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UVODNI SLOVO

rostiednictvim této rocenky Vas i le-

tos seznamime s aktivitami, kterym

se vénovalo Ministerstvo pro mistni
rozvoj v oblasti cestovniho ruchu za rok
2012. Jedna se zejména o statistické infor-
mace a trendy cestovniho ruchu, aktivity
v oblasti koncepc¢ni, legislativni a mezi-
narodni ¢innosti v cestovnim ruchu. Tyto
aktivity maji charakter jednak spravnich
¢innosti vychazejici z kompetenci MMR CR
jako ustredniho organu statni spravy
anebo jsou zaméreny ke konkrétnim
opatfenim podporujici rozvoj cestovniho
ruchu v Ceské republice.

Ze statistického hlediska je mozné vy-
konnost odvétvi cestovniho ruchu v Ceské
republice za rok 2012 hodnotit spise jako
obdobi dalsiho oziveni, avsak ne vSechny
vykonnostni parametry odvétvi se poda-
filo dostat na predkrizovou Uroven roku
2007. Dopady celé fady uspornych opat-
Feni aplikovanych jak v Ceské republice,
tak na nékterych dualezZitych zdrojovych
trzich se projevily zejména ve stagnujicich
pfijmech cestovniho ruchu. Navstévnost
hromadnych ubytovacich zafizeni se
sice o vice nez 5 % zvysila, aviak pocet
prfenocovani déle pokracoval ve svém
poklesu. Lze o¢ekavat, Ze se tato skutec-
nost nezméni ani v budoucnu, nebot je
pIné v souladu s trendem zkracujicich se
dovolenych. | v tomto roce byl potvrzen
trend snizujici se mezinarodni konkuren-
ceschopnost Ceské republiky a az jeji 22
misto v rdmci hodnocenych zemi Evropy
znamena, Zze musi byt strategickym cilem
vsech relevantnich subjektl v oblasti

cestovniho ruchu snaha o zkvalitnéni
nabidky cestovniho ruchu a posileni
atraktivity Ceské republiky jako destinace
cestovniho ruchu.

Rok 2012 byl vénovan tvorbé nové
Koncepce statni politiky cestovniho ruchu
na obdobi 2014-2020, ktera byla pfipravo-
vana spolecné s Marketingovou koncepci
cestovniho ruchu na obdobi 2013-2020
agentury CzechTourism. Nova politika je
s ohledem na uplatnéni celé fady inovativ-
nich pristupt k podpore cestovniho ruchu
pfislibem pro dalsi obdobi, které bude
spojené s moznosti vyuzivani finan¢nich
prostfedkl na podporu cestovniho ruchu
v dal$im programovém obdobi Evropské
unie. Nadale pokracovaly prace na Zako-
né o podpofe rozvoje cestovniho ruchu,
avsak obhajoba a hledani relevantnich
a konzistentnich argumentt k jeho
kone¢nému schvaleni se jevi jako velmi
narocny ukol, jeZ se doposud nepodafilo
dosahnout. Dalezitym predpokladem
pro jeho schvaleni je shoda viech aktérd
cestovniho ruchu na jeho findlnim znéni
a ochota spole¢né hledat argumenty pro
jeho prosazeni.

V tomto roce byla velmi vyznamna
¢innost Ministerstva pro mistni rozvoj CR
v oblasti spravnich agend, které vyplyvaji
zejména ze zékona ¢. 179/2006 Sb. a zako-
na ¢. 159/1999 Sb., u néhoz se ukazalo, ze
je nutné pripravit jeho novelizaci spociva-
jici ve zpfesnéném definovani nékterych
ustanoveni tohoto zdkona tak, aby zustala
i nadale zachovéana odpovidajici ochrana
spotrebitele. Z dalsich aktivit je mozné
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zminit pokracovani tvorby Ceského systé-
mu kvality sluzeb, jako nastroje umozniu-
jiciho subjektiim pusobicim v cestovnim
ruchu zkvalitriovat své sluzby a realizaci
nékolika plosnych statistickych s¢itani
cestovniho ruchu, kdy zejména cenzus

v oblasti ubytovacich zafizeni sebou prine-
sl prvni velmi zajimavé vysledky. Uspé&iné
Ize hodnotit i dal$i pokracovani Narodni-
ho programu podpory cestovniho ruchu,
prostfednictvim kterého byly jiz potreti
podporovany konkrétni projekty v oblasti
socialniho cestovniho ruchu.

MMR CR viak bylo velmi aktivni
i v oblasti mezinarodni spoluprace, kde se
podafrilo uzavfit nékolik mezinarodnich
smluv, rozvijet bilateralni vztahy s dule-
zitymi zdrojovymi zemémi pro piijezdovy
cestovni ruch Ceské republiky a navazat
spolupraci s mezinarodnimi organizacemi
na konkrétnich projektech. Mezi vy-
znamné aktivity je mozné zaradit projekt
Evropské komise EDEN, tentokrat s podti-
tulem Cestovani bez bariér a dalsi neméné
duilezité iniciativy realizované spolec¢né
zejména s mezirnarodnimi organizacemi
UNWTO a OECD zamérené na proble-
matiku vizové politiky, udrzitelny rozvoj
a statistiku.

Pevné véfime, Ze tato publikace, se pro
Vasi praci stane dllezitym informacnim
zdrojem dat a informaci, ke kterému se
budete ¢asto a radi vracet.

Kolektiv autord

INTRODUCTORY WORD

ike in the past, this year the Year-

book brings information about ac-

tivities of the Ministry for Regional
Development of the Czech Republic in
the field of tourism in 2012. It is mainly
about statistical data and trends in the
tourism sector, activities related to draft-
ing of concepts, legal regulation and
international co-operation in the field of
tourism. These activities are either of an
administrative nature which derives from
the powers of the Ministry for Regional
Development of the Czech Republic
being the central state administration
authority, or they focus on specific meas-
ures supporting tourism development in
the Czech Republic.

From the statistical viewpoint, the

performance of the tourism industry
in the Czech Republic in 2012 can be
characterized as a period of further
recovery, however not all performance
parameters of the industry reached the
pre-crisis levels of 2007 yet. Impacts of
many austerity packages applied both in
the Czech Republic and some important
source markets resulted mainly in stag-
nating earnings in the tourism industry.
Although the number of visitors in col-
lective accommodation establishments
grew by more than 5%, the number of
overnight stays kept falling. It can be ex-
pected that this situation will not change
in the future as it is fully in line with the
trend of vacations becoming shorter.
This year again confirmed the trend of
decreasing international competitiveness

of the Czech Republic and its 22nd posi-
tion among evaluated European countries
means that all relevant stakeholders in
tourism must have the same strategic
goal: to improve the tourism offer and
increase attractiveness of the Czech Re-
public as a tourist destination.

Year 2012 was devoted to draft-
ing of a new National Tourism Policy
of the Czech Republic for the period
2014-2020 which was prepared jointly
with CzechTourism - Destination Market-
ing Strategy 2013-2020. The new Tourism
policy applies a wide range of innovative
approaches to tourism support and is
therefore a promise for the future period
which will offer the use of funds for sup-
porting tourism during the next program-
ming period of the European Union.
Further work was also done on the Act
on Tourism Support, however, advocat-
ing its concept and searching for relevant
and consistent arguments needed for its
final approval seems to be a challenging
task which still remains to be accom-
plished. An important pre-condition for
the approval is a consensus of all tourism
stakeholders about its final wording and
the willingness to jointly seek arguments
for its adoption.

The Ministry for Regional Development
was very active in the area of adminis-
trative agenda related in particular to
the Act No. 179/2006 Coll. and the Act
No. 159/1999 Coll. It turned out that it is
necessary to prepare amendment to the
latter Act in order to clarify definitions of

its certain provisions in order to keep the
adequate level of consumer protection.
Among other activities, we can mention
continuing work on the Czech Service
Quality System as a tool enabling entities
active in the field of tourism to improve
service quality, and several censuses on
nation-wide tourism statistics were carried
out. The accommodation establishment
census, in particular, showed very interest-
ing first results. This year of the National
Tourism Support Programme was also

a success and already in a third consecu-
tive year offered support to specific pro-
jects in the area of social tourism.

The Ministry for Regional Development
of the Czech Republic was also very active
in the field of international co-operation
and succeeded in signing several interna-
tional agreements, fostering bilateral rela-
tions with key source countries for incom-
ing tourism and collaborating on specific
projects with international organisations.
Key activities included the European Com-
mission’s EDEN project, this time aimed
at Accessible Travel, and other similarly
important initiatives implemented mainly
in co-operation with the UNWTO and
OECD on visa issues, sustainable develop-
ment and statistics.

We firmly believe that this publication
will become an important source of data
and information in your work which you
will frequently and gladly come back to.

Team of authors
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Czech Service Quality System

Using the EU structural funds as a sys-
temic tool of the national tourism policy,
the Ministry of Regional Development
has been developing the Czech Service
Quality System (CSQS); its objective is to
contribute to improving the quality of
tourism services in the Czech Republic
whose standard has been long perceived
as insufficient. It is envisaged that in par-
ticular small- and medium-sized organisa-
tions in the field of tourism or services
should voluntarily join the CSQS which
would help them systemically improve the
quality of their services and acquire new
expertise. An organisation which complies
with the system requirements will receive
a quality label which can also be used

for marketing purposes. Similar systems
have been in place abroad for many years,
helping tourism organisations improve
their service quality and customers be bet-
ter oriented on the market.

Currently, the core elements of the
CSQS are being developed. First, the visual
style was created including the commu-
nication strategy which will be launched
with first specific activities in 2013.
Numerous market surveys mapping the
system potential have been used to create
the system identity.

Cesky systém kvality sluzeb

MMR CR prostfednictvim strukturalnich
fondu EU jako systémovy nastroj statni
politiky cestovniho ruchu vytvéfi Cesky
systém kvality sluzeb (CSKS), jehoz zamé-
rem je pfispét ke zvyseni kvality sluzeb
cestovniho ruchu v Ceské republice, jejiz
urover je dlouhodobé vnimana jako ne-
dostate¢na. Do CSKS se budou moci dob-
rovolné zapojovat zejména malé a stfedni
organizace z oblasti cestovniho ruchu
nebo sluzeb, jimz bude schopen syste-
maticky pomaéhat pfi zvySovani kvality
svych sluzeb a pomUze jim ziskavat dalsi
odborné znalosti. V pfipadé, Zze zapoje-
na organizace splni pozadavky systému,
bude ji udélena znacka kvality, kterou je
mozné vyuzivat pro marketingové ucely.
Obdobné systémy jiz fadu let Uspésné
pomahaji pfi zvySovani kvality sluzeb
organizacim pUsobicim v cestovnim ruchu
v zahranici a zdkazniklm umoznuji snad-
néjsi orientaci na trhu.

V soucasné dobé probiha vytvareni
zakladnich souéasti CSKS. Nejprve byl vy-
tvoren vizualni styl systému véetné komu-
nikac¢ni strategie, jejiz konkrétni aktivity
budou zahajeny v roce 2013. Pro vytvoreni
identity systému byly vyuzity c¢etné vyzku-
my trhu mapuijici potencial systému.
Zaroven byla vypracovdna kompletni

AKTUALNI INFORMACE MINISTERSTVA
PRO MISTNi ROZVOJ CR O CESTOVNIM RUCHU

CURRENT INFORMATION OF MINISTRY
FOR REGIONAL DEVELOPMENT CR ON TOURISM

At the same time, a comprehensive
system methodology was developed
under the title CSQS Standard. The
Standard can be applied to a wide range
of tourism service providers — from the
tiniest to major hotel chains; from private
to public organisations. Yet the target
group does not consist merely of hotels
and restaurants: the Standard is intended
to similarly appeal to ski resorts, technical
heritage sites, private museums, or water
parks. The Standard’s objective is to teach
entrepreneurs to measure themselves and
systemically improve customer satisfac-
tion. The Standard does not represent
a guideline of what a particular service
should look like. The Standard intends to
help organisations understand what qual-
ity and customer satisfaction mean. Many
an entrepreneur or manager will believe
they know their customers’ expectations
and know how to work with them. This is
not always true. Organisations inspired by
the new Standard will be more attentive
to their customers’ needs and expecta-
tions. They will apply simple quality man-
agement tools in order to override their
deficiencies and enhance their strengths.
This will make the customers feel that
their needs are the focal point of the
service provider’s interest.



NOVY
STANDARD

Zakaznici si odnesou pocit,

Ze jejich potreby jsou stfedem zajmu

poskytovatele sluzby.

metodika systému nazvana jako Stan-
dard CSKS. Standard je mozné aplikovat
na rdznorodé spektrum poskytovate-
1G sluzeb v cestovnim ruchu - od téch
nejmensich az po velké hotelové fetézce,
od soukromych az po vefejné organizace.
Cilovou skupinou vak nejsou pouze ho-
tely a restaurace, ale Standard ma oslovit
i lyzarsky areal, technickou pamatku,
soukromé muzeum ¢i akvapark. Cilem
standardu je naucit podnikatele vlastnimi
silami méfFit a systematicky zvySovat spo-
kojenost zakaznikl. Standard neni pfitom
navodem, jak konkrétné ma vypadat ta
¢i ona sluzba. Standard chce pfedevsim
napomoci organizacim, aby si uvédomily,
co je to vlastné kvalita, co je to spokoje-
nost zakaznikd. Rada podnikatel(i nebo
vedoucich pracovnik si totiz mysli, ze
znaji otekavani zakaznikl a ze s nimi umi
pracovat. Ne vzdy je to pravda. Ty organi-
zace, které se budou novym standardem
inspirovat, budou potfebam a ocekavanim
svych zadkaznikd vénovat vétsi pozornost.
Pouziji jednoduchych nastrojl fizeni kva-
lity k tomu, aby potlacily své nedostatky
a zvyraznily své silné stranky. Zakaznici si
tedy odnesou pocit, Ze jejich potfeby jsou
stfedem zajmu poskytovatele sluzby.
Kazda organizace, usilujici o certifikaci,
musi mit svého trenéra kvality. Ten projde
Skolenim a naudi se pracovat s jednodu-
chymi néstroji zlepSovani kvality. Po na-
vratu ze Skoleni znalosti uplatni ve své
firmé. Spolec¢né s kolegy se zamysli nad
jednim ¢i dvéma klicovymi procesy, da do-
hromady jednoduchy ak¢ni plan a za¢ne
jej naplriovat. O dosazeném pokroku pfi
uspokojovani potreb zdkaznikd napise

Each organisation aspiring to be
certified will need its quality trainer.
The trainer will be trained to work with
simple quality improvement tools. Upon
completion of the training the trainer
will apply the knowledge in his/her home
company. Together with the colleagues,
they will consider one or two key process-
es, set up a simple action plan, and begin
to implement it. The trainer will report
to the Certification Authority on progress
achieved in satisfying customers’ needs.
The Certification Authority will decide on

granting a certificate valid for three years.

However, annual progress in meeting the
action plan will be assessed. The certifica-

tion is therefore based on self-assessment.

One of the fundamental requirements
when developing the Standard was to
make it extremely simple, easy to under-
stand, so that it could be implemented
straight away. It seemed therefore useful
to split the Standard into Levels | and II.
The levels do not differ in requirements
for the quality of provided services, but
rather in the sophistication of manage-
ment tools used to ensure the quality.
Under both levels, the service provider
will receive a feedback from the Certifica-
tion Authority on how successful it has
been in complying with the Standard
requirements. Service providers in Level
Il will moreover receive a report from a
questionnaire survey and from mystery
shopping.

The Standard requirements are adjust-
ed to different tourism industries. It was
decided in consensus with professional
associations that in order to be admit-

zpravu a zasle certifikacnimu mistu. To
rozhodne o vydani certifikatu, platného
na tfi roky. Kazdy rok se ale bude posuzo-
vat dalsi pokrok pfi plnéni akéniho planu.
Jedna se tedy o certifikaci na zakladé
sebehodnoceni.

Jednim ze zdkladnich poZadavku pfi
vytvéreni standardu bylo, aby byl co
nejjednodussi, snadno pochopitelny, aby
se s jeho plnénim mohlo zacit prakticky
okamzité. Bylo proto uzite¢né rozdélit
standard na stupen | a Il. Tyto stupné se
nelisi naroky na kvalitu poskytovanych
sluzeb, ale ndroc¢nosti manazerskych na-
strojl, jak kvalitu zabezpecovat. V obou
stupnich dostava firma od certifika¢niho
mista zpétnou vazbu o tom, jak se ji dafi
pozadavky Standardu plnit. V druhém
stupni doplnénou jesté o zpravu z dotaz-
nikového 3etfeni a Mystery Shoppingu.

Pozadavky Standardu jsou dale uprave-
ny pro vybrané sektory cestovniho ruchu.
Spolec¢né s profesnimi sdruzenimi bylo
rozhodnuto, Ze vstupni branou do systé-
mu bude pro sektory hotelnictvi, kemp0
a chatovych osad, sluzby lanovek a vleku
a turisticka informacni centra nezbytné
splnit technické predpoklady kvality. Tyto
predpoklady jsou de facto cechovni obo-
rové standardy profesnich sdruzeni napf.
Oficialni jednotna klasifikace ubytova-
cich zafizeni a dalsi klasifikac¢ni systémy.
V ramci projektu je proto podporovan
rozvoj technickych predpokladd kvality.

V minulém roce rovnéz probéhlo
organizacni zabezpeceni systému, jez se
sklada s Certifika¢niho mista (Specializo-
vané pracovisté v ramci MMR CR, Hod-
notitelské centrum a Certifika¢ni komise)

ted to the system, meeting of necessary
technical quality prerequisites will be
needed for the hotel industry, camping
sites and chalet villages, funicular and ski
lift services, and tourist information cen-
tres. These prerequisites in fact represent
guild technical standards of professional
associations, e.g. the Official Uniform
Nomenclature of Accommodation Estab-
lishments, etc. The project therefore also
supports the development of technical
quality preconditions.

Last year, the organisational structure
of the system was also set up, consisting
of the Certification Authority (a dedicated
unit of the Ministry of Regional Develop-
ment, the Assessment Centre and the
Certification Committee) and the Training
and Regional Co-ordination Centre. Step-
by-step all components of the system will
be put into operation so that certifica-
tion of service providers can begin in the
course of this year.

The Ministry of Regional Development’s
objective is to include the CSQS, once
it is completed, into the Czech Quality
programme as one of the labels focusing
on service quality. The European Com-
mission initiated a project whose aim is
to introduce a single quality label in the
EU through established national quality
systems. Now the task is to make sure that
the developed Czech system allows, after
its completion, for automatic receipt also
of the European label.

Cesky systém kvality sluzeb
Czech service quality system

a Centra pro $koleni a regionalni koordi-
naci. Postupné bude zahajovéna ¢innost
vsech slozek systému tak, aby mohla byt
zahdjena certifikace jednotlivych subjektd
v pribéhu letosniho roku.

Cilem MMR CR je po jeho vytvofeni
zahrnout CSKS do programu Ceska kvalita
jako jednu ze znac¢ek zamérenych na kva-
litu sluZzeb. Evropskou komisi je iniciovan
projekt, jehoz cilem je zavedeni jednot-
né znacky kvality v EU prostfednictvim
vybudovanych narodnich systému kvality
sluzeb. Jde tedy o to, aby vytvareny sys-
tém v Ceské republice po jeho dokonéeni
umoznioval automatické ziskani i evropské
znacky.

Narodni program podpory
cestovniho ruchu

K 30. 11. 2012 byl vyhlaSen Narodni pro-
gram podpory cestovniho ruchu — podpro-
gram Cestovani dostupné viem pro rok
2013. Ukon¢eni pfijmu zadosti o dotace
bylo stanoveno na 17. 2. 2013. K tomuto
datu bylo pfijato 59 zadosti o dotaci. Alo-
kace finan¢nich prostfedkd na program
na rok 2013 je ve vysi cca 50 mil. K¢.

Podporované oblasti podprogramu:

(1) Rekonstrukce/vybudovani
odpocivadel, center sluzeb pro turisty

a hygienického zdzemi pro pési, cyklisty
a handicapované turisty podél pésich tras,
naucnych stezek, cyklotras a zdrojovych
tras pro zvysSeni navstévnosti.

National Tourism Support
Programme

On 30 November, 2012, the 2013 Acces-
sible Travel for All programme, which is
a sub-programme of the National Tourism
Support Programme, was launched. The
deadline for submitting applications was
17 February, 2013. A total of 59 applica-
tions were submitted to this date. Finan-
cial allocation for the 2013 programme is
ca. CZK 50 million.

Supported areas of the sub-programme:

(1) Reconstruction/building of rest areas,

tourist service centres and hygienic facili-
ties for pedestrians, cyclists and disabled

tourists along hiking paths, nature trails,

cycle routes and backbone routes in order
to increase the number of visitors.

(2] Accessibility of tourist attractions
(these must be attractions of supra-re-
gional and regional importance, or attrac-
tions located close to hiking paths, nature
trails, cycle routes or long-distance inter-
national cycle routes). Transport-related
projects must focus on environmental pro-
tection and support of environmentally
friendly forms of tourism (development of
environmentally friendly transport at the
attraction sites, transport to and within
the attraction).

© Introduction/improvement of naviga-
tion and information systems for tour-
ists with sensory disability and for other
attraction visitors.

The project must always include market-
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- zjednodusily orientaci cyklistu a podpofily rozvoj
cestovniho ruchu v okoli podél téchto patefnich cyklotras.
the new cycling route

have made cyclists’ orientation easier and
contributed to the development of tourism
in their surroundings.

CYKLO

AV
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(2] Zpfristupnéni atraktivit cestovniho
ruchu (musi se jednat o atraktivity
nadregionalniho a regionalniho vyznamu,
pripadné atraktivity leZici v blizkosti
pésich tras, nau¢nych stezek, cyklotras

a dalkovych mezinarodnich cyklotras).
Projekty vztahujici se k dopravé musi byt
zamérené na ochranu zZivotniho prostredi
a podporu ekologicky $etrnych forem
cestovniho ruchu (rozvoj ekologicky
Setrné dopravy v misté atraktivity,
doprava do mista atraktivity a doprava

v ramci atraktivity).

© zavedeni /zlepseni/ navigacnich
a informacnich systém pro senzoricky
postizené ucastniky cestovniho ruchu
a navstévniky atraktivit cestovniho ruchu.
Soucasti akce musi vzdy byt marketing
(propagace) vytvoreného produktu
cestovniho ruchu - vydaje na marketing
musi tvofit minimalné 5 % a maximalné
10 % celkovych uznatelnych vydajl akce.
Pfijemcem dotace mize byt podnikatel-
sky subjekt, pravnicka (pouze obchodni
spole¢nost) nebo fyzicka osoba provozujici
podnikatelskou ¢innost na zdkladé oprav-
néni. Dotace je poskytovana ve vysi max.
50 % uznatelnych vydaja akce. Finanéni
rozsah celkovych vydajl akce je minimal-
né 250 tis. K¢ az maximdlné 5 mil. K¢.

EDEN - Prestizni

soutéz Evropské komise

Ceska republika zabezpetila prostfednic-
tvim MMR CR prezentaci vitézd narod-
nich kol soutéze o excelentni turistickou
destinaci v celoevrospké siti — EDEN
NETWORK (destinace Ceské-Svycarsko,
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ing (promotion) of the created tourism
product — marketing expenditure must ac-
count for at least 5 % and no more than
10 % of the total eligible expenditures of
the project.

The beneficiary may be a business
entity, a legal entity (only a business com-
pany) or an individual licenced to conduct
business activities. The subsidy is granted
up to 50 % of eligible expenditures of the
project. The scope of total funding per
project ranges between CZK 250,000 and
5 million.

