ceska republika zasazena
katastrofickymi povodnémi a svét byl ovlivnén teroristickymi udalostmi
z 1. zafi 2001 v USA, doslo k poklesu poc¢tu hostl v hromadnych
ubytovacich zarizenich 0 1%. PFijmy ze zahrani¢niho cestovniho ruchu se sice jesté podarilo zvysit
0 1,3%, avsak na ukor zvysenych vydaju, ¢imz doslo k poklesu devizového salda o 4,1%. A statistické
udaje roku 2009 se daji ocekavat jako jesté méné optimisticke.

Presto v tomto roce Ministerstvo pro mistnirozvoj CR realizovalo mnozstvi aktivit, které prinesou pozitivni
efekty zejména z hlediska budouciho vyvoje cestovniho ruchu v Ceské republice. Byly zahajeny nékteré
dulezité systémove aktivity, které jsou financovany ze strukturalnich fondd EU v ramci Integrovaného
operacniho programu, s cilem zvysit konkurenceschopnost celého sektoru. Dominantni roli zde nejen
v roce 2008, ale i v nasledujicich nékolika letech, sehraje kvalita sluzeb a statistika v oblasti cestovniho
ruchu. Ambici Ministerstva pro mistni rozvoj CR je postupné v Ceské republice vybudovat narodni systém
kvality sluzeb v cestovnim ruchu, jenz bude schopny garantovat kvalitu poskytovanych sluzeb v celém
spektru nabidky cestovniho ruchu. Jednotlivym klientim by meél také umoznit ochranu a snadnou
orientaci na trhu. V oblasti statistiky budou realizovany projekty s cilem podpofrit zkvalitnéni statistickeho
systému Ceské republiky tak, aby véechny subjekty cestovniho ruchu disponovaly dostatkem kvalitnich
informaci pro svoje rozhodovani a realizaci konkrétnich zaméru.

| nadale byly prioritou Ministerstva pro mistni rozvoj CR aktivity spojené se vzdélavanim a rozvojem
lidskych zdroju. Je to pravé cestovni ruch, jenz je jednim z vyznamnych nastrojl zaméstnanosti.
Jeho schopnost vytvaret nova pracovni mista i v regionech, které dlouhodobé trpi vysokou mirou
nezaméstnanosti, je velmi dobre znama. V roce 2008 ministerstvo dokoncilo nekolik projektu, které
vyznamnym zpusobem prispély k rozvoji lidskych zdroji a podpore zaméstnanosti v tomto sektoru.

V roce 2008 Ministerstvo pro mistni rozvoj CR Uspésné realizovalo nékteré velmi vyznamné projekty
mezinarodniho charakteru. Jiz v kvétnu Praha hostila dulezité zasedani Komise pro Evropu Svétové
organizace cestovniho ruchu, kterého se zucastnilo vice nez 70 delegatl z 32 ¢lenskych zemi. Témer
ihned po ukonceni této udalosti byly zahajeny intenzivni pripravy na uspésné zvladnuti predsednictvi
Ceské republiky v Radé EU v prvni poloviné roku 2009.

Toto je ovsem pouze minimalni vybér z mnozstvi daldich informaci, které ro¢enka obsahuje. Pevné
Verim, Ze tato publikace spini svUj cil a stane se pro Vas dulezitym zdrojem informaci a dat, pro Vase
vyuziti a praci maximalné prinosnych.

Ing. Rostislav Vondruska
ministr pro mistni rozvoj



Dear readers / Dear colleagues,

The purpose of the yearbook you now hold in your hands is to inform you about activities
performed last year by the Ministry for Regional Development in the field of tourism. It includes
a basic overview of measures, statistical data, and information about the development of new
trends, and contains charts indicating the results achieved by tourism. The year 2008 was already
affected by the ongoing economic crisis, which had its impact on tourism as well. Thus, it was
relatively easy to foresee that the crisis would spill over with an increasing effect to the next year,
and would thoroughly test the resilience of subjects involved in tourism.

From a statistical point of view, the year 2008 can be viewed as a period of stagnation. For the
first time since 2002, when the Czech Republic was affected by catastrophic flooding and the
world impact of the terrorist events of 11th September 2001 in the US, there was a fall of 1% in
the number of guests in collective accommodation establishments. Although income from foreign
tourism did increase by 1.3 % during 2008, this was at the expense of increased expenditure, which
led to a reduction of the foreign account balance by 41%. The statistical data for 2009 could be
even less optimistic.

In spite of this fact, the Ministry for Regional Development has implemented many activities which
will bring positive effects on future development of tourism in the Czech Republic. Implementation
has begun of a number of important systemic activities financed from EU structural funds as part
of the Integrated Operational Programme, with the aim of improving the competitiveness of the
whole sector. The quality of services for tourism, as well as statistics, plays a dominant role in
these activities, not only in 2008 but in years to come. The ambition of the Ministry for Regional
Development is to progressively build up a national system of service quality in tourism in the Czech
Republic. This will guarantee the quality of services provided across the whole spectrum of the
tourism supply. It should provide protection and easy access to information for individual customers.
In the statistical area, activities would be aimed at improving the quality of the statistical system
of the Czech Republic in such a way that all stakeholders involved in tourism would have sufficient
quality information for the purposes both of decision-making and of implementing specific plans.

For the Ministry for Regional Development, activities covering training and human resources
development remained a priority. Tourism is one of the main generators of employment. Its ability
to create new job opportunities in regions which suffer from long-term unemployment is very well-
known. In 2008, the Czech Ministry for Regional Development completed a number of projects which
significantly contributed to human resources development and employment support in this sector.

In addition, in 2008 the Ministry for Regional Development successfully organized a number of very
important events with an international impact. In May, Prague hosted an important session of the
Commission for Europe of the World Tourist Organisation, attended by more than 70 delegates from
32 member countries. Immediately following this event, intensive preparations began for successful
management of the Czech Republic Presidency of the EU Council during the first half of 2009.

This is, of course, only a brief selection from the large quantity of information contained in this
yearbook. | am confident that this publication will fulfil its goal and will become an important source
of information and data, which will provide the best possible tool for your use and work.

Ing. Rostislav Vondruska
Minister for Regional Development

Prazsky hrad
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Ministerstvo pro mistni rozvoj CR od schvaleni Koncepce statni politiky cestovniho ruchu
na obdobi 2007-2013 vladou CR usnesenim ¢. 1239 ze dne 7. listopadu 2007 zacalo velmi
intenzivné naplnovat roli koordinatora realizace schvalenych opatreni tohoto nejdulezitéjsiho
strategického dokumentu pro rozvoj cestovniho ruchu v CR. Poté, co jiz ub&hlo vice nez
jeden a pul roku od doby jejiho schvaleni, byla Ministerstvem pro mistni rozvoj zpracovana
a predlozena k 30. ¢ervnu 2009 prvni zprava o jejim plnéni, prostfednictvim které byla
0 postupu implementace Koncepce informovana viada CR.

Role Ministerstva pro mistni rozvoj je pfi realizaci koncepce pomeérné slozita. Za jednotlivé
segmenty cestovniho ruchu je v CR odpovédnych mnoho subjektt jak na narodni, tak
iregionalniurovni.Z pohledu koncepce tato odpoveédnost vyplyva z vyse uvedeného usneseni,
ve kterém jsou jednotlivym ustrednim organim statni spravy a krajum jako garantim za
prislusna opatfeni pridéleny zakladni odpovédnosti. Implementaci koncepce zneshadnuje
skutecnost, Ze kraje reprezentujici samospravu nejsou povinny se timto usnesenim Fidit
a material pro né predstavuje pouze jakési doporuceni, ze kterého mohou vychazet napf.
pii zpracovani svych krajskych rozvojovych strategii. Rizeni koncepce se tedy stava velmi
komplikovanou zalezitosti a zajisténi maximalizace efektivity realizace jednotlivych zameéru
schvalenych v koncepci je tou nejslozZitéjsi oblasti. Proto pro zefektivnéni realizace této
koncepce Ministerstvo pro mistni rozvoj CR v roce 2008 predlozilo do viady CR Provadéci
dokument ke koncepci, ktery byl nasledné usnesenim €. 913 ze dne 23. Cervence 2008
schvalen. Tento dokument zpresnil odpovédnost jednotlivych subjektl za realizaci opatreni
koncepce a umoznil transparentnéjsi fizeni a kontrolu jejich naplhovani.

Prozpracovanizpravy oplnénikoncepce bylaprotovyuZitastrukturaProvadécihodokumentu
ke koncepci, ktera umoznuje mnohem presnéjsi a podrobnéjsi sledovani jeji implementace
v celé jeji ifi, tedy pres Ctyfi zakladni priority, 13 opatieni az po 71 konkrétnich aktivit.
Zprava, ktera byla Ministerstvem pro mistni rozvoj predlozena vladé, byla zpracovana na
zakladé informaci ziskanych od subjektt podilejicich se na realizaci koncepce o konkrétnich
aktivitach, jez byly uskute¢nény témito subjekty v letech 2007, 2008 a v prvnim pololeti
roku 2009 a naplnovaly nékteré z aktivit koncepce.

Tento prostor neumoznuje hloubégji se zabyvat konkrétnim naplhovanim jednotlivych aktivit
koncepce. V pripadé zajmu je mozné si tento dokument podrobnéji prostudovat na webovych
strankach MMR. Obecné Ize v$ak fici, ze doposud implementace koncepce postupuje dle
schvaleného harmonogramu, pricemz vétsinu aktivit se zatim dafi uspésné realizovat.
Pouze v nékterych aktivitach se jejich plnéni ukazuje jako slozitéjsi. Problematickou oblasti
je implementace aktivit, jez jsou spojeny s védou a vyzkumem v oblasti cestovniho ruchu,
zejména pak zamér institucionalizace védy a vyzkumu do jednoho pracovisté. | pres nékteré
dil¢i zmeny je také velmi obtizné naplhovani aktivit, které jsou spojeny s fizenim cestovniho
ruchu. Uroven spoluprace mezi jednotlivymi subjekty se sice od schvaleni koncepce podarilo
zlepsit, avsak i nadale zUstava na nedostatecné urovni. Je treba si ale uvédomit, ze se
nachazime teprve v prvni tietiné pinéni koncepce, tudiz je k dispozici jesté pomérné dost
¢asu na napady, jak tyto oblasti efektivné resit.

Hlavni roli v procesu implementace vsak zaujimaji evropské fondy, které predstavuji hlavni
nastroj realizace koncepce. Nejen tato skutecnost vyustila v harmonizaci platnosti koncepce
s programovacim obdobim Evropské unie. Jedna se zejména o Integrovany operacniprogram,

From the moment the state tourism policy Concept for 2007-2013 in Czech government decree
No. 1239, dated 7th November 2007, was approved, the Ministry for Regional Development
began to intensify its adopted role of coordinator for the implementation of the approved
measures resulting from this strategic document, which is of the greatest significance for the
development of tourism in the Czech Republic. After more than a year and a half had elapsed
since the Concept” s approval, the Ministry for Regional Development prepared and submitted
on 30th June 2009 the first report on its execution, by means of which the Czech government
was advised of progress in the implementation of the Concept.

The role of the Ministry for Regional Development in implementation of the Concept is relatively
complicated. Many bodies at both national and regional level are responsible for the individual
tourist segments in the Czech Republic. From the point of view of the Concept, this responsibility
arises from the aforementioned decree, in which the individual central bodies of public
administration, as well as the regions as guarantors for the relevant measures, are allocated their
basic responsibilities. Implementation of the Concept is made more difficult by the fact that
regions representing local authorities are not obliged to work in accordance with this decree; for
them the material is only a kind of recommendation on which they may base their work, e.9. when
preparing their regional development strategies. Management of the Concept has thus become
a complicated matter and achieving maximum efficiency of implementation of the individual
plans approved in the Concept is the most complicated area of all. Therefore, in order to improve
the implementation of the Concept, in 2008 the Ministry for Regional Development submitted
to the Czech government an Accompanying Document, which was subsequently approved in
decree No. 913, dated 23rd July 2008. This document defines in greater detail the responsibility
of different parties for implementation of Concept measures, and permits more transparent
management and control of its ongoing execution.

For this reason, when preparing the Report on Implementation of the Concept, the structure of
the Accompanying Document was used, to assure a much more exact and detailed monitoring
of the implementation in its full scope, that is, across the 4 basic priorities, 13 measures up to
the 71 specific activities. The Report submitted to the government by the Ministry for Regional
Development was prepared on the basis of information obtained from those parties working on
Concept implementation in specific activities implemented by these partiesin 2007, 2008 and the
first half of 2009, and that complemented some of the Concept’s activities.

Due to the given scope of this document, we are unable to go into greater depth on specific
execution of individual activities from the Concept. Those who are interested may study this
document in more detail on the Czech Ministry for Regional Development website (www.mmr.
cz). However, to date implementation of the Concept is proceeding in line with the approved
timetable, with the majority of activities successfully implemented. Only for some activities has
execution proved to be more complicated. One problem area is the implementation of activities
linked to science and research in the tourism sector, particularly the plan to institutionalise
science and research in one location. And in spite of some minor changes, it is also very difficult
to complete activities which are linked to the management of tourism. The level of cooperation
between the different parties has improved since the Concept was approved, but it remains
inadequate. One should appreciate, however, that we are still in the first third of Concept
implementation; therefore, there is still enough time available for ideas on how to deal with these
areas effectively.



Regionalni operacni programy, Programy preshrani¢ni spoluprace, Program rozvoje venkova
a dalsi operacni programy, ve kterych je na obdobi let 2007-2013 k dispozici cca 1,2 mid. eur.
Finan¢ni prostredky z téchto operacnich programd znac¢né prispivaji k realizaci konkrétnich
opatreni koncepce. Lze Fici, ze bez téchto nastroju by nebylo mozné néktera opatreni vibec
realizovat. V letech 2007-2008 se postupng, tak jak byly schvalovany jednotlivé operacni
programy, rozbihalo jejich ¢erpani. Tento nabéh akceleroval az ke konci roku 2008, pricemz
jejich hlavni vyuZiti se da o¢ekavat az v dalsich letech. To samoziejmé velmi pozitivné ovlivni
i realizaci koncepce.

Zamérem Ministerstva pro mistni rozvoj je i nadale v souladu s koncepci a provadécim
dokumentem velmi intenzivné pokracovat v koordinaci plnéni cild vytycenych v téchto
strategickych dokumentech s cilem podporovat efektivni rozvoj cestovniho ruchu v CR.

The principal role in the implementation process is taken up by European funds, which are the
main instrument for Concept implementation. This fact, inter alia, resulted in the Concept’s
harmonisation with the European Union programming period. This applies particularly to the
Integrated Operational Programme, the Regional Operational Programmes, the Programmes
for Cross-Border Cooperation, the Rural Development Programme and other Operational
Programmes for which 1.2bn EUR are available for the 2007-2013 period. Funds from these
Operational Programmes contribute significantly to implementation of the specific measures
of the Concept. It can be stated that without these instruments it would not be possible to
implement certain measures. As the different Operational Programmes were approved, start-up
funds were made available. This start-up funding accelerated at the end of 2008, whereupon
their main use is expected in the following years. This will of course have a very positive impact
on Concept implementation.

The plan of the Ministry for Regional Development is still, in accordance with the Concept and
the Accompanying Document, to continue intensively to coordinate the execution of the aims
defined in these strategic documents, with the purpose of supporting the efficient development
of tourism in the Czech Republic.

Autocamping Rozko$




Poskytovani sluzeb v jednotlivych segmentech cestovniho ruchu a jejich uroven kvality
je jednim z dulezitych kritérii pri vybéru sluzby. V souc¢asné dobé vsak jiz davno nestaci
pouha deklarace kvality, spotfebiteli musi byt tato kvalita néjakym zplsobem garantovana.
Z tohoto dlvodu se i odvétvi cestovniho ruchu musi vice naucit pracovat se systémy rizeni
kvality tak, jak je zname jinych sektort narodniho hospodarstvi, v nichz se jiz v dnesni dobé
stalo hodnocenikvality podle ISO norem samoziejmou soucasti podnikani. V cestovnim ruchu
je vsak situace ponékud odlisna, protoze systémy fizeni kvality podle norem ISO nejsou pro
subjekty cestovniho ruchu upiné vhodnymi nastroji garance kvality poskytovanych sluzeb.
Cilem Ministerstva pro mistni rozvoj je proto ve spolupraci s profesnimi sdruzenimi zavést
v CR novy systém standardizace a certifikace kvality poskytovanych sluzeb v jednotlivych
segmentech cestovniho ruchu, ktery bude plné kompatibilni s bézné pouzivanymi systémy
fizeni kvality dle I1ISO norem, avsak bude také dostatec¢né zohlednovat specifika sektoru
cestovniho ruchu. MGzeme tedy fici, ze budou prevzaty zakladni principy systému Fizeni
kvality dle ISO norem, které budou ale doplnény o nékteré prvky, jez budou zohlednovat
specificnost sektoru cestovnino ruchu. Nové narodni standardy kvality sluzeb tak budou
postupné vznikat pro hotelnictvi, gastronomii, cestovni kancelare, sluzby pravodcu, wellness
sluzby, turisticka informacni centra, sluzby venkovského a kongresového cestovniho ruchu
nebo sluzby spojené s udrzitelnym cestovnim ruchem.

Zaméry Ministerstva pro mistni rozvoj vsak jiz v této dobé miri mnohem dale. Postupnym
cilem je v CR realizovat narodni systém kvality sluzeb v oblasti cestovniho ruchu, do kterého
budou vznikajici standardy sluzeb integrovany. Takovy systém jiz nékolik let existuje
v nékterych turisticky rozvinutych destinacich, jakymi jsou kupfikladu Spanélsko nebo
Svycarsko, ve kterych se za dobu své existence velmi osvédcil. BEhem nékolika let bude
i v CR vybudovan obdobny systém, ktery bude komplexnim zpUsobem pod jednou znackou
garantovat kvalitu poskytovanych sluzeb v celém spektru nabidky cestovniho ruchu, a to na
celém uzemi Ceské republiky. Narodni systém kvality sluzeb v cestovnim ruchu tak postupné
v Ceské republice vyrazné prispéje ke komplexni ochrané klienta, transparentnosti trhu
v celém spektru nabizenych sluzeb cestovniho ruchu, ¢imz bude jednotlivym spotrebitelim
zajisténa na trhu mnohem snazsi orientace.

Zakladnim principem celého systému je jeho dobrovolnost. Ze zkusenosti se ukazuje, ze
standardizace byt povinnd nemuze. Trh by se mél postupné vycistit sam diky tomu, Ze
kvalita sluzeb bude ¢im dal vice vyzadovana samotnymi klienty. Da se predpokladat, Ze
necertifikované subjekty, které nebudou zapojeny do vzniklého systému, budou v boji
0 zékaznika znevyhodnény. Tomuto bude svymi aktivitami prispivat i stat formou urcitych
zvyhodnéni pro zapojené subjekty napf. v oblasti nadrodni propagace, zpracovani rdznych
analyz nebo pruzkumu a také tim, ze vznikly systém bude garantovat jako jediny oficialni.

Neméné dulezita je i davéryhodnost systému pro kone¢ného spotrebitele sluzeb, ktera
bude dana jeho velmi prisnymi pravidly, jez v sobé budou mit zabudovany prvky nezavislosti,
objektivity a transparentnosti. Zakladni role budou pevné rozdéleny mezi nékolik subjektu.
Vyznamnou roli zde bude sehravat stat reprezentovany Ministerstvem pro mistni rozvoj, jez

The provision of services in individual tourist segments, and their quality, is one of the important
criteria in selecting services. But nowadays it is no longer enough to have only a declaration of
quality, the consumer must have this quality guaranteed in some way. For this reason, tourism
must learn to work more with quality management systems as we know them in other sectors of
the economy, as the assessment of quality by ISO standards has now become a given in business. In
tourism, however, the situation is somewhat different because ISO standard quality management
systems are not entirely appropriate instruments for tourism companies for guaranteeing the
quality of the services they offer. Therefore, the aim of the Ministry for Regional Development, in
cooperation with professional associations, is to introduce in the Czech Republic a new system of
standardisation and certification of the quality of services offered in individual tourist segments;
this will be fully compatible with the currently used ISO standard quality management systems,
but will also take adequate account of the specifics of the tourism sector. We can therefore
say that the basic principles of ISO standard quality management systems will be adopted, but
will be expanded with certain elements which will take account of the specific nature of the
tourism sector. New national service quality standards will then progressively come into force
for the hotel industry, gastronomy, travel companies, tourist guides, welliness services, tourist
information centres, rural and conference tourism and services linked to sustainable tourism.

The plans of the Ministry for Regional Development already aim higher than this. Its gradual aim is
to implement in the Czech Republic a National System of Quality Tourism Services, into which the
developing service standards will be integrated. Such a system has existed for a number of years
in some developed tourist destinations such as Spain and Switzerland, and has proved its worth
over time. In the Czech Republic as well, over a number of years, a similar system will be built up;
it will guarantee, under a single brand and in a comprehensive manner, the quality of services
provided in the whole spectrum of tourism throughout the Czech Republic. A National System of
Quality Tourism Services in the Czech Republic will thus over time contribute to comprehensive
client protection, as well as to a transparent market in the whole range of tourist services
offered, from which individual consumers will be able to select more easily.

A basic principle for the whole system is its voluntary nature. Experience has shown that
standardisation cannot be achieved by compulsion. The market should gradually put itself in order
as quality services are demanded more and more by customers themselves. One may assume
that non-certified subjects who are not linked to the new system will be at a disadvantage in
competing for customers. The state will contribute to this with its activities in the form of
certain kinds of preferential treatment for subjects who are linked, e.g. in national promotion
and in the preparation of various analyses or research projects, as well as by sponsoring the new
system as the only official one.

Of no less importance is the credibility of the system for the end user of services; this will
be supported by its very strict rules, which will have incorporated into them elements of
independence, objectivity and transparency. The basic functions will be clearly divided among
a number of parties. A significant role will be played here by the state, represented by the
Ministry for Regional Development, which will act as guarantor for the whole system at national
level, and will also have the role of implementing the whole plan until such time as the system






bude cely systém garantovat na narodni urovni, a nez bude cely systém dobudovan, bude
mit i ulohu realizatora celého zaméru. Svoji roli zde budou mit i prislusna profesni sdruzeni,
ktera budou odpovédna za vznik a naslednou implementaci odbornych ¢asti jednotlivych
standardu. V systému budou existovat nezavislé certifikacni komise a systém nezavislych
auditoru. Naleznou v ném své misto i poradenskeé agentury a vzdélavaciinstituce. Certifikacni
obdobi bude stanoveno na tfi roky a dodrzovani standardt bude prabézné kontrolovano. Po
skonceni tohoto obdobi bude muset subjekt projit novym procesem certifikace. Jednotlivé
standardy budou kazdé tri roky podrobeny dikladné analyze a pripadné doplnény tak, aby
zohlednovaly aktualni potreby v oblasti kvality cestovniho ruchu. Po dobudovani narodniho
systému kvality sluzeb budou standardy doplnény o obecné ¢asti, a cely systém se tak stane
plné funkéni a transparentni.

Tento ambiciézni plan by vsak nemohl byt dosazen bez pomoci strukturalnich fond EU.
Jednotlivé standardy kvality sluzeb, systémy certifikace a nasledny Narodni systém kvality
sluzeb v cestovnim ruchu budou financovany z Integrovaného operacniho programu (IOP),
ve kterém je v ramci Priority 4 - Narodni podpora cestovniho ruchu aktivita pfimo uréena
na vybudovani celého systému. Do roku 2015 bude postupné za timto ucelem k dispozici
cca 360 mil. KE.

V soucasné dobé Odbor cestovniho ruchu zacina realizovat prvni ¢tyri projekty v celkové
hodnoté cca 191 mil. K¢ V ramci téchto projektl budou nejprve vytvoreny jednotliveé
narodni standardy a systém certifikace pro ty nejdulezitéjsi segmenty cestovniho ruchu,
které predstavuji zakladni pilit nabidky tohoto odvétvi. V roce 2010 bude pripraven
rozsahly projekt s cilem vybudovani pravé narodniho systému kvality sluzeb. Do realizace
jednotlivych projektl je zapojeno znacné mnozstvi rtznych subjektd, které budou v ramci
projektl spolupracovat v Fidicich tymech. Do budoucna neni vylou¢eno, ze mohou byt
pripraveny i dalsi projekty pro ostatni segmenty cestovniho ruchu, v ramci kterych se ukaze
zavedeni narodnich standard( jako prinosné. Vyhodou celého zaméru je skutecnost, ze
ziskani jednotlivych standardt bude v dobé, kdy budou jednotlivé projekty realizovany, zcela
zdarma. V roce 2015, kdy bude financovani celého zaméru ukonceno, se da predpokladat, ze
se nove vznikly systém stane plné samofinancovatelny.

Vybudovani Narodniho systému kvality sluzeb v cestovnim ruchu je pro toto odvétvi vyzvou
a soucasné i prilezitosti posilit svij vyznam jako dulezité souc¢asti narodniho hospodarstvi
Ceskeé republiky.

is complete. The relevant professional associations will also have their role to play; they will be
responsible for the generation and subsequent implementation of the specialised parts of the
various standards. Within the system there will exist independent certification commissions and
a system of independent auditors. Advisory companies and training institutions will also have
their place in the system. The certification period will be set at three years, as part of which the
maintenance of standards will be checked on an ongoing basis. At the end of this period, the
subject must go through a new certification process. The various standards will be subjected
every three years to thorough analysis, and augmented as required, so as to take account of
current needs in the area of tourism quality. Following completion of the National System of
Quality Services, the standards will be completed with a general section and the whole system will
then be fully functional and transparent.

However, this ambitious plan could not be achieved without help from EU structural funds.
Individual service quality standards, certification systems and the resulting National System
of Quality Tourism Services will be financed from the Integrated Operational Programme (IOP)
in which, as part of Priority 4 National Support for Tourism, it is an activity intended for the
development of the whole system. Up to 2015, approximately 360 million CZK will gradually be
made available for this purpose.

At present the tourism department is beginning to implement the first four projects with a total
value of approximately 191 million CZK. As part of these projects, individual national standards and
certification systems for the most important tourist sectors will be created first; these represent
the basis of the offering in this industry. In 2010, a widespread project aimed at developing the
National System of Quality Tourism Services will be prepared. A significant number of different
parties are involved in the implementation of the various projects; within the projects they will
work in management teams. In the future, it is by no means out of the question that further
projects will be prepared for other tourism segments where introduction of national standards
is seen to be beneficial. An advantage of the whole plan is the fact that obtaining the various
standards will be free during the period that the projects are being implemented. In 2015, when
financing of the whole plan ceases, it can be assumed that the new system will become fully
self-financing.

The development of a National System of Quality Tourism Services will be both a challenge for
this industry, and an opportunity to strengthen its importance as a significant part of the Czech
economy.
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Vyznam a cena kvalitnich informaci a statistickych dat se v poslednich letech zna¢né zvysily
a nadale stoupaji s tim, jak se zvétSuje konkurence a boj o zakaznika mezi jednotlivymi
podnikatelskymi subjekty. Mit dostatecné kvalitni informace je dnes vyraznou komparativni
vyhodou oproti subjektiim, které jimi nedisponuji. Na jejich zakladé je mozné Cinit v¢asna
rozhodnuti, efektivnéji zacilit a naplanovat svlj podnikatelsky plan. Tato skute¢nost
samoziejmeé platii pro tak vyznamny sektor, jakym je cestovni ruch. Situace v tomto odvétvi
je vSak ponékud specificka, protoze dalsi rozvoj tohoto sektoru je ovlivnén i nedostatkem
kvalitnich informaci a statistickych dat. Subjekty cestovniho ruchu potrebuji dostate¢né
informace pro své rozhodovani, bez nich je obtiznéjsi strategicky rozhodovat o podpore
jednotlivych segmentl cestovniho ruchu. Dulezité je tedy mit vybudovany kvalitni systém,
jenz bude generovat dostatecna a spolehliva statisticka data a dalsi informace o tomto
sektoru.

Na vytvarenistatistického systému cestovniho ruchu v Ceské republice se podileji v sou¢asné
dobé tfi zakladni subjekty, které tvorbu statistickych dat zabezpecuji. Dominantni ulohu
v tomto procesu zaujima Cesky statisticky urad, ktery poskytuje zejména povinna data
vyplyvajici ze smérnice €. 57/1995 Evropské unie o navstévnosti v hromadnych ubytovacich
zarizenia domacim a vyjezdovém cestovnim ruchu. V sou¢asné dobe je rovnéz zodpovédny za
sestaveni Satelitniho uctu cestovniho ruchu, ktery jako jediny dokaze objektivnim zptsobem
zZmeérit prinos tohoto odvétvi pro narodni hospodarstvi. Za statisticka data o devizovych
prijmech, vydajich a saldu cestovniho ruchu, tedy platebni bilanci, je v CR zodpovédna Ceska
narodni banka. Takto koncipovana statisticka data o cestovnim ruchu jsou véak pro potreby
tohoto odvétvi nedostate¢na a zdaleka nepokryvaji jeho potreby. Proto Ministerstvo pro
mistni rozvoj CR zacalo realizovat zejména za prispéni strukturalnich fond EU Eetné aktivity
s cilem zkvalitnit statisticky systém cestovniho ruchu, ¢imz se stalo jeho tretim pilifem.

Role Ministerstva pro mistni rozvoj spociva zejména v tom, Ze se svymi aktivitami snazi
soucasny statisticky systém v oblasti cestovnino ruchu doplnit v oblastech, ve kterych
statistické informace bud zcela chybi, nebo jsou udaje doposud poskytovany nedostatecne,
popfipadé jsou tato data poskytovana na zakladé nespolehlivych informaci ¢i zdroju
a vyrazné tak nemohou pomoci Ceskému statistickému Ufadu v tvorbé kvalitnich dat.
Tato Cinnost je ministerstvem financovana z Integrovaného operacniho programu v ramci
Priority 4 — Narodni podpora cestovniho ruchu, ve které je do roku 2015 pfipraveno za
timto ucelem cca 365 mil K¢ V souCasné dobé jsou zatim v realizaci prvni tfi projekty
v celkové hodnoté 243 mil K¢. Prikladem toho, kde doposud statisticka data chybéla, je
segment kongresového a incentivniho cestovniho ruchu, proto se pravé tato oblast stala
soucasti jednoho z projektu. Predmétem dalsiho projektu je rozsireni a zkvalitnéni informaci
o sektoru ubytovaniadoplnénistatistickych dat o Udaje z oblasti cinnosti cestovnich kancelari
a cestovnich agentur, které v soucasné dobé takeé uplné chybi. Zvlastni kapitolu predstavuje

The significance and cost of high-quality information and statistical data has recently increased
markedly, and will steadily increase as the competition grows and the fight for customers
between various businesses intensifies. Nowadays, those having sufficiently good quality
information have a significant competitive advantage compared with those who do not have
it. It enables one to make timely decisions, and to efficiently target and design business plans.
This, of course, applies to an important sector such as tourism. However, the situation in this
branch is somewhat specific, because the further growth of this sector is affected by a lack of
high-quality information and statistical data. Businesses in tourism need sufficient information to
make strategic decisions regarding support for individual tourist sectors. Therefore, it is crucial
to have a quality system which will generate sufficient and reliable statistical data and further
information about this sector.

The tourism statistical system in the Czech Republic is currently represented by three bodies
which provide the basis for statistical data. The dominant role in this process is played by the
Czech Statistical Office, which, in particular, provides the statutory data arising from European
Union Directive No. 57/1995 on occupancy rates in collective accommodation establishments,
and on domestic tourism and foreign travel. At the same time, it is responsible for compiling the
Tourism Satellite Account, which is the only source of information from which the benefits of
this sector for the national economy can be objectively measured. The Czech National Bank is
responsible for statistical data on foreign currency receipts, expenditure and the tourism balance
of payments. Tourism statistical data conceived in this way are neither sufficient, nor do they
meet the needs of the sector. For this reason, the Ministry for Regional Development has begun
the implementation, using EU structural funds in particular, of a number of activities aimed at the
improvement of the quality of the tourism statistical system. Thereby the Ministry for Regional
Development has become the ,third pillar” of the tourism statistical system.

The role of the Ministry for Regional Development lies in particular in the effort to complete the
present tourism statistical system in those areas where statistical information is either entirely
missing or where the data so far have been inadequate, or generated on the basis of unreliable
information or sources; in this way its activities will help the Czech Statistical Office to generate
high-quality data. This activity is financed by the Ministry from the Integrated Operational
Programme as part of Priority 4 - National Support for Tourism, where approximately 365 million
CZK have been set aside for this purpose until 2015. Currently, the first three projects are being
implemented, for a total value of 243 million CZK.

One example of missing statistical data to date is in the conference and incentive sector, and
for this reason, this sector has become a part of one of the projects. The subject of a further
project is the expansion and enhancement of information about the accommodation sector,



Systém statistickych dat
v cestovnim ruchu

Tourism statistical data
system

Cesky statisticky arad
Czech Statistical Office

Povinna data

+ Navstévnost
v hromadnych ubytovacich
Zzafizenich

*Doméci a vyjezdovy
cestovni ruch

Statutory data

* Occupancy rates
in commercial
accommodation

« Domestic and outgoing
(foreign) tourism

2

 Satelitni ucet
cestovniho ruchu

* Tourism Satellite
Account

A

Ministerstvo pro mistni rozvoj CR

Ministry for Regional
Development

(Projekt: Zkvalitnéni
informaci o vybranych
sektorech CR
Project: Improved
information about selected

ktourism sectors

J
~

(Projekt: Zkvalitnéni
informaci o kongresovém
aincentivnim CR
Project: Improved
information on conference

kand incentive tourism

J

(Projekt: Zkvalitnéni
informaci pro zpracovani
TSA CRCR
Project: Improved

&——— | information for preparing
\the Czech TSA )

s N
R Projekt: Regionalizace TSA

Project: Regionalisation of | __|
the TSA

- J

Ceska narodni banka
Czech National Bank

« Platebni bilance

* Balance of
payments

Satelitni ucet cestovniho ruchu. Jeho sestaveni Ministerstvo pro
mistni rozvoj CR podporuje financovanim rozsahlého statistického
Setfeni o prijezdovém cestovnim ruchu jiz od roku 2005 z narodnich
zdroju. Od roku 2009 je vSak v podstatné sirsim formatu toto Setreni
realizovano z projektu financovaného v ramci |OP. Bez realizace
tohoto projektu by nemohl Cesky statisticky ufad v sestaveni
Satelitniho uctu cestovniho ruchu pokracovat. Béhem nékolika let
bude rovnéz pripraven projekt s cilem zajistit dostatek kvalitnich
statistickych informaci, které budou slouzit k pozdgjsi regionalizaci
Satelitniho uctu cestovniho ruchu.

Z vyse uvedenych aktivit je patrné, Ze se Ministerstvo pro mistni
rozvoj CR v soucasné dobé vyraznym zpusobem podili na zkvalitnéni
statistickych informaci o sektoru cestovniho ruchu v Ceskeé republice,
a napomaha tak celé fadé subjektu realizovat dobra rozhodnuti na
zakladé kvalitnéjsich a dostupnéjsich dat. Statisticky systém, ktery
bude produkovat kvalitni data, pfinese pozitivni efekty pro rozvoj
celého sektoru cestovniho uchu, prispéje k rozvoji podnikatelského
prostredi, tvorbé pracovnich mist nebo zkvalitnéni Zivotniho
prostredi.

and completion of the data and information about the activities from
the sector of tour operators and travel agencies, which is entirely
missing as well. The Tourism Satellite Account portrays a particular
example. The Ministry for Regional Development had been supporting
its completion by financing from national sources a widespread
statisticalinvestigation of incoming tourism from 2005. From 2009 this
investigation, in a significantly wider format, has been implemented
from a project financed within the Integrated Operational Programme.
Without implementation of this project, the Czech Statistical Office
could not continue to compile the Tourism Satellite Account. Over the
next few years, a project will be prepared with the aim of securing
sufficient high-quality statistical information to form the basis of
later regionalisation of the Tourism Satellite Account.

From the aforementioned activities, it is clear that the Ministry for
Regional Development is currently sharing in a significant manner in
improving the quality of statistical information on the tourism sector
in the Czech Republic, and is thus helping many parties to implement
sound decisions on the basis of better-quality and more accessible
data. A statistical system which will produce high-quality data will have
positive effects on the development of the whole tourism sector, and
will contribute to the growth of business, the generation of jobs and
the improvement of the environment.

"
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V dnednim pretechnizovaném a stale slozitéjsim svété se stava ziskavani, obnovovani
a doplnovani védomosti a dovednosti celozivotnim procesem, v podstaté kazdodenni
¢innosti, jak pro aktivni, tak i seniorsky vék ¢lovéka.

Dalsi vzdélavani, které navazuje na vzdeélavani po¢atecni, je velmi dulezitou souc¢asti tohoto
procesu.

0d 1. srpna 2007 je v Ceskeé republice v ucinnosti zcela nova pravni Uprava dalsiho vzdélavani
- zakon ¢. 179/2006 Sb., o ovérovani a uznavani vysledkt dalsiho vzdélavani a o zméné
nékterych zakond (zakon o uznavani vysledkd dalsiho vzdélavani). Tento zakon provazi
provadéci vyhlaska ¢. 208/2007 Sb., o podrobnostech stanovenych k provedeni zakona
0 uznavani vysledkd dalsiho vzdélavani.

Zakon reflektuje rychlost a slozitost technologického a spole¢enského vyvoje a skute¢nost,
ze ziskani kvalifikace dnes uZ nelze chapat jen jako pocatecni vzdélani nabyté ve skole.
Nova uprava zohledhuje ziskani kvalifikace v Sirsim pohledu formalnim vzdélavanim (ve
Skole), neformalnim vzdélavanim (kurzy, skoleni, staze..) a také informalnim ucenim, tj.
sebevzdélavanim, samostudiem nebo Zivotni praxi.

Pro zaméstnavatele jiz neni podstatné, jak nékdo urcitou kvalifikaci ziskal, ale zda ji aktualné
ovlada a zda muze dolozit, Ze tato skute¢nost byla vérohodné ovérena. Pracovnik, ktery
ovlada urcitou kvalifikaci, ale nema ,na to papir”, ma moznost si tuto kvalifikaci nechat
oficialné ovérit, a zajistit si tak napr. start do noveé kariéry.

