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UVODNI SLOVO

a nasledujicich strankach této

rocenky Vas jiz tradi¢né seznami-

me s aktivitami, které realizovalo
Ministerstvo pro mistni rozvoj CR v oblasti
cestovniho ruchu za uplynuly rok a dal-
$im mnozstvim velmi cennych informaci.
Jedna se zejména o statistické informace
a trendy cestovniho ruchu, aktivity v ob-
lasti koncepcni, legislativni a mezinarodni
¢innosti v cestovnim ruchu. Tyto aktivity
maji bud charakter spravnich cinnosti vy-
chazejicich z kompetenci MMR CR jakoZto
Ustfedniho orgdnu statni spravy anebo
jsou zaméreny na konkrétni opatfenim
podporujici rozvoj cestovniho ruchu
v Ceské republice.

Vykonnost odvétvi cestovniho ruchu

v Ceské republice za rok 2011 je mozné
ze statistického hlediska hodnotit spise
jako obdobi velmi mirného oziveni, avsak
vliv nékolikaleté svétové hospodarské
krize, doprovazené celou fadou nezbyt-
nych Uspornych opatreni, stéle pretrvaval.
Tento rok znamenal ndrudst navstévnosti
v hromadnych ubytovacich zafizenich
05,7 % a celkové ptijmy z mezinarod-
niho cestovniho ruchu se zvysily 0 7,3 %.
Z hlediska budouciho vyvoje cestovniho
ruchu v Ceské republice je vyznamnym
problémem sniZujici se mezinarodni
konkurenceschopnost Ceské repub-
liky, kdy se Ceska republika v silném
konkuren¢nim prostredi Evropy nachazela
v roce 2011 podle Svétového ekonomic-
kého féra az na 22 misté a jen za posledni

tfi roky v tomto indexu ztratila 4. pozici.
Tento trend napovid4, Ze je nezbytné
spole¢né pracovat na zkvalitnéni nabidky
cestovniho ruchu a posilovat atraktivitu
Ceské republiky jako destinace cestovniho

ruchu pro domaci a ptijezdovy cestovni ruch.

Na zavér roku 2011, proto Minister-
stvo pro mistni rozvoj CR zahéjilo préace
na tvorbé nové Koncepce statni politiky
cestovniho ruchu na obdobi 2014-2020,
ktera s paralelné pfipravovanou Mar-
ketingovou koncepci cestovniho ruchu
na obdobi 2013-2020 agentury Czech-
Tourism, vytvofi podminky pro realizaci
konkrétnich opatfeni na narodni urovni,
jejichz cilem je posilit konkurenceschop-
nost Ceské republiky v cestovnim
ruchu. | v tomto roce pokracovaly prace
na zédkoné o podpore rozvoje cestov-
niho ruchu, jehoz vécny zamér byl
sice dokoncen, aviak jeho obhajoba
a hledani relevantnich a konzistentnich
argumentu k jeho kone¢nému schvaleni
se jevi jako velmi narocny ukol. Ddlezitym
predpokladem pro findlni schvaleni
zékona je viak shoda vsech aktérd cestov-
niho ruchu na nezbytnosti legislativni
upravy cestovniho ruchu v Ceské republice
a zaroven ochota spole¢né hledat argu-
menty pro jeho prosazeni.

V roce 2011 byla vyznamna cinnost
Ministerstva pro mistni rozvoj CR v oblasti
zajisténi spravnich agend, které vy-
plyvaji zejména ze zédkona ¢. 159/1999 Sb.
a zékona ¢. 179/2006 Sb. Z dalsich aktivit,
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kterym se MMR CR v tomto roce vénovalo,
Ize zminit pokra¢ovéni tvorby Ceského
systému kvality sluzeb, jako nastroje
umoznujiciho subjektlm plsobicim
v cestovnim ruchu zkvalitriovat své sluzby.
Uspé&sné Ize hodnotit i dali pokracovani
Narodniho programu podpory cestovniho
ruchu, prostfednictvim kterého byly jiz
podruhé podporovany aktivity socidlniho
cestovniho ruchu. Jednou z vyznamnych
aktivit zamérenych na podporu ochrany
spotrebitele byla realizace informacni
kampané ,Dovolend bez starosti” spojena
s vydanim informacnich tiskovin.

Ministerstvo pro mistni rozvoj CR viak
bylo velmi aktivni i v oblasti mezinarodni
spoluprace, kde se podafilo navazat
spolupraci s mezinarodnimi organizacemi
na konkrétnich projektech. Mezi vyznam-
né projekty je mozné zaradit projekty
Evropské komise EDEN, Calypso, Evrop-
skou znacku kvality a dalsi neméné
dulezité iniciativy realizované spole¢né
s UNWTO, OECD a dalsimi mezinarodnimi
organizacemi, které byly nejvice zaméreny
na oblast statistiky a udrzitelny rozvoj
cestovniho ruchu.

Pevné vérime, Ze tato publikace, se pro
Vasi praci stane dllezitym zdrojem dat
a informaci, ke kterému se budete casto
a radi vracet.

Kolektiv autord

INTRODUCTORY WORD

he following pages of this year-

book provide details about activi-

ties performed by the Ministry for
Regional Development of the Czech
Republic in travel and tourism over the
past year, along with plenty of valu-
able information. This includes mainly
statistical data and trends in tourism, and
activities in conceptual, legislative and in-
ternational cooperation in tourism. These
activities are either of an administrative
character based on the competencies of
the Ministry for Regional Development
CR as a central body of state authority, or
focus on specific measures taken to sup-
port the development of tourism in the
Czech Republic.

The performaaof tourism in the Czech

Republic in 2011 statistically showed
a slight improvement, however the im-
pact of the persisting global economic cri-
sis, accompanied by a range of necessary
saving measures, continued. The number
of visitors in collective accommodation
establishments increased by 5.7 %, and
total revenue from incoming tourism had
increased by 7.3 %. From the perspective
of future developments in tourism one
of the key problems is the decreasing in-
ternational competitiveness of the Czech
Republic. According to the Travel and
Tourism competitiveness index published
by World Economic Forum the Czech Re-
public ended up in the highly competitive
environment of other European coun-

tries in 22nd place, having dropped four
positions in this index over the past three
years. This trend suggests that it is neces-
sary to work closely on improvement of
the tourism supply and to keep enhancing
the attractiveness of the Czech Republic
as a tourist destination for both domestic
and incoming tourism.

Late in 2011 the Ministry for Regional
Development CR launched activities on the
compilation of a new State Tourism Policy
Concept for 2014-2020, which, accordingly
with The Tourism Marketing Concept for
2013-2020, compiled by the CzechTourism
Authority, will create conditions for the
implementation of specific measures on
a national level in order to strengthen the
competitiveness of the Czech Republic in
tourism. Also there continued the activi-
ties on the establishment of Support of
tourism development Act throughout the
2011. The draft of the act was completed
however justification of its necessity and
pursuit of finding relevant and consistent
arguments for its final approval proves to
be a complicated task. An important prem-
ise for the final approval of the act is the
conformity of all involved entities on the
necessity of legislative revision of tourism
in the Czech Republic as well as willingness
to seek arguments towards its assertion.

Ministry for Regional Development
CR key tasks in 2011 included the execu-
tion of governance agendas implying
mainly from Act No 159/1999 Coll. and

Act No 179/2006 Coll.

Other activities, which the Ministry
for Regional Development CR pursued
this year, included also activities on
compilation of the Czech Service Qual-
ity System as a tool allowing subjects
involved in tourism to improve their
services. The second call of the National
Programme of Support for Tourism was
highly appreciated and enabled to sup-
port the activities of social tourism.

One of the key activities focusing on
the support of customer protection was
the launching of the campaign “Travel
without Worries” (Dovolena bez starosti)
combined with publication of informa-
tive leaflets. The Ministry for Regional
Development CR was also very proactive
in international cooperation, establish-
ing close collaboration with international
organisations in specific projects. Among
those important ones belong projects of
the European Commission: EDEN, Calypso
and European Quality Label, as well as
other equally significant initiatives imple-
mented together with UNWTO, OECD and
other international organisations mostly
involved in statistics and sustainable devel-
opment in tourism.

We firmly believe that this publication
will become an important source of data
and information for fulfilling your tasks
and that you will enjoy using it frequently.

Team of authors



Podpora cestovniho ruchu
Tourism Support

AKTUALNI INFORMACE
MINISTERSTVA PRO MISTNI ROZVOJ CR
O CESTOVNIM RUCHU

CURRENT INFORMATION
OF MINISTRY FOR REGIONAL
DEVELOPMENT CR ON TOURISM

The State Tourism Policy Concept
in the Czech Republic 2014-2020
The Ministry for Regional Development
CR commenced elaboration of new State
Tourism Policy Concept for the period
2014-2020 in 2012. The aim is to compose
a new medium-term strategic document
for tourism that will include specific and
effective measures supporting the devel-
opment of tourism in the Czech Republic.
The competitiveness of the tourism indus-
try in the Czech Republic is decreasing,
especially in comparison with the most
advanced European destinations, inter-
national arrivals and foreign exchange
revenues constantly stagnate. Our aim is
to suppress this decline and use the new
concept to develop the idle potential of
this industry and to bring changes into
the overall state tourism support policy.
The key tool of the implementation of
new tourism policy would be the newly
prepared Support of tourism development
Act. Other specific measures drafted in
the concept are: changing the state’s di-
rect grant policy for business entities to

a system of privileged loans, supporting
closer collaboration among individual
stakeholders in tourism, and increasing
efficiency of financial resources available
for the support of tourism.

Koncepce statni politiky cestovniho
ruchu v Ceské republice na obdobi
2014-2020

V roce 2012 bylo zahdjeno zpracovani
nové Koncepce statni politiky cestovni-
ho ruchu na obdobi 2014-2020. Cilem

je vytvofit novy stfednédoby strategicky
dokument cestovniho ruchu, jez bude
zahrnovat konkrétni a u¢inna opatfreni
na podporu rozvoje cestovniho ruchu

v Ceské republice. Konkurenceschopnost
odvétvi cestovniho ruchu v CR zejména

v porovnani s témi nejvyspélejSimi de-
stinacemi Evropy klesd, soucasné dlou-
hodobé stagnuiji pfijezdy zahrani¢nich
navstévnikd a celkové pfijmy z cestovniho
ruchu. Nasim cilem je tento stav zménit

a prostfednictvim nové Koncepce vyuzit
potencidl tohoto odvétvi a pfinést zménu
celkové politiky statu v podpore cestovni-
ho ruchu. Tim nejdGleZitéjsSim néstrojem
nové politiky cestovniho ruchu bude pfi-
pravovany zakon o cestovnim ruchu. Mezi
dalsi opatfeni jsou zahnuty v navrhu Kon-
cepce zména pfimé dotacni politiky statu
podnikatelskym subjektdm na systém
zvyhodnénych uvérd, potreba kvalitnéjsi
spoluprace jednotlivych aktéru cestovniho
ruchu a efektivni vyuzivani dostupnych
financnich prostredkd, které jsou na pod-
poru cestovniho ruchu k dispozici.

KAPITOLA / CHAPTER

Support of tourism
development Act
The objective of the newly prepared
Support of tourism development Act is
the establishment of an organizational
structure in tourism, as well as increasing
the efficiency of the system of financing
the support of tourism. The basis of the
implemented system will be the establish-
ment of a three-stage organisational struc-
ture-national, regional and local, where
each stage will have defined its roles,
competences and duties. Such a system of
organization enables to strengthen coor-
dination of national and regional tourism
policies, improve the implementation of
systemic measures supporting the develop-
ment of tourism, enhancing the cohesion
of implemented activities and thus increase
the effectivity of spent expenditures on
support of tourism.

The ministry expects the new law to
come into force in 2014.

Amendment of Act No 159/1999
Coll., on Certain Conditions of
Business Activities

Ministry for Regional Development CR

is preparing an amendment to Act No
159/1999 Coll. The subject of the amend-
ment is mainly the enhancement of
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NOVA KONCEPCE POSILI
KONKURENCESCHOPNOST
CESTOVNIHO RUCHU V CR

Zakon o podpore
rozvoje cestovniho ruchu
Zamérem zakona o podpofe rozvoje
cestovniho ruchu je vytvoreni systému
organizace cestovniho ruchu a zefektiv-
néni systému financovani jeho rozvoje.
Zakladem systému organizace cestovniho
ruchu bude vytvoreni tfistupriové organi-
zacni struktury cestovniho ruchu - celo-
statni, krajské a oblastni, kde jednotlivym
urovnim organizace budou specifikovany
jejich role, kompetence a povinnosti. Tak-
to nastaveny systém organizace umozni
koordinaci narodni a regionélnich politik
cestovniho ruchu, podpofit implementaci
systémovych opatfeni za ucelem rozvoje
cestovniho ruchu, zajistit provdzanost
realizovanych aktivit a tim i zvysit efekti-
vitu vynalozenych financnich prostiedkt
na podporu cestovniho ruchu.
Ministerstvo pfedpokladd, ze zédkon
o podpofre rozvoje cestovniho ruchu by
mohl nabyt ucinnosti v roce 2014.

Novela zdkona ¢. 159/1999 Sb.,

o nékterych podminkach podnikani
Ministerstvo pro mistni rozvoj CR pfi-
pravuje novelu zakona ¢. 159/1999 Sb.
Pfedmétem novely je pfedeviim zvyseni
ochrany spotfebitele a zamezeni dvojiho
vykladu zdkona. MMR CR prepoklada,

Ze novela zdkona ¢. 159/1999 Sb. nabude
platnosti v roce 2013.

V soucasné dobé Evropska komise
pfipravuje revizi smérnice Rady Evropské
unie 90/314/EHS. Jednotlivé ¢lenské staty
Evropské unie se budou moci vyjadrit
k ndvrhu béhem projednavani v Radé
Evropské unie. Kone¢né znéni novely

consumer protection and prevention of
double interpretation of the law. Ministry
for Regional Development CR expects that
the amendment to Act No 159/1999 Coll.
will come into force in 2013.

The European Commission is currently
preparing a revision of European Council
Directive No. 90/314/EEC. Individual EU
member states will be able to comment on
the proposal during its discussion in the EU
Council. The final wording of the amend-
ment will have to be implemented in the
national legislation of EU member countries.

Amendment of Act No 179/2006
Coll. on Recognition of Further
Education Results

From April 2012 the Act No 179/2006 on
Recognition of Further Education Results
specifies new terms: Full Professional
Qualification and Professional Qualifica-
tion, which replace the terms Full Qualifi-
cation and Partial Qualification.

In 2012 the Sector Council worked on
the preparation of new professional qua-
lifications. The result of this process will
be the approval and setting up of profes-
sional qualifications in catering, gas-
tronomy and tourism, which will accept
new methods, technologies and current
professional requirements of the labour
market in the given sphere.

Continuing of project
implementing the Czech Service
Quality System

In 2012 the project implementing Czech
Service Quality System entered the second
phase of its implementation. The subject of

musi byt nasledné implementovano
do nérodnich legislativ ¢lenskych stata
Evropské unie.

Novela zdkona €. 179/2006 Sb.,

o uznavani vysledkut dalsiho
vzdélavani

S platnosti od dubna 2012 zavadi zakon

o uznavani vysledkl dalsiho vzdélavani

¢. 179/2006 Sb. terminy Uplna profesni
kvalifikace a profesni kvalifikace, kterymi
nahrazuje plvodni nazvy uplna kvalifikace
a dil¢i kvalifikace.

V roce 2012 probihala v ramci sektorové
rady pfiprava novych profesnich kvali-
fikaci. Vysledkem tohoto procesu bude
schvaleni a nastaveni profesnich kvalifikaci
v oblasti pohostinstvi, gastronomie a cesto-
vniho ruchu, které bude akceptovat nové
postupy, technologie a aktualni profesni
pozadavky trhu préce v daném oboru.

Projekt Narodni systém kvality
sluzeb cestovniho ruchu pokracuje
Projekt Narodni systém kvality sluzeb
cestovniho ruchu vstoupil v roce 2012

do druhé faze své realizace. Pfedmé-

tem této faze je vybudovani vlastniho
systému, a to vcetné vytvoreni komplet-
ni metodiky systému, vizualniho stylu

a technického zabezpeceni, které umozni
zahajeni certifikace subjektl cestovniho
ruchu v priibéhu roku 2013. Vysledkem
této casti realizace projektu je mimo jiné
i zména ndzvu Narodniho systému kvality
sluzeb cestovniho ruchu na Cesky systém
kvality sluzeb. Pro pfipomenuti uvadime,
ze Cesky systém kvality sluzeb je inovativ-
ni a dobrovolny nastroj primarné urceny

this phase is the development of the system
including completion of the methodology,
visual style and technical support of the
system that enables to launch the certifica-
tion of tourism entities during 2013. The
result of this phase is also a change in the
system’s title to Czech System of Quality Ser-
vice. Just to mention what the Czech System
of Quality Service does: it is an innovative
and voluntary tool aimed primarily at small
and medium sized enterprises active in tour-
ism, which will enable these subjects to sys-
tematically join in the process of enhancing
the quality of services and to gain needed
expertise for their improvement.

Project: Improving the Quality of
Information for Processing Tourism
Satellite Accounts - accompanying
activities

The key activity of the project is a survey
“Incoming tourism 2009-2015" of the num-
ber and structure of foreign visitors to the
Czech Republic and their expenses in tour-
ism. The results of the survey are published
on the Ministry for Regional Development
CR website. There are also accompanying
activities relating to this survey, which were
launched in the first half of 2012 and are
necessary for the project’s proper comple-
tion in the expected quality. This mainly
includes additional pilot research focusing
on organised tourism, because since the
Czech Republic entered to the Schengen
Area, foreigners can no longer be surveyed
at the country’s borders. The performance
of pilot research gave a chance to bet-

ter specify the existing national data and
present it also on a regional level. The result

pro malé a stfedni podniky pUlsobici

v cestovnim ruchu, ktery témto subjek-
tdm umozni systematicky pomahat pfi
zvySovani kvality sluzeb a ziskavat potieb-
né odborné znalosti pro své zlep3ovani.

Projekt Zkvalitnéni informaci

pro zpracovani Satelitniho uctu
cestovniho ruchu - doplnujici
aktivity

StéZzejni aktivitou projektu je Setfeni
.Prijezdovy cestovni ruch 2009-2015"

o poctu a strukture zahrani¢nich navstév-
nikd Ceské republiky a jejich vydajich

na cestovni ruch, jehoz vysledky jsou
prezentovany na webovych strankach
MMR CR. V souvislosti s timto vyzku-
mem zacaly byt v prabéhu 1. poloviny
roku 2012 realizovany doplnujici akti-
vity projektu nezbytné pro jeho radné
dokonéeni v oc¢ekdvané kvalité. Jedna se
v prvni fadé o doplnujici pilotni vyzkum
zaméfeny na organizovany cestovni ruch,
nebot vstupem Ceské republiky do Schen-
genského prostoru doslo ke zruseni
pfirozeného mista dotazovani objektiv-
niho vzorku cizincd, a to na hrani¢nich
prfechodech. Realizace pilotniho vyzkumu
umoznila zpfesnéni stavajicich dat na ce-
lostatni urovni do takové miry, Ze bylo
mozno tato data prezentovat i na re-
giondlni Urovni. Proto bylo pfipraveno

a prezentovano 14 analyz o jednotlivych
krajich Ceské republiky a jedna souhrnna
analyza srovnavaci.

Cesky systém kvality sluzeb
Czech service quality system

was the preparation and presentation of
14 analyses of the individual regions of
the Czech Republic and one summary with
a comparative analysis.

Project: Improving the Quality of
Information on Selected Sectors of
Tourism

The first half of 2012 was a period of
technical preparation of large-scale sta-
tistical surveys focusing on collective and
individual tourist accommodation facili-
ties (CAF and IAF), travel agencies and
travel bureaus within the Czech Republic
under the 2012 Statistical Survey Pro-
gramme. The representatives of Ministry
for Regional Development CR, the Czech
Statistical Office (CSU) and other subjects
formed a statistics steering group, which
methodologically defined the survey and
prepared final versions of the question-
naires. Further activities involved train-
ing of interviewers and methods for
processing the collected data. The first
phase of the large-scale survey took place
in the summer months - this involved

a demanding field survey. Preliminary es-
timates of the first results from the field
confirm that the survey succeeded in the
maximum specification of individual ac-
commodation and added new data to the
database of collective accommodation
subjects, which are regularly questioned
by the CSU on visitor numbers and accom-
modation capacity.
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NEW STATE TOURISM POLICY ENHANCE

COMPETITIVENNESS OF THE TOURISM

IN THE CZECH REPUBLIC

Projekt Zkvalitnéni

informaci o vybranych

sektorech cestovniho ruchu

V prabéhu prvni poloviny roku 2012 doslo
k technické pfipravé plosnych statistic-
kych 3etfeni hromadnych a individuélnich
ubytovacich zafizeni cestovniho ruchu
(HUZ a IU2), cestovnich kancelafi a agentur
na uzemi Ceské republiky v rdmci Programu
statistickych zjistovani 2012. Ze zastupcu
Ministerstva pro mistni rozvoj CR, Ceského
statistického ufadu (CSU) a dalsich subjektd
byla utvofena pracovni skupina na statis-
tiku, ktera metodicky definovala Setieni

a pripravila definitivni varianty jednotlivych
dotaznikd. Dale byla vyskolena tazatelska
sit dodavatele a mechanismy zpracovani
sebranych dat. Nasledné v letnich mésicich
probéhla 1. faze plosného Setieni ubytova-
cich zatizeni formou organiza¢né naro¢né-
ho terénniho zjistovani. Pfedbézné odhady
prvnich vysledkd z terénu potvrzuji, ze
doslo nejen k maximalnimu vymezeni indi-
vidudlniho ubytovani, ale i k vyznamnému
doplnéni databaze subjektt hromadného
ubytovani, které jsou pravidelné dotazo-
vany CSU v rdmci 3etfeni o navétévnosti

a kapacitach v HUZ.

Narodni program podpory
cestovniho ruchu

K 31.11. 2011 byl vyhla3en Narodni
program podpory cestovniho ruchu -
podprogram Cestovani dostupné viem
pro rok 2012. Konceni pfijmu dotaci bylo
stanoveno na 17. 2. 2012. K tomuto datu
bylo pfijato 64 Zadosti o dotaci. Alokace
finan¢nich prostfedkd na program na rok
2012 je ve vysi cca 60 mil. K¢.

Podporované aktivity v programu:

(1) Rekonstrukce/vybudovani odpociva-
del, center sluzeb pro turisty a hygienic-
kého zdzemi pro pési, cyklisty a handica-
pované turisty podél pésich tras, nau¢nych
stezek, cyklotras a zdrojovych tras pro

National Programme

of Support for Tourism

On November 30, 2011 the National
Programme of Support for Tourism was
announced, with its 2012 call for applica-
tions within the Tourism for All (Cestovani
dostupne viem) sub programme. February
17, 2012 was set as the deadline for sub-
mission of grant applications, with 64 ap-
plications received to that date. Financial
resources for 2012 were allocated in the
total amount of CZK 60 million.

Activities supported under
this programme:

(1) Reconstruction/development of rest ar-
eas, service centres for tourists and hygien-
ic facilities for walkers, cyclists and disabled
tourists along footpaths, nature trails,
cycling paths and trails and source routes
for increasing the number of visitor includ-
ing marketing of created tourism products.

9 Supporting access to tourist attractions
(these must be attractions of supraregional
and regional importance or attractions sit-
uated near footpaths, nature trails, cycling
paths and trails and international long-dis-
tance cycling trails). Projects relating to
transport must focus on environmental
protection and support of environmentally
friendly forms of tourism (development

of environmentally friendly transport
nearby the place of attraction, transport
to the place of attraction and transport
within the attraction’s site) including
marketing of created tourism products.

e Introduction (improvement) of naviga-
tion and information systems for hearing
and sight impaired participants in tourism
and visitors to tourist attractions including
marketing of created tourism products.
The event must always include marketing
(promotion) of the created tourism prod-
uct — costs of marketing must represent
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zvyseni navstévnosti v€éetné marketingu
vytvofenych produktl cestovniho ruchu.

© Zzpristupnéni atraktivit cestovniho ru-
chu (musi se jednat o atraktivity nadregio-
nalniho a regionalniho vyznamu, pfipadné
atraktivity lezici v blizkosti pésich tras,
naucnych stezek, cyklotras a dalkovych me-
zinarodnich cyklotras). Projekty vztahujici
se k dopravé musi byt zamérené na ochra-
nu zivotniho prostfedi a podporu ekologic-
ky setrnych forem cestovniho ruchu (rozvoj
ekologicky Setrné dopravy v misté atrakti-
vity, doprava do mista atraktivity a dopra-
va v rdmci atraktivity) véetné marketingu
vytvorenych produktl cestovniho ruchu.

e Zavedeni /zlepSeni/ navigacnich a in-
formacnich systémt pro sluchové a zrako-
vé postizené ucastniky cestovniho ruchu
a navstévniky atraktivit cestovniho ruchu
véetné marketingu vytvorenych produktd
cestovniho ruchu.

Soucasti akce musi vzdy byt marketing
(propagace) vytvoreného produktu cestov-
niho ruchu - vydaje na marketing musi
tvofit minimalné 5 % a maximalné 10 %
celkovych uznatelnych vydaji akce.

Pfijemcem dotace mize byt podnikatel-
sky subjekt, pravnickd (pouze obchodni
spole¢nost) nebo fyzicka osoba provo-
zujici podnikatelskou ¢innost na zakladé
oprdvnéni. Dotace je poskytovdna ve vysi
max. 50 % uznatelnych vydaju akce.

Narodni strategie rozvoj cyklistické
dopravy Ceské republiky pro léta
2013-2020
Ministerstvo pro mistni rozvoj CR — odbor
cestovniho ruchu iniciovalo v kvétnu 2012
ustaveni meziresortni pracovni skupiny
k naplfiovani vizi daldiho rozvoje cyklotu-
ristiky a k pfipravé nové Narodni strategie
rozvoje cyklistické dopravy CR.

Odbor cestovniho ruchu se podili
na jednanich ve véci aktualizace Poli-
tiky Uzemniho rozvoje Ceské republiky

at least 5 % and not more than 10 % of
the overall eligible costs of the event. The
recipient of the grant has to be a business
entity, legal (trading company only) or
physical entity pursuing business upon rel-
evant authorisation. The grant is provided
in a maximum amount of 50 % of the
eligible costs of the event.

National strategy of cycling
transport development in Czech
Republic for the years 2013-2020

In May 2012 the Ministry for Regional
Development CR, Department of Tourism
initiated the establishment of an interdis-
ciplinary steering group to implement vi-
sions of the further development of cycling
and to the preparation of a new National
Strategy of Cycling Transport Development
in the Czech Republic.

The Department of Tourism partici-
pates in meetings where updating of the
Policy of Regional Development of the
Czech Republic is discussed, promot-
ing the integration of Euro-Velo cy-
cling routes and regional long-distance
cycle ways into this document.

Support of geotourism
development

Geoparks currently represent a dynamic

a zapracovani vedeni sité cyklotras
Euro-Velo a regionalnich dalkovych
cyklotras do tohoto dokumentu.

Podpora rozvoje geoturistiky
Geoparky predstavuji v dnedni dobé velmi
dynamicky a specificky nastroj dobrovolné
ochrany uzemi, které podporuji rozvoj
geoturistiky na izemi Ceské republiky. Cer-
tifikat ,,narodni geopark”, jehoz gestorem
je Ministerstvo Zivotniho prostiedi CR, obdr-
Zeli v dubnu 2012 reprezentanti geoparkl
Zelezné hory (sidlo v Chrudimi) a GeoLoci
(sidlo ve Svojsiné na Tachovsku). Minister-
stvo pro mistni rozvoj CR — odbor cestovni-
ho ruchu je zastoupeno v Radé narodnich
geoparkut CR, které posuzuje nominace
novych kandidatu na ziskani certifikace.

Protokol o udrziteIném rozvoji
cestovniho ruchu v Karpatech
(Karpatska umluva)

V z&Fi 2012 se uskute¢nila mezinarodni
konference v Krynici (Polsko) k realizaci
umluvy v pfipravach na nové programo-
vaci obdobi Evropské unie 2014-2020 pro
rozvoj Karpatského regionu. Ministerstvo
pro mistni rozvoj CR, odbor cestovniho se
podili na implementaci pfijatych opatfeni
k rozvoji udrzitelného cestovniho ruchu
na Uzemi Karpat v Ceské republice.

and specific tool of voluntary protection

of local environment and support the
development of geotourism in the Czech
Republic. In 2012 the “National Geopark”
certificate, which is granted by the Ministry
for Environment CR, was presented to
Zelezné hory (based in Chrudim) and
Geoloci (based in Svojsin near Tachov) ge-
oparks. Ministry for Regional Development
CR, Department of Tourism, is represented
in the Council of National Geoparks of the
Czech Republic, which judges the nomina-
tions of new candidates

applying for the licence.

Protocol on sustainable
development of tourism in

the Carpathians (Carpathian
Convention)

An international conference on the im-
plementation of the Convention was held
in Krynica (Poland) in September 2012
and focused on preparation for the new
program period 2014-2020 for devel-
opment of the Carpathian region. The
Ministry for Regional Development CR,
Department of Tourism, participates in
the implementation of the adopted meas-
ures towards sustainable tourism in the
Carpathian region of the Czech Republic.
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-
L]
1
.
. 1 | . . &
L .. -

L.
l il =

-

]

ARG A A

12 PRAHA PRAGUE CESTOVNI RUCH V CESKE REPUBLICE 2011



CESTOVNI RUCH
V CESKE REPUBLICE

Kapacity hromadnych ubytovacich zafizeni
2.1 Capacity of Collective Accommodation Establishments
14 — 21

Navstévnost hromadnych ubytovacich zafizeni
2.2 Guests at Collective Accommodation Establishments
22 —39

Ptijezdovy cestovni ruch
2.3 Incoming Tourism
40 — 47

Vyjezdovy a doméci cestovni ruch
2.4 Outgoing and Domestic Tourism
48 — 59

Zahrani¢ni cestovni ruch CR — devizové ptijmy a vydaje
25 Foreign Currency Incomes and Expenses
60 — 67

Satelitni et cestovniho ruchu Ceské republiky
2.6 Tourism Satellite Account of the Czech Republic
68 — 75

Modul zaméstnanosti v cestovnim ruchu
2.7 Employment Module
76 — 79

2.8 Mezinarodni srovnani
. Chapter International statistics
80 — 91

2.1 KAPACITY HROMADNYCH 2.1 CAPACITY OF COLLECTIVE
UBYTOVACICH ZARIZENI ACCOMMODATION ESTABLISHMENTS

Metodika Methodology

Udaje o kapacitach vychézeji od roku 2008 ze statistického 3e- Since 2008 information on capacities is derived from the statisti-
tieni CSU o néavstévnosti v hromadnych ubytovacich zafizenich cal research by CZSO about guests at tourism collective accom-
cestovniho ruchu, které je zaloZzeno na vyuzivani Registru uby- modation establishments, which is based on utilization of the
tovacich zafizeni. Do zjistovani jsou zahrnuta plosné viechna Register of Accommodation Establishments. The published data
hromadna ubytovaci zafizeni. Publikovana data jsou souhrnem are a summary of processed data for submitted questionnaires
zpracovanych udajud za predlozené dotazniky a dopoctenych and additionally calculated data for those facilities from which
Udaju za ta zafizeni, od kterych nebyl vyplnény dotaznik ziskan. the questionnaire was not received. In this case information on
V tomto pripadé byly pouzity informace o kapacité z Registru capacity from the Register of Accommodation Establishments
ubytovacich zafizeni, ktery je prdbézné aktualizovan z vysledk( was used, which is continuously updated from the research
Setfeni a z dostupnych informacnich zdroju. results and from available information sources.
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Hlavni sledované ukazatele

Hromadné ubytovaci zafizeni — zafizeni s minimalné péti pokoji
nebo deseti lGzky slouzici pro uc¢ely cestovniho ruchu, tj. posky-

Main published indicators

Collective accommodation establishments - facilities with at
least five rooms or ten beds serving the purposes of tourism, i.e.