EDEN - a prestigious competition
of the European Commission
Through its Ministry of Regional Devel-
opment, the Czech Republic presented
the winners of the national rounds of
the European Destination of Excellence
competition in the EDEN NETWORK
(Ceské Svycarsko, Bystficko and Slovacko
regions). In the course of the competi-
tion, CzechTourism (www.eden-czech-
tourism.cz) ran a targeted marketing
campaign aiming at wide visitor public
from the Czech Republic and from
abroad in order to foster tourism in the
EDEN destinations. Towards the end of
2012 the competition theme for 2013 -
Accessible Tourism — was announced,
focusing on elimination of barriers in
tourism and making tourist attractions
accessible to the disabled, senior citizens,
families with children, and other tourists
with special needs.
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Bystricko a Slovacko). Sou¢asné béhem
roku byla provadéna cilend marketingo-
va kamparn pro Sirokou navstévnickou
verfejnost z tuzemska i ze zahranici pro
zvyseni cestovniho ruchu v destinacich
EDEN ze strany agentury CzechTourism
(www.eden-czechtourism.cz). V zavéru
roku 2012 bylo vyhla3eno tematické zamé-
feni soutéze pro rok 2013 na odstrariovani
bariér v cestovnim ruchu a zpfistupnéni
turistickych atraktivit lidem s handicapem,
seniortim, rodinam s détmi a dalsim turis-
tam se specifickymi potfebami (,, Accessi-
ble tourism*” — PFistupny cestovni ruch).

Podpora rozvoje cykloturistiky

a optimalizace znaceni cyklotras
a cyklostezek v CR

V zajmu posileni bezmotorové dopravy
v turistickych regionech Ceské republiky
byla zkvalitnéna nabidka portdlu pilot-
niho projektu www.ceskojede.cz, ktery
nabizi cyklistické verejnosti komplexni
servis informaci v oblasti cykloturistiky
na uzemi Ceské republiky véetné vedeni
mezindrodnich déalkovych tras EuroVelo.
Za podpory MMR CR byla ptipravena
metodika znaceni dalkovych cyklotras
na uzemi Ceské republiky.

Hlavni dalkové patefni cyklotrasy na uze-
mi Ceské republiky dostaly nova ¢isla:

1. Praha—Brno—-Bratislava, 2. Vrchlabi—H.
Kralové—Dolni Zleb, 3. Praha—Plzeri—Fol-
mava, 4. Bfeclav—Mohelnice—Mikulovice,
5. Hevlin—Brno—Ostrava, 6. Cyklostezka
kolem Ohre, 7. Mélnik—Praha a dal podél
Vlitavy, 8. Bukovec—Ostrava—lJesenik.
Nové trasy zjednodusily orientaci cyklis-

Support to development of cycle
tourism and optimisation of cycle
routes and cycle paths marking in
the Czech Republic

With the intention to bolster engine-free
transport in Czech Republic’s tourist
regions, the content of the www.cesko-
jede.cz web portal was improved pro-
moting a pilot project offering cyclists

a comprehensive information service

on cycle tourism in the Czech Republic,
including the course of the international
long-distance EuroVelo routes. EuroVelo
the European cycle route network

was initiated by the European Cyclist's
Federation (ECF) to develop a network
of highquality cycling routes linking all
countries in Europe. With the support of
the Czech Ministry of Regional Develop-
ment a methodology was developed for
the marking of long-distance cycle routes
in the Czech Republic.

The backbone long-distance routes run-
ning across the Czech Republic were
assigned new numbers:
1. Prague—Brno—Bratislava, 2. Vrchlabi—
Hradec Kralové—Dolni Zleb, 3. Prague—
Pilsen—Folmava, 4. Bfeclav—Mohelnice—
Mikulovice, 5. Hevlin—Brno—Ostrava,
6. Cycle path along the Ohfe river, 7.
Mélnik—Prague and farther on along
the Vltava river, 8. Bukovec—Ostrava—
Jesenik.

The new routes have made cyclists’
orientation easier and contributed to
the development of tourism in their
surroundings.
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ta a podpofily rozvoj cestovniho ruchu
v okoli podél téchto paternich cyklotras.

Geoturismus — nominace novych
narodnich geoparkd na tuzemi CR.
Nominaéni dokumenty 4 novych kandidat-
skych geoparkl — Podbeskydi, Kraj blanic-
kych rytitd, Joachima Barranda a Vysociny
byly pfedlozeny Radé narodnich geopark
CR se zastoupenim i resortu MMR CR,

s cilem zhodnotit potencial geologického
dédictvi na podporu rozvoje geoturistiky
a zajimavych lokalit z historie vyuzivani
nerostnych surovin pro cestovni ruch.

Ramcova umluva o ochrané

a udrzitelném rozvoji Karpat

PInéni cila strategického rozvojového
dokumentu 7 smluvnich zemi na podporu
regionalniho rozvoje a udrzitelného ces-
tovniho ruchu v Karpatech bylo predmé-
tem mezinarodnich konferenci v Polské
Krynici a ve Var3avé. Ucastnici zapojeni
do implementace Umluvy prohloubili
spoluprdci na Uzemi Karpatského regionu
v oblasti cestovniho ruchu, zlepseni kvality
Zivota, posileni mistni zaméstnanosti

a ochrany pfirodnich hodnot a kulturniho
dédictvi s cilem definovani projektd pro
jejich naslednou realizaci za podpory me-
zinarodnich evropskych fondd. MMR CR
podpofilo schvaleni opatreni k oZive-

ni sektoru cestovniho ruchu po roce
2014-2020 v Karpatském regionu.

AKTUALNI INFORMACE |1 |
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Geotourism — nomination of new
geoparks in the Czech Republic
Four new candidate geoparks — Podbesky-
di region, Region of the Blanik knights,
Region of Joachim Barrand, and Vysocina
region — submitted their nomination
documents to the Czech National Council
for Geoparks, in which the Ministry of Re-
gional Development is also represented;
the purpose was to assess the potential of
the geological heritage for the support of
geotourism and of interesting historical
mineral exploitation sites for tourism.

Framework Convention on the
Protection and Sustainable
Development of the Carpathians
Meeting the objectives of the strategic
development document on the support
of regional development and sustain-
able tourism in the Carpathians signed

by seven signatories became the topic of
international conferences in Krynica and
Warsaw, Poland. Participants involved

in implementation of the Convention
deepened their co-operation within the
Carpathian region in the fields of tourism,
quality of life improvement, enhancement
of local employment, and protection

of natural values and cultural heritage
with the aim of identifying projects to be
implemented with the support of inter-
national European funds. The Czech Min-
istry of Regional Development supported
the approval of measures to boost the
tourism sector in the Carpathian region in
2014-2020.
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2.1 KAPACITY HROMADNYCH
UBYTOVACICH ZARIZENI

V roce 2012 se nachéazelo na uzemi Ceské republiky
celkem 7 631 hromadnych ubytovacich zatizeni

s 184 659 pokoji a 472 015 lGzky. Tato hromadna
zafizeni |ze déle rozdélit na hotely a podobna
zafizeni, kterych se v tomto roce nachazelo na uzemi
CR celkem 4 672, se 118 960 pokoji a 271 427 luzky

a ostatni hromadna ubytovaci zafizeni, kterych v tomto

roce bylo na uzemi CR 2 959, a v kterych se celkové
nachazelo 65 699 pokoju se 200 588 10zky.

Metodika

Udaje o kapacitach vychazeji od roku 2008 ze statistického
etfeni CSU o néavitévnosti v hromadnych ubytovacich zafize-
nich cestovniho ruchu, které je zalozeno na vyuzivani Registru

ubytovacich zafizeni. Do zjistovani jsou zahrnuta plo3né viechna

hromadna ubytovaci zafizeni. Publikovand data jsou souhrnem
zpracovanych udajl za predloZené dotazniky a dopoctenych

udajl za ta zafizeni, od kterych nebyl vyplnény dotaznik ziskan.

V tomto pripadé byly pouzity informace o kapacité z Registru
ubytovacich zafizeni, ktery je prabézné aktualizovan z vysledk(
Setfeni a z dostupnych informacnich zdroju.

2.1 COLLECTIVE ACCOMMODATION
ESTABLISHMENTS CAPACITY

In 2012, there were altogether 7,631 collective

accommodation establishments in the Czech Republic,

housing 184,659 rooms with 472,015 beds. These
collective accommodation establishments could be
subdivided into hotels and hotel-like establishments
amounting to 4,672 in 2012, housing 118,960

rooms with 271,427 beds; and other collective
accommodation establishments whose number was
2,959, housing 65,699 rooms with 200,588 beds.

Methodology

Since 2008 information on capacities is derived from the statisti-

cal research by CZSO about guests at tourism collective accom-
modation establishments, which is based on utilization of the
Register of Accommodation Establishments. The published data
are a summary of processed data for submitted questionnaires
and additionally calculated data for those facilities from which
the questionnaire was not received. In this case information on
capacity from the Register of Accommodation Establishments
was used, which is continuously updated from the research
results and from available information sources.

Capacity of Collective Accommodation Establishments by Category

TAB. 2.1.1 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu dle kategorii

Pocet mist pro

Hlavni sledované ukazatele

1.

Hromadné ubytovaci zafizeni — zafizeni s minimalné péti po-
koji nebo deseti 1Uzky slouzici pro ucely cestovniho ruchu, tj.
poskytujici pfechodné ubytovani hostim za ucelem dovolené,
zdjezdu, lazeriské péce, sluzebni cesty, Skoleni, kursu, kongre-
su, symposia, pobytu déti ve skole v pfirodé, v letnich a zim-
nich tdborech apod. Mezi hromadné ubytovaci zafizeni patfi
hotely, motely, botely, penziony, turistické ubytovny, chatové
osady, kempy a ostatni ubytovaci zafizeni. Mezi ostatni uby-
tovaci zafizeni patfi napf. rekrea¢ni zafizeni podnikd, Skolici
stfediska, kulturné-historické objekty, lazeriska zafizeni a jina
ubytovaci zafizeni, ktera vycleriuji ldzkovou kapacitu pro
cestovni ruch (napf. domovy mladeze, vysokoskolské koleje,
podnikové ubytovny apod.).

. Pocet pokoijti — celkovy pocet pokojl slouzicich pro cestov-

ni ruch. Nezapocitavaji se pokoje pro ubytovani personalu,
majiteld zafizeni a pokoje dlouhodobé slouzici pro ubytovani
zaméstnanct jinych podnikl (déle nez 1 rok). Jako jeden
pokoj se pocita i apartma ¢i chatka, které slouzi k ubytovani
jedné rodiny.

. Pocet luzek - celkovy pocet stalych lGzek vyc¢lenénych vyhrad-

né pro odpocinek hostl — nezahrnuiji se pfilezitostna lGzka,
tzv. pristylky.

. Pocet mist pro stany a karavany - pocet stanovist pro umisténi

stanu, obytnych pfivést a karavand. Minimalni primérna cista
plocha pro stan a osobni automobil je 30 m?, pro obytny pfivés
a osobni automobil nebo obytné motorové vozidlo 60 m2.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.

Podrobnéjsi informace naleznete na www.czso.cz
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Main published indicators

1.

Collective accommodation establishments — facilities with at
least five rooms or ten beds serving the purposes of tourism,
i.e. providing temporary accommodation of guests for holi-
day, tour, spa care, business trip, training, course, congress,
symposium, stay of children on school trips, summer and
winter camps etc. Among collective accommodation estab-
lishments are hotels, motels, boatels, pensions, hostels for
tourists, holiday dwellings, camps and other accommodation
premises. Among other accommodation facilities are for ex-
ample corporate recreational establishments, training centres,
cultural-historical buildings, spa facilities and other accommo-
dation complexes, which have bed capacity for tourism (e.g.
youth homes, college dormitories, company dormitories etc.).

. Number of rooms - total number of rooms serving tourism.

Not included are rooms for accommodating staff, owners of
facilities and rooms for long term accommodation of employ-
ees of other companies (more than 1 year). Apartment or
cottage, which serves to accommodate a single family, counts
as one room.

. Number of beds — total number of permanent beds allocated

exclusively for the rest of guests — not including occasional
beds, so called extra beds.

. Number of beds for tents and caravans — number of lots for

placement of tents, house trailers, caravans. Minimum aver-
age net area for a tent and a passenger vehicle is 30 m?, for
a house trailer and a passenger vehicle or a caravan 60 m2.

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.czso.cz

R Pocet pokojt Pocet lazek stany
Number a karavany
Number Number
o of Rooms of Beds T ]
Establishments Places for Tens
and Caravans
Hromadna ubytovaci zafizeni celkem
Collective Accommodation 7 631 184 659 472 015 48 350
Establishments, total
v tom / including N2 N2 N2 N2
Hotely a podobna zafizeni celkem
Hotels and Similar Establishments, total 4672 118 960 271 427 953
v tom / including NE 4 N2 4
Hotely *kkokk
Hotels *+*%* 56 6 329 12 431 -
Hotely ****
Hotels **+ 490 32816 65 576 -
Ostatni hotely a pensiony 4126 79 815 193 420 953

Other Hotels and Boarding Houses

Ostatni hromadna ubytovaci zafizeni celkem
Other Collective Accommodation
Establishments, total

v tom / including

Kempy
Tourist Campsites

Chatové osady a turistické ubytovny
Holiday Dwellings and Hostels for Tourists

Ostatni zafizeni jinde nespecifikovana
Other Establishments n.e.c.

2 959 65 699 200 588 47 397

N2 N2 N2 N2

487 8 360 30 004 45 455

889 14753 54 357 747

1583 42 586 116 227 1195
TEMER

ALMOST

9 Mil.

lGzek poskytovala hromadna ubytovaci
zafizeni na tzemi Ceské republiky
Beds provide accommodation
establishments in the Czech Republic
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TAB. 2.1.2 Prehled kapacit hromadnych ubytovacich zafizeni podle kraju
Capacity of Collective Accommodation Establishments of Tourism by Regions

Pocet zarizeni

Pocet pokojt

Pocet lizek

Pocet mist pro
stany a karavany

Estagllijs?:weern(:: Nule:)e(:r:: Number of Beds Places for Tents

and Caravans

CoG [ePaD e cellem 7 631 184 659 472 015 48 350
v tom /including J 4 4 N2
?;‘g";f;;"uzraha 621 37 996 80 925 1063
Stredocesky kraj / Region 552 11626 31177 6 132
Jihocesky kraj / Region 987 18619 53417 12 931
Plzensky kraj / Region 476 9376 25530 3482
Karlovarsky kraj / Region 407 14 648 30 042 1267
Ustecky kraj / Region 382 7 640 19934 1664
Liberecky kraj / Region 789 12790 38 741 2935
Kralovéhradecky kraj/ Region 954 16 229 45 877 4 850
Pardubicky kraj / Region 351 7 180 20 260 1557
Kraj Vysocina / Region 387 7 221 21102 3536
Jihomoravsky kraj / Region 534 14 273 35225 5088
Olomoucky kraj / Region 370 7754 20 176 817
Zlinsky kraj / Region 349 8676 22 559 1274
Moravskoslezsky kraj / Region 472 10 631 27 050 1754

GRAF 2.11 Stredocesky
Kapacity lazeriskych Jihotesky

zafizeni podle kraju
(pocet Itzek)

Capacity Survey
of Balneological
Accommodation
Establishments by
Regions — Beds
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4. Cisté vyuziti laZek — udava ¢istou obsazenost stalych lGzek,

22 COLLECTl\/E ACCOM MODAT|ON kterd byla hostim skute¢né k dispozici.
ESTAB |_| S H |\/| ENT OCC U PAN CY | N TH E 5. Vyuziti pokojua - vychazi z poctu realizovanych pokojodn

(tj. celkového poctu dnt, kdy byl pokoj obsazen alespon

family members or outside people. In therapeutic spas a guest
is deemed to be every person who undergoes a spa treatment
regardless of the complexity of treatment etc. Persons using
accommodation facilities services as temporary residence are
jednim hostem). not counted as guests. Arrival of a guest starts at the moment
6. Kongres/konference — za kongres/konferenci se povazuje of his registration in the accommodation establishment.
formalini setkani vétsiho poctu lidi (od 100 osob) urcitého od- 3. Number of overnights - total number of overnights (nights
borného zaméreni, jehoz predmétem jsou prezentace, pred- spent) of guests staying in accommodation establishment in

2.2 NAVSTEVNOST HROMADNYCH
UBYTOVACICH ZARIZENI

V roce 2012 se v hromadnych ubytovacich zafizenich CZECH REPUBLIC
Ceské republiky ubytovalo 13,6 mil. host(, z toho
7,2 mil. zahranic¢nich hostd a 6,5 mil. domacich
hostd. Hosté v tomto roce stravili v hromadnych

In 2012, the total of 13.6 million guests lodged in
the collective accommodation establishments in the
Czech Republic, of which 7.2 million were foreign

ubytovacich zafizenich celkem 39, 6 mil. noci, z toho and 6.5 million domestic visitors. In the same vear nasky, diskuse a konzultace. M{iZe se jednat o sjezd védeckych the monitored period.
20,5 mil. noci zde stravili zahrani¢ni hosté a 19,0 mil. the ac.commodated uests sta e'd in total 39 6ymi|'|ion pracovnikt, shromézdéni diplomatickych zastupct jednotli- 4. Net use of beds - states the occupancy of permanent beds,
noci zde stravili hosté domaci. 9 y ) vych statd apod. Typickym znakem kongresu/konference je which was actually available for guests.

nights in the accommodation establishments, of
which foreigners accounted for 20.5 million nights
and domestic visitors for 19.0 million nights.

doprovodny program (byva spojen s exkurzemi, kulturnim 5. Use of rooms - is based on the number of realized room days
a spolecenskym programem a gastronomickymi akcemi). (i.e. total number of days that the room was occupied by at
7. Pocet zafizeni - zahrnuji se hromadnd ubytovaci zafizeni, least one guest).
Traditionally, foreign visitors came most frequently ve kterych doslo k usporadani kongresu/konference o poctu 6. Congress/Conference — a congress/conference is deemed
from Germany (over 1.4 million arrivals to collective alespon 100 ucastnika. formal meeting of a greater number of people (starting at
accommodation establishments in the Czech 8. Pocet akci — zahrnuji se kongresy/konference v hromadnych 100 persons) with a certain expert focus, subject of which are
Republic), followed by Russia (over 690,000), and ubytovacich zafizenich s po¢tem tcastnikd 100 a vice. presentations, lectures, discussions and consultations. This can
Slovakia (nearly 390,000 arrivals). The most frequently 9. Pocet ucastnikd — zahrnuji se zu¢astnéné osoby na kongre- be a convention of science workers, assembly of diplomats
visited regions in the Czech Republic are the capital sech/konferencich pro 100 a vice Ucastnik v hromadnych from individual states and so on. A typical characteristic of
Metodika city of Prague (39.5 % of all visitors arriving to Czech ubytovacich zafizenich. a congress is an accompanying programme (it's usually con-
Zdrojem udaji o navstévnosti v hromadnych ubytovacich za- collective accommodation establishments), followed nected with excursions, cultural and social programme and
fizenich a kongresovém cestovnim ruchu je pravidelné Setfeni by the South Moravia (8.1 %) and South Bohemia Neni-li uvedeno jinak vztahuji se vsechny udaje gastronomy events).
CsSU, do kterého jsou od roku 2003 zahrnuta plo3né viechna regions (7.4 %). k Ceské republice za rok 2012. 7. Numbers of establishments — included are collective accom-
hromadna ubytovaci zafizeni. Setfeni je rozdéleno na mési¢ni modation facilities, which hosted a congress/conference with
zjistovani, do kterého jsou zahrnuty hotely a podobna hro- Methodology Podrobnéjsi informace naleznete na www.czso.cz at least 100 participants.
madna ubytovaci zafizeni a ¢tvrtletni Setfeni zahrnujici zbyla Source of information about visitor rate in collective accom- 8. Numbers of events — included are congresses/conferences in
hromadnd ubytovaci zafizeni. modation establishments and congress tourism is the regular collective accommodation establishments with the number
Udaje o navitévnosti jsou souhrnem zpracovanych dat research by CZSO, which since 2003 includes full scope of col- of participants of 100 and more.
za predlozené dotazniky a za statisticky dopoctend data ubyto-  lective accommodation establishments. Research is divided into 9. Numbers of participants — included are persons attending
vacich zafizeni, od kterych nebyl vyplnény dotaznik ziskan. monthly survey based on hotels and similar collective establish- congresses/conferences for 100 and more participants in col-
Udaje o po¢tu kongres(i/konferenci a po¢tu Ucastnikd jsou ments and quarterly research containing remaining accommo- lective accommodation establishments.
souhrnem dat za zpracované dotazniky. Do poctu zafizeni dation facilities.
byla zahrnuta vSechna hromadnd ubytovaci zatizeni, kterd Information on guests is a summary of processed data for
v pribéhu sledovaného obdobi vykazala alespori jednu akci submitted questionnaires and data statistically calculated for ac-
se 100 a vice ucastniky. commodation facilities, from which the completed questionnaire
was not obtained.
Information about the number of congresses/conferences and
1. Hromadné ubytovaci zafizeni - viz. definice v kapitole the number of participants is a summary of data from processed
2.1 - Kapacity hromadnych ubytovacich zafizeni. questionnaires. The number of facilities includes all collective ac-
2. Host - kazda osoba (nezahrnuje personal a majitele ubytovaciho  commodation establishments, which during the reference period
zafizeni, ktefi zde bydli), ktera pouzila sluzeb zafizeni k pfechod-  have recorded at least one event with 100 and more participants.

Nejvice navstévuji tradi¢né zahrani¢ni hosté

z Némecka (pfes 1,4 mil pfijezdt do HUZ CR),
nasledovano Ruskem (pres 690 tis.) a Slovenskem
(témér 390 tis. prijezdd). Nejnavstévovanéjsimi kraji
v CR jsou: Hlavni mésto Praha (39,5 % viech pFijezdu
hostd do HUZ CR), nasledoval Jihomoravsky (8,1 %)
a Jihocesky kraj (7,4 %).

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.czso.cz
Hlavni sledované ukazatele

nému ubytovani véetné déti. Host mlze pouzit sluzeb ubytova- -

ciho zafizeni z rliznych diivodid vyjma za Ucelem zaméstnani, Main published indicators ubytovanych zahrani¢nich host
¢i radného studia (pokud doba jeho trvani prekrodi 1 rok). 1. Collective accommodation establishments — see definition in Accommodated foreign guests
V rekreacnich zafizenich a skolicich stfediscich podniku (od- chapter 2.1 - Capacity of Collective Accommodation Establish- ’ n

borovych svazu) se hostem rozumi kazda osoba, ktera pouzila ments.

zatizeni k pfechodnému ubytovéni z vySe jmenovanych ddvodu,
at se jedna o vlastni zaméstnance podniku (napt. ¢leny odboro-
vych svazu), jejich rodinné prislusniky nebo externi osoby. V Ié-
¢ebnych laznich se hostem rozumi kazda osoba, ktera podstoupi
lazeriskou lé¢bu bez ohledu na zpusob hrazeni é¢eni, komplex-
nost lé¢by apod. Mezi hosty se nezapocitavaji osoby vyuZivajici
sluzeb ubytovaciho zafizeni k pfechodnému ubytovani. Pfijezd
hosta nastava v okamziku jeho nahlaseni v ubytovacim zafizeni.