Nova pravni Uprava dana zakonem ¢. 179/2006 se stala praktickym nastrojem, jak dalsi
vzdélavani uchopit a promitnout do konkrétnich kvalifikaci v zajmu flexibility pracovni sily,
startu dalsi kariéry a celkové moznosti zaméstnavat lidi na rychle se ménicim trhu prace.

Zakon 179/2006 Sh., kromé pojmU pocatecni a dalsi vzdélavani, dil¢i a uplna kvalifikace,
hodnotici a kvalifikacni standard, vymezuje také pojmy autorizace, autorizovana osoba,
autorizovany zastupce a autorizujici organ. Zde se dostavame k roli MMR ve vztahu
k uvedenému zakonu.

Spolu s dalSimi ustrednimi spravnimi organy pini MMR ve smyslu zakona ¢. 179/2009 Sb.,
roli autorizujiciho organu pfislusného k autorizaci pro povolani v oblasti domovniho
a bytového fondu, uzemniho planovani a stavebniho Fadu, investi¢ni politiky, cestovniho
ruchu a pohrebnictvi.

In today’s over-technologised and increasingly complicated world, the acquisition, renewal and
completion of knowledge and skills has become a lifetime pursuit, indeed an everyday activity,
both for those of working age, and for those in retirement. Further education, which follows on
from initial education, is a very important part of this.

From 1st August 2007, an entirely new piece of legislation on further education has been in
force - Act No. 179/2006 Coll,, on the verification and recognition of the results of further
education and on changes in certain laws (the Act on recognising further education results). This
Act is accompanied by Decree No. 208/2007 Coll., on details set out in introducing the Act on
recognising further education results.

The Act reflects the rapidity and complexity of technical and social developments and the fact
that obtaining qualifications today requires more than the initial education acquired at school.
The new legislation takes account of qualifications acquired in a wider context, through formal
education (in school), informal education (courses, training, study visits, etc.), as well as informal
learning, e.g. self-teaching, self-study or lifetime experience.

For an employer, it is no longer important just how someone obtained a particular qualification,
but whether they currently command the skill in question and can provide evidence for it, that
the fact has been credibly verified. An employee who commands a particular skill, but does not
have it ,in writing” has the option of having this qualification officially verified, thus gaining
a start, for example, in a new career.

The new legislation represented by Act No. 179/2006 has become a practical tool for taking
further education and turning it into specific qualifications in the interest of workforce flexibility,
the beginnings of new careers and the overall possibility of employing people on the rapidly
growing labour market.

In addition to the concepts of initial and further education, partial and complete qualifications,
assessment and qualification standards, Act No. 179/2006 Coll, also defines the terms
authorisation, authorised person, authorised representative and authorising authority. Here
we come to the role of the Czech Ministry for Regional Development in relation to the Act in
question.

Together with other central administrative bodies, the Czech Ministry for Regional Development

fulfils, in the sense of Act No. 179/2009 Coll., the role of authorising authority, appropriate to the
authorisation of permissions in housing, territorial planning and building tregulations, investment



Autorizaci se rozumi opravnéni fyzické nebo pravnické osoby ovérovat zplsobem vymezenym
v prislusném hodnoticim standardu dosazeni odborné zplsobilosti fyzické osoby vymezené v prislusném
kvalifikacnim standardu dil¢i kvalifikace, pro kterou bylo opravnéni udéleno.

U opravnéné autorizované osoby ma pak zajemce o uznani urcité kvalifikace moznost si své dovednosti
a znalosti ovérit, a ziskat tak tzv. Osvédceni o ziskani dil¢i kvalifikace jako oficialni uredni dokument,
kterym se pak prokazuje na trhu prace. Nekteré dil¢i kvalifikace mohou byt slozkami kvalifikace uplné.

O autorizaci mtze MMR pozadat fyzicka osoba, pravnicka osoba nebo skola - prispévkova organizace -
pisemneé prostrednictvim prislusné Zadosti dopinéné pozadovanymi prilohami.

Pisemné zadosti o autorizaci eviduje, kontroluje jejich formalni spravnost, posuzuje jejich obsah
z pravné-administrativnino hlediska, kontaktuje Zadatele a ovéruje ¢estna prohlaseni personalni odbor
MMR. Pisemnou zadost personalni odbor postupuje vécneé prislusnému odboru k dil¢imu stanovisku a na
jeho navrh poté rozhoduje o udéleni, prodlouzeni platnosti nebo odnéti autorizace.

policy, tourism and the funeral trade.

Authorisation is understood to mean the authority of a physical or legal entity to verify, in a manner
defined in the relevant assessment standard, the attainment of a specialised capability by a physical
person defined in the relevant qualification standard of the partial qualification for which the authority
was issued.

A party interested in obtaining recognition of a particular qualification can have his skills and knowledge
verified by an authorised person, and thereby gains a so-called Partial Qualification Certificate as an
official document which can be used in the labour market. Some partial qualifications can be parts of
a complete qualification.

An authorisation can be requested in writing from the Czech Ministry for Regional Development by
a physical person, a legal entity or a school or state-supported organisation using the appropriate
Application, complete with the required enclosures.

Written applications for authorisation are recorded, checked for formal accuracy, assessed for content
from a legal and administrative point of view, the applicant contacted and affidavits verified by the
Personnel Department of the Czech Ministry for Regional Development. The written application is
forwarded by the Personnel Department to the relevant department for a detailed standpoint, and on
their recommendation, a decision is made on the extension or withdrawal of an authorisation.




Gastronomie, hotelnictvi a turismus (kéd: 65), celkem 20 DK
Gastronomy, the hotel trade and tourism (code: 65), 20 PQs in total

Nazev a kddové oznaceni Kvalifika€ni uroven
Title and coding Qualification level
Priprava teplych pokrmu (65-001-H) 3
Preparation of hot meals (65-001-H)

Priprava pokrmd studené kuchyné (65-002-H) 3
Preparation of cold meals (65-002-H)

Priprava pokrmd pro rychlé obcerstveni (65-003-E) 9
Preparation of fast food meals (65-003-E)

Priprava minutek (65-004-H) 3
Preparation of quick dishes (65-004-H)

V/ypomoc pfi pfipravé pokrmd (65-005-E) 2
Assisting in the preparation of meals (65-005-E)

Jednoducha obsluha hostt (65-007-H) 3
Simple table waiting ((65-007-H)

Slozita obsluha hosttl (65-008-H) 3
Complex table waiting (65-008-H)

Barman (65-009-H) 3
Barman (65-009-H)

Sommelier (65-010-H) 3
Sommelier (65-010-H)

KuchaF expedient (65-011-E) 2
Despatch cook (65-011-E)

Vlypomoc pfi obsluze hostu (65-012-E) 2
Assisting in table waiting (65-012-E)

Vyroba knedlikd (65-013-E) 2
Cooking of dumplings (65-013-E)

Prace v ubytovacim zafizeni (65-014-E) 9
Work in accommodation facilities (65-014-E)

Uklidové prace v ubytovacim zafizeni — pokojska (65-015-E) 2
Cleaning work in accommodation facilities — housemaid (65-015-E)

Ubytovani v soukromi (65-016-H) 3
Accommodation in private premises (65-016-H)

Clen horské sluzby (65-017-M)* 4
Member of mountain rescue services (65-017-M)*

Cvicitel horské sluzby (65-018-M)* 4
Trainer in mountain rescue services (65-018-M)*

Instruktor horskeé sluzby (65-019-M)* 4
Instructor in mountain rescue services (65-019-M)*

Horsky pravodce (65-020-M)* 4
Mountain Guide (65-020-M)*

Priivodce cestovniho ruchu (65-021-N) 5

Tourist guide (65-021-N)

Poznamka : )* agendu téchto dilcich kvalifikaci zabezpecuje jako vécné prislusny odbor legislativné-pravni
Note: )* the agenda for these partial qualifications is arranged by the relevant legislative-legal department



Pro oblast cestovniho ruchu je vécné prislusny Odbor cestovniho ruchu, ktery posuzuje
Zadosti z odborného hlediska a pri hodnoceni postupuje podle hodnoticich standardd
dilcich kvalifikaci, pro které je autorizace pozadovana. Podle Klasifikace kmenovych obort
vzdélavani nalezi dil¢i kvalifikace z oblasti cestovniho ruchu do skupiny Gastronomie,
hotelnictvi a turismus s kodovym oznacenim 65.

Hlavnim smyslem celého procesu autorizace je udéleni autorizace kvalitnim a odborné
zdatnym, zkusenym a prislusné materialné a technicky vybavenym subjektlm, které mohou
garantovat odbornost a kvalitu pfi prezkusovani osob a ovérovani jejich kvalifikace v ramci
procesu dalsiho vzdélavani a jeho vystupu.

MMR udélilo v obdobi 2007-2009 v oblasti gastronomie, hotelnictvi a turismu celkem 49
autorizaci k ovérovani a uznavani dil¢ich kvalifikaci, z toho 45 pravnickym osobam (z toho 42
Skolam) a Ctyfri fyzickym osobam.

Doba platnosti autorizace je pét let a mUze byt opakované prodlouzena vzdy o dalsich pét
let. MUze byt ovsem také odnata (viz § 16, zakona 179/2006 Sb.).

Prehled dil¢ich kvalifikaci (DK) s platnymi standardy, o které mulze zajemce Zzadat na
Ministerstvu pro mistni rozvoj, hodla-li se stat autorizovanou osobou a ovérovat u uchazecu
odbornou zpusobilost k povolanim z oblasti cestovniho ruchu je v tabulce vievo.

Na webu Ministerstva pro mistni rozvoj www.mmr.cz (cesta je: ministerstvo - autorizace
v oblasti dalsiho vzdélavani) jsou k dispozici vsechny potrebné formulare zadosti o autorizaci
pro zajemce z rad fyzickych osob, pravnickych osob a skol - prispévkovych organizaci,
véetné formulart ¢estnych prohlaseni. Nechybi ani informace pro Zadatele, které krok za
krokem podrobné popisuji, co je minéno pod jednotlivymi body formulara a jaké prilohy jsou
pozadovany; tim je Zadateli velmi usnadnéno vyplhovani a kompletovani zadosti.

Webové stranky MMR jsou propojeny pres jednotlivé dil¢i kvalifikace s hlavnim portalem
www.narodni-kvalifikace.cz, ktery poskytuje vsechny detailni informace o jednotlivych
schvalenych dilCich kvalifikacich a jejich kvalifikacnich a hodnoticich standardech, vcetné
organiza¢nich a metodickych pokynu, jako jsou pokyny k provadéni zkousek, zpusob
hodnoceni uchaze¢l, pozadavky na autorizované osoby, materialné-technické zazemi,
informace o vysi poplatkl apod.

Dalsi podrobnosti uvadi primo zakon ¢. 179/2006 Sb., ktery je zverejnén na strankach Ministerstva skolstvi,
mladeze a télovychovy http.//www.msmt.cz/ nebo ve Sbirce zakonu

The Department for Tourism is responsible for assessing applications from a specialist point
of view, and in doing so, proceeds according to the assessment standards for the partial
qualifications for which the authorisation has been requested. According to the Classification
of core education fields, the partial qualification for tourism belongs to the Gastronomy, Hotel
Trade and Tourism group, with the code 65.

The main purpose of the whole process of authorisation is the awarding of authorisations to high-
quality, expertly able, experienced, and materially and technically equipped subjects, who can
provide a guarantee of expertise and quality in testing people and in verifying their qualifications
as part of the process of further education and its outcomes.

In 2007-2009 the Czech Ministry for Regional Development awarded a total of 49 authorisations
for the verification and recognition of partial qualifications of which 45 were awarded to legal
entities (42 to schools) and 4 to individuals.

An authorisation is valid for 5 years and can be renewed on a repeat basis for periods of 5 years.
It can also be withdrawn (see §16 of Act 179/2006 Coll.)

Asummary of partial qualifications (PQ), with the relevant standards, for which interested persons
can apply at the Ministry for Regional Development, if they wish to become an authorised person
who verifies specialist skills for occupations in tourism.

On the Ministry for Regional Development website www.mmr.cz (the path is: Ministry - further
education authorisations) are all the forms needed by applicants for authorisation applications
for physical persons, legal entities and schools/state-supported organisations, including affidavit
forms. There is also Information for Applicants, a step-by-step explanation of the individual points
of the forms, and of which enclosures are required; this makes completion of an application much
easier for an applicant.

The Czech Ministry for Regional Development website is linked through the individual partial
qualifications with the www.narodni-kvalifikace.cz main portal, which offers complete detailed
information on approved partial qualifications, and their qualification and assessment standards,
including the organisational and methodological instructions, such as the instructions for
conducting tests, the method for assessing candidates, requirements for authorised persons,
material and technical requirements, information on fees, etc.

Further details are given directly in Act No. 179/2006 Coll., which is published on the http.//www.msmt.cz/
website of the Ministry of Education, or in the Collection of Laws
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Jednou z vyznamnych aktivit Odboru cestovniho ruchu Ministerstva pro mistni rozvoj Ceské
republiky je dohled nad vznikem a zakladanim cestovnich kancelari. Jiz od roku 1999 je
v platnosti zakon €. 159/1999 Sb., o nékterych podminkach podnikani a o vykonu nékterych
¢innosti v oblasti cestovniho ruchu a o zméneé zakona ¢. 40/1964 Sh., obcansky zakonik, ve
znénipozdéjsich predpisl, a zakona ¢. 455/1991 Sb., o zivnostenském podnikani (zivnostensky
zakon), ve znéni pozdéjsich predpis. Jak ale postupné ukazovala praxe, bylo tieba do zakona
zapracovat formou novel rfadu dalSich dil¢ich ustanoveni tak, aby se ochrana kone¢ného
spotrebitele, tedy klienta cestovni kancelare, jesté zvysila. Tim podstatné vzrostla jistota
klientt cestovnich kancelari, ze v pripadé krachu cestovni kancelare dostanou zpét nejen své
finanéni prostredky, ale budou zaroven z mista pobytu dopraveni domu.

Kazdy podnikatel, ktery chce provozovat cestovni kancelar, at jiz jako fyzicka nebo pravnicka
osoba, musi v souladu s vySe uvedenym zakonem ¢. 159/1999 Sh. predloZit nejprve
Zivnostenskému uradu doklady, kterymi prokaze, ze splfiuje podminky odborné zpUsobilosti.
Otazky odborné zpusobilosti posuzuje tedy v prvni fadé obecné Zivnostensky urad. Shleda-
li Zivnostensky urad Zadost v poradku, nasledné ji predlozi ve smyslu § 52 Zivhostenského
zakona (zakon ¢. 455/1991 Sb.,) Ministerstvu pro mistni rozvoj CR.

U koncesovanych zivnosti, jakou provozovani cestovnikancelare v souladu se zakonem je, byva
obvyklé, Ze posouzeni urcité odborné otazky je svéreno zpravidla prislusnému ustrednimu
organu statni spravy. V pripadé koncesované Zivnosti provozovani cestovni kancelare je
Ministerstvu pro mistni rozvoj CR svéreno posouzeni otazek spojenych s pojisténim pro pripad
upadku cestovni kancelare. Ministerstvo vstupuje do fizeni vedenych pred zivnostenskymi
urady tim, Ze vydava stanovisko k témto otazkam. Doklady, které jsou nezbytné pro vydani
stanoviska Ministerstva pro mistni rozvoj CR, vymezuje § 5 odst. 2 zakona ¢. 159/1999
Sb. Zadatel o koncesi musi predlozit zejména smlouvu s pojistovnou o pojisténi v rozsahu
stanoveném v § 6 az 8 zakona, podnikatelsky zamér a prohlaseni o predpokladaném datu
zahajeni Cinnosti. Dale pak poZaduji prohlaseni, Zze v poslednich péti letech nebylo zruseno
Zivnostenské opravnéni k provozovani cestovni kancelafe nebo cestovni agentury, a to
z davodu poruseni povinnosti ulozenych zakonem nebo z divodu upadku, a to jak fyzicke,
tak pravnické osobé, ktera je Zadatelem, nebo fyzické osobg, ktera je statutarnim organem
pravnické osoby, jeZ je Zadatelem, nebo pravnické osobé, jejimzZ statutarnim organem byla
osoba, kterd je Zadatelem, nebo statutarnim organem pravnické osoby, ktera je zadatelem.
AC se tato procedura muze jevit zdlouhava nebo prilis prisna, je treba si uvédomit, ze na konci
této procedury stojivzdy zakaznik, klient cestovnikancelare, kterého je tfeba jako spotrebitele
chranit. Na ¢eském trhu pusobi v souc¢asné dobé pres 1000 cestovnich kancelafi.

Ministerstvo pro mistni rozvoj CR posuzuje vyse uvedené predioZzené doklady, a shleda-li, ze
jsou v souladu s § 5 odst. 2 zakona, vyda kladné stanovisko k zadosti o vydani Zzivnostenskéeho
opravnéni. Pokud uzaviena pojistna smlouva nespliiuje zakonem pozadované podminky,
vyda Ministerstvo pro mistni rozvoj CR stanovisko zaporné.

Stanoviskem Ministerstva pro mistnirozvoj CR je zivnostensky iad vazan. V pfipadé zaporného

One of the important activities of the Department of Tourism of the Czech Ministry for
Regional Development is supervision over the establishment of travel agencies. Since 1999, Act
No. 159/1999 Coll. has been in force, on certain conditions in the tourism industry and changes
to Act No. 40/1964 Coll., the Civil code, as subsequently amended, and to Act No. 455/1991 Coll.,
the Trade Licensing Act, as subsequently amended. But as experience has shown over time, it
has proved necessary to incorporate into the Act, in the form of amendments, a number of
provisions to further increase the protection of the consumer, that is, the client of the tour
operator. This significantly improved the certainty for clients of tour operators, who, in the
event of the tour operator” s failure, would not only get their money back, but also would be
repatriated.

Any entrepreneur wishing to run a business as a tour operator, either as an individual or
as a legal entity must first, in accordance with the aforementioned Act No. 159/1999 Coll.,
submit documents to the Trade Licensing Office which show that he meets the competence
requirements. Matters of professional competence are first generally assessed by the Trades
Licensing Office. If the Trades Licensing Office is satisfied with the application, it then sends it
to the Czech Ministry for Regional Development, in accordance with §52 of the Trades Licensing
Act (Act No. 455/1991 Coll)

For licensed trades, which include tour operators according to the Act, it is usual that the
assessment of professional matters is entrusted as a rule to the relevant central body of
public administration. In the case of the licensed trade of operating a tour operator, the
Czech Ministry for Regional Development is entrusted with assessing inquiries associated with
insurance against bankruptcy of the tour operators. The Ministry is involved in proceedings
brought before the Trades Licensing Office by giving its standpoint on these matters. The
documents which are required for the issuing of a standpoint by the Czech Ministry for Regional
Development are defined in §5 article 2 of Act N0159/1999 Coll. An applicant for a licence must
in particular submit a contract with an insurance company for insurance in the scope set out
in § 6 to 8 of the Act, a business plan and a declaration on the expected start-up date of the
business activity. In addition, a declaration is required stating that over the previous 5 years the
trade licence, either for operating a tour operator or a travel agency, has not been cancelled,
either for breach of obligations as given in the Act or for bankruptcy, either as an individual or
legal entity which is the applicant or as an individual who is a registered official of a legal entity
which is the applicant, or as a legal entity for whom the applicant was a registered official, or
a registered official of a legal entity which is the applicant. This procedure could seem to be
protracted or excessive, however it should be remembered that at the end of this procedures
stands the customer, the client of the tour operator, who must be protected as a consumer.
Currently there are over 1000 tour operators operating in the Czech Republic.

The Czech Ministry for Regional Development assesses the aforementioned submitted
documents, if it finds that they are in accordance with §5 article 2 of the Act, issues an
affirmative standpoint on the issue of a trade licence. If the insurance policy does not meet the



stanoviska tedy musi zadost zamitnout. Kladné stanovisko neznamena jesté automaticky
kladné rozhodnuti o koncesi. Zivnostensky Urad posuzuje otazky, jejichZ posouzeni mu svéruje
Zivnostensky zakon, tj. vseobecné a zvlastni podminky pro provozovani Zivnosti a zda netrva
prekazka provozovani zivnosti. Pokud néktera z téchto podminek neni spinéna, zivnostensky
urad i v pripadé kladného stanoviska Zzadost zamitne ve smyslu § 53 odst. 2 Zivnostenského
zakona. V pripadeé, Ze jsou splnény vsechny podminky a je vydano kladné stanovisko
Ministerstvem pro mistni rozvoj CR, zivnostensky urad vydava kladné rozhodnuti.

Ministerstvo promistnirozvoj CR musipo celou dobu trvani zivnostenského opravnénisledovat,
zda jsou dodrzovany podminky, za kterych bylo vydano kladné stanovisko. Pokud zjisti, ze
tyto podminky byly poruseny nebo Ze podnikatel zavaznym zpusobem porusil nebo porusuje
povinnosti ulozené pravnimi predpisy, navrhne, aby Zivnostensky urfad zrusil zivhostenské
opravneni nebo pozastavil provozovani zivnosti. Takovému navrhu je Zivnostensky urad
povinen vyhovét a Zivnostenské opravnéni zrusi nebo rozhodne o pozastaveni provozovani
Zivnosti. Na druhou stranu je prislusny Zivnostensky urfad povinen Ministerstvu pro mistni
rozvoj CR oznamit, ze podnikateli zaniklo zivnostenské opravnéni nebo ze bylo pozastaveno i
preruseno provozovani ¢innosti.

Jak vyplyva z vyse uvedeného, je provozovatel cestovni kancelare podrizen zcela specifickému
rezimu a dohledu, jejichz ucelem je v prvé Fadé ochrana spotrebitele. To vyplyva nejen
z vnitrostatni pravni upravy, ale i ze smérnice Evropské unie ¢. 90/314/EHS o soubornych
sluzbach pro cesty, pobyty a zajezdy z roku 1990. Ceska obchodni inspekce je, v pripadé
nevyrizenych nebo nedostate¢né vyrizenych stiznosti na kvalitu poskytovanych sluzeb,
opravneéna ke statnimu dozoru nad dodrzovanim kvality sluzeb poskytovanych spotrebiteli.

Kazdy i potencialni zakaznik cestovni kancelare ma moznost si na webovych strankach podle
desatera Ministerstva pro mistni rozvoj CR najit spravny postup, jak koupit zajezd u cestovni
kancelare. Je lepsi stravit o deset minut déle v cestovni kancelari a ovérit si vsechna data
predkladana cestovni kancelari, nez mit pokazenou celou dovolenou.

cestovnich kancelari v sou¢asné pravni uprave se uvazuje o tom, ze by mél byt vypracovan
zcela novy pravni predpis, ktery by se vénoval vyhradné cestovnimu ruchu ve vsech jeho
podobach.

requirements set out in the Act, the Ministry for Regional Development will issue a negative
standpoint.

The standpoint of the Ministry for Regional Development is binding on the Trades Licensing
Office. In the event of a negative standpoint it must therefore reject the application. An
affirmative standpoint does not automatically mean an affirmative decision on granting of the
trade licence. The Trades Licensing Office assesses those matters whose assessment is entrusted
to it by the Trades Licensing Act, i.e. the general and specific conditions to conduct the trade
and whether there is no other impediment to conduct the trade. If any of the conditions are not
met, the Trades Licensing Office, even if there has been an affirmative standpoint, will reject
the application in accordance with §53 article 2 of the Trades Licensing Act. If all conditions
have been met and an affirmative standpoint was issued by the Czech Ministry for Regional
Development, the Trades Licensing Office issues an affirmative decision.

During the whole validity of the trade licence, the Czech Ministry for Regional Development
must monitor whether the conditions against which the affirmative standpoint was issued
are adhered to. Should the Czech Ministry for Regional Development determine that these
conditions have been breached or that the entrepreneur is in breach of, or has previously
breached, obligations under legal regulations, it will propose to the Trades Licensing Office to
cancel the trade licence or suspend the operation of the trade. The Trades Licensing Office
must comply with such a proposal and cancel the trade licence or make the decision to suspend
the operation of the trade. On the other hand, the relevant Trades Licensing Office has to
advise the Czech Ministry for Regional Development when the trade licence has been cancelled
or suspended.

As follows from the aforementioned, the tour operator is subject to a quite specific regime
and supervision, the purpose of which is above all consumer protection. This arises not only
from domestic legislation, but also from European Union Directive No. 90/314/EHS on package
travel, holidays and tours, dated 1990. Czech Trade Inspection Authority is entitled to maintain
state supervisions over the quality of services provided to the consumer in the case of
unresolved or inadequately resolved complaints about the quality of services provided.

All existing and potential clients of a tour operator have the option to use the ten-point guide
on the Czech Ministry for Regional Development website to find out the right way to buy
a holiday package from a tour operator. It is worth spending 10 minutes longer in the tour
operator’s office checking out the submitted data from the operator, than to have ones
holiday ruined.

In spite of the efforts of the Czech Ministry for Regional Development for the best possible
and widest protection of tour operator clients within the current legislation, consideration
is being given to preparing an entirely new regulation which would deal exclusively with the
tourist sector in all its forms.
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Nazev cyklu vzdélavacich poradu, ktery pro Ministerstvo pro mistni rozvoj CR vyrobila Ceska
televize, ma byt ukazkou, jak zlepsit kvalitu sluzeb v cestovnim ruchu pro vsechny. Cyklus
je pestrou mozaikou informaci o0 odvétvich a tématech tykajicich se cestovniho ruchu.
Informace v cyklu jsou urc¢ené pro profesionaly, profesni organizace, skoly i pro bézné
uzivatele sluzeb. Ukolem cyklu je zvysit prestiz sluzeb provozovanych v cestovnim ruchu
u Siroké verejnosti. Prace ve sluzbach je totiz dosud vnimana jako cosi podradného.

Obsah dild volné navazuje na vysledky hodnoceni Urovné vzdélavani zjisténé ve vsech
oblastech cestovniho ruchu jako vystupy projektu Zkvalitnéni profesni pripravy a vzdélavani
v cestovnim ruchu, ktery byl realizovan v ramci Operac¢niho programu Rozvoj lidskych
zdroju, spolufinancovaného z Evropského socialniho fondu. Aktivita Zpracovani didaktickych
pomucek by méla prispét ke zlepseni kvality sluzeb v cestovnim ruchu a napomaoci ke zvyseni
kvality i kvantity vzdélavani pracovnikd v tomto oboru.

Dily cyklu jsou zaméreny na jednotliva témata cestovniho ruchu - hotely, cestovni kancelare,
gastronomii, na privodce, statistiku v cestovnim ruchu atd. Jednotlivé dily jsou tvoreny
zakladnimi informacemi o dané tematice, kterou prezentuji odbornici oblasti - zastupci
profesnich organizaci, vysokych skol atd. V jednom z dilG vystupuje i ministr pro mistni
rozvoj. Dale jsou dily zpestfené hranymi scénkami a vybérem ukazek z filma, které tvori
protiklad ke vzdélavacim informacim. Privodcem poradu je ve vsech dilech moderator
Vaclav Zmolik, ktery k poradim uvadi, ze cyklus by mohl zaujmout vsechny divaky. Snad
kazdy ma své zkusenosti s cestovnim ruchem, ne vzdy ale vime, na jaky standard sluzeb
mame pravo, co mame ocekavat a chtit, cyklus prinasi odpovédi na Fadu otazek a mnoho
cennych rad a navodd, jak se v cestovnim ruchu pohybovat.

Cilem projektu je zvyseni kvality poskytovanych sluzeb prostrednictvim vzdélavani
profesionall v cestovnim ruchu, studentu a dalSich lidi, ktefi uvazuji o praci v tomto oboru.
Na své si ovéem prijde i Siroka verejnost. Dozvite se, co se rozumi tim a onim, jak se chovat,
co ocekavat, co muzete pozadovat treba v hotelu, restauraci, v laznich nebo od privodce.

Vzdélavaci cyklus obsahuje 28 dild, celkem je to pét set minut vysilani, tedy zhruba pét
celovecernich filmu z toho:

A.na obrazovkach uvidite tfi televizni spoty Turista v tisni - na téma ubytovani,
gastronomie, cestovnikancelare. Spoty jsou upoutavkou na vysilani cyklu poradu.
V nadsazce ukazuji nesvary, se kterymi se setkavame v nejvice vyuzivanych
oborech cestovniho ruchu;

B. v prvni etapé Ceska televize od ¢ervna 2009 vysilala 10dilny televizni cyklus
Sluzby v nasich sluzbach, ktery je urcen predevsim Siroké verejnosti. Kazdy
dil je dlouhy 14 minut a je vzdy zaméren na urcité téma. Dozvite se uzitecné
informace o sluzbach v cestovnim ruchu a nahlédnete i do jeho zakulisi. Jak to
chodi v hotelich? Jak funguje cestovni kancelar? V kazdém poradu dostanou
slovo i znamé osobnosti z oblasti cestovniho ruchu;

1) Hotely | - Vite, Ze moderni hotely jsou rajem informacnich technologii?
O pohodlii bezpe¢nost hostu pecuji na slovo vzati odbornici, ale stale vic jim



The title of a series of educational programmes made by Czech Television for the Ministry for
Regional Development should be a model for all of us of on how to improve the quality of services
in the tourism industry. The series is a vivid mosaic of information on the activities and topics
involved in the tourism industry. The information in the series is intended for professionals,
professional organisations, schools and also for ordering users of services. The aim of the series
is to increase the prestige of services operated in tourism in the eyes of the public. Working in
these services is, in fact, seen as something inferior.

The contact of the episodes links freely to the results of education evaluations which were
performed in all areas of tourism as outputs to the project entitled ,Improving the Quality of
Professional Preparation and Training in Tourism”, implemented under the ,Development of
Human Resources” Operational Programme and co-financed by the European Social Fund. The
activity entitled ,Preparing Teaching Aids” should help to improve the quality of services in
tourism, and assist in improving the quality and volume of training for employees in this field.

The episodes in the series are focussed on individual topics in tourism including hotels, travel
agencies, gastronomy, tour guides, and tourism statistics. The individual episodes are made
up of basic information on the particular topic, which is presented by specialists in the area
such as representatives of professional organisations and universities. The Minister for Regional
Development appears in one of the episodes. The episodes are also enlivened with short scenes
and a selection of scenes from files which complement the training information. All of the
programmes are presented by Vaclav Zmolik, who says of the programmes that they should
be interesting for all viewers. Surely everyone has their experience of tourism, but we do not
always know what level of service we are entitled to, or what to expect and want. The series
provides answers to many questions, as well as much good advice and tips on how to get about
in tourism.

The aim of the project is to improve the quality of services being offered through the training of
tourism professionals, students and others who are considering working in this field. Of course
the public also benefits. You learn what is meant by this and that, how to behave, what to expect
and what you can demand, for example, in a hotel, restaurant, at spas or from a tour guide.

The training series consists of 28 episodes, a total of five hundred broadcast minutes, the
equivalent of five feature films, including:

A. Three television adverts on the Tourist in Trouble, on the topics of accommodation,
gastronomy and travel agencies that are trailers for the series of programmes. They
show exaggerated examples of difficulties which we encounter in the most common
areas of the tourism industry.

B. In the first phase since June 2009, Czech Television has broadcast a 10 part television
series, Services at our service, intended mainly for the public. Each episode in 14
minutes long and is devoted to a specific topic. One learns useful information about
tourist services and gets to look behind the scenes. How do hotels work? How does
a travel agency operate? Well-known people from tourism appear in every episode.

1) Hotels | - Did you know that modern hotels are a paradise of information
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v tom pomaha i Spickova technika. Navstivte zazemi hotell na prahu tretino
tisicileti. Budete prekvapeni.

2) Hotely Il - Jak se pridéluji hotelim hvézdicky? Co to je butikovy hotel? A jak
se v hotelu pripravuje bylinna lazen?

3) Gastronomie | - Kde se na jidelnich listcich vzaly ty radoby vtipné nazvy jidel,
ze kterych nepochopite ani to, o jaky druh masa jde? Vzdyt tam nemaiji co
pohledavat!

4) Gastronomie Il = S jakymi nejcastéjsimi neSvary se jako hosté setkavame
v restauracich? A co se s tim da délat?

5) Cestovnikancelare a agentury - Jezdite na dovolenou s cestovni kancelari?
Vite, jaky je rozdil mezi cestovni kancelaria cestovni agenturou? A znate sva
prava jako jejich klienti?

6) Lazné - Hledate misto, kde byste si odpocinuli? A pro¢ nezkusit lazne? Jaké
nejmodernéjsi procedury nabizeji, to uvidite v pofadu o cestovnim ruchu.
Co vas v laznich ¢eka.

7) Wellness - Chcete se citit dobre? Tak zkuste wellness. Well prece anglicky
znamena dobre. A vodni terapie, parni lazen ¢i vibracni masaz ani jiny stav
privodit nemohou.

8) Venkovska turistika - Jste uz unaveni zivotem ve mésté? Vsim tim shonem
a hlukem? Jedte na venkov, ubytujte se na statku a uzivejte si zivota
v souladu s pfirodou. To neni sen.

9) Pruvodcovskeé sluzby - Pamatujete si na nékterého privodce z néjaké své
cesty? Byli jste spokojeni, anebo to byla hriza? Co vsechno by mél vlastné
dobry privodce umét a znat?

10) Komunikace ve sluzbach - Jak by se k vam mél chovat personal hotelu,
restaurace ¢i lazenského zarizeni? A co si pocit, kdyz se k vam nechova, jak
by mél? Jste snad bezbranni? Nejste.

. ve druhé etapé je pfipraveno 18 dilG cyklu ve stopazi 17 minut urcenych pro

odbornou verejnost, skoly v cestovnim ruchu, profesni organizace apod.
| tyto dily bude vysilat na podzim roku 2009 Ceské televize na programu CT 1
s opakovanim na CT 2. DVD s timto 18dilnym cyklem je rozesilano kolam
pusobicim v cestovnim ruchu.

Kromeé rozsirenych dili prvniho cyklu je tento cyklus rozsiren o dalsi obory
cestovniho ruchu.

Cestovni ruch obecné

Statistika v cestovnim ruchu

Dalsi formy ubytovani

Kulturni cestovni ruch (jak délat propagaci pamatek)
Informacni centra

E-podnikani v cestovnim ruchu

Kongresovy a incentivni cestovni ruch

Komunikace ve sluzbach
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technology? Top-ranking experts take care of the comfort and safety of guests,
but more and more they are helped in this by top-level technology. Visit the
background to hotels as we enter the 3rd millennium. You'll be surprised.

Hotels Il - How are stars awarded to hotels? What is a boutique hotel? And how is
a herbal bath prepared in a hotel?

Gastronomy | - Where do they get those so-called humorous menu names for
dishes, where you can’t even understand what kind of meat they use? They've no
business being there!

Gastronomy Il — What are the most frequent examples of bad treatment that
guests come across in restaurants? And what to do about it?

Travel agencies and tour operators — Going on holiday through a travel agency?
Do you know the difference between a travel agency and a tour operator? And
do you know your rights as their customers?

Spas - Looking for a place to relax? Why not try a spa? You can see which of the
latest treatments they offer in the programme on tourism. What you can expect
in spas?

Wellness - Want to feel good? So try wellness. In English, the meaning is obvious..
and water therapy, steam baths and vibration massage could hardly make you
feel otherwise.

Getting out to the country - Tired of life in the city? Of all that stress and noise?
Get out to the country, live on a farm and enjoy life in tune with nature. It's not
a dream.

Tourist guide services — Does a tourist guide from any of your trips come to
mind? Were you satisfied, or was it a disaster? What indeed should a good tourist
guide know?

10) Communication in services - How should hotel, restaurant or spa staff behave

towards us? And what to do, if they don’t behave as they should? Are we helpless?
Certainly not!

. The second phase consists of an 18 part series of 17 minute episodes intended for

professionals, tourism schools, professional organisations etc. These episodes will be
broadcast in the autumn by Czech Television, on the CT1 channel with a repeat on
CT2. A DVD with this 18 part series is being sent out to tourism schools.

In addition to expanded episodes from the first series, this one has been extended
for other fields in tourism.

1. Tourism in general

© NP UA N

Statistics in tourism

Other forms of accommodation

Cultural tourism (how to promote monuments)
Information Centres

E-business in tourism

Conference and business incentive tourism
Communication in services



10.0braz hotelu

11.Kuchyné aneb co host nevidi
12.0bsluha aneb co host vidi
13.Lazné

14. Wellness

15. Venkovska turistika

16.Pruvodcovskeé sluzby
17. Cestovni kancelare
18.Cestovni agentury

.k celému cyklu poradl Ceska televize pripravila i webové stranky www.
sluzbyvnasichsluzbach.cz. Na této adrese je mozno siodvysilany dilznovu prehrat,
dozvime se informace o jednotlivych dilech, zajimavosti z natac¢eni ohlasy na
pofady. Muzeme zde chatovat s protagonisty jednotlivych dili, pre¢teme
si zajimavosti z nataceni a je mozné zde vyjadrit své pocity a pfripominky
k jednotlivym dilGm.

Zkvalitnéni profesni pfipravy
a vzdélavani v cestovnim ruchu

9. Hotels are people

10. The image of an Hotel

11. The kitchen, or what the guest doesn't see
12.Service, what the guest does see.

13. Spas

14. Wellness

15. Getting out to the country

16. Tourist guide services

17. Tour operators

18. Travel agencies

D. Czech Television has developed a website for the whole series of programmes: www.
sluzbyvnasichsluzbach.cz On this site, a recently broadcast episode can be viewed
again; there is also information about individual episodes, points of interest from the
filming, and reactions to the programmes. Here we can chat on-line with the leading
figures from various episodes, read items of interest from filming and express our
feelings and comments on individual episodes.