Tab. 2.1.1 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu dle kategorii

Capacity of Collective Accommodation Establishments by Category

Pocet mist

tujici pfechodné ubytovani hostim za ucelem dovolené, zdjezdu, providing temporary accommodation of guests for holiday, tour, Pocet Potet pro stany
lazeriské péce, sluzebni cesty, skoleni, kursu, kongresu, symposia,  spa care, business trip, training, course, congress, symposium, zarizeni poko Pocet lazek a karavany
pobytu déti ve skole v pfirodé, v letnich a zimnich tdborech stay of children on school trips, summer and winter camps etc. Number Number Number Number
. . L . . . of Esta- of Beds of Places
apod. Mezi hromadna ubytovaci zafizeni patfi hotely, motely, Among collective accommodation establishments are hotels, blishments of Rooms for Tens and
botely, penziony, turistické ubytovny, chatové osady, kempy motels, boatels, pensions, hostels for tourists, holiday dwellings, CErEVETR
a ostatni ubytovaci zafizeni. Mezi ostatni ubytovaci zafizeni patfi camps and other accommodation premises. Among other
napf. rekrea¢ni zafizeni podnikd, skolici stfediska, kulturné-histo- accommodation facilities are for example corporate recreational Hromadna ubytovaci zatizeni celkem
rické objekty, ldzenska zafizeni a jina ubytovaci zafizeni, ktera establishments, training centres, cultural-historical buildings, COHECFiVG Accommodation 7 657 180 838 461 434 49 106
vyclefuji ldzkovou kapacitu pro cestovni ruch (napf. domovy spa facilities and other accommodation complexes, which have Establishments, total
mladeze, vysokoskolské koleje, podnikové ubytovny apod.). bed capacity fo.r to.urlsm (e.g. youth homes, college dormitories, v tom / including
company dormitories etc.).
Pocet pokojti — celkovy pocet pokoju slouzicich pro cestovni Hotely a podobna zafizeni celkem 4612 115 795 261 858 266
ruch. Nezapocitavaji se pokoje pro ubytovani personalu, majiteld  Number of rooms — total number of rooms serving tourism. Not Hotels and Similar Establishments, total
zafizeni a pokoje dlouhodobé slouZzici pro ubytovani zaméstnan-  included are rooms for accommodating staff, owners of facilities
cl jinych podnikud (déle nez 1 rok). Jako jeden pokoj se pocitd and rooms for long term accommodation of employees of other v tom / including
i apartma ¢i chatka, které slouzi k ubytovani jedné rodiny. companies (more than 1 year). Apartment or cottage, which
1 1 *kkkk
) ) serves to accommodate a single family, counts as one room. Hotely***** 50 6264 12 478 _
Pocet ltizek — celkovy pocet stalych lGzek vy¢lenénych vyhrad- Hotels
né pro odpocinek hostl — nezahrnuiji se pfilezitostna lGzka, Number of beds - total number of permanent beds allocated
tzv. pristylky. exclusively for the rest of guests — not including occasional beds, Hotely **** 467 31 801 62 539 _
so called extra beds. Hotels ****
Pocet mist pro stany a karavany - pocet stanovist pro umisténi
stand, obytnych pivésti a karavand. Minimalni pramérna ista Number of beds for tents and caravans — number of lots for Ostatni hotely a pensiony 4095 77 730 186 841 766
. . ) P . - Other Hotels and Boarding Houses
plocha pro stan a osobni automobil je 30 m?, pro obytny pfivés placement of tents, house trailers, caravans. Minimum average
a osobni automobil nebo obytné motorové vozidlo 60 m?. net area for a tent and a passenger vehicle is 30 m?, for a house i B L
trailer and a passender vehicle or a caravan 60 m? Ostatni hromadna ubytovaci zafizeni celkem
. B ) ) ral P 9 ) Other Collective Accommodation 3045 65 043 199 576 48 340
Nepi—I/ uvedeno jinak vztahuji se vsechny udaje Establishments, total
k Ceské republice za rok 2011. All the data relate to the Czech Republic in 2011,
unless otherwise stated. v tom / including
Podrobnéjsi informace naleznete na www.czso.cz
More detailed information is found at www.czso.cz Kempy ) 487 8170 29 557 45 867
Tourist Campsites
Chatové osady a turistické ubytovny
Holiday Dwellings and Hostels for Tourists 2l 15169 54925 1029
Ostatni zafizeni jinde nespecifikovana 1640 41704 115 094 1444

Other Establishments n.e.c.

=
TEMER
ALMOST

mil.

V roce 2011 se nachézelo na tuzemi Ceské republiky
7 657 hromadnych ubytovacich zatizeni se 180 838

pokoji a 461 434 luzky
There was located a total of 7.657 collective

accommodation establishments with total of 180.838
rooms and 461.434 beds in the Czech Republic in 2011
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Tab. 2.1.2 Prehled kapacit hromadnych ubytovacich zafizeni podle kraju
Capacity of Collective Accommodation Establishments of Tourism by Regions

Tab. 2.1.3 Prehled kapacit lazeriskych ubytovacich zafizeni podle kraju
Capacity Survey of Balneological (spa) Accommodation Establishments by Regions

. L . qo Pocet mist pro Pocet zafizeni N Ao s [j
Pocet zafizeni Pocet pokojti e Pocet pokoji Pocet lazek
Pocet lGzek stany a karavany Number of
Nl_meer e 2 LTG0 Number of Beds Places for Tents Establishments Number of Rooms B BTl i
Establishments Rooms
and Caravans
Ceska republika celkem
_ : Czech Republic Total 161 16 702 30 118
Ceska republika celkem 7 657 180 838 461434 49 106
Czech Republic Total v tom /including
v tom / including N2 N2 N2 N2 Hlavni mésto Praha _ _ _
Capital Prague

Hlavni mésto Praha
Capital Prague Stfedocesky kraj / Region 10 597 1097
Stfedocesky kraj / Region Jihocesky kraj / Region 5 778 1375
Jihocesky kraj / Region Plzerisky kraj / Region 1 i.d. i.d.
Plzerisky kraj / Region Karlovarsky kraj / Region 101 8774 15932
Karlovarsky kraj / Region Ustecky kraj / Region 7 775 1332
Ustecky kraj / Region Liberecky kraj / Region 2 i.d. i.d.
Liberecky kraj / Region Kralovéhradecky kraj / Region 4 839 1595
Kralovéhradecky kraj / Region Pardubicky kraj / Region 1 i.d. i.d.
Pardubicky kraj / Region Kraj Vysocina / Region = = =
Kraj Vysocina / Region Jihomoravsky kraj / Region 1 id. id.
Jihomoravsky kraj / Region Olomoucky kraj / Region 7 1406 251
Olomoucky kraj / Region Zlinsky kraj / Region 18 1347 2 449
Zlinsky kraj / Region Moravskoslezsky kraj / Region 4 1142 1896

Moravskoslezsky kraj / Region

Pozn. / Note: i.d. = individualni data / individual data

Graf 2.1.1 Moravskoslezsky 6 %
Kapacity Zlinsky 5% 17 % Praha / Prague Graf 2.1.2 15 000
hromadnych Olomoudky 4% Kapacity lszefiskjch
ubytovaachhzanzehm zafizeni podle kraju E
CeStOVpnc;d?erll(J:ajE Jihomoravsky 7% 7% Stiedocesky (pocet lGzek) S 10 000
(pocet luzek) Cfaé)aluty furye;i g
_ = of Balneologica £
Ce&palllaty. of Vysocina 5% Accommodation >
ollective Establishments by > 5000
Accommodation Pardubicky 4 % 11% Jihocesky Regions — Beds K
Establishments of f
Tourism in Regions 5 .
(Number of Beds) Kralovéhradecky 10 % 6% Plzerisky & L ] ] .

Stredocesky Karlovarsky Kralovéhradecky Zlinsky

6 % Karl ky .
o Karlovarsky Ustecky

Jihocesky Olomoucky Moravskoslezsky
Liberecky 8% 4% Ustecky
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2.2 NAVSTEVNOST HROMADNYCH
UBYTOVACICH ZARIZENI

Metodika
Zdrojem udajl o ndvstévnosti v hromadnych ubytovacich za-
fizenich a kongresovém cestovnim ruchu je pravidelné Setfeni
CsU, do kterého jsou od roku 2003 zahrnuta plo3né viechna
hromadna ubytovaci zaFizeni. Setfeni je rozdéleno na mési¢ni
zjistovani, do kterého jsou zahrnuty hotely a podobna hro-
madnd ubytovaci zafizeni a ¢tvrtletni Setfeni zahrnujici zbyla
hromadnd ubytovaci zafizeni.
Udaje o navitévnosti jsou souhrnem zpracovanych dat
za predlozené dotazniky a za statisticky dopoctend data ubyto-
vacich zafizeni, od kterych nebyl vyplnény dotaznik ziskan.
Udaje o po¢tu kongresti/konferenci a po¢tu Ucastnikd jsou
souhrnem dat za zpracované dotazniky. Do poctu zafizeni
byla zahrnuta viechna hromadna ubytovaci zafizeni, ktera
v pribéhu sledovaného obdobi vykazala alespori jednu akci
se 100 a vice ucastniky.

Hlavni sledované ukazatele

Hromadné ubytovaci zafizeni - viz. definice v kapitole
2.1 — Kapacity hromadnych ubytovacich zafizeni.

Host - kazda osoba (nezahrnuje personal a majitele ubyto-
vaciho zafizeni, ktefi zde bydli), ktera pouzila sluzeb zafize-

ni k prechodnému ubytovani véetné déti. Host mlize pouzit
sluzeb ubytovaciho zafizeni z rdznych ddvod{ vyjma za tUcelem
zaméstnani, ¢i fadného studia (pokud doba jeho trvani prekroci
1 rok). V rekreacnich zafizenich a skolicich stfediscich podniku
(odborovych svazu) se hostem rozumi kazdd osoba, ktera pouzila
zafizeni k pfechodnému ubytovani z vy$e jmenovanych dlvodu,
at se jedna o vlastni zaméstnance podniku (napf. ¢leny odboro-
vych svazl), jejich rodinné pfislusniky nebo externi osoby. V |é-
¢ebnych laznich se hostem rozumi kazda osoba, kterd podstoupi
lazeriskou lé¢bu bez ohledu na zplsob hrazeni |é¢eni, komplex-
nost 1é¢by apod. Mezi hosty se nezapocitavaji osoby vyuzivajici
sluzeb ubytovaciho zafizeni k pfechodnému ubytovani. Pfijezd
hosta nastava v okamziku jeho nahlaseni v ubytovacim zafizeni.

Pocet pfenocovani — celkovy pocet pfenocovani
(stravenych noci) hostl ubytovanych v ubytovacich
zafizenich ve sledovaném obdobi.

Cisté vyuziti liZek — udava &istou obsazenost stalych
lGzek, kterd byla hostam skute¢né k dispozici.

Vyuziti pokojl — vychazi z poctu realizovanych
pokojodn (tj. celkového poctu dnd, kdy byl
pokoj obsazen alespor jednim hostem).

Kongres/konference — za kongres/konferenci se povazuje
formalni setkani vétsiho poctu lidi (od 100 osob) urcitého
odborného zaméreni, jehoz predmétem jsou prezentace,
prednasky, diskuse a konzultace. Mize se jednat o sjezd
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2.2 GUESTS AT COLLECTIVE
ACCOMMODATION ESTABLISHMENTS

Methodology

Source of information about visitor rate in collective accom-
modation establishments and congress tourism is the regular
research by CZSO, which since 2003 includes full scope of col-
lective accommodation establishments. Research is divided into
monthly survey based on hotels and similar collective establish-
ments and quarterly research containing remaining accommo-
dation facilities.

Information on guests is a summary of processed data for
submitted questionnaires and data statistically calculated for ac-
commodation facilities, from which the completed questionnaire
was not obtained.

Information about the number of congresses/conferences and
the number of participants is a summary of data from processed
questionnaires. The number of facilities includes all collective ac-
commodation establishments, which during the reference period
have recorded at least one event with 100 and more participants.

Main published indicators

Collective accommodation establishments — see definition in chap-
ter 2.1 — Capacity of Collective Accommodation Establishments.

Guest — every person (not including staff and owner of the ac-
commodation facility, who live here), who used the services of
the facility for temporary accommodation including children.

A guest can use the services of the accommodation facility for
various purposes with the exception where it would be used

for employment services or a proper study (if the time of its

use exceeds 1 year). In corporate (union) recreational establish-
ments and training centres a guest is deemed to be every person,
who used the facilities for temporary accommodation for the
abovementioned reasons, whether these are company’s em-
ployees themselves (e.g. union members), their family members
or outside people. In therapeutic spas a guest is deemed to be
every person who undergoes a spa treatment regardless of the
complexity of treatment etc. Persons using accommodation facili-
ties services as temporary residence are not counted as guests.
Arrival of a guest starts at the moment of his registration in the
accommodation establishment.

Number of overnights — total number of overnights
(nights spent) of guests staying in accommodation
establishment in the monitored period.

Net use of beds — states the occupancy of permanent
beds, which was actually available for guests.

Use of rooms — is based on the number of realized
room days (i.e. total number of days that the
room was occupied by at least one guest).

Congress/Conference — a congress/conference is deemed
formal meeting of a greater number of people (starting

védeckych pracovnikd, shromazdéni diplomatickych zastupcu
jednotlivych statd apod. Typickym znakem kongresu/konference
je doprovodny program (byva spojen s exkurzemi, kulturnim

a spolecenskym programem a gastronomickymi akcemi).

Pocet zafizeni — zahrnuji se hromadna ubytovaci zafizeni,
ve kterych doslo k uspofddani kongresu/konference o poctu
alespori 100 ucastnikd.

Pocet akci — zahrnuji se kongresy/konference v hromadnych
ubytovacich zafizenich s po¢tem ucastnik 100 a vice.

Pocet ucastnikd — zahrnuji se zucastnéné osoby
na kongresech/konferencich pro 100 a vice ucastnikd

v hromadnych ubytovacich zafizenich.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.czso.cz

at 100 persons) with a certain expert focus, subject

of which are presentations, lectures, discussions and
consultations. This can be a convention of science workers,
assembly of diplomats from individual states and so on.

A typical characteristic of a congress is an accompanying
programme (it's usually connected with excursions, cultural
and social programme and gastronomy events).

Numbers of establishments — included are
collective accommodation facilities, which hosted
a congress/conference with at least 100 participants.

Numbers of events — included are congresses/conferences
in collective accommodation establishments with
the number of participants of 100 and more.

Numbers of participants — included are persons attending
congresses/conferences for 100 and more participants

in collective accommodation establishments.

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.czso.cz
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Tab. 2.2.1 Pocet hostu v hromadnych ubytovacich zafizenich cestovniho ruchu Tab. 2.2.2 Pocet prenocovani hostl v hromadnych ubytovacich zafizenich cestovniho ruchu
Guests at Collective Accommodation Establishments of Tourism Number of Overnight Stays of Guests at Collective Accommodation Establishments of Tourism

Celkem v tom Zahranicni hosté Doméci hosté Celkem v tom Zahranicni hosté Domaci hosté
Total including Foreign Guests Domestic Guests Total including Foreign Guests Domestic Guests

2003 11,3 5,1 6,3 2003 39,3 > 16,5 22,8
2004 12,2 6,1 6,2 2004 40,8 > 19,0 21,8
2005 12,4 6.3 6,0 2005 40,3 19,6 20,7
2006 12,7 6,4 6,3 2006 41,4 20,1 21,4
2007 13,0 6,7 6,3 2007 40,8 20,6
2008 12,8 6,6 6,2 2008 39,3 20,0
2009 12,0 6,0 6,0 2009 36,7 17,7
2010 12,2 6.3 5,9 2010 36,9 18,4
2011 12,9 6.7 6,2 2011 38,2 19,4

Pozn. / Note: v milionech osob / millions Pozn. / Note: v milionech osob / millions

Graf 2.2.1 Hosté v hromadnych ubytovacich zafizenich cestovniho ruchu Graf 2.2.2 Polet pfenocovani hostl v hromadnych ubytovacich zafizenich cestovniho ruchu
Guests at Collective Accommodation Establishments of Tourism Overnight Stays of Guests at Collective Accommodation Establishments of Tourism
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Tab. 2.2.3 Pocet pfijezdd do hromadnych ubytovacich zafizeni cestovniho ruchu v krajich
Number of Arrivals to the Collective Accommodation Establishments of Tourism by Regions

v tom
including
Prijezdy celkem
UL Zahranicni hosté Domaci hosté
Foreign Guests Domestic Guests
Ceska republika celkem 12 898 712 6 715 067 6 183 645
Czech Republic Total (100 %) (100 %) (1 00 %)
v tom /including
Hlavni mésto Praha 5050923 4 360 390 690 533
Capital Prague (39,2 %) (64,9 %) (11,2 %)
694 083 161 293 532 790
Stredocesky kraj / Regi
redocesky kraj / Region (5.4%) 2,4%) (8.6%)
922 237 290 126 632 111
ihotesky krai / Reai
Jihocesky kraj / Region (7.1%) (4,3%) (10,2%)
496 534 172 810 323724
Plzensky kraj / Regi
zensky kraj / Region (3.8%) 2.6%) 5.2%)
703 143 478 238 224 905
7 krai / Reqi
Karlovarsky kraj / Region (5.5%) 7.1 %) (3.6%)
. 336 909 122 121 214788
Ustecky kraj / Regi
stecky kraj / Region 2.6%) (1.8%) (3.5%)
632 794 145 829 486 965
Lib ky kraj / Regi
iberecky kraj / Region (4.9%) 2.2 %) (7.9%)
825 621 202 154 623 467
Kralovéh ky kraj / Regi
ralovéhradecky kraj / Region 6,4%) 3.0 %) (10,1 %)
323 867 46 987 276 880
P icky kraj / Regi
ardubicky kraj / Region 2,5 %) 0,7 %) (4,5 %)
Krai Vvsodina / Redion 358 332 50 462 307 870
I 2 (2,8%) (0,8%) (5%)
1115 349 422 774 692 575
Jih ky kraj / Regi
ihomoravsky kraj / Region (8.6 %) (6.3%) (11,2%)
397 279 85 897 311 382
Ol ky kraj / Regi
omoucky kraj / Region (3.1%) (1.3%) (5.0%)
469 335 64723 404 612
Zlinsky kraj / Regi
insky kraj / Region (3.6 %) (1.0%) 6.5%)
, . . 572 306 111 263 461 043
Moravskoslezsky kraj / Region (4,4%) (1.7 %) (7.5%)

Graf 2.2.3 Zahrani¢ni hosté v hromadnych ubytovacich zafizenich v krajich
Foreign Guests in Collective Accommodation Establishments of Tourism by Regions

Zlinsky 1,0% 1,7 % Moravskoslezsky

Olomoucky 1,3% — ¢
Jihomoravsky 6,3 %
Vysocina 0,8 %
Pardubicky 0,7 %
Kralovéhradecky 3,0 %
Liberecky 2,2% — o

Ustecky 1,8 % 4\

Karlovarsky 7,1%

o—— 64,9% Praha/Prague

Plzensky 2,6 %

Jihocesky 4,3 % y

Stfedocesky 2,4 %

Graf 2.2.4 Domaci hosté v hromadnych ubytovacich zatizenich v krajich
Domestic Guests in Collective Accommodation Establishments of Tourism by Regions

Moravskoslezsky 7,5 %

10,2 % Jihocesky
5,2 % Plzerisky
3,6 % Karlovarsky
3,5% Ustecky
,1%

L 7.9% Liberecky

11,2% Praha / Prague

Zlinsky 6,5%

o—— 8,6% Stredocesky
Olomoucky 5,0% — ¢

Jihomoravsky 11,2%

Vysocina 5,0 %

Pardubicky 4,5 %

Kralovéhradecky 10,

CESTOVNI RUCH V CESKE REPUBLICE 2011 TOURISM [N THE CZECH REPUBLIC IN 2011

27



Tab. 2.2.4 Pocet prenocovani hostt v hromadnych ubytovacich zafizenich cestovniho ruchu
v krajich / Number of Overnight Stayts of Guests in Collective Accommodation Establishments

of Tourism by Regions

Ceska republika celkem
Czech Republic Total

v tom / including

Hlavni mésto Praha
Capital Prague

Stredocesky kraj / Region

Jihocesky kraj / Region

Plzerisky kraj / Region

Karlovarsky kraj / Region

Ustecky kraj / Region

Liberecky kraj / Region

Kralovéhradecky kraj / Region

Pardubicky kraj / Region

Kraj Vysoc¢ina / Region

Jihomoravsky kraj / Region

Olomoucky kraj / Region

Zlinsky kraj / Region

Moravskoslezsky kraj / Region

Pfenocovani
celkem
Overnight Stayts
Total

38 235 088
(100 %)

2

12948 091
(33,9 %)

1796 742
(4,7 %)

2675908
(7,0 %)

1333736
(3,5 %)

4352630
(11,4 %)

988 779
(2,6 %)

2 149 890
(5,6 %)

3090010
(CARD)

949 217
(2,5 %)

941 487
(2,5%)

2 186 165
(5,7 %)

1482 246
(3.9%)

1531553
(4,0 %)

1808 634
(4,7 %)

Zahranicni hosté
Foreign Guests

19 424 839
(100 %)

N2

11677 323
(60,1 %)

399 578
(2,1%)

611760
(CARD)

376 289
(1,9 %)

3201658
(16,5 %)

331844
(1.7 %)

531 351
(2,7 %)

727 828
(3.7 %)

120 389
(0,6 %)

117 366
(0,6 %)

712313
(3,7 %)

172 415
(0.9 %)

166 728
(0,9 %)

277 997
(1,4 %)

Domaci hosté
Domestic Guests

18 810 249
(100 %)

N2

1270768
(6,8 %)

1397 164
(7.4 %)

2064 148
(11,0 %)

957 447
(5,1 %)

1150 972
(6.1 %)

656 935
(3.5%)

1618 539
(8,6 %)

2362 182
(12,6 %)

828 828
(4.4 %)

824 121
(4,4 %)

1473 852
(7,8 %)

1309 831
(7,0 %)

1364 825
(7.3%)

1530637
(8,1 %)

Graf 2.2.5 Pocet prenocovani zahranic¢nich hostt v hromadnych ubytovacich zatizenich
v krajich / Number of Overnight Stayts of Foreign Guests in Collective Accommodation
Establishments of Tourism by Regions

Olomoucky 0,9 % 0,9 % Zlinsky

a .
Jihomoravsky 3,7 % 1,4 % Moravskoslezsky

Vysocina 0,6 %
Pardubicky 0,6 %
Kralovéhradecky 3,7 %
Liberecky 2,7 % 60,1% Praha / Prague

Ustecky 1,7 %

Karlovarsky 16,5 %

Plzensky 1,9 %
Jihocesky 3,1%
Stfedocesky 2,1%

Graf 2.2.6 Pocet prenocovani domacich hosttd v hromadnych ubytovacich zafizenich v krajich
Number of Overnight Stayts of Domestic Guests in Collective Accommodation Establishments
of Tourism by Regions

Moravskoslezsky 8,1 % 6,8% Praha / Prague

Oh. @iyl
Zlinsky 7,3 % 7,4% Stredocesky

Olomoucky 7,0 %
11,0 % Jihocesky

Jihomoravsky 7,8 %
5,1% Plzensky

Vysocina 4,4 % 6,1% Karlovarsky

Pardubicky 4,4 % 3,5% Ustecky

Amcrst - 8,6 % Liberecky
Kralovéhradecky 12,6 %
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Tab. 2.2.5 Podil domacich hostt v hromadnych ubytovacich zafizenich dle kraju
Share of Domestic Guests in Regions at Collective Accommodation Establishments

Ceska republika celkem
Czech Republic Total

v tom / including

Hlavni mésto Praha
Capital Prague

Stredocesky kraj / Region

Jihocesky kraj / Region

Plzensky kraj / Region

Karlovarsky kraj / Region

Ustecky kraj / Region

Liberecky kraj / Region

Kralovéhradecky kraj / Region

Hosté celkem
Guests in regions, total

Domaci hosté celkem
Domestic guests in regions, total

Podil domacich hostt (%)
Share of domestic guests (%)

Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostt (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostt (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostl (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostt (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hosta (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostl (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostl (%)

Share of domestic guests (%)
Hosté celkem

Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total
Podil domacich hostt (%)

Share of domestic guests (%)

2005

12 361793
6 025 665
48,7

4108 565
383 385
9,3
770670
539813

70,0

—_

023 289
696 327

68,0
469 280
314127

66,9
589 838
183 869

31,2
385 056
218 408

56,7
768 061
525616

68,4
972 391
647 120

66,5

2006

12 724 926
6 289 452
49,4

4142538
440 422
10,6

767 477
543 262

70,8

—_

101 216
767 814

69,7
487 927
333099

68,3
669 905
190 163

28,4
392 388
225008

57.3
802 499
559 333

69,7
982 077
649 237

66,1

2007

12 960 921
6 281 217
48,5

4485372
475909
10,6
713507
508 907
71,3
978717
663 088
67,8
514 126
345 989
67,3
679 102
206 467
30,4
376 140
228574
60,8
709 225
497 226
70,1
909 319
621 386

68,3

2008

12 835 886
6 186 476
48,2

4587 483
536 346
1,7
665 178
488 623
73,5
936 032
634917
67,8
487 490
332 805
68,3
679 996
204719
30,1
366 530
237 361
64,8
703 787
503 123
71,5
902713
612563

67,9

2009

11 985 909
5953 539
49,7

4346 839
537 880
12,4
645 443
497 260
77,0
917033
633 846
69,1
478 995
334708
69,9
666 094
209 368
31,4
335939
231033
68,8
652 987
487 505
74,7
810 136
586 175

72,4

2010

12211 878
5877 882
48,1

4743373
626 506
13,2
631356
488 781
77,4
892 962
605 259
67,8
484 178
330056
68,2
670 457
211958
31,6
289 528
191 527
66,2
632 568
484 299
76,6
804 270
596 278

74,1

2011

12 898 712
6 183 645
47,9

5050 923
690 533
13,7
532 790
532790
76,8
922 237
632 111
68,5
496 534
323724
65,2
703 143
224 905
32,0
336 909
214788
63,8
632794
486 965
77,0
825621
623 467

75,5

Pokracovani tabulky na ndsledujici strané / The table runs on the next page
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Tab. 2.2.5 pokracovani / continues

Ceska republika celkem
Czech Republic Total

v tom / including

Pardubicky kraj / Region

Kraj Vysocina / Region

Jihomoravsky kraj / Region

Olomoucky kraj / Region

Zlinsky kraj / Region

Moravskoslezsky kraj / Region

4 dn

Priimérna doba pobytu vsech

Hosté celkem
Guests in regions, total

Domaci hosté celkem

Domestic guests in regions, total

Podil domacich hostt (%)
Share of domestic guests (%)

Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich hosta (%)
Share of domestic guests (%)
Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich hosta (%)
Share of domestic guests (%)
Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich host( (%)
Share of domestic guests (%)
Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich hosth (%)
Share of domestic guests (%)
Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich hosth (%)
Share of domestic guests (%)
Hosté celkem

Guests, total

Domaci hosté celkem
Domestic guests, total

Podil domacich hostt (%)
Share of domestic guests (%)

2005
12361793
6 025 665
48,7

329 395
276 646
84,0
389 135
329 853
84,8
1056 307
688 868
65,2
414910
315 347
76,0
488 766
417716
85,5
596 130

488 570

82,0

hostd v hromadnych ubytovacich
zarizenich v roce 2011

2006
12 724 926
6 289 452
49,4

353 089
294 503
83,4
407 720
348 321
85,4
1069 258
672019
62,8
430 839
332 966
77.3
508 557
436 537
85,8
609 436
496 768

81,5

2007
12 960 921
6 281 217
48,5

388 240
324516
83,6
418 701
355642
84,9
1178 114
745 796
63,3
434 960
341673
78,6
532 482
455 174
85,5
642 916
510 870

79,5

2008
12 835 886
6 186 476
48,2

360 903
302 161
83,7
395 820
341288
86,2
1185770
734382
61,9
426 604
329 862
77,3
497 452
424514
85,3
640 128
503 812

78,7

davys

Reached the average length of

2009
11 985 909
5953539
49,7

320972
274 469
85,5
358 863
311066
86,7
1041492
693416
66,6
377 200
295 423
78,3
448 222
388 986
86,8
585 694
472 404

80,7

stay of all visitors in the collective

accommodation establishment in 2011
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2010
12 211 878
5877 882
48,1

317 087
271571
85,6
336 225
289 535
86,1
1042 070
662 396
63,6
377 748
288 931
76,5
462 676
404 737
87,5
527 380
426 048

80,8

2011

12 898 712
6 183 645
47,9

323 867
276 880
85,5
358332
307 870
85,9
1115349
692 575
62,1
397 279
311382
78,4
469 335
404 612
86,2
572 306
461043

80,6



Tab. 2.2.6 Cisté vyuziti lGZek a vyuZiti pokojd v hotelech a podobnych ubytovacich zafizenich
v krajich (v %) / Net Use of Beds and Use of Rooms at Hotels and Similar Accommodation
Establishments in Regions (in %)

Cisté vyuziti lazek Vyuziti pokojt Mezirocni vyvoj (rozdil)
Net Use of Beds Use of Rooms Year on Year diferents
S S
v tom / including N N2 N N
Capial Prague 52,9 %7 39 45
Stredocesky kraj / Region 25,5 31,6 1,1 1,7
Jihocesky kraj / Region 26,6 32,2 -0,7 0,3
Plzerisky kraj / Region 22,1 28,0 -2,0 -1,1
Karlovarsky kraj / Region 51,1 YA 2,2 2,3
Ustecky kraj / Region 20,7 25,7 2,9 3,1
Liberecky kraj / Region 27,7 32,4 0,3 0,6
Kralovéhradecky kraj / Region 29,3 33,8 -0,1 0,0
Pardubicky kraj / Region 21,0 25,8 -0,2 1,1
Kraj Vysocina / Region 20,7 25,8 0,5 1,1
Jihomoravsky kraj / Region 24,3 30,0 0,6 0,0
Olomoucky kraj / Region 23,3 30,2 -0,2 (V) t
Zlinsky kraj / Region 29,3 35,1 -1,1 -1,1
Moravskoslezsky kraj / Region 24,4 29,0 0,3 -0,1

Graf 2.2.7 Cisté vyuziti lGZek v hotelech a podobnych ubytovacich zafizenich v krajich (v %)
Net use of Beds at Hotels and Similar Accommodation Establishments in Regions (in %)

50
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Praha Jihocesky Karlovarsky Liberecky Pardubicky Jihomoravsky Zlinsky
Stredocesky Plzensky Ustecky Kralovéhradecky  Vysocina Olomoucky Moravskoslezsky
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Tab. 2.2.7 Zahranicni hosté v hromadnych ubytovacich zafizenich

Foreign Guests at Collective Accommodation Establishments

Cizinci celkem
Foreigners, total

v tom / including
Némecko / Germany
Rusko / Russia

Polsko / Poland

Slovensko / Slovak Republic
Italie / Italy

Spojené kralovstvi / U. K.
USA /U.S.A.
Francie / France
Spanélsko / Spain
Nizozemsko / Netherlands
Rakousko / Austria
Japonsko / Japan

Ukrajina / Ukraine

Cina/ China

Madarsko / Hungary

Jizni Korea / Republic of Korea
Dansko / Denmark
Belgie / Belgium

Izrael / Israel

Svédsko / Sweden

TOP 20 zemi celkem
TOP 20 countries total

Ostatni / Others

Pocet prijezdi
Number of Arrivals

6715 067

N

1386 976
559 021
371127
344 101
337 645
327 951
314950
283 480
225778
197 975
185719
121663
109 439
108 629
107 689
96 605
96 311
85316
82 346

80 525
5423 246

1291 821

% z celku
% of total

100,0

N2
20,7
8,3
55
51
5,0
4,9
4,7
4,2
3,4
2,9
2,8
1,8
1,6
1,6
1,6
1.4
1.4
1,3
1,2

1,2
80,8

19,2

Priimérna doba pobytu
Average Days of Stay

3,9

N
4,3
6,1
3,1
3,0
3,8
3,5
3,6
3,6
3,9
4,3
3,0
2,9
4,1
2,7
3,2
2,5
4,1
3,7
5,0

3,6

Graf 2.2.8 Zahrani¢ni hosté v hromadnych ubytovacich zarizenich
Foreign Guests at Collective Accommodation Establishments
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Tab. 2.2.8 Hosté v lazeriskych zafizenich cestovniho ruchu dle krajd
Guests at Balneological Establishments of Tourism by Region

Pocet pfijezdt Pocet pfenocovani
Guests Arrivals Number of Overnight Stays
Celkem Z toho cizinci celkem Z toho cizinci
Total From it Foreigners Total From it Foreigners
Ceska republika celkem
S 706 838 340913 6857724 2893 269
v tom/including
Stiedocesky kraj/ Region 28 549 3472 231156 25558
Jihocesky kraj / Region 34780 7398 354124 26 177
Karlovarsky kraj / Region 420 386 315111 3532733 2693339
Ustecky kraj / Region 21705 3968 258 829 44 960
Kralovéhradecky kraj / Region 22223 1345 410203 10015
Olomoucky kraj / Region 50 398 1261 635961 6853
Zlinsky kraj / Region 64 945 5208 528 177 39551
Moravskoslezsky kraj/ Region 26 506 1057 460 548 22977

Graf 2.2.9 420 000

Hosté v lazeriskych
zarizenich

cestovniho ruchu 400 000
dle krajt

Guests at
Balneological
Establishments of
Tourism by Region
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2.3 PRIJEZDOVY CESTOVNI RUCH

Zakladni informace

Ministerstvo pro mistni rozvoj CR je zadavatelem 3etfeni, které
slouzi ke stanoveni celkového odhadu poctu zahrani¢nich na-
vitévnik( v CR v €lenéni na jednodenni navitévniky, tranzitujici
a turisty a k ziskani jejich charakteristik v¢etné vyse a struktury
jejich vydaja. Setfeni je jednim z hlavnich zdrojt dat pro tvorbu
a zpFesfovani Satelitniho G¢tu cestovniho ruchu CR. Vysledky
jsou zverejriovany ctvrtletné.

Metodika

U tohoto kvantitativniho ¢tvrtletniho vyzkumu formou face-to-
-face rozhovoru se zahrani¢nimi névitévniky, ktefi opousté&;ji Ces-
kou republiku se pouziva tistény dotaznik. Mistem dotazovani
jsou vybrané hrani¢ni prechody, vybrana vlakova nadrazi, letisté
Praha Ruzyné a dalsi mensi leti$té s mezindrodnim provozem. Re-
spondenti jsou vybirdni metodou ndhodného vybéru. Dotazovani
je rozloZzeno v misté a Case tak, aby pokrylo viechny socio-demo-
grafické skupiny cizincd.