. Pocet pfenocovani — celkovy pocet pienocovani (stravenych
noci) hostd ubytovanych v ubytovacich zafizenich ve sledovaném
obdobi.
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. Guest - every person (not including staff and owner of the ac-

commodation facility, who live here), who used the services of
the facility for temporary accommodation including children.
A guest can use the services of the accommodation facility

for various purposes with the exception where it would be
used for employment services or a proper study (if the time

of its use exceeds 1 year). In corporate (union) recreational
establishments and training centres a guest is deemed to be
every person, who used the facilities for temporary accommo-
dation for the abovementioned reasons, whether these are
company’s employees themselves (e.g. union members), their

ubytovanych domacich hostt
Accommodated domestic guests

6,5 mil
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TAB. 2.2.1 Pocet hostt v hromadnych ubytovacich zatizenich cestovniho ruchu

v milionech osob /

Celkem

12,2
12,4
12,7
13,0
12,8
12,0
12,2
12,9
13,6

Zahrani¢ni hosté

6,1

6,3

6,4

6,7

6,6

6,0

6,3

6,7

7,2

Domaci hosté

6,2

6,0

6,3

6,3

6,2

6,0

59

6,2

6,5

GRAF 2.2.1 Pocet prenocovani hostd v hromadnych ubytovacich zafizenich cestovniho ruchu

Pfenocovani (v mil.) /

25,0

20,0
15,0
10,0
5,0
0,0

M Zahranieni hosté /

Domaci hosté /

TAB. 2.2.2 Pocet prijezdl do hromadnych ubytovacich zatizeni cestovniho ruchu v krajich
Number of Arrivals to the Collective Accommodation Establishments of Tourism by Regions

Pfijezdy celkem
Arrivals Total

v tom
including

Zahranicni hosté
Foreign Guests

Domaci hosté
Domestic Guests

Ceska republika celkem
Czech Republic Total

v tom / including

Hlavni mésto Praha
Capital Prague

Stifedocesky kraj / Region

Jihocesky kraj / Region

Plzensky kraj / Region

Karlovarsky kraj / Region

Ustecky kraj / Region

Liberecky kraj / Region

Kralovéhradecky kraj / Region

Pardubicky kraj / Region

Kraj Vysocina / Region

Jihomoravsky kraj / Region

Olomoucky kraj / Region

Zlinsky kraj / Region

Moravskoslezsky kraj / Region

13 646 913
(100 %)

N

5394 283
(39,5 %)

717 367
(5.3 %)

1006 299
(7,4 %)

539432
(4,0%)

770 180
(5,6 %)

359 571
(2,6 %)

674 958
(4,9 %)

887 470
(6,5 %)

330959
(2,4 %)

370 515
(2,7 %)

1099 351
(8,1%)

405 334
(3,0 %)

483 929
(3,5 %)

607 265
(4,4 %)

7 164 576
(100 %)

N

4 680 746
(65,3 %)

179 757
(2.5 %)

316 968
(4.4 %)

190 792
(2,7 %)

499 037
(7,0 %)

129 971
(1,8 %)

157 360
(2.2%)

212922
(3,.0%)

48 125
(0,7 %)

54 680
(0,8 %)

401 049
(5.6 %)

91723
(1.3 %)

69 587
(1,0%)

131 859
(1,8 %)
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6 482 337
(100 %)

2

713 537
(11,0%)

537 610
(8,3 %)

689 331
(10,6 %)

348 640
(5.4 %)

271143
(4,2 %)

229 600
(3.5%)

517 598
(8,0 %)

674 548
(10,4 %)

282 834
(4,4 %)

315835
(4,9%)

698 302
(10,8 %)

313611
(4,8 %)

414 342
(6,4 %)

475 406
(7,3 %)
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Zlinsky 1,0 %

Olomoucky 1,3 %
Jihomoravsky 5,6% — ¢

Vysocina 0,8 %
Pardubicky 0,7% — ¢
Kralovéhradecky 3,0% — ¢

Liberecky 2,2% ¢

Ustecky 1,8% 4\

Karlovarsky 7,0% — ¢

Plzensky 2,7 % _'

JihocCesky 4,4% — g

Stredocesky 2,5% — ¢

Moravskoslezsky 7,3 %

Zlinsky 6,4 %

Olomoucky 4,8% — 4

Jihomoravsky 10,8% ¢

Vysocina 4,9% ¢

Pardubicky 4,4 %

Kralovéhradecky 10,4 % _I

.1

1,8 % Moravskoslezsky

e—— 65,3% Praha / Prague

GRAF 2.2.2 Zahrani¢-
ni hosté v hromadnych
ubytovacich zafrize-
nich v krajich Foreign
Guests in Collective
Accommodation Esta-
blishments of Tourism
by Regions

—l 11,0% Praha / Prague
o—— 8.3% Stredocesky

GRAF 2.2.3 Domaci
hosté v hromadnych
ubytovacich zafizenich
v krajich Domestic
Guests in Collective
Accommodation
Establishments of
Tourism by Regions

o—— 10,6 % Jihocesky

o 5.4% Plzefisky

4,2 % Karlovarsky

e—— 3,5% Ustecky

L 8,0% Liberecky

TAB. 2.2.3 Pocet prenocovani hostl v hromadnych ubytovacich zafizenich cestovniho ruchu v krajich

Ceska republika celkem

vtom/

Hlavni mésto Praha

Stifedocesky kraj /

Jihocesky kraj /

Plzensky kraj /

Karlovarsky kraj /

Ustecky kraj /

Liberecky kraj /

Kralovéhradecky kraj /

Pardubicky kraj /

Kraj Vysocina /

Jihomoravsky kraj /

Olomoucky kraj /

Zlinsky kraj /

Moravskoslezsky kraj /

Pfenocovani
celkem

39 567 512
(100 %)

13 601 964
(34,4 %)

1787 812
(4,5 %)

2 891982
(7.3 %)

1373 295
(3.5 %)

4 658 504
(11,8%)

1015 631
(2,6 %)

2 299 697
(5.8 %)

EREVAVEY)
(7.9 %)

936 428
(2,4 %)

983 675
(2,5 %)

2 150 333
(5,4 %)

1403 751
(3.5 %)

1532 347
(3.9%)

1794 361
(4,5 %)

Zahranicni hosté

20 521 815
(100 %)

12 282 810
(CERRT))

429 024
(2.1%)

679 755
(3.3 %)

401 522
(2,0 %)

3 405 987
(16,6 %)

356 036
(1,7 %)

563 943
(2,7 %)

748 160
(3,6 %)

121 006
(0,6 %)

140 263
(0,7 %)

694 328
(3,4 %)

186 945
(0,9 %)

188 019
(0,9 %)

324 017
(1,6 %)

CESTOVNI RUCH V CESKE REPUBLICE 2012

Domaci hosté

19 045 697
(100 %)

1319154
(6,9 %)

1358 788
(7.1 %)

2212 227
(11,6 %)

971773
(5.1 %)

1252517
(6,6 %)

659 595
(3,5 %)

1735754
(9.1 %)

2 389 572
(12,5 %)

815 422
(4,3 %)

843 412
(4.4 %)

1456 005
(7.6 %)

1216 806
(6,4 %)

1344 328
(7.1 %)

1470 344
(7,7 %)




GRAF 2.2.4 Cisté Praha/ TAB. 2.2.5 Zahrani¢ni hosté v hromadnych ubytovacich zafizenich

vyuziti [Gzek v hotelech

a podobnych ubytovacich Stredocesky

zafizenich v krajich (v %) Pocet pfijezdi % z celku Pramérna doba pobytu
Jihocesky

Plzerisky (el )l 7 164 576 100,0 3,9

Karlovarsky oy

Ustecky Némecko / 1420 698

Liberecky Rusko / 694 138

N
&
©

Krélovéhradecky Polsko / 382 595

Pardubicky Slovensko / 370910

o

Italie / 366 910
Vysocina

Spojené kralovstvi / 353 165

I
N
S}

Jihomoravsky

USA/ 346 527

Olomoucky
Francie / 275 449

Zlinsky

Spanélsko / 203 891
Moravskoslezsky Nizozemsko / PNEEY
Rakousko / 198 687

2 o Al v , , qa Japonsko / 145 409
TAB. 2.2.4 Hosté v lazeriskych zafizenich cestovniho ruchu dle krajd

Ukrajina / 136 557
Pocet pfijezd Poéet pfenocovani Cina / 131418

Madarsko / 125 929

Z toho cizinci Celkem Z toho cizinci
Jizni Korea / 111 608

Ceska republika celkem 711 495 350 402 6 646 146 3 055 659 Dénsko / 103 816

Belgie / 90 582
v tom/

Izrael / 86 595
Stredocesky kraj / 26 179 4094 219 606 31923

Svédsko / 83672
Jihocesky kraj / 28 761 785 347 667 5516

TOP 20 zemi celkem

Karlovarsky kraj / 437 301 328 228 3 638 590 2843 193 5830093

Ustecky kraj / 21095 4 460 236 150 54 594 Ostatni / 1334483

Kralovéhradecky kraj / 23 661 1467 368 161 11 541
Olomoucky kraj / 48 465 1515 544 209 8 837
Zlinsky kraj / 64 100 5 887 478 637 42 597

Moravskoslezsky kraj / 25 057 1566 399 517 34 569
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2.3 PRIJEZDOVY CESTOVNI RUCH

V ramci Setfeni ,PFijezdovy cestovni ruch” navstivilo
dle kvalifikovaného odhadu v roce 2012 Ceskou re-
publiku témér 22,7 mil. zahrani¢nich navstévnikq,
z toho 8,9 mil. turistt (39,3 %), 11,6 mil. jednoden-
nich navstévnikua (51,1 %), a 2,2 mil. tranzitujicich
cizinctd (9,6 %). Ve srovnani s rokem 2011 vzrostl celko-
vy pocet ucastnikd cestovniho ruchu o 1,2 mil. (5,6 %),
z toho u zahrani¢nich turistd o 0,4 mil. a u jednoden-
nich navstévnikd o 0,7 mil. osob, u tranzitujicich ci-
zincl o 74 tis. osob. Podle odhadu utratili zahranicni
navstévnici v roce 2012 v souvislosti s pobytem v CR
celkem 147 mld. K¢: z toho 59 mld. K¢ pred pobytem
(40 %) a 88 mld. K¢ béhem pobytu (60 %); z toho
jednodenni navstévnici 18,3 mid. K¢ (11 %), zahrani¢ni
turisté 126,4 mld. K¢ (86 %) a tranzitujici cizinci 2,5
mld. K¢ (2 %).

Ve srovnani s rokem 2011 vzrostly celkové vydaje
Ucastnikl cestovniho ruchu o 6 %.

Zakladni informace

MMR CR je zadavatelem 3etFeni, které slouZi ke stanoveni cel-
kového odhadu poc¢tu a struktury zahrani¢nich navitévnika CR
a jejich vydaja spojenych s cestovnim ruchem. Setfeni je jednim
z hlavnich zdroja dat pro pravidelnou konstrukci poptavkové
strany Satelitniho U¢tu cestovniho ruchu CR.

Metodika

Zjistovani probiha formou face-to-face rozhovoru s vyuzitim

tisténého dotazniku. Nerezidenti jsou dotazovani na vhodnych

mistech v blizkosti vybranych hrani¢nich prechoddl, na vybranych

vlakovych nadrazich, na Letisti Vaclava Havla apod. Respondenti

jsou vybirdni metodou ndhodného vybéru. Dotazovani je rozlo-

Zeno v misté a Case tak, aby pokrylo viechny socio-demografické

skupiny cizinc(.

Zahranicni navstévnik - nerezident, ktery se Ucastni cestov-

niho ruchu v CR, zahrnuje nasledujici kategorie zahrani¢nich

respondentu:

e Turista — osoba, kterd se ucastni cestovniho ruchu s alespori
jednim pfenocovéanim v CR

¢ Jednodenni navstévnik — zahrani¢ni uc¢astnik cestovniho ruchu
bez pfenocovani v CR, tzn. Gcastnik jednodenniho vyletu

¢ Tranzitujici navstévnik — ucastnik cestovniho ruchu bez prfeno-
covani v CR, ktery uzemim CR pouze projizdi, hlavnim cilem
jeho cesty je misto mimo tuzemi CR

Hlavni sledované ukazatele

Stat trvalého pobytu, Davod a frekvence navstév, Délka pobytu —
pouze u turistl, Navstivena mista — pouze u jednodennich na-
vs§tévnikud a turistl, Ubytovani — pouze u turistd, Vydaje a jejich
struktura ad.

Neni-li uvedeno jinak vztahuji se viechny udaje k Ceské republice
za rok 2012, podrobnéjsi informace naleznete na www.mmr.cz
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2.3 INBOUND TOURISM

The Inbound Tourism survey leads to a qualified estimate
that almost 22.7 million foreign visitors came to the
Czech Republic in 2012, of which 8.9 million were for-
eign tourists (39.3 %), 11.6 million same-day visitors
(51.1 %), and 2.2 million visitors in transit (9.6 %).
Compared to 2011, the total number of tourism partici-
pants increased by 1.2 million (5.6 %), of which 0.4 million
can be attributed to foreign tourists, 0.7 million to
same-day visitors and 0.7 million to visitors in transit. It is
estimated that in 2012 foreign visitors spent a total

of CZK 147 billion in connection with their stay in the
Czech Republic: Of which CZK 59 billion was spent by
tourism participants before their stay (40%) and CZK 88
billion during their stay (60 %); Of which same-day visitors
spent CZK 18.3 billion (11 %), foreign tourists CZK 126.4
billion (86 %) and visitors in transit CZK 2.5 billion (2 %).

Compared to 2011, tourism participants’ total
expenditures rose by 6 %.

Basic information

Ministry for Regional Development is the ordering party of

a survey, purpose of which is to determine the total estimated
number and structure of foreign visitors to the Czech Republic
and the structure of their expenses. Survey is one of the main
sources of data for formation and making more accurate the
Tourism Satellite Account of the Czech Republic.

Methodology
Survey runs in a face-to-face form and the printed questionnaire
is used. The places for questionning of non-residents are in local-
ities not far from selected border crossings, in selected train and
bus stations, Vaclav Havel Airport etc. Respondenst are selected
in the form of random sampling. Questioning is split up by place
and by time in a way that it covers all social demographic groups
of foreigners.
Foreign visitor - non-resident, who participates in Tourism in
the Czech Republic, includes the following categories of foreign
respondets:
¢ Tourist — a person, who participates in tourism with at least
a one day overnight stay in the CR
e Some-day visitor — foreign tourism participant without an
overnight stay in the CR
e Transiting visitor — participant of tourism without an over-
night stay in the Czech Republic, who only passes through
the Czech territory, main destination of his/her trip is a place
outside the Czech Republic.

Main published indicators

Place of permanent residence, Visit purpose and frequency
Length of stay — only for tourists, Places visited — only for
some-day visitors and tourists, Accommodation — only for tourists
Expenses and their structure

All the data relate to the Czech Republic in 2012, unless other-
wise stated, more detailed information is found at www.mmr.cz

TAB. 2.3.1 Celkovy pocet zahrani¢nich navitévnik( Ceské republiky (v tis.)
Total Number of Foreign Visitors of the Czech Republic (thous.)

rozdil 2012 proti 2011
2012 compared to 2011

2010 2011 2012
v tis. / thous. V% /in%

Celkem / Total 20 896 22 153 22 660 507 2,3
v tom / including N 3 3 N2 N2
LS 8185 8755 8908 153 1,7
Tourists
Jednodenni névitévnici 10670 11247 11 591 344 3,1
Same-day visitors
Tzl 2041 2151 2161 10 0,5
Transit
Zdroj / Source: Stem/Mark

GRAF 2.3.1 Némecko | I N

Zemé puvodu Germany

zahranicnich turistad

v CR v obdobi Sevende

2009-2012 (%) Slovakia

Country of Origin

of Foreign Tourists Rusko

in the CR e
in 2009-2012 (%)

Francie
M 2012 France
2011

2Ol Spojené kralovstvi

2009 UK
Zdroj / Source:

Stem/Mark Rakousko

Austria

Italie

Italy

Polsko

Poland

Spanélsko

Spain

Spojené staty
USA

Ostatni
Others
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Ostatni / Other 20%

-

Skandindvie / Scandinavia 5% — ¢

Polsko / Poland 2% ¢

Nizozemi / Netherladns 3%

Latinskd Amerika / Latin America 3%

Spanélsko / Spain 4% — ¢

USA4% 4

Rakousko / Austria 5% — ¢

Italie / Italy 5%

17 % Némecko / Germany

GRAF 2.3.2 Struktura
zahranicnich turista

v Ceské republice
Czech Republic —
structure of foreign
tourists

o—— 10% Rusko / Russia

e—— 8% Slovensko / Slovakia

Spojené Kralovstvi
#—— 7 % United Kingdom

7 % Francie / France

Ostatni / Other 1%

Polsko / Poland 11%

Slovensko / Slovakia 14% — ¢

Rakousko / Austria 15% — ¢
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GRAF 2.3.3 Struktura
zahranic¢nich jednoden-
nich navstévnika CR
Czech Republic -
Structure of foreign
same-day visitors

59% Némecko / Germany

GRAF 2.3.4

Hlavni divod navstévy
zahrani¢nich jednodennich
navstévnika CR v obdobi
2009-2012 (%)

M 2012

2011
M 2010
M 2009

Zdroj /
Stem/Mark

GRAF 2.3.5

Hlavni divod navstévy
zahranic¢nich turistd

v CR v obdobi
2009-2012 (%)

M 2012

2011
M 2010
M 2009

Zdroj /
Stem/Mark

Rekreace
a volny cas

Obchodni cesta

Navstéva

pfibuznych
a znamych

Ostatni /

Rekreace, volny cas

Navstéva pribuznych
a znamych /

Obchodni cesta

Ostatni /
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GRAF 2.3.6 Druh ubytovani Hotel, motel, | N Y A N D TAB. 2.3.3 Primérné vydaje zahrani¢nich turistt spojené s navstévou CR
zahrani¢nich turistd v CR penzion

v obdobi 2009-2012 Hotel, motel,
Type of Accommodation boarding house
of Foreign Tourists
in the CR in 2009-2012 cemp = castka /
Campsite
M2 struktura vydaja /
2011 .
2010 Ostatni » doprava /
2009 hromadné
ubytovani pohonné hmoty /
. ) Other collective
Zdroj / Source: dati
Stem/Mark accommodation stravovani /
Placené ubytovani D »
v soukromi zbozi/
Commercial private ’
accommodation ostatni /
Neplacen¢ | D el SRS
ubytovani

Unpaid
accommodation

MAPA 2.3.1 Podil zahranicnich
navitévnik CR* v jednotlivych krajich

TAB. 2.3.2 Primérné vydaje zahrani¢nich turist spojené s navitévou CR
Average expenditures of the foreign tourist related to visit of the Czech Republic

2010 2011 2012

¢astka / amount 2 445 2 402 2511

struktura vydajll / structure of expenditures czK % zK % czK %
zéjezd na kli¢ / custom made trips 265 10,8 307 12,8 349 13,9
ubytovani / accommodation 487 19,9 439 18,3 459 18,3
doprava / transport 630 25,8 611 25,4 611 24,3
pohonné hmoty / fuel 75 3,1 79 3,3 86 3,4
stravovani / meals in restaurants 383 15,7 382 15,9 373 14,9
zboZi / goods 379 15,5 363 15,1 400 15,9
ostatni / other 225 9,2 221 9,2 233 9,3

Zdroj / Source: Stem/Mark

|
o tolik vzrostl celkovy pocet ucastnikl cestovniho
ruchu ve srovnani s rokem 2011 Zdroj / Stem/Mark
Solmuchlincreasediiheltotalinimberlofitourists * soucet zahranicnich turistd, jednodennich navstévnika a tranzitujicich navstévnika
' [ |

compared with the year 2011
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2.4 VYJEZDOVY A DOMACI CESTOVN| RUCH

V roce 2012 bylo u rezident( Ceské republiky
vykazano 11,7 mil. delSich cest za ucelem
traveni volného casu a rekreace, z toho 7,3 mil.
tuzemskych a 4,4 mil. zahranicnich delSich
cest. Nejnavstévovanéjsi zahrani¢ni destinaci bylo
jiz tradi¢né Chorvatsko (pies 800 tis. delsich cest),
nasledovano Slovenskem (pies 580 tis.) a Italii
(témé¥ 550 tis. cest). V tuzemsku travili Cesi nejvice
dovolenych v kraji Stredoceském (17,5 % vsech
tuzemskych delsich cest), nasledoval Jihocesky (14 %)
a Liberecky kraj (8,8 %).

Celkovy pocet kratSich cest rezidentd ¢inil 19,7 mil.,
z toho v tuzemsku 18,6 mil. a do zahranici

pres 1 mil. pobytl. Tyto zahrani¢ni pobyty do 3
pfenocovani byly v drtivé vétsiné realizovany

do okolnich zemi. Sluzebnich cest s minimalné
jednim pfenocovanim bylo vykazano celkem

témér 1,5 mil., z toho cca 900 tis. v CR a 560 tis.
do zahranici.

Metodika

Zdrojem udajl o vyjezdovém a domacim cestovnim ruchu obca-
nd Ceské republiky je vyb&rové Setfeni cestovniho ruchu (VSCR),
které provadi CSU v ndhodné vybraném vzorku domaécnosti. V 3e-
tfeni, které se provadi kontinualné — kazdy mésic — jsou respon-
denti dotazovani na cesty, jez uskutecnili v referen¢nim obdobi.
Vysledky ze Setfeni se publikuji ¢tvrtletné.

Pfedmétem Setreni jsou viechny osoby obvykle bydlici v soukro-
mych doméacnostech na uzemi CR. Zjistovany jsou Udaje o cestach
soukromych (za ucelem traveni volného casu, rekreace, navstévy
pribuznych ¢ zndmych apod.) a o cestach sluzebnich. Do ces-
tovniho ruchu jsou zahrnuty cesty pouze do mist mimo obvyklé

prostiedi respondenta (mimo respondentovo trvalé a prechodné
bydlisté, pracovisté, skolu apod.). V souladu s mezinarodni me-
todikou se do cestovniho ruchu po¢itaji jen t{cesty, jejichz doba
trvani neprekrocila 12 mésicu. E

Udaje zjisténé ve vybérovém 3etfeni jsou pi
populaci starsi 15 let.
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Hlavni sledované ukazatele

1. Domadci cestovni ruch - turistika realizovanou rezidenty v do-
maécim prostiedi (v CR) mimo jejich obvyklé prostiedi.

2. Vyjezdovy cestovni ruch - pfedstavuje turistiku rezidenta CR
v zahranidi.

3. Delsi cesta — cesta za Ucelem traveni volného ¢asu a rekreace,
pfi které osoba alespori 4x za sebou prenocovala mimo své
obvyklé prostredi.

4. Kratsi cesta — cesta za Uc¢elem traveni volného ¢asu a rekreace,
pfi které osoba alespon 1x a nejvice 3x nepfretrzité za sebou
prfenocovala mimo své obvyklé prostiedi (véetné vikendovych
pobytu).

5. Sluzebni cesta — pobyt sluzebniho/pracovniho charakteru
mimo obvyklé prostfedi osoby s nejméné jednim prenocova-
nim, jejiz délka nesmi prekrocit 12 mésica (kongresy a kon-
ference, veletrhy a vystavy, obchodni jednani a firemni mise,
cesty za Ucelem uzavieni obchodni a jiné smlouvy, montaze
a opravy, obchod, profesni cesty, Skoleni za icelem zvySova-
ni odbornosti a kvalifikace, sluzebni doprovod jinych osob
apod.).

6. Primérny pocet pfenocovani - pfipadajici na jednu cestu,
charakterizuje délku cesty.

7. Primérné vydaje na 1 cestu/1den cesty — primérné vydaje
ucastnika na jednu cestu/jeden den cesty (v K¢).

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.

Podrobnéjsi informace naleznete na www.czso.cz

2.4 OUTGOING AND DOMESTIC TOURISM

In 2012, Czech Republic residents made 11.7 million
long trips for leisure and recreation purposes, of
which 7.3 million were domestic and 4.4 million
foreign long trips. Traditionally, the most popular
foreign destination was Croatia (over 800,000 long
trips), followed by Slovakia (over 580,000) and Italy
(almost 550,000 trips). As concerns domestic tourism,
Czechs spent most of their vacations in the Central
Bohemia region (17.5 % of all domestic long trips),
followed by the South Bohemia (14 %) and Liberec
regions (8.8 %).