Sluzby v nasich sluzbdch
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Mezinarodni spoluprace
International Cooperation



V oblasti mezinarodni spoluprace v cestovnim ruchu naplfiovalo Ministerstvo pro mistni
rozvoj CR prostiednictvim Odboru cestovniho ruchu, tak jako v minulych letech, ¢lenstvi
Ceské republiky v mezinarodnich organizacich. Cilem aktivniho ptisobeni v téchto organizacich
je vyhodnocovani svétovych trendu a jejich vyuziti v politice cestovniho ruchu v Ceské
republice, dale pak koordinace mezinarodnich aktivit spojenych s rozvojem cestovniho
ruchu a sjednavani mezinarodnich dohod o spolupraci v cestovnim ruchu.

V ramci mezinarodni spoluprace v cestovnim ruchu je Ministerstvo pro mistni rozvoj
CR - 0dbor cestovniho ruchu spojeno s nasledujicimi mezinarodnimi organizacemi:

* UNWTO;

* OECD;

¢ Spoluprace v ramci Evropské komise;
* V4,

* CEL

SVETOVA ORGANIZACE CESTOVNIHO RUCHU (UNWTO)

Tato sveétova organizace UNWTO je vyznamnou mezinarodni specializovanou agenturou OSN
se sidlem v Madridu, vznikla preménou organizace nevladniho charakteru IUOTO na vladni
organizaci, jejiz stanovy nabyly platnost v roce 1974, od tohoto roku je ¢lenem i Ceska
republika (jesté jako CSSR). UNWTO se fadi mezi nejvyznamnéjsi viadni organizace cestovniho
ruchu se 1671 ¢lenskymi zemémi (zastoupenymi ministerstvy zodpovédnymi za cestovniruch)
a 390 pridruzenymi ¢leny s pozorovatelskym statusem a ¢lenstvi v této organizaci nabyva
celosvetove stale vétsiho vyznamu. Sidlem UNWTO je Madrid.

Organy UNWTO jsou:
- Valné shromazdéni (General Assembly);
- Vykonna rada (Executive Council);
- Sekretariat (Secretariat).

Pomocnymi organy Valného shromazdéni jsou regionalni komise. V ramci UNWTO pusobi
sest regionalnich komisi: pro Afriku, Ameriku, vychodni Asii a Pacifik, Evropu, Blizky
vychod a jizni Asii.

Dale jsou v této organizaci zfizeny pracovni vybory, jejichz ukolem je podpora programovych
aktivit UNWTO v oblasti statistiky, kvality, udrzitelného rozvoje, vzdélavani, financi atd. Ceska
republika aktivné pasobi v ramci Komise pro Evropu a byla zvolena do Vyboru pro statistiku
a TSA na obdobi 2008-2011.

In the area of international cooperation in tourism, the Czech Ministry for Regional Develop-
ment - Department of Tourism again represented the Czech Republic in international organi-
sations. The aim of this active participation in these organisations is the assessment of global
trends and their use in tourism policy in the Czech Republic, as well as the coordination of in-
ternational activities connected to the growth of tourism and the negotiation of international
agreements on cooperation in tourism.

As part of international cooperation in tourism the Czech Ministry for Regional Develop-
ment — Department of Tourism is involved in the following international organisations:

* UNWTO

* OECD

¢ Cooperation within the European Commission
e The Visegrad 4

* CEl

WORLD TOURISM ORGANISATION (UNWTO)

The global UNWTO organisation is a major United Nations international specialised agency loca-
ted in Madrid, which arose through the change of the IUOTO non-governmental organisation
into a governmental organisation, whose Articles of Association came into force in 1971, and
of which the Czech Republic (then still the CSSR) was an initial member. The UNWTO is ranked
among the most important government tourist organisation with 161 member countries (re-
presented by ministries responsible for tourism) and 390 affiliated members with observer
status; membership of this organisation continues to increase in importance throughout the
world. The headquarters of UNWTO is in Madrid.

The constituent bodies of UNWTO are the:
- General Assembly
- Executive Council
- Secretariat.

Regional commissions are support bodies for the General Assembly. Six regional commissions
operate within UNWTO: Africa, America, Eastern Asia and the Pacific, Europe, the Middle
East, and Southern Asia.

In addition, working committees have been set up, the purpose of which is to support UNWTO
programme activities in areas such as statistics, quality, sustainable development, education,
and finance. The Czech Republic is actively involved in the Commission for Europe and was elec-
ted to the Committee for Statistics and the Tourism Satellite Account for 2008-2011.
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Aktivity MMR CR-Odboru cestovniho ruchu za rok 2008 a 1. pololeti roku
2009

Vyznamnou udalosti roku 2008 bylo 48. zasedani Komise pro Evropu, které spolu s UNWTO
usporadal Odbor cestovniho ruchu. Zasedani se konalo v Praze ve dnech 14.-16. kvétna 2008
a zabyvalo se tématem Politika cestovniho ruchu a problematika lidskych zdroju. Zacastnilo
se ho vice jak 70 delegatt z 32 ¢lenskych zemi Komise pro Evropu. V ramci 48. zasedani
regionalni Komise pro Evropu byly mimo jiné prodiskutovany souc¢asné trendy cestovniho
ruchu v celosvétovém i evropském méritku, pokrok v implementaci hlavniho programu
¢innosti pro obdobi 2008-2009 a hostitelem nasledujiciho 49. zasedani regionalni Komise
pro Evropu v roce 2009 byl zvolen Azerbajdzan.

Nejvyssim organem UNWTO je Valné shromazdéni, které zaseda kazdé dva roky a umoziuje
setkani nejvyssich predstavitelll svétového cestovniho ruchu, zastupcu vlad ¢lenskych
statd, odbornikd a organizaci pusobicich v oblasti cestovniho ruchu. XVIIl. zasedani Valného
shromazdéni bude organizovano v kazachstanské Astané, (5.-9. 10. 2009). Zastupci MMR
a MZV budou reprezentovat CR béhem tohoto zasedani v ramci Komise pro Evropu.

Uspésna priprava 48. zasedani komise v roce 2008 v Praze spolu se ¢lenstvim ve Vyboru pro
statistiku a TSA na obdobi 2008-2011 vyznamné zvysily prestiz CR na mezinarodni Grovni
a mély zasadni vyznam pro prezentaci a propagaci Ceské republiky jako atraktivni, kvalitni
a konkurenceschopné destinace v oblasti cestovniho ruchu.

Podrobné informace o UNWTO: www.unwto.org

ORGANIZACE PRO EKONOMICKOU SPOLUPRACI A ROZVOJ (OECD)

Organizace pro ekonomickou spolupraci a rozvoj je prestizni ekonomickou organizaci
sdruzujici 30 nejvyspélejsich statl svéta. V ¢ele OECD stoji rada, v niz ma kazda c¢lenska
zemé jednoho predstavitele. Tézisté Cinnosti OECD a smysl jeji existence spociva v praci
tzv. vécnych (odbornych) vyboru a jejich pracovnich skupin, které jsou slozeny z viadnich
expertl roku 1995. Ministerstvo pro mistni rozvoj CR od té doby s organizaci spolupracuje
a pravidelné se uc¢astni jednani Vyboru pro cestovni ruch (Tourism Committee). Zasedani
vyboru probihaji dvakrat ro¢né vétsinou v sidle OECD v PariZi.

Cinnost Vyboru pro cestovni ruch se obecné zaméruje predevsim na vymeénu zkusenosti pri
tvorbé narodnich politik, koncepci a strategickych dokumentl v oblasti cestovniho ruchu;
velmi prispiva k analyzovani makroekonomickych efektd prostiednictvim podpory vyvoje
Satelitniho uctu CR a vyznamné se podili na uznani celého odvétvi cestovniho ruchu jako
siiného hospodarského sektoru v mezinarodnim meéritku. Rovnéz se podili na zpracovani
celé rady projektu, které svym charakterem souvisi s cestovnim ruchem nebo statistikou
cestovniho ruchu, a jsou tak pro Ceskou republiku velmi dobfe vyuzitelng, nebo vznik
takovych projektu iniciuje. OECD je jedina mezinarodni organizace na svété, ktera ma na
odveétvi cestovniho ruchu ryze ekonomicky pohled a tim se vyrazné odliSuje od ¢innosti
ostatnich organizaci relevantnich pro cestovni ruch.

Activities of the Czech Ministry for Regional Development - Tourism Depart-
ment for 2008 and 1st Half 2009

A significant event in 2008 was the 48th meeting of the Commission for Europe, which was
organised by the Tourism Department in conjunction with UNWTO. The Meeting took place in
Prague from 14-16 May 2008, on the theme of ,Tourism Policy and the Issue of Human Resour-
ces”. More than 70 delegates from 32 member states of the Commission for Europe took part.
During the 48th Meeting of the regional Commission for Europe the following were discussed,
among others: current tourism trends in Europe and worldwide, and progress in implementing
the main activity programme for 2008 - 2009. Azerbaijan was elected host for the next, 49th
Meeting of the regional Commission for Europe in 2009.

The highest executive body of the UNWTO is the General Assembly, which meets every two
years bringing together the most senior representatives of global tourism, representatives
of member state governments, specialists and organisations operating in the field of tourism.
The 18th session of the General Assembly will be organised in Astana, Kazakhstan (5-9 October
2009). Representatives of the Czech Ministry for Regional Development and Foreign Ministry
will represent the Czech Republic during this session as part of the Commission for Europe.

The successful preparation of the 48th Meeting of the Commission in Prague in 2008, toge-
ther with membership of the Committee for Statistics and TSA for 2008-2011 has significantly
raised the prestige of the Czech Republic at international level, and has had major significance
for the presentation and promotion of the Czech Republic as an attractive, high-quality and
competitive tourism destination.

For detailed information on UNWTO: www.unwto.org

ORGANISATION FOR ECONOMIC COOPERATION AND DEVELOPMENT (OECD)

The Organisation for Economic Cooperation and Development is a prestigious economics orga-
nisation linking the 30 most developed countries in the world. The OECD is headed by a Council
in which each member country has one representative. The focus of OECD activity, and the
purpose of its existence, consists of the work of its so-called specialist committees and their
working groups made of up government experts since 1995. Since then, the Ministry for Regio-
nal Development cooperates with, and regularly attends meetings of, the Tourism Committee.
Sessions of the Committee take place twice a year, usually at OECD headquarters in Paris.

The activities of the Tourism Committee are generally focussed mainly on exchange of experi-
ence in developing national policies, concepts and strategic documents in the area of tourism,
and contribute significantly to the analysis of macroeconomic effects through support for the
development of the Tourism Satellite Account, and play an important part in the recognition of
the whole tourism industry as a strong economic sector on an international scale. At the same
time it initiates or takes part in the preparation of a number of projects connected by their
nature to tourism or tourism statistics, and which are thus very useful for the Czech Republic.
The OECD is the only global international organisation which takes a purely economic view of
the tourism industry and thus is markedly different from the activities of other organisations
involved in tourism.
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Hlavni aktivity Vyboru pro cestovni ruch jsou vzdy definovany v Programu prace a rozpoctu na kazdé
dva roky, pricemz v soucasné dobé je tento Program platny na obdobi 2009-2010. Hlavni aktivity
vyboru jsou pro obdobi 2009-2010 tyto:

1. vyznam kultury pro rozvoj cestovniho ruchu;

2. vzdélavani a profesni priprava v cestovnim ruchu jako zaklad pro inovace;
3. cestovni ruch v zemich OECD: trendy a politiky;

4. udrzitelny rozvoj a cestovni ruch.

Ceska republika se zapojila do druhé a tfeti aktivity. V ramci druhé aktivity Vybor pro cestovni ruch
zpracovava studii, ktera evaluuje systém vzdélavani v jednotlivych ¢lenskych zemich. V ramci treti
aktivity je to zejména pravidelné vydavani analytické publikace Tourism in OECD Countries: Trends
and Policies, ktera mapuje aktivity v oblasti cestovniho ruchu v ¢lenskych a nékterych pridruzenych
zemich OECD.

The main activities of the Tourism Committee are always defined in the Work Programme and Budget
for each two year period, where in the current period the Programme is valid for 2009-2010. The
Committee’s main activities for 2009-2010 are:

1. The importance of culture for the growth of tourism

2. Training and professional preparation in tourism as a basis for innovation

3. Tourism in OECD countries: Trends and Policies

4. Sustainable development and tourism
The Czech Republic is now involved in the second and third of these activities. As part of the second
activity the Tourism Committee is preparing a study evaluating the training systems in individual
member countries. For the third activity there is the regular issue of the analytical publication en-
titled ,Tourism in OECD Countries: Trends and Policies”, which maps activities in tourism in member
and some affiliated OECD countries.
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Aktivity MMR CR - Odboru cestovniho ruchu za rok 2008 a 1. pololeti roku
2009

V roce 2008 se zastupci Odboru cestovniho ruchu zuc¢astnili pravidelného zasedani vyboru
ve dnech 21.-22. dubna v Pafrizi. Na podzim téhoZz roku se ve dnech 9.-10. fijna 2008 za ucasti
vrcholnych predstaviteld OECD, ¢lenskych a neclenskych zemi OECD zucastnili zasedani
Vyboru na vysoké urovni v Riva del Garda v Italii.

V roce 2009 se jiz zastupci Odboru cestovniho ruchu zuc¢astnili pravidelného zasedani vyboru
ve dnech 29.-30. dubna v PariZi a ve dnech 26.-27. unora odborného seminare zabyvajiciho
se vyuzitim kultury pro rozvoj cestovniho ruchu, jenz se konal v Bregenzu v Rakousku.
Na podzim tohoto roku je ve dnech 12.-13. fijna pripravovano druhé pravidelné zasedani
vyboru v Parizi.
Ministerstvo pro mistni rozvoj CR kazdoro¢né prispiva na aktivity vyboru finan¢ni ¢astkou ve
vys$i 10 000 eur, stejné tak se stalo i v roce 2008.

Informace o ¢innosti vyboru pro cestovni ruch: www.oecd.org/cfe/tourism

SPOLUPRACE V RAMCI EU

Poradni vybor pro cestovni ruch (TAC)

Poradni vybor zajistuje spolupraci v ramci EU v oblasti cestovniho ruchu mezi komisi ES
a Clenskymi staty. Tento vybor se schazi zhruba trikrat do roka a jeho ucastniky jsou zastupci
jednotlivych ministerstev nebo organt odpovédnych za cestovni ruch z jednotlivych
¢lenskych statt EU. Byl ziizen na zakladé rozhodnuti rady v roce 1986 ,k vytvoreni procedury
konzultaci a spoluprace v cestovnim ruchu” (86/664/EEC). Hlavnim cilem tohoto Vyboru je
zejména naplnovani politik EU v oblasti cestovniho ruchu a usnadnéni vzajemné spoluprace,
napomahani vzajemné informovanosti a koordinaci aktivit ¢lenskych zemia EK. Po metodické
strance spada cestovni ruch pod gesci DG Enterprise and Industry.

Aktivity MMR CR - Odboru cestovniho ruchu za rok 2008 a 1. pololeti roku
2009
V roce 2008 se Odbor cestovniho ruchu zapojoval do Feseni nasledujicich oblasti:

- European Destinations of Excellence Awards (EDEN);

- udrzitelny a konkurenceschopny cestovni ruch;

- satelitni ucet cestovniho ruchu;

- socialni turistika - program Calypso;

- stezka zelezné opony—workshop k 20. vyroc¢i padu zelezné opony. Pro zemé
stiedni Evropy, kam patfi Ceska republika se uskutecni v Madarsku;

- informace jednotlivych ¢lenskych statd o jejich predsednictvi (pripravované
nebo jiz uskutecnéné akce, ukoly pro dalsi obdobi apod.);

- aktualni otazky tykajici se cestovniho ruchu.

Dalsi informace o TAC: http.//ec.europa.eu/enterprise/services/tourism/index_en.htm

Activities of the Czech Ministry for Regional Development - Tourism Depart-
ment for 2008 and 1st Half 2009

In 2008 representatives of the Tourism Department took part in the regular session of the
Committee on 21-22 April in Paris. In autumn of the same year, from 9-10 October 2008 they
attended a high-level session of the Committee in Riva del Garda in Italy, together with top
representatives of the OECD and OECD member and hon-member states.
So far in 2009 representatives of the Tourism Department have taken part in the regular ses-
sion of the Committee on 29-30 April in Paris and from 26-27 February in a specialist seminar
dealing with the use of culture for tourism growth, which took place in Bregenz in Austria. This
autumn from 12-13 October a second regular session of the Committee is being prepared in
Paris.
Each year the Ministry for Regional Development contributes financially to Committee activi-
ties to the value of 10 thousand EUR, as in 2008.

For information on the activities of the Tourism Committee see: www.oecd.org/cfe/tourism

COOPERATION WITHIN THE EU

Tourism Advisory Committee (TAC)

The Advisory Committee secures cooperation inside the EU between the EC Commission and
member states, in the area of tourism. This Committee meets three times a year, its members
are representatives of individual ministries or those bodies responsible for tourism in individual
EU member states. It was set up on the basis of a Council Decision in 1986 ,to develop a process
for consultations and cooperation in tourism” (86/664/EEC). The main purpose of this Commit-
tee is the implementation of EU policies in tourism and the simplification of mutual coopera-
tion, to assist the exchange of information and the coordination of member states’ activities
and the European Commission. From the methodological standpoint tourism falls under the
control of the ,Enterprise and Industry” Directorate General.

Activities of the Czech Ministry for Regional Development - Tourism Depart-
ment for 2008 and 1st Half 2009:
In 2008 the Tourism Department was involved in the following areas:

- European Destinations of Excellence Awards (EDEN)

- Sustainable and competitive tourism

- The Tourism Satellite Account

- Social tourism - the Calypso programme

- The Iron Curtain Path - a workshop on the 20th anniversary of the fall of the Iron
Curtain. For the countries of Central Europe, to which the Czech Republic belongs,
the workshop will take place in Hungary.

- Information from individual member states on their presidency including events
that have already taken place or are scheduled to, tasks for the future, etc.)

- Current issues concerning tourism.

For further information on the TAC see: http://ec.europa.eu/enterprise/services/tourism/index_en.htm
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Pracovni skupina na ochranu spotrebitele (SANCO)

Jedna se o0 agendu spojenou s procesem liberalizace obchodu sluzbami v ramci aktivit Svétove
obchodni organizace (WTO). V této Cinnosti MMR aktivné spolupracuje s MPO a vyjadruje se
k problematice souvisejici s cestovnim ruchem.

Zabyva se narizenim 2006/2004/ES, které se tyka spoluprace mezi vnitrostatnimi organy
piislusnymi pro vymahani dodrzovani zakond na ochranu zajmu spotiebitele (,nafizeni o spolupraci
v oblasti ochrany spotfebitele”) v navaznosti na smérnici 90/314/EHS o soubornych sluzbach pro
cesty, pobyty a zajezdy. Pro lepsi komunikaci mezi ¢lenskymi staty bylo zprovoznéno pripojeni do
sité STESTA II, které umoznuje lepsi vzajemnou informovanost v ramci zemi EU. Jedna se o souhrn
komunika¢nich sluzeb, které mohou byt vyuzivany v ramci preshraniéni elektronické komunikace pri
vykonu verejné spravy.

Dne 3. unora 2009 byla v Urednim véstniku EU zvefejnéna smérnice Evropského parlamentu a rady
2008/122/ES ze dne 14. ledna 2009 o ochrané spotrebitele ve vztahu k nékterym aspektim smluv
0 docasném uzivani ubytovaciho zafizeni (timeshare), o dlouhodobych rekrea¢nich produktech,
o dalsim prodeji a 0 vyméné. V prubehu lofiského roku byl v pracovni skupiné Rady EU (PS pro ochranu
a informovani spotrebitele 13) projednavan navrh této nové smérnice jako celku i jeho jednotlivé
kapitoly. Jednani se vzdy zuc¢asthovalo MPO jako ustfedni stycny urad. Zapisy z jednotlivych zasedani
byly zasilany na jednotlivé rezorty a projednavana ustanoveni s nimi MPO konzultovalo. Stanoviska
véech zucastnénych stran byla vyuzivana v jednani s Evropskou komisi. Vysledkem téchto jednani je
jiz uvedena modernizace platné pravni upravy.

Working Group for Consumer Protection (SANCO)

This is an agenda linked to the process of the liberalisation of services within the activities of the
World Trade Organisation (WTO). In this activity, the Czech Ministry for Regional Development works
actively with the Ministry of Trade and Industry and expresses its views on issues connected with
tourism.

It deals with Regulation 2006,/2004/ES, which concerns cooperation between those internal (do-
mestic) bodies relevant to the enforcement of laws on consumer protection (,Regulation on coope-
ration in the area of consumer protection”) further to Directive 90/314/EHS on collected services
for travel, accommodation and trips. For improved communication between member states a link
has been made to the TESTA Il network, which permits better levels of mutual information between
EU countries. This is a set of communication services which can be used in cross-border electronic
communication for public administration.

On 3rd February 2009, the EU Official Gazette published European Parliament and Council Directive
2008/122/ES dated 14th January 2009 on consumer protection in relation to some aspects of
timeshare contracts, on long-term recreational products, on re-sale and on exchange. During last
year the EU Council (working group on protection and informing of consumers 13) discussed a draft
of this new directive, as a whole and chapter by chapter. The Ministry of Trade and Industry was
involved in all sessions as the central contact office. Minutes of the individual sessions were sent to
individual departments; the Ministry of Trade and Industry undertook consultations with them on
the provisions which had been discussed. The opinions of all parties involved were used in discussi-
ons with the European Commission. The result of these discussions is the modernisation of current
legislation, which has already been mentioned.

Cesky Krumlov




VISEGRADSKA CTYRKA (V4)

Ceska republika je jednim ze ¢tyr ¢lend Visegradské ctyrky (V4). Spole¢nou propagaci
zemi V4 v oblasti cestovniho ruchu zastresuje platforma European Quartet - One Melody.
European - Quartet sdruzuje narodni centraly cestovniho ruchu Ceské republiky, Slovenska,
Madarska a Polska. Cilem spoluprace zemi V4 je rozvoj prijezdového cestovniho ruchu,
zejména ze vzdalenych zdrojovych destinaci. Spole¢né aktivity jsou proto realizovany na
trzich Japonska, Ciny, USA a od roku 2007 také v asijské ¢asti Ruské federace, kde se zemé
V4 prezentuji jako jeden marketingovy celek, k ¢emuz vyuzivaji jednotlivych projektd a akci
stanovenych v planu marketingovych aktivit V4 vzdy pro prislusny rok.

Aktivity MMR CR - Odboru cestovniho ruchu za rok 2008 a 1. pololeti roku
2009

Ceska republika v ¢ervnu 2008 predala predsednictvi v ramci uskupeni statl Visegradské
Ctyrky Polské republice. BEhem polského predsednictvi byla uskutec¢néna tfi setkani, dvé na
marketingoveé urovni a treti, béhem kterého doslo k podpisu Protokolu o spolupraci zemi V4
v oblasti cestovniho ruchu, kombinovalo marketingové setkani na pracovni urovni a oficialni
setkani na urovni nameéstkd ministerstev ¢lenskych zemi, zodpovédnych za cestovni ruch
(5. - 6. 3. 2008 Krakov).

V ¢ervnu 2009 prevzalo predsednictvi v ramci V4 Madarsko.

Veskeré materialy a informace o regionu zemi V4 jsou k dispozici rovnéez v elektronické podobé na webovém
portalu www.european-quartet.com

STREDOEVROPSKA INICIATIVA (CEI)

V gesci Ministerstva pro mistni rozvoj CR této mezinarodni organizace je pracovni skupina
pro cestovni ruch. Cilem téchto pracovnich skupin jednotlivych ¢lenskych statu CEl je
prohloubit vsestrannou spolupraci mezi ¢lenskymi staty a podporovat jejich zapojeni do
procesu Evropské integrace. V soucasnosti tvori CEl osmnact evropskych statu. Ceska
republika je zastoupena Ministerstvem zahrani¢nich véci CR. Viykonny sekretariat CEl sidli
v Terstu (Italie).

Aktivity MMR CR - Odboru cestovniho ruchu za rok 2008 a 1. pololeti roku
2009

V roce 2008 se zastupci MMR CR a MZP CR zu¢astnili ve dnech 9.-10. Fijna seminare na téma
.Management chranénych uzemi ve vztahu k cestovnimu ruchu”, poradanym Chorvatskym
ministerstvem turismu v oblasti Plitvickych jezer.

Dne 10. Fijna 2008 se v Moldavii, pfedsednické zemi CEl pro rok 2008, konala konference
Stredoevropské iniciativy na téma ,Cestovni ruch a regionalni rozvoj: nové sméry, vyzvy
a moznosti” na urovni ministrd cestovniho ruchu. Hlavnimi tématy konference byly vinarsky
cestovni ruch, udrzitelny cestovni ruch, klimatické zmény a kulturni rozmanitost. MMR CR
zajistilo ucast na této konferenci.

Dne 12. listopadu 2009 se v Bukuresti bude konat 12. summit ekonomického fora CEl pod
rumunskym predsednictvim v CEl, kterého se hodlaji zastupci MMR CR rovnéz zucastnit.

Vice informaci naleznete na webovém odkazu: www.ceinet.org

THE VISEGRAD 4

The Czech Republic is one of the four members of the Visegrad 4 (V4). Joint promotion of the
V4 countries in tourism is covered by the European Quartet - One Melody platform. The Euro-
pean Quartet brings together the national tourist head offices of the Czech Republic, Slovakia,
Hungary and Poland. The aim of cooperation of the V4 countries is the growth of incoming tou-
rism, particularly from long-haul destinations. Joint activities are therefore conducted on the
Japanese, Chinese and US markets, and, since 2007, on the Asia part of the Russian Federation,
where the V4 countries are represented as a single marketing unit, for which they use the indi-
vidual projects and events set out in the V4 marketing activities plan for the year in question.

Activities of the Czech Ministry for Regional Development — Department of
Tourism for 2008 and 1st Half 2009

In June 2008, the Czech Republic handed over the presidency within the V4 grouping to Poland.
During the Polish presidency, three meetings took place, two at the marketing level and a third,
during which the Protocol on Tourist Cooperation between the V4 countries was signed, com-
bined a marketing meeting at working level and an official meeting at Deputy Minister level of
those responsible for tourism in member countries (5-6 March 2008 in Krakow).

In June 2009 the V4 presidency was taken over by Hungary.

All material and information on the V4 region countries is also available electronically on the www.european-
quartet.com web portal

THE CENTRAL EUROPEAN INITIATIVE (CEI)

A tourism working group has been established in this international organisation, under the
management of the Czech Ministry for Regional Development. The aim of the working groups
of the individual CEI member states is to deepen general cooperation between member states
and to support their involvement in the process of European integration. At present the CEl
is composed of eighteen European countries. The Czech Republic is represented by the Czech
Ministry of Foreign Affairs. The CEl Executive Secretariat is located in Trieste.

Activities of the Czech Ministry for Regional Development - Department of
Tourism for 2008 and 1st Half 2009

In 2008, representatives of the Czech Ministry for Regional Development and the Czech Minis-
try for the Environment attended a seminar on 9-10 October on the topic of ,Management
of Protected Territories with reference to tourism®, organised by the Croatian Ministry of
Tourism in the area of the Plitvic Lakes.

On 10th October 2008 a CEl conference took place in Moldavia, CEl president country for 2008,
on the topic of ,Tourism and regional development: new directions, challenges and possibilities”
at the minister level. The main topics of the conference were vineyard tourism, sustainable
tourism, climate change, and cultural diversity. The Czech Ministry for Regional Development
arranged to take part in the conference.

On 12th November 2009, the 12th Summit of the CEl Economic Forum will take place in Bu-
charest, under the Romanian CEl presidency, which representatives of the Czech Ministry for
Regional Development also expect to attend.

For more information see the web link: www.ceinet.org
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Odbor cestovniho ruchu pripravil v ramci predsednictvi CR v Radé EU mezinarodni konferenci
Primysl cestovniho ruchu: Vyzvy v oblasti zaméstnanosti a trhu prace” ve spolupraci
s Odborem evropskych zalezitosti a za podpory Senatu CR. Této vyznamné akce se zucastnili
zastupci z 19 ¢lenskych statl EU a dal$i hosté predevsim ze zahrani¢nich velvyslanectvi. Tato
konference byla jednotlivymi u¢astniky hodnocena velmi pozitivné jak z hlediska odborného,
tak z hlediska organizac¢niho. Zavéry a jednotlivé prezentace byly Odborem cestovniho ruchu
uvefejnény na oficialnich webovych strankach ¢eského predsednictvi a MMR CR. Na zakladé
diskuse béhem konference byly postoupeny zavéry z predsednické konference Svédskému
predsednictvi s doporucenim moznosti navazani na tuto akci formou konference, seminare
¢i workshopu.

MEZINARODNI KONFERENCE CESTOVNIHO RUCHU ,PRUMYSL CESTOVNIHO
RUCHU: VYZVY V OBLASTI ZAMESTNANOSTI A TRHU PRACE"
10. - 11. 6. 2009

Odbor cestovniho ruchu pripravil v ramci predsednictvi CR v Radé EU mezinarodni konferenci
LPrumysl| cestovniho ruchu: Vyzvy v oblasti zaméstnanosti a trhu prace” ve spolupraci
s Odborem evropskych zaleZitosti a za podpory Senatu CR.

Cilem realizace mezinarodni konference cestovniho ruchu bylo na evropské urovni
projednat nové vyzvy a problémy, se kterymi se nyni odvétvi cestovniho ruchu potyka
ve spojitosti s pracovnim trhem a zaméstnanosti, prezentovat trendy a moznosti vyvoje
v oblasti vytvareni pracovnich prileZitosti na evropském trhu prace v oblasti cestovniho
ruchu a rovnéz konkurenceschopnost malych a stfednich podnikl, které podnikaji v tomto
odvétvi.

Béhem této mezinarodni konference, ktera se poradala v prostorach Senatu CR ve dnech
10. a 1. Cervna, byly na evropské urovni projednany cile a opatfeni vedouci ke zvyseni
konkurenceschopnosti sektoru cestovniho ruchu a snizeni dopad ekonomické krize. Bylo
konstatovano, Ze tohoto Ize dosahnout zvysenou podporou vyzkumu a vyvoje nebo investic
do kvality lidskych zdrojU a vzdélavani, a Zze cestovni ruch je jednim z nejvyznamnéjsich
odveétvi svétoveé ekonomiky s vysokou dynamikou rozvoje.

Na jednotlivé panely byli pozvani a vystoupili zastupci vyznamnych mezinarodnich
organizaci, jakymi jsou Generalni feditelstvi pro podnikani a primysl a Generalni reditelstvi
pro zaméstnanost Evropske komise, Vybor regiont, Organizace pro ekonomickou spolupraci
a rozvoj (OECD), Mezinarodni organizace prace (ILO), Evropska asociace hotell, restauraci
a kavaren (HOTREC), Evropsky statisticky urfad (Eurostat), Federace evropskych asociaci
pruvodct (FEG), zastupci prestiznich univerzit a dalsi vyznamni odbornici. Z ¢eskych zastupcu
se konference zucastnil ministr pro mistni rozvoj Rostislav Vondruska a mistopredseda
senatniho Vyboru pro hospodarstvi, zemédélstvi a dopravu Vitézslav Jonas, dale reditelka

As part of the Czech Presidency of the EU Council, the Department of Tourism prepared an
international conference entitled ,The Tourist Industry: Challenges in Employment and the La-
bour Market”, in conjunction with the European Affairs Department, and with the support of
the Senate of the Czech Republic. This important event was attended by representatives of 19
EU member states and by other guests, primarily from foreign embassies. The conference was
given very positive evaluations by individual participants for both its specialised and organisa-
tional aspects. The conclusions and individual presentations were published by the Department
of Tourism on both the Czech Presidency and the Czech Ministry for Regional Development
official websites. On the basis of discussion during the conference, the conclusions of the
presidency conference were transferred to the Swedish presidency with a recommendation of
the option to follow up this event in the form of a conference, seminar or workshop.

INTERNATIONAL TOURISM CONFERENCE: ,THE TOURIST INDUSTRY:
CHALLENGES IN EMPLOYMENT AND THE LABOUR MARKET" 10-11 JUNE 2009

As part of the Czech Presidency of the EU Council, the Department of Tourism prepared an
international conference entitled ,The Tourist Industry: Challenges in Employment and the La-
bour Market” in conjunction with the European Affairs Department, and with the support of
the Senate of the Czech Republic.

The purpose of holding an international tourism conference was to discuss at European level
the new challenges and problems which the tourism industry is now encountering in connecti-
on with the labour market and employment, and to present trends and options for growth in
the creation of job opportunities in the European tourist labour market, taking into considera-
tion the competitiveness of small- and medium-sized companies doing business in this sector.

During this international conference, which took place in the Czech Senate building on the
10th and 11th June, goals and measures were discussed which will lead to improved competi-
tiveness in the tourism sector, and to a reduction of the impact of the economic crisis. It was
stated that this can be achieved through increased support for research and development or
investment in the quality of human resources and training, and that tourism is one of the most
important branches of the global economy with a high growth rate.

Representatives of important international organisations were invited to perform on indivi-
dual panels: The Directorate General for Commerce and Industry, the European Commission
Directorate General for Employment, the Committee for the Regions, the Organisation for
Economic Cooperation and Development (OECD), the International Labour Organisation (ILO),
The European Association of Hotels, Restaurants and Cafeterias (HOTREC), the European Sta-
tistical Office (Eurostat), the Fédération Européene de Guides (FECG), representatives of pres-
tigious universities and other important experts. The Czech representatives, attending the
conference were Minister for Regional Development, Rostislav Vondruska and Vice-Chairman of
the Senate Committee for the Economy, Agriculture and Transport, Vitézslav Jonas, as well as
the Director of the Department of Tourism at the Ministry for Regional Development, Blazena



Odboru cestovniho ruchu z Ministerstva pro mistni rozvoj Blazena Krizova a zastupkyné
katedry cestovniho ruchu Vysoké skoly ekonomické Zdenka Petrd. Této vyznamné akce
se zucastnili zastupci z 19 clenskych statd EU a dalsi hosté predevsim ze zahrani¢nich
velvyslanectvi.

Na zaver konference bylo shrnuto, Ze cestovni ruch se potyka s nedostatkem kvalifikovanych
pracovnich sil a nizkym zajmem mladé generace o praci ve sluzbach, coz je stale spolecné

téma pro vsechny ¢lenské staty Evropské unie. V ramci reseni této situace bylo navrzeno:
lepsi pristup k inovacim, aktivni politika zaméstnanosti, vyuZiti socialniho cestovniho ruchu
jako nastroje zaméstnanosti a efektivni vyuziti Evropského socialniho fondu. Je nutné
odstranit bariéry na pracovnim trhu, zahajit dialog mezi nejdulezitéjsimi aktéry cestovniho
ruchu a podporovat opatfeni, ktera vedou ke zvyseni zaméstnanosti. Mezi podpudrna
opatreni bylo zarazeno i snizeni sazby DPH ve stravovacich zarizenich a danové zvyhodnéni
tvlrcd novych pracovnich mist.

Krizova, and the representative of the Department of Tourism at the Prague Business School
(VSE), Zdenka Petru. This important event was attended by representatives of 19 EU member
states and by other guests, primarily from foreign embassies.

At the close of the conference, it was concluded that tourism will encounter a lack of qualified
labour and a lack of interest on the part of the younger workforce in the service sector, which
continues to be a joint topic for all European Union member states. As part of the solutions to
this position the following were proposed: better access to innovations, an active employment
policy, use of social tourism as an employment instrument and efficient use of the European
Social Fund. Barriers in the labour market must be removed, dialogue between the most im-
portant players in tourism must be initiated and support provided for measures which lead
to an increase in employment. These support measures include a reduction of the VAT rate in
catering establishments and tax breaks for those who create new jobs.

Zdar nad-Sazavou - kostel'svadana Nepomuckého
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Na zakladé Usneseni viady Ceské republiky ¢. 131 ze dne 11. Unora 2004, které schvaluje
Smeérnice vlady pro sjednavani vnitrostatniho projednavani, provadénia ukoncovaniplatnosti
mezinarodnich smiuv, Ministerstvo pro mistni rozvoj CR eviduje jiz 37 mezinarodnich smiuy,
z toho od roku 1993 je jich uzavieno 19. Na zakladé téchto dokumentu jsou vytvareny
Pracovni skupiny, které se schazeji jednou za dva roky, jednaji stfidavé v danych zemich
a stanovuji pracovni program na urc¢ené obdobi. V ramci téchto skupin dochazi k vyméné
informaci a zkusenosti v oblasti cestovniho ruchu a dale pak k navazani kontaktu z rtznych
oblasti cestovniho ruchu.

Zarok 2008 a 1. pololeti 2009 byly uzavieny tyto smlouvy o spolupraci v oblasti cestovniho
ruchu: s Ministerstvem cestovniho ruchu Egyptské arabské republiky, Vladou Bulharskeé
republiky, Ministerstvem cestovniho ruchu Jordanského hasimovského kralovstvi
a Ministerstvem cestovniho ruchu Salvadorské republiky.

Za rok 2008 Odbor cestovniho ruchu dale pripravuje podklady pro uzavieni nasledujicich
meziresortnich smluv: s Ministerstvem cestovniho ruchu Malajsijské federace, Ministerstvem
turismu a Femesel Marockého kralovstvi, Ministerstvem cestovniho ruchu Kenské republiky.

MINISTERSTVO PRO MiSTNi ROZVOJ CR SE TAKE V OBLASTI CESTOVNIHO
RUCHU UCASTNI V NEKTERYCH MEZIVLADNICH KOMISICH.
Ucast MMR (Odbor cestovniho ruchu) ve smisenych komisich s vybranymi zemémi:
- Ruska federace - Mezivladni komise pro hospodarskou, pramyslovou
a védeckotechnickou spolupraci mezi Ceskou republikou a Ruskou federaci;
- Ukrajina - Smisenakomise pro hospodarskou, primyslovou a védeckotechnickou
spolupraci mezi Ceskou republikou a Ukrajinou;

- Kazachstan - Mezivladni komise pro ekonomickou, primyslovou
a védeckotechnickou spolupraci mezi Ceskou republikou a Kazachstanem;
- Uzbekistan - Mezivladni komise pro ekonomickou, prumyslovou

a védeckotechnickou spolupraci mezi Ceskou republikou a Uzbekistanem;

- Moldavie - Smisena pracovni skupina pro hospodarskou a prumyslovou
spolupraci;

- Srbsko - Smiseny vybor pro hospodarskou spolupraci..