Hlavni sledované ukazatele

Zahranicni navstévnik — nerezident, ktery se ucastni cestovniho

ruchu v CR, zahrnuje nasledujici kategorie zahrani¢nich respon-

dentud:
Jednodenni navstévnik — zahrani¢ni ucastnik cestovniho ruchu
bez pfenocovani v CR, tzn. Gcastnik jednodenniho vyletu
Turista — osoba, kterd se ucastni cestovniho ruchu s alespori
jednim pfenocovéanim v CR
Tranzitujici navstévnik — ucastnik cestovniho ruchu bez pfeno-
covani v CR, ktery uzemim CR pouze projizdi, hlavnim cilem
jeho cesty je misto mimo uzemi CR

Stat trvalého pobytu

Frekvence navstév

Divod navstévy

Forma ndavstévy — pouze u jednodennich navstévnikd a turistd

Délka pobytu — pouze u turistt

Navstivena mista — pouze u jednodennich navstévnikd a turista

Ubytovani — pouze u turistd

Vydaje a jejich struktura

Spokojenost s navstévou

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.mmr.cz
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2.3 INCOMING TOURISM

Basic information

Ministry for Regional Development of the Czech Republic
ordered a survey, purpose of which is to determine the total
estimated number of foreign visitors to the Czech Republic
categorized into some-day visitors, transiting and tourists and

to obtain their characteristics including volume and structure of
their expenses. Survey is one of the main sources of data for for-
mation and making more accurate the Tourism Satellite Account
of the Czech Republic. Results are published quarterly.

Methodology

A printed questionnaire is used for this quantitative quarterly
research which is a face-to-face form of discussion with foreign
visitors, who leave the Czech Republic. The places for question-
ning are in selected border crossings, selected train and bus
stations, Prague Airport Ruzyné and other smaller airports with
international trafic. Respondents are selected in the form of ran-
dom sampling. Questioning Is split up by place and time in a way
that it covers all social demographic groups of foreigners.

Main published indicators

Foreign visitor — non-resident, who participates in tourism in

the Czech Republic, includes the following categories of foreign

respondents:
Some-day visitor — foreign tourism participant without an
overnight stay in the Czech Republic, meaning a some-day
tour participant
Tourist — a person, who participates in tourism with at least
a one day overnight stay in the Czech Republic
Transiting visitor — participant of tourism without an over-
night stay in the Czech Republic, who only passes through
the Czech territory, main destination of his/her trip is a place
outside of the Czech territory

Place of permanent residence

Visit frequency

Visit purpose

Visit form — only for some-day visitors and tourists

Length of stay — only for tourists

Places visited — only for some-day visitors and tourists

Accommodation — only for tourism

Expenses and their structure

Satisfaction with visit

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.mmr.cz

Tab. 2.3.1 Pocet zahrani¢nich navstévnika Ceské republiky (v tis.)
Total Number of Foreign Visitors of the Czech Republic (thous.)

Celkem / Total

v tom / including

Zahrani¢ni turisté
Tourists

Jednodenni navstévnici
Same-day visitors

Tranzitujici ndvstévnici
Transit

Zdroj / Source: Stem/Mark

Rozdil v tis.

2010 2011 Change (thous.)

20 896 22 153 1257
8185 8755 570

10 670 11247 577
2041 2151 110

Rozdil v %
Change in %

6,0

7,0
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Graf 2.3.1 Zemé pUvodu jednodennich zahrani¢nich navstévnika CR v obdobi 2008-2011 (%)
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Graf 2.3.2 Zemé pavodu zahrani¢nich turistd v CR v obdobi 2008-2011 (%)
Country of Origin of Foreign Tourists in the CR in 2008-2011 (%)
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Graf 2.3.3 Hlavni divod navstévy zahr. jednodennich navitévnikd CR v obdobi 2008-2011
Main Reason of Visit of Same-day Visitors of the CR in 2008-2011
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Graf 2.3.4 Hlavni divod navsitévy zahrani¢nich turistt v CR v obdobi 2008-2011
Main Reason of Visit of Foreign Tourists of the CR in 2008-2011
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Graf 2.3.5 Zahrani¢ni turisté — forma navstévy CR v obdobi 2008-2011
Form of the Visit of Foreign Tourists of the CR in 2008-2011
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Graf 2.3.6 Druh ubytovani zahrani¢nich turist v CR v obdobi 2008-2011
Type of Accommodation of Foreign Tourists in the CR in 2008-2011
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ZAHRANICNI TURISTE / FOREIGN TOURISTS

Celkové vydaje na osobu a den

Total expenditure (1 person/day) 221D
v tom / including

Béhem pobytu / During stay 1504
Pred pobytem / Before stay 711

JEDNODENNI NAVSTEVNICI / SAME-DAY VISITORS

Celkové vydaje na osobu a den

Total expenditure (1 person/day) UEs)
v tom / including

Béhem pobytu / During stay 1842
Pred pobytem / Before stay 91

TRANZITUJICI NAVSTEVNICI / TRANSITING VISITORS

Vydaje na osobu a den — béhem
prtjezdu / Expenditure during 1096
transit (1 person/day)

Zdroj / Source: Stem/Mark

14,0

12,0 I

10,0

0

0

Praha Jihocesky
Stfedocesky Plzenisky Ustecky

B Turisté / Tourists

2009

2 381

1565

816

1988

1885

103

1515

Pardubicky
Kralovéhradecky

Jednodenni navstévnici / Same-day visitors

CESTOVNI RUCH V CESKE REPUBLICE 2011 TOURISM [N THE CZECH REPUBLIC IN 2011

2010

2 445

1451

994

1544

1453

20

1070

2011

2 402

1349

1053

1509

1371

138

1048

Jihomoravsky

Vysocina

Zdroj / Source: Stem/Mark

Olomoucky

Tab. 2.3.2 Zahrani¢ni navstévnici CR — primérné vydaje na cestovni ruch v CR (K¢ osoba/den)
Foreign Visitors of the Czech Republic — Average Tourism Expenditures (CZK, person/day)

zména v %
change in %
2011/2010

Graf 2.3.7 Odhad celkového poctu zahrani¢nich turistd a jednodennich navstévnik
v krajich CR v obdobi 2009-2011 (v mil. osob)

Estimation of the Total Number of Foreign Tourists and Same-day Visitors by Regions
of the CR (2009-2011, mil. persons)

Karlovarsky Liberecky

Zlinsky

Moravskoslezsky
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2.4 VYJEZDOVY A DOMACI
CESTOVNI RUCH

Metodika

Zdrojem udajl o vyjezdovém a domacim cestovnim ruchu obca-
nd Ceské republiky je vybérové setfeni cestovniho ruchu (VSCR),
které provadi CSU v domécnostech. Udaje o cestovnich zvyklos-
tech se zjistuji u jednoho vybraného ¢lena domacnosti starSiho
15 let, ktery obvykle bydli v Setfeném byté. Ten je dotazovan
na cesty, jez uskutecnil ve sledovaném mésici za ucelem traveni
volného ¢asu, rekreace nebo sluzebni cesty; mimo své obvyklé
prostiedi (tj. mimo své trvalé bydlisté, pracovisté, skolu apod.).
Udaje zjisténé ve vybérovém 3etfeni jsou pfepocteny na celou
populaci starsi 15 let. Jedna se o dvoustupriovy ndhodny vybér.
Jednotkou vybéru prvého stupné je scitaci obvod a na druhém
stupni se provadi prosty nahodny vybér bytl ve scitacich obvo-
dech. VSCR probiha na uzemi CR s mési¢ni periodicitou a vysled-
ky se publikuji ¢tvrtletné.

Hlavni sledované ukazatele
Domaci cestovni ruch - turistika realizovanou rezidenty
v domacim prostfedi (v CR) mimo jejich obvyklé prostiedi.

Vyjezdovy cestovni ruch - pfedstavuje
turistiku rezidentd CR v zahraniéi.

DelSi cesta — cesta za ucelem traveni volného casu
a rekreace, pfi které osoba alespon 4x za sebou
prenocovala mimo své obvyklé prostredi.

Kratsi cesta — cesta za ucelem traveni volného ¢asu
a rekreace, pfi které osoba alespon 1x a nejvice 3x
nepretrzité za sebou prenocovala mimo své obvyklé
prostiedi (véetné vikendovych pobytu).

Sluzebni cesta — pobyt sluzebniho/pracovniho charakteru mimo
obvyklé prostiedi osoby s nejméné jednim prfenocovanim,

jejiz délka nesmi prekrocit 12 mésicu (kongresy a konference,
veletrhy a vystavy, obchodni jednani a firemni mise, cesty

za Ucelem uzavfeni obchodni a jiné smlouvy, montaze

a opravy, obchod (ndkup a prodej), profesni cesty, skoleni

za Ucelem zvySovani odbornosti a kvalifikace, sluzebni
doprovod jinych osob apod.) je cesta sluzebniho.

Priimérny pocet prenocovani — pfipadajici na
jednu cestu, charakterizuje délku cesty.

Pramérné vydaje na 1 cestu/1den cesty — primérné
vydaje Ucastnika na jednu cestu/jeden den cesty K¢.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.czso.cz
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2.4 OUTGOING AND DOMESTIC
TOURISM

Methodology

Source of information about outgoing and domestic tourism

by the citizens of the Czech Republic is the sample survey on
tourism, which is performed by the CZSO in households. Informa-
tion on travelling habits is collected from one selected family
member older than 15 years, who usually lives in the household
surveyed. He/she is asked about trips that he/she has realized in
the reference month for the purpose of holiday or leisure time
or a business trip; outside the usual environment (i.e. outside

of permanent residence, workplace, school etc.). Information
collected in selection research is calculated for the entire popu-
lation above 15 years of age. It is a two step random survey.
Unit of survey on the first level is the census district and on the
second level there is a simple random selection of households

in the census districts. Sample survey on tourism takes place on
the territory of the Czech Republic with a one month period and
results are published quarterly.

Main published indicators

Domestic tourism — tourism realized by residents
in domestic environment in the Czech Republic
outside of their usual environment

Outgoing tourism — represents tourism by Czech residents abroad.

Long trip - trip for the purpose of spending leisure time
and recreation, where a person at least 4x in a row has
stayed overnight outside of his/her usual environment.

Short trip — trip for the purpose of spending leisure
time and recreation, where a person at least 1x and at
most 3x continuously stayed overnight outside of his/
her usual environment (including weekend stays).

Business trip — stay that is of employment/work character
outside of the usual environment of a person with at least
one overnight, length of which cannot exceed 12 months
(congresses and conferences, trade fairs and expositions,
business negotiations and company missions, trips for

the purpose of signing a business or another contract,
installation and repair, trade (purchase and sale), professional
trips, trainings for the purpose of raising expertise and
qualifications, service accompaniment of other persons etc.)

Average number of overnights — charged
to one trip, characterizes the trip length.

Average costs per 1 trip/1 day of trip — average expenses
per participant for one trip/one day of trip in CZK.

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.czso.cz
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Tab. 2.4.1 Pocet cest ¢eskych obcanu a jejich primérné vydaje na cestovni ruch

Czech Residents — Number of Trips and Average Tourism Expenditure

CESTY CELKEM
TRIPS (1 OR MORE OVERNIGHT STAYS) TOTAL

Pocet viech cest (v tis.) / Number of Trips (thous.)

Pocet prenocovani na vsech cestach (v tis.)
Number of Overnight Stays (thous.)

Pram. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip

v tom / including

DELSI CESTY / LONG TRIPS (THOUS.)

Pocet cest (v tis.) / Number of Trips (thous.)

Pocet prenocovani (v tis.) / Overnight Stays (thous.)

Pram. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip

Pram. vydaje na 1 cestu (v K¢)
Average Expenditures for 1 Trip (CZK)

Prdim. vydaje na 1 den cesty (v K¢) / Average
Expenditures for 1 Day of the Trip (CZK)

KRATSI CESTY / SHORT TRIPS
Pocet cest (v tis.) / Number of Trips (thous.)
Pocet prenocovani (v tis.) / Overnight Stays (thous.)

Pram. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip

Priim. vydaje na 1 cestu (v K¢)
Average Expenditures for 1 Trip (CZK)

Pram. vydaje na 1 den cesty (v K¢) / Average
Expenditures for 1 Day of the Trip (CZK)

SLUZEBNI CESTY / BUSINESS TRIPS
Pocet cest (v tis.) / Number of Trips (thous.)
Pocet prenocovani (v tis.) / Overnight Stays (thous.)

Pram. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip

Priim. vydaje na 1 cestu (v K¢)
Average Expenditures (CZK)

Zpracovalo: MMR CR dle udaji CSU z 10. 4. 2012

Celkem / Total

35759

138 290

3,9

11475

90 324

79

5937

669

22510

43 371

1.9

911

311

1774

4595

2,6

5210

VCR/InCR

29 847

98 782

3.3

7222

55598

7,7

2749

316

21483

41029

1.9

770

265

1141

2155

1,9

2621

V zahranidi
Abroad

5912

39 508

6,7

4252

34725

8,2

11353

1239

1027

2342

2,3

3859

1176

633

2 440

3,9

9 880

Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012

Metodické vysvétlivky

Delsi cesta (DC) — cesta za ucelem traveni volného casu a rekreace, pri které osoba alespori 4x nepretrzité

za sebou prenocovala mimo své obvyklé prostred|.

Kratsi cesta (KC) — cesta za ucelem traveni volného Casu a rekreace, pfi které osoba alespori 1x a nejvice 3x
nepretrzité za sebou prenocovala mimo své obvyklé prostredi (vcetné vikendovych pobytu).

SluzZebni cesta (SC) - cesta sluzebniho/pracovniho charakteru mimo obvyklé prostiedi s nejméné jednim
prenocovanim, jejiz délka nesmi prekrocit 12 mésica.

Vsechny cesty — soucet vsech delSich, kratsich a sluzebnich cest

Obvyklé prostiedi — bydlisté respondenta (trvalé i prfechodné), dale primé okoli tohoto bydlisté, pracovisté nebo
misto pravidelného studia, a jina ¢asto navstévovana mista.

Udaje jsou zjistovany za osoby ve véku 15 a vice let.

Methodological notes

Long trip — trip for the purpose of leisure activities and recreation that includes at least 4 consecutive overnight
stays outside the traveller’s usual environment.

Short trip — trip for the purpose of leisure activities and recreation that includes at least 1 and at most

3 consecutive overnight stays outside the traveller’s usual environment (incl. weekend stays).

Business trip — Trip for the purpose of business outside the traveller’s usual environment, which includes at least
one overnight stay and its length does not exceed 12 months.

Usual environment — living place (both permanent address and temporary address), further the direct
neighbourhood of this place, working place or place of regular study, and other frequently visited places.

All trips — sum of total numbers of long trips, short trips and business trips.

Data are collected for persons aged 15+.

7.2 mil.

Tuzemskych delsich cest rezidentt
Ceské republiky za u¢elem traveni volného
¢asu a rekreace v roce 2011

Long domestic tourism trips of czech
residents, in 2011

4 3 mil.

Zahranicnich delsich cest rezidentt
Ceské republiky za uc¢elem traveni volného
Casu a rekreace v roce 2011

Long tourism trips of czech residents
abroad, in 2011
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Tab. 2.4.2 Zahranicni delsi cesty ¢eskych obcant (v
Long Trips of Czech Residents Abroad (thous.)

Celkem / Total

v tom / including

DLE POHLAVI / BY SEX

Muzi / Males

Zeny / Females

DLE HLAVNIHO UCELU / BY MAIN REASON OF TRIP

Rekreace, dovolena a volny cas
Leisure time and sport

Navstéva pribuznych, znamych
Visit of your relatives-friends

Jiny soukromy / Other private stay
DLE TYPU UBYTOVANI / BY TYPE OF ACCOMMODATION

Hotel a podobné zafizeni
Hotel and similar establishment

Ostatni hromadné ubytovani
Other collective accommodation

U pribuznych a znamych
Visit of your relatives-friends

Ostatni ubytovani / Other accommodation

DLE DOPRAVNIHO PROSTREDKU / BY TYPE OF TRANSPORT
Automobil / Passenger car

Autobus / Bus, coach

Letadlo / Plane

Ostatni / Other

DLE ORGANIZACE / BY ORGANIZATION OF THE TRIP

Individualni organizace
Individual organization of the whole trip

Zajezd s CK/CA / Package travel (organized by TO, TA*)

Ubytovani ¢i doprava u CK/CA / Only accommodation
or only transport organized by TO, TA*

Ostatni / Other

tis.)

Cesty celkem
Trips total

4252
N2

2114

2138

3627

526

99

2 566

357

586

743

1912
705
1494

141

2124
1909
177

X

Pocet
prenocovani
Overnight
stays total

34725
2

16 978

17 747

28 395

5448

882

19 226

3042

6 143

6314

15 203
5283
12977

1262

17 852
15155
1353

X

Primérny pocet
pfenocovani na
1 cestu / Average
number of
overnight stays

8,2
2

8,0

8,3

7.8

10,4

8,9

7,5

8,5

10,5

8,5

8,0
7.5
8,7

9,0

8.4
7,9

7,6

Zpracovalo: MMR CR dle udaji CSU z 10. 4. 2012, * tour operator, travel agency, x Neni k dispozici / Not available
Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012

Tab. 2.4.3 Tuzemské delsi cesty ceskych obcan (v tis.)
Long Domestic Trips of Czech Residents (thous.)

Cesty celkem

Celkem / Total

v tom / including

DLE POHLAVI / BY SEX

Muzi / Males

Zeny / Females

DLE HLAVNIHO UCELU / BY MAIN REASON OF TRIP
Rekreace, dovolend a volny ¢as / Leisure time and sport
Navstéva pribuznych, znamych / Visit of your relatives-friends
Zdravotni pobyt / Health care stay

Ostatni / Other

DLE TYPU UBYTOVANI / BY TYPE OF ACCOMNMODATION
Hotel a podobné zafizeni / Hotel and similar establishment
Ostatni hromadné ubyt. / Other collective accommodation

Vlastni rekreac¢ni zarizeni
Stay on your own cottage/weekend house

U pribuznych a znamych / Visit of your relatives-friends
Ostatni ubytovani / Other accommodation

DLE DOPRAVNIHO PROSTREDKU / BY TYPE OF TRANSPORT
Automobil / Passenger car

Autobus / Bus, coach

Vlak / Railway

Ostatni / Other

DLE ORGANIZACE / BY ORGANIZATION OF THE TRIP

Individualni organizace
Individual organization of the whole trip

Zajezd s CK/CA / Package travel (organized by TO, TA*)

Ubytovani ¢i doprava u CK/CA / Only accommodation
or only transport organized by TO, TA*

Ostatni / Other

Trips total

7222
N2

3262

3961

5017
1819
309

77

1319

785
2195

2312

612

5741
816

594

6 802
179
71

171

Pocet
prenocovani
Overnight
stays total

55 598
2

24 297

31 301

38 620
12938
3315

725

8699

5587
20917

16 259

4137

44103
6 302

4767

51999
1159
517

1923

Priimérny pocet
prenocovani na
1 cestu / Average
number of
overnight stays

1,7
N2

7,4

7,9

7,7
7.1
10,7

9,4

6,6

7.1
9,5

7,0

6,8

7,7
7,7

8,0

7,6
6,5
7,3

11,2

Zpracovalo: MMR CR dle udaju CSU z 10. 4. 2012, * tour operator, travel agency, x Neni k dispozici / Not available
Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012
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Graf 2.4.1 Delsi cesty ¢eskych obcant do zahranici dle cilové destinace (%)

Long Tourism Trips of Czech Residents Abroad by Country (%)
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Graf 2.4.2 Delsi tuzemské cesty ceskych obcant dle kraju
Long Domestic Tourism Trips of Czech Residents by Regions
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Tab. 2.4.4 Kratsi cesty Ceskych ob¢ant do zahranici (v tis.)

Short Trips of Czech Residents Abroad (thous.)

Celkem / Total

v tom / including

DLE POHLAVI / BY SEX

Muzi/ Males

Zeny / Females

DLE HLAVNIHO UCELU / BY MAIN REASON OF TRIP

Rekreace, dovolena a volny cas
Leisure time and sport

Navstéva pribuznych, znamych
Visit of your relatives-friends

Jiny soukromy / Other private stay
DLE TYPU UBYTOVANI / BY TYPE OF ACCOMMODATION

Hotel a podobné zafizeni
Hotel and similar establishment

Ostatni hromadné ubytovani
Other collective accommodation

U pfibuznych a znamych
Visit of your relatives-friends

Ostatni ubytovani / Other accommodation

DLE DOPRAVNIHO PROSTREDKU / BY TYPE OF TRANSPORT
Automobil / Passenger car

Autobus / Bus, coach

Ostatni / Other

DLE ORGANIZACE / BY ORGANIZATION OF THE TRIP

Individualni organizace
Individual organization of the whole trip

Zajezd s CK/CA / Package travel (organized by TO, TA*)

Ubytovani ¢i doprava u CK/CA / Only accommodation
or only transport organized by TO, TA*

Ostatni / Other
Zpracovalo: MMR CR dle udaju CSU z 10. 4. 2012

x Neni k dispozici / Not available

Cesty celkem
Trips total

1027

548

479

700

293

378

84

311

253

732
195

100

849

124

CESTOVNI RUCH V CESKE REPUBLICE 2011 TOURISM [N THE CZECH REPUBLIC IN 2011

Pocet
prenocovani
Overnight
stays total

2342

1224

1118

1558

712

870

194

749

530

1664

440

238

1957

259

X

Priimérny pocet
prenocovani na
1 cestu / Average
number of
overnight stays

2,3

2,2

2,3

2,2

2,4

2,3

2,3

2,4

2,1

2,3

2,3

2,4

2,3

2,1

X

* tour operator, travel agency
Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012
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Tab. 2.4.5 Tuzemské kratsi cesty ¢eskych obcanu (v tis.)

Short Domestic Trips of Czech Residents (thous.)

Cesty celkem

Trips total
Celkem / Total 21483
v tom /including
DLE POHLAVI / BY SEX
Muzi/ Males 10 545
Zeny / Females 10 938
DLE HLAVNIHO UCELU / BY MAIN REASON OF TRIP
Rekreace, dovolena a volny cas
Leisure time and sport 111
N_a’\_/§téva ph’buanch, zr?a’mych 10 001
Visit of your relatives-friends
Zdravotni pobyt / Health care stay 61
Ostatni/ Other 263
DLE TYPU UBYTOVANI / BY TYPE OF ACCOMMODATION
Hotel a pod_ob_né zah’zen_‘n’ 1146
Hotel and similar establishment
Ostatni hrom_adné ubytovénl’_ 523
Other collective accommodation
Vlastni rekrea¢ni zatizeni 8233
Stay on your own cottage/weekend house
U pribuznych a znamych / Visit of your relatives-friends 11010
Ostatni ubytovani / Other accommodation 571
DLE DOPRAVNIHO PROSTREDKU / BY TYPE OF TRANSPORT
Automobil / Passenger car 18 258
Autobus / Bus, coach 1853
Vlak / Railway 1241
Ostatni / Other 131

Pokracovani tabulky na nasledujici strané / The table runs on the next page

Pocet
prenocovani
Overnight
stays total

41 029

20 028

21001

22 299

18 140

145

445

2430

1083

16 241

20 060

1215

34 953
3451
2392

233

Primérny pocet
prenocovani na
1 cestu / Average
number of
overnight stays

1.9

1.9

1.9

2,0

1.8

2,4

1,7

2,1

2,1

2,0

1,8

2,1

1.9
1.9
1,9

1.8

Tab. 2.4.5 pokracovani / continues

DLE ORGANIZACE / BY ORGANIZATION OF THE TRIP

Individualni organizace

Individual organization of the whole trip

Zajezd s CK/CA / Package travel (organized by TO, TA*)

Ubytovani ¢i doprava u CK/CA / Only accommodation

or only transport organized by TO, TA*

Ostatni / Other

Zpracovalo: MMR CR dle udaji CSU z 10. 4. 2012
Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012

Graf 2.4.3 Zahranicni kratsi cesty ¢eskych ob¢anl dle mista pobytu

Cesty celkem
Trips total

21311

54

91

Short Trips of Czech Residents Abroad by Place of Destination

ostatni zemé EU
other EU countries 22 %

Némecko / Germany 11 %

ostatni / others 5 %

1

CESTOVNI RUCH V CESKE REPUBLICE 2011 TOURISM [N THE CZECH REPUBLIC IN 2011

Primérny pocet

Pocet z Ani
fenocovani  Prenocovani na
p v 1 cestu / Average
Overnight number of
stays total overnight stays
40 672 1.9
120 2,2
« X
166 1.8

* tour operator, travel agency

40 % Slovensko / Slovakia

23 % Rakousko / Austria
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Tab. 2.4.6 SluZzebni cesty ceskych obc¢anu do zahranici (v tis.) Tab. 2.4.7 Sluzebni cesty ceskych obcant v tuzemsku (v tis.)
Business Trips of Czech Residents Abroad (thous.) Business Trips of Czech Residents in CR (thous.)

Primérny pocet
prenocovani na
1 cestu / Average

Primérny pocet
prenocovani na
1 cestu / Average

Pocet
Cesty celkem prenocovani

Pocet
Cesty celkem pfenocovani

Trips total 3:;:23(2: number of Trips total S?[;/;:rl?tf;’: number of
overnight stays overnight stays

Celkem / Total 633 2440 3,9 Celkem / Total 1141 2 155 1,9
v tom / including v tom / including J J N
DLE POHLAVI/BY SEX DLE POHLAVI/BY SEX
Muzi / Males 552,3 2 090,6 3,8 Muzi / Males 1715,9
Zeny / Females 80,5 349,5 4,3 Zeny / Females 439,0
DLE TYPU UBYTOVANI/BY TYPE OF ACCOMMODATION DLE TYPU UBYTOVANI / BY TYPE OF ACCOMMODATION
Hotel and similar establishment 537.2 15532 29 Hotel and similar establshment
Ostatni ubytovani/ Other accommodation 95,6 886,9 9,3 Ostatni ubytovani / Other accommodation
DLE DELKY CESTY /BY LENGHT OF THE TRIP DLE DELKY CESTY /BY LENGHT OF THE TRIP
1 az 3 prenocovani/ from 1 to 3 nights 444,7 827,3 1,9 1 az 3 prenocovani / from 1 to 3 nights 1022,2 1498,5 1,5
4 prenocovani a vice / 4 and more nights 188,2 1612,8 8,6 4 pfenocovani a vice / 4 and more nights 119,2 656,4 5,5
Zpracovalo: MMR CR dle udaju CSU z 10. 4. 2012 Zpracovalo: MMR CR dle udaji CSU z 10. 4. 2012
Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012 Elaborated by: Ministry for Regional Development of the CR according to the CZSO data from 10th April 2012

Graf 2.4.5 Viechny tuzemské turistické cesty ¢eskych obcant 2010-2011 (v tis.)
Long and Short Tourism Trips of Czech Residents in CR 2010-2011 (thous.)

Graf 2.4.4 Zahranic¢ni sluzebni cesty ceskych obcant dle mista pobytu
Business Trips of Czech Residents Abroad by Place of Destination 6 000
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2.5 ZAHRANICNI CESTOVNI RUCH
CR — DEVIZOVE PRIJMY A VYDAIJE

Metodika

Zdrojem udajl o devizovych pfijmech ze zahrani¢niho cestovniho
ruchu a vydajich na zahrani¢ni cestovni ruch je platebni bilance
sestavovana ¢tvrtletné Ceskou narodni bankou. Jejim zékladem
je statistika zahrani¢niho obchodu se zbozim a sluzbami (CSU),
udaje z vykazt bankovnich a nebankovnich subjektu, informace
z administrativnich zdroja centralnich orgadnt a dalsich instituci,
a také vlastni propocty CNB. Platebni bilance odrazi ekonomické
transakce se zahranicim (tj. mezi rezidenty a nerezidenty) za ur-
Cité casové obdobi. V zakladni strukture se platebni bilance ¢leni
na bézny, kapitalovy a finan¢ni Ucet a zménu rezerv.

Udaje o cestovnim ruchu jsou obsazeny v bézném uctu plateb-
ni bilance. V ném jsou zachyceny toky zbozi (vyvoz a dovoz)

a sluzeb (pfijmy a vydaje z dopravnich sluzeb, cestovniho ruchu
a ostatnich obchodnich a neobchodnich sluzeb), vynosy z ka-
pitalu, investic a prace (Uroky, dividendy, reinvestované zisky,
pracovni pfijmy) i kompenzujici polozky k realnym a finan¢nim
zdrojim poskytnutym ¢i ziskanym bez protihodnoty (bézné
jednostranné prevody jako napf. dary, vyzivné, penze, zahrani¢ni
pomoc, pFispévky aj.).

Hlavni sledované ukazatele

Devizové pfijmy ze zahrani¢niho cestovniho ruchu

Devizové vydaje na zahranicni cestovni ruch

Saldo ze zahranic¢niho cestovniho ruchu

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.cnb.cz
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2.5 FOREIGN CURRENCY INCOMES
AND EXPENSES

Methodology

Source of information about foreign incomes and expenses
from foreign tourism is the Balance of Payment put together
quarterly by the Czech National Bank. The basis for its compiling
are the statistics of foreign trade with goods and service (CZSO),
information from the reports of bank and non-bank entities,
information from administrative sources from central authorities
and other institutions, and furthermore CNB’s own calculations.
The Balance of Payment portrays foreign economic transac-
tions (i.e. between residents and non-residents) during a certain
time period. Basic structure of the Balance of Payment includes
current, capital and financial accounts and change in reserves.
Information on tourism is contained in the current account of
the Balance of Payment.

Current account portrays flow of goods (export and import) and
services (incomes and expenses from transportation services,
tourism and other trade and nontrade services), yields from capi-
tal, investment and work (interests, dividends, reinvested profits,
job incomes) as well as compensating items to real and financial
sources provided or obtained without a counter value (common
one side transactions such as for example gifts, alimony, pen-
sions, foreign help, donations and others).