The total number of short trips of Czech residents
was 19.7 million, of which 18.6 million were
domestic and over 1 million foreign trips. Most of
these trips abroad not exceeding three overnight stays
were to neighbouring countries. Almost 1.5 million
business trips with at least one overnight stay were
recorded, of which approx. 900,000 in the Czech
Republic and 560,000 abroad.

Methodology

Source of information about outgoing and domestic tourism

by the citizens of the Czech Republic is the sample survey on
tourism, which is performed by the CZSO in households. Informa-
tion on travelling habits is collected continuously. In survey the
respondents answer the questions concerning their tourism trips
realised in with a one month reference period. Data results are
published quarterly.

Surveyed are all the persons that usually live in the household
selected by sample survey on the territory of the Czech Republic.
He/she is asked about trips that he/she has realized in the refer-
ence period for the private purpose (holiday or leisure time, visit
of relatives or friends etc.) and for the business purpose. Only
trips outside the usual environment (i.e. outsideof permanent
residence, workplace, school etc.) — not exceedi year — are
d into tourism. Data collected in sampl vey are calcu-
late@'for the entire population above 15y ge.

Main published indicators

1. Domestic tourism — tourism realized by residents in domes-
tic environment in the Czech Republic outside of their usual
environment

2. Outgoing tourism — represents tourism by Czech residents
abroad.

3. Long trip — trip for the purpose of spending leisure time and
recreation, where a person at least 4x in a row has stayed
overnight outside of his/her usual environment.

4. Short trip — trip for the purpose of spending leisure time and
recreation, where a person at least 1x and at most 3x conti-
nuously stayed overnight outside of his/her usual environ-
ment (including weekend stays).

5. Business trip - stay that is of employment/work character
outside of the usual environment of a person with at least
one overnight, length of which cannot exceed 12 months
(congresses and conferences, trade fairs and expositions, busi-
ness negotiations and company missions, trips for the purpose
of signing a business or another contract, installation and
repair, trade (purchase and sale), professional trips, trainings
for the purpose of raising expertise and qualifications, service
accompaniment of other persons etc.)

6. Average number of overnights — charged to one trip, charac-
terizes the trip length.

7. Average costs per 1 trip/1 day of trip — average expenses per
participant for one trip/one day of trip in CZK.

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.czso.cz
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TAB. 2.4.1 Pocet cest rezidentu a jejich prdmérné vydaje na cestovni ruch

Czech Residents — Number of Trips and Average Tourism Expenditure

meziroc¢ni index (%)
Year on Year Index (%)

Celkem V CR V zahraniéi
L9EL Ll A Ree Celkem VCR V zahraniéi
Total In CR Abroad

CESTY CELKEM
TRIPS (1 OR MORE OVERNIGHT STAYS) TOTAL
Pocet vSech cest (v tis.)
e ey I 32858 26881 5978 91,9 90,1 101,1
Pocet prenocovani na vsech cestach
(v tis.) 135935 94981 40954 98,3 96,2 103,7
Number of Overnight Stays (thous.)
Prim. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip 4'1 3'5 6'9 107'0 106'8 102'5
v tom / including N2 N2 N2 N2 N2 N2
DELSI CESTY / LONG TRIPS (THOUS.)
Pocet cest (v tis.)
Number of Trips (thous.) 11727 7 358 4 369 102,2 101,9 102,7
Pocet prenocovani (v tis.)
e 93 236 56 977 36 259 103,2 102,5 104,4
Pram. pocet prenocovani na 1 cesté
Average Overnight Stays for 1 Trip 8,0 Il 83 LU 100,6 LUl
Prdm. vydaje na 1 cestu (v K¢)
Average Expenditures for 1 Trip (CZK) 1Y 2897 i7°6 10=-4 10>:5 103.5
Prdm. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day 692 331 1264 103,5 104,8 102,1
of the Trip (CZK)
KRATSI CESTY / SHORT TRIPS
Pocet cest (v tis.)
Number of Trips (thous.) 19679 18 629 1051 87,4 86,7 102,3
Pocet prenocovani (v tis.)
Overnight Stays (thous.) 38 547 36 200 2 347 88,9 88,2 100,2
Priim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 21 R 2.2 LY LU s
Priim. vydaje na 1 cestu (v K¢)
Average Expenditures for 1 Trip (CZK) e = 2l e s ey
Priim. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day 330 276 1193 105,8 104,3 101,4
of the Trip (CZK)
SLUZEBNI CESTY / BUSINESS TRIPS
faseiel e =) 1452 894 559 81,8 78,3 88,3

Number of Trips (thous.)

Pokracovani tabulky na nasledujici strané / The table runs on the next page

TAB. 2.4.1 pokracovani / continuing

meziroc¢ni index (%)
Year on Year Index (%)

Celkem V CR V zahrani¢i
= Ll S Celkem V CR V zahranici
Total In CR Abroad

Pocet prenocovani (v tis.)
Overnight Stays (thous.) 4152 1804 2 348 90,4 83,7 96,2
Priim. pocet pfenocovani na 1 cesté
Average Overnight Stays for 1 Trip 22 = 42 i 106.9 109,0
AL RGO ST 6761 2807 13 088 129,8 107,1 132,5

Average Expenditures (CZK)

Metodické vysvétlivky

Delsi cesta (DC) — cesta za ucelem traveni volného casu a rekreace, pri které osoba alespori 4x nepretrZité za sebou
prenocovala mimo své obvyklé prostredi.

Kratsi cesta (KC) — cesta za tucelem traveni volného Casu a rekreace, pri které osoba alespori 1x a nejvice 3x nepretrzité
za sebou prenocovala mimo své obvyklé prostredi (véetné vikendovych pobytu).

SluZebni cesta (SC) — cesta sluZebniho/pracovniho charakteru mimo obvyklé prostredi s nejméné jednim prfenocovanim,
jejiz délka nesmi prekrocit 12 mésica.

Vsechny cesty — soucet vsech delsich, kratsich a sluZebnich cest

Obvyklé prostiedi — bydlisté respondenta (trvalé i prechodné), dale primé okoli tohoto bydlisté, pracovisté nebo misto
pravidelného studia, a jina ¢asto navstévovana mista.

Udaje jsou zjistovany za osoby ve véku 15 a vice let.

Methodological notes

Long trip — trip for the purpose of leisure activities and recreation that includes at least 4 consecutive overnight stays
outside the traveller’s usual environment.

Short trip - trip for the purpose of leisure activities and recreation that includes at least 1 and at most 3 consecutive
overnight stays outside the traveller’s usual environment (incl. weekend stays).

Business trip — Trip for the purpose of business outside the traveller’s usual environment, which includes at least one
overnight stay and its length does not exceed 12 months.

Usual environment - living place (both permanent address and temporary address), further the direct neighbourhood
of this place, working place or place of regular study, and other frequently visited places.

All trips — sum of total numbers of long trips, short trips and business trips.

Data are collected for persons aged 15+.

|
Nejnavstévovanéjsi zahranicni destinaci bylo jiz
tradi¢né Chorvatsko The most visited foreign
’ x destinations were traditionally Croatia

zahranicnich cest
zahranicnich cest

| |
V tuzemsku travili Cesi nejvice dovolenych v kraji
Stfedoceském In the Czech Republic spent Czechs
most holidays in Stfedocesky region
’ |

tuzemskych cest
tuzemskych cest
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2.5 ZAHRANICNI CESTOVNI RUCH CR-DEVIZOVE PRIJMY A VYDAJE

V roce 2012 ¢inili devizové pfijmy ze zahrani¢niho ces-
tovniho ruchu Ceské republiky 7 037,5 mil. USD. Tento
ukazatel vykazal pokles oproti roku 2011 o 8,3 %.

Devizové vydaje na zahranic¢ni cestovni ruch Cinily
v tomto roce 4 295,8 mil. USD. | tento ukazatel vykazal
pokles oproti roku 2011 a to ve vysi 5,7 %.

Devizové saldo ze zahrani¢niho cestovniho ruchu
Ceské republiky v roce 2012 ¢inilo 2 741,7 mil. USD.

| u tohoto statistického ukazatele byl vykazan pokles
oproti roku 2011 ve vysi 12,1 %.

Metodika

Zdrojem udajl o devizovych pfijmech ze zahrani¢niho cestovniho
ruchu a vydajich na zahrani¢ni cestovni ruch je platebni bilance
sestavovana ¢tvrtletné Ceskou nérodni bankou. Jejim zakladem
je statistika zahrani¢niho obchodu se zbozim a sluzbami (CSU),
udaje z vykazt bankovnich a nebankovnich subjektu, informace
z administrativnich zdroju centralnich orgadnt a dalsich instituci,
a také vlastni propocty CNB. Platebni bilance odrazi ekonomické
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transakce se zahranic¢im (tj. mezi rezidenty a nerezidenty) za ur-
Cité Casové obdobi. V zakladni strukture se platebni bilance ¢leni
na bézny, kapitalovy a finan¢ni Ucet a zménu rezerv.

Udaje o cestovnim ruchu jsou obsazeny v bézném Gctu plateb-
ni bilance. V ném jsou zachyceny toky zbozi (vyvoz a dovoz)
a sluzeb (pfijmy a vydaje z dopravnich sluzeb, cestovniho ruchu
a ostatnich obchodnich a neobchodnich sluzeb), vynosy z ka-
pitalu, investic a prace (uroky, dividendy, reinvestované zisky,
pracovni ptijmy) i kompenzujici polozky k redlnym a finan¢nim
zdrojim poskytnutym ¢&i ziskanym bez protihodnoty (bézné
jednostranné prevody jako napf. dary, vyzivné, penze, zahrani¢ni
pomoc, pfispévky aj.).

Hlavni sledované ukazatele

1. Devizové pfijmy ze zahrani¢niho cestovniho ruchu
2. Devizové vydaje na zahranicni cestovni ruch

3. Saldo ze zahrani¢niho cestovniho ruchu

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.

Podrobnéjsi informace naleznete na www.cnb.cz

2.5 FOREIGN TOURISM IN THE CZECH REPUBLIC - FOREIGN EXCHANGE

EARNINGS AND SPENDINGS

In 2012, foreign exchange income from foreign
tourism in the Czech Republic amounted to USD
7,037.5 million. Compared to 2011, this indicator
dropped by 8.3 %.

In 2012, foreign exchange expenditures for foreign
tourism in the Czech Republic amounted to USD
4,295.8 mil. Compared to 2011, this indicator also
showed a drop by 5.7 %.

In 2012, balance of foreign tourism in the Czech
Republic amounted to USD 2,741.7 million. Compared
to 2011, this indicator also showed a drop by 12.1 %.

Methodology

Source of information about foreign incomes and expenses
from foreign tourism is the Balance of Payment put together
quarterly by the Czech National Bank. The basis for its compiling
are the statistics of foreign trade with goods and service (CZSO),
information from the reports of bank and non-bank entities,
information from administrative sources from central authorities
and other institutions, and furthermore CNB’s own calculations.
The Balance of Payment portrays foreign economic transac-

tions (i.e. between residents and non-residents) during a certain
time period. Basic structure of the Balance of Payment includes
current, capital and financial accounts and change in reserves.
Information on tourism is contained in the current account of
the Balance of Payment.

Current account portrays flow of goods (export and import)
and services (incomes and expenses from transportation services,
tourism and other trade and nontrade services), yields from capi-
tal, investment and work (interests, dividends, reinvested profits,
job incomes) as well as compensating items to real and financial
sources provided or obtained without a counter value (common
one side transactions such as for example gifts, alimony, pen-
sions, foreign help, donations and others).

Main published indicators

1. Foreign currency incomes from foreign tourism
2. Foreign currency expenses for tourism

3. Balance of foreign tourism

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.cnb.cz
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TAB. 2.5.1 Devizové pfijmy ze zahrani¢niho cestovniho ruchu za jednotliva ctvrtleti
v letech 2005-2012 / Foreign Currency Revenues from Incoming Tourism Regarding
to Individual Quarters in 2005-2012

2005 2006 2007 2008 2009 2010 2011 2012
.Q 1045,4 1432,1 1495,3 1826,7 1464,9 1573,0 1577,5 1696,6
1. Q 1213,1 1438,9 1743,3 2216,0 1729,9 1826,2 1953,6 1679,5
. Q 1370,3 1604,3 1801,4 2 109,3 1919,7 1752,3 2 067,8 1944,7
IV.Q 1185,9 1409,1 1870,2 1708,1 1899,5 1965,7 2 070,7 1863,4
Pozn. / Note: v milionech USD / Millions of USD
TAB. 2.5.2 Devizové vydaje na zahrani¢ni cestovni ruch za jednotliva ¢tvrtleti
v letech 2005-2012 / Foreign Currency Expenditures for Outgoing Tourism Regarding
to Individual Quarters in 2005-2012
2005 2006 2007 2008 2009 2010 2011 2012
1.Q 484,6 495,3 715,9 1039,1 888,0 871,9 1017,2 1062,6
1. Q 595,5 696,5 838,8 1273,5 943,9 913,7 1238,1 1029,2
. Q 736,5 864,1 1048,2 1380,4 1244,0 1234,8 1337,6 1195,8
IV. Q 589,0 709,6 971,5 961,6 1002,2 1041,8 980,2 1054,9
Pozn. / Note: v milionech USD / Millions of USD
TAB. 2.5.3 Devizové saldo ze zahrani¢niho cestovniho ruchu za jednotliva ¢tvrtleti
v letech 2005-2012 / Foreign Currency Balance from Incoming and Outgoing Tourism
Regarding to Individual Quarters in 2005-2012
2005 2006 2007 2008 2009 2010 2011 2012
.Q 560,8 936,8 779,4 787,7 577,0 701,1 560,3 633,9
1. Q 617,6 742,5 904,5 942,6 786,0 912,5 715,5 650,3
. Q 633,8 740,2 753,2 728,9 675,8 517,6 730,2 748,8
V. Q 596,9 699,5 898,7 746,4 897,3 923,9 1090,5 808,5

Pozn. / Note: v milionech USD / Millions of USD

Tab. 2.5.4 Vyvoj devizovych pfijml ze zahrani¢niho cestovniho ruchu v letech 2009-2012
Foreign Currency Revenues from Incoming Tourism in 2009-2012

Absolutné v milionech
Millions (Absolute)

Nominalni index/pfedchozi rok = 100
Nominal Index/Previous Year = 100

usbD K¢ EURO index z USD index z K¢ index z EUR
2009 6959,3 132 623,0 5015,1 89,1 99,6 94,0
2010 7 113,9 135 954,0 5375,8 102,2 102,5 107,2
2011 7 674,1 135 740,0 5521,0 107,9 99,8 102,7
2012 7 037,5 137 815,0 5481,2 91,7 101,5 99,3

TAB. 2.5.5 Vyvoj devizovych vydajl na zahrani¢ni cestovni ruch v letech 2009-2012
Foreign Currency Expenditures on Outgoing Tourism in 2009-2012

Absolutné v milionech
Millions (Absolute)

Nominalni index/predchozi rok = 100
Nominal Index/Previous Year = 100

usD K¢ EURO index z USD index z K¢ index z EUR
2009 4048,9 77 160,1 2917,8 87,7 98,1 92,6
2010 4 059,7 77 585,4 3067,8 100,3 100,6 105,1
2011 4 555,0 80 569,0 3277,0 112,2 103,8 106,8
2012 4295,8 84 124,4 3345,8 94,3 104,4 102,1

TAB. 2.5.6 Vyvoj devizového salda ze zahrani¢niho cestovniho ruchu v letech 2009-2012
Foreign Currency Balance from Incoming and Outgoing Tourism in 2009-2012

Absolutné v milionech
Millions (Absolute)

Nominalni index/predchozi rok = 100
Nominal Index/Previous Year = 100

usD K¢ EURO index z USD index z K¢ index z EUR
2009 2910,4 55 462,9 2097,3 91,0 101,8 96,0
2010 3054,2 58 368,6 2308,0 104,9 105,2 110,0
2011 3119,1 55171,0 2244,0 102,1 94,5 97,2
2012 27417 53 690,6 21354 87.9 97,3 95,2
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2.6 SATELITNI UCET CESTOVNIHO
RUCHU CESKE REPUBLIKY

Podil cestovniho ruchu na hrubém domacim produktu
v roce 2011 ¢inil stejné jako v roce predchozim 2,7 %.
Hruba pfidana hodnota cestovniho ruchu Ceské
republiky ¢inila 102 275 mil. K¢

Zakladni informace

Satelitni ucet cestovniho ruchu (déle jen TSA) je nastrojem,
ktery slouzi k vymezeni podilu cestovniho ruchu jako odvétvi

na HDP. TSA je svétové uznavanym systémem, ktery umoznuje
mezindrodni srovnavani statistik cestovniho ruchu. Je podporo-
van véemi vyznamnymi mezindrodnimi organizacemi v oblasti
cestovniho ruchu (EUROSTAT, OECD, UNWTO). Na narodni Urov-
ni je nezastupitelnym analytickym a informac¢nim podkladem
pro rozhodovani statnich orgadnd a odborné verejnosti. Systém
TSA jako prirezovy meziodvétvovy Ucet je odvozen z upravené
soustavy "tradi¢nich" narodnich u¢td. Je tvoren deseti vzajemné
propojenymi tabulkami - viz. tabulka 3.6.1.

Odbornym garantem za sestaveni TSA je Cesky statisticky ufad,
ktery spolupracuje s MMR CR a CNB. Hlavnimi zdroji udajl je hra-
ni¢ni etfeni o pfijezdovém cestovnim ruchu MMR CR, ubytovaci
statistika CSU a vybérové zjistovani o vyjezdovém a domécim
cestovnim ruchu rezidentd (CSU).

Metodika systému TSA

Zakladni struktura TSA je zaloZzena na obecné narodohospo-
darské rovnovaze mezi poptavkou a nabidkou produktu
vytvafeného odvétvim cestovniho ruchu. Hlavni ¢asti poptav-
kové strany TSA je spotieba ucastnika cestovniho ruchu (CR),
kterd se da vymezit jako spotfeba domaciho CR, pfijezdového
CR, vyjezdového CR, vnitfniho CR a konecné jako spotifeba
narodniho CR. Soucasti $irsi analyzy poptavky CR je i proble-
matika kolektivni spotfeby a tvorby hrubého fixniho kapitalu
v CR. Toto rozsifené pojeti poptavkové strany se oznacuje jako
.celkova poptavka v CR".

Tvorba hrubého fixniho kapitalu cestovniho ruchu
Dle metodiky ESA 95 tvofi tvorba hrubého fixniho kapita-

lu (THFK) spolu s tvorbou zasob a ¢istym pofizenim cennosti
polozku nazyvanou tvorba hrubého kapitalu. Protoze druhé
dvé jmenované polozky reprezentuji pouze velmi malou ¢ast
tvorby hrubého kapitalu (kolem 1/20), TSA se zabyva pouze
jeho nejdulezitéjsi polozkou. Problematika THFK v jednotlivych
odvétvich cestovniho ruchu je obsahem tabulky T8. Existuje vsak
jisté odlidnost od ostatnich tabulek dodavek a uZiti, protoze se
nepocita s matici délenou na produkty, ale pouze na jednotlivé
oddily klasifikace aktiv (AN).

Zpusob zjistovani tvorby hrubého fixniho kapitalu cestovniho ru-
chu muize byt obdobny jako v pfipadé produkce ¢i mezispotreby,
tzn. ze k jednotlivym odvétvim cestovniho ruchu jsou pfifazeny
TR, kterymi je THFK upravena.
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2.6 TOURISM SATELLITE ACCOUNT
OF THE CZECH REPUBLIC

In 2011, the share of the tourism sector in GDP
equalled 2.7 %, which corresponds to the previous
year's level. Gross fixed capital formation in tourism in
the Czech Republic represented CZK 102.275 million.

Basic information

Tourism Satellite Account (hereafter only as TSA) is a tool, which
serves for defining share of tourism, as a field, on the GDP. TSA
is an internationally recognized system, which enables interna-
tional comparison of tourism statistics. It is supported by all sig-
nificant international tourism organizations (EUROSTAT, OECD,
UNWTO). At the national level it is an irreplaceable analytic

and information basis for decision making by state authorities
and expert public. TSA system as a cross-section of inter-branch
account is derived from the modified system of “traditional”
national accounts. It is created by ten mutually connected tables.

Expert guarantor for the compilation of TSA is the Czech Statisti-
cal office, which cooperates with the Ministry for Regional De-
velopment of the Czech Republic and Czech National Bank. Main
sources of information is border research about incoming tourism
by MMR, accommodation statistics by CZSO and select research
about outgoing and domestic tourism of residents (CZSO).

Methodology of TSA system

Basic TSA structure is based on general national economic
balance between demand and supply of product created by
tourism. Main part of demand side of the TSA system is tourism
participant consumption, which can be defined as consumption
of domestic, incoming, outgoing, interior tourism and finally as
the consumption of national tourism. Part of a broader analysis
of demand in tourism is also the issue of collective consumption
and creation of gross fixed capital in tourism. This expanded
conception of the demand side is marked as “total demand in
tourism”.

Gross Fixed Capital Formation in Tourism

According to the ESA 95 methodology gross fixed capital forma-
tion (GFCF) together with stock formation and new valuables
acquisition make up the item named gross capital formation.
Since the two latter named items represent only a very small
part of gross capital formation (approx. 1/20), the TSA deals only
with the most important item. The issue of GFCF in individual
branches of tourism is the subject of table T8. There is how-
ever a certain difference from the other supply and use tables,
because it does deal with a matrix divided in to products, but
only into individual asset nomenclatures (AN).

The method for determining tourism gross fixed capital forma-
tion can be similar to the case of production or intermediate
consumption, i.e. the TRs by which GFCF adjusted are allocated
to individual tourism branches.

Hlavni sledované ukazatele

1. Poptavka cestovniho ruchu - celkové domaci a zahrani¢ni
vydaje Ucastnika cesty, tedy vydaje za: zajezd, ubytovani,
stravovani a dopravu nad ramec definice zajezdu, nakupy
zbozi béhem cesty a ostatni vydaje CR, které se k ni pfimo
vztahuji (vstupné, pojisténi, potraviny zakoupené pred cestou,
vyvolani fotografii po navratu z cesty apod.). Nejsou zahrnuty
nakupy nad ramec cestovniho ruchu (napf. zbozi za ucelem
jeho dalSiho prodeje, kapitalovych investic, darl pro instituce
apod.).

2. Nabidka cestovniho ruchu - soubor produktu (resp. odvétvi)
charakteristickych pro CR, souvisejicich s CR a odvétvi nespeci-
fickych (ostatni) — viz. schéma 3.6.1.

3. Charakteristické ¢innosti cestovniho ruchu - vyrobni ¢innosti,
jejichz hlavni produkce je charakteristicka pro cestovni ruch,
které by ve vétsiné zemi prestaly pfi nepfitomnosti navstévni-
ka existovat ve vyznamném mnozstvi, resp. jejich spotfeba by
se vyrazné snizila. Pro mezinarodni srovndni je nezbytné, aby
jejich metodika byla jednotna, dana zdvaznym seznamem.
Pouze pfrislusnost do souvisejicich ¢i nespecifickych produktu
a odvétvi mlze byt stanovena v kazdé zemi individualné - viz.
déle.

4. Cinnosti souvisejici s cestovnim ruchem - ¢innosti, u kterych
by pfi nepfitomnosti navstévnikd (neexistenci CR) byl za-
znamendn pokles produkce, pficemz mohou byt odlisné pro
jednotlivé staty.

5. Nespecifické ¢innosti — zbytkové kategorie, u kterych nehraje
z hlediska produkce CR vétsi roli.

6. Kolektivni spotfeba — netrzni sluzby vazici se k CR, napf.
propagace trhu, planovani, rozvoj CR, kontrola nad sluzbami
atd. Jsou rozvijeny vladnimi institucemi na Urovni narodni,
regiondlni ¢i dokonce mistni.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.