Pursuant to the Resolution of the Government of the Czech Republic No. 131 from February
11, 2004, approving the Government Guideline for the negotiation, internal deliberations, im-
plementation and termination of the validity of international treaties, the Ministry for Regional
Development of the Czech Republic now registers as many as 37 international treaties, out of
which 19 have been concluded since 1993. Based on these documents, Working Groups have
been set up which meet once in 2 years, alternately in the member countries to establish wor-
king programmes for a specific period. As part of the activities of these groups, information
and know-how in the tourist sector is exchanged, and new contacts are established.

Treaties on cooperation in tourism with the following institutions were concluded in 2008 and
in the first half of 2009: the Ministry of Tourism of the Arab Republic of Egypt; the Govern-
ment of the Republic of Bulgaria; the Ministry of Tourism of the Hashemite Kingdom of Jordan;
and the Ministry of Tourism of the Republic of El Salvador.

From 2008, the Department of Tourism has been also preparing background documents for
the conclusion of the following interdepartmental agreements: the Ministry of Tourism of the
Federation of Malaysia; the Ministry of Tourism and Trades of the Kingdom of Morocco; and the
Ministry of Tourism of the Republic of Kenya.

IN THE SECTOR OF TOURISM, THE CZECH MINISTRY FOR REGIONAL
DEVELOPMENT HAS ALSO BEEN PARTICIPATING IN THE WORK OF SOME
INTERGOVERNMENTAL COMMISSIONS.

Participation of the Ministry for Regional Development (its Department of Tourism) in the acti-
vities of joint commissions with selected countries:

- Russian Federation - Intergovernmental Commission for Economic, Industrial and
Scientific-Technological Cooperation Between the Czech Republic and the Russian
Federation;

- Ukraine - Joint Commission for Economic, Industrial and Scientific-Technological
Cooperation Between the Czech Republic and Ukraine;

- Kazakhstan - Intergovernmental Commission for Economic, Industrial and Scienti-
fic-Technological Cooperation Between the Czech Republic and Kazakhstan;

- Uzbekistan - Intergovernmental Commission for Economic, Industrial and Scienti-
fic-Technological Cooperation Between the Czech Republic and Uzbekistan;

- Moldova - Joint Commission for Economic and Industrial Cooperation;
- Serbia - Joint Committee for Economic Cooperation.
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Aktivity statni agentury CzechTourism sméfuji k tomu, aby se Ceska republika etablovala jako
uznavana evropska destinace cestovniho ruchu. Sit fungujicich zahrani¢nich zastoupeni po
celém svété, reklamni kampané, webové prezentace pro tuzemskou i zahranicni verejnost, ale
i u¢asti na veletrzich jsou nékterymi z prostredku, jak tohoto cile dosahnout.

REKLAMNIi KAMPANE A EDICNi CINNOST

Kromé tradi¢nich PR aktivit agentura pripravila kampan Ceské republiky v Rusku ve formé
nejvétsi viakové roadshow po Transsibifské magistrale. Tuto akci navstivilo témér 500
predstavitel ruskych médii a vyznac¢nych touroperatord. Probéhlo nékolik velkych medialnich
kampani organizovanych v zahranici (Viden, Dublin a londynsky Underground).

Mezi marketingovy projekt patfila i v roce 2008 spoluprace s agenturou Ceska olympijska na
propagaci Ceské republiky v ramci Letni olympiady v Pekingu.

The activities pursued by the state-owned agency CzechTourism are focused on helping the
Czech Republic establish itself as an acknowledged European tourist destination. Its network of
well-functioning foreign representations all over the world, advertising campaigns, web pre-
sentation for domestic and foreign public as well as participation in trade fairs represent some
of the tools for accomplishing this particular objective.

ADVERTISING CAMPAIGNS AND PUBLISHING ACTIVITIES

In addition to traditional PR activities, the agency prepared a campaign for the promotion of
the Czech Republic in Russia as the biggest train road show along the Trans-Siberian Railroad.
This event was visited by almost 500 representatives of the Russian media and major tour
operators. There were also several large-scale media campaigns organised abroad (Vienna,
Dublin and the London Underground).

Another marketing project in 2008 was cooperation with the Ceska olympijska (Czech Olympic)
agency for the promotion of the Czech Republic as part of the Summer Olympic Games in
Beijing.

The year 2008 saw a brand-new project involving preparation and production of a CD conta-
ining comprehensive information on the Czech Republic and its individual regions, including
maps and a video spot.
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V roce 2008 vznikl zcela novy projekt zpracovani a vyroba CD se souhrnnymi informacemi
o Ceské republice a jednotlivych regionech s mapami a videospotem.

Na zacCatku roku 2009 pripravila agentura CzechTourism propagaci ¢eské lyZarské sezony
08/09 ve formé 250 billboardu, které byly po dobu tfi mésict umistény v top 10 ¢eskych
méstech a na hlavnich dopravnich komunikacich.

V prvni poloviné roku 2009 se v Latinské Americe a USA uskutecnila nejvétsi medialni kampan
v oblacich. Tricetiminutovy dokument, spot a inzerce v palubnim c¢asopisu predstavily
turistickou nabidku Ceské republiky na palubach aerolinek LAN a Aeromexiko, které pokryvaji
celou Stredni a Jizni Ameriku. Naproti tomu pétiminutovy spot na americkych linkach
Delta Airlines lakal americké turisty a to nejen zabéry z Prahy, ale predevsim regionalnimi
atraktivitami a pamatkami UNESCO.

Inzerce v palubnich ¢asopisech SkyEurope a EasyJet seznamila Ctenare s turistickou nabidku
Ceska v nékolika tematickych okruzich: Golf a pivo, Golf a vino, Zima v Ceské republice nebo
Colf a lazné. Také byly vydany 2 nové tituly (Lazenstvi a Jednodenni vylety z Prahy).

POZNAVACI CESTY PRO TOUROPERATORY A NOVINARE

V roce 2008 se uspesného projektu ,LOOKING FOR CHARM AND ATMOSPHERE? ENJOY THE
CZECH REPUBLIC" zucastnilo celkem 206 zahrani¢nich ucastnik (128 touroperatorti a 78
novinaru).
K dalsim vyznamnym akcim patii press trip ,Perly prazské architektury”, press trip na
podporu

Mistrovstvi svéta v klasickém lyZzovani v Liberci 2009 (realizovany v prosinci 2008) i press
trip ,Za historii a moderni architekturou Ceské republiky”.

V prvni poloviné roku 2009 probéhla akce Enjoy s tématem ,The way we were” aneb Takovi
jsme byli. Akce se zucastnilo 113 osob (62 zahrani¢nich touroperatort a 51 novinaru) z 25
zemi svéta. Tématem jednotlivych cest do regiont Ceské republiky tentokrat byly: aktivni
dovolena (Cesky raj a Krkonose), zazitkova dovolena (stiedni a jizni Cechy), ohlédnuti za érou
komunismu (severozapadni Cechy) a cirkevni pamatky (stfedni a vychodni Morava).

VELETRHY CESTOVNIHO RUCHU

V roce 2008 méla Ceska republika oficialni stanek na 49 veletrzich cestovniho ruchu
a v prvnim pololeti 2009 byla Ceska republika prezentovana, prostiednictvim oficialni
expozice, na 31 veletrzich cestovniho ruchu, dalsich veletrznich akci se zucastnili zahrani¢ni
zastupci agentury prostiednictvim mensich prezentaci.

At the beginning of 2009, the CzechTourism agency was involved in the promotion of the
Czech skiing season 08/09, namely through 250 billboards that were displayed for three mon-
ths in the 10 largest Czech cities and along the country’s main roads.

The largest media campaign in the sky got under way in Latin America and the United States in
the first half of 2009. A 30-minute documentary and a spot were shown, and advertisements
for the Czech Republic’s tourist offers were published in the onboard magazines of LAN and
Aeromexico airlines which cover all of Central and South America. Another 5-minute spot, scre-
ened onboard the American Delta Airlines aircraft, attracted tourists with scenes from Prague
as well as by highlighting regional attractions and UNESCO Heritage monuments throughout
the country.

Advertisements published in the onboard magazines of the SkyEurope and Easylet airlines
introduced readers to the Czech Republic’s tourist offers in several thematic areas: Golf and
Beer, Golf and Wine, Winter in the Czech Republic, and Golf and Spas. Two new titles (Spas and
One-Day Trips from Prague) were also published.

FAM TRIPS FOR TOUR OPERATORS AND JOURNALISTS

In 2008, the agency’s successful project “LOOKING FOR CHARM AND ATMOSPHERE? ENJOY THE
CZECH REPUBLIC” attracted as many as 206 foreign participants (128 tour operators and 78
journalists).

Other major events included a press trip called ,Perly prazské architektury” (The Pearls of
Prague Architecture), a press trip in support of the World Championships in Nordic Skiing in
Liberec 2009 (that event was held in December 2008), and a press trip entitled ,Za historii
a moderni architekturou Ceské republiky” (Tracing the History and Modern Architecture of the
Czech Republic).

The first half of 2009 saw an enjoyable event known as “The Way We Were". Attended by 113
people (62 foreign tour operators and 51 journalists) from 25 countries of the world, this event
featured individual trips to the regions of the Czech Republic, advertised as an “active holiday”
(the Bohemian Paradise and the Giant Mountains), an “experience holiday” (Central and South
Bohemia), “looking back at the country’s communist era” (North-western Bohemia), and “church
monuments” (Central and East Moravia).

TOURIST TRADE FAIRS

During 2008, the Czech Republic had its official stands at a total of 49 tourist trade fairs, while
in the first half of 2009 the Czech Republic was presented through official exhibitions at 31
trade fairs on tourism. The CzechTourism agency participated in other trade fair events with
smaller presentations.



ZAHRANICNI ZASTOUPENI

CzechTourism spravuje celkem 26 zahrani¢nich zastoupeni. Na zakladé stale rostouciho zajmu
Svédskych turistt o CR bylo v roce 2008 otevieno zahranicni zastoupeni prvniho stupné ve
Stockholmu. Narust svédskych turistl za rok 2008 0 11 % v hromadnych ubytovacich zarizenich
(ve srovnani s rokem 2007) svédci o vzrustajici oblibé CR. Jednou z nejvyznamnéjsich akci
konanych v CR byl bezpochyby sestisetélenny kongres asociace sdruzujici elitni touroperatory
Z Latinské Ameriky — OMVESA.

Otevreni nové kancelare zahrani¢niho zastoupeni ve Frankfurtu nad Mohanem v kvétnu roku
2009 posililo postaveni a vnimani Ceské republiky v Némecku, které je pro nas nejvyznamnéjsim
zdrojovym trhem. Vyznamné ocenéni ,Ceska republika - Hvézdna destinace” udélené v cervnu
2009 ve $panélském Torremolinos svédgéi o oblibé Ceske republiky i v této destinaci.

KONGRESY A INCENTIVA

Na poli kongresové a incentivni turistiky byl predstaven strategicky projekt pro rozvoj
kongresové turistiky v celé Ceské republice - Czech Convention Bureau. Konkrétné se jedna
0 vytvoreni jednotlivych kongresovych kancelafi v regionech, které umozni lepsi koordinaci
marketingovych aktivit a vyuZiji synergického efektu prezentaci na zahrani¢nich trzich.

FOREIGN REPRESENTATIONS

CzechTourism administers a total of 26 foreign representations. Responding to a constantly
growing interest shown by Swedish tourists in the Czech Republic, a first-degree foreign repre-
sentation of the CzechTourism agency was opened in Stockholm in 2008. An 11% growth-rate
in the number of Swedish tourists in Czech accommodation facilities (as compared with 2007)
attests to a mounting popularity of the Czech Republic in that region. One of the most im-
portant events held in the Czech Republic was, undoubtedly, the convention of an association
incorporating elite tour operators from Latin America - OMVESA. This particular event brought
together 600 delegates.

Since its inauguration in May 2009, CzechTourism’s new foreign representation office in Frank-
furt am Main has helped to strengthen the position and to improve public perception of the
Czech Republic in Germany, the Czech Republic’'s most important source market. The prestigi-
ous distinction “The Czech Republic — Star Destination”, awarded in the Spanish Torremolinos in
June 2009, also corroborates the popularity of the Czech Republic in that destination.

CONVENTIONS AND INCENTIVES

As far as convention and incentive tourism is concerned, CzechTourism unveiled its strategic
project aimed at promoting convention tourism throughout the Czech Republic - the Czech
Convention Bureau. Specifically, this involves the establishment of individual convention offi-
ces in the regions that will assist in improving coordination of marketing activities, while making
better use of the synergy effect of this country’s presentation on foreign markets.

One of the specific projects in support of winning bids for organisation of major convention
events in Prague and the Czech Republic is a joint project of the CzechTourism agency and the
Prague Convention Bureau, known as “Bidding for Prague, Bidding to Win".

Inan effort to improve the status of the Czech Republic among the other world convention de-
stinations, the Department of Convention and Incentive Tourism of the CzechTourism agency
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Jednim z konkrétnich projektu, ktery podporuje ziskavani velkych kongresovych akci pro
Prahu a Ceskou republiku, je spoleény projekt agentury CzechTourism a Prague Convention
Bureau ,Bidding for Prague, bidding to win”.

Pro zlepseni pozice CR mezi ostatnimi svétovymi kongresovymi destinacemi oddéleni
kongresoveé a incentivni turistiky agentury CzechTourism vyvinulo znachou marketingovou
aktivitu, v prvnim pololetir. 2009 se zuc¢astnilo $est mezinarodnich veletrh zamérenych na
MICE segment, dale realizovalo ¢tyri zahrani¢ni workshopy a dvé roadshow. Dale probéhla
aktualizace oficialniho Kongresového katalogu, ktery je hlavnim katalogem Ceské republiky
v ramci segmentu MICE. V ramci projektu Czech Convention Bureau, jehoZ hlavnim cilem
je rozvoj kongresové turistiky v CR, byla vytvorena koncepce marketingového planu pro
nadchazejici obdobi.

GOLF

V roce 2008 bylo realizovano Sest zahrani¢nich veletrhi a tri tuzemské. Nové v roce 2008
byla zajisténa ucast na trech PGA turnajich v zahranici, a to formou informacniho stanku se
spoluvystavovatelem z CR, a vznikl novy golfovy film s Alesem Valentou - Welcome to the
Golf Republic.

V roce 2009 bylo realizovano osm veletrhd zahranicnich a tri tuzemskeé. Dale byla zajisténa
Ucast na PGA turnajich v Némecku a noveé i v Ceské republice, a to formou informacnino
stanku. Probéhly tri press tripy pro zahrani¢ni golfové novinare, kteri poznali 14 ¢eskych
golfovych hrist, nadale pokracuje propagace v zahrani¢nich médiich.

LAZENSTVi

V roce 2008 pomohl CzechTourism zviditelnit unikatni ¢eské medicinské lazenstvi nejen
v tuzemsku, ale také na zahrani¢nich trzich. Hned tfi lazenské workshopy probéhly v ruskych
regionech (Rostov na Donu, Volgograd, Krasnodar) a poprveé i v Pobalti (Talin, Riga, Vilnius),
dale pak, téz nove, dva ve Skandinavii (danska Kodan a svédsky Stockholm) a jeden na Ukrajiné
(Donéck). Poprveé probéhly prezentace v zahrani¢nich obchodnich centrech v polské Wroclawi
a slovenské Bratislavé. V Némecku se lazenské spole¢nosti mohly predstavit v drazdanske
Markthalle na prezentaci ¢eského lazenstvi, ktera probéhla v ramci Dnu ¢eské a némecké
kultury. Pokra¢ovala také propagace lazenstvi na domacim trhu, probéhly tfi prezentace
v nakupnich centrech v Praze, Liberci a Ostrave.

V prvni poloviné roku 2009 se CzechTourism zuc¢astnil hned tri lazenskych workshopu, které
probéhly v arabskych zemich, z toho poprvé dva v Saudské Arabii (Rijad, Jeddah) a 1 v Kuvajtu.
Po sérii workshopU v ruskych regionech v minulych letech se letos konal prvni workshop také
v Kaliningradu. Poprvé se Ceskeé lazenstvi samostatné predstavilo na prezentacich v Japonsku
(Tokio) a v Ciné (Peking, Shanghai), dale pak, téz nové, ve francouzské Parizi. Po lofiském
enormnim zajmu polskych klientl probéhla v poradi jiz druha prezentace v zahrani¢nich
obchodnich centrech, tentokrat v Krakové. Ve spolupraci se zahrani¢nim zastoupenim
CzechTourism v Moskvé se Ceské lazné predstavily na mezinarodnim veletrhu s jinym
zamérenim nez cestovni ruch, a to Oil & Gas v azerbajdzanském Baku. V ramci poznavacich
cest pro zahrani¢ni novinare a CK k nam na zakladé uspésného workshopu v Kaliningradu
pricestovala skupina zastupcl CK a CA z této oblasti a v navaznosti na lofiskou roadshow ve
Skandinavii i zastupci norskych a svédskych médii. PokraCovala také propagace lazenstvi na
domacim trhu, probéhly dvé prezentace v nakupnich centrech v Praze a Brné.

has been working hard in the marketing sector, having attended in the first half of 2009 a total
of 6 international trade fairs focussed on the MICE segment, and staged 4 foreign workshops
and 2 road shows. Another project was the updating of the official Convention Catalogue, this
country’s principal catalogue in the MICE segment. Part and parcel of the Czech Convention
Bureau project, whose key goal is to promote convention tourism in the Czech Republic, was
the drafting of a marketing plan policy.

GOLF

Six foreign and three domestic trade fairs were held in 2008. For the first time in 2008, the
agency’s participation in three PGA tournaments abroad by means of information stands with
a Czech co-exhibitor, and a new golf documentary featuring Ales Valenta and called “Welcome
to the Golf Republic”.

Eight foreign and three domestic trade fairs were staged in 2009. Participation was arranged
in PGA tournaments in Germany, and newly in the Czech Republic, namely through the agency’s
information stands. There were three press trips for foreign journalists writing on golf who
visited 14 golf courses in the Czech Republic, while the promotion of the opportunities for
playing golf in the Czech Republic in the foreign media has continued.

SPAS

In 2008, CzechTourism helped to highlight the Czech Republic’s unique curative spa sector, not
only at home but also in foreign markets. Three spa workshops were held in the Russian regi-
ons (Rostov on the Don, Volgograd, Krasnodar) and, for the first time, in the Baltic countries
(Talin, Riga, Vilnius). In addition, two workshops were staged in Scandinavia (in Denmark’s capital
of Copenhagen and in Stockholm, Sweden) and one in Ukraine (Doneck). Presentations of the
Czech spas in foreign trade centres in Poland’s Wroclaw and the Slovak capital of Bratislava
were also held for the first time. In Germany, the Czech spa companies had an opportunity to
present their services in Dresden’s Markthalle at a presentation of Czech balneology, held as
part of the Week of Czech and German Culture. Promotion of the Czech spa sector continued
also on the domestic scene - three presentations were staged in shopping centres in Prague,
Liberec and Ostrava.

In the first half of 2009, the CzechTourism agency attended three spa workshops held in the
Arab countries, two - organized for the first time in that country — were held in Saudi Arabia
(Riyadh, Jeddah) and one in Kuwait. Following a series of workshops in the Russian regions in the
past few years, the first workshop was also held in Kaliningrad earlier this year. The Czech spas
were independently promoted for the first time at presentations in Japan (Tokyo) and China
(Beijing, Shanghai), and, also newly, in the French capital of Paris. Responding to what turned
out to be an enormous interest shown by Polish clients, a second presentation in foreign trade
centres was held, this time in Krakow. Working in conjunction with the CzechTourism office in
Moscow, the Czech spas were also presented at an international trade fair focussed on topics
other than tourism, namely at the Oil & Gas fair in Azerbaijan’s capital Baku. As part of fact-fin-
ding tours for foreign journalists and travel agencies, and responding to the successful work-
shop in Kaliningrad, a group of officials from the travel bureaus and tourist agencies in that
region came to the Czech Republic, as did Norwegian and Swedish journalists, reacting to last
year’s road show in Scandinavia. Meanwhile, promotion of the Czech spas and balneology on the
domestic market continued with two presentations in shopping centres in Prague and Brno.



REGIONALNI SPOLUPRACE

CzechTourism pokracoval v propagaci domaciho cestovniho ruchu mimo jiné prostrednictvim
portalu Kudy z nudy, ktery byl v roce 2008 obohacen o dalsi aktivity, a zaroven byla spusténa
moznost jejich jednotlivého hodnoceni. Pro navstévniky portalu tato sluzba prinasi ,novy
pohled” na nabidku ¢eskych podnikateld z oblasti turistiky a prispiva k vyrazné vyssi
atraktivité tohoto webu a vyssi interakci s navstévniky. Soucasti hodnoceni jsou i statistky
zobrazeni stranek jednotlivych aktivit.

Ceska republika se v roce 2008 poprvé zapojila do pFipravy projektu European Destination of
Excellence (EDEN), ktery je vyhlasovan Evropskou komisi. Garantem projektu byla agentura
CzechTourism. V roce 2008 byla pripravena a schvalena zadost k ucasti v tomto projektu
a zapocalo se s jeho propagaci.

Novinkou roku je soutéz Ceny Kudy z nudy 2009, jejimz cilem je podpora a oZiveni domaciho
cestovniho ruchu, motivace ¢eskych turistt k cestovani po tuzemsku a pomoc podnikatellm
s propagaci jejich nabidek. Vysledkem se stal soubor nejatraktivnégjsich turistickych cilt
v Ceské republice. Vyhlaseni vysledk(l soutéze probéhlo v ramci Fora cestovniho ruchu
v Cervnu v Praze. Na soutéZ navazala rozsahla letni medialni kampan ve spolupraci s partnery
soutéze - Ceska televize, porad Toulava kamera, Cesky rozhlas 2, Google CR, ldnes.

V roce 2009 se Ceska republika poprvé zapojila do mezinarodniho projektu European
Destination of Excellence (EDEN) a tento titul udélila destinaci Ceské Svycarsko.

SPOLECNA TURISTICKA PROPAGACE CR V RAMCI VISEGRADSKE CTYRKY

V ramci aktivit Visegradské c¢tyrky, kde byla odpovédnou stranou Ceska republika
(CzechTourism), byly realizovany nasledujici projekty: European Quartet Promotional Road
Show USA - ve ¢tyfech americkych méstech, European Quartet Destination Specialist
Training (program pokracoval on-line vyukovym programem pro severoamerické travel
agenty a home-based travel agenty), vydani mapy regionu zemi V4 a participace na Rusia
Study Tour.

V prvnim pololeti roku 2009 pokracovala spoluprace Ceské republiky (CzechTourism) se
zemémi Visegradské ¢tyrka a navazalo se na zlepseni propagace v Cing, Rusku a Severni
Americe. Také byly realizovany nasledujici projekty: veletrh Intourmarket Trade Show
v Moskvé, veletrh COTTM Trade Show v Ciné a Road Show Ciné - ve dvou méstech Peking
a Quangzhou. | nadale pokracuje vyukovy program E-learning system operation zameéreny
na USA.

Podrobnéjsi informace o ¢innosti agentury CzechTourism je mozné najit na webovych strankach www.
czechtourism.cz, www.czechtourism.com a www.kudyznudy.cz

REGIONAL COOPERATION

CzechTourism has also been promoting domestic tourism through its Internet portal ,Kudy
z nudy” (Bore No More), to which some other activities were added in 2008, and a programme
for their individual evaluation has also been launched. Visitors of the portal now have “a new
perspective” of the overall supply of tourism related services in the Czech Republic, which
considerably enhances the attractiveness of this website and its interaction with visitors. In
addition, statistics on the number of visits to the individual sites are tracked.

In 2008, for the first time, the Czech Republic joined preparations of the project European Des-
tination of Excellence (EDEN), announced by the European Commission; the project’s guarantor
for the Czech Republic was the CzechTourism agency. An application for participation in the
project was drafted and approved in 2008, and its promotion was under way.

A newly established competition entitled ,Ceny Kudy z nudy 2009, is aimed at supporting and
reviving domestic tourism, stimulating Czech tourists to visit domestic tourist destinations and
helping entrepreneurs in tourism with the promotion of services they offer. This has resulted
in an inventory of the most attractive tourist destinations in the Czech Republic. The compe-
tition results were announced at the Tourism Forum held in Prague in June of this year. The
contest was followed by a large-scale summer media campaign, held in cooperation with the
partners of the competition - Czech Television, its domestic tourist programme called Toulava
kamera (Roving Camera), Czech Radio 2, Google CR, Idnes.

In 2009, the Czech Republic for the first time participated in the international project European
Destination of Excellence (EDEN), granting this title to its destination known as Ceské Svycarsko
(Bohemian Switzerland).

JOINT TOURIST PROMOTION OF THE CZECH REPUBLIC WITHIN THE VISEGRAD
FOUR

The following projects were carried out within the Visegrad 4 Group, activities for which the
Czech Republic (CzechTourism) bears responsibility: European Quartet Promotional Road Show
USA - staged in four US cities; European Quartet Destination Specialist Training (this was a con-
tinuation of the on-line training programme for North American travel agents and home-based
travel agents); publication of a map of the region showing the countries of the V4 Group; and
participation in the Russia Study Tour.

In the first half of 2009, the Czech Republic (CzechTourism) fostered its contacts with the
countries of the Visegrad 4 and linked up to its improved PR activities in China, Russia and
North America. The following projects were also implemented: Intourmarket Trade Show in
Moscow, COTTM Trade Show in China, and Road Show in China - held in two cities: Beijing and
Quangzhou. The E-learning system operation program focussed on the United States has also
been in progress.

More information on the activities of the CzechTourism agency may be found on the web pages at www.czechtou-
rism.cz, www.czechtourism.com and www.kudyznudy.cz
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Metodika

Udaje o kapacitach vychazeji od roku 2008 ze statistického Setieni CSU o navstévnosti v
hromadnych ubytovacich zarizenich cestovniho ruchu, které je zaloZzeno na vyuzivani
Registru ubytovacich zarizeni. Do zjistovani jsou zahrnuta plosné vsechna hromadna
ubytovaci zarizeni. Publikovana data jsou souhrnem zpracovanych udaju za predlozené
dotazniky a dopoctenych udaju za ta zarizeni, od kterych nebyl vypinény dotaznik ziskan.
V tomto pripadé byly pouzity informace o kapacité z Registru ubytovacich zafizeni, ktery je
prabézné aktualizovan z vysledku Setfeni a z dostupnych informacnich zdroja.

Hlavni sledované ukazatele

- Hromadné ubytovaci zarizeni (HUZ) - zafizeni s minimalné péti pokoji nebo
deseti lazky, slouzici pro ucely cestovniho ruchu, tj. poskytujici prechodné
ubytovani hostum za ucelem dovolené, zajezdu, lazenské péce, sluzebni cesty,
Skoleni, kursu, kongresu, symposia, pobytu déti ve skole v prirodé, v letnich
a zimnich taborech apod. Mezi hromadna ubytovaci zarizeni patfi hotely, motely,
botely, penziony, turistické ubytovny, chatové osady, kempy a ostatni ubytovaci
zarizeni. Mezi ostatni ubytovaci zafizeni patfi napf. rekreacni zarizeni podnika,
Skolici strediska, kulturné-historické objekty, lazenska zarizeni a jina ubytovaci
zarizeni, ktera vyclenuji lGzkovou kapacitu pro cestovni ruch (napf. domovy
mladeze, vysokoskolské koleje, podnikové ubytovny apod.).

- Pocéet pokojli - celkovy pocet pokoju slouzicich pro cestovniruch. Nezapodcitavaji
se pokoje pro ubytovani personalu, majitell zarizeni a pokoje dlouhodobé slouzici
pro ubytovani zaméstnancu jinych podnikl (déle nez 1 rok). Jako jeden pokoj se
pocita i apartma ¢i chatka, které slouzi k ubytovani jedné rodiny.

- Pocet IliZzek - celkovy pocet stalych lUzek vyclenénych vyhradné pro odpocinek
hostl - nezahrnuji se prilezitostna ltzka, tzv. pristylky.

- Poc¢et mist pro stany a karavany - pocet stanovist pro umisténi stand,
obytnych privésl a karavanu. Minimalni primeérna ¢ista plocha pro stan a osobni
automobil je 30 m?, pro obytny privés a osobni automobil nebo obytné motorové
vozidlo 60 m?.

Podrobnéjsi informace naleznete na www.czso.cz

Zdroje dat: CSU, CNB, UNWTO, Eurostat, MMR CR k 31. 8. 2009
Czech Statistical Office, Czech National Bank, UN World Tourism Organisation, Eurostat, Ministry for Regional Development of the Czech Republic (31. 8. 2009)

Source:

Methodology

Since 2008 information on capacities is derived from the statistical research by CZSO about
guests at tourism collective accommodation establishments, which is based on utilization of
the Register of Accommodation Establishments. All collective accommodation establishments
are embodied into the survey. The published data are a summary of processed data for submit-
ted questionnaires and additionally calculated data for those facilities from which the questi-
onnaire was not received. In this case information on capacity from the Register of Accommo-
dation Establishments was used, which is continuously updated from the research results and
from available information sources.

Main published indicators

Collective accommodation establishments - facilities with at least five rooms
or ten beds serving the purposes of tourism, i.e. providing temporary accommoda-
tion of guests for holiday, tour, spa care, business trip, training, course, congress,
symposium, stay of children on school trips, summer and winter camps etc. Among
collective accommodation establishments belong hotels, motels, boatels, pensions,
hostels for tourists, holiday dwellings, camps and other accommodation premises.
Among other accommodation facilities belong for example corporate recreatio-
nal establishments, training centres, cultural-historical buildings, spa facilities and
other accommodation complexes, which have bed capacity for tourism (e.g. youth
homes, college dormitories, company dormitories etc.)

Number of rooms - total number of rooms serving tourism. Not included are
rooms accommodating staff, owners of facilities and rooms for long term accom-
modation of employees of other companies (more than 1 year). Apartment or cot-
tage, which serves to accommodate a single family, counts as one room.

Number of beds - total number of permanent beds allocated exclusively for the
rest of guests - not including occasional beds, so called extra beds.

Number of beds for tents and caravans - number of lots for placement of
tents, house trailers, caravans. Minimum average net area for a tent and a pas-
senger vehicle is 30 m?, for a house trailer and a passenger vehicle or a caravan
60 m>.

More detailed information is found at www.czso.cz
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Tab. 3.1.1 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu CR dle kategorii k 31.12.2008
Capacity of Collective Accommodation Establishments of the Czech Republic by Category 31st December 2008

Pocet zafizeni Pocet pokoju Pocet luzek  Pocet mist pro stany a karavany
Number of Number of Number of Number of Places for Tens and
Establishments Rooms Beds Caravans
Hromadné ubytovaci zafizeni celkem
Collective Accommodation Establishments, Total 7705 180 162 466 832 53118
v tom/including
Hotely a podobné zafizeni celkem
Hotels and Similar Establishments, Total 4483 111891 258 076
v tom /including
Hotely *****
Hotels ***** 41 5660 11 280
Hotely ™™™ 360 26422 52578
Hotels
Ostatni hotely a pensiony
Other Hotels and Boarding Houses 4082 79809 194218 419
Ostatni hromadna ubytovaci zafizeni celkem
Other Collective Accommodation Establishments, Total 3222 68271 208756 92699
v tom/including
Kempy . 509 8275 29 486 50 305
Tourist Campsites
Chatové osady a turistické ubytovny
Holiday Dwellings and Hostels for Tourists 941 15061 56480 761
Ostatni zafizeni jinde nespecifikovana 1772 44 935 122790 1633

Other Establishments n.e.c.

Praha = Staroméstské namésti




hotel Aria

Tab. 3.1.2 Piehled kapacit hromadnych ubytovacich zafizeni podle krajt k 31.12.2008
Capacity of Collective Accommodation Establishments of Tourism by Regions 31st December 2008

Pocet zafizeni Pocet pokoju Pocet luzek Pocet mist pro stany
Numberof ~ Number of Rooms ~ Number of Beds a karavany
Establishments Places for Tents and Caravans
CR celkem / CR Total 7705 180 162 466 832 53 118
v tom/including
Praha / Prague 656 38013 82809 1633
Stredocesky kraj / Region 544 11237 30407 6709
Jihogesky kraj/ Region 984 17 691 51381 13 967
Plzenisky kraj / Region 501 9608 26 635 3826
Karlovarsky kraj / Region 417 14 267 29425 1433
Ustecky kraj / Region 391 7407 19 647 2752
Liberecky kraj / Region 890 14 049 42 155 2894
Kralovéhradecky kraj / Region 941 15905 45170 5467
Pardubicky kraj / Region 338 6938 19607 1795
Vlyso€ina / Region 348 6481 19053 3119
Jihomoravsky kraj / Region 518 12 831 32212 5267
Olomoucky kraj / Region 357 7674 20553 989
Zlinsky kraj / Region 352 7934 20926 1214
Moravskoslezsky kraj / Region 468 10 127 26 852 2053

Tab. 3.1.3 Prehled kapacit lazefiskych ubytovacich zafizeni podle kraju k 31.12.2008
Capacity Survey of Balneological (Spa) Accommodation Establishments by Regions 31st December 2008

Pocet zafizeni Pocet pokoji Pocet luzek Graf 3.1.1 Kapacity lazefiskych zafizeni podle krajti k 31.12.2008 (pocet lizek)
Number of Establishments Number of Rooms Number of Beds Capacity Survey of Balneological Accommodation Establishments 31st December
CR celkem / CR Total 163 16 704 30 202 2008, Czech Republic by Regions - Beds
v tom /including 16000
Praha / Prague - - - 14000
Stfedocesky kraj / Region 1 576 1085
Jihogesky kraj / Region 5 811 1453 12000
Plzensky kraj / Region 1 id. id. 10000
Ifarlovarsky kraj / Region 101 8697 15921 8000
Ustecky kraj / Region 7 778 1381
Liberecky kraj / Region 2 i.d. i.d. 6000
Kralovéhradecky kraj / Region 3 i.d. i.d. 4000
Pardubicky kraj / Region 1 id. id.
Vyso€ina / Region - - - 2000 |
Jihomoravsky kraj / Region 1 i.d. i.d. 0 . - - . . . .
Olomoucky kraj / Region 8 1440 2489 g g 8 g E g 4
Zlinsky kraj / Region 19 1395 2544 g 2 - 3 5 N £
Moravskoslezsky kraj / Region 4 1151 1862 ® = §

Pozn./Note: i.d. = individualni data/individual data
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Metodika

Zdrojem udaju o navstévnosti v hromadnych ubytovacich zafizenich a kongresovém
cestovnim ruchu je pravidelne Setfeni CSU, do kterého jsou od roku 2003 zahrnuta plosné
vsechna hromadna ubytovaci zarizeni. Setfeni je rozdéleno na meési¢ni zjistovani, do kterého
jsou zahrnuty hotely a podobna hromadna ubytovaci zafizeni, a ¢tvrtletni Setfeni, zahrnujici
zbyla hromadna ubytovaci zarizeni.

Udaje o navstévnosti jsou souhrnem zpracovanych dat za predlozené dotazniky a za statisticky
dopoctena data ubytovacich zafizeni, od kterych nebyl vyplnény dotaznik ziskan.

Udaje o poctu kongrest/konferenci a po¢tu u¢astnikll jsou souhrnem dat za zpracované

dotazniky. Do poctu zarizeni byla zahrnuta véechna hromadna ubytovaci zafizeni, ktera
v pribéhu sledovaného obdobi vykazala alespori jednu akci se 100 a vice ucastniky.

Hlavni sledované ukazatele

Hromadné ubytovaci zafizeni - viz. definice v kapitole 31 - Kapacity.

Host - kazda osoba (nezahrnuje personal a majitele ubytovaciho zarizeni, kteri
zde bydli), ktera pouZila sluzeb zarizeni k pfechodnému ubytovani véetné déti.
Host muze pouzit sluzby ubytovaciho zafizeni z rUznych duvodd vyjma za
ucelem zaméstnani, ¢i radného studia (pokud doba jeho trvani prekroci 1 rok).
V rekreacnich zarizenich a $kolicich strediscich podnikt (odborovych svazl) se
hostem rozumi kazda osoba, ktera pouzila zarizeni k pfechodnému ubytovani
z vy$e jmenovanych duvodu, at se jedna o viastni zaméstnance podniku
(napft. ¢leny odborovych svazu), jejich rodinné prislusniky nebo externi osoby.
V 1é¢ebnych laznich se hostem rozumi kazda osoba, ktera podstoupi lazenskou
|é¢bu bez ohledu na zpusob hrazeni lé¢eni, komplexnost Ié¢by apod. Mezi hosty
se nezapocitavaji osoby vyuzivajici sluzby ubytovaciho zarizeni k prechodnému
ubytovani. Prijezd hosta nastava v okamziku jeho nahlaseni v ubytovacim
zarizeni.

Pocet prenocovani - celkovy pocet prenocovani (stravenych noci) hostl
ubytovanych v ubytovacich zarizenich ve sledovaném obdobi.

Cisté vyuziti l0Zek - udava cistou obsazenost stalych I0zek, ktera byla hostim
skutecné k dispozici.

Vyuziti pokoju - vychazi z po¢tu realizovanych pokojodnu (tj. celkového poctu
dna, kdy byl pokoj obsazen alespori jednim hostem).

Kongres/konference - za kongres/konferenci se povazuje formalni setkani
vétsiho poctulidi (od 100 osob) urcitého odborného zaméreni, jehoz predmétem
jsou prezentace, prednasky, diskuse a konzultace. Muze se jednat o sjezd
veédeckych pracovnikl, shromazdeni diplomatickych zastupcu jednotlivych stata
apod. Typickym znakem kongresu/konference je doprovodny program (byva
spojen s exkurzemi, kulturnim a spolecenskym programem a gastronomickymi
akcemi).

Pocéet zafizeni - zahrnuji se hromadna ubytovaci zafizeni, ve kterych doslo
k usporadani kongresu/konference o poc¢tu alespor 100 ucastnikd.