Main published indicators

Foreign currency incomes from foreign tourism
Foreign currency expenses for tourism

Balance of foreign tourism

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.cnb.cz
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Tab. 2.5.1 Devizové pfijmy ze zahrani¢niho cestovniho ruchu v letech 2004-2011
Foreign Currency Revenues from Icoming Tourism in 2004-2011

V milionech USD
Millions of USD

Meziroc¢ni index
Year on Year index

Graf 2.5.1
Devizové pfijmy
ze zahrani¢niho

cestovniho ruchu
v letech 2004-2011

Foreign Currency
Revenues from
Incoming Tourism
in 2004-2011

71632,7
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Tab. 2.5.2 Devizové vydaje na zahrani¢ni cestovni ruchu v letech 2004-2011
Foreign Currency Expenditures on Outgoing Tourism in 2004-2011

2006 2007 2008 2009 2010 2011 2004 2005 2006 2007 2008 2009 2010 2011

V milionech USD

Millions of USD 2272,2 24127 2750,0 35562 46159 40489 40597 45550

Meziro¢ni index

Expenditures on
Outgoing Tourism
in 2004-2011

121,9 1171 113,5 89,1 102,2 107,3 . 117,9 106,2 114,0 129,3 129,8 87,7 100,3 112,2
Year on Year index
5 000
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3 000 .
2500 | .
Graf 2.5.2
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Tab. 2.5.3 Devizové saldo ze zahrani¢niho cestovniho ruchu v letech 2004-2011
Foreign Currency Balance from Incoming and Outgoing Tourism in 2004-2011

2004 2005 2006 2007 2008 2009 2010 2011

U mignady 2D 1900,1 2411,5 31288 33292 31985 29104 30542 30777

Millions of USD
2006 20072008 2009 2010 2011 Mezirocni index 1169 1269 1297 1064 9,1 91,0 1049 1008
Year on Year index
3500
3 000

® Graf2.53 2, o
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ze zahrani¢niho cestovniho ruchu Ceské republiky Foreign Currency 2 1 000
Reached the foreign exchange incomes from the Balance from §
incoming tourism in the Czech Republic in 2011 Incomingand § 500
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Tab. 2.5.4 Devizové pfijmy ze zahrani¢niho cestovniho ruchu za jednotliva ¢tvrtleti
v letech 2004-2011 / Foreign Currency Revenues from Incoming Tourism Regarding
to Individual Quarters in 2004-2011

2004
l.Q 861,3
1. Q 975,5
. Q 1163,4
V. Q 1188,2

2005
1045,4
12131
1370,3

1185,9

2006
14321
1438,9
1604,3

1409,1

Pozn. / Note: v milionech USD / Millions of USD

Tab. 2.5.5 Devizové vydaje na zahrani¢ni cestovni ruch za jednotliva ¢tvrtleti
v letech 2004-2011 / Foreign Currency Expenditures for Outgoing Tourism Regarding

to Individual Quarters in 2004-2011

2004
l.Q 441,3
II. Q 514,7
. Q 691,5
IvV.Q 633,5

2005
484,6
595,5
736,5

589,0

2006
495,3
696,5
864,1

709,6

Pozn. / Note: v milionech USD / Millions of USD

2007
1495,3
17433
1801,4

1870,2

2007
715,9
838,8

1048,2

971,5

2008
1826,7
2216,0
2109,3

1708,1

2008
1039,1
1273,5
1380,4

961,6

2009
1464,9
1729,9
1919,7

1899,5

2009
888,0
943,9

1244,0

1002,2

2010
1573,0
1826,2
17523

1965,7

2010
871,9
913,7

1234,8

1041,8

Tab. 2.5.6 Devizové saldo ze zahrani¢niho cestovniho ruchu za jednotliva ctvrtleti

v letech 2004-2011 / Foreign Currency Balance from Incoming and Outgoing Tourism

Regarding to Individual Quarters in 2004-2011

2004
l.Q 420,0
1. Q 460,8
I. Q 472,0
V. Q 554,7

2005
560,8
617,6
633,8

596,9

2006
936,8
742,5
740,2

699,5

Pozn. / Note: v milionech USD / Millions of USD

2007
779,4
904,5
753,2

898,7

2008
787,7
942,6
728,9

746,4

2009
577,0
786,0
675,8

897,3

2010
701,1
912,5
517,6

923,9

2011
1563,8
1939,0
2 068,5

2 057,2

2011
1017,2
1238,1
1337,6

980,2

2011
546,6
700,9
730,9

1077,0

Tab. 2.5.7 Vyvoj devizovych pFijmU ze zahrani¢niho cestovniho ruchu v letech 2008-2011
Foreign Currency Revenues from Incoming Tourism in 2008-2011

Nominalni index/predchozi rok = 100
Nominal Index/Previous Year = 100

Absolutné v milionech
Millions (Absolute)

usb K¢ EURO index z USD index z K¢ index z EUR
2008 7814,4 133 118,2 5337,1 113,5 95,2 106,0
2009 6 959,3 132 623,0 5015,1 89,1 99,6 94,0
2010 7 113,9 135 954,0 5375,8 102,2 102,5 107,2
2011 7 632,7 135 007,0 5491,2 107,3 99,3 102,1

Tab. 2.5.8 Vyvoj devizovych vydajd na zahranic¢ni cestovni ruch v letech 2008-2011
Foreign Currency Expenditures on Outgoing Tourism in 2008-2011

Absolutné v milionech
Millions (Absolute)

Nominalni index/pfedchozi rok = 100
Nominal Index/Previous Year = 100

usbD K¢ EURO index z USD index z K¢ index z EUR
2008 4615,9 78 632,0 3152,6 129,8 108,9 121,2
2009 4048,9 77 160,1 2917,8 87,7 98,1 92,6
2010 4 059,7 77 585,4 3067,8 100,3 100,6 105,1
2011 4 555,0 80 569,0 3277,0 112,2 103,8 106,8

Tab. 2.5.9 Vyvoj devizového salda ze zahrani¢niho cestovniho ruchu v letech 2008-2011
Foreign Currency Balance from Incoming and Outgoing Tourism in 2008-2011

Nominalni index/predchozi rok = 100
Nominal Index/Previous Year = 100

Absolutné v milionech
Millions (Absolute)

usD K¢ EURO index z USD index z K¢ index z EUR
2008 31985 54 486,2 2184,5 96,1 80,6 89,7
2009 29104 55 462,9 2097,3 91,0 101,8 96,0
2010 3 054,2 58 368,6 2 308,0 104,9 105,2 110,0
2011 3077,7 54 438,0 2214,2 100,8 93,3 95,9

CESTOVNI RUCH V CESKE REPUBLICE 2011

65



Tab. 2.5.10 i L o i
Podil devizovych pfijmi z cestovniho ruchu v %

Podil devizovych Contribution of Tourism Industry Foreign Currency Revenues in %
prijmd z cestovniho
ruchu na HDP a na na HDP / to GDP na exportu / to Export

exportu

- 2002 38 7.7
Contribution of

Tourism Industry 2003 3,8 7,3
Foreign Currency

Revenues to GDP 2004 3.8 6.2
and Export

2005 3,7 6,7

2006 4,0 6,9

2007 3,9 6,5

2008 3,5 6,3

2009 3,6 71

2010 3,5 6,3

2011 3,5 5,5

Graf 2.5.4 Podil devizovych pfijmua z cestovniho ruchu na HDP a na exportu v %
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export in %
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2.6 SATELITNI UCET CESTOVNIHO
RUCHU CESKE REPUBLIKY

Zakladni informace

Satelitni ucet cestovniho ruchu (déle jen TSA) je nastrojem, ktery
slouzi k vymezeni podilu cestovniho ruchu jako odvétvi na HDP.
TSA je svétové uzndvanym systémem, ktery umozriuje mezina-
rodni srovnavani statistik cestovniho ruchu. Je podporovan viemi
vyznamnymi mezindrodnimi organizacemi v oblasti cestovniho
ruchu (EUROSTAT, OECD, UNWTO). Na néarodni urovni je neza-
stupitelnym analytickym a informaénim podkladem pro rozho-
dovani statnich orgdna a odborné verejnosti. Systém TSA jako
prirezovy meziodvétvovy Ucet je odvozen z upravené soustavy
Jtradi¢nich” ndrodnich G¢td. Je tvofen deseti vzajemné propoje-
nymi tabulkami - viz. diagram 2.6.1.

Odbornym garantem za sestaveni TSA je Cesky statisticky ufad,
ktery spolupracuje s MMR CR a CNB. Hlavnimi zdroji udajl je hra-
ni¢ni $etfeni o pfijezdovém cestovnim ruchu MMR CR, ubytovaci
statistika CSU a vybérové zjistovani o vyjezdovém a domécim
cestovnim ruchu rezidentd (CSU).

Metodika systému TSA

Zakladni struktura TSA je zaloZzena na obecné narodohospo-
darské rovnovaze mezi poptavkou a nabidkou produktu
vytvafeného odvétvim cestovniho ruchu. Hlavni ¢asti poptav-
kové strany TSA je spotieba tucastnika cestovniho ruchu (CR),
kterd se da vymezit jako spotfeba domaciho CR, pfijezdového
CR, vyjezdového CR, vnitfniho CR a konecné jako spotifeba
narodniho CR. Soucasti $irsi analyzy poptavky CR je i proble-
matika kolektivni spotfeby a tvorby hrubého fixniho kapitalu
v CR. Toto rozsifené pojeti poptavkové strany se oznacuje jako
.celkova poptavka v CR".

Tvorba hrubého fixniho kapitalu cestovniho ruchu

Dle metodiky ESA 95 tvofi tvorba hrubého fixniho kapita-

lu (THFK) spolu s tvorbou zasob a ¢istym pofizenim cennosti
polozku nazyvanou tvorba hrubého kapitalu. Protoze druhé

dvé jmenované polozky reprezentuji pouze velmi malou ¢ast
tvorby hrubého kapitalu (kolem 1/20), TSA se zabyva pouze

jeho nejdulezitéjsi polozkou. Problematika THFK v jednotlivych
odvétvich cestovniho ruchu je obsahem tabulky T8. Existuje vsak
jisté odlisnost od ostatnich tabulek dodavek a uZiti, protoze se
nepocita s matici délenou na produkty, ale pouze na jednotlivé
oddily klasifikace aktiv (AN).

Zpusob zjistovani tvorby hrubého fixniho kapitalu cestovniho ru-
chu muze byt obdobny jako v pripadé produkce ¢i mezispotreby,
tzn. ze k jednotlivym odvétvim cestovniho ruchu jsou pfifazeny
TR, kterymi je THFK upravena.

Hlavni sledované ukazatele

Poptavka cestovniho ruchu - celkové domaci a zahrani¢ni vydaje
Ucastnika cesty, tedy vydaje za: zajezd, ubytovani, stravovani

a dopravu nad ramec definice zajezdu, ndkupy zbozi béhem
cesty a ostatni vydaje CR, které se k ni pfimo vztahuji (vstupné,
pojisténi, potraviny zakoupené pred cestou, vyvolani fotografii
po navratu z cesty apod.). Nejsou zahrnuty nakupy nad ramec
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2.6 TOURISM SATELLITE ACCOUNT
OF THE CZECH REPUBLIC

Basic information

Tourism Satellite Account (hereafter only as TSA) is a tool, which
serves for defining share of tourism, as a field, on the GDP. TSA
is an internationally recognized system, which enables interna-
tional comparison of tourism statistics. It is supported by all sig-
nificant international tourism organizations (EUROSTAT, OECD,
UNWTO). At the national level it is an irreplaceable analytic

and information basis for decision making by state authorities
and expert public. TSA system as a cross-section of inter-branch
account is derived from the modified system of “traditional” na-
tional accounts. It is created by ten mutually connected tables —
diagram 2.6.1.

Expert guarantor for the compilation of TSA is the Czech Statisti-
cal office, which cooperates with the Ministry for Regional De-
velopment of the Czech Republic and Czech National Bank. Main
sources of information is border research about incoming tourism
by MMR, accommodation statistics by CZSO and select research
about outgoing and domestic tourism of residents (CZSO).

Methodology of TSA system

Basic TSA structure is based on general national economic
balance between demand and supply of product created by
tourism. Main part of demand side of the TSA system is tourism
participant consumption, which can be defined as consumption
of domestic, incoming, outgoing, interior tourism and finally as
the consumption of national tourism. Part of a broader analysis
of demand in tourism is also the issue of collective consumption
and creation of gross fixed capital in tourism. This expanded
conception of the demand side is marked as “total demand in
tourism”.

Gross Fixed Capital Formation in Tourism

According to the ESA 95 methodology gross fixed capital forma-
tion (GFCF) together with stock formation and new valuables
acquisition make up the item named gross capital formation.
Since the two latter named items represent only a very small
part of gross capital formation (approx. 1/20), the TSA deals only
with the most important item. The issue of GFCF in individual
branches of tourism is the subject of table T8. There is how-
ever a certain difference from the other supply and use tables,
because it does deal with a matrix divided in to products, but
only into individual asset nomenclatures (AN).

The method for determining tourism gross fixed capital forma-
tion can be similar to the case of production or intermediate
consumption, i.e. the TRs by which GFCF adjusted are allocated
to individual tourism branches.

Main published indicators

Tourism demand - total domestic and foreign expenses of the
trip participants, i.e. expenses for: tours, accommodations, meals
and transportation above the framework of trip definition,
purchase of goods during the trip and other tourism expenses,
which are directly related (admissions, insurance, groceries

cestovniho ruchu (napf. zbozi za Ucelem jeho dalsiho prodeje,
kapitalovych investic, daru pro instituce apod.).

Nabidka cestovniho ruchu - soubor produktt (resp. odvétvi) cha-
rakteristickych pro CR, souvisejicich s CR a odvétvi nespecifickych
(ostatni) — viz. schéma 2.6.1.

Charakteristické ¢innosti cestovniho ruchu - vyrobni ¢innosti,
jejichz hlavni produkce je charakteristicka pro cestovni ruch,
které by ve vétsiné zemi prestaly pfi nepfitomnosti navstévnikd
existovat ve vyznamném mnozstvi, resp. jejich spotfeba by se
vyrazné snizila. Pro mezinarodni srovnani je nezbytné, aby jejich
metodika byla jednotna, dana zdvaznym seznamem. Pouze
prislusnost do souvisejicich ¢i nespecifickych produktl a odvétvi
mUze byt stanovena v kazdé zemi individualné - viz. dale.

Cinnosti souvisejici s cestovnim ruchem - ¢innosti, u kterych by
pfi nepfitomnosti ndvstévnika (neexistenci CR) byl zaznamenan
pokles produkce, pficemz mohou byt odlisné pro jednotlivé
staty.

Nespecifické c¢innosti — zbytkové kategorie, u kterych nehraje
z hlediska produkce CR vétsi roli.

Kolektivni spotfeba — netrzni sluzby vazici se k CR, napf. pro-
pagace trhu, pldnovani, rozvoj CR, kontrola nad sluzbami atd.
Jsou rozvijeny vladnimi institucemi na Urovni ndrodni, regionalni
¢i dokonce mistni.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.czso.cz

purchased before the trip, film developing following the return
home etc.) Not included are purchases beyond the scope of
tourism (e.g. goods for the purpose of further sale, capital in-
vestments, donations to institutions, etc.).

Tourism supply — collection of products (or rather fields) charac-
teristic for tourism, related with tourism and fields non-specified
(others) — see diagram 2.6.1.

Activities characteristic for tourism — production activities, main
product of which is characteristic for tourism, which in majority
of states would seize to exist with the absence of visitors in a sig-
nificant quantity, or more precisely their consumption, would
significantly decrease. For international comparison it is neces-
sary for their methodology to be uniform, given by a fixed list.
Only their affiliation to related or non-specified products and
fields can be determined individually in each state — see below.

Activities related to tourism — activities, which with the absence
(non-existence of tourism) would register a decrease in produc-
tion, while they can be different for individual states.

Non-specific activities — residual activities, where from the pro-
duction aspect tourism does not play a major role.

Collective consumption — non-market services related to tourism,
e.g. promotion of market, planning, tourism development,
control over services etc. These are developed by government
institutions on the national, regional or even local level.

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.czso.cz

Ao

Podil cestovniho ruchu na hrubém
domacim produktu v roce 2010
Reached the share of tourism

on the GDP in the Czech

Republic in 2010
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Schéma / Diagram 2.6.1 Rozdéleni ¢innosti (odvétvi) a produktld ve vztahu k CR Tab. 2.6.2 Hlavni ukazatele narodniho hospodafstvi a cestovniho ruchu v letech 2005-2010
Division of Activities (Fields) and Products Relative to Tourism Main Indicators of the National Economy and Tourism in 2005-2010

2005 2006 2007 2008" 20092 20102
Narodni hospodarstvi / Vsechna odvétvi (Cinnosti)

National Economy / All Sectors (Activities) Produkce celkem (z¢)

e B (55 7441528 8323461 9238420 9677283 8786554 9309944

Mezispotreba celkem (kc) / Total

Specifické ¢innosti cestovniho ruchu Nespecifické ¢innosti cestovniho ruchu Intermediate Consumption (pp)
Specific Activities of Tourism Nonspecific Activities of Tourism

4763005 5412466 6056936 6352285 5524956 5901646

Hruba pridana hodnota celkem (zc)

Total Gross Value Added (bp) 2678523 2910995 3181484 3324998 3261598 3408298

Charakteristické ¢innosti CR Cinnosti souvisejici s CR Dané minus dotace
Characteristic Activities Related Activities Taxes less Subsidies 308 602 314709 357 449 367 624 367 913 370 582

of Tourism to Tourism

Al s dlemad el 2987125 3225704 3538933 3692622 3629511 3778880
Gross Domestic Product

Hlavni Vedlejsi Hlavni Vedlejsi Hlavni Vedlejsi
produkce produkce produkce produkce produkce produkce Podil cestovniho ruchu na hrubé

Main Secondary Main Secondary Main Secondary pridané hodnoté (v %) / Tourism 3'0 2'9 2'7 2'6 2’7 2'6

Production Production Production Production Production Production Ratio on Gross Value Added (%)

Hrub4d pridana hodnota cestovniho
ruchu (zc) / Tourism Gross Value 81683 84 494 86 234 86 427 88 442 87 362
Added (bc)

HPH CR - Charakteristicka odvétvi
TGVA - Characteristic Industries

ic Products

55 386 58 581 61086 61117 63 940 63 425

HPH CR - Souvisejici odvétvi

TGVA — Connected Industries 23 290 23 230 21844 22 257 21395 21062

Souvisejici produkty
Related Products
Nespecifické produkty
Nonspecific Products
Characteristic Products
Souvisejici produkty
Related Products
Nespecifické produkty
Nonspecific Products
Related Products
Nespecifické produkty
Nonspecific Products

Characteristic Products
Souvisejici produkty
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Charakteristické produkty
Charakteristické produkty

HPH CR - Nespecificka odvétvi

TGVA - Non Specific Industries oy 2o 2l S S 2

HPH CR - Charakteristicka

Tab. 2.6.1 Piehled zakladniho systému TSA / View of the Basic TSA System odvétvi (v %) / TGVA - L e 708 70,7 723 726
Characteristic Industries (%)

Nazev tabulky Table Heading HPH CR - Souvisejici odvétvi (v %)

TGVA - Connected Industries (%) 28,5 27,5 253 258 24,2 241
Spotreba prijezdového CR Inbound Tourism Consumption
HPH CR - Nespecificka odvétvi (%)
Spotieba domaciho CR Domestic Tourism Consumption TGVA - Non Specific Industries (%) 2 3.2 S == == S
Spotreba vyjezdového CR Outbound Tourism Consumption Dané CR/ Tourism Taxes 17 396 15 462 16 845 17 024 15 851 12 891

Spotreba vnitiniho CR Internal Tourism Consumption HDP_CR _ 99 079 99 956 103 079 103 451 104 293 100 253
Tourism Gross Domestic Product
Vyrobni ucty odvétvi CR Production Accounts of Tourism Sector
a ostatnich odvétvi and of Other Sectors Podil cestovniho ruchu na hrubém
domacim produktu (v %) / Tourism 3.3 3,1 2,9 2,8 2,9 2,7
Domdci nabidika a spotfeba vnitfrnho CR Domestic Offer and Inbound Tourism Consumption Ratio on Gross Domestic Product (%)
Zaméstnanost v odvétvich CR Jobs in the Tourism Industries Pozn. / Note: v mil. K¢/ % [ CZK mil. | %
Tvorba hrubého fixniho kapitalu CR Production of Gross Fixed Capital of Tourism ) Semi-definitvni data / Semi-definitive data
a ostatnich odvétvi and Production of Other Sectors 2 Pfedbézna data / Preliminary data
(zc) Zékladni ceny / (bp) Basic prices
Kolektivni spotfeba CR Collective Tourism Consumption (kc) Kupni ceny / (pp) Purchaser prices

Nepenézni ukazatele CR Natural Indicators of Tourism

70 CESTOVNI RUCH V CESKE REPUBLICE 2011



Tab. 2.6.3 Vyrobni ucty jednotlivych odvétvi cestovniho ruchu a ostatnich odvétvi v roce 2010*
Production Accounts of Tourism Industries and Other Industries in 2010*

Graf 2.6.1 Celkovy vystup domacich vyrobct v roce 2010. Charakteristické produkty.
Total Output of Domestic Producers in 2010. Characteristic Products.

Odvétvi Celkovy
Odve,tw souvisejici Nespecificka vy’st’up
cestovniho s cestovnim L domacich
odvétvi c 5
ruchu celkem ruchem e vyrobct (zc)
. . Non Specific
Total Tourism Tourism industries Total Output 9 %
Industries Connect.ed of Domestic 15 % Ubytovaci sluzby / Accommodation
Industries Producers (bp) RUzné sluzby cestovniho ruchu
e Miscellaneous tourism services
A. SPECIFICKE PRODUKTY
SPECIFIC PRODUCTS 381 194 2 422 328 214 397 3017918
Full Ehetielimi e el Ly 374212 101 256 40 894 516 363
Characteristic Products 21 %
3 Stravovaci sluzby
1 — Ubytovaci sluzby 12 % Food and Beverage
Accommodation Services EJEET el Sk L/ 2 Rekreacni a ostatni serving services
zabavni sluzby
o Recreation and other
2 - Stravovaci sluzby ) 96 218 3188 9942 109 348 entertainment services
Food and Beverage Serving Services
& = Sllurdby ostslol el 102 843 16 240 14714 133 797 0
Passenger Transport Services 6 %
Kulturni sluzby
4 - Sluzby cestovni kancelaie/agentury Culture services
a pravodce "/ Travel Agency, Tour 47 030 80 3083 50 193
Operator and Tourist Guide Services "
10 %
5 — Kulturni sluzby / Culture Services 30716 75 1129 31920 Sluzby cestovni 27 %
kancelare/agentury a prlvodce S| vt‘; bni d
I f s f el Travel agency, tour operator uzby osobni dopravy
6 — Rekreacni a ostatni zabavni SIUZby d 9 _y' id p . Passenger transport services
Recreation and Other Entertainment 57 455 186 3728 61370 CIE USRS (efUle 5 XTI I =3
Services
7 - RUzné sluzby ce.stovnlho. ruchu 12 79 926 2539 82 478
Miscellaneous Tourism Services
A-2 Souvisejici produkty 6 981 2321072 173 503 2501 556
Connected Products
B. NESPECIFICKE PRODUKTY
NON SPECIFIC PRODUCTS 17 550 229 201 6 045 274 6 292 026
Vystup celkem / Total 398 744 2651529 6 259 671 9 309 944 o
Wl G () 237 292 1681617 3982737 5901 646
Total Intermediate Consumption
Hruba pridana hodnota celkem (zc)
Total Gross Value Added 161 452 969 912 2276 934 3408 298

Podil cestovniho ruchu na
celkové tvorbé hrubého
fixniho kapitalu v roce 2010

Reached the share of tourism
on the creation of gross fix
capital in the Czech Republic
in 2010

Podil cestovniho ruchu na hrubé pridané
hodnoté (%) 39,3 2,2 0,1 2,6
Tourism Ratio on Gross Value Added (%)

Hruba pridana hodnota cestovniho
ruchu (zc) / Tourism Gross Value Added bz 21 = i

Pozn. / Note: v mil. K¢/ % | CZK mil. | %

" Zahrnuje kromé obchodni marzZe cestovnich kancelari a agentur také hodnotu nabizenych produkti/sluzeb
(napr. ceny za ubytovani, dopravu, stravovani, pojisténi apod.)

" In addition to the margins of the travel agencies and tour operators, the value of offered products/services
(e.g. prices of the accommodation, transport, boarding, instance and the like) is included

*) Pfedbézna data / Preliminary data  (zc) Zakladni ceny / Basic prices  (kc) Kupni ceny | Purchaser prices
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Tab. 2.6.4 Tvorba hrubého fixniho kapitalu v cestovnim ruchu v letech 2005-2010*
Gross Fixed Capital Formation in Tourism in 2005-2010*

2005 2006 2007 2008 2009 2010
VYRABENA NEFINANCNi AKTIVA

PRODUCED NON-FINANCIAL 34591 37 941 37 903 41744 40 565 34317
ASSETS

Hmotna fixni aktiva

Tangible Fixed Assets 34231 37538 37 419 41049 39 881 33631
tbytouacizarizen 5065 6 809 6 075 5 660 6 265 5354

Accommodation Facilities

Ostatni budovy a stavby

Other Buildings and Structures 21463 20 526 20 384 23 408 25243 21 106

Dopravni prostiedky (osobni)

P o ot 5988 8453 8638 9225 6 255 5420
Ostatnf stroje :r;a:r"]zde’E‘;uipment 1714 1750 2321 2755 2112 1746
Cotated Assets 1 ‘ 1 ’ : i
Nehmotna fixni aktiva 360 403 484 695 683 686

Intangible Fixed Assets

NEVYRABENA NEFINANCNI
AKTIVA ?/ NON-PRODUCED 20 8 16 8 7 7
NON-FINANCIAL ASSETS "

Celkem THFK v cestovnim ruchu (bc)
Total GFCF in Tourism (cp) 34611 37 950 37 918 41752 40 572 34 324
Celkem THFK v narodnim
hospodafstvi / Total GFCF 741 894 796 313 890 251 883 176 814 039 782 942
in the National Economy

Podil CR na celkové THFK (v %)
Tourism Ratio on Total GFCF (%) 4,7 4,8 4,3 4,7 5,0 4,4

Pozn. / Note: v mil. K¢/ % | CZK mil. | %

" Predstavuje zvyseni hodnoty nevyrabénych nefinancnich aktiv (P.513). Zahrnuje velka zlepseni nevyrabénych
nefinancnich aktiv a naklady na prevody vlastnictvi nevyrabénych nefinancnich aktiv.

*) Rok 2008 semi-definitivni data, rok 2009 a 2010 predbézna data

(bc) Bézné ceny

" Corresponds to the addition to the value of non-produced non-financial assets (P.513). Major improvements
to non-produced non-financial assets and costs of ownership transfer on non-produced non-financial assets
are included.

*) Year 2008 semi-definitive data, year 2009 and 2010 preliminary data

(cp) Current prices
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2.7 MODUL ZAMESTNANOSTI
V CESTOVNIM RUCHU

Zakladni informace

Satelitni Ucet cestovniho ruchu (dale jen TSA) je nastrojem, ktery
Modul zaméstnanosti cestovniho ruchu, prestoze stoji na vlast-
nim zakladé, je obecné Uzce spjat se Satelitnim Uc¢tem cestovni-
ho ruchu (TSA). Je v souladu s pojmy a definicemi pouzivanymi

v jinych oblastech socidlné-ekonomickych statistik a statistik
cestovniho ruchu, zejména v Evropském systému uctl ESA 1995,
v normach Mezindrodni organizace prace ILO a v dalsich doku-
mentech tykajicich se statistiky cestovniho ruchu vydanych svéto-
vymi i evropskymi organizacemi (Eurostat, WTO, OECD, OSN).

Metodika

Modul zaméstnanosti cestovniho ruchu vyuzivad podklady ze
dvou hlavnich zdroji - idaje o zaméstnanosti v ndrodnim ucet-
nictvi (NU) a z Vybérového 3etfeni pracovnich sil (VSPS). Zdrojem
udajd o zaméstnanosti v NU je podnikové statistické vykaznictvi.
V jeho vykazech jsou 3etfeny udaje o pramérném evidencnim
poctu zaméstnancu, poctu pracujicich majitelt firem (podnikate-
14) a spolupracujicich ¢lend domacnosti, jejichz ¢innost ve firmé
je jejich hlavnim zaméstnanim. Udaje o zaméstnancich jsou k dis-
pozici ze Setfeni ve fyzickych osobach, pfepoctenych osobach na
plnou pracovni dobu, za hlavni i vedlejsi pracovni pomér. Jako
dal3i zdroj narodniho Ucetnictvi je pouzito 3etfeni VSPS. Toto
Setfeni se provadi kontinudlné v ndhodné vybraném vzorku
domacnosti a je zamérené na zjistovani ekonomického postaveni
obyvatelstva na Uzemi celé republiky. Prfedmétem Setfeni jsou
viechny osoby obvykle bydlici v soukromych domacnostech. Se-
tfeni se nevztahuje na osoby bydlici dlouhodobé v hromadnych
ubytovacich zafizenich. Z toho dlvodu jsou udaje za ur¢ité skupi-
ny obyvatelstva, zejména za cizi statni pfislusniky Zijici a pracujici
na uzemi Ceské republiky, k dispozici v omezené mite.

Vsechna data v Modulu zaméstnanosti cestovniho ruchu pred-
stavuji tzv. domaci koncept zaméstnanosti, tzn. tykaji se osob
pracujicich na ekonomickém tzemi Ceské republiky. Na rozdil
od ndrodniho pojeti jsou do tohoto konceptu zahrnuti nerezi-
denti pracujici v CR a naopak nejsou zahrnuti rezidenti pracujici
v ciziné. Vétsina udaju je publikovana v ¢lenéni pracujicich osob
na osoby zaméstnané a sebezaméstnané. Zakladni jednotkou je
pocet fyzickych osob. V pfipadé poctu pracovnich mist je tento
navic navysen o vsechna druhd a dalsi zaméstnani.

Hlavni sledované ukazatele

Zaméstnanci — se definuji jako vSechny osoby, které pracuji podle
smlouvy pro jinou rezidentskou instituciondlni jednotku a pfiji-
maji odménu (zaznamenavanou jako ,nahrady zaméstnancam®).
Osoby se zahrnuji do zaméstnanct v pfipad€, Zze nemaji zaroven
vlastni vydéle¢nou ¢innost, kterd predstavuje jejich zakladni
¢innost. Osoby, které docasné nepracuji, se povazuji také za za-
méstnance za predpokladu, Ze maji formalni pracovni pomér.

Sebezaméstnani — jsou osoby, které jsou jedinym vlastnikem

nebo spoluvlastnikem nesdruzenych podnikd, ve kterych pracuiji,
s vyjimkou nesdruzenych podnikl klasifikovanych jako kvazi-
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2.7 EMPLOYMENT MODULE
IN TOURISM

Basic information

Tourism employment module, in spite of the fact that it stands
on own base, is generally closely tied to the Tourism Satellite
Account (TSA). It is in accordance with concepts and definitions
used in other fields of social economic statistics and tourism sta-
tistics, especially in the European System of Accounts ESA 1995,
in the standards of the International Labour Organization (ILO)
and in other documents relative to the tourism statistics issued
by international as well as European organizations (Eurostat,
WTO, OECD, UN).

Methodology

Tourism employment module uses documents from two main
sources — information on employment rate in the National
Accounts (NA) and from the Labour Force Sample Survey (LFSS).
Source of information on employment in the NA is company
statistical reporting. Its reports research information about the
average evidence of employee number, number of working
company owners (entrepreneurs) and cooperating household
members, activity of whom within the company is their main
employment. Information about employees is available from
research among physical entities, recalculated persons to full
employment, for full and part time employment. The research by
LFSS is used as another source for the National Accounts. This re-
search is performed continuously in a randomly selected sample
of households and is focused on finding out economic situation
of residents across the entire Czech Republic. Subject of research
are persons living long-term in collective accommodation estab-
lishments. For this reason the information about certain groups
of residents, especially foreigners living and working in the
Czech Republic, are available only in a limited form.

All data in the Tourism Employment Module represent so called
home employment concepts, meaning relative to people work-
ing within the economic territory of Czech Republic. In contrast
to the national interpretation this concept includes non-residents
working in the Czech Republic and on the contrary residents
working abroad are not included. Most of the information is
published categorizing working persons into employed and self-
employed. Basic unit is the number of physical entities. In the
case of number of jobs this is raised by various second and other
employments.

Main indicators

Employees — are defined as all persons, who are working based
on a contract for another residential institutional unit and accept
areward (recorded as “employee reimbursements”). Persons

are included in employees in the event that they do not also
have their own profit-making activity, which represents their
fundamental activity. Persons, who temporarily do not work, are
also considered employees with the presumption that they have
formal employment.

spolecnosti. Podnikaji a pracuji s placenymi zaméstnanci nebo
bez nich. Osoby samostatné vydéle¢né ¢inné se zde klasifikuji

v pfipadé, Ze nejsou zarover v placeném zaméstnani, které
predstavuje jejich hlavni ¢innost; v takovém ptipadé se zatriduji
mezi zaméstnance. Zahrnuji se naopak spolupracujici ¢lenové
domacnosti majitele firmy, pro které je ¢innost ve firmé hlavnim
zameéstnanim.

Pracovni misto (resp. zaméstnani) — definuje se jako explicitni
nebo implicitni smlouva mezi osobou a rezidentskou institucio-
nalni jednotkou o vykonu prace za odménu po stanovenou dobu
nebo do dalsiho ozndmeni - vypovédi. Jsou zde zahrnuta druhd
a daldi zaméstnani stejné osoby. Naopak jsou vylouceny osoby,
které docasné nepracuji, ale maji tzv. formalni pracovni pomér
(formalni vztah k zaméstnani).

Mnozstvi prace v pracovnich hodinach — pfedstavuje souhrnny
pocet hodin skute¢né odpracovanych zaméstnancem nebo
sebezaméstnanou osobou béhem ucetniho obdobi v pfipadé,
Ze jejich produkce je v ramci vymezenych hranic vyroby.

Ekvivalent pIné pracovni doby - rovna se po¢tu zaméstnani na
plnou pracovni dobu a definuje se jako podil celkového poctu od-
pracovanych hodin a primérného ro¢niho poctu odpracovanych
hodin v zaméstnani na plny Uvazek na ekonomickém uzemi.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2011.

Podrobnéjsi informace naleznete na www.czso.cz

Self-employed - are persons, who are the sole owners or a co-
owners of non-associated companies, where they are working,
with the exception of non-associated companies classified as
quasi-companies. They are doing business and work with paid
employees or without them. Self supportive persons are classi-
fied here in the case that they are not also in paid employment,
which represents their main activity; in such a case they are clas-
sified as employees. On the other hand these include cooperat-
ing members of company owner’s household, for whom the
activity in the company is the main employment.

Working position (or rather employment) — is defined as explicit
or implicit contract between a person and a residential institu-
tional unit on work performance for the determined period or
until further notice — termination notice. Included here are sec-
ond and other employments of the same person. On the contrary
who is excluded are persons, who are temporarily not working,
but they have a so called formal employment (formal relation to
employment).

Amount of work during working hours — represents a total num-
ber of hours actually worked by the employee and self-employed
person during an accounting period in the event that their pro-
duction is within the scope of defined production borders.

Equivalent of full time working hours — equals number of full
time employments and is defined as a share of the total number
of hours worked and average annual number of hours worked
in full time employment within the economic territory.

All the data relate to the Czech Republic in 2011,
unless otherwise stated.

More detailed information is found at www.czso.cz

4,62

Podil cestovniho ruchu na celkové
zameéstnanosti v roce 2010
Reached the share of tourism

on the total employment

in the Czech Republicin 2010
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Tab. 2.7.1 Souhrnné ukazatele zaméstnanosti v ndrodnim hospodarstvi a cestovnim ruchu
v letech 2005-2010"*
Aggregate Indicators of the Employment in the National Economy and Tourism in 2005-2010"*

2005 2006 2007 2008 2009 2010
Pocet zaméstnanych osob
VIRADCIiIiD PRl B 4991618 5 088 340 5223 840 5 288 361 5231822 5054 538
Number of People Employed
in the National Economy
v tom / including
Sebezaméstnani / Self-employed 2 907 287 927 720 944 380 952 571 977 891 916 762
Zaméstnanci / Employees 4084 331 4 160 620 4 279 460 4 335 790 4 253 931 4137 776

Pocet pracovnich mist v narodnim
hospodarstvi / Number of Jobs 4959 474 5050 293 5186 507 5275713 5185 387 5021 260
in the National Economy ?

v tom /including
Sebezaméstnani / Self-employed 2 917 639 937 244 959 021 993 247 995 158 935 535
Zaméstnanci / Employees 4 041 835 4113 049 4 227 486 4 282 466 4190 229 4085 725

Pocet zaméstnanych osob

v cestovnim ruchu / Number 236 682 235935 236 024 241 236 239 499 235 569

of People Employed in Tourism

v tom / including

Sebezaméstnani / Self-employed 2 53 884 50 853 51 348 51635 51 155 47 665
Zaméstnanci / Employees 182 798 185 082 184 676 189 601 188 344 187 903

Podil CR na celkové zaméstnanosti

Zaméstnané osoby (v %)

Tourism Ratio on Total Employment 4,74 4,64 4,52 4,56 4,58 4,66
People Employed (%)

Pocet pracovnich mist v cestovnim 233 704 231476 233 481 236 376 236 588 232 073

ruchu / Number of Jobs in Tourism 3

v tom / including

Sebezaméstnani / Self-employed ? 53 648 50 625 52 542 51015 52 411 49 685
Zameéstnanci / Employees 180 055 180 851 180 939 185 360 184 177 182 388

Podil CR na celkové zaméstnanosti

Pracovni mista (v %)

Tourism Ratio on Total Employment 4,71 4,58 4,50 4,48 4,56 4,62
Jobs (%)

Pozn. / Note:

) Rok 2008 semi-definitivni data, rok 2009 a 2010 pfedbézna data

2 Vyjadfuje pocet pracujicich majitelG firmy a spolupracujicich ¢lenG domécnosti,
pro které je cinnost ve firmé hlavnim zaméstnanim

3 Pocet pracovnich mist pfepocteny na plny uvazek

* Rocni prumér poctu zaméstnanych osob v hlavnim zaméstnani

" Year 2008 semi-definitive data, year 2009 and 2010 preliminary data

2 It includes a number of owners of enterprises and their family members whose activity
in the enterprise is main job

% Number of jobs in full-time equivalents

* Annual average number of people employed in main job

MESTO TELC TOWN TELC 79
ZAMEK HLUBOKA CHATEAU OF HLUBOKA
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2.8 MEZINARODNI SROVNANI 2.8 INTERNATIONAL STATISTICS

Tab. 2.8.1 Celkovy pocet hromadnych ubytovacich zafizeni cestovniho ruchu ve vybranych zemich EU
Total Number of Collective Accommodation Establishments of Tourism in Selected EU Countries

Kapitola se zabyva mezinarodnim srovnanim statistickych udaju
o cestovnim ruchu za vybrané staty Evropské unie. Dle nafize-
ni Evropského parlamentu a Rady (EU) ¢. 692/2011 ze dne 6.