Podrobnéjsi informace naleznete na www.czso.cz

Main published indicators

1. Tourism demand - total domestic and foreign expenses of the
trip participants, i.e. expenses for: tours, accommodations,
meals and transportation above the framework of trip defini-
tion, purchase of goods during the trip and other tourism
expenses, which are directly related (admissions, insurance,
groceries purchased before the trip, film developing follow-
ing the return home etc.) Not included are purchases beyond
the scope of tourism (e.g. goods for the purpose of further
sale, capital investments, donations to institutions, etc.).

2. Tourism supply — collection of products (or rather fields)
characteristic for tourism, related with tourism and fields
non-specified (others).

3. Activities characteristic for tourism — production activities,
main product of which is characteristic for tourism, which
in majority of states would seize to exist with the absence
of visitors in a significant quantity, or more precisely their
consumption, would significantly decrease. For international
comparison it is necessary for their methodology to be uni-
form, given by a fixed list. Only their affiliation to related or
non-specified products and fields can be determined individu-
ally in each state — see below.

4. Activities related to tourism — activities, which with the ab-
sence (non-existence of tourism) would register a decrease in
production, while they can be different for individual states.

5. Non-specific activities — residual activities, where from the
production aspect tourism does not play a major role.

6. Collective consumption — non-market services related to
tourism, e.g. promotion of market, planning, tourism devel-
opment, control over services etc. These are developed by
government institutions on the national, regional or even
local level.

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.czso.cz

102012

Podil cestovniho ruchu
na hrubém domacim produktu
byl stejny jako v roce
predchozim.
Reached the share of tourism
on the GDP was the same as
in the previous year.
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SCHEMA / 2.6.1 Rozdéleni ¢innosti (odvétvi) a produktl ve vztahu k CR TAB. 2.6.2 Hlavni ukazatele narodniho hospodarstvi a cestovniho ruchu v letech 2006-2011
Main Indicators of the National Economy and Tourism in 2006—2011

2006 2007 2008 2009 2010" 20112

Narodni hospodafrstvi / Vsechna odvétvi (Cinnosti)
Areghiics adllien ey 8323461 9238420 9677283 8786554 9309944 9687 945
Total Output (bp)

Mezispotieba celkem (kc)

Total Intermediate Consumption (pp) 5412466 6056936 6352285 5524956 5901646 6221861

Specifické cinnosti cestovniho ruchu Nespecifické ¢innosti cestovniho ruchu

Hruba pfidana hodnota celkem (zc)
Total Gross Value Added|(bp) 2910995 3181484 3324998 3261598 3408298 3466 084
Dané minus dotace

. 314709 357 449 367 624 367 913 370 582 378 936
Taxes less Subsidies

Charakteristické ¢innosti CR Cinnosti souvisejici s CR

Hruby domaci produkt

. 3225704 3538933 3692622 3629511 3778 880 3845 020
Gross Domestic Product

Hlavni Vedlejsi Hlavni Vedlejsi Hlavni Vedlejsi Podil cestovniho ruchu na hrubé

produkce produkce produkce produkce produkce produkce pFidané hodnoté (v %) / Tourism 2,9 2,7 2,6 2,7 2,6 2,6
Ratio on Gross Value Added (%)

Hruba pfidana hodnota

2 2 > cestovniho ruchu (zc) 84 494 86 234 86 427 88 442 87 362 88 735
= - = = = = = & Tourism Gross Value Added (bc)
> =) Y > E=) v > - X
'8 v =] T R > o ~ >
S SRS g. SRS g =R HPH CR — Charakteristicka odvétvi
= _
0T = 0T = 0T =
2 ST 3 2 °% 5 ° ST 3 VA - e o 58 581 61086 61117 63 940 63 425 65 297
U v ] ‘g = Y
= S5 e So¥ = S
= T Y E = U9 E = oL E HPH CR - Souvisejici odvétvi
9] ] @ 1] ] ]
£ s é £ : é £ : é TGVA - Connected Industries 23 230 21844 22 257 21 395 21062 20634
° o= g o o= g o o~ 3
- "2 < "2 < "2 HPH CR - Nespecificka odvétvi
O O O ~ Nespecificka odvetvi 2683 3304 3054 3107 2875 2 805

TGVA - Non Specific Industries

HPH CR - Charakteristicka
.6.1 Prehled zakladniho systému TSA / odvétvi (v %) 69,3 70,8 70,7 72,3 72,6 73,6
TGVA - Characteristic Industries (%)

NEry Ly HPH CR — Souvisejici odvatvi (v %)

. 27,5 25,3 25,8 24,2 24,1 23,3
. , TGVA-C ted Indust % ! ! ! ! ! !
Spotfeba prfijezdového CR onnected Industries (%)
. L. HPH CR - Nespecificka odvétvi (%)
Spotfeba domaciho CR TGVA - Non Specific Industries (%) 3.2 3.8 3,5 35 3.3 3.2
Spotreba vyjezdového CR Dané& CR
- 15 462 16 845 17 024 15 851 12 891 13 539
Tourism Taxes
Spotieba vnitiniho CR
¢ P e Ay i uiDigch 99 956 103 079 103 451 104 293 100 253 102 275
Vyrobni ucty odvétvi CR Tourism Gross Domestic Product

a ostatnich odvétvi

Podil cestovniho ruchu na hrubém
Domaci nabidika a spotfeba vnitinho CR domaécim produktu (v %) / Tourism 3,1 2,9 2,8 2,9 2,7 2,7
Ratio on Gross Domestic Product (%)

Zaméstnanost v odvétvich CR
Pozn. / Note: v mil. K¢/ % | CZK mil. | %
Tvorba hrubého fixniho kapitalu CR

a ostatnich odvétvi 1) Semi-definitvni data / Semi-definitive data
2) Pfedbé&znd data / Preliminary data
Kolektivni spotfeba CR (zc) Zakladni ceny / (bp) Basic prices

(kc) Kupni ceny / (pp) Purchaser prices
Nepenézni ukazatele CR
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2.7 MODUL ZAMESTNANOSTI
V CESTOVNIM RUCHU

V roce 2011 ¢inil celkovy pocet osob zaméstnanych
v cestovnim ruchu Ceské republiky 231 266. Podi
cestovniho ruchu na celkové zaméstnanosti v roce
2011 ¢inil 4,52 %(pracovni mista). Oproti roku 2010
zaznamenan pokles 0 0,1 %.

Zakladni informace

Modul zaméstnanosti cestovniho ruchu, prestoze stoji na vlast-
nim zakladé, je obecné Uzce spjat se Satelitnim uc¢tem cestovni-
ho ruchu (TSA). Je v souladu s pojmy a definicemi pouzivanymi

v jinych oblastech socidlné-ekonomickych statistik a statistik
cestovniho ruchu, zejména v Evropském systému uctd ESA 1995,
v normach Mezindrodni organizace prace ILO a v dalSich doku-
mentech tykajicich se statistiky cestovniho ruchu vydanych svéto-
vymi i evropskymi organizacemi (Eurostat, WTO, OECD, OSN).

Metodika

Modul zaméstnanosti cestovniho ruchu vyuziva podklady

ze dvou hlavnich zdrojd — Udaje o zaméstnanosti v narodnim
Ucetnictvi (NU) a z Vybé&rového 3etfeni pracovnich sil (VSPS).
Zdrojem udajli o zaméstnanosti v NU je podnikové statistické
vykaznictvi. V jeho vykazech jsou Setfeny udaje o prdmérném
evidenénim poctu zaméstnancu, poctu pracujicich majitell firem
(podnikatel() a spolupracujicich ¢lentt domacnosti, jejichz ¢innost
ve firmé je jejich hlavnim zaméstnanim. Udaje o zaméstnancich
jsou k dispozici ze Setfeni ve fyzickych osobach, pfepoctenych
osobach na plnou pracovni dobu, za hlavni i vedlejsi pracovni
pomeér. Jako dalsi zdroj ndrodniho Ucetnictvi je pouzito Setfeni
VSPS. Toto Setfeni se provadi kontinualné v ndhodné vybraném
vzorku domacnosti a je zamérené na zjistovani ekonomického
postaveni obyvatelstva na Uzemi celé republiky. Pfedmétem
Setfeni jsou vsechny osoby obvykle bydlici v soukromych do-
macnostech. Setfeni se nevztahuje na osoby bydlici dlouhodobé
v hromadnych ubytovacich zafizenich. Z toho divodu jsou udaje
za urdité skupiny obyvatelstva, zejména za cizi statni prislusniky
Zijici a pracujici na Gzemi Ceské republiky, k dispozici v omezené
mite.

V3echna data v Modulu zaméstnanosti cestovniho ruchu pred-
stavuji tzv. domaci koncept zaméstnanosti, tzn. tykaji se osob
pracujicich na ekonomickém tzemi Ceské republiky. Na rozdil
od nédrodniho pojeti jsou do tohoto konceptu zahrnuti nerezi-
denti pracujici v CR a naopak nejsou zahrnuti rezidenti pracujici
v ciziné. Vétsina udajl je publikovéna v ¢lenéni pracujicich osob
na osoby zaméstnané a sebezaméstnané. Zakladni jednotkou je
pocet fyzickych osob. V pfipadé poctu pracovnich mist je tento
navic navysen o viechna druhd a dalsi zaméstnani.

Hlavni sledované ukazatele

Zaméstnanci - se definuji jako vSechny osoby, které pracuji podle
smlouvy pro jinou rezidentskou instituciondlni jednotku a pfiji-
maji odménu (zaznamenavanou jako ,nahrady zaméstnancam®).
Osoby se zahrnuji do zaméstnanct v pfipad€, Ze nemaji zaroven
vlastni vydéle¢nou ¢innost, kterd predstavuje jejich zakladni ¢in-
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2.7 EMPLOYMENT MODULE
IN TOURISM

In 2011, the total number of persons employed

in tourism in the Czech Republic amounted to
231,266. In 2011, the share of the tourism sector

in total employment equalled 4.52 % (of jobs).
Compared to 2010, this indicator dropped by 0.1 %.

Basic information

Tourism employment module, in spite of the fact that it stands
on own base, is generally closely tied to the Tourism Satellite
Account (TSA). It is in accordance with concepts and definitions
used in other fields of social economic statistics and tourism sta-
tistics, especially in the European System of Accounts ESA 1995,
in the standards of the International Labour Organization (ILO)
and in other documents relative to the tourism statistics issued
by international as well as European organizations (Eurostat,
WTO, OECD, UN).

Methodology

Tourism employment module uses documents from two main
sources — information on employment rate in the National
Accounts (NA) and from the Labour Force Sample Survey (LFSS).
Source of information on employment in the NA is company
statistical reporting. Its reports research information about the
average evidence of employee number, number of working
company owners (entrepreneurs) and cooperating household
members, activity of whom within the company is their main
employment. Information about employees is available from
research among physical entities, recalculated persons to full
employment, for full and part time employment. The research by
LFSS is used as another source for the National Accounts. This re-
search is performed continuously in a randomly selected sample
of households and is focused on finding out economic situation
of residents across the entire Czech Republic. Subject of research
are persons living long-term in collective accommodation estab-
lishments. For this reason the information about certain groups
of residents, especially foreigners living and working in the
Czech Republic, are available only in a limited form.

All data in the Tourism Employment Module represent so called
home employment concepts, meaning relative to people work-
ing within the economic territory of Czech Republic. In contrast
to the national interpretation this concept includes non-residents
working in the Czech Republic and on the contrary residents
working abroad are not included. Most of the information is
published categorizing working persons into employed and self-
employed. Basic unit is the number of physical entities. In the
case of number of jobs this is raised by various second and other
employments.

Main indicators

Employees — are defined as all persons, who are working based
on a contract for another residential institutional unit and accept
areward (recorded as “employee reimbursements”). Persons

are included in employees in the event that they do not also

nost. Osoby, které docasné nepracuiji, se povazuji také za zamést-
nance za predpokladu, Ze maji formalni pracovni pomér.

Sebezaméstnani - jsou osoby, které jsou jedinym vlastnikem
nebo spoluvlastnikem nesdruzenych podnikd, ve kterych pracuji,
s vyjimkou nesdruzenych podnika klasifikovanych jako kvazi-
spolecnosti. Podnikaji a pracuji s placenymi zaméstnanci nebo
bez nich. Osoby samostatné vydéle¢né ¢inné se zde klasifikuji

v pfipadé, Ze nejsou zaroveri v placeném zaméstnani, které
predstavuje jejich hlavni ¢innost; v takovém ptipadé se zatriduji
mezi zaméstnance. Zahrnuji se naopak spolupracujici ¢lenové
domacnosti majitele firmy, pro které je ¢innost ve firmé hlavnim
zameéstnanim.

Pracovni misto (resp. zaméstnani) — definuje se jako explicitni
nebo implicitni smlouva mezi osobou a rezidentskou institucio-
nalni jednotkou o vykonu prace za odménu po stanovenou dobu
nebo do daldiho oznameni - vypovédi. Jsou zde zahrnuta druha
a daldi zaméstndani stejné osoby. Naopak jsou vylouceny osoby,
které docasné nepracuji, ale maji tzv. formalni pracovni pomér
(formalni vztah k zaméstnani).

Mnozstvi prace v pracovnich hodinach - pfedstavuje souhrn-
ny pocet hodin skute¢né odpracovanych zaméstnancem nebo
sebezaméstnanou osobou béhem ucetniho obdobi v pfipadé,
Ze jejich produkce je v ramci vymezenych hranic vyroby.

Ekvivalent pIné pracovni doby - rovna se po¢tu zaméstnani

na plnou pracovni dobu a definuje se jako podil celkového poctu
odpracovanych hodin a primérného ro¢niho po¢tu odpracovanych
hodin v zaméstnani na plny Uvazek na ekonomickém uzemi.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.

Podrobnéjsi informace naleznete na www.czso.cz

have their own profit-making activity, which represents their
fundamental activity. Persons, who temporarily do not work, are
also considered employees with the presumption that they have
formal employment.

Self-employed - are persons, who are the sole owners or a co-
owners of non-associated companies, where they are working,
with the exception of non-associated companies classified as
quasi-companies. They are doing business and work with paid
employees or without them. Self supportive persons are classi-
fied here in the case that they are not also in paid employment,
which represents their main activity; in such a case they are clas-
sified as employees. On the other hand these include cooperat-
ing members of company owner’s household, for whom the
activity in the company is the main employment.

Working position (or rather employment) - is defined as
explicit or implicit contract between a person and a residen-
tial institutional unit on work performance for the deter-
mined period or until further notice — termination notice.
Included here are second and other employments of the
same person. On the contrary who is excluded are persons,
who are temporarily not working, but they have a so called
formal employment (formal relation to employment).

Amount of work during working hours - represents a total num-
ber of hours actually worked by the employee and self-employed
person during an accounting period in the event that their pro-
duction is within the scope of defined production borders.

Equivalent of full time working hours — equals number of full
time employments and is defined as a share of the total number
of hours worked and average annual number of hours worked
in full time employment within the economic territory.

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

More detailed information is found at www.czso.cz

231 26b o

Celkovy pocet osob zaméstnanych v cestovnim ruchu
Ceské republiky poklesl oproti roku 2010 0 0,1 %.
Total number of persons employed in tourism

of the Czech Republic decrease of 0.1 % compared
to the year 2010.

51



TAB. 2.7.1 Souhrnné ukazatele zaméstnanosti v ndrodnim hospodafstvi a cestovnim ruchu v letech 2006-2011"*
Aggregate Indicators of the Employment in the National Economy and Tourism in 2006-2011"*

2006 2007 2008 2009 2010 2011
Pocet zaméstnanych osob
v nérodnim hospodarstvi 5 088 340 5 223 840 5 288 361 5231 822 5 054 538 5071 966
Number of People Employed
in the National Economy
v tom / including NA NA N2 N2 A N2
Sebezaméstnani / Self-employed 2 927 720 944 380 952 571 977 891 916 762 934 876
Zaméstnanci / Employees 4160 620 4279 460 4335790 4 253 931 4137776 4 137 090

Pocet pracovnich mist v narodnim
hospodafstvi / Number of Jobs 5050 293 5186 507 5275713 5185 387 5021 260 5092 487
in the National Economy ¥

v tom /including 4 N J N N2 N2
Sebezaméstnani / Self-employed ? 937 244 959 021 993 247 995 158 935535 940 678
Zameéstnanci / Employees 4113 049 4227 486 4 282 466 4190 229 4085 725 4151 809

Pocet zaméstnanych osob

v cestovnim ruchu / Number 235 935 236 024 241 236 239 499 235 569 231 266
of People Employed in Tourism

v tom / including

Sebezaméstnani / Self-employed ? 50 853 51348 51635 51155 47 665 48 212

Zaméstnanci / Employees 185 082 184 676 189 601 188 344 187 903 183 054

Podil CR na celkové zaméstnanosti

Zaméstnané osoby (v %) 4.64 4,52 4,56 4,58 4,66 4,56

Tourism Ratio on Total Employment
People Employed (%)

o e 231476 233481 236376 236 588 232073 229944
v tom / including N2 N2 N2 N2 ¥ N2
Sebezaméstnani / Self-employed 2 50 625 52 542 51015 52 411 49 685 49 521
Zaméstnanci / Employees 180 851 180 939 185 360 184 177 182 388 180 423
Podil CR na celkové zaméstnanosti

o o
?Laucr(i);lrzl R"a“tsl?o(\r/\ ?o)tal Employment 4'58 4'50 4'48 4'56 4'62 4'52
Jobs (%)
Pozn. / Note:

) Rok 2010 semi-definitivni data, rok 2011 pfedbézZna data

2 Vyjadriuje pocet pracujicich majitelG firmy a spolupracujicich ¢lenG domdcnosti,
pro které je ¢innost ve firmé hlavnim zaméstnanim

3 Poclet pracovnich mist pfepocteny na plny tvazek

* Rocni primér poctu zaméstnanych osob v hlavnim zaméstnani

" Year 2010 semi-definitive data, year 2011 preliminary data

2 It includes a number of owners of enterprises and their family members whose activity
in the enterprise is main job

3 Number of jobs in full-time equivalents

* Annual average number of people employed in main job ; ; f
L) Jz L KLASTER PLASY /
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2.8 MEZINARODNI SROVNANI

V absolutni vysi se nachazi nejvice hromadnych ubyto-
vacich zafizeni (HUZ) v Italii, dale ve Spojeném kralov-
stvi a v Némecku. Na pocet obyvatel je viak nejvétsi
hustota HUZ v Lichtenstejnsku, nasleduje Itélie, Recko,
Rakousko a Irsko. V roce 2012 se nejvice zahranic-
nich hostl v absolutni vysi ubytovalo v Italii (49 mil.),
na druhém misté bylo Spanélsko (48 mil.) a na tfetim
se umistila Francie (42 mil.). S odstupem nasledovalo
Némecko, Spojené krdlovstvi a Rakousko. Relativné

k poctu obyvatel viak patfi k nejnavstévovanéjsim
zemim Svédsko, Francie a Island.

Kapitola se zabyva mezinarodnim srovnanim statistickych udaju
o cestovnim ruchu za vybrané staty Evropské unie. Dle nafize-

ni Evropského parlamentu a Rady (EU) ¢. 692/2011 ze dne 6.
cervence 2011 o evropské statistice cestovniho ruchu maji ¢lenské
staty za povinnost pravidelné zasilat data za svou narodni oblast
kapacit hromadnych ubytovacich zafizeni cestovniho ruchu

(¢ast A ,Smérnice”), za oblast navstévnosti zminéné kategorie
ubytovacich zafizeni (¢ast B ,Smérnice”). Podkapitoly A a B tvofi
tzv. ,nabidkovou stranu” odvétvi cestovniho ruchu. Kone¢né
¢ast C dokumentu zahrnuje ukazatele za vyjezdovy a domaci
cestovni ruch rezidentl ¢lenské zemé. Udaje za statistiku cestov-
niho ruchu jednotlivych ¢lenskych stath shromazduje Statisticky
urad Evropské unie se sidlem v Lucemburku (Eurostat), kam jsou
ve Ctvrtletni periodicité zasilany ¢lenskymi staty udaje v mensi
podrobnosti, ro¢ni data obsahuji vice strukturované ¢lenéni
udaju o cestovnim ruchu jednotlivych zemi. Z jeho databéze jsou
pouzity nasledujici statistické vystupy.

Neni-li uvedeno jinak vztahuji se vsechny udaje
k Ceské republice za rok 2012.
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2.8 INTERNATIONAL COMPARISON

In absolute terms, the highest number of collective
accommodation establishments can be found in Italy
followed by the United Kingdom and Germany. As per
capita, however, Lichtenstein is the country with the
largest density of collective accommodation establish-
ments, followed by Italy, Greece, Austria and Ireland.
In absolute figures, in 2012 Italy accommodated the
largest number of foreign guests (49 million), fol-
lowed by Spain (48 million) and France (42 million).
Germany, UK and Austria followed with a gap. Swe-
den, France and Iceland are the most popular coun-
tries relative to the size of population.

Chapter is focused on international comparison of statistical data
on tourism for selected European Union states. In accordance
with the Regulation (EU) No 692/2011 of the European
Parliament and of the Council of 6 July 2011 concerning
European statistics on tourism the member states are obligated
to regularly send data on tourism collective accommodation
establishments of their national area (Part A of the “Directive”),
on visitor rate in above mentioned category of accommodation
facility (Part B of the “Directive”). Sub-Chapters A and B create

a so called “supply side” of tourism. Finally Part C of the
document includes indicators for outgoing and domestic tourism
of member state residents. Information of lesser detail are

sent quarterly, annually contain more structured segmentation
of information on member state tourism. Information about
tourism statistics for individual member states is collected by the
European Union Statistical Office that resides in Luxembourg.
The following statistical outputs used are from its database.

All the data relate to the Czech Republic in 2012,
unless otherwise stated.

TAB. 2.8.1 Celkovy pocet hromadnych ubytovacich zafizeni cestovniho ruchu ve vybranych zemich EU
Total Number of Collective Accommodation Establishments of Tourism in Selected EU Countries

Hotely a podobna

Ostatni hromadna
ubytovaci zafizeni 2

zalv‘l'zenl'.1 . Other collective L aslam
Hotels and similar . CAE total
establishments aecsic;rgll?:ﬁizt:::

e P e P e P
Ceska republika / Czech Republic 4672 101,3 2 959 97,2 7 631 99,7
Dansko / Denmark 515 99,2 594 99 1109 99,1
Estonsko / Estonia 390 104,3 848 108,2 1238 106,9
Finsko / Finland 839 101,1 588 122,8 1427 109
Francie / France 17 189 100 11291 99,9 28 480 100
Irsko / Ireland 2945 95,9 5153 127,5 8098 113,8
Island / Iceland 332 556 888
Italie / Italy 33728 99,5 123 500 103,1 157 228 102,3
Kypr / Cyprus 799 117 3 2,1 802 97,3
Lichtenstejnsko / Liechtenstein 38 95 54 50 92 62,2
Lucembursko / Luxembourg 249 96,5 229 98,3 478 97,4
Madarsko / Hungary 2 094 108,7 1977 204,9 4 071 140,8
Malta / Malta 150 100,7 8 X 158 106
Némecko / Germany 35511 99,8 17 265 98,2 52776 99,3
Nizozemsko / Netherlands 3155 98,8 3 696 98 6 851 98,3
Norsko / Norway 1109 99,5 1069 94,1 2178 96,8
Polsko / Poland 3414 103,9 6 069 161,7 9483 134,7
Portugalsko / Portugal 2028 100,4 321 98,2 2 349 100,1
Rakousko / Austria 13 203 100,5 7 163 104,2 20 366 101,8
Recko / Greece 9 665 100,2 18 340 100,5 28 005 100,4
Slovensko / Slovakia 1473 113,6 1434 115,5 2907 114,5
Slovinsko / Slovenia 642 99,1

Pokracovani tabulky na ndsledujici strané / The table runs on the next page
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TAB. 2.8.1 pokracovani / continuing

Hotely a podobna

Ostatni hromadna
ubytovaci zafizeni 2

zafizeni ' Other collective HUZ celkem
Hotels and similar accommodation CAE total
establishments .
establishments

index index index
AV 2012/2011 2uj2 2012/2011 AU 2012/2011
Spanélsko / Spain 19 532 101,4 26 208 104,3 45 740 103

Svycarsko / Switzerland 5257 97,4

Pozn. / Note:
. Neni k dispozici / Not available

Zdroj | Source: Eurostat

1) zahrnuji hotely, hotely apartmanového typu, motely, zajezdni hostince, pobrezni hotely, obytné kluby, penziony,
soukromé hotely a podobné druhy ubytovani.
2) zahrnuji prazdninové byty, turistické kempy, ubytovny pro mladez, turistické nocleharny, skupinové ubytovani,
skolni noclehérny a dalsi podobna ubytovaci zarizeni.
1) include hotels, apartment hotels, motels, roadhouses, seaside hotels, residential clubs, boarding houses, private
hotels and similar accommodation establishments.
2) include holiday apartments, camps, youth hostels, hostels, group accommodation, dormitories and similar

accommodation establishments.