Pocet akci - zahrnuji se kongresy/konference v hromadnych ubytovacich
zarizenich s po¢tem ucastnikda 100 a vice.

Pocet Ucastnikll - zahrnuji se zu¢astnéné osoby na kongresech/konferencich
pro 100 a vice u¢astnikd v hromadnych ubytovacich zarizenich.

Podrobnéjsi informace naleznete na www.czso.cz

Methodology

Source of information about visitor rate in collective accommodation establishments and con-
gress tourism is the regular research carried out by CZSO, which since 2003 includes full scope
of collective accommodation establishments. Research is divided into monthly survey based
on hotels and similar collective establishments and quarterly research containing remaining
accommodation facilities.

Information on guests is a summary of processed data for submitted questionnaires and data
statistically calculated for accommodation facilities, from which the completed questionnaire
was not obtained.

Information about the number of congresses/conferences and the number of participants is
asummary of data from processed questionnaires. The number of facilities includes all collecti-
ve accommodation establishments, which during the reference period have recorded at least
one event with 100 and more participants.

Main published indicators

- Collective accommodation establishments - see definition in chapter 3.1 - Capacity

- Guest - every person (not including staff and owner of the accommodation facili-
ty, who live here), who used the services of the facility for temporary accommoda-
tion including children. A guest can use the services of the accommodation facility
for various purposes with the exception where it would be used for employment
services or a proper study (if the time of its use exceeds 1 year). In corporate (uni-
on) recreational establishments and training centres a guest is deemed to be every
person, who used the facilities for temporary accommodation for the abovemen-
tioned reasons, whether these are company’s employees themselves (e.g. union
members), their family members or outside people. In therapeutic spas a guest
is deemed to be every person who undergoes a spa treatment regardless of the
complexity of treatment etc. Persons using accommodation facilities services as
temporary residence are not counted as guests. Arrival of a guest starts at the
moment of his registration in the accommodation establishment.

- Number of overnights - total number of overnights (nights spent) of guests
staying in accommodation establishment in the monitored period.

- Net use of beds - states the occupancy of permanent beds, which was actually
available for guests.

- Use of rooms - is based on the number of realized room days (i.e. total number of
days that the room was occupied by at least one guest).

- Congress/Conference - a congress/conference is deemed formal meeting of
a greater number of people (starting at 100 persons) with a certain expert focus,
subject of which are presentations, lectures, discussions and consultations. This
can be a convention of science workers, assembly of diplomats from individual
states and so on. A typical characteristic of a congress is an accompanying pro-
gramme (it’s usually connected with excursions, cultural and social programme and
gastronomy events).

- Numbers of establishments - included are collective accommodation facilities,
which hosted a congress/conference with at least 100 participants.

- Numbers of events - included are congresses/conferences in collective accom-
modation establishments with the number of participants of 100 and more.

- Numbers of participants - included are persons attending congresses/conferen-
ces for 100 and more participants in collective accommodation establishments.

More detailed information is found at www.czso.cz
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Graf 3.2.1 Hosté v HUZ cestovniho ruchu (v milionech)
Guests at Collective Accommodation Establishments of Tourism (Millions)
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Graf 3.2.2 Pocet pfenocovani hostti v HUZ cestovniho ruchu (v milionech)
Overnight Stays of Guests at Collective Accommodation Establishments of Tourism (Millions)
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Graf 3.2.3 Zahranicni hosté v hromadnych ubytovacich zafizenich cestovniho
ruchu v krajich v roce 2008
Foreign Guests at Collective Accom. Establishments of Tourism by Regions, in 2008

Praha 60,9 %
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Graf 3.2.4 Domaci hosté v hromadnych ubytovacich zafizenich cestovniho
ruchu v krajich v roce 2008

Domestic Guests at Collective Accommodation Establishments of Tourism by Regions, in
2008
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Tab. 3.2.1 Pocet pfenocovani hosti v hromadnych ubytovacich zafizeni cestovniho ruchu v krajich v roce 2008
Number of Overnight Stayts of Guests in Collective Accommodation Establishments of Tourism by Regions, in 2008

" - v tom /including % z celku /in % of Total
Pfenocovani — — — —
celkem  Zahranicni Domaci Prijezdy  Zahrani¢ni Domaci
Overnight hosté hosté celkem hosté hosté
Stayts Total Foreign Domestic Arrivals Foreign Domestic
Guests Guests Total Guests Guests
Ceska republika
celkem 39283 474 19987 022 19296 452 100,0 100,0 100,0
Czech Republic Total
v tom/including
Hlavni mésto Praha 12 174 591 11070 652 1103939 31,0 55,4 57
StfedoCesky 1806 363 445803 1360 560 4.6 2,2 71
Jihocesky 2954129 730 141 2223988 75 37 11,5
Plzefisky 1448 988 379 957 1069 031 37 1,9 55
Karlovarsky 4451001 3316702 1134 299 11,3 16,6 59
Ustecky 1126 856 366 574 760 282 2,9 18 39
Liberecky 2433746 760 229 1673517 6,2 38 8,7
Kralovéhradecky 3386 951 1069 929 2317022 8,6 54 12,0
Pardubicky 1059 064 166 844 892220 2,7 0,8 4,6
Vyso€ina 989 571 135771 853 800 25 0,7 4.4
Jihomoravsky 2299763 778 565 1521198 59 3,9 79
Olomoucky 1541368 223328 1318 040 3,9 11 6,8
Zlinsky 1682314 209 243 1473071 43 1,0 76

Moravskoslezsky 1928 769 333284 1595 485 49 17 8,3




Tab. 3.2.2 Cisté vyuziti lazek (CVL) a vyuziti pokojii (VP) v hotelech a podobnych ubytovacich
zafizenich v krajich Ceské republiky (v %) v roce 2008

Net Use of Beds (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation Establishments
in Regions of the Czech Republic (in %), in 2008

X Meziro¢ni vyvoj (rozdil

CVL/NUB VP/UR Year on Yeayr D/Jff(erents)
Croch Republic ol 37 424 o 04
v tom dle kraju
including by Regions:
Praha 49,1 55,4 2,6 -3,7
Stredocesky 27,6 33,9 A7 -1,6
Jihocesky 28,8 34,0 2,7 31
Plzerisky 24,4 29,4 24 2,3
Karlovarsky 48,8 55,0 34 3,0
Ustecky 20,4 26,0 0,4 -0,3
Liberecky 26,9 311 1,5 14
Krélovéhradecky 311 36,1 2,2 2,5
Pardubicky 24,8 30,5 -0,2 0,9
Vysocina 22,6 28,0 -34 2,3
Jihomoravsky 28,6 37,0 0,3 0,0
Olomoucky 24,9 314 -1,8 -0,7
Zlinsky 34,0 39,6 0,7 -0,4

Moravskoslezsky 26,0 331 -1,4 -1,3




Tab. 3.2.3 Zahrani¢ni hosté v hromadnych ubytovacich zafizenich cestovniho ruchu

v CR v roce 2008

Foreign Guests at Collective Accommodation Establishments in the Czech Republic, in 2008

Jizni Korea / Republic of Korea 1,0 %

Madarsko / Hungary 1,6 %

Pocet pfijezdu % z celku Primérna doba pobytu

Numer of Arrivals % of Total ~ Average Days of Stay
Cizinci celkem 6649 410 100 40
Foreigners, Total
Némecko / Germany 1475858 22,2 4,6
Velka Britanie / U. K. 484 279 73 3,6
Rusko / Russia 418 184 6,3 6,0
Polsko / Poland 376 592 57 31
Italie / Italy 374632 5,6 3,9
USA/U.S.A. 305 057 46 3,8
Slovensko / Slovak Republic 299 278 4,5 3,2
Spanélsko / Spain 247 240 37 41
Nizozemsko / Netherlands 236 193 3,6 47
Francie / France 235654 3,5 35
Rakousko / Austria 170 663 2,6 31
Japonsko / Japan 123 275 19 3,0
Dansko / Denmark 108 552 1,6 4,2
Madarsko / Hungary 103 826 16 3,2
Belgie / Belgium 87 240 1,3 3,8
Svédsko / Sweden 84 185 1,3 3,6
Norsko / Norway 79773 1,2 39
Ukrajina / Ukraine 76 126 1,1 4,9
Recko / Greece 74737 11 41
Jizni Korea / Republic of Korea 68 478 1,0 2,5
TOP 20 zemi celkem
TOP 20 Countries Total 5429822 817
Ostatni / Others 1219588 18,3

Tab. 3.2.4 Hosté v lazeriskych zafizenich cestovniho ruchu dle regionti Ceské republiky

vroce 2008

Guests at Balneological Establishments of Tourism by Region of the Czech Republic, in 2008

Pocet prijezdu
Guests Arrivals

Pocet prenocovani
Number of Overnight Stays

celkem  ztoho cizinci
Total from it Foreigners

celkem z toho cizinci
Total from it Foreigners

Ceska republika

Czech Republic 674 313 336 921 7045620 3059 764
z toho / from it

StiedocCesky 28453 347 254 090 24 284
JihoCesky 30789 1604 394 296 20120
Karlovarsky 390061 310 157 3581447 2784 456
Ustecky 25195 6 866 313060 85 958
Olomoucky 51940 3095 614 842 15788
Zlinsky 67 943 5723 585 382 49 042
Moravskoslezsky 25968 1339 446 747 28718

Recko / Greece 1,1%
Ukrajina / Ukraine 1,1%
Norsko / Norway 1,2%

Svédsko / Sweden 1,3%
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Japonsko / Japan 1,9%
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Graf 3.2.5 Zahrani¢ni hosté v hromadnych ubytovacich zafizenich
cestovniho ruchu v Ceské republice v roce 2008

Foreign Guests at Collective Accommodation Establishments of Tourism in the Czech
Republic, in 2008
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Graf 3.2.6 Hosté v lazeriskych zafizenich cestovniho ruchu €R v roce 2008
podle kraju

Guests at Balneological Establishments of Tourism by Regions of the Czech
Republic, in 2008
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Tab. 3.2.5 Kongresy a konference v hromadnych ubytovacich zafizenich cestovniho ruchu podie kategorie ubytovaciho zafizeniv €R Graf 3.2.7 Pocet kongresti a konferenci v hromadnych ubytovacich zafizenich

Congresses and Conferences at Collective Accommodation Establishments of Tourism by the Category of Accommodation Establis- cestovniho ruchu dle kraja CR v roce 2008
hment in the Czech republic Number of Congresses and Conferences at Collective Accommodation Establishments

of Tourism by Regions of the Czech Republic, in 2008

2008 — meziroéni index 1600
2008 2008 - Year on Year Index
Pocet zafizeni Pocet akci Poéet uéastnikii Poéet zafizeni Pocet akci Poéet Géastniki 1400 —
Number of ~ Number of Number of Parti- Number of Number of Number of
Establishments Congresses cipants establishments congresses participants 1200 —
Hromadna ubytovaci 1000
zarfizeni celkem —
Collective Accommodation 177 3832 761901 96,2 108,9 108,4
Establishments, Total 800 —
v tom /including 600
Hotely “*"* 15 7 84 162 100,0 95,6 81,7
Hotels
Hotely **** 400 —
. 67 1825 421812 119,6 120,6 124,8
Hotels 200 — ]
Hotely ***
Hotels *** 75 1424 225768 85,2 106,8 103,0 0
Ostatni hotely a penziony s = oz oz T T T T T s o= o= o= =
Other Hotels and Boarging 8 76 14 443 571 59,4 63,2 F 2 % 2 ¢ 3 8 3 £ s 2 % 2 %
Houses égﬁé%ggﬁgggﬁg
Ostatni ubytovaci zafizeni 5 S - e g s © %
Other Accommodation 12 90 15716 109,1 83,3 79,6 s = s
Establishments 53 =

Pozn.: Zahrnuty jsou akce od 100 G¢astniki
Note: Congresses/conferences with 100 and more participants

Tab. 3.2.6 Kongresy a konference v hromadnych ubytovacich zafizenich cestovniho ruchu podle kraji CR
Congresses and Conferences at Collective Accommodation Establishemnts of Tourism by Regions of the Czech Republic

Graf 3.2.8 Pocet ucastnikl kongresu a konferenci v HUZ cestovniho ruchu dle

2008 2005~ Voar o vear kraj GR v roce 2008
Pocet zafizeni  Pocet akci Pocet Gicastniku Pocet zafizeni Pocet akci Pocet ucastniku Numb«_ar of Particip ants'ofCongres'ses and Conferences at ?oljective Accommodation
Number of Esta-  Number of Number of Parti-  Number of Esta-  Number of Number of Parti- Establishments of Tourism by Regions of the Czech Republic, in 2008

v blishments ~ Congresses cipants blishments ~Congresses cipants 300000

CR celkem / CR Total 177 3832 761 901 96,2 108,9 108,4

v tom dle kraju

including by Regions 250000

Praha 44 1511 290 649 102,3 106,8 96,2

Stredodesky 21 148 21728 131,3 80,4 79,6 200000

Jihocesky 10 132 18019 83,3 1941 192,0

Plzerisky 8 154 40 645 114,3 90,1 114,8 150000

Karlovarsky 8 52 17997 160,0 65,0 51,5

Ustecky 3 5 590 60,0 22,7 21,6 100000

Liberecky 5 129 28194 50,0 368,6 409,2

Kralovéhradecky 10 159 27938 76,9 115,2 129,1 50000

Pardubicky 5 77 11767 100,0 122,2 132,0

Vysocina 13 219 31540 86,7 93,2 93,7 0

Olomoucky B 110 15772 60,0 90,9 770 ¢ £ & § 8 £ 8 £ 5 3 § 3 £ 8

Zlinsky 11 118 17 865 84,6 915 825 3 s = 5§ - 5 § §F % £ g g

Moravskoslezsky 14 369 71501 116,7 139,8 156,7 @ = = 5 §
po4 =

Pozn.: Zahrnuty jsou akce od 100 ucastnika
Note: Congresses/conferences with 100 and more participants



Tab. 3.2.7 Pocet pfenocovani hostli v hromadnych ubytovacich zafizenich cestovniho ruchu v krajich - 1. pololeti 2009

Number of Overnight Stayts of Guests at Collective Accommodation Establishments of Tourism by Regions of the Czech

Republic - 1st Half 2009

Prijezdy v tom /including % z celku /in % of Total
celkem Zahraniéni Domaci hosté Pfijezdy  Zahraniéni Domaci hosté
Sgﬁ" ’;.gglt ~ hosté Domestic _ celkem ~ hosté Domestic
i repubika celkem Foreign Guests Guests _Arrivals Total Foreign Guests Guests
Czech Republic Total 16 131 185 8063 181 8068 004 100,0 100,0 100,0
v tom /including
Praha 4986 838 4 478 465 508 373 30,9 55,5 6,3
Stiedocesky 661134 163 691 497 443 41 2,0 6,2
Jihocesky 975613 255 242 720 371 6,0 3,2 8,9
Plzefisky 567 234 146 427 420 807 3,5 1,8 5,2
Karlovarsky 1895534 1400 543 494 991 11,8 174 6,1
Ustecky 380936 123 846 257 090 2,4 1,5 3,2
Liberecky 1150 003 344190 805813 71 43 10,0
Kralovéhradecky 1678 726 468 271 1210 455 10,4 538 15,0
Pardubicky 402 121 54 491 347630 2,5 0,7 43
Vyso¢ina 358 619 49 396 309 223 2,2 0,6 3,8
Jihomoravsky 794 587 269004 525 583 49 33 6,5
Olomoucky 686 841 85455 601 386 43 11 75
Zlinsky 680973 81554 599 419 42 1,0 74
Moravskoslezsky 912 026 142 606 769 420 57 18 9,5

Tab. 3.2.8 Cisté vyuziti lGizek (CVL) a vyuziti pokoji (VP) v hotelech a podobnych ubytovacich
zafizenich cestovniho ruchu v krajich Ceské republiky (v %) — 1. pololeti roku 2009

Net Use of Bed's (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation Establishments
of Tourism in Regions of the Czech Republic (in %) - 1st Half 2009

Cvinus  ve/ur MR ey
e ik e 73 310 20 40
v tom dle kraju
including by Regions
Hlavni mésto Praha 1,2 46,6 -5,3 -7,0
Stiedocesky 23,0 28,6 -2,6 -3,5
Jihogesky 24,7 30,0 -0,1 -0,2
Plzefisky 21,9 26,4 -1,3 -1,6
Karlovarsky 43,6 48,8 -3.1 -3,7
Ustecky 18,0 22,2 -0,8 2,3
Liberecky 27,8 27,8 0,4 0,4
Kralovéhradecky 314 36,7 -0,6 -0,1
Pardubicky 20,2 24,7 -4,0 -54
Vysocina 18,9 23,5 -1,8 2,4
Jihomoravsky 21,9 21,7 -4,5 -79
Olomoucky 22,4 22,4 -2,0 -2,0
Zlinsky 28,4 34,0 -3,9 -3,7
Moravskoslezsky 23,8 23,8 =21 =21

Graf 3.2.9 Zahrani¢ni hosté v hromadnych ubytovacich zafizenich cestovniho
ruchu v krajich - 1. pololeti 2009

Foreign Guests at Collective Accom. Establishments of Tourism by Regions — in 1st Half
2009

Praha 61,3%
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Graf 3.2.10 Domaci hosté v hromadnych ubytovacich zafizenich cestovniho
ruchu v krajich - 1. pololeti roku 2009

Domestic Guests at Collective Accommodation Establishments of Tourism by Regions
—in 1st Half 2009

Moravskoslezsky 9,2 % Praha 9,8 %

Zlinsky 6,9 %
Olomoucky 5,9 %

Stredocesky 7,5%

Jihogesky 8,0%
Jihomoravsky 10,6 % Plzefisky 5,1%
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icky o
Pardubicky 4,8 % Liberecky 8,5%

Kralovéhradecky 11,4 %

49



1

“p
b

i g
S
TF] ._’ F
.=‘ r. £
| [ 4 I

L,
I.".;-
]

3

s I !

g

Ty reTEam

Hotel Savoy — Praha



Tab. 3.2.9 Zahraniéni hosté v hromadnych ubytovacich zafizenich cestovniho ruchu v R
-1. pololeti roku 2009
Foreign Guests at Collective Accommodation Establishments of Tourism in the Czech Republic

— 1st Half 2009

Pocet pfijezdi % z celku Primérna doba pobytu

Numer of Arrivals % of Total _Average Days of Stay

Cizinci celkem / Foreigners Total 2715571 100,0 4,0
Némecko / Germany 629 301 23,2 46
Italie / Italy 179 699 6,6 39
Velka Britanie / U. K. 173787 6,4 3,6
Polsko / Poland 172919 6,4 3,2
Rusko / Russia 161 285 59 6,3
Slovensko / Slovak Republic 136 494 5,0 3,0
USA/U.S.A. 114 300 4,2 38
Francie / France 103773 3,8 3,5
Nizozemsko / Netherlands 77995 2,9 45
Rakousko / Austria 76 634 2,8 3.1
Spanélsko / Spain 71841 2,6 4,0
Japonsko / Japan 47 065 17 3,0
Belgie / Belgium 40 296 1,5 3,6
Madarsko / Hungary 39316 14 3,0
Dansko / Denmark 38 343 14 4.1
Svédsko / Sweden 37 250 1,4 3,7
Norsko / Norway 35 866 1,3 40
Ukrajina / Ukraine 32882 1,2 4,6
Recko / Greece 31387 1,2 41
Svycarsko /Switzerland 30095 1,1 3,5
TOP 20 zemi celkem / TOP 20 Countries Total 2 230 528 82,1 )
Ostatni/ Others 485043 17,9

Graf 3.2.11 Zahraniéni hosté v hromadnych ubytovacich zafizenich cestovniho ruchu

v Ceské republice - 1. pololeti roku 2009

Foreign Guests at Collective Accommodation Establishments of Tourism in the Czech Republic
- 1st Half 2009

Némecko / Germany 23,2 %

Svycarsko / Switzerland 1,1 %

Recko / Greece 1,2% Italie /Italy 6,6 %

Ukrajina / Ukraine 1,2 %

Norsko / Norway 1,3%
Svédsko / Sweden 1,4%

Dénsko / Denmark 1,4 % - /
Madarsko / Hungary 1,4 %
Belgie / Belgium 1,5% ‘ Spanélsko / Spain 2,6%
Rakousko / Austria 2,8 %

J ko / J; 1,7%
aponsko/ Japan 1.0 Nizozemsko / Netherland 2,9 %

Francie / France 3,8 %
USA/U.S.A.4,2%

Spojené kralovstvi/U.K. 6,4%

Polsko / Poland 6,4 %

Rusko / Russia 5,9 %

Slovensko / Slovak Republic 5,0 %




52

Metodika

Zdrojem udajd o vyjezdovém a domacim cestovnim ruchu obcant Ceské republiky je
vybérové $etfeni cestovniho ruchu (VSCR), které provadi CSU v domacnostech. Udaje
0 cestovnich zvyklostech se zjistuji u jednoho vybraného ¢lena domacnosti starsiho 15-
ti let, ktery obvykle bydli v Setfeném byté. Ten je dotazovan na cesty, jez uskutecnil ve
sledovaném meésici za ucelem traveni volného Casu, rekreace nebo sluzebni cesty mimo své
obvyklé prostiedi (tj. mimo své trvalé bydlisté, pracovisté, skolu apod.). Udaje zjisténé ve
vybérovém Setreni jsou prepocteny na celou populaci starsi 15 let. Jedna se o dvoustupnovy
nahodny vybér. Jednotkou vybéru prvého stupné je scitaci obvod a na druhém stupni
se provadi prosty nahodny vybér bytu ve séitacich obvodech. VSCR probiha na tzemi CR
s mésicni periodicitou a vysledky se publikuji ¢tvrtletné.

Hlavni sledované ukazatele

- Domaci cestovni ruch - cestovni ruch realizovany rezidenty v domacim
prostredi (v CR) mimo jejich obvyklé prostiedi.

- Vyjezdovy cestovni ruch - predstavuje cestovni ruch rezidentt CR
v zahranici.

- Delsi cesta - cesta za ucelem traveni volného €asu a rekreace, pri které osoba
alesponi 4x za sebou prenocovala mimo své obvyklé prostredi.

- Kratsi cesta - cesta za uCelem traveni volného ¢asu a rekreace, pri které osoba
alespon 1x a nejvice 3x nepretrzité za sebou prenocovala mimo své obvyklé
prostredi (véetné vikendovych pobytu).

- Sluzebni cesta - pobyt sluzebniho/pracovniho charakteru mimo obvyklé
prostredi osoby s nejméné jednim prenocovanim, jejiz délka nesmi prekrocit 12
meésicu (kongresy a konference, veletrhy a vystavy, obchodni jednani a firemni
mise, cesty za ucCelem uzavieni obchodni a jiné smlouvy, montaze a opravy,
obchod (nakup a prodej), profesni cesty, skoleni za ucelem zvysovani odbornosti
a kvalifikace, sluzebni doprovod jinych osob apod.).

- Primérny pocet prFenocovani - pripadajici na jednu cestu, charakterizuje
délku cesty.

- Primérné vydaje na 1 cestu/1 den cesty - primérné vydaje Ucastnika na
jednu cestu/jeden den cesty v KE.

Podrobnéjsi informace naleznete na www.czso.cz

Methodology

Source of information about outgoing and domestic tourism by the citizens of the Czech Re-
public is the sample survey on tourism, which is performed by the CZSO in households. Informa-
tion on travelling habits is collected from one selected family member older than 15 years, who
usually lives in the household surveyed. He/she is asked about trips that he/she has realized in
the reference month for the purpose of holiday or leisure time or a business trip; outside the
usual environment (i.e. outside of permanent residence, workplace, school etc.). Information
collected in selection research is calculated for the entire population above 15 years of age. It
is a two step random survey. Unit of survey on the first level is the census district and on the
second level there is a simple random selection of households in the census districts. Sample
survey on tourism takes place on the territory of the Czech Republic with a one month period
and results are published quarterly.

Main published indicators

- Domestic tourism - tourism realized by residents in domestic environment in the
Czech Republic outside of their usual environment

- Outgoing tourism - represents tourism by Czech residents abroad.

- Long trip - trip for the purpose of spending leisure time and recreation, where
a person at least 4x in a row has stayed overnight outside of his/her usual environ-
ment.

- Short trip - trip for the purpose of spending leisure time and recreation, where
a person at least 1x and at most 3x continuously stayed overnight outside of his/
her usual environment (including weekend stays).

- Business trip - stay that is of employment/work character outside of the usual
environment of a person with at least one overnight, length of which cannot ex-
ceed 12 months (congresses and conferences, trade fairs and exhibitions, business
negotiations and company missions, trips for the purpose of signing a business or
another contract, installation and repair, trade (purchase and sale), professional
trips, trainings for the purpose of raising expertise and qualifications, service ac-
companiment of other persons etc.)

- Average number of overnights - charged to one trip, characterizes the trip length.
- Average costs per 1 trip/1 day of trip - average expenses per participant for
one trip/one day of trip in CZK.

More detailed information is found at www.czso.cz
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Tab. 3.3.1 Poget cest obéanti R a jejich primérné vydaje na cestovni ruch v roce 2008
Number of Trjps of Czech Residents and Average Tourism Expendiiture, in 2008

v tom /including

Mezirocni index

Year on Year Index (%)

v tom /including

cel#gtg‘/ véR VY zal;n;%-i ce'¥§};‘, vCR v zahraniéi
InCR Abroad InCR Abroad
Vsechny cesty celkem
Trips (1 or more overnight stays) total
Pocet vSech cest (v tis.) / Number of Trips (thous.) 28 132,9 20 447,9 7685,0 95,8 924 106,0
Pfenocovani na véech cestach (v tis.
Overnight Stays (thous.) ( ) 125171,9 690853 56 086,6 99,3 92,6 109,1
Préim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 4.4 34 73 1037 1002 102,9
v tom /including
DelSi cesty / Long Trips (thous.)
Pocet cest (v tis.) / Number of Trips (thous.) 99059 49193 4986,6 105,0 100,2 110,2
Pocet pfenocovani (v tis.)
Overnight Stays (thous.) 842333 382036 460297 103,7 96,0 11,0
Priim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 8,5 78 9.2 98,7 95,8 1008
Praim. vydaje na 1 cestu (v K¢)
Average Expenditures for $ Trip (CZK) 10096 4496 15621 14,4 15,8 10,1
Prim. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day of the Trip (CZK) 1062 513 1527 15,7 120,2 1094
Kratsi cesty / Short Trips
Pocet cest (v tis.) / Number of Trips (thous.) 146258 13154,8 14710 90,8 89,6 102,6
Pocet pfenocovani (v tis.
Overnight Stays (thOl(lS.) ) 27900,2 245974 3302,8 88,5 86,7 104,0
Priim. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip 1.9 1.9 22 74 96,8 1014
prum. vydaje na 1 cestu (v K¢)
Average Expenditures for $ Trip (CZK) 1765 1357 5413 145,5 1384 150,
prum. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Dyay of the Trip (CZK) 607 473 1668 148,0 1415 1481
Sluzebni cesty / Business Trips
Pocet cest (v tis.) / Number of Trips (thous.) 3601,2 23738 12274 94,2 93,6 95,3
Pocet pfenocovani (v tis.)
Overnight Stays (thous.) 130384 6284,3 67541 98,7 97,5 99,8
Pram. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 36 26 55 104,7 1041 1047
Prim. vydaje na 1 cestu (v Ké
o e e 743 4109 13870 820 1257 677




Tab. 3.3.2 Del$i cesty obéanii CR do zahraniéi dle cilové destinace (v tis.)
Long trips of Czech Residents Abroad by Country of Destination (thous.)

0r 2008 e
Costy PN cesy TGN cony Perd
Stays Stays Stays
Celkem / Total 4525 41453 4987 46 030 110,2 11,0
z toho /including
Evropa/ Europe 3882 34234 4343 36 695 11,9 107,2
EU 27 2816 24055 3118 25889 110,7 107,6
Amerika / America 114 1904 164 3134 143,3 164,6
Asie / Asia 81 1130 74 941 91,3 83,3
Afrika / Africa 433 4087 388 4030 89,5 98,6
Slovensko / Slovakia 722 5116 780 4715 108,0 92,2
Chorvatsko / Croatia 801 6846 734 6206 91,6 90,7
Italie / Iltaly 510 4183 629 4572 123,3 109,3
Recko / Greece 309 3222 308 3199 99,8 99,3
Rakousko / Austria 205 1155 283 1542 138,3 133,5
Egypt / Egypt 185 1846 242 2505 131,2 135,7
Velka Britanie / U.K. 184 1813 175 2877 94,8 158,7
Spanélsko / Spain 203 2085 163 1725 80,5 82,8
Francie / France 184 1575 163 1281 88,4 81,3
Bulharsko / Bulgaria 96 996 146 1310 151,5 131,5
Turecko / Turkey 90 806 137 1373 151,6 170,3
Madarsko / Hungary 9N 659 133 858 146,3 130,2
Tunisko / Tunisia 216 2001 121 1171 55,8 58,5
Neémecko / Germany 76 1172 111 823 146,0 70,2

pocet cest (v tis.) / Number of Trips (thous.)

Graf 3.3.1 Delsi turistické cesty obéanii CR v roce 2008 podle mésic (v tis.)
Long Tourism Trips of Czech Residents, in 2008 by Month (thous.)
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Graf 3.3.2 Zahraniéni del$i cesty ceskych obcanti podle mista pobytu v roce
2008 - TOP 14
Long Trips of Czech Residents Abroad by Country of Destination, in 2008 -TOP 14
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Graf 3.3.4 DelSi cesty ¢eskych obéani do zahranici podle druhu dopravy v roce Graf 3.3.6 Zahr. kratsi cesty ¢eskych obéanii dle mista pobytu v roce 2008 (%)
2008 (%) Short Trips of Czech Residents Abroad by Place of Destination, in 2008 (%)
Long Trips of Czech Residents Abroad by Mode of Transport, in 2008 (%)
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Graf 3.3.8 VSechny tuzemské turistické cesty obéan(i CR v letech 2007 - 2008 (v tis.)
Long and Short Tourism Trips of Czech Residents in Czech Republic in 2007 - 2008
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Tab. 3.3.3 Podet cest obéanti CR a jejich primérné vydaje na cestovni ruch - 1. étvrtleti 2009
Number of Trjps of Czech Residents and Average Tourism Expenditure - 1st quarter 2009

Tab. 3.3.4 Del$i cesty obéanti CR v tuzemsku a do zahranidi (v tis.)
Long Trjps or Czech Residents in CR and Abroad (thous.)

Meziro¢ni index

v tom/including Year on Year Index (%)
v tom / including
ce"T‘:,g‘, véR VY za?"}%'i Ce'%:{;, vCR v zahraniéi
InCR Abroad InCR Abroad
Vsechny cesty celkem
Trips (1 or more overnight stays) total
Pocet vSech cest (v tis.) / Number of Trips (thous.) 5523 4534 989 102,9 1071 871
Prenocovani na vSech cestach (v tis.)
Overnight Stays (thous.) 16 897 9998 32814 98,9 104,0 97,8
Préim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 33 29 55 919 98,0 87,9
v tom /including
DelSi cesty / Long Trips (thous.)
Pocet cest (v tis.) / Number of Trips (thous.) 1517 947 570 101,9 13,1 87,5
Pocet pfenocovani (v tis.)
Overnight Stays (thous.) 10214 6232 3982 89,6 109,6 69,8
Priim. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip 6.7 6.6 70 88,0 9.9 9.7
Prim. vydaje na 1 cestu (v K¢)
Average Expenditures for $ Trip (CZK) 8477 4669 14810 84,6 100,5 87,5
Pram. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day of the Trip (CZK) 1096 616 1853 947 103,3 106,9
Kratsi cesty / Short Trips
Pocet cest (v tis.) / Number of Trips (thous.) 3334 3109 224 106,6 11,3 67,2
Pocet prenocovani (v tis.)
Overnight Stays (thous.) 6223 5725 499 108,2 13,2 7
Priim. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip 1.9 18 22 1014 101,6 106,6
Pram. vydaje na 1 cestu (v K¢)
Average Expenditures for$ Trip (CZK) 1384 1206 3852 88,0 92,2 1016
Priim. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day of the Trip (CZK) 483 425 1194 87,2 91,3 97,3
Sluzebni cesty /Business Trips
Pocet cest (v tis.) / Number of Trips (thous.) 673 477 195 89,4 79,3 129,7
Pocet pfenocovani (v tis.)
Overnight Stays (thous.) 2053 1085 968 85,7 64,5 135,6
Priim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 31 23 50 95,9 81,4 104,5
Pram. vydaje na 1 cestu (v K¢)
Average Expenditures (CZ&() 7037 4124 14 153 128,0 12,5 110,4

Mezi_ro(;':ni
index
1.Q.2008 1.Q.2009 Yearon
Year Index
Pocet cest celkem / Total 1489 1517 101,9
Number of Trios vCR/inCR 838 947 11311
s do zahranici/ Abroad 651 570 87,5
v tom /including
dle pohlavi muzi/Males 762 779 102,1
by Sex zeny / Females 727 738 101,6
rekreace, dovolena a volny ¢as
Leisure Time andYSport 1129 1143 1013
tha (& navstéva pfibuznych, znamych
g}l,e,\,',g?,;’ Iglehac.sgr? %Ifump Visit of Your Relatives-Friends 250 289 1155
zdravotni pobyt / Health Care Stay 52 57 109,0
ostatni/ Other 58 28 48,2
hotel a podobné zatizeni
Hotel and Similar Establishment 698 716 1027
ostatni hromadné ubytovani
Other Collective Accommodation 9 146 159.3
dle typu ubytovani vlastni rekreacni zafizeni 108 93 859
by Type of Accommodation Stay on Own Cottage/Weekend House '
u pfibuznych a znamych
Visit of Your Relatives-Friends 354 399 128
ostatni ubytovani v soukromi
Other Pri\yate Accommodation 238 163 684
automobil / Passenger Car 932 969 104,0
dle hlavniho DP autobus / Bus, Coach 252 316 125,5
e hlavniho
by Main Mean of Transport letadlo / Plane 170 120 70,9
vlak / Railway 132 65 49,4
ostatni / Other 4 47 1189,5
individualni organizace
Individual Organization of the Whole Trip 1034 1095 105,8
zajezd s CKICA
dle organizace Package Travel (Organized by TO, TA*) 322 302 937
by Organization of the Trip ubytovani ¢i doprava u CK/ICA
Only Accommodation or Only Transport 12 59 496,4
Organized by TO, TA*
ostatni / Other 120 60 50,3
4-7 pfenocovani/from 4 to 7 Nights 1194 1268 106,2
dle délky cesty 8-14 pfenocovani/from 8 to 14 Nights 198 185 93,5
by Lenght of the Trip 15 pfenocovani a vice / 15 Nights and o7 64 65.8

more




Zakladni informace

Ministerstvo pro mistni rozvoj CR je zadavatelem $etfeni, které slouzi ke stanoveni odhadu
celkového poctu zahrani¢nich navstévniki v CR v ¢lenéni na jednodenni navstévniky,
tranzitujici a turisty a k ziskani jejich charakteristik véetné vyse a struktury jejich vydaja.
Setfeni je jednim z hlavnich zdrojd dat pro sestaveni Satelitniho u¢tu cestovniho ruchu CR.
Vysledky jsou zverejnovany ¢tvrtletné.

Metodika

U tohoto kvantitativniho ctvrtletniho vyzkumu formou face-to-face rozhovoru se
zahrani¢nimi navstévniky, ktefi opoustéji Ceskou republiku, je pouzivan tistény dotaznik.
Mistem dotazovani jsou vybrané hrani¢ni prechody, vybrana vlakova nadrazi, letisté Praha
Ruzyné a dalsi mensi letisté s mezinarodnim provozem. Respondenti jsou vybirani metodou
nahodného vybéru. Dotazovani je rozlozeno v misté a ¢ase tak, aby pokrylo vsechny socio-
demografické skupiny cizincu.

Hlavni sledované ukazatele
- Zahraniéni navstévnik - nerezident, ktery se ucastni cestovniho ruchu v CR,
zahrnuje nasledujici kategorie zahrani¢nich respondentd:
- jednodenninavstévnik — zahranicni ucastnik cestovniho ruchu bez pfenocovani
v CR, tzn. Ucastnik jednodenniho vyletu;
- turista - osoba, ktera se ucCastni cestovniho ruchu s alespon jednim
prenocovanim v CR;
- tranzitujici navstévnik - ucastnik cestovniho ruchu bez prenocovani v CR,
ktery uzemim CR pouze projizdi, hlavnim cilem jeho cesty je misto mimo uzemi
CR
- Stat trvalého pobytu
- Frekvence navstév
- DOvod navstévy
- Forma navstévy - pouze u jednodennich navstévnikud a turistd
- Délka pobytu - pouze u turistt
- Navstivena mista - pouze u jednodennich navstévnikd a turistl
- Ubytovani - pouze u turistd
- Vydaje a jejich struktura
- Spokojenost s navstévou

Podrobnéjsi informace naleznete na www.mmr.cz

Basic information

Ministry for Regional Development of the Czech Republic ordered a survey, purpose of
which is to determine the estimated total number of foreign visitors to the Czech Republic
categorized into same-day visitors, transiting and tourists and to obtain their characteristics
including volume and structure of their expenses. Survey is one of the main sources of

data for putting together the Tourism Satellite Account of the Czech Republic. Results are
published quarterly.

Methodology

A printed questionnaire is used for this quantitative quarterly research which is a face-to-
face form of discussion with foreign visitors, who leave the Czech Republic. The place for
questioning is selected border crossings, selected train stations, Prague Airport Ruzyné and
other smaller airports with international traffic. Respondents are selected in the form of
random sampling. Questioning is split up by place and time in a way that it covers all social
demographic groups of foreigners.