Chapter is focused on international comparison of statistical data
on tourism for select European Union states. In accordance with
the Regulation (EU) No 692/2011 of the European Parliament

Hotely a podobna

Ostatni hromadna
ubytovaci zafizeni 2

o . . . o zafizeni ' . HUZ celkem
¢ervence 2011 o evropské statistice cestovniho ruchu maji ¢lenské  and of the Council of 6 July 2011 concerning European statistics Hotels and similar Other coIIectllve CAE total
staty za povinnost pravidelné zasilat data za svou narodni oblast ~ on tourism the member states are obligated to regularly send establishments accommodation
. . . G . . . . . establishments

kapacit hromadnych ubytovacich zafizeni cestovniho ruchu data on tourism collective accommodation establishments of

(¢ast A ,Smérnice”), za oblast navstévnosti zminéné kategorie their national area (Part A of the “Directive”), on visitor rate in index index index

ubytovacich zafizeni (¢ast B ,,Smérnice”). Podkapitoly A a B tvofi above mentioned category of accommodation facility (Part B AL 2011/2010 e 2011/2010 e 2011/2010

tzv. ,nabidkovou stranu” odvétvi cestovniho ruchu. Konec¢né of the “Directive”). Sub-Chapters A and B create a so called

¢ast C dokumentu zahrnuje ukazatele za vyjezdovy a doméci “supply side” of tourism. Finally Part C of the document includes Belgie / Belgium 2091 100,1 1415 97.1 3506 98,9

ce’stovnl ruc_h FEZId.ethU cvlenske: zem?. eUdaJe za vst::-zt_lstlku -Ce-S‘tO\’/- |nd|cator.s for outgoing a_nd domestic tour.lsm of member BOIRa Y 1862 102,1 459 102,2 2321 102,2

niho ruchu jednotlivych ¢lenskych statd shromazduje Statisticky state residents. Information of lesser detail are sent quarterly,

urad Evropské unie se sidlem v Lucemburku (Eurostat), kam jsou annually contain more structured segmentation of information Ceska republika / Czech Republic 4612 107,3 3045 103,7 7 657 105,8

ve Ctvrtletni periodicité zasilany ¢lenskymi staty udaje v mensi on member state tourism. Information about tourism statistics

podrobnosti, ro¢ni data obsahuji vice strukturované ¢lenéni for individual member states is collected by the European Union Dansko / Denmark 519 107,7 600 102,7 1119 105,0

udajl o cestovnim ruchu jednotlivych zemi. Z jeho databdze jsou  Statistical Office that resides in Luxembourg. The following )

<. . o e L . Estonsko / Estonia 374 99,7 784 102,3 1158 101,5

pouzity nasledujici statistické vystupy. statistical outputs used are from its database.
Finsko / Finland 830 98,6 479 102,6 1309 100,0

Neni-li uvedeno jinak vztahuji se vsechny udaje All the data relate to the Czech Republic in 2011,

k Ceské republice za rok 2011. unless otherwise stated. Francie / France 17 219 98,4 11297 X 28 516 X
Chorvatsko / Croatia 857 101,9 1332 104,4 2189 103,4
Italie / Italy 33890 99,7 119793 103,0 153 683 102,2
Kypr / Cyprus 683 99,0 141 94,6 824 98,2
Lichtenstejnsko / Liechtenstein 40 100,0 108 94,7 148 9,1
Litva / Lithuania 379 99,5 159 92,4 538 97,3
Lotyssko / Latvia 496 100,2 145 109,0 641 102,1
Lucembursko / Luxembourg 283 99,3 290 120,3 573 108,9
Madarsko / Hungary 1927 94,8 965 104,8 2892 97,9
Malta / Malta 149 97,4 X X X X
Némecko / Germany 35579 99,2 17 585 99,5 53 164 99,3
Nizozemsko / Netherlands 3194 100,7 3773 99,8 6 967 100,2
Norsko / Norway 1115 98,8 1136 97,5 2 251 98,2
Polsko / Poland 3285 101,9 3754 94,3 7 039 97,7
Portugalsko / Portugal 2019 100,4 X X X X
Rakousko / Austria 13134 97,6 6 875 100,0 20 009 98,4
Rumunsko / Romania 4612 97,6 391 78,5 5003 95,8
Recko / Greece 9 648 99,1 18 244 96,1 27 892 97,2
Slovensko / Slovakia 1297 98,1 1242 97,9 2539 98,0
Slovinsko / Slovenia 648 100,2 349 100,3 997 100,2

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 2.8.1 pokracovani / continuing

Spanélsko / Spain
Svédsko / Sweden
Svycarsko / Switzerland

Pozn. / Note:
x Neni k dispozici / Not available

Hotely a podobna
zarfizeni '
Hotels and similar
establishments

2011 20'1"'33’(;10
19 262 103,4
1998 100,7
5396 98,5

Ostatni hromadna
ubytovaci zafizeni 2
Other collective
accommodation
establishments

Bl i
25135 107,8
2145 101,2
X X

HUZ celkem
CAE total
20841 20I1n1(;§)(;1 0
44 397 105,8
4143 101,0
X X

Zdroj / Source: Eurostat

" zahrnuji hotely, hotely apartmanového typu, motely, zajezdni hostince, pobrezni hotely, obytné kluby,
penzidony, soukromé hotely a podobné druhy ubytovani.
2 zahrnuji prazdninové byty, turistické kempy, ubytovny pro mladez, turistické nocleharny, skupinové
ubytovani, skolni nocleharny a dalsi podobna ubytovaci zarizeni.
" include hotels, apartment hotels, motels, roadhouses, seaside hotels, residential clubs, boarding houses,
private hotels and similar accommodation establishments.
2 include holiday apartments, camps, youth hostels, hostels, group accommodation, dormitories and similar

accommodation establishments.

Tab. 2.8.2 Pocet I0zek v hromadnych ubytovacich zafizenich (HUZ) ve vybranych zemich EU
Number of Beds in Collective Accommodation Establishments of Tourism (CAE) in Selected

EU Countries

Belgie / Belgium

Bulharsko / Bulgaria

Ceska republika / Czech Republic
Dansko / Denmark

Estonsko / Estonia
Finsko / Finland

Francie / France

Chorvatsko / Croatia

Island / Iceland

Pokracovani tabulky na nasledujici strané / The table runs on the next page

Hotely a podobna
zafizeni '
Hotels and similar
establishments

2011 20I1n1(j§)(;10
131 101,7
242 98,5
262 102,3

87 106,7
31 103,4
122 100,9

1252 100,3

155 102,0
21 104,8

Ostatni hromadna
ubytovaci zafizeni 2
Other collective
accommodation
establishments

2011 01172010
232 97,9
33 106,1
200 103,3
321 102,8
20 101,9
98 102,2
3765 X
283 98,3
X X

HUZ celkem
CAE total

2011 512010
362 99,2
275 99,3
461 102,8
408 103,6
51 102,8
220 101,4
5017 X
438 99,6
X X

Italie / Italy

Kypr / Cyprus
Lichtenstejnsko / Liechtenstein
Litva / Lithuania

Lotyssko / Latvia
Lucembursko / Luxembourg
Madarsko / Hungary
Malta / Malta

Némecko / Germany
Nizozemsko / Netherlands
Norsko / Norway

Polsko / Poland
Portugalsko / Portugal
Rakousko / Austria
Rumunsko / Romania
Recko / Greece

Slovensko / Slovakia
Slovinsko / Slovenia
Spanélsko / Spain

Svédsko / Sweden
Svycarsko / Switzerland

Pozn. [/ Note:
v tisicich / thous.

x Neni k dispozici / Not available

Tab. 2.8.2 pokracovani / continues

Hotely a podobna
zarizeni '
Hotels and similar
establishments

201 20I‘In1‘ig)(;1 0
2 251 99,9
83 99,2

1 102,1

26 107,5
27 98,8
16 100,9
159 98,3
38 97.9
1749 101,6
214 101,0
178 101,6
253 104,8
289 103,4
594 100,9
249 96,3
764 100,0
75 100,9
45 102,0
1838 103,0
225 100,4
274 99,6

Ostatni hromadna
ubytovaci zafizeni 2
Other collective
accommodation
establishments

201 ZOI‘In‘S;)(;1 0
2488 101,8
4 88,7

X X

12 96,8

9 119,4

55 100,3
146 97,0
X X
1575 100,6
992 100,2
332 98,8
354 95,8
X X
387 104,4
30 56,0
348 95,9
92 103,0
48 100,7
1552 102,3
566 99,8
X X

HUZ celkem
CAE total

20841 20;';?;)(;10
4740 100,9
87 98,7
X X
38 104,0
36 103,1
71 100,4
304 97,6
X X
3324 101,1
1206 100,3
510 99,8
606 99,4
X X
981 102,2
279 89,4
1111 98,7
167 102,0
93 101,3
3391 102,7
791 100,0
X X

Zdroj / Source: Eurostat

) Pocet luZek v ubytovacim zafizeni je pocet osob, které mohou zistat pfes noc na liZkach umisténych

v tomto zarizeni, bez ohledu na pristylky, jeZ tam mohou byt umistény na Zadost hosta.

2 Pocet luZek v ubytovacim zafizeni nebo bytu je pocet osob, které mohou zustat pres noc na lGZkach umisté-
nych v tomto zarizeni (bytu), bez ohledu na jakakoli dalsi IGZka, jeZ tam mohou byt umisténa na Zadost hosta.
" Number of beds in the accommodation establishment equals the number of occupants, who can actually
stay overnight in beds located in this establishment, regardless additional bed, that can be placed in on the

guests desire.

2 Number of beds in the accommodation establishment or apartment equals the number of occupants, who
can actually stay overnight in beds located in this establishment (apartment), regardless any other beds, that

can be placed in on the guests desire.
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Tab. 2.8.4 Prijezdy hostt do ostatnich hromadnych ubytovacich zafizeni cestovniho ruchu
ve vybranych zemich EU
Total Arrivals to Other Collective Accommodation Establishments of Tourism in Selected

Tab. 2.8.3 Prijezdy hostt do hotell a podobnych zarizeni cestovniho ruchu ve vybranych zemich EU
Total Arrivals to Hotels and Similar Establishments of Tourism in Selected EU Countries

Pocet pfijezdil / Arrivals Of Guests

EU Countries

Rezidentd Nerezidentt Celkem Pocet pfijezdu / Arrivals Of Guests
Residents Non-residents Total
: : : Rezi_dentﬁ Nerezidentﬁ Celkem
Belgie / Belgium 3883 107,8 6077 105,3 9 960 106,3 A ey A ey e
Bulharsko / Bulgaria 2242 112,3 2 387 115,7 4629 114,0 Belgie / Belgium 2 241 101,9 1417 100,2 3658 101,2
Ceska republika / Czech Republic 4102 107,5 6 377 106,7 10 479 107,0 Bulharsko / Bulgaria 286 106,1 22 149,8 308 108,3
Dénsko / Denmark 2322 107,2 1511 110,4 3833 108,4 Ceska republika / Czech Republic 2082 100,9 338 94,1 2420 99,9
Estonsko / Estonia 668 109,2 1703 114,5 2371 112,9 Déansko / Denmark 1696 100,6 636 102,9 2332 101,2
Finsko / Finland 6 945 102,8 2322 113,5 9 267 105,3 Estonsko / Estonia 250 110,6 105 137,8 355 117,5
Francie / France 79 828 103,7 30 428 102,6 110 256 103,4 Finsko / Finland 1159 102,3 301 110,5 1460 103,9
Chorvatsko / Croatia 942 103,3 4 308 108,9 5250 107,9 Island / Iceland 237 46,2 366 113,3 603 99,2
Island / Iceland 261 1033,2 1017 117,7 1278 114,5 Italie / Italy 11 162 104,7 9522 108,5 20 684 106,4
Itélie / Italy 45 071 101,6 38433 109,7 83503 105,2 Kypr / Cyprus 4 82,9 26 100,9 30 98,1
Kypr / Cyprus 543 89,0 1921 107,4 2465 102,8 Lichtenstejnsko / Liechtenstein 3 97,0 14 94,1 17 94,6
Lichtenstejnsko / Liechtenstein 3 126,5 53 107,1 56 107,8 Litva / Lithuania 115 96,9 34 109,9 149 99,6
Litva / Lithuania 519 115,0 909 119,5 1428 117,8 R CYAEYE 95 121,0 78 124,0 172 122,3
Lotyssko / Latvia 427 120,1 985 120,9 1412 120,7 Madarsko / Hungary 771 97,6 257 101,8 1028 98,6
Madarsko / Hungary 3144 100,5 3414 109,0 6 559 104,8 Malta / Malta 1 89,1 10 114,1 11 112,2
Malta / Malta 144 91.1 1188 1071 1332 105,1 Némecko / Germany 22 682 102,5 3475 102,7 26 158 102,5
Némecko / Germany 90 794 106,0 24789 106,0 115 583 106,0 Nizozemsko / Netherlands 8518 98,7 2273 105,4 10 791 100,1
Nizozemsko / Netherlands 10 849 103,3 9 027 103,4 19 876 103,4 Portugalsko / Portugal 1265 95,7 471 94,4 1736 95,3
Norsko / Norway 9016 106,5 2973 109,2 11989 107,2 Rakousko / Austria 1761 104,5 3208 105,5 4 969 105,1
Portugalsko / Portugal 6 322 98,4 6 792 108,6 13114 103,4 Rumunsko / Romania 159 96,7 21 106,3 180 97,7
Rakousko / Austria 8 966 101,8 16 972 105,0 25938 103,9 Slovensko / Slovakia 610 95,2 213 104,3 824 97,4
Rumunsko / Romania 5 356 117,4 1496 112,7 6 852 116,4 Slovinsko / Slovenia 468 102,2 393 114,0 861 107,3
Slovensko / Slovakia 1479 105,6 1235 111,4 2713 108,1 Spanélsko / Spain 9611 102,4 8 070 107,2 17 681 104,6
Slovinsko / Slovenia 656 104,8 1528 107,4 2184 106,6 Svédsko / Sweden 5 404 99,6 1636 98,1 7 040 99,3
Spanélsko / Spain 45 709 98,9 39 685 111,3 85394 104,3 Pozn. / Note: Zdroj / Source: Eurostat
v tisicich / thous.
Svédsko / Sweden 13414 102,7 3370 102,6 16 785 102,7 x Neni k dispozici / Not available
: Ostatni hromadna ubytovaci zafizeni jsou ta, ktera nezahrnuji hotely ani podobna ubytovaci zafizent.
Svycarsko / Switzerland 7 707 101,6 8522 98,9 16 229 100,2 Other collective accommodation establishments: excluding hotels and similar accommodation establishments.
Pozn. / Note: v tisicich / thous. x Neni k dispozici / Not available Zdroj / Source: Eurostat
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ve vybranych zemich EU

Tab. 2.8.5 Pfenocovani v hotelech a podobnych ubytovacich zatizenich cestovniho ruchu

Overnight Stays in Hotels and Similar Accommodation Establishments of Tourism in Selected

EU Countries

Belgie / Belgium
Bulharsko / Bulgaria
Ceska republika / Czech Republic
Dansko / Denmark
Estonsko / Estonia
Finsko / Finland

Francie / France
Chorvatsko / Croatia
Island / Iceland

Italie / Italy

Kypr / Cyprus
Lichtenstejnsko / Liechtenstein
Litva / Lithuania

Lotyssko / Latvia
Madarsko / Hungary
Malta / Malta

Némecko / Germany
Nizozemsko / Netherlands
Norsko / Norway
Portugalsko / Portugal
Rakousko / Austria
Rumunsko / Romania
Slovensko / Slovakia
Slovinsko / Slovenia

Spanélsko / Spain

Pokracovani tabulky na ndsledujici strané / The table runs on the next page

Pocet prenocovani / Overnight Stays

Rezident
Residents
W
6 529 105,8
5167 113,6
9853 104,0
6 502 107,2
1117 108,9
11 655 101,9
135 149 103,7
2412 103,4
414 102,3
140 140 100,4
1155 86,7
5 137,1
1019 119,4
757 112,4
X X
319 908,6
189 392 105,3
17 891 102,0
14 304 105,2
13 437 97,5
23180 100,7
14 385 113,0
3744 104,2
2179 101,9
111 141 98,1

Nerezident(l
Non-residents

2ull 2o|1n10/|§)(;1 0
11 436 105,4
12 287 117,5
18 027 106,8

5371 110,2

3478 115,8

4711 109,6
67 171 102,5
18 054 106,1

1866 115,2

121378 108,8
12933 105,4
112 100,9

1818 120,4

2 069 115,8

8774 107,2

7210 102,1
51390 106,2

X X

4899 102,5
26 004 110,1
59 147 101,4

2982 11,1

3276 107,6

4006 107,8

175 457 114,0

Celkem
Total

2011 55010
17 966 105,5
17 454 116,3
27 880 105,8
11872 108,5
4 595 114,1
16 367 104,0
202 320 103,3
20 467 105,8
2 280 112,6
261518 104,1
14 088 103,6
117 102,0
2 837 120,0
2 826 114,9
X X
7 529 101,5
240 782 105,5
X X
19 203 104,5
39 440 105,5
82 327 101,2
17 367 112,6
7 020 105,8
6 185 105,7
286 598 107,3

Svédsko / Sweden
Svycarsko / Switzerland
Pozn. / Note:

v tisicich / thous.
x Neni k dispozici / Not available

EU Countries

Belgie / Belgium

Bulharsko / Bulgaria

Ceska republika / Czech Republic
Déansko / Denmark

Estonsko / Estonia

Finsko / Finland

Francie / France

Chorvatsko / Croatia

Island / Iceland

Italie / Italy

Kypr / Cyprus

Lichtenstejnsko / Liechtenstein
Litva / Lithuania

Lotyssko / Latvia

Pokracovani tabulky na ndsledujici strané / The table runs on the next page

Tab. 2.8.5 pokracovani / continues

Pocet prenocovani / Overnight Stays

Rezidentu
Residents

index

2011 5491172010

21458 102,3

15779 99,9

Nerezidentl
Non-residents

index
2011 551172010
6532 102,7
19708 96,5

Celkem
Total

index

2011 551172010

27 990 102,4

35 486 98,0

Zdroj / Source: Eurostat

Tab. 2.8.6 Pfenocovani v ostatnich hromadnych ubytovacich zafizenich cestovniho ruchu
ve vybranych zemich EU
Overnight Stays in Other Collective Accommodation Establishments of Tourism in Selected

Pocet pfenocovani / Overnight Stays

Rezidentl
Residents
201 20;";?;)(;10
8127 102,1
1063 101,7
8 957 98,8
12 218 101,0
534 113,2
2 825 100,8
142 137 101,2
1449 100,6
374 84,4
70 481 99,6
17 81,3
13 102,6
365 99,4
280 112,9

Nerezidentt
Non-residents

201 20?33310
5287 99,5
140 151,3
1398 94,1
4121 100,3
271 134,8
796 112,5
55792 101,7
17 335 106,8
518 110,5

56 627 105,5
180 99,6

36 93,9

65 105,7

188 149,5
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Celkem
Total

201 ZOI‘Ir!IC;g)(;1 0
13414 101,0
1202 105,8
10 355 98,2
16 339 100,8
805 119,6
3621 103,2
197 929 101,3
18784 106,3
892 97,8
127 107 102,1
197 97,7
50 96,0
430 100,3
468 125,2
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Tab. 2.8.6 pokracovani / continues

Pocet prenocovani / Overnight Stays

Rezidentl Nerezident( Celkem
Residents Non-residents Total
28 20i1n1ci§)(;1 0 2081 20i1n1c;§)(;1 0 2084 20i1n1c;;)(;1 0
Madarsko / Hungary X X 1146 X X X
Némecko / Germany 86 548 100,8 11 692 103,7 98 240 101,1
Nizozemsko / Netherlands 39739 98,0 X X X X
Norsko / Norway 6 926 98,3 2 945 95,0 9871 97,3
Portugalsko / Portugal 5561 94,8 1856 104,4 7 418 97,0
Rakousko / Austria 8513 102,2 14 500 101,6 23013 101,8
Rumunsko / Romania 527 95,5 85 103,9 612 96,6
Slovensko / Slovakia 2 681 92,5 714 101,1 3395 94,2
Slovinsko / Slovenia 1575 98,1 1101 114,0 2676 104,1
Spanélsko / Spain 38 947 101,7 63914 107,5 102 861 105,3
Svédsko / Sweden 15 620 99,2 43812 99,8 20433 99,4
Pozn. / Note: Zdroj / Source: Eurostat

v tisicich / thous.

x Neni k dispozici / Not available

Ostatni hromadna ubytovaci zafizeni jsou ta, kterd nezahrnuji hotely ani podobna ubytovaci zarizeni.

Noc (prfenocovani) stravena rezidentem nebo nerezidentem je kaZzda noc, kterou host skutecné stravi (ve
spanku nebo bdélém stavu) v hromadném ubytovacim zafizeni nebo zde ma na danou noc rezervované
ubytovani (jeholjeji fyzicka pritomnost neni nutna).

Other collective accommodation establishments: excluding hotels and similar accommodation establishments
Night (overnight stay) is each night spent by the resident or non-resident, which guest actually spends
(sleeping or wakeful) in any collective accommodation establishment o if he/she has made booking of the
accommodation (his/her attendance in the apartment is not necessary).
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Tab. 2.8.7 Delsi cesty* rezident Ceské republiky v tuzemsku a do zahrani¢i Graf 2.8.1 Celkovy pocet tuzemskych a zahrani¢nich delsich turistickych cest (4 a vice pfenocovani)
Long Tourism Trips* of Czech Residents in CR and Abroad rezidentl vybranych zemi EU v roce 2011 (v tisicich) / Total Number of Long Tourism Trips
(4 Nights and More) of Residents of Selected EU Countries in 2011 (thous.)

2004 2005 2006 2007 2008 2009 2010 2011

110 000 Zdroj / Source: Eurostat
Belgie / Belgium 6 580 6983 7715 6 648 6 865 7 357 7 022 7 585
Bulharsko / Bulgaria X X X X X 2476 2993 2 458
Ceska republika / Czech Republic 10 340 9 583 9942 8933 9433 9906 10453 11475

100 000

Dénsko / Denmark 5195 4430 5064 5895 5991 X X 7 549
Estonsko / Estonia 265 246 292 279 409 423 485 687
Finsko / Finland 6 051 6 200 6 443 6 620 6 698 6 789 7 315 8 331
90 000
Francie / France 79198 81071 84224 83136 85331 102322 95285 98116
Chorvatsko / Croatia X 1799 X X 2 967 3164 3335 3181
Irsko / Ireland 3695 3937 4298 4790 5 856 5817 5080 X
Italie / Italy 36034 37137 40057 41134 40336 41378 39349 X
Kypr / Cyprus 422 488 688 708 817 891 897 921
Litva / Lithuania X 927 1079 1090 1196 1395 1061 1214
Lotyssko / Latvia 525 X 759 909 867 944 832 909
Lucembursko / Luxembourg 638 681 725 680 705 755 820 811 40 000 [
Madarsko / Hungary X 5457 7 115 6711 7742 7 144 6 060 5759
Némecko / Germany 116 018 103947 113686 105431 99533 103823 105907 107 023
Nizozemsko / Netherlands 18027 18475 18048 18385 18384 19320 19078 19247 30 000
Norsko / Norway 5 655 6 006 6 064 6 180 5808 7134 6 849 7473
Polsko / Poland 18980 16639 16522 17808 17687 17 165 16 025 X
Portugalsko / Portugal 3566 4165 3936 3663 3438 3443 4326 3561 20 000
Rakousko / Austria 8023 7 841 7 468 8745 8 685 8569 9284 8851
Rumunsko / Romania X 4249 3 857 3387 5402 5474 5420 5165
Recko / Greece 4593 7 022 8 634 8578 8522 7934 7720 X
10 000 B
Slovensko / Slovakia 4 806 4509 4200 4 555 4 886 4653 4347 3856
Slovinsko / Slovenia 1527 1535 1642 1807 1665 1584 1697 1790
Spojené kralovstvi / UK 71700 66000 66420 61821 72087 70889 69060 X I I I I
; ) I - [ B B B [ |
Spanélsko / Spain 23074 23762 38394 39599 40180 39282 39567 40895
QLE0BTLO¥OXNOCOC|VU 5200 TT OO HNOYOC 0T 0.8 O® QOB OT O QONO®
. o3 ¥ 5 =5 ¥s¥5¥cErueS2¥s E'EﬁSﬁmﬁEﬁE%‘,m%‘,'E%‘,E%‘.E%‘,%%%%Q%%
Svédsko / Sweden X X x 12781 12622 13380 12393 14950 g'&smgaﬁégeSBE%%9¥%’§§3§‘5358’828333 gg_gggg_gzgg;)sgo
EE_JQ_QJQOCJGJEP&% o U"s IQE=U336¥<?6EOBQ>QLLU—_> ZZEO
m > 17 = © O o) wm N
Pozn. | Note: v tisicich / thous. Zdroj / Source: Eurostat 2° 8T ozouw a - = % g=T 8 G < t S2ERRY -é
x Neni k dispozici | Not available < g 33 zz Cs
*Cesta za Ucelem traveni volného Casu a rekreace, k rpi které osoba alespori 4x za sebou prenocovala mimo Y

své obvyklé prostiedi / *Trip for the purpose of spending leisure time and recreation, where a person at least
4x in a row has stayed overnight outside of his/her usula environment
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MEZINARODNI SPOLUPRACE
INTERNATIONAL COOPERATION

Mezinarodni organizace

Odbor cestovniho ruchu je zapojen do ¢innosti mnoha mezina-
rodnich organizaci pusobicich v oblasti cestovniho ruchu. Jedna
se pfevazné o ¢lenstvi v Poradnim vyboru pro cestovni ruch
Evropské komise (TAC), Svétové organizaci cestovniho ruchu
(UNWTO) a Organizaci pro hospodaiskou spolupraci a rozvoj
(OECD). V ¢ervnu roku 2011 pfevzala Ceska republika ro¢ni pied-
sednictvi v uskupeni zemi Visegradské ctyrky (V4). V oblasti ces-
tovniho ruchu byly realizovany marketingové propagacni aktivity
na zdmofrskych trzich v rdmci uskupeni ,, European Quartet - One
Melody”. Program ¢innosti Svétové organizace cestovniho ruchu
byl v roce 2011 v souladu s iniciativami nové evropské politiky
cestovniho ruchu se zaméfrenim na podporu konkurenceschop-
ného a udrzitelného rozvoje cestovniho ruchu.

International Organisations

Department of Tourism is involved in the activities of many
international organisations working in tourism. This includes

a membership in the Tourism Advisory Council (TAC), UN World
Tourism Organisation (UNWTO) and Organisation for Economic
Co-operation and Development (OECD). In June 2011 the Czech
Republic took the annual presidency in the association of Vise-
grad Four countries (V4). Various promotional and marketing
activities related to tourism were performed on overseas markets
under the V4 organisation of “European Quartet — One Melody"”.
The 2011 programme of UNWTO's activities was performed in
accordance with the initiatives of new European tourism policy,
focusing on the support of competitive and sustainable develop-
ment in tourism.
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PRINOS NOVYCH MOZNOSTI SPOLUPRACE

A PREZENTACE CR NA VZDALENEJSICH

ZAHRANICNICH TRZICH

Ministerstvo pro mistni rozvoj CR
(odbor cestovniho ruchu) napliiuje
clenstvi v téchto mezinarodnich
organizacich:

e UNWTO

e OECD

e Evropska komise (TAC)
e V4

e SEI

O svétova organizace cestovniho
ruchu (UNWTO) Svétova organizace
cestovniho ruchu (UN World Tourism
Organization — UNWTO) je mezinarodni
mezivladni organizaci na poli svétového
cestovniho ruchu. PIni funkci globalniho
féra pro problematiku tvorby politiky
cestovniho ruchu a zaroven praktického
zdroje know-how v této oblasti. UNWTO
hraje Ustfedni roli pfi podpofe rozvoje
zodpovédného, udrziteIného a dostup-
ného cestovného ruchu ve svété s ohle-
dem na zajmy rozvojovych zemi. Jednim
z hlavnich cila je prispivat k upevriovani
spolecenskych a kulturnich kontakt0
mezi narody, posilovani miru a zmirfio-
vani chudoby ve svété. Ceska republika
pUsobi pfevazné v ramci regionalni
Komise pro Evropu a v letech 2008-2011
ve Vyboru pro statistiku a satelitni ucet
cestovniho ruchu.

V roce 2011 probéhla rfada jednani,
seminafl a konferenci organizovanych
UNWTO, z nichZ nejdllezitéjsi pro Ceskou
republiku byla zasedani regionalni komise
pro Evropu. V rdmci uskutecnénych jed-
nani organizovanych UNWTO byly stano-
veny strategické cile, které jsou shodné
s prioritami Evropské komise v oblasti
politiky cestovniho ruchu. UNWTO
predstavilo dlouhodobou predikci vyvoje
cestovniho ruchu do roku 2030 (Tourism

924

The Ministry for Regional Development
CR (Department of Tourism) is a member
of the following international
organisations:

e UNWTO

e OECD

e European Commission (TAC)
e V4

e SEI

© world Tourism Organisation
(UNWTO) UN World Tourism Organi-
zation - UNWTO is an international
non-governmental organisation working
in the field of global tourism. It fulfils the
function of a global forum for developing
tourism policies and a source of practi-
cal know-how in this area. UNWTO plays
a central part in the support of develo-
ping responsible, sustainable and acces-
sible tourism in the world with respect
to the interests of developing countries.
One of the main goals is to contribute to
strengthening of social and cultural con-
tact between nations, promoting peace
and reduction of poverty in the world.
Czech Republic is active mainly under
the Regional Committee for Europe and
between 2008-2011 also in the Commit-
tee for Statistics and Tourism Satellite
Account.

A number of meetings, seminars and
conferences organised by UNWTO were
held in 2011. The most important one
for the Czech Republic was the assem-
bly of Regional Committee for Europe.
Meetings, organised by UNWTO defined
a set of strategic goals that match the
priorities of the European Commission
in tourism policy. UNWTO presented its
long-term prediction of tourism develop-
ment until 2030 (Tourism Towards 2030),

Towards 2030), ktera by méla poskytnout
doporuceni o budoucim vyvoji cestov-
niho ruchu a méla by pomoci ¢lenskym
statam pti tvorbé dlouhodobych strategii.
Odbor cestovniho ruchu navrzené akti-
vity a priority zacleriuje do pfipravované
statni politiky cestovniho ruchu na ob-
dobi 2014-2020. Zakladni dva strate-
gické cile jsou — konkurenceschopnost

a udrzitelnost:

strategicky cil A: zlepsovani konkuren-
ceschopnosti nabidky cestovniho ruchu
¢lenskych zemi a zdokonaleni manage-
mentu a marketingu cestovniho ruchu
¢lenskych stata

strategicky cil B: rozvoj cestovniho ru-
chu pfi respektovani udrzitelnosti, zvyseni
pfinosu cestovniho ruchu pro narodni
hospodafstvi ¢lenskych zemi

Vice informace o UNWTO:
www.unwto.org

(2] Organizace pro ekonomickou
spolupraci a rozvoj (OECD) je prestizni
ekonomickou organizaci sdruzujici eko-
nomicky nejvyspélejsi staty svéta se sidlem
v Pafizi. Ceska republika je ¢lenem a z4-
stupci MMR CR se U¢astni pravidelnych
jednani Vyboru pro cestovni ruch (Tourism
Committee).