TAB. 2.8.2 Pocet lUzek v hromadnych ubytovacich zatizenich (HUZ) ve vybranych zemich EU
Number of Beds in Collective Accommodation Establishments of Tourism (CAE) in Selected EU Countries

Hotely a podobna

Ostatni hromadna
ubytovaci zafizeni 2

zafizeni ' Other collective HUZ celkem
Hotels and similar . CAE total
. accommodation
establishments .

establishments
index index index
2012 5012/2011 2012 5012/2011 2012 5012/2011
Belgie / Belgium 129 98,5 242 104,2 370 102,2
Bulharsko / Bulgaria 261 108,1 40 120,9 301 109,6
Ceska republika / Czech Republic 271 103,7 382 191,6 654 141,7
Déansko / Denmark 87 100,4 353 110,1 440 108,0
Némecko / Germany 1833 104,8 1631 103,6 3465 104,2
Estonsko / Estonia 32 100,8 21 106,2 53 102,9
Irsko / Ireland 161 96,5 59 195,0 220 111,6
Recko / Greece 771 101,0 348 100,0 1119 100,7
Spanélsko / Spain 1859 101,1 1556 100,2 3415 100,7
Francie / France 1249 100,0 3764 100,0 5013 100,0

Pokracovani tabulky na ndsledujici strané / The table runs on the next page
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Tab. 2.8.2 pokracovani / continues

Hotely a podobna

Ostatni hromadna
ubytovaci zafizeni 2

za|"|'zen|'.1 . Other collective L @l
Hotels and similar . CAE total
establishments aecsi(;?l?;ﬁiztrﬁ:

2012 201 zl/;g?: 2012 201 2;23?: 2012 201 2;;?)::
Italie / Italy 2 251 99,9 2512 100,9 4763 100,4
Kypr / Cyprus 84 101,2 2 63,0 87 99,5
Lucembursko / Luxembourg 15 96,7 53 97,9 68 97,6
Madarsko / Hungary 171 107,6 212 145,8 383 125,9
Malta / Malta 39 102,5 1 X 40 105,6
Nizozemsko / Netherlands 226 105,8 987 99,5 1213 100,6
Rakousko / Austria 595 100,1 384 99,4 979 99,8
Polsko / Poland 264 104,6 411 116,3 675 11,4
Portugalsko / Portugal 296 102,5 190 96,4 487 100,0
Slovinsko / Slovenia 45 99,6 61 126,4 106 113,5
Slovensko / Slovakia 93 123,3 101 109,3 193 115,6
Finsko / Finland 135 110,7 111 113,4 247 111,9
Island / Iceland 22 104,3
Lichtenstejnsko / Liechtenstein 1 112,6
Norsko / Norway 187 105,2 330 99,3 517 101,4
Svycarsko / Switzerland 271 99,0

Pozn. / Note:
v tisicich / thous.
. Neni k dispozici / Not available

Zdroj / Source: Eurostat

1) Pocet ltzek v ubytovacim zarizeni je pocet osob, které mohou zUstat pres noc na lGzkach umisténych v tomto
zafizeni, bez ohledu na pristylky, jeZ tam mohou byt umistény na Zadost hosta.
2) Pocet lGZek v ubytovacim zarizeni nebo bytu je pocet osob, které mohou zlstat pres noc na lGZzkach umisténych
v tomto zarizeni (bytu), bez ohledu na jakakoli dalsi IiZka, jeZz tam mohou byt umisténa na Zadost hosta.

1) Number of beds in the accommodation establishment equals the number of occupants, who can actually stay
overnight in beds located in this establishment, regardless additional bed, that can be placed in on the guests desire.
2) Number of beds in the accommodation establishment or apartment equals the number of occupants, who can
actually stay overnight in beds located in this establishment (apartment), regardless any other beds, that can be

placed in on the guests desire.

CESTOVNI RUCH V CESKE REPUBLICE 2012

57



TAB. 2.8.3 Prijezdy hostl do hotelt a podobnych zafizeni cestovniho ruchu ve vybranych zemich EU

Belgie /
Bulharsko /
Ceska republika /
Déansko /
Estonsko /
Finsko /
Francie /
Chorvatsko /
Itélie /

Kypr /
Lichtenstejnsko /
Litva /

Lotyssko /
Madarsko /
Malta /
Némecko /
Nizozemsko /
Norsko /
Polsko /
Portugalsko /
Rakousko /
Rumunsko /
Recko /
Slovensko /
Slovinsko /
Spojené kralovstvi /
Spanélsko /
Svédsko /
Svycarsko /

Pozn. / v tisicich /

Pocet prijezdu /

Rezidentu Nerezidentt

index
2012/2011

99,1

P

586

355

3337

154

93 638

10 887

9483

11721

5982

9310

4 865

5550

1593

625

54 250

43 048

13724

7744

. Neni k dispozici /

109,2
106,6
103,1
105,5
100,3
98,9
94,4
90

93

index
2012/2011

101,7
108
106,6
106,8
102,6
106
102
104,9
100
105,1
100,5
110,9
100,7
11,7
99,5
107,2
101,7
98,5
111,8
103,1
104,5
103,3
95,7
104,7
104,2

91,9

2012

9954
5027
11 168
3999
2 451
9423
109 986
5410
78 542
2525
55
1594
1347
7 151
1337
120 221
20 119
12 410
16 091
13 030
27 038
6 408
15 156
2 886
2215
71 889
83183
17 107
16 298

Zdroj /

index
2012/2011

100,6
108,6
106,6
104,5
103,4
101,7
99,8
103
94,6
102,5
98,9
111,5

95,4

97,4
101,7
100,4

Eurostat

TAB. 2.8.4 Prijezdy hostt do ostatnich hromadnych ubytovacich zafizeni cestovniho ruchu ve vybranych zemich EU

Belgie /
Bulharsko /
Ceska republika /
Dénsko /
Estonsko /
Finsko /

Francie /
Chorvatsko /
Itélie /

Kypr /
Lichtenstejnsko /
Litva /

Lotyssko /
Madarsko /
Malta /
Némecko /
Nizozemsko /
Polsko /
Portugalsko /
Rakousko /
Slovensko /
Slovinsko /
Spojené kralovstvi /
Spanélsko /
Svédsko /

Pozn. / v tisicich /
. Neni k dispozici /

Rezidentu

Pocet pfijezdi /

Nerezidentt

index
2012/2011

108,5

index
2012/2011

102,9

144,8 245
101,4 108,8
89,9 90,3
104,7 120,4
98,5 106,4
101,3 100
100,2 129
90,8 99,2

92,9 51

18

27 077
10 993
6 545
1605
5288
844
987
31786
17 421
6 662

Zdroj /

Ostatni hromadna ubytovaci zafizeni jsou ta, ktera nezahrnuji hotely ani podobna ubytovaci zarizeni.
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index
2012/2011

106,3
151,9
102,4

90

93

Eurostat
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TAB. 2.8.5 Prenocovani v hotelech a podobnych ubytovacich zatizenich cestovniho ruchu ve vybranych
zemich EU / Overnight Stays in Hotels and Similar Accommodation Establishments of Tourism in Selected

EU Countries

TAB. 2.8.5 pokracovani / continues

Pocet prenocovani / Overnight Stays

Pocet pifenocovani / Overnight Stays

Rezidentl Nerezidentt Celkem
Residents Non-residents Total

2012 201 ZIIZg?I( 2012 201 Z;r;g(‘izl( 2012 201 zl/gg?;
Belgie / Belgium 6313 97,7 11493 101,1 17 807 99,8
Bulharsko / Bulgaria 5528 107 13 151 107 18 679 107
Ceska republika / Czech Republic 10410 105,7 18 949 105,1 29 359 105,3
Dénsko / Denmark 6 676 103,1 5724 106,7 12 400 104,7
Estonsko / Estonia 1151 103 3499 100,6 4649 101,2
Finsko / Finland 11717 100,5 4950 105 16 667 101,8
Francie / France 133 102 98,6 68 942 102,4 202 044 99,9
Chorvatsko / Croatia 2 258 93,6 18 876 104,6 21135 103,3
Italie / Italy 124 331 88,9 119 902 99,9 244 233 94
Kypr / Cyprus 1070 92,7 13476 104,2 14 547 103,3
Lichtenstejnsko / Liechtenstein 4 71,2 111 99 115 97,8
Litva / Lithuania 1168 114,1 2 002 110,1 3170 111,5
Lotyssko / Latvia 698 92,3 2144 103,6 2842 100,6
Madarsko / Hungary 7 986 107,7 9928 113,1 17 914 110,7
Malta / Malta 332 104,6 7 340 102,2 7672 102,3
Némecko / Germany 194 957 102,9 55 491 108 250 449 104
Nizozemsko / Netherlands 17 954 100,6 16 783 100,5 34737 100,5
Norsko / Norway 14753 103,1 5051 103,1 19 804 103,1
Polsko / Poland 21 466 103,3 9 425 112,2 30 891 105,9
Portugalsko / Portugal 12 474 91,5 27 281 104 39 756 99,7
Rakousko / Austria 23762 102,5 61360 103,7 85 122 103,4
Rumunsko / Romania 13 501 94,2 3001 100,8 16 503 95,4
Recko / Greece 13178 85,7 52 291 97,3 65 469 94,7
Slovensko / Slovakia 3925 104,8 3330 101,6 7 254 103,3
Slovinsko / Slovenia 2043 93,9 4144 103,6 6 187 100,2
Spojené kralovstvi / UK 104 755 59 813 90,2 164 568
Spanélsko / Spain 102 150 91,9 179 223 102,1 281 373 98,2

Pokracovani tabulky na nasledujici strané / The table runs on the next page

Rezidentd Nerezidentt Celkem
Residents Non-residents Total
index index index
AV 2012/2011 AvL 2012/2011 AvL 2012/2011
Svédsko / Sweden 22 028 102,3 6 695 105,2 28722 103
Svycarsko / Switzerland 15715 99,6 19 052 96,7 34 766 98

Pozn. / Note:
v tisicich / thous.
. Neni k dispozici / Not available

Zdroj / Source: Eurostat

TAB. 2.8.6 Pfenocovani v ostatnich hromadnych ubytovacich zafizenich cestovniho ruchu ve vybranych
zemich EU / Overnight Stays in Other Collective Accommodation Establishments of Tourism in Selected
EU Countries

Pocet prenocovani / Overnight Stays

Rezidentl Nerezidenti Celkem
Residents Non-residents Total
A2 | o 02 | i 0 | o

Belgie / Belgium 8459 103,8 5052 96 13 511 100,7
Bulharsko / Bulgaria 1273 119,8 300 214,7 1573 130,8
Ceska republika / Czech Republic 8 636 96,4 1573 112,5 10 209 98,6
Dénsko / Denmark 10917 89,6 3704 89,9 14 621 89,7
Estonsko / Estonia 571 107 324 119,8 895 111,3
Finsko / Finland 2 796 99 854 107,2 3650 100,8
Francie / France 142 548 99,8 56 261 99 198 809 99,6
Chorvatsko / Croatia 1677 115,7 24911 143,7 26 588 141,5
Italie / Italy 62519 88,6 55 343 98 117 862 92,8
Kypr / Cyprus 18 104,3 12 6,6 30 15,2
Lichtenstejnsko / Liechtenstein 1 25 26
Litva / Lithuania 1475 403,9 621 955,1 2 095 487,1
Lotyssko / Latvia 419 149,6 285 152 704 150,6
Lucembursko / Luxembourg 10 26,6 21 3,5 31 4,9
Madarsko / Hungary 379 180,8 1372 119,7 5168 159,2

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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TAB. 2.8.6 pokracovani / continues

Tab. 2.8.7 pokracovéani / continues

Pocet pfenocovani / Overnight Stays PFijmy Vydaje Bilance
Revenues Expenditures Balance
Rezidentl Nerezidentd Celkem
Residents Non-residents Total index index zména
AU 2012/2011 AU 2012/2011 AU change
index index index
2012 5012/2011 2012 5012/2011 2012 3012/2011 Estonsko / Estonia 950 105,8 611 105,7 339 20
Malta / Malta 2 125,5 157 104,1 159 104,3 Finsko / Finland 3222 117,4 3737 106,7 =517 240
Némecko / Germany 87 647 101,3 12 575 107,6 100 222 102 Francie / France 41794 106,7 28 923 91,3 12 871 5396
Nizozemsko / Netherlands 38 548 97,2 11 044 99,1 49 592 97.6 Chorvatsko / Croatia 6819 103,5 715 1131 6 106 148
Norsko / Norway 7 221 104,3 2 889 98,1 10 111 102,4 Irsko / Ireland 3174 96,7 4988 99,1 -1813 -63
Polsko / Poland 28 672 11,4 2452 110,3 31124 11,3 Island / Iceland 665 124,5 609 114,7 56 53
Portugalsko / Portugal 5154 104,4 1666 113,3 6 820 106,4 Italie / Italy 32 067 103,8 20 365 98,9 11702 1394
Rakousko / Austria 8621 101,3 15799 109 24419 106,1 Kypr / Cyprus 2023 109,6 995 106,9 1029 114
Rumunsko / Romania 2299 437,5 290 342,2 2589 424,2 Litva / Lithuania 1027 108,8 680 110,4 346 20
Slovensko / Slovakia 2 806 104,7 710 99,4 3516 103,6 Lotyssko / Latvia 586 106,4 534 97,6 54 50
Slovinsko / Slovenia 1606 103,3 1457 132,7 3 063 115,4 Lucembursko / Luxembourg 3492 101,1 2797 102,8 694 -40
Spojené kralovstvi / UK 95 608 40 173 179,9 135 781 Madarsko / Hungary 3782 93,9 1537 86,3 2243 -4
Spanélsko / Spain 37 101 95,3 64 807 101,4 101 908 99,1 Makedonie / Macedonia 183 107 87 107,4 96 5
Svédsko / Sweden 14 537 91,8 4503 93,6 19 040 92,2 Malta / Malta 985 108,2 265 110,9 720 49
Pozn. [ Note: Zdroj / Source: Eurostat Némecko / Germany 29 666 106,2 65 238 105,8 -35572 -1810
v tisicich / thous.
. Neni k dispozici / Not available Nizozemsko / Netherlands 10 809 104,9 15 705 106,5 -4 896 -456
Ostatni hromadna ubytovaci zafizeni jsou ta, kterd nezahrnuji hotely ani podobna ubytovaci zafizeni.
Noc (prenocovani) strédvena rezidentem nebo nerezidentem je kaZzda noc, kterou host skutecné stravi (ve spanku Norsko / Norway 4125 109,6 13134 113,6 -9 008 -1211
nebo bdélém stavu) v hromadném ubytovacim zafizeni nebo zde ma na danou noc rezervované ubytovani
(jeholjeji fyzicka pritomnost neni nutna). Polsko / Poland 8533 111,6 6778 111,9 1756 167
Other collective accommodation establishments: excluding hotels and similar accommodation establishments.
Night (overn.ight stay) is e.ach night spent _by the resfdent or nqn—resident, which guest_actua/ly spends (sleepin_g Portugalsko / Portugal 8 606 105,6 2946 99,1 5 659 487
or wakeful) in any collective accommodation establishment o if he/she has made booking of the accommodation
(his/her attendance in the apartment is not necessary). Rakousko / Austria 14 706 103,1 7 881 104,6 6826 9
Rumunsko / Romania 1141 112 1426 101,3 -285 104
TAB. 2.8.7 Platebni bilance z cestovniho ruchu u vybranych evropskych zemi ,
Balance of Payment from Tourism: selected European countries Recko / Greece L0zs 2B e e U i
Slovensko / Slovakia 1820 104,3 1632 104,1 190 12
PFijmy Vydaje Bilance
Revenues Expenditures Balance Slovinsko / Slovenia 2007 102,9 715 87,4 1290 155
index index zména iand kra '
2012 2012 2012 Spojené kralovstvi _ _
2012/2011 2012/2011 change United Kingdom 28 528 113,3 41 055 112,2 12 527 1124
Belgie / Belgium 8857 105,8 16894 106,6 -8036 —556 $panélsko / Spain 43521 101,2 11911 96,5 31610 934
Bulharsko / Bulgaria 2917 1023 1015 105,7 1901 7 Svédsko / Sweden 12 037 121,9 12 548 110,5 510 970
Ceska republika / Czech Republic 5480 99,4 3345 102 2135 -99 Turecko / Turkey 20 097 112,1 3188 90,9 16 909 2492
Déansko / Denmark 4795 101,1 7 273 103,1 -2 480 -166

Pozn. / Note: mil. euro / Million euro Zdroj / Source: Eurostat

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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KAPITOLA
CHAPTER

MEZINARODNI SPOLUPRACE

Rozvoj cestovniho ruchu pfispiva k hospodarskému
rozvoji ekonomiky Ceské republiky. V tomto hraje
dulezitou roli mezinarodni spoluprace, kterou se

na Ministerstvu pro mistni rozvoj zabyva odbor
cestovniho ruchu. Zastupci odboru cestovniho ruchu se
pravidelné ucastni zasedani vyznamnych mezinarodnich
organizaci a uskupeni pusobicich v cestovnim ruchu -
Svétové organizace cestovniho ruchu UNWTO,

Evropské komise EK a Visegradské ¢tyrky V4.

Development of tourism contributes to the economic
development of the Czech Republic. International co-
operation which is the task of the Tourism Department of
the Ministry for Regional Development plays an important
role in it. Representatives from the Tourism Department
regularly participate in meetings of international
organisations and associations active in the tourism
industry — the World Tourism Organisation (UNWTO),

the European Commission and the Visegrad Four (\V4).




AKTIVITY EVROPSKE KOMISE JSOU

TOTOZNE S CILY SPOLECNE SPOLUPRACE
ZEMIVA 'V OBLASTI CESTOVNIHO RUCHU

Svétova organizace

cestovniho ruchu (UNWTO)
Clenstvi MMR CR ve Svétové organizaci
cestovniho ruchu (UNWTO) je prestizni
zélezitosti, jelikoZ se jednd o nejvyznam-
néj$i mezinarodni organizaci Spojenych
narodd pulsobici v oblasti cestovniho
ruchu. Aktivnim ¢lenstvim v organizaci se
podilime na tvorbé politiky cestovniho
ruchu prostfednictvim svého hlasovaciho
prava. Clenstvim v této organizaci ma
MMR CR pFistup k féru 154 ¢lenskych
zemi a regionl a skoro 400 pfidruzenym
¢lenim z verejné a soukromé sféry.

Vzhledem k charakteru ¢innosti UNW-
TO se jednd predeviim o odbornou vymé-
nu znalosti a zkusenosti viech subjektt
pUsobicich a zapojenych v této organizaci.
Jedna se predevsim o ziskavani informaci,
statistickych dat a publikaci — védeckych
a vyzkumnych, které jsou pro Ceskou re-
publiku a tvoru jejich politik cenné. Ceska
republika vyuziva expertni a odborné
vystupy organizace a vyhodnoceni vyvoje
politiky cestovniho ruchu na zakladé srov-
nani zemi Evropy v ramci ¢lenstvi v Komisi
pro Evropu.

Ceska republika prezentuje svoje
vysledky cestovniho ruchu zejména pro-
stfednictvim World Tourism Barometru,
ktery monitoruje vyvoj turismu ve stfed-
nédobém obdobi za ucelem poskytnuti
aktualnich informaci o trendech v cestov-
nim ruchu. Dal3imi statistickymi publikace-
mi jsou Tourism Highlights, ktery mapuje
hlavni sméry vyvoje turismu ve svété
zejména z hlediska mezindrodnich
turistickych ptijezdd, pfijma z aktivniho
zahrani¢niho cestovniho ruchu a vydaju
na cestovni ruch; Tourism Market Trends,
ktery monitoruje a sumarizuje trendy
vyvoje turismu v ¢lenskych statech organi-
zace z pohledu pozitivnich a negativnich
faktor(i a umozriuje vzajemné porovnani
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World Tourism

Organisation (UNWTO)
Membership of the Ministry for Regional
Development in the World Tourism
Organisation (UNWTO) is a prestigious
matter as the UNWTO is the leading
international organisation of the United
Nations in the field of tourism. By active
membership and through the voting
right we contribute to the development
of tourism policy. Membership in the
UNWTO gives the Ministry access to 154
member countries and regions and almost
400 affiliate members representing the
public and private sectors.

Considering the basis of UNWTO activi-
ties, the co-operation mainly consists of
exchange of expert knowledge and expe-
rience of all subjects involved and partici-
pating in this organisation. It also involves
gathering of information, statistical data
and scientific and research publications
which are valuable for the Czech Republic
and for the drafting of its policies. Within
its membership in the Regional Commis-
sion for Europe, the Czech Republic uti-
lizes expert outputs and evaluation of the
tourism policy trends based on European
countries benchmarking.

The Czech Republic presents its tourism
results mainly through the World Tourism
Barometer aimed at monitoring the short-
term evolution of tourism and providing
the sector with relevant and timely infor-
mation. There are other statistical publica-
tions, such as Tourism Highlights map-
ping key trends in international tourism,
in particular from the point of view of
international tourist arrivals, international
tourism receipts and spending; Tour-
ism Market Trends which monitors and
summarises tourism development trends
in the UNWTO members from the point
of view of positive and negative factors,

vysledkt turismu mezi jednotlivymi zemé-
mi; Compendium of Tourism Statistics.

Organizace pro ekonomickou
spolupraci a rozvoj (OECD)
Organizace pro ekonomickou spolupraci
a rozvoj (OECD) je prestizni ekonomic-
kou organizaci sdruzujici ekonomicky
nejvyspélejsi staty svéta se sidlem v Pafizi.
Ceska republika je ¢lenem této organizace
jiz od roku 1995 a od té doby se zastupci
odboru cestovniho ruchu ucastni pravi-
delnych jednani Vyboru pro cestovni ruch
(Tourism Committee).

Cinnost Vyboru pro cestovni ruch se
zaméruje pfedevsim na vyménu zkusenos-
ti pfi tvorbé narodnich politik, koncepci
a strategickych dokumentt v oblasti
cestovniho ruchu; pfispiva k analyzovani
makroekonomickych efektl prostied-
nictvim podpory vyvoje Satelitniho uctu
cestovniho ruchu a vyznamné se podili
na uznani celého odvétvi cestovniho
ruchu jako silného hospodarského sektoru
v mezinarodnim méfitku. Rovnéz iniciuje
nebo se podili na zpracovani celé fady
projektd, které svym charakterem souvisi
s cestovnim ruchem nebo statistikou ces-
tovniho ruchu.