Main published indicators
- Foreign visitor - non-resident, who participates in tourism in the Czech Republic,
includes the following categories of foreign respondents:
- Same-day visitor - foreign tourism participant without an overnight stay in the
Czech Republic, meaning a same-day tour participant
- Tourist - a person, who participates in tourism with at least a one day overnight
stay in the Czech Republic
- Transiting visitor - participant of tourism without an overnight stay in the
Czech Republic, who only passes through the Czech territory, main destination
of his/her trip is a place outside of the Czech territory
- Place of permanent residence
- Frequency of visit
- Purpose of visit
- Form of visit- only for some-day visitors and tourists
- Length of stay - only for tourists
- Places visited - only for same-day visitors and tourists
- Accommodation - only for tourists
- Expenses and their structure
- Visit satisfaction

More detailed information is found at www.mmr.cz
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Graf 3.4.1 Primérné vydaje zahraniénich turisti na 1 den pobytu v CR v roce 2008 v K&

Average Expenditure per Person/per Day of Foreign Tourists during Stay in the Czech

Republic, in 2008 (CZK)
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Graf 3.4.3 Struktura vydajti zahraniénich turist béhem pobytu v CR v roce 2008
Expenditure Structure of Foreign Tourists During a Stay in the Czech Republic, in 2008
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Graf 3.4.2 Primérné vydaje jednodennich navstévniki béhem pobytu v CR
vroce 2008 v Ké

Average Expenditure per Person of Same-day Visitors during Stay in the Czech
Republic, in 2008 (CZK)
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Graf 3.4.4 Struktura vydaji jednodennich navstévnik(i béhem pobytu v Ceské
republice v roce 2008
Expenditure Structure of Same-day Visitors During a Stay in the Czech Republic, in 2008
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Graf 3.4.5 Hlavni diivod navatévy Ceské republiky zahraniénimi turisty v roce 2008 (%)
Main Purpose of Visit to the Czech Republic, in 2008 — Foreign Tourists (%)
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Graf 3.4.6 Hlavni diivod navstévy Ceské republiky jednodennimi navstévniky v roce
2008 (%)
Main Purpose of Visit to the Czech Republic, in 2008 — Foreign Tourists (%)
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Graf 3.4.7 Zahraniéni turisté v CR podle statu trvalého pobytu v roce 2008
Foreign Tourists in the Czech Republic by the State of Origin, in 2008
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Graf 3.4.8 Jednodenni navstévnici v CR podle statu trvalého pobytu v roce 2008
Same-day Visitors of the Czech Republic by the State of Origin, in 2008
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Graf 3.4.9 Frekvence navitév jednodennich navstévnika Ceské republiky v roce
2008
Same-day Visitors of the Czech Republic by the Periodicity of the Visit, in 2008
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Graf 3.4.12 Zplisob organizace navstévy CR zahraniénimi turisty v roce 2008
The Way of the Visit Organization of the Czech Republic by Foreign Tourists, in 2008

individuaing / Individual way 73,8 %

jinak / Other 1,6 %

s Geskou CK/ With the Czech Touroperator 0,3%

se zahrani¢nimi CK / With foreign touroperator 8,7 %

pracovni, sluzebni cesta/Business reason 15,7 %

Graf 3.4.13 Zplisob organizace cesty, navitévy CR zahraniénimi jednodennimi
navstévniky v roce 2008
The Way of Organization the Visit of the Czech Republic by Same-day Visitors, in 2008

individuainé / Individual way 89,1 %

jinak / Other 0,2%
se zahraniénimi CK / With foreign touroperator0,1%

pracovni, sluzebni cesta / Business reason 10,6 %

Graf 3.4.14 Frekvence navitév CR zahraniénimi turisty — 1. pololeti 2009
Foreign Tourists in the Czech Republic by the Periodicity — 1st Half 2009
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Graf 3.4.15 Frekvence navstév jednodennich navtévnika Ceské republiky
-1. pololeti 2009
Same-day Visitors of the Czech Republic by the Periodicity — 1st Half 2009
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Graf 3.4.16 Zplisob organizace navstévy CR zahraniénimi turisty

- 1. pololeti 2009

The Way of Visit Organization of the Czech Republic by Foreign Tourists
- 1st Half 2009

jinak / Other 6,0%
s Geskou CK/ With the Czech Touroperator 6,5%
se zahrani¢nimi CK/ With foreign touroperator 4,7 %
pracovni, sluzebni cesta / Business reason 6,4 %

Graf 3.4.17 Zplsob organizace cesty, navitévy CR zahraniénimi
jednodennimi navstévniky - 1. pololeti 2009

The Way of Organization the Visit of the Czech Republic by Same-Day
Visitors — 1st Half 2009

individuainé / Individual way 76,4 %

individuainé / Individual way 91,8 %

s Geskou CK/ With the Czech Touroperator2,3%

jinak / Other 1,2%
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pracovni, sluzebni cesta / Business reason 4,4 %
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Metodika

Zdrojem udaju o devizovych prijmech ze zahrani¢niho cestovniho ruchu a vydajich na
zahrani¢ni cestovni ruch je platebni bilance sestavovana ¢tvrtletné Ceskou narodni bankou.
Jejim zakladem je statistika zahrani¢nino obchodu se zbozim a sluzbami (CSU), udaje z vykazd
bankovnich a nebankovnich subjektd, informace z administrativnich zdroju centralnich
organu a dalsich instituci, a také vlastni propocty CNB. Platebni bilance odrazi ekonomické
transakce se zahrani¢im (tj. mezi rezidenty a nerezidenty) za urcité ¢asoveé obdobi. V zakladni
strukture se platebni bilance ¢leni na bézny, kapitalovy a finan¢ni ucet a zménu rezerv.

Udaje o cestovnim ruchu jsou obsazeny v bézném uctu platebnibilance. V ném jsou zachyceny
toky zbozi (vyvoz a dovoz) a sluzeb (prijmy a vydaje z dopravnich sluzeb, cestovniho ruchu
a ostatnich obchodnich a neobchodnich sluzeb), vynosy z kapitalu, investic a prace (uroky,
dividendy, reinvestované zisky, pracovni prijmy) i kompenzujici polozky k realnym a finan¢nim
zdrojum poskytnutym ¢i ziskanym bez protihodnoty (bézné jednostranné prevody jako napf.
dary, vyzZivné, penze, zahrani¢ni pomoc, prispévky aj.).

Hlavni sledované ukazatele
- Devizové prijmy ze zahraniéniho cestovniho ruchu
- Devizové vydaje na zahranicni cestovni ruch
- Saldo ze zahrani¢niho cestovniho ruchu

Podrobnéjsi informace naleznete na www.cnb.cz

Libochovice

Methodology

Source of information about foreign incomes and expenses from foreign tourism is the Ba-
lance of Payment put together quarterly by the Czech National Bank. The basis for its com-
piling are the statistics of foreign trade with goods and service (CZS0O), information from the
reports of bank and non-bank entities, information from administrative sources from central
authorities and other institutions, and furthermore CNB’s own calculations. The Balance of
Payment portrays foreign economic transactions (i.e. between residents and non-residents)
during a certain period of time. Basic structure of the Balance of Payment includes current,
capital and financial accounts and change in reserves. Information on tourism is contained in
the current account of the Balance of Payment.

Current account portrays flow of goods (export and import) and services (incomes and expen-
ses from transportation services, tourism and other trade and nontrade services), yields from
capital, investment and work (interests, dividends, reinvested profits, job incomes) as well as
compensating items to real and financial sources provided or obtained without a counter va-
lue (common one side transactions such as for example gifts, alimony, pensions, foreign help,
donations and others).

Main published indicators
- Foreign currency incomes from foreign tourism
- Foreign currency expenses for tourism
- Balance of foreign tourism

More detailed information is found at www.cnb.cz




Tab. 3.5.1 Devizové piijmy ze zahraniéniho cestovniho ruchu Ceské republiky v letech Tab. 3.5.2 Devizové vydaje na zahraniéni cestovni ruch CR v letech 2001 - 2008
2001 -2008 Foreign Currency Expenditures on Outgoing Tourism of the Czech Republic, in 2007 - 2008
Forelgn Currency Revenues from lcoming Tourism, in 2001 — 2008

2001 2002 2003 2004 2005 2006 2007 2008

2001 2002 2003 2004 2005 2006 2007 2008 V milionech USD

V milionech USD 13861 1596,7 19343 22809 24056 27655 36454 45889

USD Millions
3102,9 29631 35659 41884 46772 5540,9 63829 77222 Meziro&ni index

Year on Year index

USD Millions
Meziro¢ni index

108,7 1152 1211 179 1055 1150 1318 1259
104,4 955 1203 1175 167 1185 1152 1210

Year on Year index

Graf 3.5.1 Devizové pfijmy ze zahraniéniho cestovniho ruchu €R v letech 2001-2008 Graf 3.5.2 Devizové vydaje na zahraniéni cestovni ruch CR v letech 2001-2008 (v mil.
(v mil. USD) usD)
Foreign Currency Revenues from Incoming Tourism of the Czech Republic, in 2001-2008 Foreign Currency Expenditures on Outgoing Tourism of the Czech Republic, in 2001-2008
(USD Millions) (USD Millions)
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Tab. 3.5.3 Devizové saldo ze zahraniéniho cestovniho ruchu CR v letech 2001 - 2008 Tab. 3.5.4 Devizové pfijmy ze zahraniéniho cestovniho ruchu CR za jednotliva &tvrtleti v letech

Forelgn Currency Balance from Incoming and Outgoing Tourism, in 2001 - 2008 2001 -2008 (v mil. USD)
Foreign Currency Revenues of the Czech Republic from Incoming Tourism Regarding fo Individual
2001 2002 2003 2004 2005 2006 2007 2008 Quarters, in 2001 - 2008 (USD Millions)

V milionech USD

USD Millions | 7168 13664 16316 19075 22716 27754 27375 31333 2001 2002 2003 2004 2005 2006 2007 2008
y:;rl:;c%;??:;ex 101,2 796 1194 1169 1191 1222 986 1145 .Q 6285 5957 7024  861,3 10095 10886 1246,7 17987
I.Q 7264 7628 8669 9755 11787 14389 16241 21795
lIl.Q 10105 8422 10131 11634 13365 16043 17768 20815
Graf 3.5.3 Devizové saldo ze zahraniéniho cestovniho ruchu CR v letech 2001-2008 v.Q 7375 7624 9835 11882 11525 14091 17353 16625
(v mil. USD)
Foreign Currency Balance from Incoming and Outgoing of the Czech Republic, in 2001-
2008 (USD Millions)
3500
Tab. 3.5.5 Devizové vydaje na zahraniéni cestovni ruch CR za jednotliva étvrtleti v letech
3000 2001 - 2008 (v mil. USD)
Forelgn Currency Expendiitures of the Czech Republic for Outgoing Tourism Regarding to Individual
2500 Quarters, in 2007 - 2008 (USD Millions)
2000 2001 2002 2003 2004 2005 2006 2007 2008
.Q 2638 2673 3599 4413 4846 4952 6289 10229
1500 I.Q 3413 3917 4603 5147 5955 6965 8388 12299
1000 IIl.Q 4545 5172 5915 6914 7365 8641 11597 1390,2
IvV.Q 3265 4205 5226 6335 5890 7096 10180 9459
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Tab. 3.5.6 Devizové saldo ze zahraniéniho cestovniho ruchu €R za jednotliva étvrtleti v letech

2001 - 2008 (v mil. USD)

Forelgn Currency Balance from Incoming and Outgoing Tourism of the Czech Republic Regarding fo

Individual Quarters, in 2007 - 2008 (USD Millions)

2001 2002 2003 2004 2005 2006 2007 2008

L.Q 3647 3284 3425 4200 5249 5934 6178 7758
I.Q 3851 37111 4066 4608 5832 7424 7853 9496
ll.Q 556,0 3250 4216 4720 6000 7402 6171 6913
Iv.Q 4110 3419 4609 5547 5635 6995 7173 7166

Tab. 3.5.7 Vyvoj devizovych pfijma ze zahraniéniho cestovniho ruchu CR v letech 2005 - 2008
Forelgn Currency Revenues of the Czech Republic from Incoming Tourism, in 2005 - 2008

Absolutné v milionech Nominalni index / predchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year = 100
usb K& EURO index z USD indexzK¢ index z EUR
2005 46772 1122344 37713 16,7 104,7 11,9
2006 5540,9 124 744,2 44034 118,5 11,1 116,8
2007 6382,9 129 009,3 46484 115,2 103,4 105,6
2008 77222 130738,2 52452 121,0 101,3 112,8

Tab. 3.5.8 Vyvoj devizovych vydajii na zahraniéni cestovni ruch CR v letech 2005 - 2008
Forejgn Currency Expenditures of the Czech Republic on Outgoing Tourism, in 2005 - 2008

Absolutné v milionech Nominalni index / predchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year = 100
usb Ké EURO index z USD indexzK& index z EUR
2005 24056 577776 1941,9 105,5 98,9 105,8
2006 27655 62 174,3 2195,2 115,0 107,6 113,0
2007 36454 73 486,3 2649,6 131,8 118,2 120,7
2008 4588,9 77 518,2 31145 125,9 105,5 17,5

Tab. 3.5.9 Vyvoj devizového salda ze zahrani¢niho cestovniho ruchu v letech 2005 - 2008
Foreign Currency Balance from Incoming and Outgoing Tourism, in 2005 - 2008

Absolutné v milionech Nominalni index / predchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year = 100
usb Ké EURO index z USD indexzK& index zEUR
2005 22716 54 456,8 1829,4 119,1 11,5 119,3
2006 27754 62 569,9 2208,2 122,2 114,9 120,7
2007 27375 55 523,0 1998,8 98,6 88,7 90,5
2008 3133,3 53220,0 21307 114,5 95,9 106,6

Tab. 3.5.10 Podil devizovych pfijmu z cestovniho ruchu na HDP a na exportu
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export

Podil devizovych pfijmt z cestovniho ruchu v %
Contribution of Tourism Industry Foreign Currency Revenues in %

na HDP /to GDP na exportu /fo Export
2000 53 10,3
2001 5,0 9,3
2002 3,9 77
2003 39 73
2004 3,8 6,2
2005 3,8 6,0
2006 39 58
2007 3,6 5,2
2008 35 53

Graf 3.5.4 Podil devizovych pfijmu z cestovniho ruchu na HDP a na exportu v %
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export in %
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Tab. 3.5.11 Devizové pijmy, vydaje a saldo cestovniho ruchu CR - 1. pololeti 2009
Foreign Revenues, Expendiitures and Balance from Incoming and Outgoing Tourism - 1st Half 2009

Absolutné v milionech Nominalni index / predchozi rok = 100
Millions (Absolute) Nominal Index / Previous Year = 100
usb Ké EURO indexzUSD index z K¢ index z EUR
Prijmy
Revenues 29418 59 801,1 2206,0 73,9 915 85,0
Vydaje
Expenditures 180711 36795,9 1356,4 80,2 99,4 92,3
Saldo
Balance 1134,7  23005,2 849,6 65,8 81,2 754
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Zakladni informace

Satelitni ucet cestovniho ruchu (dale jen TSA) je nastrojem, ktery slouzi k vymezeni podilu
cestovniho ruchu jako odvétvina HDP. TSA je svétové uznavanym systémem, ktery umoznuje
mezinarodni srovnavani statistik cestovniho ruchu. Je podporovan véemi vyznamnymi
mezinarodnimi organizacemi v oblasti cestovniho ruchu (EUROSTAT, OECD, UNWTO). Na
narodni urovni je nezastupitelnym analytickym a informacnim podkladem pro rozhodovani
statnich organd a odborné verejnosti. Systém TSA jako prarezovy meziodvétvovy ucet
je odvozen z upravené soustavy ,tradi¢nich” narodnich uctu. Je tvoren deseti vzajemné
propojenymi tabulkami - viz. tabulka 3.61.

Odbornym garantem za sestaveni TSA je Cesky statisticky urad, ktery spolupracuje s MMR
CR a CNB. Hlavnimi zdroji udaju je hrani¢ni $etfeni o prijezdovém cestovnim ruchu MMR CR,
ubytovaci statistika CSU a vybérove zjistovani o vyjezdovém a domacim cestovnim ruchu
rezidentt (CSU).

Metodika systému TSA

Zakladnistruktura TSA je zaloZzena na obecné narodohospodarské rovnovaze mezi poptavkou
a nabidkou produktu vytvareného odvétvim cestovniho ruchu. Hlavni ¢asti poptavkové
strany TSA je spotieba ucastnika cestovniho ruchu (CR), ktera se da vymezit jako spotieba
domaciho CR, pfijezdového CR, vyjezdového CR, vnitfniho CR a konecné jako spotreba
narodniho CR. Soucasti Siréi analyzy poptavky CR je i problematika kolektivni spotreby
a tvorby hrubého fixniho kapitalu v CR. Toto rozsifené pojeti poptavkove strany se oznacuje
jako ,celkova poptavka v CR".

Tvorba hrubého fixniho kapitalu cestovniho ruchu

Dle metodiky ESA 95 tvori tvorba hrubého fixniho kapitalu (THFK) spolu s tvorbou zasob
a Cistym porizenim cennosti poloZku nazyvanou tvorba hrubého kapitalu. ProtoZe druhé dvé
jmenované polozky reprezentuji pouze velmi malou ¢ast tvorby hrubého kapitalu (kolem
1/20), TSA se zabyva pouze jeho nejdUlezitéjsi polozkou. Problematika THFK v jednotlivych
odveétvich cestovniho ruchu je obsahem tabulky T8. Existuje vsak jista odlisSnost od ostatnich
tabulek dodavek a uziti, protoze se nepocita s matici délenou na produkty, ale pouze na
jednotlivé oddily klasifikace aktiv (AN).

Zpusob zjistovani tvorby hrubého fixniho kapitalu cestovniho ruchu muize byt obdobny jako
Vv pripadé produkce ¢i mezispotreby, tzn. Ze k jednotlivym odvétvim cestovniho ruchu jsou
pfitazeny podily cestovniho ruchu, kterymi je THFK upravena.

Hlavni sledované ukazatele

- Poptavka cestovniho ruchu - celkové domaci a zahrani¢ni vydaje ucastnika
cesty, tedy vydaje za: zdjezd, ubytovani, stravovani a dopravu nad ramec
definice zajezdu, nakupy zbozi béhem cesty a ostatni vydaje CR, které se k ni
primo vztahuji (vstupné, pojisténi, potraviny zakoupené pred cestou, vyvolani

Basic information

Tourism Satellite Account (hereafter only as TSA) is a tool, which serves for defining share of
tourism, as a field, on the GDP. TSA is an internationally recognized system, which enables inter-
national comparison of tourism statistics. It is supported by all significant international tourism
organizations (EUROSTAT, OECD, UNWTO). At the national level it is an irreplaceable analytic and
information basis for decision making by state authorities and expert public. TSA system as
a cross-section of inter-branch account is derived from the modified system of “traditional”
national accounts. It is created by ten mutually connected tables - see table No. 3.6.1.

Expert guarantor for the compilation of TSA is the Czech Statistical office, which cooperates
with the Ministry for Regional Development of the Czech Republic and Czech National Bank.
Main sources of information is border research about incoming tourism by MRD, accommodati-
on statistics by CZSO and selected research about outgoing and domestic tourism of residents
(CZS0)

Methodology of TSA system

Basic TSA structure is based on general national economic balance between demand and supply
of product created by tourism. Main part of demand side of the TSA system is tourism parti-
cipant consumption, which can be defined as consumption of domestic, incoming, outgoing,
interior tourism and finally as the consumption of national tourism. Part of a broader analysis
of demand in tourism is also the issue of collective consumption and creation of gross fixed
capital in tourism. This expanded conception of the demand side is marked as “total demand
in tourism”

Gross Fixed Capital Formation in Tourism

According to the ESA 95 methodology gross fixed capital formation (GFCF) together with stock
formation and new valuables acquisition make up the item named gross capital formation.
Since the two latter named items represent only a very small part of gross capital formation
(approx. 1/20), the TSA deals only with the most important item. The issue of GFCF in individual
branches of tourism is the subject of table T8. There is however a certain difference from the
other supply and use tables, because it does deal with a matrix divided in to products, but only
into individual asset nomenclatures (AN).

The method for determining tourism gross fixed capital formation can be similar to the case
of production or intermediate consumption, i.e. the Tourism Ratios by which GFCF adjusted are
allocated to individual tourism branches.

Main published indicators

- Tourism demand - total domestic and foreign expenses of the trip participants,
i.e. expenses for: tours, accommodations, meals and transportation above the fra-
mework of trip definition, purchase of goods during the trip and other tourism
expenses, which are directly related (admissions, insurance, groceries purchased



fotografii po navratu z cesty apod.). Nejsou zahrnuty nakupy nad ramec
cestovniho ruchu (napf. zbozi za ucelem jeho dalsiho prodeje, kapitalovych
investic, dart pro instituce apod.).

Nabidka cestovniho ruchu - soubor produktt (resp. odvétvi) charakteristickych
pro CR, souvisejicich s CR a odvétvi nespecifickych (ostatni) — viz. schéma 3.61.

Charakteristické c€innosti cestovniho ruchu - vyrobni ¢innosti, jejichz
hlavni produkce je charakteristicka pro cestovni ruch, které by ve vétsing zemi
prestaly pri nepfitomnosti navstévnikl existovat ve vyznamném mnozstvi, resp.
jejich spotrfeba by se vyrazné snizila. Pro mezinarodni srovnani je nezbytné, aby
jejich metodika byla jednotna, dana zavaznym seznamem. Pouze prislusnost do
souvisejicich ¢i nespecifickych produktt a odvétvi mize byt stanovena v kazdé
zemi individualné - viz. dale.

Cinnosti souvisejici s cestovnim ruchem - c¢innosti, u kterych by pfi
nepritomnosti navstévnika (neexistenci CR) byl zaznamenan pokles produkce,
pri¢emz mohou byt odlisné pro jednotlivé staty.

Nespecifické ¢innosti - zbytkové kategorie, u kterych nehraje z hlediska
produkce CR vétsi roli.

Kolektivni spotfeba - netrzni sluzby vazici se k CR, napf. propagace trhu,
planovani, rozvoj CR, kontrola nad sluzbami atd. Jsou rozvijeny vladnimi
institucemi na urovni narodni, regionalni ¢i dokonce mistni.

before the trip, film developing following the return home etc.) Not included are
purchases beyond the scope of tourism (e.g. goods for the purpose of further sale,
capital investments, donations to institutions, etc.)

Tourism supply - collection of products (or rather fields) characteristic for tou-
rism, related to tourism and fields non-specified (others) - see diagram 3.6.1.

Activities characteristic for tourism - production activities, main product of which
is characteristic for tourism, which in majority of states would seize to exist with
the absence of visitors in a significant quantity, or more precisely their consump-
tion, would significantly decrease. For international comparison it is necessary for
their methodology to be uniform, given by a binding list. Only their affiliation to
related or non-specified products and fields can be determined individually in each
state - see below.

Activities related to tourism - activities, which with the absence (non-existence
of tourism) would register a decrease in production, while they can be different
for individual states.

Non-specific activities - residual activities, where from the production aspect
tourism does not play a major role.

Collective consumption - non-market services related to tourism, e.g. marketing,
planning, tourism development, control over services etc. These are developed by
government institutions on the national, regional or even local level.

More detailed information is found at www.czso.cz
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Tab. 3.6.1 Piehled zakladniho systému TSA
View of the Basic TSA System

Nazev tabulky Table Headling

T1 Spotieba pfijezdového CR Inbound Tourism Consumption

T2 Spotieba domaciho CR Domestic Tourism Consumption

T3 Spotieba vyjezdového CR Outbound Tourism Consumption

T4 Spotieba vnitiniho CR Internal Tourism Consumption

T5 Vyrobni éty odvétvi CR a ostatnich odvétvi  Production Accounts of Tourism Sector and of Other Sectors

T6 Domaci nabidka a spotieba vnitiniho CR Domestic Offer and Inbound Tourism Consumption

T7 Zaméstnanost v odvétvich CR Jobs in the Tourism Industries

T8 Tvorba hrubého fixniho kapitalu CR a ostatnich Production of Gross Fixed Capital of Tourism and Production
odvétvi of Other Sectors

T9 Kolektivni spotfeba CR Collective Tourism Consumption

T10 Nepenézni ukazatele CR Natural Indicators of Tourism

Tab.3.6.2 Hlavni ukazatele narodniho hospodaistvi a cestovniho ruchu v CR v letech 2003-2007 (v mil. K& / %)
Main Indlicators of the National Economy and Tourism in the Czech Republic in 2003-2007 (CZK mil. / %)

2003"  2004"  2005"  2006%  2007%

Produkce celkem (zc) / Total Output (bp) 6392815 7052693 7441528 8322718 9063033
Mezispotieba celkem (kc)

Total Intermediate Consumption (op) 4032970 4517567 4763005 5419050 5877760
Hruba pfidana hodnota celkem (zc)

Total Gross Value Added (bp) 2359845 2535126 2678523 2903668 3185273
Dané minus dotace / Taxes less Subsidies 236249 279033 308602 315309 354722
Hruby doméci produkt / Gross Domestic Product 2596094 2814159 2987125 3218977 3539 995

Podil cestovniho ruchu na hrubé pfidané hodnoté (v %)
Tourism Ratio on Gross Value Added (%)
Hruba pfidana hodnota cestovniho ruchu (zc)
Tourism Gross Value Added (bc)

HPH CR - Charakteristicka odvétvi

TGVA — Characteristic Industries

HPH CR - Souvisejici odvétvi

TGVA - Connected Industries

HPH CR - Nespecificka odvétvi

TGVA - Non Specific Industries

HPH CR - Charakteristicka odvétvi (v %)
TGVA - Characteristic Industries (%)

HPH CR - Souvisejici odvétvi (v %)

TGVA - Connected Industries (%)

HPH CR - Nespecificka odvétvi (%)

34 33 30 27 26

79500 83243 80578 78285 84095

55553 58611 55169 53176 57844

20044 21032 22349 22296 22901

3902 3600 3061 2813 3350

69,9 704 68,5 67,9 68,8

252 253 21,7 285 2712

TGVA Non Specific Industries (%) 49 43 38 36 40
Dané CR / Tourism Taxes 8832 16638 16028 17088 17688
HDP CR/ Tourism Gross Domestic Product 88332 99882 96607 95374 101783
Podil cestovniho ruchu na hrubém domécim produktu (v %)
Tourism Ratio on Gross Domestic Product (‘;7) v 34 35 32 30 29
) Revidovana data / Revised data (zc) Zakladni ceny / (bp) Basic prices
2 Revidovana semi-definitivni data / Revised semi-definitive data (kc) Kupni ceny / (pp) Purchaser prices

% Predbézna data / Preliminary data




Tab.3.6.3 Vyrobni Géty jednotlivych odvétvi cestovniho ruchu a ostatnich odvétvi v CR v roce 2007
Production Accounts of Tourism Industries and Other Industries in the Czech Republic in 2007

Odvétvi

Odvétvi

- NP ’ bytovaci sluzb
cestovniho ~_souvissici oo oo SR VISP y Rand sty gesiouniho rushu 13 o 10% accommodaton Services
c;lljlfehmu s cesrt?:h"e': odvétvi  vyrobc (zc)
h Non Specific Total Output
Total Tourism ; :
Tourism  Connected Industries Pro%chgge(Zt’():
Industries Industries P,
A. SPECIFICKE PRODUKTY / SPECIFIC PRODUCTS 375799 2367238 179 559 292259 ooy 2%
A.1 Charakteristické produkty / Characteristic Products 370 397 92 691 21005 484094 o mef’gﬁt’gggfn';n ae';g ° 21 % Food and Beverage
1 - Ubytovaci sluzby / Accommodation Services 43070 4034 1966 49071
2 - Stravovaci sluzby / Food and Beverage Serving
Services 92 596 7268 2257 102121
es';rfilcizsby osobni dopravy / Passenger Transport 96 825 16010 15886 128721
3 i v o kulturni sluzby n o
4 - Sluzby cestovni kancelare / agentury a privodce " Culture Services 6 %0
Travel Agency, Tour Operator and Tourist Guide Services " 52149 216 175 52540
5 — Kulturni sluzby / Culture Services 29732 49 151 29933
6 - Rekreacni a ostatni zabavni sluzby
Recreation and Other Entertainment Services 5013 233 354 56600 sluzby :geesrt]?:rnyl l;apr:ﬁsl:l;g é
7 — Ruzné sluzby cestovniho ruchu Travel A Yo onaraie 1 %
Miscellaneous Tourism Services 12 64879 215 65107 r?;% Tgig.gybuggg sgf&igsr
A.2 Souvisejici produkty / Connected Products 5402 2274547 158 553 2438502 27% ?»'aufi’ln‘;se"rbﬂia?}?ﬁ%ervices
B. NESPECIFICKE PRODUKTY
NON SPECIFIC PRODUCTS 20316 214752 5905 369 6140437
Vystup celkem / Total 396 115 2581990 6084 928 9063 033
Mezispotfeba celkem (kc) / Total Intermediate Consumption 248727 1669 517 3959516 5877 760
Hruba pfidana hodnota celkem (zc) / Total Gross Value Added 147 388 912473 2125411 3185273
P°d'|. cestovplho ruchu na hrube pndar;e hodnoté (%) 39,2 25 0,2 2,6 Tab. 3.6.4 Tvorba hrubého fixniho kapitalu v cestovnim ruchu v GR v letech 2003-2006 *
Tourism Ratio on Gross Value Added (%) Gross Fixed Capital Formation in Tourism in the Czech Republic in 2003-2006 *
Hruba pfidana hodnota cestovniho ruchu (zc) 57844 22901 3350 84095

Tourism Gross Value Added

' Zahrnuje kromé obchodni marze cestovnich kancelafi a agentur také hodnotu nabizenych produkti/sluzeb (napf. ceny za ubytovani, dopravu,

stravovani, pojisténi apod.)
In addition to the margins of the travel agencies and tour operators, the value of of

*)  Predbézna data / Preliminary data
(zc) Zakladni ceny / Basic prices

(kc) Kupni ceny / Purchaser prices

")

Predstavuje zvy$eni hodnoty nevyrabénych nefinanénich aktiv (P.513). Zahrnuje velka
zleps$eni nevyrabénych nefinanénich aktiv a naklady na pfevody vlastnictvi nevyrabé-
nych nefinanénich aktiv.

Corresponds to the addition to the value of non-produced non-financial assets (P.513).

Major improvements to non-produced non-financial assets and costs of ownership trans-

fer on non-produced non-financial assets are included.

Rok 2006 semi-definitivni data (bc) Bézné ceny
Year 2006 semi-definitive data (cp)  Current prices

Graf 3.6.1 Celkovy vystup domacich vyrobcu v roce 2007 Charakteristické produkty
Total Output of Domestic Producers in 2007 Characteristic Products

stravovaci sluzby

Serving Services

2003 2004 2005 2006
VYRABENA NEFINANCNi AKTIVA
PRODUCED NON-FINANCIAL ASSETS 28602 28608 34591 37988
Hmotna fixni aktiva
Tangible Fixed Assets 28 159 28133 34231 37585
Ubytovaci zafizeni / Accommodation Facilities 6091 5368 5065 6820
Ostatni budovy a stavby
Other Buildings and Structures 17471 16693 21463 20 466
Dopravni prostfedky (osot}nl) 3046 4564 5088 8486
Passenger Transport Equipment
Ostatni stroje a zafizeni
Other Machinery and Equipment 1548 1499 1714 1812
Péstovana aktiva / Cultivated Assets 3 9 1 1
Nehmotna fixni aktiva / Intangible Fixed Assets 443 475 360 402
NEVYRABENA NEFINANCNI AKTIVA ¥ 6 12 20 8
NON-PRODUCED NON-FINANCIAL ASSETS "
Celkem THFK v cestovnim ruchu (bc)
Total GECE in Tourism (cp) 28 608 28 620 3461 37996
Celkem THFK v narodnim hospodafrstvi
Total GFCF in the National Economy 687465 727182 7M894 792379

- - o

Podil CR na celkové THFK (v %) 4,2 3,9 47 48

Tourism Ratio on Total GFCF (%)
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Zakladni informace

Modul zaméstnanosti cestovniho ruchu, prestoze stoji na vlastnim zaklade, je obecné
uzce spjat se Satelitnim uc¢tem cestovniho ruchu (TSA). Je v souladu s pojmy a definicemi
pouzivanymi v jinych oblastech socialné-ekonomickych statistik a statistik cestovniho ruchu,
zejména v Evropském systému uctu ESA 1995, v normach Mezinarodni organizace prace
ILO a v dalich dokumentech, tykajicich se statistiky cestovniho ruchu, vydanych svétovymi
i evropskymi organizacemi (Eurostat, WTO, OECD, OSN).

Metodika

Modul zaméstnanosti cestovniho ruchu vyuziva podklady ze dvou hlavnich zdrojd - udaje
0 zaméstnanosti v narodnim ucetnictvi (NU) a z Vybérového Setfeni pracovnich sil (VSPS).
Zdrojem udaji o zaméstnanosti v NU je podnikové statistické vykaznictvi. V jeho vykazech
jsou Setfeny udaje o prumérném eviden¢nim poctu zaméstnancul, poctu pracujicich majitell
firem (podnikateld) a spolupracujicich ¢lent domacnosti, jejichz ¢innost ve firmé je jejich
hlavnim zaméstnanim. Udaje o zaméstnancich jsou k dispozici ze Setfeni ve fyzickych
osobach, prepoctenych osobach na plnou pracovni dobu, za hlavni i vedlejsi pracovni
pomér. Jako dalsi zdroj narodniho ucetnictvi je pouzito Setfeni VSPS. Toto Setfeni se
provadi kontinualné v nahodné vybraném vzorku domacnosti a je zamérené na zjistovani
ekonomického postaveni obyvatelstva na Uzemi celé republiky. Predmétem Setfeni jsou
véechny osoby obvykle bydlici v soukromych domacnostech. Setfeni se nevztahuje na
osoby bydlici dlouhodobé v hromadnych ubytovacich zarizenich. Z toho ddvodu jsou udaje
za urcité skupiny obyvatelstva, zejména za cizi statni prislusniky Zijici a pracujici na Uzemi
Ceské republiky, k dispozici v omezené mife.

VSechna data v Modulu zaméstnanosti cestovniho ruchu predstavuji tzv. domaci koncept
zaméstnanosti, tzn. ze se tykaji osob pracujicich na ekonomickém uzemi Ceské republiky.
Na rozdil od narodniho pojeti jsou do tohoto konceptu zahrnuti nerezidenti pracujici v CR
a naopak nejsou zahrnuti rezidenti pracujici v ciziné. V&tsSina udajd je publikovana v ¢lenéni
pracujicich osob na osoby zaméstnané a sebezaméstnané. Zakladni jednotkou je pocet
fyzickych osob. V pfipadé poc¢tu pracovnich mist je tento navic navysen o vsechna druha
a dalsi zaméstnani.

Hlavni sledované ukazatele

- Zameéstnanci - definuji se jako vsechny osoby, které pracuji podle smlouvy pro
jinou rezidentskou institucionalni jednotku a prijimaji odménu (zaznamenavanou
jako ,nahrady zaméstnancum®). Osoby se zahrnuji do zaméstnancu v pripadé,
Ze nemaji zaroven vlastni vydéle¢nou cCinnost, ktera predstavuje jejich zakladni
¢innost. Osoby, které docasné nepracuji, se povazuji také za zaméstnance za
predpokladu, Ze maji formalni pracovni pomér.

- Sebezaméstnani - jsou osoby, které jsou jedinym vlastnikem nebo
spoluvlastnikem nesdruzenych podnika, ve kterych pracuji, s vyjimkou
nesdruzenych podnikd klasifikovanych jako ,kvazispole¢nosti”. Podnikaji
a pracuji s placenymi zaméstnanci nebo bez nich. Osoby samostatné vydéle¢né

Basic information

Tourism employment module, in spite of the fact that it stands on own base, is generally close-
ly tied to the Tourism Satellite Account (TSA). It is in accordance with concepts and definitions
used in other fields of social economic statistics and tourism statistics, especially in the Euro-
pean System of Accounts ESA 1995, in the standards of the International Labour Organization
(ILO) and in other documents relative to the tourism statistics issued by international as well as
European organizations (Eurostat, WTO, OECD, UN).

Methodology

Tourism employment module uses documents from two main sources - information on
employment rate in the National Accounts (NA) and from the Labour Force Sample Survey
(LFSS). Source of information on employment in the NA is company statistical reporting. Its re-
ports research information about the average evidence of employee number, number of wor-
king company owners (entrepreneurs) and cooperating household members, activity of whom
within the company is their main employment. Information about employees is available from
research among physical entities, recalculated persons to full employment, for full and part
time employment. The research by LFSS is used as another source for the National Accounts.
This research is performed continuously in a randomly selected sample of households and is
focused on finding out economic situation of residents across the entire Czech Republic. Sub-
ject of research are persons ordinary living in households. The survey doesn’t refer to persons
long term accommodated in the collective accommodation establishments. For this reason the
information about certain groups of residents, especially foreigners living and working in the
Czech Republic, are available only in a limited form.

All data in the Tourism Employment Module represent so called home employment concepts,
meaning related to people working within the economic territory of Czech Republic. In con-
trast to the national interpretation this concept includes non-residents working in the Czech
Republic and on the contrary residents working abroad are not included. Most of the publis-
hed information categorizes working persons as employed and self-employed. Basic unit is the
number of physical entities. In the case of number of jobs this is raised by various second and
other employments.

Main published indicators

- Employees - are defined as all persons, who are working based on a contract for
another residential institutional unit and accept a reward (recorded as “employee
reimbursements”). Persons are included in employees in the event that they do not
also have their own profit-making activity, which represents their fundamental ac-
tivity. Persons, who temporarily do not work, are also considered employees with
the presumption that they have formal employment.

- Self-employed - are persons, who are the sole owners or a co-owners of non-as-
sociated companies, where they are working, with the exception of non-associated
companies classified as quasi-companies. They are doing business and work with
paid employees or without them. Self supportive persons are classified here in the



¢inné se zde klasifikuji v pripadé, ze nejsou zaroven v placeném zaméstnani,
které predstavuje jejich hlavni ¢innost; v takovém pripadé se zatfiduji mezi
zameéstnance. Zahrnuji se naopak spolupracujici ¢lenové domacnosti majitele
firmy, pro které je ¢innost ve firmé hlavnim zaméstnanim.