Cinnost Vyboru pro cestovni ruch
se zaméruje predeviim na vyménu
zkusenosti pfi tvorbé narodnich politik,
koncepci a strategickych dokumentu
v oblasti cestovniho ruchu; pfispiva
k analyzovani makroekonomickych efekta
prostiednictvim podpory vyvoje Satelit-
niho uctu cestovniho ruchu a vyznamné se
podili na uznani celého odvétvi cestov-
niho ruchu jako silného hospodarského
sektoru v mezinarodnim méfitku. Rovnéz

which should provide recommendations
on the future development of tourism
and should help the member countries

in developing their long-term strategies.
The Department of Tourism includes the
proposed activities and priorities under
its prepared state tourism policy for
2014-2020. There are two basic strategic
goals — competitiveness and sustainability:

strategic goal A: enhancing the compe-
titiveness of the tourism offer of member
countries, improvement of management
and marketing in member states’ tourism.
strategic goal B: development of tourism
with respect to sustainability, enhancing
the contribution of tourism to the na-
tional economy of the member countries

More information about UNWTO:
www.unwto.org

(2] Organisation for Economic
Co-operation and Development
(OECD) The Organisation for Economic
Co-operation and Development (OECD)
is a prestigious economic organisation
associating the economically most
advanced countries of the world, and

is based in Paris. The Czech Republic is
a member and representatives of Ministry
for Regional Development CR take part
in regular meetings of the Tourism
Committee.

The work of the Tourism Committee
focuses mainly on exchange of experience
in developing national policies, concepts
and strategic documents in tourism; it
contributes to analysing macro-economic
effects through supporting the develop-
ment of Satellite Tourism Accounts and
significantly participates also in the ac-
knowledgement of the entire tourism in-

iniciuje nebo se podili na zpracovani celé
rady projektd, které svym charakterem
souvisi s cestovnim ruchem nebo statis-
tikou cestovniho ruchu.

Hlavni priority Vyboru pro cestovni ruch
jsou vzdy definovany v Programu préace
a rozpoctu na kazdé dva roky, pficemz
v soucasné dobé je tento Program platny
na obdobi 2011-2012. Hlavni priority
vyboru jsou pro toto obdobi tyto:

¢ Evaluace a méreni konkurenceschop-
nosti cestovniho ruchu

¢ Publikace ,OECD Tourism trends and
policies”

e Zelené inovace ve sluzbach cestovniho
ruchu

e Liberalizace ve sluzbach cestovniho
ruchu

¢ Tematické studie cestovniho ruchu
a politik cestovniho ruchu na narodni
a lokalni urovni

V roce 2011 probihala dllezita jedna-

ni a bylo zahajeno dle hlavnich priorit
Vyboru nékolik vyznamnych projektd,
do kterych se aktivné Ceska republika za-
pojila. Cilem téchto aktivit je zkvalitnéni
evaluace a méreni konkurenceschopnosti
cestovniho ruchu, a to projektu, ktery se
vénuje tvorbé indikatorl cestovniho ru-
chu a aktivité vénované tvorbé publikace
»OECD Tourism trend a policies” s plano-
vanym vydanim v roce 2012.

Informace o ¢innosti vyboru pro cestovni
ruch: www.oecd.org/cfeltourism

(3] Spoluprace v ramci EU

Ceska republika se pravidelné ucastni
zasedani Poradniho vyboru pro cestovni
ruch (Tourism Advisory Committee —
TACQ), kde probiha vzajemna spoluprace
¢lenskych stata Evropské unie v oblasti

dustry as a strong economic sector in the
international perspective. It also initiates
or takes part in performing a range of
projects that relate to tourism or tourism
statistics.

The key priorities of the Tourism Com-
mittee are always defined in the Pro-
gramme of Work and budget for the next
two years; the current Programme relates
to 2011-2012. The key priorities of the
Committee are:

e Evaluation and measuring of
competitiveness in tourism

® Publication of “OECD Tourism trends
and policies”

e Green innovations in tourism services

e Liberalisation in tourism services

e Topical tourism studies and tourism
policies on national and local level

Year 2011 was characterised by im-
portant meetings, with the launching of
several significant projects upon the Com-
mittee’s key priorities and Czech Republic
was actively involved in them. The aim of
these activities is to improve the evalua-
tion and measuring of competitiveness of
tourism through a project that focuses on
developing tourism indicators and work
on a new publication of “OECD Tourism
trends and policies” with planned publica-
tion in 2012.

Information about the activities of the
Tourism Committee: www.oecd.org/cfe/
tourism

(3) Co-operation within the EU

The Czech Republic regularly participates
in the Tourism Advisory Committee —
TAC, where the member states collabo-
rate towards developments in tourism, all
under the patronage of the Directorate
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CONTRIBUTION OF THE NEW POSSIBILITIES IN
THE FIELD OF COOPERATION AND PROMOTION
OF THE CZECH REPUBLIC IN THE DISTANT
FOREIGN MARKTETS

cestovniho ruchu pod gesci Generalniho
feditelstvi pro podnikani a pramysl (DG
Enterprise and Industry).

Odbor cestovniho ruchu je aktivné
zapojen do aktivit Evropské komise
v oblasti cestovniho ruchu, které plynou
ze sdéleni Evropské komise o nové evrop-
ské politice cestovniho ruchu pfijatého
dne 30. ¢ervna 2010.

Mezi hlavni aktivity, do kterych je
Ceska republika zapojena, patFi soutéz
na podporu rozvoje udrzitelného rozvoje
cestovniho ruchu - EDEN, projekt Calypso
a tvorba evropské znacky kvality.

Dalsi informace o TAC:
http:/lec.europa.eulenterprise/services/
tourism/index_en.htm

O visegradska étyika (V4)
Ceska republika pfedseda od poloviny
roku 2011 do poloviny roku 2012 usku-
peni stat Visegradské ctyky (V4 — Ceska
republika, Madarsko, Polsko a Slovensko),
které bude symbolicky zavrSeno slavnost-
nim podpisem Protokolu o spolupraci
v oblasti cestovniho ruchu na pocatku
roku 2012. Obsahem Protokolu jsou mar-
ketingové aktivity, které odrazi priority
uskupeni V4 v daném roce. V protokolu se
zemé Visegradské ctyrky zavazuji spolu-
pracovat v ramci marketingovych aktivit
na vzdalenych trzich, kde se propaguji
pod heslem , European Quartet — One
melody”. V roce 2011 se na spole¢nych ak-
cich (veletrhy, roadshow, workshopy, atd.)
propagovaly zemé V4 v sedmi destinacich.
Ke Spojenym statam, asijské ¢asti Ruska
a stfedoasijskym zemim, Japonsku, Brazi-
lii, Indii a Ciné nové pFibyl Tchaj-wan.

Vice informaci spolecné s materialy o re-
gionu zemi V4 je k dispozici na webovém
portdlu www.european-quartet.com.
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General for Enterprise and Industry.

The Department of Tourism is acti-
vely involved in EU activities relating to
tourism, which issue from the EC advice
on the new European Policy in Tourism,
accepted on June 30, 2010.

The key activities where the Czech
Republic is involved include a competition
supporting sustainable development in
tourism — EDEN, Calypso project, and de-
veloping of the European quality brand.

More information on TAC:
http:/lec.europa.eulenterprise/services/
tourism/index_en.htm

o Visegrad Four (V4)
From the second half of 2011 to mid 2012
the Czech Republic presided over the
Visegrad Four (V4 — Czech Republic, Hun-
gary, Poland, Slovakia), which was symbo-
lically concluded by a ceremonial signing
of a Protocol on Co-operation in Tourism
that took place early in 2012. The Protocol
contains marketing activities reflecting
the priorities of V4 in the given year. The
V4 countries undertake to collaborate in
marketing activities performed in distant
markets where they are promoted as
“European Quartet - One Melody”. In
2011 the V4 countries jointly participated
in various events (trade fairs, road shows,
workshops, etc.), promoting the V4 coun-
tries in seven destinations: USA, the Asian
part of Russia, Central Asian countries,
Japan, Brazil, India, China, and newly also
Taiwan.

More information along with
documents on the V4 region can be found
on: www.european-quartet.com.

e Central European Initiative (CEI)
The Central European Initiative — CEI/SEI -
is the largest and also the oldest associa-

e Stfedoevropska iniciativa (CEI)
Stfedoevropska iniciativa (Central
European Initiative — CEI/SEI) je nejvétsi
a zaroven i nejstarsi sdruzeni, které se
zamérfuje zejména na rozvoj spolupréace
¢lenskych zemi Evropské unie a pod-
pory ne¢lenskych zemi pfi jejich zacle-
fovani do procesu evropské integrace
a ke zlepseni jejich pfistupu k Evropské
unii. Napomaha tedy tak k procesu jejich
transformace, jakoz i rozvoji regionalni
spoluprace v fadé oblasti. Stredoevropska
iniciativa pracuje v podminkéch vzajem-
ného pochopeni a souladu prostrednic-
tvim pfiprav, zajistovani a hodnoceni
narodnich i mezinarodnich projektld a je
také zamérena na posilovani soudrznosti
a solidarity v Evropé a Usili vyhnout se
vzniku novych délicich ¢ar na kontinentu.
V soucasnosti tvofi CEl osmnact statd.
Ministerstvo pro mistni rozvoj CR spolu
s Ministerstvem zahrani¢nich véci CR,
které je za Ceskou republiku hlavnim
gestorem a plati dobrovolné prispévky
do fond, se pravidelné ucastni jednani
v rdmci ,sité expertt — workingroups”.
K informovani siroké verejnosti slouzi
. CEl Newsletter” vydavany vykonnym
sekretariatem SEl v Terstu. CEl Newsletter,
jakoZz i dalsi informace, jsou dostupné na:
www.ceinet.org

Mezinarodni smlouvy v oblasti
cestovniho ruchu

Na zékladé usneseni vliady Ceské republiky
¢. 131 z roku 2004 eviduje Ministerstvo
pro mistni rozvoj CR jiz 40 mezinarod-
nich smluv, z toho 22 smluv uzavienych
od roku 1993. Nékteré z puvodnich smluv
se povedlo jiz zaktualizovat a ptizpUso-
bit novym podminkam (napt. Bulharsko,
Chorvatsko, Rusko, atd). Na zdkladé do-
poruceni Ministerstva zahrani¢nich véci CR

tion that focuses mainly on developing
co-operation between EU member
countries and support of non-member
countries in their involvement in the pro-
cess of European integration and towards
the improvement of their approach to
the EU. It thus aids the process of their
transformation as well as development of
regional co-operation in many areas. The
Central European Initiative works in the
conditions of mutual understanding and
harmony through preparation, implemen-
tation and evaluation of national and
international projects, and focuses also on
the support of cohesion and solidarity in
Europe, and the effort to avoid new divi-
sion lines forming on the continent. The
CEl currently has 18 member states. The
Ministry for Regional Development CR
together with Ministry of Foreign Affairs
CR, which is the main guarantor for the
Czech Republic and pays voluntary contri-
butions to funds, regularly meet as part of
the “expert network — working groups”.
The interested public is informed via
the “CEl Newsleter” that is published
by the CEl executive secretary in
Trieste. The CEl Newsletter, as well
as other information, is available on:
www.ceinet.org

International agreements in tourism
Upon Decree of the Government of the
Czech Republic No 131 dated 2004 the
Ministry for Regional Development CR
records 40 international agreements, of
which 22 agreements were made after
1993. Some of the original agreements
have already been updated and adjusted
to the new conditions (e.g. with Bulgaria,
Croatia, Russia, etc.). Upon a recommen-
dation of the Ministry of Foreign Affairs
CR the trend should focus more on inter-

by se mélo upustit od uzavirani mezivlad-
nich smluv a vice se orientovat na smlouvy
meziresortni.

Na zakladé téchto dokumentu jsou
ve vétsiné pripadl vytvareny pracovni
skupiny, které se schazi jednou za dva
roky a jednaji stfidavé v danych zemich
a stanovuji pracovni program na uréené
obdobi.

Za rok 2011 uzavielo Ministerstvo pro
mistni rozvoj CR dvé smlouvy o spolupraci
v oblasti cestovniho ruchu, a to s Mini-
sterstvem hospodarstvi Chilské repub-
liky a s Ministerstvem sportu a turismu
Republiky Kazachstan V roce 2011 rovnéz
vstoupila v platnost Smlouva mezi vlddou
Ceské republiky a viddou Recké republiky
o spolupraci v oblasti cestovniho ruchu,
kterd byla uzaviena jiz v r. 2006 Athénach.

Hlavnim dlvodem pro sjednani mezi-
narodnich mezirezortnich smluv je snaha
0 zvyseni vymeény turistd a podpora spo-
luprace v oblasti cestovniho ruchu mezi
smluvnimi stranami. Tyto smlouvy nemaji
pfimy dopad do statniho rozpoctu.

Do budoucna Odbor cestovniho ruchu
predpoklada uzavieni nasledujicich
meziresortnich smluv: s Ministerstvem
turismu a femesel Marockého kralovstvi
(pripraveno k podpisu), s Ministerstvem
cestovniho ruchu Brazilské federativni
republiky (pfipraveno k podpisu),

s Ministerstvem kultury a cestovniho
ruchu AzerbajdZanu a s Ministerstvem
cestovniho ruchu Malajské federace

a s Albanskou republikou (v jednani).

Problematika turistickych
(kratkodobych) viz

Na zékladé opatfeni z usneseni vlady CR

¢. 119 z roku 2010, tykajiciho se ,Zmény
politiky turistickych viz”, inicioval ministr
pro mistni rozvoj CR vznik pracovni skupiny

departmental agreements rather than
intergovernmental ones.

These documents usually lead to setting
up working groups that meet once in
two years, in various destinations of the
member countries, and working towards
the defining of the programme for the
relevant period.

In 2011 the Ministry for Regional De-
velopment CR signed two agreements on
co-operation in tourism — with the Minis-
try of Economics of Chile and Ministry of
Sports and Tourism of Kazakhstan. An
agreement between the government of
the Czech Republic and Greece, about
co-operation in tourism also came into
force in 2011 (made in Athens in 2006).

The main reason for negotiating inter-
national interdepartmental agreements
is the effort to increase tourist exchange
and support of collaboration in tourism
between the agreeing parties. These
agreements have no direct impact on the
national budget.

For the future the Department of
Tourism expects to make the following
interdepartmental agreements: with Mi-
nistry of Tourism and Crafts of the King-
dom of Morocco (ready for signing), with
Ministry of Tourism of Brazilian Federa-
tive Republic (ready for signing), Ministry
of Culture and Tourism of Azerbaijan,
Ministry of Tourism of Malaysian Federa-
tion, and with Republic of Albania (under
negotiation).

The issue of tourist (short-term) visas
Upon a measure stipulated in Czech
Republic Governmental Decree No 119
from 2010 relating to “Change of tour-
ist visa policy” the Minister of Regional
Development initiated the establishing of
a working group consisting of representa-
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slozené déle ze zastupct Ministerstva
zahrani¢nich véci CR a Ministerstva vnitra
CR. Zu&astnéné strany (MZV, MV a MMR)
délaji spole¢né maximum pro to, aby
vizova politika vedla ke zjednoduseni
procedur pfi ziskavani kratkodobych viz

a akreditaci pfi zachovani bezpec¢nost-
nich standardd Schengenského prostoru.
Viza i akreditace jsou vyddvany v souladu
s ¢ldnkem 45 ,Vizového kodexu”. Pracov-
ni skupina se zabyva pribézné jednotli-
vymi problémy z této oblasti a minimalné
jedenkrat do roka se schazi pod vedenim
naméstka ministra pro cestovni ruch.

Na podzim roku 2011 pofréadal navic odbor
cestovniho ruchu spole¢né s agenturou
MADI na jejim veletrhu ,Vizovy seminar”
s mezinarodni Ucasti, kde vystoupili nejen
zastupci statnich orgdnd, ale i podnikatel-
skych subjektd.

Uéast Ministerstva pro mistni rozvoj
CR v mezivladnich komisich
Na zadkladé mezivladnich ¢i meziresortnich
smluv o ekonomické spolupréaci mezi Ces-
kou republikou a dalsimi zemémi (Ruska
federace, Ukrajina, Kazachstan, Uzbekis-
tan, Moldavie, Bé&lorusko, Srbsko, Cerna
hora, Albéanie, Indie a Brazilie), které spa-
daji do gesce Ministerstva primyslu a ob-
chodu CR, se konaji zasedani spole¢nych
organl pro ekonomickou spolupraci (dale
jen ,smisené komise”). NapIni smisenych
komisi je jednani o rozvoji vzajemnych
ekonomickych a obchodnich vztahd, pod-
pora novych pfilezitosti rozvoje ekono-
mické a obchodni spoluprace a predevsim
projednavani namétu a konkrétnich
projektl spoluprace mezi podnikatelskymi
subjekty obou stran.

Ministerstvo pro mistni rozvoj CR (od-
bor cestovniho ruchu) se ucastni jednani
v pracovnich skupinach za oblast ces-

tives of Ministry of Foreign Affairs CR

and Ministry of Interior CR. The involved
parties (MFA, Ml and MRD) all together
do their best in order to simplify proce-
dures under the policy of short-term visa
and accreditation while preserving EU and
Schengen security standards. Visas and
accreditations are issued in accordance
with Article 45 of the “Visa Codex”. The
working group continuously focuses on
individual problems in this area, meeting
not more than once per year under the
leadership of the Ministerial Secretary for
Tourism. In autumn 2011 the Department
of Tourism, together with the MADI agen-
cy, held an international “Visa Seminar”
at MADI's trade fair with speakers from
among representatives of state authori-
ties and business subjects.

Involvement of the Ministry for
Regional Development CR in
intergovernmental committees
Intergovernmental or interdepartmental
agreements on economic co-operation
between the Czech Republic and other
countries (Russian Federation, Ukraine,
Kazakhstan, Uzbekistan, Moldova,
Belarus, Serbia, Montenegro, Albania,
India and Brazil), which belong under the
competence of the Ministry of Industry
and Trade CR, take place at the meetings
of common bodies for economic co-oper-
ation (further as “common committees”).
The scope of activity of the common
committees is to negotiate development
of mutual economic and trade relations,
support of new opportunities for develop-
ment of economic and trade co-operation,
and mainly discussion about ideas and
suggestions as well as specific collabora-
tion projects between the business enti-
ties of both parties.
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tovniho ruchu. Prostfednictvim téchto
jednani se domlouvaji konkrétni aktivity:
ucasti na veletrzich, pofadani studijnich
cest, sjedndvani expertnich jednani v re-
gionech, ¢i poradani seminarud k jednot-
livym problematikdm tykajici se cestov-
niho ruchu. Nedilnou soucasti skupiny
jsou i podnikatelské mise, které mohou
napomoci zacinajicim ¢eskym subjektdm
snadnéji vstoupit do zajmového teritoria
a prezentovat tak své obchodni moznosti
pro danou destinaci. V neposledni fadé
tyto pracovni skupiny usnadriuji navazo-
vat nové a rozvijeji jiz existujici kontakty
se zahrani¢nimi obchodnimi partnery

a resorty puUsobici v cestovnim ruchu.

Memorandum ADS

Memorandum o porozuméni ve vécech
vizovych a s tim spojenych zaleZitosti
tykajicich se turistickych skupin z Cinské
lidové republiky (Memorandum ADS),
bylo uzavieno ve snaze pomoci organizo-
vanym skupinam cestovat z Ciny do st&t(
Evropské unie. Tyto cesty musi probihat
prostiednictvim registrovanych cestovnich
kancelafi a turisté se musi pohybovat

v souladu s pfedem stanovenym cestov-
nim programem. Ministerstvo pro mistni
rozvoj CR uzavird s ¢eskymi cestovnimi
kancelaremi, ¢i agenturami smlouvy

0 zajisténi pInéni zdvazkud vyplyvajicich

z Memoranda ADS a nasledné vydava ak-
tualizovany seznam subjektd, se kterymi
je smlouva uzaviena. V soucasné dobé
MMR CR vede na seznamu 128 cestovnich
kancelari a agentur.

Vydani a aktualizace odborné
publikace ,,Cestovni ruch.
Vykladovy slovnik”

Ministerstvo pro mistni rozvoj CR v roce
2011 iniciovalo vydani odborné publi-

The Ministry for Regional Develop-
ment CR — Department of Tourism, par-
ticipates in working groups relating to
tourism. Specific activities are negotiated
through these meetings: participation in
trade fairs, organisation of study tours,
expert meetings in regions, or seminars
on individual issues relating to tourism.
A key part of the group are trade mis-
sions that may help new Czech subjects
to more easily enter the territory of
their interest and present their business
opportunities for the given destinations.
These working groups also facilitate the
development of new and existing con-
tacts with foreign business partners and
departments active in tourism.

ADS Memorandum

A memorandum of understanding in

visa and related issues regarding tourist
groups from the People’s Republic of
China (ADS Memorandum) was made in
order to support organised group travel
from China to EU states. These trips must
be organised through registered travel
bureaus and tourists must adhere to the
pre-defined and agreed tour programme.
The Ministry for Regional Development
CR makes agreements with Czech travel
bureaus and agencies on the provision

of performing obligations based on the
ADS Memorandum, and issues an up-
dated list of subjects that have concluded
this agreement. Ministry for Regional
Development CR currently lists 128 such
travel agencies and bureaus.

Publication and updating of the
expert publication “Tourism.
Explanatory dictionary”

In 2011 the Ministry for Regional De-
velopment CR initiated the publication

kace ,Cestovni ruch. Vykladovy slovnik”
autort Prof. RNDr. Josefa Zelenky, CSc.
a Ing. Martiny Paskové, PhD. Hlavnim dua-
vodem prepracovani slovniku byla aktua-
lizace pojmu a statistickych udajd v oblasti
cestovniho ruchu po 10 letech.

Tato publikace je v prodeji na pultech
nakladatelstvi Linde.

Prestizni soutéz European Destination
of Excellence - EDEN 2011

Ceska republika se jiz potfeti zapojila
do prestizniho evropského projektu
European Destination of Excellence
(EDEN). Jde o soutéz, jejimz cilem je
zviditeInéni méné zndmych turistickych
lokalit, které prosazuji orientaci

na udrzitelny rozvoj cestovniho ruchu.
Tematické zaméreni soutéze v gesci
Evropské komise v roce 2011 bylo
cileno na obnovu hmotného dédictvi
(Regeneration of Physical Sites).

Do soutéze se prihlasilo celkem 26 des-
tinaci z celé Ceské republiky a z vybranych
péti finalista zvitézila turisticka destinace
Slovacko. Tato lokalita rozviji ekonomicky,
socidlné a ekologicky udrzitelny cestovni
ruch a prosazuje i aktivity k zdchrané
hmotného dédictvi. Nejvyznamné;si
zachranou technické pamatky v této des-
tinaci byl Batlv kandl, ktery predstavuje
jeden z nejoblibenéjsich turistickych
cild Vychodni Moravy. Atraktivni pro
navstévniky je zejména dokoncena
cyklostezka po jeho brezich v celkové
délce 80 km z Kroméfize az do mésta
Hodonina.

Vice informaci na:
www.kudyznudy.cz/EDEN.

of “Tourism. Explanatory dictionary”
as an expert publication by the au-
thors Prof. RNDr. Josef Zelenk, CSc. and
Ing. Martina Paskova, PhD. The main
reason for amending the dictionary was
the updating of some terms and statistical
data in tourism after 10 years.

This publication is available from Linde
publishing.

Prestigious competition European
Destination of Excellence - EDEN 2011
For the third time the Czech Republic took
part in the prestigious European project
entitled European Destination of Excel-
lence (EDEN). This competition aims to
highlight some of the less-known tourist
destinations that focus on sustainable
development of tourism. The focus of the
competition, held under the auspices of
European Commission, was on Regenera-
tion of Physical Sites in 2011.

A total of 26 destinations from all over
the Czech Republic enrolled in the compe-
tition, with five selected finalists and the
winning Moravian Slovakia as a tourist
destination (Destination Slovacko). Des-
tination Slovacko develops economically,
socially and environmentally sustainable
tourism and promotes activities towards
the rescue of physical heritage. The
leading rescue project was the restoration
of the Bata Canal, which represents one
of the most popular tourist destinations
in East Moravia. Visitors also enjoy the
attractive cycle way along its banks with
a total length of 80 km, linking Kroméfiz
with Hodonin.

More information on
www.kudyznudy.cz/EDEN.
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four

PROGRAMOVE FINANCOVANI

4.1 NARODNI PROGRAM PODPORY
CESTOVNIHO RUCHU

Cestovni ruch je dllezitym odvétvim narodniho hospodarstvi
Ceské republiky, které patfi do sektoru sluzeb, a tietim nejddle-
2itéjSim hospodarskym odvétvim v Evropské unii. Nevyuzity po-
tencidl rozvoje cestovniho ruchu proto do budoucna predstavuje
znacny rozvojovy potencial tohoto sektoru narodniho hospodaf-
stvi. Odolnost cestovniho ruchu vudi krizi je obecné pozitivni a je
tfeba si uvédomit, Ze cestovni ruch, zvlasté socialni cestovni ruch,
muze mnoha spole¢enstvim zajistit cestu k Uniku z nedostate¢-
ného rastu a krize.

Vzhledem k vyznamu odvétvi cestovniho ruchu a jeho
dopadlm na regionalni rozvoj, trh prace, malé a stfedni pod-
nikdni, obchod, kulturu, dopravu, zivotni prostfedi, zdravotnictvi,
diverzifikaci ¢innosti ve venkovském prostoru a infrastrukturu
a jeho citlivosti k vnéjsim zdsah(m je snahou Ministerstva
pro mistni rozvoj CR vytvofit odpovidajici podminky pro jeho
udrzitelny rozvoj. MMR CR se v letech 2010-2013 zamé&fuje
prostiednictvim realizace systémového finan¢niho nastroje
v podobé Narodniho programu podpory cestovniho ruchu (dédle
jen ,Program”) na rozvijejici se celosvétovy trend a filozofii pod-
pory socidlniho cestovniho ruchu a cestovniho ruchu pro viechny.

PROGRAMME FUNDING

4.1 NATIONAL PROGRAMME
OF SUPPORT FOR TOURISM

Tourism is an important Czech industry. It is a service industry
and is a crucial industry in the European Union. The unexploited
development potential of tourism represents a great future
development potential of this branch of the national economy.
The resistance of tourism to crisis is generally positive and it has
to be noted that tourism, especially social tourism, may help
many communities to find their way out of insufficient growth
and crisis.

Due to the importance of the tourist trade and its impact on
regional development, the labour market, small and medium
enterprises, trade, culture, transport, natural environment,
healthcare, diversification of activities in the rural environment,
infrastructure and its sensitivity to external influences it is the
intent of the Ministry for Regional Development CR to create
relevant conditions for its sustainable development. In the pe-
riod 2010-2013 the Ministry has therefore focused on global de-
veloping trends and the philosophy of social tourism and social
tourism for all through implementation of the system financial
tool of the National Programme of Support for Tourism (further
“Programme”).
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NARODNI PROGRAM JAKO

EFEKTIVNI NASTROJ PODPORY
SOCIALNIHO CESTOVNIHO RUCHU

Hlavnimi cili Narodniho programu podpory cestovniho ruchu

je podpora akci se zamérenim na ucastniky z cilovych sku-

pin (déti do 15 let, rodiny s détmi, zdravotné handicapovani,
seniofi — osoby starsi 60 let), u kterych Ize obecné konstatovat,
Ze se jedna o osoby s ur¢itym handicapem (fyzickym, psychickym,
vyplyvajicim z jeho véku nebo i z pfislusnosti k socidlni vrstvé),
podpora novych produktl cestovniho ruchu a snizeni sezénnosti
v podnicich cestovniho ruchu.

Program je urcen podnikatelskym subjektdm s minimdlné
dvouletou podnikatelskou historii. Finan¢nim zdrojem jsou vedle
prostiedk statniho rozpoctu i vlastni investice — penézni pro-
stfredky pfijemce dotace. V soucasné dobé je realizace Programu
schvalena na obdobi let 2010-2013. Dotace mize dosahovat
maximalné 50 % z celkovych uznatelnych nakladd akce a celkové
vydaje jedné akce by nemély prekrocit hranici min. 250 tis. K¢

a max. 5 mil. K& Program je realizovdn dvéma podprogramy:
Cestovni ruch pro vsechny (v roce 2010) a Cestovani dostupné
vsem (v roce 2011).

Podprogram Cestovani dostupné vsem

Zaméreni Programu v roce 2011 bylo postaveno na stejnych
cilech, jako v roce 2010. S ohledem na poptavku Zadatell

byl, ale pro rok 2011, vytvofen novy podprogram , Cestovani
dostupné viem*”, ve kterém byly stanoveny nové podporované
aktivity:

(1) Rekonstrukce/vybudovani odpocivadel, center sluzeb pro
turisty a hygienického zazemi pro pési, cyklisty a handicapované
turisty podél pésich tras, naucnych stezek, cyklotras a zdrojovych
tras pro zvyseni navstévnosti véetné marketingu vytvorenych
produktt cestovniho ruchu.

(V této oblasti byly podporovény aktivity zamérené na dovybave-
ni infrastruktury sluZeb cestovniho ruchu).

© zpiistupnéni atraktivit cestovniho ruchu (muselo se jednat

o atraktivity nadregionalniho a regionalniho vyznamu, pfipadné
atraktivity lezici v blizkosti péSich tras nau¢nych stezek, cyklo-
tras a dalkovych mezinarodnich cyklotras). Akce vztahujici se

k dopravé musely byt zaméreny na ochranu zZivotniho prostredi
a podporu ekologicky $etrnych forem cestovniho ruchu (rozvoj
ekologicky Setrné dopravy v misté atraktivit, doprava do mista
atraktivity a doprava v rdmci atraktivity).

(V této oblasti byly podporovany aktivity zamérené na zpristup-
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The primary goals of the National Programme of Support for
Tourism is to support events focusing on participants with target
groups (children under 15, families with young children, the
physically handicapped, senior citizens) who can be considered
as people with some type of handicap (physical, mental, handi-
cap of age or belonging to a certain social class), support of new
products of tourism and reduction of the seasonal character in
facilities for tourism.

The Programme targets at business subjects with at least two
years of business history. Financial resources include funds from
the national budget as well as own investments — the money

of the grant recipient. At the moment the performance of the
Programme has been approved for the period of 2010-2013. The
grant may reach a maximum of 50% of the totally recognisable
cost of the event and the total cost of one event should not be
less than CZK 250,000 and more than CZK 5 million. The pro-
gramme is implemented through two sub-programmes: Tourism
for All (in 2010) and Travel Available to All (in 2011).

Subprogramme Tourism available for all

In 2011 the focus of the programme issued from the same
goals as in 2010. With respect to the applicants’ demand a new
sub-programme was created for 2011: “Travel Available to All”,
which covered new supported activities:

(1) Reconstruction/development of rest areas, service centres for
tourists and hygienic facilities for walkers, cyclists and disabled
tourists along footpaths, instructional trails, cycle ways and
source routes for increasing visitor numbers including marketing
of products created for tourism.

(This included support of activities focusing on improvement and
development of infrastructure in services for tourism.)

(2] Supporting access to tourist attractions (these must be at-
tractions of supra-regional and regional importance or attrac-
tions situated near footpaths, instructional trails, cycle ways and
long-distance international cycle ways). Projects relating to trans-
port must focus on environmental protection and support of
environment-friendly forms of tourism (development of environ-
ment-friendly transport near the place of attraction, transport to
the place of attraction and transport within the attraction’s site)
including marketing of products developed for tourism.

(This included support of activities focusing on access to tourist

néni atraktivit cestovniho ruchu; s cilem zkvalitnit a usnadnit
pohyb po atraktivitach cestovniho ruchu vsem ucastnikam i tém
se zdravotnim omezenim a zkvalitnit tak jejich zaZitek z ndvstévy
dané atraktivity.)

Soucasti akce musel vZzdy byt marketing (propagace)
vytvoreného produktu cestovniho ruchu.

Vyzva k predkladani zadosti

V roce 2011 byla vyhla3ena jedna vyzva k predkladani zadosti

o dotaci do podprogramu. Vyzva byla vyhlasena 28. bfezna 2011
a konecny termin pfijmu Zadosti byl stanoven na 27. kvétna 2011.
V tabulce ¢. 1 je prehled poctu pfijatych zadosti a akci vybranych
k pfidéleni dotace.

Tabulka ¢. 1/ Table No 1

=S

b

attractions with the aim to improve and facilitate mobility to
and within tourist attractions for all participants including those
with physical handicaps and to make the most of their expe-
rience of the given attraction.)

Marketing (promotion) of the created product for
tourism always had to be part of the event.

Call for applications

One call for grant applications to the sub-programme was made
in 2011. The call was announced on March 28, 2011, and the
final deadline for receiving applications was set as May 27, 2011.
Table 1 shows the overview of applications received and events
selected for granting support.

rok 2011 pocet prijatych zadosti pozadovana dotace pocet prijemcu dotace vyse pridélené a cerpané
year 2011 number of applications  (tis. K¢) number of grant dotace (tis. K¢)
received required grant recipients amount of provided and used

(thousands CZK)

1. vyzva / 1* call 58 102779

Parametry podprogramu

Ve schvélené dokumentaci Programu v roce 2011 doslo k rozsire-
ni parametrd o skupiny parametrd, které odpovidaji charakteru
nového podprogramu. Parametry byly stanoveny tak, aby odpo-
vidaly jednotlivym podporovanym aktivitdm a oblastem v ramci
obou podprogramt. Hodnoty parametrt byly kvantifikovany
souhrnné na celé schvalené obdobi Programu, tj. 2010-2013.
Realizace akci tak kazdoro¢né pfispiva k naplfiovani téchto pa-
rametrd. Struktura parametru je ale kazdoroc¢né rozdilna. To je
zpusobeno rdznorodosti predloZzenych akci, protoze Zadatelé si
mohou sami vybirat z podporovanych aktivit.