Hlavni priority Vyboru pro cestovni ruch
jsou vzdy definovany v Programu prace
a rozpoctu na kazdé dva roky, pficemz
v soucasné dobé je tento Program platny
na obdobi 2011-2012. Hlavni priority
vyboru jsou pro toto obdobi tyto:

e Evaluace a méreni konkurence-
schopnosti cestovniho ruchu

e Publikace ,OECD Tourism
trends and policies”

e Zelené inovace ve sluzbach
cestovniho ruchu

e Liberalizace ve sluzbach
cestovniho ruchu

ACTIVITIES OF THE EUROPEAN COMMISSION
ARE IN LINE WITH THE OBJECTIVES OF MUTUAL
CO-OPERATION OF THE V4 COUNTRIES
IN THE FIELD OF TOURISM

allowing for comparison of results among
individual countries; and Compendium of
Tourism Statistics.

Organisation

for Economic Co-operation

and Development (OECD)

The Organisation for Economic Co-opera-
tion and Development (OECD) is a pres-
tigious economic organisation associating
economically most advanced countries of
the world and is headquartered in Paris,
France. The Czech Republic became its
member already in 1995 and since that
time representatives of the Tourism De-
partment have been participating in regu-
lar meetings of the Tourism Committee.

The Tourism Committee focuses mainly
on sharing experience in drafting national
policies, concepts and strategic documents
on tourism; it contributes to making anal-
yses of macroeconomic effects by support-
ing development of the Tourism Satellite
Account, and significantly contributes to
the recognition of tourism as a strong
industry on the international level. It also
initiates or participates in a wide range
of projects linked with tourism or tourism
statistics.

Main priorities of the Tourism Com-
mittee are defined biannually in the
Programme of Work and the Budget. Cur-
rently, the 2011-2012 Programme applies
and the main priorities of the Committee
for this period include:

e Evaluating and measuring
competitiveness in tourism;

e Publication on OECD Tourism Trends
and Policies;

e Green innovation in tourism services;

e Liberalisation in the tourism sector;

e Thematic reviews of tourism issues and
policies at national and local levels.

e Tematické studie cestovniho
ruchu a politik cestovniho ruchu
na narodni a lokalni drovni

V roce 2012 probihala dvé dilezita jed-
nani a bylo zahajeno dle hlavnich priorit
Vyboru nékolik vyznamnych projektd,
do kterych se aktivné Ceska republika
zapojila.

Ve dnech 2. az 3. dubna 2012 probiha-
la tato jednani v sidle OECD v Pafizi
a nasledné ve dnech 23. az 26. zafi
2012 jihokorejském Muju. Ceska repub-
lika se v tomto roce zapojila zejména
do aktivit, jejichz cilem je zkvalitnéni
evaluace a méfeni konkurenceschopnosti
cestovniho ruchu, a to projektu, ktery
se vénuje tvorbé indikatord cestovniho
ruchu a aktivité vénované vizové politice.
Byla vydana dalsi edice publikace ,,OECD
Tourism trend a policies”. V tomto roce se
v listopadu za podpory OECD uskutecnilo
na Islandu Globalni statistické forum
cestovniho ruchu. Zajimavosti je, Ze tato
prestizni mezindrodni akce se v roce 2014
uskuteéni v Praze v Ceské republice.

MMR CR kazdoro¢né pfispiva na aktivity
Vyboru finan¢ni ¢astkou ve vysi 10 tis. EUR,
stejné tak se stalo i v roce 2012.

Informace o ¢innosti vyboru pro cestov-
ni ruch: www.oecd.org/cfe/tourism

Evropska komise -
Poradni vybor pro cestovni ruch
Odbor cestovniho ruchu je prostfednic-
tvim ¢lenstvi v Poradnim vyboru pro ces-
tovni ruch (Tourism Advisory Committee —
TAQ) zapojen do koordinace aktivit pod
gesci Evropské komise v zajmu prohlou-
beni spoluprédce a kooperace mezi staty
Evropska unie v oblasti dalsiho rozvoje
cestovniho ruchu.

Implementace opatreni Evropské komi-
se v oblasti cestovniho ruchu je zasad-

In 2012, there were two important meet-
ings held and several important projects
based on the Committee’s main priorities
were launched in which the Czech Re-
public took an active part. The meetings
were held on 2-3 April, 2012 at the OECD
headquarters in Paris and then on 23-26
September, 2012 in Muju, South Korea.
The Czech Republic participated mainly in
those activities whose goal is to improve
the quality of evaluating and measuring
competitiveness in tourism, namely a pro-
ject focusing on tourism indicators, and
also in a visa policy activity. A new OECD
Tourism Trend and Policies report was
published. In 2012, the Global Forum on
Tourism Statistics was held in Iceland in
partnership with the OECD. For the sake
of interest, this prestigious international
event will take place in Prague, Czech
Republic in 2014.

The Ministry for Regional Development
of the Czech Republic annually contrib-
utes to the Committee’s activities by EUR
10,000 and 2012 was no exception.

Information about the Tourism Com-
mittee: www.oecd.org/cfe/tourism

European Commission - Tourism
Advisory Committee
Through its membership in the Tourism
Advisory Committee (TAC) the Tourism
Department participates in coordination
of activities managed by the European
Commission in order to deepen co-opera-
tion and collaboration among EU member
states on further development of tourism.
Implementation of the Commission’s
measures in tourism is a key instrument
for enforcing principal qualitative and
conceptual objectives of the Communi-
cation on Tourism in national strategic
documents (in particular the National
Tourism Policy Concept).
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e Visegrad

nim nastrojem k prosazovani zasadnich
kvalitativnich a koncepc¢nich cila Evropské
strategie do narodnich strategickych
dokumentt (zejména Koncepce statni
politiky cestovniho ruchu).

V roce 2012 byly stéZejnimi aktivitami
Evropské komise v cestovnim ruchu:

Podpora posileni propagace a turis-
tickych produktu (kulturni stezky napfic
Evropou, projekt EDEN 2012 a diversifikace
ve sméru k podpore malého a stfedniho
podnikani); podpora konkurenceschopnos-
ti z pohledu statistickych vystuptd - Virtual
Tourism Observatory; posileni mimose-
zénniho obdobi v turistickych destinacich
projektem podpory socidlniho cestovniho
ruchu a rozsifenim nabidky pro poten-
ciondlni klientelu ze tfetich zemi; rozvoj
udrzitelného cestovniho ruchu a zvyseni
kvality sluzeb; posileni destinace Evropy
v ramci svétového trhu cestovniho ruchu;
komunikacni strategie Evropy na zdmofr-
skych zahranic¢nich trzich v zajmu posileni
spoluprace (USA, Cina, Kanada, Argentina);
diskuse a priprava opatreni EK ve vztahu
k ochrané spotrebitele - novela smérnice
90/314 (Package Travel Directive); odstra-
néni bariér ve vizové politice s tretimi ze-
mémi (zejména Rusko, Ukrajina, Cina) pfi
respektovani zasad bezpecnosti a snizeni
rizik v sektoru mezindrodniho cestovniho
ruchu; priprava finan¢ni politiky ve vztahu
k rozvoji cestovniho ruchu (program COS-
ME 2014-2020) s cilem posilit konkurence-
schopnost, podnikatelské aktivity a sluzby
cestovniho ruchu.

Ceska republika se v roce 2012 podilela
predevsim v pracovni skupiné pro tvorbu
Evropské znacky kvality (European Tourism
Quality Label), na programu Calypso a sou-
tézi EDEN.

Visegradska ctyrka

Aktivity Evropské komise jsou totozné
s cily spole¢né spoluprace zemi V4 v ob-
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Fund

In 2012, key activities of the Euro-
pean Commission in the field of tourism
included:

Support to enhanced tourism pro-
motion and tourism products (cultural
routes across Europe, EDEN 2012 and
diversification towards supporting SMEs);
supporting competitiveness through
statistics — Virtual Tourism Observatory;
promoting the off-season period in tourist
destinations by supporting social tourism
and expanding the offer for potential
third country clients; development of
sustainable tourism and enhancing the
quality of services; promoting ‘Destination
Europe’ internationally; Europe’s oversees
communication strategy in order to en-
hance co-operation (USA, China, Canada,
Argentina); discussion and preparation of
the Commission’s measures with respect
to consumer protection - amendment to
Package Travel Directive 90/314; elimina-
tion of barriers in the third country visa
policy (mainly Russia, Ukraine, China)
while observing security principles and
reducing risks in international tourism;
preparation of financial policy in rela-
tion to tourism development (COSME
2014-2020) aiming at improving competi-
tiveness, business activities and tourism
services.

In 2012, the Czech Republic participated
mainly in the working group for develop-
ment of the European Tourism Quality
Label, the Calypso programme and the
EDEN competition.

Visegrad Four

Activities of the European Commission

are in line with the objectives of mutual
co-operation of the V4 countries in the
field of tourism. In this respect, the Euro-
pean Commission and the European Travel
Commission (ETC) have agreed on future
co-operation in this field and on promot-

lasti cestovniho ruchu. V této souvislosti
se Evropska komise s Evropskym vybo-
rem pro cestovni ruch (European Travel
Commission — ETC) dohodla na budouci
spoluprdci v této oblasti i pfi propagaci
destinace Evropa. Tato spoluprace je sou-
stfedéna do Sesti hlavnich oblasti:

- propagace destinace Evropa na vzda-
lenych trzich, pfedevsim v zemich BRIC —
Brazilie, Ruska federace, Cina a Indie;
rozvoj a propagace panevropskych kul-
turnich a tematickych cest a turistickych
produktt; spoluprdce v oblasti digitalnich
marketingovych aktivit; znacka destina-
ce Evropa; spolecnd ucast na setkanich;
vyména prikladd dobré praxe.

V roce 2012 byla Ceska republika pred-
sednickou zemi V4 a zorganizovala dvé
marketingova setkani narodnich turistic-
kych central a setkani vrcholnych predsta-
viteld zemi V4 zodpovédnych za cestovni
ruch. Vystupem je Protokol o vzajemné
spolupraci v oblasti cestovniho ruchu
podepsany ndméstky ministerstev zemi
V4 a spole¢ny marketingovy plan na rok
2012, na kterém se shodli zastupci narod-
nich turistickych central zemi V4.

Zastupci central cestovniho ruchu pode-
psali Memorandum o spole¢ném postupu
narodnich turistickych centrdl zemi V4
v ramci Evropského vyboru pro cestovni
ruch (ETC) pro zintenzivnéni spoluprace
pfi spolecné marketingové propagaci
na zdmofrskych trzich v rdmci uskupeni
~European Quartet - One Melody”.

Excelentni destiance

cestovniho ruchu (EDEN VI)

V zajmu praktické vymény zkusenosti

a poznatkd nositeld prestizniho ocenéni
Evropské komise — EDEN pfi prezentaci
projektl udrzitelného rozvoje cestovniho
ruchu pokracovala v roce 2012 aktivita

k vytvareni sit¢ NETWORK EDEN. Tato
cilena propagacné marketingova kamparn

ing ‘Destination Europe’. This co-operation
focuses on six major areas:

- promotion of ‘Destination Europe’ in
long-haul markets, mainly BRIC countries —
Brazil, Russian Federation, China and India;
development and promotion of pan-Euro-
pean cultural routes and thematic itinerar-
ies and tourism products; collaboration on
digital marketing activities; ‘Destination
Europe’ brand; joint presence at events;
best practice sharing.

In 2012 the Czech Republic had the V4
presidency and organised two marketing
events of national tourist authorities and
a high level meeting of V4 representatives
responsible for tourism. The outputs of
the meetings are the Protocol on Tourism
Co-operation signed by deputy ministers of
V4 countries and the 2012 Joint Marketing
Plan agreed upon by the representatives of
V4 national tourist authorities.

Representatives of tourist authorities
signed a Memorandum on Joint Actions
of V4 National Tourist Authorities within
the European Travel Committee (ETC) in
order to intensify co-operation in joint
marketing promotion oversees within
the “European Quartet — One Melody”
initiative.

European Destinations of
Excellence (EDEN VI)

For the benefit of exchanging practical
experience and knowledge of the winners
of the prestigious EDEN award granted
by the European Commission to sustain-
able tourism development projects, the
EDEN NETWORK development activity
continued also in 2012. This dedicated
promotional and marketing campaign

on the EU tourism market was endorsed
also by the Ministry for Regional Develop-
ment which presented award-winning
destinations from national competitions
(Ceské Svycarsko, Bystficko and Slovacko

PRESTIZNi OCENENI EDEN
PRESTIGIOUS AWARD

v rdmci evropského trhu cestovniho ruchu
byla podpofena i ze strany Ministerstva pro
mistni rozvoj pro prezentaci vitéz( nérod-
nich kol soutéze v Ceské republice (Turis-
tické destinace — Ceské Svycarsko, Byst¥icko
a Slovacko ve finan¢ni vysi 1 500 EURO.

Tematické zaméreni VI. ro¢niku soutéze
Evropské komise v rdmci udrzitelného
rozvoje cestovniho ruchu bylo vyhlaseno
k podpore pristupného cestovniho ruchu
v ramci EU. Soutézni aktivity zapojenych
turistickych destinaci do této soutéze
sledovaly tyto segmenty trhu cestovniho
ruchu:

e pristupna infrastruktura a zafizeni
cestovniho ruchu,

e pristupné dopravni rezimy a prostfedky
(letecka a silni¢ni doprava, cestovani
na mofi a vodnich cestach) pro déti,
rodiny s détmi, seniory a lidi se zdra-
votnim handicapem,

o kvalitni Uroven sluzeb (profesionalita
personalu zafizeni pristupného cestov-
niho ruchu, odborna uroven pracov-
nikd turistickych zafizeni pro viechny
ucastniky cestovniho ruchu se zdravot-
nim postizenim),

e aktivity, prezentace, nabidka turistic-
kych cill pro segment socialni turistiky,

e marketing, rezerva¢ni systémy, webové
portaly a turistické informacni sluzby
v rdmci podpory zlepseni pfistupnosti
cestovniho ruchu.

e zviditelnéni méné exponovanych
turistickych destinaci v duchu filosofie
udrzitelného rozvoje cestovniho ruchu.

Soutézici destinace zaroven byly soucas-
né motivovany k optimalnimu vyuziti
potencialu pristupného cestovniho ruchu
a k vytvofeni zajimavé turistické nabidky
s dirazem na rozmanitost, autenti¢nost
a originalitu.

regions). The award-winning destinations
received financial assistance of EUR 1,500.

The European Commission has chosen
Accessible Tourism as the 6th year's theme
in order to promote sustainable tourism
development within the EU. The tourism
destinations that participated in the com-
petition focused on the following tourism
market segments:

e Accessible tourist infrastructure and
facilities;

e Accessible transport modes and means
(air and road transport, sea and water
way travel) for children, families with
children, senior citizens and the disa-
bled;

* Quality of services (professionalism of
the staff of accessible tourist facilities,
expertise of the staff of tourist facilities
for all disabled tourists);

e Activities, presentation and offer of
tourist destinations for the social tour-
ism segment;

e Marketing, reservation systems, web
portals and information services for
tourists focusing on better tourism ac-
cessibility;

e Making less frequented tourism des-
tinations more visible while respect-
ing sustainable tourism development
principles.

At the same time, the participating
destinations were motivated to optimally
use the accessible tourism potential and
to create an interesting offer for tourists
with an emphasis on diversity, authentic-
ity and originality.
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Spoluprace

2 nové mezinarodni smlouvy v oblasti

spoluprace v cestovnim ruchu

Co-operation

2 new international agreements on
co-operation in the field of tourism

Viza

MMR CR v soucasné dobé& vnima v oblasti
turistickych viz celkové zlepSeni situace.

I diky mezirezortni pracovni skupiné se
vétsinu problémii daffi fesit.

V mezirezortni pracovni skupiné, ktera
byla ustanovena v roce 2010, maji pod
vedenim naméstka ministra pro mistni
rozvoj Ing. Michala Janeby mimo Mini-
sterstvo pro mistni rozvoj zastoupeni
také Ministerstvo zahranicnich véci (které
odpovida za vyfizovani kratkodobych
viz, tzv. schengenska viza), Ministerstvo
vnitra (odpovidajici za vnitrostatni vyfizo-
vani dlouhodobych viz), Ministerstvo pro
mistni rozvoj (koordinacni a informativni
role) a zajmové skupiny - napf. asocia-
ce cestovnich kancelafi, Asociace kraju,
apod. Zastupci spolu jednaji o soucas-
nych trendech a aktualitach souvisejicich
s procesem vydavani viz, které mohou mit
vliv na cestovani turistt do Ceské republi-
ky/schengenského prostoru, a o moznos-
tech, jak zlepSovat vizovou praxi.

MMR CR si uvédomuje a reaguje i na ta-
kové argumenty, Ze rychlost fizeni o vy-
déani viz omezuje stavajici vytizenost per-
sonalnich kapacit zastupitelskych uradu
Ceské republiky v zahranic¢i, které nékdy
nestaci reagovat na stavajici situaci. V této
oblasti se vyznamné podafilo za posledni
obdobi zlepsit dané podminky v Ruské
federaci, Ukrajing a Ciné&. Ministerstvo se
zaméruje na metodickou podporu posky-
tovanou cestovnim kanceldfim a dalsim
subjektdm zainteresovanych na zahra-
ni¢nim turismu, pfi¢emz hlavni propagaci
cestovniho ruchu Ceské republiky se
zabyvaji zahrani¢ni zastoupeni Minister-
stva pro mistni rozvoj — agentury Czech-
Tourism. Tato zastoupeni prostfednictvim
agentury CzechTourism rovnéz uspésné
spolupracuji s mezirezortni pracovni sku-
pinou pro kratkodoba turisticka viza.
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Visas

The Czech Ministry for Regional Develop-
ment has recorded an overall improve-
ment in the tourist visa situation. Most
problems have been successfully dealt
with, also thanks to the interministerial
working group.

Established in 2010, the interministe-
rial working group headed by Deputy
Minister for Regional Development
Michal Janeba comprises also officials
from the Ministry of Foreign Affairs (in
charge of short-term, or Schengen visa),
the Ministry of the Interior (in charge of
inland procedures for issuing long-term
visa), the Ministry for Regional Develop-
ment (coordination and informative role),
and various interest groups - e.g. the
Association of Czech Travel Agents, the
Association of Regions of the Czech Re-
public, etc. Working group members hold
discussions on current trends and topical
issues related to the visa procedure which
may have an impact on tourists incoming
to the Czech Republic/Schengen area, and
consider opportunities for improvement
of the current visa practice.

The Ministry acknowledges and ac-
commodates the fact that the speed of
the visa procedure is currently limited by
the work overload of the staff at Czech
Republic’s diplomatic missions abroad
who sometimes cannot quickly respond
to immediate situation. Major improve-
ment in this respect has been achieved in
the Russian Federation, the Ukraine, and
China. The Ministry focuses on methodo-
logical guidance to travel agencies and
other stakeholders involved in foreign
tourism; the key role in promoting the
Czech Republic’s tourism sector is played
by foreign offices of the Ministry for
Regional Development’s CzechTour-
ism. CzechTourism'’s foreign offices have

Brazil

Béhem roku 2012 byly uzavieny dvé
mezinarodni smlouvy v oblasti spoluprace
v cestovnim ruchu mezi kompetentnimi
ministerstvy danych zemi, a to s Brazilii
a Azerbajdzanem.

Dllezitost uzavieni téchto dokumentt
je dana predpokladanymi trendy rozvo-
je svétového cestovniho ruchu. Brazilie
i zemé stfedni a vychodni Asie zazname-
navaly v poslednich letech pfedni umisténi
ve statistikach zemi s nejvétsim nardstem
cestovniho ruchu. Pro Ceskou republiku
by bylo dalsi zvySeni incommingu turist
ze zminovanych zemi pfinosem. Rozvoj
spolupréce v cestovnim ruchu Ceské re-
publiky s témito zemémi je plné v souladu
s marketingovymi cily uskupeni V4.

Stfedoevropska iniciativa (CEl)
Stfedoevropska iniciativa (Central
European Initiative — CEI/SEI) je nejvétsi
a zaroven i nejstarsi sdruzeni, které se
zaméfuje zejména na rozvoj spoluprace
¢lenskych zemi Evropské unie a pod-
pory neclenskych zemi pfi jejich zacle-
flovani do procesu evropské integrace

a ke zlep3eni jejich pfistupu k Evropské
unii. Napomaha tedy tak k procesu jejich
transformace, jakoz i rozvoji regionalni
spoluprace v fadé oblasti. Stredoevrop-
ska iniciativa pracuje v podminkach vza-
jemného pochopeni a souladu prostfed-
nictvim pfiprav, zajistovani a hodnoceni
narodnich i mezindrodnich projektud a je
také zaméfena na posilovani soudrznosti
a solidarity v Evropé a usili vyhnout se
vzniku novych délicich ¢ar na kontinen-
tu. V soucasnosti tvofi CEl osmndct statu.
MMR CR spolu s Ministerstvem zahrani¢-
nich véci CR, které je za Ceskou repub-
liku hlavnim gestorem a plati dobrovol-
né prispévky do fondd, se pravidelné
ucastni jednani v ramci ,sité expertd —
workingroups”.

Azerbaijan

been also successfully collaborating with
the interministerial working group for
short-term tourist visa.

In 2012, two international agreements
on co-operation in the field of tourism
were concluded between the relevant
ministries of the respective countries,
namely with Brazil and Azerbaijan.

The importance of these agreements
stems from the anticipated development
trends in global tourism. Brazil as well
as countries of Central and Eastern Asia
have been ranking highest in statistics
of the strongest tourism growth. Further
increase in numbers of incoming tourists
from those countries would be certainly
for the benefit of the Czech Republic. De-
veloping co-operation in tourism between
the Czech Republic and the said countries
fully complies with the V4 marketing
objectives.

Central European Initiative (CEI)

The Central European Initiative — CEI/SEI —
is the largest and also the oldest associa-
tion that focuses mainly on developing co-
operation between EU member countries
and support of non-member countries

in their involvement in the process of
European integration and towards the
improvement of their approach to the EU.
It thus aids the process of their transforma-
tion as well as development of regional
co-operation in many areas. The Central
European Initiative works in the conditions
of mutual understanding and harmony
through preparation, implementation and
evaluation of national and international
projects, and focuses also on the support
of cohesion and solidarity in Europe, and
the effort to avoid new division lines form-
ing on the continent. The CEl currently has
18 member states. The Ministry of Re-
gional Development of the Czech Republic

K informovani Siroké verejnosti slouzi
.CEl Newsletter” vydavany vykonnym
sekretaridatem SE| v Terstu. CEl Newsletter,
jakoz i dalsi informace, jsou dostupné na:
www.ceinet.org

Memorandum ADS

Memorandum o porozuméni ve vécech
vizovych a s tim spojenych zalezitosti
tykajicich se turistickych skupin z Cinské
lidové republiky (Memorandum ADS),
bylo uzavieno ve snaze pomoci organizo-
vanym skupindm cestovat z Ciny do statd
Evropské unie. Tyto cesty musi probihat
prostfednictvim registrovanych cestovnich
kancelafi a turisté se musi pohybovat

v souladu s pfedem stanovenym cestovnim
programem. MMR CR uzavira s ¢eskymi
cestovnimi kancelafemi, ¢i agenturami
smlouvy o zajisténi pInéni zavazk{ vy-
plyvajicich z Memoranda ADS a nasledné
vydavé aktualizovany seznam subjektd,
se kterymi je smlouva uzaviena. V soucas-
né dob& MMR CR vede na seznamu 130
cestovnich kancelafi a agentur.

Vydani odborné publikace
~Cestovni ruch. Vykladovy slovnik”
MMR CR pro mistni rozvoj vzhledem

k nutnosti objasnéni pojmu z oblasti
cestovniho ruchu zabezpecilo druhé
vydani odborné publikace , Cestovni

ruch. Vykladovy slovnik”. Tato publikace
byla distribuovédna na asociace plsobici

v cestovnim ruchu a vysoké skoly zamére-
né na cestovni ruch. Vzhledem k definicim
jednotlivych pojmU a vymezeni termino-
logie v oblasti pramyslu cestovniho ruchu
i statistickym udajdm je pfinosem pro
odbornou vefejnost i studenty.
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together with Ministry of Foreign Affairs,
which is the main guarantor for the Czech
Republic and pays voluntary contributions
to funds, regularly meet as part of the
“expert network — working groups”.