Pracovni misto (resp. zaméstnani) — definuje se jako explicitni nebo implicitni
smlouva mezi osobou a rezidentskou institucionalni jednotkou o vykonu prace
za odménu po stanovenou dobu nebo do dalsiho oznameni - vypovédi. Jsou zde
zahrnuta druha a dalsi zameéstnani stejné osoby. Naopak jsou vylouceny osoby,
které docCasné nepracuji, ale maji tzv. formalni pracovni pomér (formalni vztah
k zaméstnani).

Mnozstvi prace v pracovnich hodinach - predstavuje souhrnny pocet hodin
skute¢né odpracovanych zaméstnhancem nebo sebezaméstnanou osobou
bé&hem ucetniho obdobi v pripadé, ze jejich produkce je v ramci vymezenych
hranic vyroby.

Ekvivalent plné pracovni doby - rovna se poctu zameéstnani na plnou
pracovni dobu a definuje se jako podil celkového poctu odpracovanych hodin
a prumérného ro¢niho poctu odpracovanych hodin v zaméstnani na plny uvazek
na ekonomickém uzemi.

Podrobnéjsi informace naleznete na www.czso.cz

Tab. 3.7.1 Souhrnné ukazatele zaméstnanosti v narodnim hospodarstvi a cestovnim ruchu v CR v letech

2003-2006 ™

Aggregate Indicators of the Employment in the National Economy and Tourism in the Czech Republic in 2003-2006 '*

2003 2004 2005 2006
Pocet zaméstnanych osob v narodnim hospodarstvi
Number of People Employed in the National Economy 4923446 4940371 4988347 5081960
v tom /incl.: sebezaméstnani / Self-employed 2 942279 929312 898181 929688
zaméstnanci / Employees 3981167 4011059 4090166 4152272
Pocet pracovnich mist v narodnim hospodarstvi
Number of Jobs in the National Economy 3 4899280 4906374 4961200 5047221
v tom /incl.: sebezaméstnani / Self-employed 2 962154 939655 914299 938912
zaméstnanci / Employees 3937126 3966719 4046901 4108309
Pocet zaméstnanych osob v cestovnim ruchu
Number of People Employed in Tourism 228620 232097 237890 239465
v tom /incl.: sebezaméstnani / Self-employed ? 57 849 59 176 56 599 58 679
zaméstnanci / Employees 170772 172920 181291 180 786
Podil CR na celkové zaméstnanosti — zaméstnané osoby
(v %) 4,64 4,70 477 47
Ratio on Total Employment — People Employed (%)
Pocet pracovnich mist v cestovnim ruchu 205804 228196 234671 235744
Number of Jobs in Tourism 3)
v tom /incl.: sebezaméstnani / Self-employed ? 57 402 58 462 56 253 58 405
zaméstnanci / Employees 168402 169734 178418 177339
Podil CR na celkové zaméstnanosti — pracovni mista (v %) 461 465 473 467

Tourism Ratio on Total Employment — Jobs (%)

*

case that they are not also in paid employment, which represents their main activi-
ty; in such a case they are classified as employees. On the other hand these include
cooperating members of company owner’s household, for whom the activity in
the company is the main employment.

Working position (or rather employment) - is defined as explicit or implicit con-
tract between a person and a residential institutional unit on work performance
for the determined period or until further notice - termination notice. Included
here are second and other employments of the same person. On the contrary who
is excluded are persons, who are temporarily not working, but they have a so called
formal employment (formal relation to employment).

Amount of work during working hours - represents a total number of hours
actually worked by the employee and self-employed person during an accounting
period in the event that their production is within the scope of defined production
borders.

Equivalent of full time working hours - equals number of full time employments
and is defined as a share of the total number of hours worked and average annual
number of hours worked in full time employment within the economic territory.

More detailed information is found at www.czso.cz

Rok 2005 semi-definitivni data, rok 2006 predbézna data
Year 2005 semi-definitive data, year 2006 preliminary data

Vyjadfuje pocet pracujicich majitelt firmy a spolupracujicich ¢lend domacnosti, pro které je ¢innost ve firmé hlavnim zaméstnanim
It includes a number of owners of enterprises and their family members whose activity in the enterprise is main job

Pocet pracovnich mist pfepocteny na plny Gvazek

Number of jobs in full-time equivalents

Roc¢ni priimér poétu zaméstnanych osob v hlavnim zaméstnani
Annual average number of people employed in main job
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Kapitola se zabyva mezinarodnim srovnanim statistickych udaji o cestovnim ruchu za
vybrané staty Evropské unie. Dle Smérnice Rady 95/57 z 23. listopadu 1995 o sbéru
statistickych informaci v oblasti cestovniho ruchu maji ¢lenské staty za povinnost pravidelné
zasilat data za svou narodni oblast kapacit hromadnych ubytovacich zafizeni cestovniho
ruchu (€ast A ,Smérnice”) a za oblast navstévnosti zminéné kategorie ubytovacich zafizeni
(Cast B ,Smérnice”). Podkapitoly A a B tvori tzv. ,nabidkovou stranu” odvétvi cestovniho
ruchu. Konecné ¢ast C dokumentu zahrnuje ukazatele za vyjezdovy a domaci cestovni ruch
rezident( ¢lenské zemé. Udaje za statistiku cestovniho ruchu jednotlivych ¢lenskych statu
shromazduje Statisticky urad Evropské unie se sidlem v Lucemburku (Eurostat), kam jsou ve
Ctvrtletni periodicité zasilany ¢lenskymi staty udaje v mensi podrobnosti, ro¢ni data obsahuji
vice strukturované ¢lenéni udaji o cestovnim ruchu jednotlivych zemi. Z jeho databaze jsou
pouzity nasledujici statistické vystupy.

Tab. 3.8.1 Kapacity hromadnych ubytovacich zafizeni cest. ruchu ve vybranych evropskych zemich v roce 2008
Capacity of Collective Accommodation Establishments of Tourism in Selected European Countries, in 2008

zafizeni celkem z toho: hotely apod. zafizeni

Number of Establishments Total from it: Hotels and Similar Establishments

Bulharsko / Bulgaria 2128 1646
Ceska republika / Czech Republic 7705 4483
Dansko / Denmark 1058 470
Némecko / Germany 53 959 35891
Estonsko / Estonia 1048 368
Irsko / Ireland 9430 3947
Recko / Greece 9706 9385
Spanélsko / Spain 39002 18 026
Francie / France 28 667 17 970
Kypr / Cyprus 869 708
LotySsko / Latvia 491 387
Litva / Lithuania 542 365
Malta / Malta 162 155
Rakousko / Austria 20 438 13 756
Polsko / Poland 6857 2642
Rumunsko / Romania 4884 4362
Slovinsko / Slovenia 850 410
Slovensko / Slovakia 2767 1313
Finsko / Finland 1349 901
Chorvatsko / Croatia 1985 835
Lichtenstejnsko / Liechtenstein 148 45
Norsko / Norway 2287 1108

Zdroj / Source: Eurostat

Chapter is focused on international comparison of statistical data on tourism for select Euro-
pean Union states. In accordance with the Council Directive 95/57 from November 23rd 1995
on collection of statistical information in tourism the member states are obligated to regularly
send data on tourism collective accommodation establishments of their national area (Part A of
the “Directive”), on visitor rate in above mentioned category of accommodation facility (Part B
of the "Directive”). Sub-Chapters A and B create a so called “supply side” of tourism. Finally Part
C of the document includes indicators for outgoing and domestic tourism of member state
residents. Information of lesser detail are sent quarterly, annually contain more structured
segmentation of information on member state tourism. Information about tourism statistics
for individual member states is collected by the European Union Statistical Office that resides
in Luxembourg. The following statistical outputs are used from its database.

Graf 3.8.1 Kapacity hromadnych ubytovacich zafizeni cest. ruchu ve vybranych evropskych zemich
v roce 2008 (pocet zafizeni na 100 tis. obyvatel)
Capacity of Collective Accommodation Establishments of Tourism in Selected European Countries, in 2008
(Number of Establishments per 100 thous. Capitas)
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Tab. 3.8.2 Kapacity ubytovacich zafizeni cestovniho ruchu vybranych evropskych zemi v roce 2008
Capacity of Accommodation Establishments of Tourism Selected European Countries, in 2008

hromadna ubytovaci zafizeni
véetné hoteld celkem
Collective Accommodation
Establishments Total (Hotels

hotely a pod. zafizeni
Hotels and Similar Establishments

Included)

Set pocet liZek na pocet lizek na

pgﬁgfﬂ podetlizek 100 tis. obyv. pocetlizek 100 tis. obyv.

Number of Number of Number of Beds ~ Number of Number of Beds

Rooms Bedrooms  for 100 tf]ous. Bedrooms  for 100 tf_)ous.

Inhabitants Inhabitants

Bulharsko / Bulgaria 107 990 239706 3140 271672 3560
Ceska republika / Czech Republic 111 891 258 076 2490 466 832 4500
Dansko / Denmark 37 560 73491 1340 384 872 7030
Némecko / Germany 915577 1676738 2040 3270770 3980
Estonsko / Estonia 14 565 29760 2220 46 940 3500
Irsko / Ireland 72 946 168 660 3830 232583 5280
Recko / Greece 375067 715 857 6380 804 429 7170
Spanélsko / Spain 840171 1685118 3700 3159053 6980
Francie / France 627825 1255650 1960 5769307 9020
Kypr / Cyprus 42 898 85 681 10 860 90 398 11450
Lotyssko / Latvia 11 646 23541 1040 29 591 1300
Litva / Lithuania 11141 22024 650 33511 1000
Malta / Malta 17 765 38 876 9480 39818 9710
Rakousko /Austria 286 571 579758 6970 958 484 11520
Polsko / Poland 103 705 210 507 550 596 998 1570
Rumunsko / Romania 116 903 237917 1100 294 210 1370
Slovinsko / Slovenia 17 706 34 480 1720 70 196 3490
Slovensko / Slovakia 33966 70 113 1300 165643 3070
Finsko / Finland 55 485 120 621 2280 215518 4070
Chorvatsko / Croatia 75996 163 546 3690 485439 10 940
Lichtenstejnsko / Liechtenstein 624 1195 3380 - -
Norsko / Norway 72 406 157 266 3320 499 349 10 540

Zdroj / Source: Eurostat
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Tab. 3.8.3 Celkovy pocet pfenocovani hosti v hromadnych ubyt. zafizenich vybranych evropskych statl
vroce 2008

Total Number of Overnight Stays of Guests at Collective Accommod. Establishments of Tourism in Selected Euro-
pean Countries, in 2008

pocet prenocovani v hotelech pocet prenocovani v hromadnych

a pod. zafizenich  ubytovacich zafizenich (véetné hotelli)

Number of Overnight Stays Number of Overnight Stays at Other

Total at Hotels and Similar ~ Collective Accommodation Establishments

Establishments (Hotels Included)

tuzemstihoste  ZaNranicni tuzemstihosts ~ Zahranicni

Domestic Guests . hosté Domestic Guests . hosté

Foreign Guests Foreign Guests

Bulharsko / Bulgaria 5369 953 11640 780 6391469 11791 454
Ceska republika / Czech Republic 9686 059 17 740 781 19296 452 19987 022
Dansko / Denmark 6279 177 4551784 19108 832 8918 197
Némecko / Germany 173 027 793 45218 023 267 636 330 56 239 679
Estonsko / Estonia 1119 875 2727007 1669 550 2932662
Spanélsko / Spain 113011482 155379 267 151 659 680 224110 532
Francie / France 130 555 267 71725224 194 048 978 106 993 811
Kypr / Cyprus 1158 612 13 151 048 1171421 13 208 954
Lotys$sko / Latvia 941103 1913494 1385445 2115618
Litva / Lithuania 1057 319 1544 487 1622 510 1626 829
Malta / Malta 335032 7415908 336 426 7581137
Rakousko /Austria 21902 813 60 462 189 299787271 74 730 956
Polsko / Poland 17 300 273 7939 328 46 472 281 10 173 237
Rumunsko / Romania 16 580 047 3251357 17 366 737 3359244
Slovinsko / Slovenia 1943 440 3659282 3466 086 4704972
Slovensko / Slovakia 3684 472 3977 836 7114 284 5144 831
Finsko / Finland 11339103 4767 662 13 963 066 5502 554
Chorvatsko / Croatia 2946 199 17 604 550 4629 337 33902735
Lichtenstejnsko / Liechtenstein 429 153 131095 15 881 171 425
Norsko / Norway 3400 4871237 20448 582 8119 045

Zdroj / Source: Eurostat
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Tab. 3.8.4 Pocet delSich cest (4 a vice pfenocovani) rezident( vybranych evropskych statti v roce 2008
Long Trips (4 overnight stays and more) Residents of Selected European Countries, in 2008

pocet delSich cest pocet delSich cest na 100 tis. obyvatel
Number of Long Trips Number of Long Trips for 100 thous. Inhabitants
v tom /including v tom/including
cesty celkem - — cesty celkem - —
Trips Total ~ tuzemské cesty zahranicni cesty Trips Total tuzemskeé cesty zahranicni cesty
Domestic Trips Trips Abroad Domestic Trips Trips Abroad

Belgie / Belgium 7 357 353 1256 392 6100 961 96 290 16 440 79 850
Bulharsko / Bulgaria 2476 297 2002 245 474 052 32420 26 210 6210
Ceska republika / Czech Republic 9905 864 4919 302 4986 562 95430 47 390 48 040
Némecko / Germany 103 823 013 45220 022 58 602 991 126 280 55000 71280
Estonsko / Estonia 39 282 166 33641579 5640 587 - - -
Kypr / Cyprus 891374 194 433 696 941 112 940 24 640 88 300
Lotyssko / Latvia 944 424 338999 605 425 28 060 10 070 17 990
Litva / Lithuania 1394720 529 453 865 267 61420 23320 38100
Lucembursko / Luxembourg 754 792 3026 751 766 156 010 620 155 390
Mad'arsko / Hungary 7144 151 4336 790 2807 361 71120 43170 27 950
Nizozemsko / Netherlands 19320 000 6601000 12718 000 117 760 40 240 77 520
Rakousko /Austria 8568 600 3226 318 5342 283 103 000 38780 64 220
Rumunsko / Romania 5474 438 4 687 385 787 053 25440 21780 3660
Slovinsko / Slovenia 1584 227 427091 1157 136 78 810 21250 57 560
Slovensko / Slovakia 4653 009 2272501 2380508 86 160 42080 44080
Finsko / Finland 6789 000 4596 000 2193000 128 080 86 710 41370

Zdroj / Source: Eurostat
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41 Moznosti financovani cestovniho ruchu z evropskych
fondu v letech 2007-2013

Pro cestovni ruch jsou v Programovacim obdobi 2007-2013 relevantni tyto programy:
Integrovany operacni program (IOP), Regionalni operacni programy (ROP), Programy
preshranicni spoluprace a Program rozvoje venkova (PRV). Jednotlivé programy v soucasné
dobé predstavuji hlavni nastroje realizace Koncepce statni politiky cestovniho ruchu v CR na
obdobi 2007-2013.

Integrovany operacni program (IOP)

Tento program je obecné zaméren na zefektivnéni fungovani verejné spravy a lepsi vyuziti
potencialu uzemi prostiednictvim narodnich systémovych intervenci, pricemz cestovniruch
je zde chapan jako jedna z téchto intervenci. Ridicim organem IOP je Ministerstvo pro mistni
rozvoj CR a cestovni ruch je zde podporovan v ramci prioritni oblasti ¢. 4 - Narodni podpora
cestovniho ruchu. Tato prioritni oblast je koncipovana jako vicecilova, a tak vsechny aktivity
mohou byt realizovany na celém Uzemi CR, v¢etné hlavniho mésta Praha, jako narodni
a systémoveé intervence, jejichZ realizace by napf. na regionalni urovni ztratila smysl. Celkem
je vI0P alokovano, véetné narodnich zdroju, cca 77,5 mil. eur. Kone¢nymi pfijemci z programu
jsou MMR, CzechTourism, NNO a profesni sdruzeni s pfesné vymezenou pusobnosti.

Regionalni operacni programy (ROP)

Hlavnim financnim zdrojem v oblasti cestovniho ruchu se v programovacim obdobi 2007-
2013 stalo celkem sedm regionalnich operacnich programul (ROP), jez jsou samostatne
fizeny prislusnou regionalni radou daného regionu soudrznosti. Celkové je v ROP alokovano
na cestovni ruch véetné narodnich a soukromych zdroji cca 981,9 mil. eur. ROP maji na
cestovni ruch urc¢enou vétsinou jednu prioritni osu, v niz je pokryto Siroké spektrum oblasti
podpory. Kone¢nymi prijemci jsou témér vsechny subjekty v oblasti cestovniho ruchu.

V ramci regionalnich opera¢nich programt mohou byt financovany zejména aktivity
zameérené na vybudovani nebo obnovu zakladni a doprovodné infrastruktury cestovniho
ruchu - napf. vystavba a rekonstrukce ubytovacich zafizeni, turistickych cest, rekonstrukce
kulturnich pamatek nebo technickych zajimavosti pro vyuziti v cestovnim ruchu, rozvoj
a obnova sportovnich arealt vyuzitelnych primarné pro cestovni ruch, modernizace a rozvoj
v oblasti lazenstvi. Dalsi oblasti podpory jsou uréeny na marketing cestovniho ruchu - napr.
marketingové kampané, informacni a komunikacni technologie v oblasti fizeni a propagace
cestovniho ruchu a dalsi.

41 Options for financing tourism from European funds
from 2007-2013

The following programmes are relevant to tourism in the Programme Period 2007-2013: The
Integrated Operational Programme (IOP), Regional Operational Programmes (ROP), Cross-bor-
der Cooperation Programmes and the Rural Development Programme (RDP). These individual
programmes currently represent the main implementation instruments of the Concept of the
Czech state tourism policy for the 2007-2013 period.

The Integrated Operational Programme (IOP)

This programme is focused on improved efficiency in the operation of public administration
and better use of territorial potential through the use of national systemic interventions, with
tourism considered to be one of these interventions. The managing authority for the IOP is the
Czech Ministry for Regional Development which supports tourism as part of priority area No.
4 - National Tourism Support. This priority area is conceived as being multi-targeted, so that all
activities can be implemented throughout the Czech Republic including Prague, as national and
systemic interventions, whose implementation would make no sense at regional level. A total of
some 77.5 million EUR is allocated within the IOP including national funds. The end recipients of
the programme are the Czech Ministry for Regional Development, CzechTourism, the National
Authority and professional associations with clearly defined competencies.

Regional Operational Programmes (ROP)

The main sources of funds for tourism in the programme period 2007-2013 became the seven
Regional Operational Programmes (ROPS) which are independently managed by the relevant
Regional Council of the given Cohesion Region. A total of approx 981.9 million EUR has been
allocated to tourism within the ROPs, including national and private funds. For the most part
ROPs have only one priority axis intended for tourism; this covers a wide spectrum of support
areas. The end recipients are almost always all subjects in the area of tourism.

As part of the Regional Operational Programmes, activities that can be financed are focussed
in particular on the construction or renewal of basic and support tourist infrastructure, such
as the building and reconstruction of accommodation, tourism routes, the reconstruction of
cultural monuments or technical points of interest for use in tourism, the development and
renewal of sports facilities to be used mainly for tourism, and modernisation and development
in spa facilities. Further support areas are intended for the marketing of tourism, for example,
marketing campaigns, information and communication technologies in tourism management
and promotion, and others.
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Tab. 4.1.1 Planovana alokace Integrovaného operacniho programu
Planned allocations from the Integrated Operational Programme

Cislo priority / oblasti intervence Nazev priority / oblasti intervence / aktivity

Zdroje 2007-2013 v EUR / 2007-2013 funds in EUR

Priority No. / Intervention area  Name of priority / intervention area / Activity EU Stég}i trofap%éeg Ce"(e;“tv;";eigﬁ z,_giro(jje 30“';;9"‘;‘- ZI_EiTOCiIe ce"T(etmI
ate Budge otal Public Funds rivate Funds ota
Narodni podpora cestovniho ruchu (cil Konvergence)
4a National Tourism Support (Convergence Objective) 60 567 416 10 688 368 71255784 719755 71975539
41a Narodni podpora cestovniho ruchu
' National Tourism Support
a) zavedeni narodniho informacniho a rezervaéniho systému
a) Introduction of a national information and reservation system 7268 090 1282604 8550694 8550694
b) zavadéni a informacni podpora narodnich a mezinarodnich standardu ve sluzbach CR
b) Introduction and information support for national and international standards in tourism services 11507 809 2030790 13 538 599 13538 599
¢) podpora marketingu na narodni trovni a tvorby zdrojovych databazi
¢) Support for marketing at national level and creation of source databases 14536 180 2565208 17101388 17101388
d) prezentace propagace kultur a pfirodniho dédictvi, pro CR na nérodni drovni
d) Presentation of cultural promotion and natural heritage for tourism at national level 7268 090 1262604 8550694 719755 9260449
e) podpora prezentace CR jako destinace CR
e) Support for presenting the Czech Republic as a tourist destination 19987 247 3527162 23514406 23514406
Narodni podpora cestovniho ruchu (cil RKaZ)
4b National Tourism Support 4659032 822182 5481214 55 366 5536 580
41b Néarodni podpora cestovniho ruchu
) National Tourism Support
a) zavedeni narodniho informaéniho a rezervaéniho systému
a) Introduction of a national information and reservation system 953084 98662 657 746 657 746
b) zavadéni a informacni podpora narodnich a mezinarodnich. standard( ve sluzbach CR
b) Introduction and information support for national and international standards in tourism services 885216 156 214 1041430 1041430
¢) podpora marketingu na narodni trovni a tvorby zdrojovych databazi
¢) Support for marketing at national level and creation of source databases 1118168 197324 1315492 1315492
d) prezentace propagace kulturniho a pfirodniho dédictvi, pro CR na narodni Grovni
d) Presentation of cultural promotion and natural heritage for tourism at national level 559084 98 662 657 746 55366 713112
e) podpora prezentace CR jako destinace CR
e) Support for presenting the Czech Republic as a tourist destination 1537 480 271320 1808 800 1808 800
Celkem 65226 448 11510 550 76 736 998 775121 77512112

Zdroj: Provadéci dokument ke Koncepci / Source: Accompanying documentation to the Concept « Vice informaci o Integrovaném opera¢nim programu naleznete na strankach: / For more information about the Integrated Operational Programme see the website: www.strukturalnifondy.cz.



Tab. 4.1.2 Planovana alokace Regionalnich operaénich programi
Planned allocations from the Regional Operational Programmes

Zdroje 2007-2013 v EUR / 2007-2013 funds in EUR

Nazev programu Cislo a nazev prioritni osy/éislo a nazev oblasti podpory e _ T _
Programme Title Number and Title of the priority axis/Number and Title of the Support Areat EU Stag};trggmgztt Ostatni ée"r,eejrn;ug;izrzggg CeIIT(:gI
LG, b Caenine msssas sarssa oosm e
e e O o v
e e 2 A s S CR 03810 s s
2 e e e Ko ww e
RO dheried, Fior o33 - Fostl cstombe e sz 752 e usons
gg))?)sér?g?gg " 13 —1 55/2%3#22? g}rt%iz}rl;gn?rﬁ‘rastructure 8427257 8179396 6692234 99 144 201
e e s s dorolamont 222199 2arcins s srseon
85;')7353#2?52 " g '—3Be'?/gfgg%ﬂ#gtf)t&?ﬁsrpna.rszert/l?cgeg,r%j;rlﬁ:ﬁ%g of tourism products 7435815 21m 590 492 8748018
o et pand s 2Ry e nhcssiomionc oo o094 R
G Rt e e o767 w50 e o
O 7 L s oo 7o s s
R i o i e 2ot s s o
gg;l)i)sgr?g(rjgg 3114 —1 éu%?r?g\/l ?;Jicladrg\/zglgjp?rl;(gr\gtc% Itgfl;?l:%ug}:l;l%gg and infrastructure 89150 629 7866232 7866 232 104 883 093
e s %9425 s s s
G e e ) e o
ROP severovychod P08 Tosm 144 420 673 12743 001 12743 003 169 906 677
ggﬁl)apsgr?c;crigg ! 13 —1 Be'?/g%gg}nﬁrktlblfnl];?ssitcr?#;;gﬁlgﬁlegoggg'aackcttlu\;lrs;a%;ng tourism activities 132 867 021 11723 561 11723 562 156 314 144
Qe 32, reingors o 55382 o 104 nss2s
ROP Stredni Morava P A Toma ™ ruch 121 617 041 10730915 10730915 143078 871
Supportaroa 3.1 infograted toursm dbvolopment 26755749 2360801 2360801 31477352
Suppor arba 3.2 Puble lowtsm mhasinctor 26755749 2360 801 2360801 31477352
Qs podpory 33 ol stk R s 21 5305450 536548 %438
Supportaroa 34 Fromesan and ménagement 7297022 643855 643855 8564732
ROP Moravsicsimsio —priorinoss - Podpors prosperty egony w245 om0sts wwmsor zisen
e B B 2 T e o o 63 239 266 5579 935 5579935 74399 136
Celkem 834 587 956 73880 684 73399 547 981868 167

Zdroj: Provadéci dokument ke Koncepci / Source: Accompanying documentation to the Concept « Vice informaci o Regionalnich operaénich programech naleznete na strankach: / For more information on the Regional Operational Programmes see the website: www.strukturalnifondy.cz.
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Programy pieshraniéni spoluprace

Programy na podporu prreshranicni spoluprace na viech hranicich CR pro obdobi 2007-
2013 s 85% financni podporou EU jsou urceny pro neziskovy sektor. Na kazdé statni hranici
se finanéni prostredky obou sousednich stran slucuji do jedné spole¢né ¢astky, celkové
urcené pro obé prilehlé ¢asti pohranici, které jsou pro ucely programu sloucené do spole¢né
vymezené oboustranné pohrani¢ni oblasti. Podily podpory cestovniho ruchu jsou zde
diferencované dle jednotlivych spole¢nych pohrani¢nich uzemi. Celkové bude v téchto
programech na cestovni ruch spole¢né vyuzitelnych cca 190 mil. eur finan¢nich prostredku,
které budou postupné vyuZivany na jednotlivé projekty.

V tomto programovacim obdobi jsou k dispozici tyto operaéni programy preshrani¢ni
spoluprace:

OP Bavorsko - Ceska republika

Prioritni osa 1 - Hospodarsky rozvoj, lidské zdroje a sité; Oblast podpory - Cestovni ruch,
volny ¢as a rekreace;

OP Sasko - Ceska republika

Prioritni osa 2 - Rozvoj hospodarstvi a cestovniho ruchu;

OP Rakousko — Ceska republika

Prioritni osa 1 - Socioekonomicky rozvoj, cestovni ruch a transfer know-how;

OP Slovensko — Ceska republika

Prioritni osa 1 - Podpora sociokulturniho a hospodarského rozvoje preshranic¢niho regionu
a spoluprace;

OP Ceska republika — Polsko

Prioritni osa 2 - Zlepseni podminek pro rozvoj podnikatelského prostredi a cestovniho ruchu.

Vice informaci o programech preshranicni spoluprace naleznete na strankach www.strukturalnifondy.cz

Program rozvoje venkova (PRV)

Vyznamnym finan¢nim zdrojem je rovnéz Program rozvoje venkova, ktery je samostatné
financovan v ramci spole¢né zemeédelské politiky EU z Evropského zemeédelského fondu pro
rozvoj venkova. Ridicim organem programu je Ministerstvo zemédélstvi. Cestovni ruch je
v tomto programu chapan jako prilezitost pro diverzifikaci ekonomickych aktivit na venkove,
¢imz vyznamné prispiva k rozvoji nezemédélské produkce. Celkové je na podporu rozvoje
cestovniho ruchu v tomto programu alokovano v opatfeni 1.3 Podpora cestovniho ruchu,
véetné verejnych a soukromych zdroju, cca 144,8 mil. eur, ze kterych budou podporovany
projekty zamérené zejména na budovani rekreacéni infrastruktury a zajisténi sluzeb pro pési
a vodni turistiku, lyzovani, budovani vinarskych stezek a hipostezek.

Cross-border Cooperation Programmes

Programmes to support cross-border cooperation on all Czech Republic borders for the 2007-
2013 period, with 85% financial support from the EU, are intended for the non-profit sector. On
each state border, funds from both neighbouring parties are combined into one joint amount,
intended for both adjoining areas of the border zone, which, for the purposes of the program-
me, are combined into one jointly defined bilateral border area. Shares of tourism support are
differentiated here according to the individual joint border territories. In total, there will be
approximately 190 million EUR in funding in jointly usable programmes in tourism; this will be
dispensed progressively on specific projects.

During the programme period the following Cross-border Cooperation Operational Program-
mes are available:

Bavaria — Czech Republic Operational Programme

Priority Axis 1 - Economic development, human resources and networks; Support area — Tourism,
leisure time and recreation.

Saxony - Czech Republic Operational Programme

Priority Axis 2 - Development of the Economy and Tourism

Austria — Czech Republic Operational Programme

Priority Axis 1 - Socio-economic development, tourism and know-how transfer.

Slovakia - Czech Republic Operational Programme

Priority Axis 1 - Support for socio-cultural and economic development of the cross-border
region and cooperation.

Poland - Czech Republic Operational Programme

Priority Axis 2 - Improving the conditions for development of the business environment and tou-
rism.

For more information on cross-border cooperation programmes see the www.strukturalnifondy.cz website

Rural Development Programme (RDP)

The Rural Development Programme is also an important source of funding; this is independently
financed as part of the EU Common Agricultural Policy from the European Agricultural Fund for
Rural Development. The managing authority for the programme is the Ministry of Agriculture.
In this programme tourism is taken to be an opportunity for diversifying economic activities
in the countryside, through which it contributes significantly to the growth in non-agricultural
output. In total approximately 144.8 million EUR are allocated to tourism development support
in this programme under Measure 1.3 Tourism Support, including public and private funds; from
this there will be support, in particular, for projects focussed on the building of recreational
infrastructure and arranging services for walking and water tourism, skiing, vineyard trails and
horse riding trails.



Tab. 4.1.3 Planovana alokace Programu rozvoje venkova
Planned Allocation from the Rural Development Programme

Zdroje 2007-2013 v EUR / 2007-2013 funds in EUR

Cislo priority / oblasti intervence Nazev priority / oblasti intervence / aktivity — - — . _ .
Priority No. / Intervention area Name of priority / Intervention area / Activity EU Statni rozpoéet Celkem vefejné zdroje ~ Soukromé zdroje Celkem
State Budget Total Public Funds Private Funds Total
Osalll
National Tourism Support (Convergence Objective) 476 665 225 158 888 409 635553 634 406 983 831 1042 537 465
Opatreni 1.3. Podpora cestovniho ruchu 59583 153 19 861 051 79444 204 65320 790 144764 994

National Tourism Support

Zdroj: Provadéci dokument ke Koncepci / Source: Accompanying documentation to the Concept * Vice informaci o Programu rozvoje venkova naleznete na strankach: / For more information on the Rural Development Programme see the website: www.mze.cz.
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4.2 Projekty realizované Ministerstvem pro mistni
rozvoj CR v Opera¢nim programu Rozvoj lidskych zdrojt
(OP RLZ) - spolufinancovaném z Evropského socialniho
fondu (ESF)

Rozvoj cestovniho ruchu v CR vyzaduje, kromé budovani kvalitni infrastruktury a nabidky
produktl, sou¢asné vytvareni podminek pro pripravu a vychovu kvalifikované pracovni
sily, ktera by tomuto odvétvi zarucila trvale konkurenceschopnou nabidku sluzeb pro
dosazeni vykonU srovnatelnych s okolnimi staty. Vzdelavani pracovnikl je klicovym prvkem
a nastrojem rozvoje lidskych zdroju.

Operacni program Rozvoj lidskych zdrojd umozhoval ¢erpani prostfedkt z Evropského
socialniho fondu v Ceské republice. Zminény fond byl finan¢nim nastrojem pfi realizovani
Evropské strategie zaméstnanosti. Organem zodpovédnym za fizeni pomoci z ESF je v CR
Ministerstvo prace a socialnich véci.

Realizatorem projektl - tzv. kone¢nym prijemcem v opatieni 4.2 Specifické vzdélavani, je
v oblasti cestovniho ruchu Ministerstvo pro mistni rozvoj CR, a to jiz od roku 2005. Realizaci
a administraci projektd v ramci ministerstva zabezpecoval Odbor cestovniho ruchu. Celkem
bylo realizovano sedm projektl, z toho Sest vzdélavacich a jeden projekt zaméreny na
evaluaci vzdélavani v oblasti cestovniho ruchu a vystupu ze vzdélavacich projektt. Celkova
financ¢ni alokace projektu cinila 8,52 mil. eur.

V roce 2008 byly ukonceny projekty:

1. Skoleni a vzdélavani pracovnik( v cestovnim ruchu

2. Odborna skoleni a vzdelavani pracovnikG uzemni verejné spravy v oblasti cestovniho
ruchu

. Informace pro cestovni ruch

. Destina¢ni management a vytvareni produktd v cestovnim ruchu

. Event marketing v cestovnim ruchu

. Skoleni pro uredniky Uzemni vefeiné spravy a zaméstnance v cestovnim ruchu
v podminkach rozvoje cestovniho ruchu v chranénych krajinnych Gzemich

7. Zkvalitnéni profesni pFipravy a vzdélavani v cestovnim ruchu - projekt byl ukoncéen k 30.

¢ervnu 2009

Jednotlivé systémove projekty byly tématicky zamérené na cilove skupiny - tomu odpovidaji
témata, ktera byla zvolena pro vzdélavani. Vzdélavani bylo ur¢eno pouze pro mimoprazske
zajemce. Vzdélavaci programy, seminai'e nebo odborné publikace byly vytvareny na zakladé
pozadavku realizatora projektu.

Nedilnou soucasti vsech vzdélavacich programu byly i jejich e-learningové moduly. Vsechny
vyukoveé materialy nebo odborné publikace, které vznikly v ramci systémovych projektd,
jsou dostupné pro verejnost a jsou umistény v e-knihovné na www.mmr.cz pod zalozkou
Cestovni ruch. Nové vzniklé materialy tak vytvorily zaklad pro celozivotni mimoskolni
vzdélavani a e-knihovnu.
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4.2 Projects implemented by the Czech Ministry for
Regional Development under the Development of Human
Resources Operational Programme (OP DHR) — co-financed
by the European Social Fund

In addition to the building of high-quality infrastructure and the provision of products, the
growth of tourism in the Czech Republic also requires the creation of conditions for the
preparation and training of qualified staff who can guarantee a continually competitive service
offering in order to achieve standards comparable with neighbouring countries. The training of
workers is a key element and instrument in the development of human resources.

The Development of Human Resources Operational Programme permitted the use of funds in
the Czech Republic from the European Social Fund (ESF), a financial instrument in the imple-
mentation of the European employment strategy. In the Czech Republic, the body responsible
for setting up help from the ESF is the Ministry of Labour and Social Affairs.

Since 2005, in the area of tourism, the project implementer, i.e. the final recipient in Measure
4.2 Specific Training, has been the Ministry for Regional Development. The implementation and
administration of projects within the Ministry is arranged by the Department of Tourism. In
total 7 projects have been implemented of which 6 are training and 1 focussed on evaluating
training in tourism and the outcomes of training projects. The total financial allocation for
projects was 8.52m EUR.

In 2008, the following projects were completed:

1. Training and education for employees in tourism.

2. Specialist training and education for civil servants operating in the public administration of
tourism.

. Tourist information

. Destination management and product creation in tourism

. Event marketing in tourism

. Training for public administration civil servants and tourism employees in the development
conditions of tourism in protected areas.

7. The project entitled ,Improving the Quality of Preparation and Training in Tourism” was

completed by 30th June 2009.

Individual system projects were thematically focused on target groups - the topics which were
selected for training match this. Training was intended only for interested parties from outside
Prague. Training programmes, seminars and specialist publications were created on the basis of
the project implementer’s requirements.

An integral part of all the training programmes was also their e-learning modules. All teaching
materials or specialist publications which were generated as part of the system projects are
available to the public and are located in the e-library on www.mmr.cz under the Tourism book-
mark, thus forming the basis for lifetime education.

[N IO N}



Tab. 4.2.1 Finanéni prehled Tab. 4.2.2 Monitorovaci indikatory

Financial Summary Monitoring Indicators
PFehled Gerpani (registraéni gislo projektu)  Celkem alokovano Celkem vyéerpano Erostfedléy ESF* Celkem vy&erpano prostiedky SR** Celkem vyéerpano Pocet podpofenych osob —Klientd sluzeb .,
Funding Summary (Project Registration Number) Total Allocated Total ESF* Funds Used Total SR** Funds Used otal Used Number of persons supported - service clients

Celkem proskoleno lidi 8097
CZ.04.1.03/4.2.00.1/0001 44788 300,00 36376 628,00 6419 404,94 42796 032,94 Total number of people trained

Pocet podporenych projektu 7
CZ.04.1.03/4.2.00.1/0002 43 247 500,00 27 499 621,18 485287433 32352 495,50 Number of projects supported

Pocet podpofenych vzdélavacich programi
CZ.04.1.03/4.2.00.1/0007 32 620 410,00 24650 283,79 4350 050,08 29000 333,87 Nomber of raining projects supportod 88
CZ.04.1.03/4.2.00.1/0008 32 451 061,00 25 666 342,78 4529 354,61 30 195 697,39 Pocet jednorazovych vzdélavacich

a osvétovych akci 17
CZ.04.1.03/4.2.00.1/0009 26 551 130,00 14 746 595,43 260234037 1734893580 Number of one-off training and promotional
CZ.04.1.03/4.2.00.1/0011 6 498 502,00 4628 977,43 816 878,37 5445 855,80 Eggfglg'n%a"izac" jejichz pracovnici byli

o 3366

CZ.04.1.03/4.2.00.2/0002 79,000 000,00 55521 655,73 18 507 218,57 74028 874,30 Number of organisations whose employees

were trained

* ESF - Evropsky socialni fond / ESF — European Structural Fund
** SR - Statni rozpocet / SR - State Budget

Strahov — Teologicky sal-
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4.3 Zkvalitnéni profesni pfipravy a vzdélavani v oblasti
cestovniho ruchu

Odbor cestovniho ruchu MMR CR realizoval a fidil v ramci Opatieni 4.2 Specifické vzdélavani
Operacniho programu Rozvoj lidskych zdrojd 2004-2006 systémovy projekt s nazvem
LZkvalitnéni profesni pfipravy a vzdélavani v cestovnim ruchu’, jenZ byl spolufinancovan
Evropskym socialnim fondem a statnim rozpoctem. Plavodni realizace projektu byla
naplanovana do konce roku 2008. S prodlouzenim programového obdobi 2004-2006, bylo
ukonceni projektu posunuto do 30. ¢ervna 2009.