Priklady uspésné realizovanych projektt roku
2010/2011 a 2011/2012

Bezlepka - sit hotell, penziont a rekreacnich areali - vysledkem
projektu je sit ubytovacich a stravovacich zafizeni splfujicich
podminky pro stravovani osob trpicich celiakii. Do realizované-
ho projektu bylo mimo jiné zafazeno i proskolovani personalu
vytipovanych ubytovacich zafizeni, které jsou prezentovany

granting (thousands CZK)

41 68 691

Conditions of the sub-programme

The approved Programme documentation in 2011 broadened
the range of conditions by groups of parameters that correspond
with the character of the new sub-programme. The parameters
were defined in order to correspond with the individual sup-
ported activities and areas under the two sub-programmes.
The parameter values were quantified generally for the entire
approved period of the Programme, i.e. for 2010-2013. The
performance of the events thus supports the meeting of these
parameters. However, the structure of the parameters is dif-
ferent every year. This is caused by the variety of the presented
events, because the applicants can choose from the activities
that are supported.

Examples of successfully implemented projects of
2010/2011 and 2011/2012

Bezlepka — network of hotels, pensions and leisure resorts — the
result of the project is a network of accommodation facilities
meeting the conditions for catering for celiacs. The implemented
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NATIONAL PROGRAMME AS A EFFECTIVE
IMPLEMENT OF SUPPORT OF SOCIAL

TOURISM

na portalu www.rekreace-bezlepku.cz. Stranky pfinasi prehled
stravovacich zafizeni, kterd GARANTUJI BEZVYJIMECNE DO-
DRZOVANI BEZLEPKOVE DIETY, muzete tak vybirat dovolenou
dle vlastniho pfani a s ohledem na zdravotni hledisko, nabidku
hotell, penzionl a rekreacnich areall viech cenovych kategorif
ubytovani a sluzeb, které se nachazi v tradi¢nich turistickych
centrech po celé Ceské republice a nabizi podminky pro letni

i zimni dovolenou a doplrkové i dalsi informace o potravinach,
obchodech nebo restauracich.

Zajimavym a Uspésnym projektem je Lipno bez bariér, jehoz
cilem bylo vedle marketingovych aktivit vytvoreni Sesti novych
programu pro handicapované, rozdélenych dle sezén (trikrat
zima, trikrat 1éto). Jedna se o detailni popis jednotlivych ak-
tivit véetné popisu prace instruktor( a zpracovani mapovych
podkladu (preklad do Braillova pisma). Zaroveri byly pofizeny
specialni pomdcky a vybaveni pro vyuku v lyZafské skole: lyze,
monoski, bézky, tandemové kolo, handbike a elektro¢lun. Doslo
k zaskoleni instruktor( pro préci s cilovou skupinou zdravotné
handicapovanych (pohybové, ale i pro nevidomé a slabozraké).

Dalsimi podporenymi projekty jsou Vitkova Hora pro vsechny
generace (rok 2010) a Centrum sluzeb pro turisty Vitkova Hora
(rok 2011). Projekt umoznil vybudovat viceucelové hristé, détské
hristé, pofizeni mobilniho bazénu a sportovnich potieb a byly
vytvoreny 3 nové produkty — pobytové balicky pro seniory, pro
seniory a déti do 15 let — mimosezénni pobyty pro prarodice
a vnoucata, pobytova setkani seniorl. Realizace balickd tak
umozriuje seniortim trdvit financné dostupnou dovolenou, ktera
by mohla napomoci k prohlubovani rodinnych vazeb mezi détmi
a prarodici. Vzhledem k faktu, Ze seniofi predstavuji vyznamnou
Cast a tento podil stale roste, je rozvoj tohoto segmentu zadouci.
Ve druhém projektu bylo ze zchatralého objektu leziciho pfimo
u znacené turistické trasy vybudovano Centrum sluzeb pro turisty
véetné vybudovani vefejného WC pro muze, Zeny a bezbariérové
W(C se sprchou, pUjc¢ovna sportovnich potieb, skiirky na ulozeni
véci, mistnost pro turistické informace a détsky koutek. Zaroven
bylo vybudovano odpocivadlo pro turisty (stdl s lavicemi, lehatka,
stojany na kola), venkovni sportovisté véetné trampolin a prota-
hovacich zafizeni pro seniory a informacni stojany.
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project also included training of personnel at selected accommo-
dation facilities that are presented on www.rekreace-bezlepku.
cz. The website lists an overview of catering facilities that
GUARANTEE AN UNCONDITIONAL GLUTEN-FREE DIET and the
clients may select their holiday according to their needs and
with respect to the health concern. The listed range of hotels,
pensions and leisure resorts in all price categories provide accom-
modation and services situated in traditional tourist centres in
the Czech Republic with offers for summer and winter holidays,
optionally also with other information on available food, shops
and restaurants.

An interesting and successful project is Lipno without barriers,
the aim of which was, besides marketing activities, to develop
6 new programmes for disabled people, divided by seasons
(3x winter, 3x summer). It covers a detailed description of the in-
dividual activities including a description of the instructors’ work
and processed maps (translation to Braille). The project also in-
cluded the purchase of special aids and equipment for teaching
in ski school: skis, mono-skis, cross-country skis, tandem bike,
hand-bike and electric boat. Instructors were trained for working
with the target group of disabled people (with restricted mobi-
lity as well as the blind and visually handicapped).

Other supported projects include Vitkova Hora for all genera-
tions (year 2010) and Centre of services for tourists to Vitkova
Hora (year 2011). The project supported the development of
a multipurpose sports pitch, children’s playground, mobile swim-
ming pool and sports equipment, with three new products —
package holiday options for senior citizens, seniors and children
under 15 - out-of-season stays for grandparents and their grand-
children, holiday meetings of seniors. The package holidays ena-
ble the seniors to enjoy a financially available holiday that could
help them to enhance family relations between grandparents
and grandchildren. Because senior citizens represent a significant
part of the clientele, and their number keeps growing steadily,
the development of this segment is highly desirable. The second
project aimed at reconstruction of a dilapidated building directly
on a market tourist trail into a Tourist service centre including
public toilets for gents, ladies and barrier-free bathroom with
shower and toilet. The centre also runs rental of sports equip-
ment, safety closets, room for tourist information services and
a children’s play area. A rest area for tourists was developed
at the same time (table with benches, deckchairs, outdoor play
area including trampolines and stretching equipment for senior
tourists, complete with information boards.

4.2 PROJEKTY IOP A POSTUP
REALIZACE PROJEKTU

Integrovany operacni program (IOP)

Integrovany operacni program je zaméfen na podporu vefejné
sprdvy, zkvalitnéni vefejnych sluzeb, tzemni rozvoj a cestov-

ni ruch. Cilem |OP je prostiednictvim zefektivnéni fungovani
verfejné spravy a verejnych sluzeb podpofit socioekonomicky rdst
Ceské republiky a zvysit kvalitu zivota ob&and.

Cestovni ruch predstavuje vyznamny faktor regionalniho
rozvoje a hospodarského ristu Ceské republiky. Potencial
rozvoje cestovniho ruchu v Ceské republice neni pIné vyuzit.

Na podporu systémového rozvoje cestovniho ruchu na narodni
urovni je zaméfena prioritni osa 4.1a, b Narodni podpora ces-
tovniho ruchu IOP. Aktivity prioritni této prioritni osy pfispivaji
k vytvoreni zdkladniho prostfedi a nezbytnych podminek pro
rozvoj cestovniho ruchu na ndrodni urovni, véetné zlep3eni pod-
minek podnikdni v cestovnim ruchu, zvyseni konkurenceschop-
nosti a zaméstnanosti v cestovnim ruchu.

V ramci IOP jsou podporovany tzv. ,mékké” neinvesti¢ni
projekty, zaméreni jednotlivych projektd vychazi z priorit
Koncepce statni politiky rozvoje cestovniho ruchu na obdobi
2007-2013, zakladniho strategického dokumentu v oblasti
cestovniho ruchu publikovanym Ministerstvem pro mistni rozvoj
CR. IOP pfedstavuje jeden z nastrojd implementace Koncepce.
Celkova alokace prioritni osy 4.1a, b ¢ini 76,73 mil. Euro (cca
2,0 mld. K¢), 85 % alokace IOP pochazi ze zdroji Evropské unie
a 15 % alokace I0OP tvofi spolufinancovani ze statniho rozpoctu
Ceské republiky.

IOP je zaméren na podporu nasledujicich aktivit:

A. Zavedeni narodniho informacniho systému

B. Zavadéni a informacni podpora narodnich a mezinarodnich
standardu ve sluzbach cestovniho ruchu

C. Podpora marketingu na narodni Urovni a tvorby zdrojovych
databazi

D. Prezentace a propagace kulturniho a ptirodniho dédictvi

E. Podpora prezentace Ceské republiky jako destinace cestov-
niho ruchu

Opravnénymi Zzadateli pro aktivity IOP jsou:

Aktivita IOP / IOP activity  Zadatel / Beneficiery

4.2 |OP AND METHOD
OF PROJECT IMPLEMENTATION

Integrated Operating Programme (IOP) -
progress of implementation of projects
carried out by the Department of tourism

of the Ministry for Regional Development CR

The Integrated Operating Programme focuses on support of pub-
lic administration, enhancement of the quality of public services,
local development and tourism. The aim of the IOP is to enhance
the efficiency of public administration and public services and
to support socioeconomic growth of the Czech Republic and to
improve the quality of life of Czech citizens.

Tourism is an important factor of regional development and
economic growth of the Czech Republic. The growth potential
of tourism in the Czech Republic is not fully exploited. The priority
axis 4.1 a, b of IOP National Support of Tourism supports systemic
development of tourism on supra-national level. Activities of this
priority axis contribute to the establishment of fundamental envi-
ronment and necessary conditions for development of tourism on
a supra-national level, including improvement of business condi-
tions in tourism, enhancing the competitiveness and employment
in tourism. The IOP supports mostly “soft” non-investment pro-
jects; specification of individual projects results from the priorities
of the State Tourism Policy Concept for 2007-2013, an elementary
strategic document in tourism published by Ministry for Regional
Development CR. IOP represents one of the tools implement-
ing the Concept. The total allocation of the priority axis 4.1a, b
represents 76.73 million EUR (approximately 2.0 billion CZK), 85 %
of the IOP allocation comes from EU resources and 15 % is co-fi-
nanced from Czech national budget.

The IOP supports the following activities:

A. Establishment of the national information system

B. introduction and information support of national and international
standards in tourism services

C. support of nationwide marketing and creation of source databases

D. presentation and promotion of cultural and natural wealth, cultural
industry and services used for tourism on the national level

E. support of the promotion of the CR as a tourism destination

Entited beneficieries for IOP activities are:

Agentura CzechTourism / CzechTourism Authority

b Odbor cestovniho ruchu MMR CR / Department of Tourism of Ministry for Regional Development CR

Odbor cestovniho ruchu MMR CR, agentura CzechTourism a Organizaéni slozky statu a jimi zfizované
C prispévkové organizace / Department of Tourism of Ministry for Regional Development CR, CzechTourism
Authority, other organisational units of state and contribution organisation established by them

d Nestatni neziskové organizace v cestovnim ruchu (o.s., 0.p.s., cirkevni organizace), zdjmové sdruzeni
pravnickych osob / NGOs and interest associations of legal entities operating at the whole-national level

Agentura CzechTourism a Organizacni slozky statu a jimi zfizované prispévkové organizace
CzechTourism Authority, other organisational units of state and contribution organisation established by them
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V prabéhu roku 2011 byly vyhlaseny nasledujici vyzvy / The following calls were made in 2011:

11. casové uzaviena vyzva/ 11. closed call

N\
< g

i R e e

termin vyhlaseni vyzvy 25. Unora 2011 do 31. kvétna 2011
call proceeded February 25, 2011 to May 31, 2011

podporované aktivity

supported activities a e

opravnény zadatel agentura CzechTourism

beneficiary CzechTourism agency

alokace celkem 496 754 002 K¢ (zdroje EU 422 240 901 K¢, statniho rozpoctu 74 513 101 K¢)
allocation total CZK 496 754 002 (EU resources CZK 422 240 901, national budget CZK 74 513 101)
predlozené projekty 3

submitted projects

projekty v realizaci 1 — Marketingové podpora MICE v CR

projects in implementation 1 — Marketing support of MICE in CR

12. kontinualni vyzva / 12. continuous call

termin vyhlaseni vyzvy 7. zari 2011

call proceeded September 7, 2011

podporovane_al_<t_|V|ty o6

supported activities

opravnény zadatel Organizacni slozky statu a jimi zfizované prispévkové organizace

beneficiary Organisational units of state and contribution organisation established by them
alokace Celkem 986 704 186 K¢ (zdroje EU 838 698 558 K¢, SR 148 005 628 K¢)

allocation Total CZK 986 704 186 (EU resources CZK 838 698 558, national budget 148 005 628 CZK)
predlozené projekty* 2

submitted projects*

projekty v realizaci 0

projects in implementation

*

Projekty predlozené do 31. prosince 2011 / * Projects presented by December 31, 2011

13. casové uzaviena vyzva / 13. closed call

termin vyhlaseni vyzvy 14. prosince 2011 do 31. ledna 2012
call proceeded December 14, 2011 to January 31, 2012
podporované aktivity b

supported activities

opravnény zadatel Organizacni slozky statu a jimi zfizované prispévkové organizace

beneficiary Organisational units of state and contribution organisation established by them
alokace celkem 95 858 000 K¢ (zdroje EU 81 479 300 K¢, statniho rozpoctu 14 378 700 K¢)
allocation total CZK 95 858 000 (EU resources 81 479 300 CZK, national budget CZK 14 378 700)

predlozené projekty*
submitted projects*

projekty v realizaci
projects in implementation

* Projekty predloZené do 31. prosince 2011 / * Projects presented by December 31, 2011
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Prehled realizace projektt
Odboru cestovniho ruchu (OCR) v roce 2011

Projekt: Zkvalitnéni informaci pro zpracovani satelitniho
uctu cestovniho ruchu Stézejni aktivitou projektu je konti-
nudlni vybérového Setreni ,Pfijezdovy cestovni ruch” o poctu

a struktufe zahrani¢nich navitévnik Ceské republiky a jejich
vydajich na cestovni ruch, jehoz vysledky jsou publikovany se
&vrtletni periodicitou. Po vstupu Ceské republiky do Schen-
genského prostoru viak doslo k zaniku vnitfnich hrani¢nich
prechodu. Pfirozena mista dotazovani pfimo na hranicich byla
proto nahrazena vhodnymi misty v jejich blizkosti (supermar-
kety, benzinové stanice, turistické zajimavosti). Z téchto dlvodu
MMR CR zahajilo prace na zajisténi realizace doplfiujiciho vyzku-
mu organizovaného cestovniho ruchu, ktery pomtze zkvalitnit
vysledky do té miry, Ze jiz v prbéhu 1. poloviny roku 2012 bu-
dou zpracovany a nasledné zverejnény doposud nepublikované
vystupy krajské vystupy Setfeni za obdobi 2009-2011 a souhrnna
analyza srovnavaci.

Projekt: Zkvalitnéni informaci o vybranych sektorech
cestovniho ruchu V roce 2011 bylo zahajeno zadévaci fizeni
na vybér dodavatele stézejnich aktivit projektu — plosného Set-
feni ubytovacich zafizeni cestovniho ruchu, cestovnich kancelari
a cestovnich agentur na tzemi Ceské republiky. O¢ekava se, ze
vysledky Setfeni vyznamné zpresni a doplni udaje publikované
Ceskym statistickym Gfadem — pfedeviim na poli individual-
niho ubytovani, dale pak budou zajistény i zakladni statistické
informace o segmentu cestovnich agentur. Zdmérem MMR CR
bylo, aby setfeni probihalo v nékolika fazich. 1. faze plosného
Setfeni ubytovacich zafizeni probéhla v zafri 2012 pfimo v terénu.
Na prelomu roku 2012 a 2013 na ni navaze druha podrobnéj-

Si faze prostrednictvim postovniho dotazovani v ramci statni
statistické sluzby. Vedle setfeni ubytovacich zafizeni dojde

v tomto obdobi i k postovnimu dotazovani cestovnich kancelafi
a agentur. Vysledkem Setfeni budou komplexni databaze udaju
o ubytovacich zafizenich cestovniho ruchu (hromadnych i indivi-
dudlnich) a o cestovnich kancelatich a agenturach, které budou
slouzit potfebam statniho sektoru (napf¥. CSU, CNB) i soukromé
sféfe — prfedevsim formou verejné pristupnych udajl prostiednic-
tvim webové aplikace. Ta umozni ziskat prislusna statisticka data
o cestovnim ruchu dle konkrétnich potieb uzivatelt prostfednic-
tvim pfedem nadefinovanych parametra.

Projekt: Zkvalitnéni informaci o kongresovém a incentiv-
nim cestovnim ruchu (KIT) Po¢atkem roku 2011 byla zpraco-
vana a publikovana na webovych strankach MMR CR Analyza
kongresového a incentivniho segmentu cestovniho ruchu, ktera
je jednim z nejdulezitéjsich podkladd pro vhodné nastaveni
parametrd plosného statistického Setfeni KIT segmentu cestov-
niho ruchu. B&hem roku 2011 MMR CR ve spolupréci s Czech
Convention Bureau (CCB), Prague Convention Bureau (PCB)

a dalsimi regionalnimi convention bureau pfipravilo metodiku,
podle niz bude Setieni probihat. Zahajeni plosného setieni je
pldnovano na pielom let 2012 a 2013. Vysledky zminéného Setre-
ni (databaze organizatoru a realizator kongresového a incentiv-
niho cestovniho ruchu, agregované prezentacni vystupy, verejna
databaze udaju) budou stejné jako u predchozich projektt
slouZit potfebam statni spravy a samospravy, pro ucely profesni
podnikatelské sféry a viem dalSim uzivateldm z fad verejnosti.

Overview of projects performance from
Department of turism (OCR) in 2011

Project: Improving the quality of information for process-
ing of satellite accounts of tourism The leading activity of the
project is a continuous survey entitled “Incoming tourism”, which
collects data on the number and structure of visitors coming to
the Czech Republic and their spending on tourism. The results of
the survey are published quarterly. After accession of the Czech
Republic to the Schengen Area the border crossings are no longer
in service. The crossings, as natural places where tourists were
routinely surveyed, were therefore replaced by suitable sites
nearby (supermarkets, fuel stations, tourist attractions). These are
the reasons why Ministry for Regional Development CR started

to work towards creating an additional survey of organised tour-
ism, which substantially improved the quality of the survey and
some outputs were published in the first half of 2012, which have
not been known so far: results of regional surveys performed
between 2009-2011 and summary comparative analysis.

Project: Improving the quality of information on selected
sectors of tourism Competition procedure for selecting the
contractor of key activities under this project (large-scale survey
of tourist accommodation facilities, travel bureaus and travel
agencies within the Czech Republic) was launched in 2011. We
expect that the results of the survey will substantially improve
the accuracy and comprehensiveness of the data published by the
Czech Statistical Office — mainly in terms of individual accommo-
dation, and basic statistic information about travel agencies. The
goal of Ministry for Regional Development CR is to carry out the
survey in three stages. Stage 1 of the large-scale survey of accom-
modation facilities took place “in the field”. At the turn of 2012
and 2013 comes stage 2, which will be more specific in terms of
the surveyed data — travel agencies and bureaus will be surveyed
by mailed questionnaires. The result of the survey will be a set of
complex databases containing information on tourist accommo-
dation facilities (individual and collective) and on travel bureaus
and agencies. This data will be used by the state bodies (e.g.
Czech Statistical Office, Czech National Bank) as well as private
entities — mainly through publicly accessible data available in a
web application. It will enable for getting the relevant statistical
data about tourism according to the individual needs of the users
via pre-defined parameters.

Project: Improving the quality of information on con-
gress and incentive tourism (KIT) In the early months of 2012
Ministry for Regional Development CR prepared and published
an Analysis of Congress and Incentive Segment of Tourism, which
is one of the key baseline information for appropriate setting of
the conditions for a large-scale statistic survey of the KIT segment
of travel trade. During 2011 Ministry for Regional Development
CR in co-operation with Czech Convention Bureau (CCB), Prague
Convention Bureau (PCB) and other regional convention bureaus
prepared a methodology for performing the survey. The start of
the large-scale survey is planned for the turn of 2012 and 2013.
The results of the mentioned survey (database of organisers and
promoters of congress and incentive tourism, aggregated pres-
entation outputs, public database of data) will be used by state
bodies and local authorities, as well as by business entrepreneurs
in tourism, and all other public users.
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5.1 OCHRANA SPOTREBITELE

Jednou z aktivit Ministerstva pro mistni rozvoj CR (odboru ces-
tovniho ruchu) je dohled nad vznikem a zakladanim cestovnich
kancelafi. Jiz od roku 1999 je v platnosti zdkon ¢. 159/1999 Sb.,
o nékterych podminkach podnikani a o vykonu nékterych ¢in-
nosti v oblasti cestovniho ruchu a o zméné zakona ¢. 40/1964 Sb.,
obcansky zakonik, ve znéni pozdéjsich predpist, (dale jen ,zakon
¢. 159/1999 Sb.”) a zékona ¢. 455/1991 Sb., o zivnostenském pod-
nikani (Zivnostensky zakon), ve znéni pozdéjsich predpisu.

O zdkonu ¢. 159/1999 Sb. se ¢asto nepresné hovofi jako
o ,zakonu o cestovnim ruchu”. Tento zjednodusujici nazev je
zavadéjici, nebot zakon upravuje, pouze ¢ast cestovniho ruchu.
Tento zdkon se da charakterizovat nasledovné: jedna se o zékon,
ktery zapracovava pfislusné predpisy Evropské unie a upra-
vuje podminky, za kterych mohou provozovatelé cestovnich
kancelafi a agentur poskytovat své sluzby verejnosti, povinnosti
provozovateld cestovnich kancelafi a agentur, podminky vydani
koncesni listiny, povinné pojisténi zaruky pro pfipad upadku
cestovni kancelare, dale zdkon upravuje obsah ¢innosti horské
sluzby a jeji vykon.

five

LEGISLATIVA
PROGRAMME FUNDING

5.1 CONSUMER PROTECTION

One of the activities of the Ministry for Regional Development
CR (Department of Tourism) is to supervise the establishment
and founding of new travel bureaus. Since 1999 there is Act No
159/1999 Coll. on certain conditions of business activities and on
the performance of some activities in the field of tourism and
on the change of Act No 40/1964 Coll., Civil Code, as amended
(further as “Act No 159/1999 Coll.”), and Act No 455/1991 Coll.,
on Trade Business activities (Trade Licensing act), as amended.

This law includes the relevant directives of the European
Union and stipulates conditions under which entrepreneurs in
travel bureaus and agencies may provide their services to the
public, duties of travel bureau and agency operators, condi-
tions of issuing a licence deed, obligatory insurance of warranty
for the case of bankruptcy of the travel bureau; the law also
stipulates the scope of activity of the Mountain Rescue and its
performance.
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Kladnych stanovisek
k udéleni koncese

Positive statements on
granting of a licence

deed
rok 2011 - vydano stanovisek
year 2011 - statements issued
kladné zaporné
positive negative
106 2

Soulad narodni legislativy a legislativy Evropské unie
Zakladnim smyslem zakona ¢. 159/1999 Sb., je ochrana zakaz-
nikd cestovnich kancelafi v pfipadé jejich upadku v souladu
s pozadavky smérnice Rady Evropské unie ¢. 90/314/EHS ze dne
13. ¢ervna 1990 o soubornych sluzbach pro cesty, pobyty a zajez-
dy, které jsou timto zdkonem zapracovany do ceského pravniho
fadu. Z toho dlivodu je obsah zdkona omezen pouze na Upravu
téch skutecnosti, které se zakladnim smyslem zakona souviseji.
Jde predevsim o vymezeni zékladnich pojmu, dvou Zivnosti (pro-
vozovani cestovni kancelare a cestovni agentury), prav a povin-
nosti souvisejicich s poskytovanim zdjezdu, rozsahu povinného
smluvniho pojisténi, cestovni smlouvy v ob¢anském zakoniku
a nékterych dalsich skutecnosti.

Uvidime v budoucim obdobi, jaké zmény pfinese pfipravovana
revize Smérnice 90/314/EHS. Plvodni zamér Evropské komise
byl predlozit prvni legislativni navrh revize Smérnice za¢atkem
roku 2011. Do této doby se tak nestalo. Bude nasledovat radny
legislativni postup — prijeti Radou a Evropskym parlamentem.
Jednotlivé ¢lenské staty Evropské unie se budou moci vyjadfit
k ndvrhu béhem projednavani v Radé Evropské unie. Kone¢né
znéni novely musi byt nasledné implementovéno do narodnich
legislativ ¢lenskych statt Evropské unie.

Statistika spravni agendy

Zarok 2011 (od 1. 1. 2011 do 31. 12. 2011) bylo MMR CR prostfed-

nictvim odboru cestovniho ruchu celkem vyddno 106 kladnych
stanovisek k udéleni koncese a 2 zdpornd stanoviska k zddostem
podnikateld o udéleni koncesni listiny.

K 31.12. 2011 bylo evidovano celkem 1 039 aktivnich cestov-
nich kancelari, tzn. pojisténych pro pfipad upadku cestovnich
kanceldri, zhruba celkem 346 cestovnich kancelafi prerusilo Ziv-
nost s predmétem podnikani ,Provozovani cestovni kancelare”
u prislusného Zivnostenského ufadu a u celkem cca 534 cestov-
nich kancelafi doslo ke zruseni zivnostenského opravnéni.

V roce 2011 bylo odborem cestovniho ruchu zaslano celkem
37 névrhd na zruseni zivnostenského opravnéni s predmétem
podnikani provozovani cestovni kancelére, na zékladé téchto
zaslanych ndvrht bylo u 7 cestovnich kancelafi zruseno Zivnos-
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Aktivnich CK, tzn.
pojisténych pro
pfipad upadku CK
Active travel
bureaus,

i.e. bureaus
insured against
bankruptcy

1039

Evidence CK k 31. 12. 2011
Record of travel bureaus by December 31, 2011

aktivni pferuseno zruseno
active suspended terminated
1039 346 534

Conformity of national legislation and EU legislation
The basic purpose of Act No 159/1999 Coll., is protection of
customers of tourist bureaus in case of their bankruptcy in
accordance with the requirements of EU Council Directive No
90/314/EEC dated June 13, 1990, on Package Travel, Package
Holidays and Package Tours, which this Act includes into the
Czech legal code. This is why the content of the law is limited
mainly to the definition of the key terms, two types of trade
(running a travel bureau and travel agency), rights and obliga-
tions related to the provision of tours, scope of statutory insu-
rance, travel agreement in Civic Code and some other facts.

Statistics of administrative agenda

Over 2011 (from January 1, 2011 to December 31, 2011) the Mi-
nistry for Regional Development CR, through the Department of
Tourism, issued 106 positive statements on granting of a licence
deed and 2 negative statements to entrepreneurs’ applications
to grant the licence deed.

By December 31, 2011 we registered 1,039 active travel
bureaus, i.e. bureaus insured against bankruptcy, around 346
travel bureaus suspended their trade entitled “running a travel
bureau” at the relevant trade authority, and around 531 travel
bureaus terminated their trade licence.

In 2011 the Department of Tourism sent 37 proposals to
terminate the trade licence with subject of trade “running
a travel bureau”; upon these proposals, trade licences were
terminated for 7 travel bureaus, 8 bureaus suspended their trade
licence, 19 sent a new insurance contract against bankruptcy,
and 3 went bankrupt.

Navrhi na zruseni zivnostenského
opravnéni s predmétem podnikani
provozovani CK

Proposals to terminate the trade
licence with subject of trade “running
a travel bureau”

Navrh MMR na zruseni ZO + REAKCE
Ministry for Regional Development CR proposal to terminate
trade licence + REACTIONS

preruseno zruseno Upadek pojisténa CK
suspended terminated bankruptcy insured bureau
8 7 3 19

tenské opravnéni na provozovani cestovni kancelére, 8 cestov-
nich kancelafi prerusilo zZivnostenské opravnéni, u 19 cestovnich
kancelafi byla zasldna nova pojistna smlouva pro pfipad Uupadku
cestovni kanceldre, u 3 cestovnich kancelafi doslo k upadku.

Prehled pojistoven nabizejici produkt
pojisténi CK pro pfipad upadku CK

e Generali Pojistovna, a.s. - www.generali.cz

o Ceska podnikatelskd pojistovna, a.s. — www.cpp.cz

e Uniga pojistovna, a.s. — www.uniqa.cz

e Union Poistovna, a.s. - www.unionpojistovna.cz

e Evropska Cestovni Pojistovna, a.s. — www.evropska.cz

Na webovych strankéach jednotlivych pojistoven je uveden
prehled pojisténych CK pro pfipad upadku CK.

Kontrolni ¢innost COI
V obdobi od 1. ledna do 31. prosince 2011 provedla Ceska
obchodni inspekce celkem 284 kontrol u cestovnich kancelafi
a agentur, pfi ¢emz poruseni obecné zdvaznych pravnich pred-
pisu bylo zjisténo pfi 80 kontrolach (28,2 %). Duvody byly razné:
spotfebitelé nebyli seznamovani pravdivé s veSkerymi podminka-
mi sluzeb, jejich rozsahem nebo cenami a ne vzdy realita odpo-
vidala jejich predstavé o dovolené, kterou si vytvofili na zakladé
poskytnutych informaci. Dalsimi poruseni povinnosti stanovenych
zdkonem se tykaly ochrany spotfebitele pfi poskytovani fadnych
informaci o zpusobu uplatriovani reklamaci, klamavé obchodni
praktiky a mylné, zkreslené nebo nepravdivé informace, které
mély zasadni vliv na rozhodnuti spotfebitele pri uzavirdni smlou-
vy, poruseni tykajici se neseznameni s cenou zajezdu v souladu
s cenovymi predpisy, atd.

Na zakladé zjisténych poruseni obecné zavaznych pravnich
predpist bylo v ramci kontrolni akce uloZzeno v daném obdobi
celkem 55 pokut v celkové hodnoté 362 000 K¢.

Overview of insurance companies offering statutory
insurance of travel bureaus against bankruptcy

e Generali Pojistovna, a.s. — www.generali.cz

o Ceska podnikatelska pojistovna, a.s. - www.cpp.cz

e Uniga pojistovna, a.s. — www.uniqa.cz

e Union Poistoviia, a.s. — www.unionpojistovna.cz

e Evropska Cestovni Pojistovna, a.s. — www.evropska.cz

The websites of the insurance companies list overviews of bu-
reaus insured against bankruptcy.

Co-operation of Ministry for Regional Development
CR and supervisory work of Czech Trade Inspection

If the Department of Tourism receives complaints of insufficiently
settled claims regarding the quality of services provided in
tourism from consumers, it also informs the Czech Trade Inspec-
tion (COI) and demands investigation.

Between January 1 and December 31, 2011, the Czech Trade
Inspection performed 284 visits at travel bureaus and agencies
and breaching of generally binding laws was found on 80 occa-
sions (28.2 %). The reasons varied: consumers were not properly
informed about all conditions of services, their scope and price
or about the process of placing claims, etc.

Upon breaching of generally binding laws the Inspection im-
posed 55 penalties in a total amount of CZK 362,000.
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Vysledky kontrol / Inspection results

Inspektorat
Inspectorate

Stredocesky a HI. mésto Praha
Central Bohemian and City of Prague

Jihocesky a / and / Vysocina
South Bohemian and Highlands

Plzensky a / and / Karlovarsky
Ustecky a/and/ Liberecky
Kralovéhradecky a / and / Pardubicky
Jihomoravsky a/and / Zlinsky
Moravskoslezsky a / and / Olomoucky

Celkem / Total

5.2 ZAKON O UZNAVANI VYSLEDKU
DALSIHO VZDELAVANI C. 179/2006 SB.
A PUSOBNOST ODBORU CESTOVNIHO
RUCHU V OBLASTI CINNOSTI
MINISTERSTVA PRO MISTNi ROZVOJ CR
VE FUNKCI AUTORIZUJICIHO ORGANU

Dalsi vzdélavani v navaznosti na vzdélavani pocatecni (tj. pred-
Skolni, zakladni, stfedni, na konzervatofi, vys$si odborné a vysoko-
Skolské) je stale dtlezitéjsi soucasti procesu doplhovani znalosti
a dovednosti pro uplatnéni lidi v konkurencnim prostredi trhu
prace, pro udrzeni nebo ziskani pracovniho mista.

1. 8. 2007 vstoupila v Ceské republice v platnost nova
pravni Uprava dalSiho vzdélavani - zékon ¢. 179/2006 Sb.,

o ovérovani a uznavani vysledkd dalsiho vzdélavani a o zméné
nékterych zakond (zékon o uznavani vysledkl dalsiho
vzdélavani); provadéci vyhlaskou uvedeného zakona je vyhlaska
¢. 208/2007 Sb., o podrobnostech stanovenych k provedeni
zdkona o uznavani vysledkl daldiho vzdélavani.

Pro zaméstnavatele je podstatné zda pracovnik urcitou kvalifi-
kaci aktualné ovlada a zda muze dolozit, ze tato skutecnost byla
vérohodné ovéfena. Pracovnik, ktery ovlada urcitou kvalifikaci,
ale nema pro to doklad, ma moznost si tuto kvalifikaci nechat
oficialné ovéfit a zajistit si tak napf. start do nové kariéry, nebo
dalsi moznost vydélku a obzivy.

MMR CR ve smyslu zékona €. 179/2009 Sb., pIni roli autorizuji-
ciho organu pfislusného k autorizaci pro povolani v oblasti do-
movniho a bytového fondu, tzemniho planovani a stavebniho
fadu, investi¢ni politiky, cestovniho ruchu a pohiebnictvi.
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Pocet provedenych
Number of performed

zjisténi v %
Misdeed in %

se zjisténim
With misdeeds found

66 23 34,8 %
23 6 26,1 %
73 15 20,5 %
46 8 17,4 %
25 5 20,0 %
17 7 41,2 %
34 16 47,1 %
284 80 28,2 %

5.2 ACT ON VERIFICATION AND
RECOGNITION OF FURTHER
EDUCATION NO 179/2006 COLL.
AND SCOPE OF ACTION OF THE
DEPARTMENT OF TOURISM WITHIN
THE ACTIVITY OF THE MINISTRY FOR
REGIONAL DEVELOPMENT CR AS THE
AUTHORISING BODY

On August 1, 2007 a new law on further education came into
force in the Czech Republic — Act No 179/2006 Coll., on Verifica-
tion and Acknowledgment of Results of Further Education and
change of some laws (Act on Verification and recognition of
Further Education); the implementing notice of the act is Notice
No 208/2007 Coll., on Details Stipulated to the Implementation
of the Act on Verification and recognition of Results of Further
Education.

The important thing for employers is whether an employee
currently holds a competence and if she/he can prove that
this fact was officially certified by an appointed authorised per-
son and whether the employee received a certificate on gaining
professional qualification.

Under Act No 179/2009 Coll. the Ministry also plays the role of
the approved body providing authorisation for occupations in
tourist trade.

The Department of Tourism performs expert assessment of
applications from the tourist industry. In the assessment it uses
evaluation standards of professional qualifications for which the
authorisation is demanded. According to classification of core
education disciplines professional qualification from tourism




118 PETRINSKA ROZHLEDNA PETRIN TOWER

Autorizaci se rozumi opravnéni fyzické nebo pravnické osoby ové-
fovat dosazeni odborné zpusobilosti fyzické osoby dle pfislusného
hodnoticiho a kvalifika¢niho standardu profesni kvalifikace, pro
kterou bylo opravnéni udéleno.

U oprdvnéné autorizované osoby ma pak zdjemce o uznani
urcité profesni kvalifikace moznost si své dovednosti a znalosti
ovérit a ziskat tak tzv. Osvéd¢eni o ziskani profesni kvalifikace,
jako oficialni ufedni dokument, kterym pak prokazuje své aktualni
znalosti a dovednosti na trhu préce.

O autorizaci maze MMR CR pozadat fyzicka osoba, pravnicka
osoba nebo skola-pfispévkova organizace pisemné prostiednictvim
pfislusné Zzadosti doplnéné pozadovanymi pfilohami.

Personélni odbor MMR CR po administrativni kontrole postu-
puje zadosti vécné pfislusnému odboru k dil¢imu odbornému
stanovisku a na jeho navrh poté rozhoduje o udéleni, prodlouzeni
platnosti nebo odnéti autorizace.

Pro oblast cestovniho ruchu je vécné pfislusny odbor cestovniho
ruchu, ktery posuzuje zadosti z odborného hlediska a pfi hodno-
ceni postupuje podle hodnoticich standard( profesnich kvalifikaci,
pro které je autorizace pozadovana. Podle Klasifikace kmenovych
oborl vzdélavani nalezi profesni kvalifikace z oblasti cestovniho
ruchu do skupiny Gastronomie, hotelnictvi a turismus s kédovym
oznacenim 65.

Hlavnim smyslem celého procesu autorizace je udéleni au-
torizace kvalitnim a odborné zdatnym, zkusenym a pftislusné
materialné a technicky vybavenym subjektlm, které mohou ga-
rantovat odbornost a kvalitu pfi prezkusovani osob a ovérovani je-
jich kvalifikace v ramci procesu dalsiho vzdélavani a jeho vystupd.

(Poznamka: doba platnosti autorizace je 5 let a muze byt
opakované prodlouZena vZdy o dalsich 5 let. Maze byt ovsem také
odniata (viz § 16, zakona 179/2006 Sb.).

Dle udajl ke dni 31. 12. 2011 bylo evidovano ve skupiné
65 — Gastronomie, hotelnictvi a turismus 23 profesnich kvalifikaci.
V roce 2011 vydalo MMR CR celkem 31 Osvédceni o udéleni au-
torizace, z toho bylo 28 v dané skupiné. Autorizované osoby prov-
edly ve stejném obdobi a skupiné celkem 534 zkousek zdjemcl
o Osvédceni o ziskani profesni kvalifikace.

Mezi nejzadanéjsi profesni kvalifikace patfi Pfiprava teplych
pokrm, Priprava minutek, Priprava pokrmu studené kuchyné
a Slozitd obsluha hostu.

Dne 8. 12.2 010 byla ustavena Sektorova rady pro pohostin-
stvi, gastronomii a cestovni ruch, jako dobrovolné sdruzeni
vyznamnych zaméstnavateld v oboru. Pracovni skupiny sektorové
rady provedly béhem roku 2011 revizi a aktualizaci vSech stava-
jicich profesnich kvalifikaci a tyto revize se nasledné promitly
do jejich kvalifikac¢nich a hodnoticich standardd.

Na webu Ministerstva pro mistni rozvoj CR www.mmr.cz jsou
k dispozici pro Zadatele vSechny potifebné formulare, véetné vzor
Cestnych prohlaseni, nechybi ani podrobné Informace pro zadatele
pro vyplriovani Zadosti.

Webové stranky MMR CR jsou propojeny s hlavnim por-
talem www.narodni-kvalifikace.cz, ktery poskytuje vsechny
detailni informace o jednotlivych schvalenych profesnich
kvalifikacich a jejich kvalifikac¢nich a hodnoticich standardech,
véetné organizacnich a metodickych pokynd, jako jsou pokyny
k provadéni zkousek, zptisob hodnoceni uchazecl, pozadavky
na autorizované osoby, materialné technické zazemi, informace
o vysi poplatkd, apod.

belongs to the group of gastronomy, hotel services and tourism
with code number 65.

According to data provided by August 31, 2011, gastronomy,
hotel services and tourism registered 23 professional qualifica-
tions. The Ministry for Regional Development CR issued 107
Certificates of Authorisation in 2011. In the same period the
authorised persons performed 718 tests of applicants for gaining
the Certificate of Professional Qualification.

On August 12, 2010, the Departmental Council for Catering,
Gastronomy and Travel was established as a voluntary asso-
ciation of leading employers in the field. Working groups of
the sector council performed the revision and updating of all
existing professional qualifications in 2011 and these revisions
were reflected in their standards of qualification and assessment.

The Ministry for Regional Development CR website (www.
mmr.cz) provides all necessary forms for applicants, including
samples of statutory declarations and detailed information for
applicants before filling in forms. The Ministry for Regional
Development CR website is linked to the domain www.narod-
ni-kvalifikace.cz, which provides all detailed information from
the sphere of professional qualification including organisational
and methodological instructions.

(Note: the validity of the authorisation is 5 years and may be
repeatedly extended by 5 more years. It can be also withdrawn
(see § 16, Act No 179/2006 Coll.).
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HORSKA SLUZBA
MOUNTAIN-RESCUE SERVICE

Na zakladé usneseni vlady CR ¢. 827/2004 byla v ramci
podpory cestovniho ruchu Ministerstvem pro mistni
rozvoj CR zalozena Horska sluzba CR, o.p.s.

Toto rozhodnuti se ukazalo jako rozhodnuti sprdvné. Horska
sluzba je v soucasné dobé stabilizovand, provadi zachrannou
g¢innost v sedmi horskych oblastech Ceské republiky. Je rovno-
cennym partnerem zéakladnich slozek I1ZS, spolehlivym partnerem
pro obce v horskych oblastech a nepostradatelnym pomocnikem
nemocnych a zachrancem zbloudilych a ranénych navstévnikd
hor. Vichni dobfe zndme jejich ty¢ové znaceni, které ndm v ne-
sCetnych pfipadech pomohlo najit cestu. Méné z nas ma moznéa
povédomi o evropské rarité, Muttichovych znackach
(http:/ics.wikipedie.org/wikilNémé_znacky_Krkonose)

K orientaci v terénu a pfivolani pomoci slouzi také na uzemi
narodnich parka (Sumava, Krkonose) tzv. trauma-body, kdy
na uvedenych tabulich je ¢islo, které slouzi k desifrovani mista
a v pfipadé nouze k zavolani prvni pomoci.

Skutecnosti vsak je, Ze pfi ztraté orientace a nedostupnosti
mobilniho signdlu nam ani trauma-body ¢i jiné pomocné tabule
nepomohou.

Privolani rychlé prvni pomoci vzdy zvysuje nadéji na zachranu
bez trvalych nasledku.

Upon Governmental Decree No 827/2004 the Min-
istry for Regional Development CR established the
Mountain Rescue of the Czech Republic (Horska

sluzba CR, o.p.s.) as part of its support of tourism.

This decision proved to be right. The Mountain Rescue (HS) is
currently stabilised and performs rescue activities in seven moun-
tain areas of the Czech Republic. It is an equal partner of the
basic units of the Integrated Rescue System, a reliable partner
for villages in mountainous areas and an irreplaceable saviour
of sick, lost and injured mountain visitors. We all know the pole
marking that facilitates orientation in bad weather. Many of us
know the European rarity — Muttich markings.
(http:/lcs.wikipedie.org/wikilNémé_znacky_Krkonose)

There are also other ways of finding one’s way in complicated
terrain and calling forhelp. Sumava and Krkono3e national parks
have a system of “injury points” with code numbers stated on
signs that help to decipher the exact location and to call for
medical help if necessary.

However, if you get lost and there is no mobile signal these
injury points or other information boards cannot help. Early
calling of emergency rescue always enhances the hope of rescue
without permanent consequences.
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Mobilni aplikace Horské sluzby

Pro rychlejsi lokalizaci hledanych osob >
vytvorila Horska sluzba koncem roku 2011 ' Trnava
zajimavého pomocnika pro bezpecny 3
pobyt na horach. Je jim mobilni aplika-

ce pro chytré telefony s jednoduchym
nazvem Horska sluzba. Tento prakticky
nastroj milovnikdm zimnich sportd i letni
horské turistiky pfindsi fadu zajimavych
funkci a informaci. V ptipadé, ze v ja-
kémkoli ro¢nim obdobi na horach utrpite
zranéni, ztratite se nebo se dostanete

do jakékoli jiné nouzové situace, pfivolani
rychlé pomoci je s aplikaci Horska sluzba
velmi jednoduché. Aplikace Horska sluzba
nabizi rovnéz fadu praktickych informaci.
K jednotlivym horskym stfediskim jsou

k dispozici aktualni informace o teploté,
vysce snéhové pokryvky a typu snéhu.
Strediska je mozné prehledné zobrazit

na mapé. Déle aplikace nabizi podrobné

g Wieky

Li]

informace o stanicich Horské sluzby. Sekce [mwcummm-
Info poskytuje praktické rady a informace. | & 1300m i

Mobilni aplikace, byla nominovana

v

do soutéZe Mobilni aplikace roku 2012. ! o B x
Pro Horskou sluzbu ji vyvinula spole¢nost | £ e 1
eMan, partnerem projektu je Ceska [_w..,..........m....
pojistovna. Aplikace je k dispozici pro mo- ExX &

bilni telefony iPhone a pfistroje s Androi-

dem. Je mozné ji zdarma stahnout na App
Store a Google Play. Milovnici hor se jiz
nyni mohou tésit na dalsi verzi s celou
fadou zajimavych novinek a vylepseni.

Klinovec
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Mobile Mountain
Rescue Application

For faster location of sought for people
the Mountain Rescue created an interest-
ing helper for a safe stay in mountainous
regions. It is a mobile smartphone applica-
tion with a simple name - Horska sluzba.
No matter if you visit the mountains in
summer or in winter, this practical tool
brings a range of interesting functions
and information. In case you suffer an
injury or get into any kind of emergency
situation, calling for help with this mo-
bile application is very easy. The Horska
sluZzba application also offers a range of
practical information. Updated informa-
tion about temperature, snow layer and
type of snow, are provided for individual
mountain resorts. The resorts can also be
viewed on a map. The Info section offers
practical advice and information.

The mobile application was nominated
for the Mobile Application of 2012 com-
petition. It was developed for Mountain
Rescue by the eMan corporation, with
Ceska pojistovna as partner of the project.
The application is available for iPhone
and smartphones with Android. It can be
downloaded for free at App Store and
Google Play. Mountain enthusiasts can
already look forward to the next version
with many interesting innovations and
improvements.

Akce Horskeé sluzby v roce 2011

6 ! ‘D) Vyzva k hledacim akcim
4 9 64 km Celkem najezdila a nachodila za 1 400 hodin
’ 6 9 O T Celkem osetfeno

1 5 06 * Z toho piedéno rychlé zachranné sluzbé

1 6 6 § Povolan vrtulnik zdravotni zachranné sluzby
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CESKA CENTRALA CESTOVNIHO RUCHU

Propagacni ¢innost agentury
CzechTourism v roce 2011

Ceska centrala cestovniho ruchu - CzechTourism
propaguje Cesko jako atraktivni turistickou destinaci
nejen v zahranidi, ale i doma. Rok 2011 byl rekordni
jak z hlediska pfijezdi do Ceska, tak i celosvétové.
nich deset let, mnoho evropskych destinaci tézilo pre-
devsim ze zhorsené bezpecnostni situace na severu
Afriky a na Blizkém Vychodé.

CzechTourism se v rdmci podpory pfijezdového a domaciho
cestovniho ruchu zaméfuje zejména na propagaci konkrétnich
oblasti. V roce 2011 se aktivity agentury soustfedovaly na rozvoj
a propagaci ¢tyf produktl a témata téchto produktl se odrazela
v kampanich i ve viech prezentacnich akcich — workshopech,
seminafich, veletrzich a vystavach.

1. kulturni dédictvi (nabidka pamatek, architektury,
gastronomie, kulturnich zazitku)

2. sport a aktivni dovolena (letni a zimni dovolena v krajiné —
pési, cyklo, sjezd, bézky)

3. lazenistvi (Ié¢ebné, wellness, medicinské)

4. kongresova a incentivni turistika

CZECH TOURIST AUTHORITY
CzechTourism

Promotional activities
of the CzechTourism agency in 2011

Czech Tourist Authority - CzechTourism promotes the
Czech Republic as an attractive tourist destination
both at home and abroad. 2011 was record-breaking
in terms of incoming travel numbers as well as glob-
ally. Dynamic of growth in European tourism were the
highest in the past ten years, and many European des-
tinations profited mainly from the deterioration in the
security situation in North Africa and the Near East.

CzechTourism supports incoming and domestic tourism, focusing
mainly on promotion of specific areas. In 2011 the activities of
the agency focused on the development and promotion of four
products and the topics of these products were reflected in cam-
paigns and all presentation events — workshops, seminars, trade
fairs and exhibitions.

1. cultural heritage (offer of monuments, architecture,
gastronomy, cultural experiences)

2. sport and active leisure (summer and winter holiday in the
country — walking, cycling, downhill and cross-country skiing)

3. spa (therapeutic, wellness, medical)

4. congress and incentive tourism
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MARKETINGOVE AKTIVITY
NA POSILENI ATRAKTIVITY
CESKE REPUBLIKY

Ceské pamatky patfi spolu s Prahou

k nejcastéjsim asociacim, které si poten-
cidlni navitévnici v souvislosti s Ceskou
republikou vybavuji. Agentura Czech-
Tourism ovsem predstavuje kulturni
dédictvi v Sir§im pojeti — patfi sem také
nehmotné kulturni dédictvi, tradice ¢i
lidovy folkldr. Sport a aktivni dovolena
jsou prirozenou soucasti zivotniho stylu
mnoha uspésnych lidi, ktefi radi cestuji.
Néktery z béZnych sportl povazuje za
lakavou aktivitu béhem své dovolené
kazdy paty navstévnik CR. Sedm procent

navstévnikd pfitahuji adrenalinové sporty.

Aktivni dovolend v CR pomaha diverzi-
fikovat cestovni ruch do mimoprazskych
regionu. Lazenstvi je tradi¢nim produk-
tem Ceského incomingu, ktery ma silné
historické kofeny a oslovuje predevsim
bonitni klientelu. Vyznamnou roli hraje
predevsim ve vnimani ruskych turistd. Je
to produkt, se kterym lze nejsnaze proni-
knout na atraktivni vzdalené trhy v arab-
skych zemich ¢i dynamicky se rozvijejicich
ekonomikach. Kongresova a incentivni
turistika je specifickym produktem v port-
foliu Ceské republiky. Radi se k ekono-
micky nejpfinosnéjsim formam cestovniho
ruchu, nebot delegat utrati v priméru
dvakrat az trikrat vice nez jiny navstévnik.
Kongresovy priimysl maze rovnéz fungo-
vat jako stimul pfi povzbuzovani investic
do mistnich podnikt v oblasti dopravy,
hotelu, restauraci a jinych obchodnich
prilezitosti.

V propagaci Prahy a kulturniho
dédictvi Ceska agentura CzechTourism
spolupracovala s hlavnim méstem Praha
na spolecné kampani Get Pragued, Get
Czeched. Na mladou generaci soucasnych
vysokoskolakd, v nichz spatfuje Czech-
Tourism budouci klientelu cilila kampan
Find Your Like. Byla realizovana v 10 stu-
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Czech historic heritage, together with
Prague, are among the most common
associations that potential visitors recall
in relation to Czech Republic. However,
CzechTourism agency presents cultural
heritage in a broader context — including
intangible cultural heritage, traditions

or folklore. Sports and active leisure are
natural parts of many people’s lifestyle,
especially of those who like to travel.
Every fifth visitor to the Czech Republic
enjoys some of the common sports as

an attractive activity during their stay.
Seven percent of visitors are attracted by
adrenalin sports. Active holidays in the
Czech Republic help diversify tourism to
regions outside Prague. Spa resorts and
services are a traditional product of Czech
incoming tourism with a strong historic
background, attracting mainly better-off
clients. It is very important for tourists
from Russia. A spa is a product with which
it is easiest to break into attractive distant
markets in Arabian countries or dynami-
cally developing economies. Congress and
incentive tourism is a specific product in
the portfolio of the Czech Republic. It be-
longs to the most economically contribut-
ing forms of tourism, because a delegate
spends on average up to three times more
than other visitors. Congress industry can
also work as a stimulus in encouraging
investment into local businesses — in
transport, hotels, restaurants and other
business opportunities.

In promoting Prague and cultural herit-
age the CzechTourism agency co-operated
with the city of Prague in a joint cam-
paign Get Pragued, Get Czeched. The
young generation of contemporary
university students, who are seen as
future clients by CzechTourism, were the
targets of Find Your Like campaign. It

dentskych méstech v 7 evropskych zemich.
Novinkou loriského roku byla i kampari

na podporu netradi¢niho turismu. Ve
vybranych zemich bylo Cesko pfedstaveno
jako ideadlni destinace pro usporadani
svatby, podporen byl rovnéz gay a lesbian
turismus. Vznikly nové spoty propagu-

jici nase pamatky UNESCO. Agentura
pokracovala také v propagaci domaciho
cestovniho ruchu prostiednictvim projektu
Kudy z nudy. Na ceské samoplatce se
orientovala kampar na podporu lazenstvi.
Lyzafm z tuzemska i ze sousednich

zemi byly predstaveny novinky skiareald
ceskych hor.

Projekt Czech Specials je spole¢nym pro-
jektem Asociace hotel( a restauraci CR,
Asociace kuchaft a cukréait CR a agentury
CzechTourism. V roce 2011 zdvojnasobil
pocet svych certifikovanych restauraci na
350. Seznam certifikovanych restauraci je
k dispozici v nékolika svétovych jazycich
na www.czechspecials.cz.

V prabéhu loriského roku zacala
agentura poradat v regionech takzvana
slySeni s cilem co nejvice zefektivnit
propagaci Ceska a nastavit spole¢nou
cestu a smér. Nedélat véci pouze z centra
bez védomi regionl. Pravidelné vyjezdy
do kraji a diskuse se zastupci krajskych
uradl a destina¢nich managementd pfimo
v jejich prostfedi a hlavné za jejich aktivni
Ucasti se osvédcily a pokracuji i letos.

Na poli pfijezdového cestovniho ruchu
realizovala agentura CzechTourism
marketingové kampané predevsim se
zaméfenim na zemé s vysokym podilem
pfenocovani ¢i potencidlem pro jeho
ziskani (Némecko, Polsko, Slovensko,
Italie, Spojené krélovstvi a Francie).
Némecko je co do poctu pfijezdl pro
Cesky incoming nejvyznamnéjsim trhem.

Z této zemé pochazi kazdy paty turista

was performed in ten student cities from
seven European countries. A new thing

in the past year was a campaign sup-
porting non-traditional tourism. Among
the selected countries, Czech Republic was
presented as an ideal destination for wed-
dings, with gay and lesbian tourism get-
ting support as well. New spots promoting
our UNESCO heritage were created. The
agency also continued in promotion of
domestic tourism through the ‘Kudy

z nudy’ project. Czech self-payers were
the target of a campaign supporting spa
tourism. New achievements from Czech
mountain resorts were presented to skiing
enthusiasts from the Czech Republic and
neighbouring countries.

Project Czech Specials is a joint project
of the Association of Hotels and Restau-
rants of the Czech Republic, Association
of Chefs and Confectioners of the Czech
Republic and CzechTourism agency.

In 2011 it doubled the number of its
certified restaurants to 350. The list of
certified restaurants is available in several
languages at www.czechspecials.cz.

Last year the agency also started to
organise so-called hearings in regions,
aiming to make promotion of the Czech
Republic as effective as possible and to
define a common path and direction, to
make sure things are done in regions and
not just from the centre without regions’
knowledge. Regular tours to regions
and discussions with representatives of
regional authorities and destination
managements right in their environment,
and mainly with their active participation,
were successful and are continuing.

In the sphere of incoming tourism the
CzechTourism agency performed market-
ing campaigns focusing mainly on coun-
tries with high rates of overnight stays or

ubytovany v hromadném ubytovacim
zafizeni v Ceské republice. Na vét3iné
evropskych trhd ma Cesko stabilni pozici,
kterou se agentura CzechTourism snazi
dlouhodobé drzet. Vyrazné posiluje také
marketingové aktivity smérem k novym
zdrojovym trh(m, mezi které patfi
Brazilie, Indie, Rusko a Cina, jejichZ rust
ma do budoucna potencial kompenzovat
pfipadné vypadky poptavky z nékterych
tradi¢nich trh(. Pro Ceskou republiku
predstavuji tyto nové zdrojové trhy vyzvu
a prilezitost.

Tym marketingové komunikace trvale
usiluje o vétsi synergii s PR aktivitami
(zejména eventy, mezinarodni media rela-
tions), vyuzivan je i partnersky marketing
jako moznost vétsi efektivity kampani
a posilovany jsou nové nastroje typu
location placement, celebrity marke-
ting, mobilni marketing, rozsirena
realita a netradi¢ni event marketing. Mezi
nim ruchu pattila v loriském roce masivni
medialni kampar Dovolena v Cesku - to
leti!; dlouhodobé Uspésna aktivita — por-
tal Kudy z nudy; projekt EDEN (European
Destinations of Excellence).

Ve dnech 23. aZ 26. listopadu 2011 se
v Kongresovém centru Praha uskutecnil
48. Kongres ERA-EDTA (Evropska
rendlni asociace — Evropska dialyzacni
a transplantadni asociace). Kongresu se
zucastnilo pres 10 000 delegatt a byl
nejvétsim kongresem v historii CR. Czech
Convention Bureau podpotilo kandida-
turu spolecnosti Czech-In a piimo se podi-
lelo na ziskani kongresu do nasi zemé.
Loni byla také v australském Melbourne
oznamena vitézna kandidatura Ceska
jako hostitelské zemé konani 26. valného
shromazdéni Mezinarodni geodetické
a geofyzikalni unie (IUGG). Cista doba

potential for its gaining (Germany, Po-
land, Slovakia, Italy, the United Kingdom
and France). In terms of visitor numbers
Germany is the most important market
for Czech incoming tourism. Every fifth
tourist lodged in a collective accommoda-
tion facility in the Czech Republic is from
Germany. The Czech Republic holds a sta-
ble position in most European markets
and CzechTourism is striving to maintain
this position in the long-term perspective,
supporting marketing activities towards
new source markets, which include

Brasil, India, Russia and China, which are
increasing and in the future they could
compensate potential drops in demand
from some traditional markets. These new
source markets represent a challenge and
opportunity for the Czech Republic.

The marketing communication team
constantly strives for greater synergy
with PR activities (especially events,
international media relations), and
partner marketing is used as well — it is
an opportunity for greater campaign ef-
ficiency and new tools are supported, e.g.
location placement, celebrity marketing,
mobile marketing, extended reality and
non-traditional event marketing. One of
the most successful campaigns in domes-
tic tourism in the past year included the
massive media campaign titled ‘Dovolena
v Cesku - to leti!’; the established and suc-
cessful web portal activity ‘Kudy z nudy’;
and the EDEN project (European Destina-
tions of Excellence). The Czech Conven-
tion Bureau supported the candidacy
of the Czech-In association and directly
participated in winning the congress for
our country. The winning candidacy of
Czech Republic as the host country of the
26th general meeting of the International
Union of Geodesic and Geophysical Union
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trvani této akce, kterd se uskutecni v roce
2015, je 10 dnu a bude nejdelsi kon-
gresovou akci v historii CR. PFedpokladany
pocet ucastnikd je 5 000. Czech Con-
vention Bureau podpofilo spole¢nost
Czech-In, ktera pripravila kandidaturu
spole¢né s Ceskym narodnim komitétem
geodetického a geofyzikalniho (CNKGG)
a Geofyzikalnim ustavem Akademie véd
CR (GFU AVCR).

Spolecné aktivity sdruzeni stata
visegradské ¢tyrky (V4) probihaly od
1. Eervence 2011 pod zastitou Ceské
republiky, kterd navézala na ro¢ni
pfedsednictvi Slovenska. Cesko, Madarsko,
Polsko a Slovensko se prezentuji pod
hlavi¢ckou ,European Quartet — One
Melody”. Turistickou nabidku regionu V4
nové prezentuje také propagacni spot
uréeny pro odbornou vefejnost. Evrop-
ské kvarteto pokracovalo v loriském roce
v zaméreni svého marketingu na zvyseni
objemu prijezdového cestovniho ruchu ze
vzdalenych trh — USA, Ruska, Ciny, Indie,
Brazilie, Japonska a Taiwanu, které vyka-
zuji dlouhodobou tendenci rastu.

Vice informaci je moZno nalézt na we-

bovém odkaze: www.czechtourism.cz/in-
formace-o-czechtourism/vyrocni-zpravy/
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was announced in Melbourne last year.
The net time of this event’s duration (it
will be held in 2015) is 10 days and it will
the longest congress event in the Czech
history. The expected number of partici-
pants is 5,000. Czech Convention Bureau
supported the Czech-In association, which
prepared the candidacy together with the
Czech National Committee of Geodesy
and Geophysics (CNKGG) and Institute of
Geophysics of Academy of Sciences CR
(GFU AVCR).

Joint activities of associated states of
the Visegrad Four (V4) took place from
July 1, 2011, under the auspices of the
Czech Republic, which took over the
year-long presidency after Slovakia. The
Czech Republic, Hungary, Poland and
Slovakia are presented together as “Euro-
pean Quartet — One Melody”. The tourism
offer of the V4 region is newly presented
also by a promotional spot targeted at
professional public. The European Quartet
continued last year, focusing its market-
ing on the increasing of incoming tourism
from distant markets such as USA, Russia,
China, India, Brazil, Japan and Taiwan,
which all show a stable growing trend.

More information can be found online:
www.czechtourism.cz/informace-o-czech-
tourism/vyrocni-zpravy/
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STATNi ORGANY

A INSTITUCE
GOVERNMENT AGENCIES
AND INSTITUTIONS

Ministerstvo pro mistni

rozvoj CR Ministry for Regional
Development of the Czech
Republic www.mmr.cz

Ceska centrala cestovniho
ruchu - CzechTourism
Czech Tourist Autority —
CzechTourism
www.czechtourism.cz
www.czechtourism.com

Narodni pamatkovy ustav
State Institute of Care of
Historic Monuments
WWW.Npu.cz

Cesky statisticky ufad
Czech Statistical Office
WWW.CZ50.CZ

HLAVNi MESTO PRAHA
CITY OF PRAGUE

Magistrat hl. m. Prahy
Prague City Council
www.praha-mesto.cz
www.prahainfo.cz
www.praha.eu
www.prague-city.cz

Prazska informacni sluzba
Prague Information Service
www.prague-info.cz
WWW.pis.cz

Sprava Prazského hradu
Prague Castle Administration
www.hrad.cz

Prazska asociace kongresové
turistiky (PAKT)

Prague Convention Bureau
www.pragueconvention.cz

SDRUZENI A SVAZY MEST
A OBCi ASSOCIATIONS
AND UNIONS OF TOWNS
AND COMMUNITIES

Sdruzeni historickych sidel
Cech, Moravy a Slezska
Association of Historical
Settlements in Bohemia,
Moravia and Silesia
www.shscms.cz

Svaz mést a obci CR

Union of Czech Towns and
Communities
WWW.Ssmocr.cz

Asociace kraju Ceské republiky
(AKCR) Association of Regional
Authorities
www.asociacekraju.cz

Sdruzeni lazerskych mist CR
Czech Spa Towns Association
WWW.spas.cz

PROFESNi ASOCIACE

A SVAZY PROFESSIONAL
ASSOCIATIONS AND
FEDERATIONS

Asociace cestovnich kancelafi
CR (ACK CR) Association of
Travel Agencies of the Czech
Republic www.ackcr.cz

Asociace ceskych cestovnich
kancelaFi a agentur (ACCKA)
Association of Tour Operators
and Travel Agencies of the
Czech Republic

www.accka.cz

Asociace hoteld a restauraci CR
Czech National Federation of
Hotels and Restaurants
www.ahrcr.cz

Asociace pravodca CR
CR Guides Association
asociacepriivodcui.cz

Sdruzeni pravodca CR
Guides Assocciation
www.sdruzenipruvodcu.cz/

Svaz obchodu a cestovniho
ruchu (SOCR CR) Czech
Confederation of Commerce
and Tourism www.socr.cz

Asociace kuchafitl a cukrard
CR Association of Chefs and
Confectioners of the Czech
Republic

www.akc.cz

Svaz venkovské turistiky
Union of Rural Tourism
www.svazvt.cz/

Evropské centrum pro
ekoagroturistiku (ECEAT CZ)
European Centre for Eco Agro
Tourism CZ www.eceat.cz

Horska sluzba CR
Mountains Rangers
www. horskasluzba.cz

Svaz lé¢ebnych lazni CR
Czech Spas Association
www.lazne-kur-spa.cz

Kempy a chatové osady
Ceské republiky Camp Sites
Association

www.camp.cz

Asociace leteckych
provozovatelti CR
Association of Air Carriers
www.mujweb.cziwwwl/alp.cr

Svaz provozovateltli lanovek

a vleki CR Association of
Chair-lift and Ski-lift Operators
www.infohory.cz

www.splv.cz

Asociace turistickych regiont
CR (ATUR) Association of
Tourist Regions of the Czech
Republic www.atur.cz

Asociace turistickych
informaénich center Ceské
republiky (A.T.I.C))
Association of Tourist
Information Centres of the
Czech Republic
www.aticcr.cz

Ceska golfova federace
Czech Golf Federation
www.cgf.cz

KLUBY CLUBS

Klub ceskych turisti
Czech Tourist Club
www.kct.cz

Autoklub Ceské republiky
Autoclub of the Czech
Republic www.autoklub.cz

UAMK - Ustiedni
automotoklub CR Central
Auto-moto-club of the Czech
Republic www.uamk.cz

MEZINARODNI VELETRHY
CESTOVNIHO RUCHU
INTERNATIONAL
TOURISM FAIRS

»GO”/,,Regiontour” Brno
www.bvv.cz/go

~Holiday World” Praha
www.holidayworld.cz
www.incheba.cz

MADI Travel Market
www.cot.cz

~TOURFILM” Karlovy Vary
www.tourfilm.cz

ODBORNE SKOLSTVi
UNIVERSITIES

Vysoka skola ekonomicka
Praha University of Economics
www.vse.cz

Vysoka skola hotelova
Hotel Management College
www.vsh.cz

Vysoka skola cestovniho ruchu,
hotelnictvi a lazenstvi Tourism,
Hotel and Spa Management
College www.vscrhl.cz
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MEZINARODNI INSTITUCE
INTERNATIONAL
INSTITUTIONS

Svétova organizace cestovniho
ruchu World Tourism
Organization (UNWTO)
www.unwto.org

Gen. feditelstvi pro podnikani
a pramysl DG Enterprise and
Industry www.ec.europa.eu/
enterprise/lindex_en.htm

Poradni vybor pro cestovni ruch
Tourism Advisory Committee
(TAC) www.ec.europa.eu/
enterprise/services/tourism/
index_en.htm

Evropsky statisticky urad
EUROSTAT www.epp.eurostat.
ec.europa.eu

Organizace pro ekonomickou
spolupraci a rozvoj (OECD)
www.oecd.org./cfe/tourism

Visegradska ctyrka (V4)
www.visegradgroup.eu
www.european-quartet.com

Stredoevropska iniciativa (CEI)
www.ceinet.org

Kongresovy a incentivni

cestovni ruch
www.iccaworld.com
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Ministerstvo pro mistni rozvoj CR

Ministry for Regional Development of the Czech Republic
Staroméstské namésti 6, 110 15 Praha 1

Tel.: +420 224 861 111, Fax: +420 224 861 333

E-mail: info@mmr.cz

www.mmr.cz