Realizace tohoto projektu byla zabezpecena prostrednictvim dodavatell, kteri byli vybrani
v ramcivybérovych rizenidle platného zakona o verejnych zakazkach. Realiza¢ni tym projektu
se skladal z fidiciho tymu Odboru cestovniho ruchu, procesniho manazera, odborného
gestora, odborného grémia, zhotovitell evaluaci a metodik jednotlivych oblasti cestovniho
ruchu, zhotovitele souhrnné evaluace a dodavatele zajistujicino publicitu projektu.

Cilem projektu bylo zajisténi pomoci vytvorenim konkurenceschopné pracovni sily, navyseni
zaméstnanosti a zaméstnatelnosti a zvyseni kvality sluzeb v cestovnim ruchu v celé
Ceské republice. Tohoto cile mélo byt dosazeno vytvorenim systému evaluace formalniho
i neformalniho vzdélavani a vytvorenim vzdélavaciho systému pro uspokojeni vzdélavacich
potreb cilovych skupin projektu v oblasti cestovniho ruchu.

Projekt by mél pomoci zajistit kvalitu, efektivitu a vyssi funkénost vzdélavani v oblasti
cestovniho ruchu ve véech oblastech vzdélavani - na urovni stfednich skol s prihlédnutim
k ucnovskemu skolstvi, vyssich odbornych skol, vysokych skol a dalsich vzdélavacich zarizeni.
Projekt se zabyval soucasnym stavem a potiebami vzdélavani ve vztahu k trhu prace.
Tato evaluace tedy zasahla i do oblasti verejné spravy, zprostiedkovatelt trhu prace,
zaméstnavatell a podnikateld pusobicich v cestovnim ruchu.

V prubéhu realizace projektu byly zpracovavany dil¢i evaluace stavu a prognoz vyvoje
vzdélavacich potreb cilovych skupin v cestovnim ruchu v oblastech vzdélavani a trhu
prace. Navrhovany systém byl chapan jako proces systematického shromazdovani, tridéni
a vyhodnocovani udaju, s cilem dalsiho rozhodovani pro zvyseni kvality a jeho efektivity.
Evaluace systému a jeho ¢asti probihala s pouZitim autoevaluace a externi evaluace na
urovni rdznych typu skol, verejné spravy, zaméstnavatelt a dalSich subjektd, pusobicich
v cestovnim ruchu, s vyuZzitim poznatkl zprostiedkovatell na trhu prace a vysledkl
rekvalifikaci v cestovnim ruchu v plsobnosti Uradd prace. Soucasti systému byla i evaluace
uplatnéni studentd skol na trhu prace a jejich hodnoceni dosazeného vzdélani, evaluace
projektl Ministerstva pro mistni rozvoj CR, ktera byla realizovana v Opatieni 4.2. a projektt
Vv ramci grantového schématu v programu JPD 3.

Na zakladé téchto dil¢ich evaluaci byl vytvoren souhrnny dokument (souhrnna evaluace),
zahrnujici vsechny klicové aspekty a zavéry cilovych evaluaci a systém metodik vzdélavani
v oblasti cestovniho ruchu, a také systém uznavani vysledkd neformalniho vzdélavani
a informalniho uceni. V projektu byly vytvoreny i navrhy standard( pro vybrané obory.
Soucasti projektu byla dale analyza aktualnich potfeb trhu prace z hlediska vzdélavani, na
jejimz zakladé budou nove vytvoreny nebo upraveny stavajici profesni profily.

4.3 Improving professional preparation and training in
tourism

The Czech Ministry for Regional Development - Department of Tourism has implemented and
managed, as part of Measure 4.2 Specific Training of the Human Resources Development 2004-
2006 Operational Programme, a system project entitled ,Improving professional preparation
and training in tourism”, co-financed by the European Social Fund and the state budget. Imple-
mentation of the project was originally planned for before the end of 2008. With the extension
of the 2004-2006 programme period, the end of the project was moved to 30th June 2009.

Implementation of this project was arranged through suppliers who were selected using a ten-
der in accordance with the current Act on Public Contracts. The project implementation team
was composed of a managing team from the Department of Tourism, a process manager,
expert administrator, and specialist committee, as well as preparers of evaluations and metho-
dologies for individual tourist areas, summary evaluation preparers, and suppliers of project
publicity.

The aim of the project was to help in the creation of a competitive workforce, increase employ-
ment and employability, and improve the quality of tourism services throughout the whole of
the Czech Republic. This aim was to be achieved by creating an evaluation system for formal
and informal training, and the creation of a training system to meet the training needs of tar-
get project groups in the tourism sector.

The project should help to secure the quality, efficiency and higher functionality of tourism
training in all training areas - in secondary schools, taking into account apprentice training,
and in specialised schools, universities and other educational establishments. The project deals
with the current state and needs of training in relation to the labour market. This evaluation
therefore also involved public administration, labour market agencies, employees and tourist
businesses.

During project implementation, partial evaluations were prepared on the state of and forecast
development of training needs of target groups in tourism in the areas of training and the
labour market. The proposed system was conceived as a process of systematic gathering, sor-
ting and assessment of data, with the aim of further decision-making in favour of increased
quality and efficiency. The evaluation of the system and its parts took place using autoeva-
luation and external evaluation at the level of various types of schools, public administration,
employers and other parties active in tourism, using information from labour market agencies
and the results of tourism re-qualification under the aegis of the Job Centres. Part of the sys-
tem was also an evaluation of the use of students from these schools in the labour market and
their assessment of the training they had received, as well as an evaluation of Czech Ministry
for Regional Development projects completed under Measure 4.2 and projects within the grant
scheme in the JPD 3 programme.

On the basis of these individual evaluations, a summary document (summary evaluation) was
created, which included all key aspects and conclusions from the target evaluations and a sys-
tem of training methodologies for tourism and also a system for recognising the results of
informal training and informal teaching. Draft standards were also created for selected fields
in the project. A further part of the project was an analysis of current labour market needs



Projekt se zasadnim zpUsobem lisi od ostatnich realizovanych projektt v oblasti cestovniho
ruchu, protoze si klade za cil komplexnim zpUsobem analyzovat cely systém vzdélavani
a profesni pripravy v této oblasti a navrhnout pfipadné Upravy a doplnéni tam, kde
bude nezbytné. Vysledky projektu se rovnéz stanou dulezitym podkladem pro realizaci
dalsich projektu, které budou pripravovany Odborem cestovniho ruchu do operacnich
programu Lidské zdroje a zaméstnanost a Vzdélavani pro konkurenceschopnost v tomto
programovacim obdobi.

V prubéhu realizace projektu bylo usporadano 13 seminar(, které vyznamné prispély
k formulaci zaverd. Seminare byly ur¢eny pro setkani ridiciho tymu, dodavatell evaluaci,
odborného grémia, odborného gestora i pro subjekty spolupracujici v ramci jednotlivych
evaluaci. Vysledky projektu zjisténé v jednotlivych oblastech evaluaci a v evaluaci souhrnné
byly prezentovany na konferenci, které se zu¢astnil ministr pro mistni rozvoj. Zaroven byly
tyto vysledky prezentovany na tiskové konferenci.

Na zakladé vysledkd z dil¢ich evaluaci byl ve spolupraci s Ceskou televizi vytvoren cyklus
vzdélavacich poradl o cestovnim ruchu Sluzby v nasich sluzbach a dalsi tfi evaluace - pro
osoby, které maji nizkou uroven vzdélani v cestovnim ruchu nebo ho nedokoncily, evaluace
moznosti vytvoreni dil¢ich kvalifikaci a zpracovani navrhu vytvoreni systému pilotnich skol
pro dalsi vzdélavani pedagogu pusobicich v cestovnim ruchu.

Podrobnéjsi informace o tomto projektu je mozné najit na téchto webovych strankach: www.mmr.cz a www.
vsehoruch.cz

from the training standpoint, on the basis of which new or amended professional profiles will
be generated.

The project differs fundamentally from other projects implemented in the area of tourism,
because it has as its aim the comprehensive analysis of training and professional preparation in
the area, and the drafting of amendments and additions where these are essential. The results
of the project will also become an important basis for the implementation of other projects
to be prepared by the Department of Tourism for the Human Resources and Employment, and
Training for Competitiveness Operational Programmes during the current programme period.

Thirteen seminars, contributing significantly to the formulation of conclusions, were organised
during project implementation. The seminars were intended as a meeting place for the mana-
ging team, evaluation providers, specialist committee, expert administrator and for parties
working within the individual evaluations. The project results derived for the individual evalua-
tion areas and for the summary evaluation were presented at a conference attended by the
Minister for Regional Development. The results were also presented at a press conference.

Based on the results of the individual evaluations, a series of training programmes on tourism
entitled “Services in our service” was prepared in conjunction with Czech Television and a fur-
ther 3 evaluations developed - for those with incomplete or low levels of tourism training, an
evaluation of the options for creating partial qualifications, and the preparation of a proposal
for creating a system of pilot schools for further training of teachers working in tourism.

For more detailed information on this project, please see the following websites: www.mmr.cz and www.vseho-
ruch.cz

Jihoc¢eské panorama
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4.4 Souhrnné vysledky projektu Zkvalitnéni profesni
pripravy a vzdélavani v cestovnim ruchu

V odvétvi cestovniho ruchu pasobi kromé nékolika velkych podnikt predevsim podniky malé
a stiedni velikosti. Cestovni ruch poskytuje pracovni prilezitosti pro priblizné 59 tisic osob
samostatné vydéle¢né ¢innych a 181 tisic zaméstnancu.

Stale vétsiho vyznamu nabyva v cestovnim ruchu komplexnost poskytovanych sluzeb,
provazanost atraktivit a atrakci, propagace destinaci a Siroce pojaty marketing. Tyto aktualni
a moderni trendy rozvoje cestovniho ruchu promeénuji a zvysuji poptavku po kvalitni a vzdélané
pracovni sile, ktera se stava klicovym faktorem pro uspésny vyvoj celého odvétvi. V soucasné
dobé se vsak cestovni ruch potyka s podprimérnymi mzdami, vysokou fluktuaci pracovni sily
a ne vzdy dostate¢nou odbornou pripravou a motivaci absolventt skol zamérenych na cestovni
ruch. Rozvoj lidskych zdroju se tak stal jednou z priorit Ministerstva pro mistni rozvoj Ceské
republiky, které v roce 2008 iniciovalo projekt Zkvalitnéni profesni pripravy a vzdélavani
v cestovnim ruchu.

Vychozi myslenkou projektu je, Zze vyslednou podobu produkttd a sluzeb cestovniho ruchu
urcuje spoluprace mnoha ruznych aktért soukromeého, ale i vefejného sektoru, primo ci
neprimo spjatych s cestovnim ruchem. V sektoru pusobi zaméstnavatelé, poptavajici uréitou
kvantitu a kvalitu pracovni sily. Na strané nabidky jsou potom lidé, kteri tuto poptavku
uspokojuji. Do téchto vztaha vstupuji dalsi aktéri, kteri se podileji na celkovém fungovani
trhu prace v daném odveétvi. Jsou to predevsim agentury prace, které sladuji poptavku po
lidskych zdrojich s aktualni nabidkou, a samoziejmé také vzdélavaci instituce, podilejici se
na vzdélavani a profesni priprave. Cely sektor potom svymi primymi i neprimymi zasahy
ovliviiuje verejna sprava a pusobeni nejriznéjsich vnéjsich vliva.

Cilem projektu proto bylo vypracovat evaluacni systém formalniho i neformalniho
vzdélavani a rozbéhnout vzdélavaci procesy, napliujici vzdélavaci potfeby cilovych
skupin projektu v odvétvi cestovniho ruchu (vzdélavaciinstituce na rtiiznych trovnich,
zaméstnavatelé, agentury prace a verejna sprava).

Souhrnna evaluace shrnuje nejdulezitéjsi vysledky a doporuceni pro vsechny cilové skupiny
projektu a je rozdélena do ¢tyr vzajemné provazanych bloku.

Projekt Zkvalitnéni profesni pripravy a vzdélavani v cestovnim ruchu navazuje na aktivity v oblasti
rozvoje lidskych zdroju v cestovnim ruchu, realizované v predchozim programovém obdobi.
Soucasti projektu je také jejich vyhodnoceni a reflexe. V ramci opatieni 4.2 Specifické vzdélavani
OP Rozvoj lidskych zdroju bylo podporeno Sest projektl (celkem 64 vzdélavacich programd) a 55
projektl bylo realizovano v ramci Jednotného programoveého dokumentu pro Cil 3 (JPD 3).

V pripadé projektt OP RLZ bylo hlavhim pFinosem vytvoieni zakladu pro dalsi rozvoj
celozivotniho uceni a povédomi vyznamné ¢asti pracovnikii a zaméstnavatell
v cestovnim ruchu o moznostech dalsiho vzdélavani.

A) Pocatecni vzdelavani zahrnuje veskerou pripravu na povolani ve skolach (po spinénipovinné
Skolni dochazky) pred nastupem do praxe. Prvni stupen tvori stfedni vzdélani s vyucnim listem,
které poskytuje celkem 249 skol v oborech vzdélani ve dvou kategoriich - E a H. Celkem 121
stfednich odbornych kol nabizi stfedni odborné vzdélani s maturitni zkouskou (kategorie
oborl vzdélani L a M). Na cestovni ruch se zaméruje 25 ,maturitnich” obord vzdélani, avsak
pouze 12 z nich je aktivnich. V ramci vyssiho odborného vzdélavani (kategorie N) poskytuje

4.4 Summary results of the project Improving Professional
Training in the Tourist Industry

Apart from a few large companies, the tourism segment consists mainly of small and medium sized
companies. Tourism provides employment for approximately 59 thousand self-employed people and
181 thousand employees.

Of ever greater importance are the comprehensive range of supplied services, the interdependence of
attractions and attractiveness, the promotion of destinations and marketing in its wider sense. These
current and modern trends in the development of tourism change and increase the demand for quality,
trained staff, who are becoming a key factor in the successful development of the entire segment.
However, tourism is currently confronted with below-average salaries, high staff turnover rates and
alack of specialist training and motivation for those graduating from schools specialised in tourism. The
development of human resources has thus become one of the priorities of the Czech Ministry of Regio-
nal Development, which in 2008 initiated a project entitled Improving Professional Training and Training
in the Tourist Industry.

The starting point for the project is that the end shape of products and services in tourism is determi-
ned by the cooperation between many different players in both the private and the public sector, con-
nected directly and indirectly to the tourist sector. Within the sector there are employers who demand
acertain quantity and quality of staff. Then on the supply side there are people who satisfy this demand.
Other players come into these relationships, sharing in the overall functioning of the market in the sector
in question. In particular, these are the employment agencies that set the demand for human resources
against the current supply, and, of course, the educational institutions that share in their education and
professional training. The whole sector is then affected directly and indirectly by the public sector and
by the impact of a wide variety of external factors.

The aim of the project was therefore to develop an evaluation system of formal and informal
training and to develop training processes that will meet the training needs of the project's tar-
get groups in the tourist sector (educational institutions at various levels, employers, employ-
ment agencies and the public sector).

This summary evaluation summarises the most important results and recommendations for all target
groups within the project and is divided into four mutually linked blocks.

The project entitled Improving Professional Training and Training in the Tourist Industry is a continuation
of activities in the area of human resources development in tourism as implemented in the previous
programming period. Part of the project is an assessment of, and reflections on, these. As part of the
measures of 4.2 Specific Training of the Human Resources Development Operating Programme, 6 pro-
Jjects (with 64 training programmes) were supported; 55 projects were implemented under the Joint
Programme Document for Objective 3 (JPD 3).

In the case of projects under the HRD OP, the main benefit was the creation of a base for the fur-
ther development of life-long learning and awareness of a significant proportion of employees
and employers in tourism of the options for ongoing education.

A) Initial training includes all preparation in schools (after completion of compulsory schooling) before
starting work. The first level is made up of a secondary education with a certificate of apprenticeship,
offered by a total of 249 schools in categories E and H. In all, 121 secondary specialised schools offer
secondary specialist education with a school leaving certificate (categories L and M). There are 25 school
leaving study subjects dealing with tourism, but of these only 12 are active. Of the higher specialised



15 kol celkem 12 obor( vzdeélani zamérenych na cestovni ruch, z toho 9 je aktivnich. Nejvyssi
stupen vzdélani poskytuji vysoké skoly, které nabizeji akreditované studijni programy
v ramci bakalarskych, magisterskych a doktorskych studijnich programt. V soucasné dobé
ma akreditované studijni obory pro pripravu stfednich a vrcholovych manazerd pro oblast
cestovniho ruchu 15 vysokych skol, z toho je 8 skol verejnych a 7 skol soukromych.

Uplatnéni absolventt viech stupit kol je ve vétsiné regiont CR vysoké a je pro né
relativné snadné nalézt pracovni uplatnéni. Avsak predevsim v pripadé pozic vyzadujicich
stfedni odborné vzdélani je velmi ¢asta nasledna fluktuace pracovnikl v ramci své profese

Schéma 4.4.1 Vztahy mezi aktéry cestovniho ruchu v oblasti lidskych zdroju
Diagram No. 4.4.1 Relationships between tourist sector players in human resources

schools (category N), 15 schools offer 12 subject areas in tourism, of which 9 are active. The highest
level of education is offered by universities, which offer accredited study programmes within Bachelor,
Masters and Doctoral study programmes. At the present time, 15 universities (8 public, 7 private) have
accredited study areas for preparing middle and senior managers for the tourist sector.

The placement rate for school-leavers of all levels of schools is high in most regions of the Czech
Republic and it is relatively easy for them to secure employment. However, particularly in the case
of positions requiring a secondary specialist education, there is a high turnover rate of workers within
their professions and field, but also departures for other fields and professions in the service sector
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a oboru, ale také odchody do jinych obort a profesi v sektoru sluzeb (viz dale), které svédci
0 nizké kvalité pracovnich podminek v odvétvi cestovniho ruchu. Dalsim problémem jsou
existujici rozdily v kvalité vyuky na jednotlivych skolach. Profil absolventa, ktery se v zasadé
shoduje s pozadavky zaméstnavatell na danou pozici, totiz negarantuje u vsech skol stejnou
uroven znalosti, zkusenosti a dovednosti potfebnych pro vykon povolani. Nedostatky jsou
predevsim ve znalosti informacnich a komunikacnich technologiich, cizich jazykd nebo
ekologie. Deficit predstavuje také zastaravajici kvalifikacni a odborna uroven pedagogickych
pracovnikd skoly a nedostatecné vyuziti informacnich technolodgii.

V soucasnosti probihajici kurikularni reforma ve stfednim odborném vzdélavani vyznamné
prispéje k vyreseni popsané situace. Jedna se o vnitfni reformu skoly, zamérenou predevsim
na upravu vzdélavacich obsahl prislusnych obort vzdeélani, které se maji prizpusobit trhu
prace a potfebam zaméstnavatelu.

V ramci celého stredoskolského vzdélavani je nezbytné vytvorit efektivni systém
dalsiho vzdélavani pedagogickych pracovnikll a systém podplrnych nastroju
zajistujicich jeho kvalitu a dostupnost.

B) Dalsi vzdélavani je vzdélavani, které probiha po dosazeni urcitého stupné vzdélani anebo
po prvnim vstupu absolventa na trh prace. Dalsi vzdélavani, pripadné rekvalifikacni kurzy,
seminare apod., jako souc¢ast nabidky neformalniho vzdélavani a informalniho uceni, nabizeji
tri soukromé a tri verejné vysokeé skoly.

V soucasnosti neni dalsi vzdélavani zaméstnancl firem v sektoru cestovniho ruchu
dostatec¢né a prakticky neexistuje systém dalsiho vzdélavani zaméstnancu.

Soucasti dalsiho vzdélavani jsou i rekvalifikace zaméstnanc(, které se vsak bohuzel
uskutecnuji velmi ojedinéle. Pro oblast CR je v soucasnosti akreditovano MSMT 53
rekvalifikacnich programd (kurzd). Pocet akreditovanych zarizeni, ktera mohou ze zakona
provadét rekvalifikace, je odhadnut na 53 a dale je cca 30 az 45 $kol, které mohou provadét
rekvalifikace, aniz by musely zadat o akreditaci.

Z hlediska kvality stavajicich rekvalifikaci se také objevuje problém délky rekvalifikace, ktera
je v CR az o polovinu kratsi nez v dalsich zemich EU. Pritom skutecné ucinné rekvalifikace
jsou podle zahrani¢nich zkusenosti prave ty dlouhodobé.

C) Oblast trhu prace

Zaméstnavatelé - mezi typické zaméstnavatele odvétvi cestovniho ruchu v Ceské
republice patfi samostatni podnikatelé, tj. fyzické osoby provozujici specifické zivnosti.
Druhou pocetnou skupinu tvori obchodni spole¢nosti, zejména pak spolecnosti s ru¢enim
omezenym. Co do po¢tu zaméstnancu, plsobi v cestovnim ruchu pifedevsim mikro,
malé a stfedni podniky.

Soucasny trh prace nenabizi podle zaméstnavatell dostatek pracovnikd s odpovidajici
kvalifikaci. Z hlediska vzdélavaciho systému identifikuji zaméstnavatelé jako problém
predevsim to, ze vétsina stfednich odbornych $kol v cestovnim ruchu neni schopna zaky
dostatecné ziskat pro obor a vybudovat v nich pocit hrdosti na obor a profesi. Tento deficit
se nasledné projevuje odlivem odhadem 40-75 % absolventt mimo vystudovany obor.
Druhym ddvodem je nizka prestiz pracovnich pozic v cestovnim ruchu a z ni se odvijejici
$patné pracovni podminky. Zaméstnavatelé Celi téz nedostatku kvalifikovanych stfednich
a vyssich manazeru s vysokoskolskym vzdélanim (coz se také projevuje na jejich vétsi ochoté
investovat do dalsiho profesniho vzdélavani pravé u zaméstnanct na téchto pozicich).
Cestou ze za¢arovaného kruhu je v prvé radé zvyseni prestize cestovniho ruchu
v CR. Pro dalsi rozvoj poéateéniho i dal$iho profesniho vzdélavani v odvétvi lze vyuzit
principu tzv. center excelence.

(see later) which is a testimony to the poor quality of working conditions in the tourist sector. A further
problemis the existing differences in the quality of teaching at different schools. A school-leaver profile
which in essence matches the requirements of employers for a given position, does not in fact gua-
rantee the same level of knowledge, experience and skill needed to perform the work from all schools.
Shortcomings are mainly in knowledge of information and communication technologies, foreign lan-
guages and the environment. This shortfall also represents the ageing qualifications and expertise of
teachers in these schools and insufficient use of information technology.

A curricular reform is currently taking place in secondary vocational training, which will contribute signi-
ficantly to resolving the described situation. This is an internal school reform aimed mainly at amending
the educational content of the relevant teaching areas, to adapt them to the labour market and the
needs of employers.

Within the whole of secondary education it is essential to create an efficient system of further
education for teachers and a system of supporting tools to guarantee its quality and accessi-
bility.

B) Further training is training which takes place after a particular educational level has been achieved
or after a school-leaver or graduate first starts working. Further training, or requalification courses,
seminars and the like, are offered by 3 private and 3 state universities as part of their range of informal
training and informal teaching.

Nowadays the further training of employees in companies in the tourist sector is inadequate
and there is practically no system of further training for employees.

Requalification for employees is also part of further training, but this unfortunately takes place
only rarely. At the present time, there are 53 requalification programmes (courses) accredited by the
Ministry of Education for the area of the Czech Republic. The number of accredited institutions which
may legally conduct requalification is estimated at 53, and a further approximately 30 to 45 schools may
conduct requalification without applying for accreditation.

From the point of view of existing requalification courses, there is also the problem of the length of
these courses, which can be as little as half the length of those in other EU countries. However, according
to foreign experience it is precisely these longer courses that are genuinely effective.

C) Labour market

Employers, Typical employers in the tourist sector in the Czech Republic include independent entrepre-
neurs, i.e., private individuals with a trade licence, and a second numerous group made up of companies,
particularly those with limited liability. As far as the number of employees is concerned, it is mainly
micro, small and medium sized enterprises operating in the tourist sector.

According to employers, the current labour market does not provide sufficient workers with appropria-
te qualifications. In terms of the education system, employers identify as a problem the fact that most
tourism secondary schools are unable to sufficiently motivate their pupils for the subject, and build in
them a feeling of pride in their work and in the profession. This inadequacy is subsequently shown by
the departure of an estimated 40-75% of school-leavers from their area of study. A second rea-
son is the low prestige of positions in tourism and the poor working conditions which arise from this. In
addition, employers face a shortage of qualified middie and senior managers with a university education
(which is also shown in their willingness to invest in further professional training precisely for employees
in these positions).

The way out of this vicious circle is in the first instance toimprove the prestige of tourism within
the Czech Republic. For the further development of initial and further professional training, the
principle of so-called centres of excellence may be used.

Tourist guides, the great majority of whom perform their guide duties on the basis of a trade licence



Privodeci cestovnino ruchu - naprosta vétsina vykonava pravodcovskou ¢innost na zakladé
Zivnostenského opravnéni jako samostatné vydélecna osoba, tj. jako pracovnici a zaméstnavatelé
v jedné osobé. Absence povinnych zkousek jako podminky vykonu priivodcovské ¢innosti
vyrazné prispiva ke snizovani irovné sluzeb v této profesi a ma zasadni vliv na pfetrvavani
nizké miry prestize odvétvi cestovniho ruchu v CR. Kvalita absolvent(l tohoto oboru proto
neni dostatecna, a to zejména z hlediska pozadavkl evropské normy EN 15565.

Agentury prace jsou vyznamnym aktérem zvysovani flexibility a adaptability trhu prace.
Agentury prace zamérené piimo na cestovni ruch na ¢eském trhu prace prakticky
neplsobi (alespon prilezitostné zprostiedkovava praci v cestovnim ruchu pouze 6%
agentur).

D) Verejna sprava zaujima v odveétvi cestovniho ruchu specifickou roli. Poslanim verejné
spravy (statu, kraju a samosprav) je podporovat aktivity soukromého sektoru za ucelem
rozvoje cestovniho ruchu v celé Ceské republice. Na zakladé ukolt stanovenych legislativou
a schvalenymikoncepcnimi dokumenty vytvari vefejna sprava podminky pro rozvoj cestovnino
ruchu jako odvétvi. Cestovni ruch je v kontextu ¢eské verejné spravy v zasadé oblasti
v samostatné pusobnosti, tj. Uzemni vefejna sprava (obce a kraje) tuto oblast rozviji
dle svého uvazeni. Statni sprava si v této oblasti vyhradila nékteré ¢innosti spise podpurného
a koordina¢niho charakteru, vykonavané prostrednictvim Ministerstva pro mistni rozvoj
CR nebo také Ceské centraly cestovniho ruchu - CzechTourism. Vefejna sprava tak muze
vyznamné ovlivhovat cestovni ruch, a to jak pozitivng, tak negativné. Vhodna podpora ze
strany statu, krajd a obci maze prinést lepsi vyuziti podnikatelskych kapacit v oblasti cestovniho

are self-employed people; i.e. as employee and employer in one person. The absence of compulsory
examinations as a condition for doing guide work contributes significantly to a reduction in
the quality of service in this profession, and has a major impact on the continuing low level
of prestige of the tourist industry in the Czech Republic. The quality of those graduating in this
field is not adequate, particular from the standpoint of the requirements of European standard EN
15565.

Employment agencies are an important player in improving the flexibility and adaptability of the
labour market. Employment agencies focussed directly on tourism in the Czech labour market
do not exist (only 6% of agencies secure work in the tourist sector at least on an occasional basis).

D) Public administration occupies a specific role in the tourist sector. The mission of public adminis-
tration (from the state, regions and local authorities) is to support the activities of the private sector
with the purpose of developing tourism throughout the Czech Republic. Public administration, on
the basis of tasks established by the legislation and approved by concept documents, creates the
conditions for the development of tourism as a sector. Tourism, in the context of Czech public
administration, is in essence an area of independent activity, i.e. local public administration
(regions and towns) develop this sector according to their consideration. State administra-
tion retains certain activities more of a support and coordination nature, performed through the
Czech Ministry for Regional Development and also the Czech tourist authority — CzechTourism. Public
administration can thus significantly influence the tourist sector, both positively and negatively. Ap-
propriate support from the state, regions and towns can lead to a better use of business capacity in
the tourist sector, thus the activities of public administration can represent a specific kind of tourism
potential. This objective can be achieved only as part of an integrated system of training for
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ruchu a pusobeni verejné spravy tak predstavuje specificky typ potencialu cestovniho ruchu.
Tohoto cile Ize dosahnout pouze v ramci uceleného systému vzdélavani pro uredniky
pUlsobici na viech Urovnich vefejné spravy v oblasti cestovniho ruchu.

Dllezita je role Ministerstva pro mistni rozvoj CR pro rozvoj lidskych zdrojd v odvétvi
cestovniho ruchu. Rozvoj lidskych zdroja je nejenom jednim z klicovych bodd Koncepce
statni politiky cestovniho ruchu v Ceské republice na obdobi 2007-2013, ale s timto ukolem
souviseji i dalsi aktivity v oblastech jako jsou vyzkum, vyvoj a inovace nebo standardizace.
MMR také vykonava metodickou a koordina¢ni ulohu a nese odpovédnost za vznik
a realizaci jednotného systému profesniho vzdeélavani v cestovnim ruchu. Proto by se
v procesu realizace navrhovanych vzdélavacich opatfeni mélo MMR stat dostatecné
divéryhodnym garantem jejich udrzitelnosti a rozvoje celého systému vzdélavani
v cestovnim ruchu a zaujimat zastresujici, a tedy zasadni roli. Jako jediné je totiz
schopné zajistit:
- systémovou spolupraci s MSMT v oblasti skolstvi;
- systémovou spolupraci s regionalnimi partnery v oblasti cestovniho ruchu
a Skolstvi;
- zprostredkovani systémoveé komunikace se zaméstnavatelskymi svazy, Svazem
obchodu a cestovniho ruchu a profesnimi sdruzenimi;
- dostatec¢né financ¢ni zdroje na provoz vzdélavacich zarizeni.

Nezastupitelnou Ulohu ma MMR také v zajistovani informovanosti odborné verejnosti za
ucelem posileni postaveni cestovniho ruchu a zvysovani dostupnosti aktualnich informaci
a dat o odveétvi cestovniho ruchu. Jako vhodné se tak jevi vytvoreni informacniho portalu
pro posileni komunikace mezi nejvyznamnéjsimi aktéry v oblasti cestovniho ruchu.

Tyn nad Vitavou
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civil servants operating in the public administration of tourism.

An important role for the Czech Ministry for Regional Development is the development of hu-
man resources in tourism. The development of human resources is not only one of the key points in the
State Policy Concept for Tourism in the Czech Republic for the period 20072013, but other activities
such as research, development, innovation and standardisation, are also connected to this task. The
Czech Ministry for Regional Development also undertakes a methodological and coordination role, and
is responsible for the establishment and implementation of a unified system of professional training in
the tourist sector. For this reason the Czech Ministry for Regional Development should become
a sufficiently credible guarantor of sustainability and development of the whole tourist training
system during the process of implementation of the proposed training measures and should
take up an oversight and thus a fundamental role. It is the only body able to arrange:

- Systematic cooperation with the Ministry of Education in the area of education

- Systemic cooperation with regional partners in the areas of tourism and education

- Systemic communication with employers’ unions, the Union of Trade and Tourism, and with
professional associations

- Adequate financial resources for the operation of training institutions.

The Czech Ministry for Regional Development also plays an invaluable role in arranging for better infor-
mation for the professional public, with a view to strengthening the tourist sector and increasing the
accessibility of current information and data about tourism. The creation of an information portal to
strengthen communication between the most important players in the tourist sector is also seen as
appropriate.
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STATNI ORGANY A INSTITUCE
GOVERNMENT AGENCIES AND INSTITUTIONS

Ministerstvo pro mistni rozvoj CR
Ministry for Regional Development of the Czech Re-

public
http://www.mmr.cz

Ceska centrala cestovniho ruchu -

CzechTourism

Czech Tourist Autority — CzechTourism
http://www.czechtourism.cz
http://www.czechtourism.com

Narodni pamatkovy ustav

State Institute of Care of Historic Monuments
http://www.npu.cz

Cesky statisticky urad
Czech Statistical Office
http://www.czso.cz

HLAVNI MESTO PRAHA
CITY OF PRAGUE

Magistrat hl. m. Prahy

Prague City Council
http://www.praha-mesto.cz
http://www.prahainfo.cz
http://www.praha.eu
http://www.prague-city.cz

Prazska informacni sluzba
Prague Information Service
http://www.prague-info.cz
http://www.pis.cz

Sprava Prazského hradu

Prague Castle Administration
http://www.hrad.cz

Prazska asociace kongresové turistiky (PAKT)

Prague Convention Bureau
http://www.pragueconvention.cz

SDRUZENI A SVAZY MEST A OBCi
SSOCIATIONS AND UNIONS OF TOWNS AND
COMMUNITIES

Sdruzeni historickych sidel Cech,

Moravy a Slezska

Association of Historical Settlements
in Bohemia, Moravia and Silesia
http://www.shscms.cz

Svaz mést a obci CR

Union of Czech Towns and Communities
http://www.smocr.cz

Asociace kraju Ceské republiky (AKCR)
Association of Regional Authorities
http://www.asociacekraju.cz

Sdruzeni lazenskych mist CR

Czech Spa Towns Association
http://www.spas.cz

PROFESNI ASOCIACE A SVAZY
PROFESSIONAL ASSOCIATIONS AND FEDERATIONS

Asociace cestovnich kancelafi CR (ACK CR)

Association of Travel Agencies of
the Czech Republic
http://www.ackcr.cz

Asociace ¢eskych cestovnich kancelari a agentur
(ACCKA)
Association of Tour Operators and Travel Agencies of

the Czech Republic/
http://www.accka.cz

Asociace hotell a restauraci CR

Czech National Federation of Hotels and Restaurants
http://www.ahrcr.cz

Asociace pravodct CR

CR Guides Association
http://asociaceprivodcu.cz

Sdruzeni privodct CR
Guides Assocciation
http://www.sdruzenipruvodcu.cz/

Svaz obchodu a cestovniho ruchu (SOCR CR)

Czech Confederation of Commerce and Tourism
http://www.socr.cz

Asociace kucharu a cukrarua CR
Association of Chefs and Confectioners of the Czech

Republic
http://www.akc.cz

Svaz venkovskeé turistiky
Union of Rural Tourism
http://www.svazvt.cz/

Evropské centrum pro ekoagroturistiku (ECEAT C2)

European Centre for Eco Agro Tourism CZ
http://www.eceat.cz

Horska sluzba CR

Mountains Rangers
http://www.horskasluzba.cz

Svaz lIé€ebnych lazni CR
Czech Spas Association
http://www.lazne-kur-spa.cz

Kempy a chatové osady Ceské republiky

Camp Sites Association
http://www.camp.cz

Asociace leteckych provozovatelti CR

Association of Air Carriers
http://www.mujweb.cz/www/alp.cr/

Svaz provozovatelt lanovek a vieku CR

Association of Chair-lift and Ski-lift Operators
http://www.infohory.cz
http://www.splv.cz

Asociace turistickych regiont CR (ATUR)

Association of Tourist Regions of the Czech Republic
http://www.atur.cz
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Asociace turistickych informaénich center Ceské

republiky (A.T.I.C))

Association of Tourist Information Centres of the

Czech Republic
http://www.aticcr.cz

Ceska golfova federace

Czech Golf Federation
http://www.cgf.cz

KLUBY
CLUBS

Klub ¢eskych turistt

Czech Tourist Club
http://www.kct.cz

Autoklub Ceské republiky

Autoclub of the Czech Republic
http://www.autoklub.cz

UAMK - Ustiedni automotoklub CR

Central Auto-moto-club of the Czech Republic
http://www.uamk.cz

MEZINARODNI VELETRHY CESTOVNIHO RUCHU
INTERNATIONAL TOURISM FAIRS

,.G0",Regiontour” Brno
http://www.bvv.cz/go

“Holiday World" Praha
http://www.holidayworld.cz
http://www.incheba.cz

MADI Travel Market
http://www.cot.cz

“TOURFILM" Karlovy Vary
http://www.tourfilm.cz

ODBORNE SKOLSTVi
UNIVERSITIES

Vysoka skola ekonomicka Praha

University of Economics
http://www.vse.cz

Vysoka skola hotelova

Hotel Management College
http://www.vsh.cz

Vysoka skola cestovniho ruchu, hotelnictvi
a lazenstvi

Tourism, Hotel and Spa Management College
http://www.vscrhl.cz

MEZINARODNI INSTITUCE
INTERNATIONAL INSTITUTIONS

Svétova organizace cestovniho ruchu

World Tourism Organization (UNWTO)
www.unwto.org

Gen. reditelstvi pro podnikani a primysl
DG Enterprise and Industry
http://ec.europa.eu/enterprise/index_en.htm

Poradni vybor pro cestovni ruch
Tourism Advisory Committee (TAC)

http://ec.europa.eu/enterprise/services/tourism/index_

en.htm

Evropsky statisticky urad EUROSTAT
http://epp.eurostat.ec.europa.eu

Organizace pro ekonomickou spolupraci a rozvoj

(OECD)

www.oecd.org./cfe/tourism

Visegradska ¢tyrka (V4)
www.visegradgroup.eu
Www.european-quartet.com

Stredoevropska iniciativa (CEIl)
www.ceinet.org

Kongresovy a incentivni cestovni ruch
www.iccaworld.com
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