The interested public is informed via the
“CEl Newsleter” that is published by the
CEl executive secretary in Trieste. The CEl
Newsletter, as well as other information, is
available on: www.ceinet.org

ADS Memorandum

A memorandum of understanding in

visa and related issues regarding tour-

ist groups from the People’s Republic of
China (ADS Memorandum) was made in
order to support organised group travel
from China to EU states. These trips must
be organised through registered travel
bureaus and tourists must adhere to the
pre-defined and agreed tour programme.
The Ministry of Regional Development
makes agreements with Czech travel
bureaus and agencies on the provision

of performing obligations based on the
ADS Memorandum, and issues an updated
list of subjects that have concluded this
agreement. MRD CR currently lists 130
such travel agencies and bureaus.

Publishing of a book “Tourism.

An explanatory dictionary”

In order to clarify tourism-related termi-
nology the Ministry for Regional Develop-
ment arranged for the second edition of
a book titled “Tourism. An explanatory
dictionary”. The dictionary was distrib-
uted to associations active in the field

of tourism and to colleges and universi-
ties specialising in tourism. As the book
contains definitions of individual terms
related to the tourism industry and statis-
tical data on tourism, it is a useful tool for
both expert public and students.
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KAPITOLA
CHAPTER

4.1 NARODNI PROGRAM PODPORY
CESTOVNIHO RUCHU

Cile a zaméreni Programu

Cestovni ruch je dllezitym odvétvim narodniho hospodarstvi
Ceské republiky, které patfi do sektoru sluzeb, a tietim nejddle-
zitéjSim hospodarskym odvétvim v Evropské unii. Vzhledem k vy-
znamu odvétvi cestovniho ruchu a jeho dopadlim na regionalni
rozvoj, trh prace, malé a stfedni podnikani, obchod, kulturu,
dopravu, zivotni prostredi, zdravotnictvi, diverzifikaci ¢innosti
ve venkovském prostoru a infrastrukturu a jeho citlivosti k vnéj-
§im zasahGim je snahou MMR CR vytvofit odpovidajici podminky
pro jeho udrzitelny rozvoj. Ministerstvo se v letech 2010-2013
zaméruje prostiednictvim realizace systémového finan¢niho
nastroje v podobé Narodniho programu podpory cestovniho
ruchu (déle také ,Program”) na rozvijejici se celosvétovy trend
a filozofii podpory socialniho cestovniho ruchu a cestovniho
ruchu pro viechny.

Mezi hlavni cile Programu patfi podpora akci se zaméfenim
na Ucastniky z cilovych skupin (déti do 15 let, rodiny s détmi,
zdravotné handicapovani, seniofi), u kterych Ize obecné kon-
statovat, Ze se jedna o osoby s urcitym handicapem (fyzickym,
psychickym, vyplyvajicim z jeho véku nebo i pfisluSnosti k socialni
vrstvé), podpora novych produktd cestovniho ruchu a snizeni
sezonnosti v podnicich cestovniho ruchu.

Zakladnim kamenem socidlniho cestovniho ruchu je , pravo
na cestovani”. Cilem socidlniho cestovniho ruchu je, aby pravo
na cestovani bylo v praxi obecné dostupné. Je to zpuUsob realiza-
ce vieobecného prava ucastnit se na cestovnim ruchu, cestovat,
poznavat jiné regiony a zemé — sam zaklad cestovniho ruchu.

A pravé zminény cil se NPPCR snazi prostfednictvim dotovanych
akci naplfiovat. Narodni program podpory cestovniho ruchu

PROGRAMOVE FINANCOVANI

4.1 NATIONAL TOURISM
SUPPORT PROGRAMME

Objectives and Focus of the Programme

Tourism is an important service industry of the Czech national
economy and the third most important industry in the EU.

With respect to the importance of this sector and its impact on
regional development, the labour market, SMEs, trade, culture,
transport, environment, health care, diversification of activi-

ties in rural areas and infrastructure, and its sensitivity towards
external interventions, the Ministry for Regional Development
of the Czech Republic strives to create appropriate conditions for
its sustainable development. In 2010-2013, the Ministry focuses
through the implementation of the systemic financial tool — the
National Tourism Support Programme (hereinafter also the “Pro-
gramme”) — on the emerging world-wide trend and philosophy
of supporting social tourism and tourism for all.

Main objectives of the Programme include support of events
focusing on target groups (children up to 15 years of age, fami-
lies with children, the disabled, senior citizens) which can be gen-
erally characterised as groups of persons with a certain handicap
(physical, mental, related to their age or social stratum), support
of new tourism products and reduction of seasonality in tourism.

The cornerstone of social tourism is the “right to travel”. The
aim of social tourism is to ensure general accessibility of the
right to travel. It is a means of exercising the general right to
participate in tourism, to travel, to get to know other regions
and countries — the very basics of tourism. The National Tourism
Support Programme strives to fulfil this objective by granting
subsidies to projects. The National Tourism Support Programme is
designed for business entities (business companies, individual en-
trepreneurs) with at least two years’ business track record. Apart
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Zadosti prijato 83

Applications received
Dotované akce 36
Subsidized projects

Dotace 64318000 K&/ CZK

Zadosti prijato 64

Applications received
Dotované akce 35
Subsidized projects

Dotace .
Subsidies 48 071 000 K¢ / CZK

je ur¢en podnikatelskym
subjektdm (obchodni spo-
le¢nosti, podnikajici fyzické
osoby) s minimalné dvouletou
podnikatelskou historii. Finan¢nim
zdrojem jsou vedle prostiedkl statni-
ho rozpoc¢tu i vlastni penézni prostfedky
pfijemct dotace. V soucasné dobé je realizace
Programu schvélena na obdobi let 2010-2013. Do-
tace mlize dosahovat maximalné 50 % z celkovych uznatelnych
nakladd akce a celkové vydaje jedné akce se musi pohybovat
v rozmezi min. 250 tis. K¢ a max. 5 mil. K& Dotace je poskyto-
vana v rezimu de minimis. Program je od roku 2011 realizovan
podprogramem Cestovani dostupné viem, v roce 2010 to byl
podprogram Cestovni ruch pro viechny. Akce s poskytnutou
dotaci na zakladé vyzvy v daném kalendafnim roce mohou byt
realizovany i v roce nésledujicim po roce poskytnuti dotace a je
zde uplatriovan princip minimalné pétileté udrzitelnosti.
Prijatelnost a kvalita Programu zavisi vedle nastaveni zaklad-
nich mechanismu a pravidel fungovani také na samotnych
predlozenych zdmérech jednotlivych akci podnikatelskymi
subjekty, které pak za pomoci finan¢ni investice vefejného sek-
toru, dokazou akci provést, zhodnotit sviij majetek, provozovat
a prispét tak na nékolik budoucich let k rozvoji nejen socidlniho
cestovniho ruchu, ale i zaméstnanosti a rozvoji ekonomiky mést
a obci.

Podprogram cestovani

dostupné vsem v roce 2012

Podprogram Cestovani dostupné viem se zaméruje na rekon-
strukce/vybudovani odpocivadel, center sluzeb pro turisty

a hygienického zazemi pro pési, cyklisty a handicapované turisty
podél pésich tras, nau¢nych stezek, cyklotras a zdrojovych tras
pro zvyseni navstévnosti; zpfistupnéni atraktivit cestovniho
ruchu (atraktivity neregionalniho a regionalniho vyznamu) -
méstska kola, schodolezy, ekologicky Setrnd doprava v misté
atraktivity a do/od atraktivity; zavedeni / vytvofeni navigacnich
a informacnich systém pro senzoricky handicapované tcastni-
ky, s obecnym cilem zkvalitnit a usnadnit pohyb po atraktivitach
cestovniho ruchu viem ucastnikam, i tém se zdravotnim ome-
zenim a zkvalitnit tak jejich zazitek z navstévy dané atraktivity.
Kazdda podporena a realizovana akce musi v sobé zahrnovat

i marketing (propagaci) vytvoreného produktu.
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Received applications
and granted subsidies

Zadosti prijato 58
Applications received

Dotované akce a1
Subsidized projects

Dotace . 68691000 K&/ CZK

Zadosti pfijato
Applications received 205

Dotované akce 112
Subsidized projects

Dotace .
Subsidies 181080000 K¢/ CZK

from the state budget, the
projects need to be co-funded
from the beneficiaries’ own
sources. Currently, the Programme
has been approved for the period of
2010-2013. The subsidy may reach up
to 50 % of the total eligible expenditure
of the project and the total expenditure per
project must range from CZK 250,000 to 5 million.
The subsidy is granted under the de minimis principle. Since 2011,
the Programme has been implemented through the Accessible
Travel for All sub-programme; in 2010 through the Tourism for
All sub-programme. Projects which received a subsidy following
a call in a particular calendar year may be implemented also in
the calendar year following the year of receiving the subsidy.
A project must be sustainable for at least 5 years.

Apart from the setting of basic mechanisms and rules of func-
tioning, acceptability and quality of the Programme depend also
on the projects proposed by individual business entities which —
using public funds — can then implement the project, improve
their assets, operate them and thus contribute for several years
to the development not only of social tourism, but also of em-
ployment and economic development of towns and municipali-
ties.

Accessible Travel for All in 2012

The Accessible Travel for All sub-programme focuses on recon-
struction/building of rest areas, of tourist service centres and
hygienic facilities for pedestrians, cyclists and disabled tourists
along hiking paths, nature trails, cycle routes and backbone
routes in order to increase the number of visitors; accessibility
of tourist attractions (attractions of supra-regional and regional
importance) — city bicycles, wheelchair step climbers, environ-
mentally friendly transport to/from and within the attraction;
introduction/improvement of navigation and information
systems for tourists with sensory disability in order to improve
and facilitate movement within tourist attractions for all visitors,
including those with disabilities, and thus improve the quality of
the experience from visiting the attraction. Each supported and
implemented project must include also marketing (promotion) of
the created product.

Statistika pridélenych
dotaci dle kraju

Pridélené statni dotace v ramci
Narodniho programu podpory
estovniho ruchu (v mil. K¢)

Granted Subsidies
Statistics by Regions

Subsidies granted within the
National Tourism Support
Programme (in CZK million)

Prague / Pra — @ 239

Stredocesky

Jihocesky

Plzerisky

Karlovarsky

Ustecky — e 1,55 . 0,20
Liberecky ) 5,35 - 1,37 © 2,91
Kralovéhradecky © 2,40 ‘8,00 ) 5,20
Pardubicky — @ 3,75 © 2,87
Vysocina — « 1,15 ‘ 5,67
Jihomoravsky — @ 3,25 o 2,77
Olomoucky — O 489 o 2,47
Zlinsky 0,57 ‘8,61 - 0,24
Moravskoslezsky @ 411 . 5,68 0,88

CESTOVNI RUCH V CESKE REPUBLICE 2012 TOURISM IN THE CZECH REPUBLIC IN 2012

77



Priklady uspésné
realizovanych projekta
roku 2011/2012, 2012/2013

Akci s pozitivnim ohlasem nejen mistni vefejnosti je
.~Ekovlackem z BeneSova do Konopisté“. Hlavni podstatou
bylo a je zpfistupnéni pamatky nadregionalniho charakteru
zdmku Konopisté jinak nez jen automobilem. Byla zavedena
ekologicka silni¢ni doprava z mésta BeneSov na zamek —
lokomotiva s vagonem véetné zfizeni sité nastupnich

a vystupnich mist, lavicek, informacnich tabuli a propagace.
Vlacek umozriuje snadny nastup a vystup handicapovanym,
seniorlim a cestujicim s kocarky. Jedna se o atraktivni,
ekologické a bezpecné zptistupnéni vyznamné pamatky.

V ramci akce , Centrum sluzeb pFi penzionu Kadlecak”
byla vybudovana puj¢ovna sportovniho vybaveni, srubova
pergola a verejné toalety. Tato akce dokazuje, Ze provozovani
a vybudovani toalet pro vefejnost nemusi byt vzdy jen zdlezitosti
mésta nebo obce. Veskeré vybudované objekty jsou dfevéné
a nenasilné tak dopliuji pfirodni scenérii mista.

Dalsim podporenym zamérem, ktery oceni predevsim
déti a rodiny s détmi je ,Pohadkova zemé Brcalnik”. Byla
zatraktivnéna 3 km dlouhd nau¢na turistickd stezka — preménénéd
v Pohadkovou (nauénou) stezku Bréalnik, vedouci ze Spi¢ackého
sedla do Pohadkové zemé v horském aredlu Br¢alnik. Na stezce
déti proziji ¢ast pfibéhu "Putovani pohadkovou zemi "

a v Pohadkové zemi v Bréalnickém udoli se pak skutecné set-

kaji s kouzelnymi postavickami. Pohadkova zemé je détskym
hristém i sportovistém. Celd stezka je pojata jako ozZivena cesta
do pohadky. Doplnéni stavajici trasy mobiliafem (tabule, znaceni,
lavice, odpocivadla apod.) vytvéfi Zivou cestu pohadkou, kde
budou déti vtazeny do pohadkového pribéhu. V ramci marketin-
govych aktivit akce doslo k vytvoreni webové stranky s virtualni
pohadkovou (nau¢nou) stezkou a pohadkovou zahradou.

Ojedinélou a prospésnou akci v rdmci oblasti naviga¢nich
a informacnich systému pro senzoricky handicapované tcastniky
cestovniho ruchu je akce s ndzvem ,Informacni a navigacni
systém pro senzoricky handicapované”. Hlavni napini akce
bylo vytvoreni a rozmisténi informacniho a navigac¢niho systému
pro sluchové a zrakové postizené navstévniky expozice Kralovs-
tvi Zeleznic. Expozice - Zelezni¢ni model celé Ceské republiky je
rozdélen na jednotlivé kraje. Vyznamnym efektem akce je vedle
zptistupnéni senzoricky handicapovanym navstévnikdm také
zlepseni komfortu navstévy expozic pro seniory a mensi déti.
Jedna se o vytvoreni specialniho software a instalaci nékolika
info-kiosk( s dotykovymi obrazovkami s moznosti Upravy
velikosti zobrazovanych informaci. Informace o expozicich -
vyznamnych objektech, jsou namluveny a nékteré prevedeny
do Braillova pisma.
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Examples of successfully
implemented projects
in 2011/2012 and 2012/2013

One of the projects with a positive response not only from the
local public is “By Green Train from BenesSov to Konopisté".
The goal of this project is to make a tourist site of a supra-re-
gional importance, the Konopisté chateau, accessible also by
other means of transport than just by car. An environmentally
friendly means of transport from Benesov to the chateau was
introduced - a train engine with a carriage, including a network
of stops, benches, information boards and promotion. The train
makes it easy for the disabled, senior citizens and visitors with
prams to get on and off. It offers an attractive, environmental-
ly-friendly and safe access to an important sightseeing site.

The project called “Kadlecak B&B's Service Centre” con-
sisted of building a sports equipment rental, a log portico and
public toilets. This project proves that building and operating
public toilets does not necessarily need to be a task for a town or
a municipality. All structures are made of wood and they nicely
fit with the surrounding landscape.

Another supported project which will be mainly appreci-
ated by children and families with children is the “Bréalnik
Fairy-tale Land”. A 3-km long nature trail was transformed into
the Bréalnik Fairy-tale (nature) trail leading from the Spicacké
sedlo to the Fairy-tale Land in the Bréalnik mountain grounds.
Children will live part of the “Fairy-tale Wandering” on the trail
and when reaching the Fairy-tale Land in the Brcalnik valley they
will indeed meet magical characters. The Fairy-tale Land is both
a playground and sports ground. The trail is conceived as an
animated journey into the fairy-tale. New additions to the trail
(boards, signs, benches, rest areas, etc.) create a lively journey
through the fairy-tale which draws the children in. Marketing
activities comprise a website with a virtual fairy-tale (nature) trail
and a fairy-tale garden.

A unique and beneficial project of navigation and information
systems for visitors with sensory disabilities is called “Informa-
tion and Navigation System for Persons with Sensory
Disabilities”. The main purpose of the project was to create
and deploy an information and navigation system for hearing
and sight impaired visitors to the Railway Kingdom exhibition.
The exhibition is a railway model of the whole Czech Republic
broken down to individual regions. Apart from making the
exhibition accessible also to sensory disabled visitors, the project
improves the comfort for senior citizens and children. The pro-
ject included development of a special software and installation
of several information kiosks with touch screens which enable
zooming the displayed information in and out. Information
about the exhibits — important buildings and structures - is avail-
able in the audio format and some also in Braille.

4.2 INTEGROVANY OPERACNI
PROGRAM (IOP)

Integrovany operacni program je zaméfen na podporu vefejné
sprdvy, zkvalitnéni vefejnych sluzeb, tzemni rozvoj a cestov-

ni ruch. Cilem |OP je prostiednictvim zefektivnéni fungovani
verejné spravy a verejnych sluzeb podpofit socioekonomicky rdst
Ceské republiky a zvysit kvalitu zivota ob&and.

Cestovni ruch predstavuje vyznamny faktor regionalniho roz-
voje a hospodafského rastu Ceské republiky. Potencial rozvoje
cestovniho ruchu v Ceské republice neni plné vyuzit. Na pod-
poru systémového rozvoje cestovniho ruchu na narodni drovni
je zamérena prioritni osa 4.1 a, b Narodni podpora cestovniho
ruchu IOP. Aktivity prioritni osy pfispivaji k vytvoreni zakladniho
prostfedi a nezbytnych podminek pro rozvoj cestovniho ruchu
na narodni Urovni, v€etné zlepseni podminek podnikani v ces-
tovnim ruchu, zvy3eni konkurenceschopnosti a zaméstnanosti
v cestovnim ruchu.

V ramci IOP jsou podporovany tzv. ,mékké” neinvesti¢ni pro-
jekty, zaméreni jednotlivych projektl vychazi z priorit Koncepce
statni politiky rozvoje cestovniho ruchu na obdobi 2007-2013,
zakladniho strategického dokumeistni rozvoj. IOP predstavuje
jeden z nastrojl implementace Koncepce. Celkové alokace prio-
ritni osy 4.1a, b ¢ini 76,73 mil. EUR (cca 2 mld. K¢), 85 % alokace
IOP pochazi ze zdroju EU a 15 % alokace IOP tvofi spolufinanco-
vani ze statniho rozpo¢tu Ceské republiky.

IOP je zaméren na podporu nasledujicich aktivit:

a. Zavedeni narodniho informacniho systému.

b. Zavadéni a informacni podpora narodnich a mezinarodnich
standard( ve sluzbéch Ceské republiky.

c. Podpora marketingu na narodni Urovni a tvorby zdrojovych
databazi.

d. Prezentace a propagace kulturniho a pfirodniho dédictvi.

e. Podpora prezentace Ceské republiky jako destinace
cestovniho ruchu.

Opravnénymi zadateli pro aktivity IOP jsou:

4.2 INTEGRATED OPERATIONAL
PROGRAMME (IOP)

The Integrated Operational Programme focuses on public administra-
tion support, improvement of public services, territorial development
and tourism. The IOP objective is to support social and economic
growth of the Czech Republic while improving the quality of life of
its population by increasing the efficiency of public administration
and public services.

Tourism represents a significant factor in regional development
and economic growth of the Czech Republic. The potential of tour-
ism development in the Czech Republic has not been exploited in
full. Priority axis 4.1 a, b (National Tourism Support) of the IOP focus-
es on the support of systemic development of tourism at the national
level. Activities of this priority axis help create general environment
and necessary preconditions for tourism development at the national
level, including better conditions for business undertaking in tourism,
increased competitiveness and employment in the tourism sector.

The IOP supports also soft non-investment projects. The focus of
particular projects ensues from priorities set in the National Tour-
ism Policy Concept of the Czech Republic for the period 2007-2013,

a basic strategic document of the tourism sector published by the
Ministry for Regional Development. The IOP represents one of the in-
struments of the Concept implementation. Total allocation of priority
axis 4.1 a, b amounts to EUR 76.73 million (approx. CZK 2 billion);

85 % of the IOP allocation comes from EU funds and 15 % is
co-financing from the Czech state budget.

The I0P supports the following activities:

a. Introduction of a national information system;

b. Introduction and information support of national and inter-
national standards in tourism services;

c. Support of marketing at the national level and development
of source databases;

d. Presentation and promotion of cultural and natural heritage;

e. Support of presentation of the Czech Republic as a tourist
destination.

Eligible applicants:

Aktivita IOP / IOP activity = Zadatel / Applicant

Agentura CzechTourism / CzechTourism Authority

b Odbor cestovniho ruchu MMR CR / Department of Tourism of Ministry for Regional Development CR

Odbor cestovniho ruchu MMR CR, agentura CzechTourism a Organizaéni slozky statu a jimi zfizované

state budget

prispévkové organizace / Tourism Department of the Czech Ministry for Regional Development, CzechTourism
and organisational units of the state and organisations established by them receiving contributions from the

Nestatni neziskové organizace v cestovnim ruchu (o.s., 0.p.s., cirkevni organizace), zajmové sdruzeni
d pravnickych osob / Non-governmental non-profit organisations in tourism (unincorporated associations,
benevolent societies, church organisations), professional associations of legal entities

Agentura CzechTourism a Organizacni slozky statu a jimi zfizované prispévkové organizace
e CzechTourism and organisational units of the state and organisations established by them receiving

contributions from the state budget
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Postup realizace IOP v roce 2012 / Implementation progress of the IOP in 2012
V roce 2012 bylo mozné predkladat projekty do 12. kontinualni vyzvy a zarover v roce 2012 probéhla jedna ¢asové uzaviend vyzva.
During the 2012 it was possible to submit projects in the 12. continuous call and also in the 13. time-limited call.

12. kontinualni vyzva / 12t ongoing call

Termin vyhlaseni vyzvy
Call announcement date

Podporované aktivity
Supported activities

Opravnény zadatel
Eligible applicant

Alokace vyzvy
Call allocation

Aktualizace vyzvy
Call update

Alokace vyzvy
Call allocation

PredloZené projekty
Submitted projects

Projekty v realizaci
Projects under implementation

Predcasné ukoncené projekty
Prematurely terminated projects

Alokace projektt v realizaci celkem
Total allocation to the projects
under implementation

7. zari 2011
7 September, 2011

a,bce

Organizacni slozky statu a jimi zfizované prispévkové organizace
Organisational units of the state and organisations established by them receiving contributions from

the state budget

a. CZK 220 884 000 K¢

b. CZK 100 000 000 K¢,

c. CZK 35 000 000 K¢,

e. CZK 630 820 186 K¢,

Celkem / Total of CZK 986 704 186 K¢

31. ledna 2012
31 January, 2012

a. CZK 220 884 000 K¢

c. CZK 35 000 000 K¢

e. CZK 730 820 186 K¢

Celkem / Total of CZK 986 704 186 K¢

9(2011-4,2012-5)

(zdroje EU / EU funds:
(zdroje EU / EU funds:
(zdroje EU / EU funds:
(zdroje EU / EU funds:
(zdroje EU/ EU funds:

(zdroje EU / EU funds:
(zdroje EU / EU funds:
(zdroje EU / EU funds:
(zdroje EU / EU funds:

CZK 187 751 400 K¢, SR 33 132 600 K¢)
CZK 85 000 000 K¢, SR 15 000 000 Kc¢)
CZK 29750 000 K¢, SR 5 250 000 K¢)
CZK 536 197 158 K¢, SR 94 623 028 K¢)
CZK 838 698 558 K¢, SR 148 005 628 Kc)

CZK 187 751 400 K¢, SR 33 132 600 K¢)
CZK 29750 000 K¢, SR 5 250 000 K¢)
CZK 621 197 158 K¢, SR 109 623 028 K¢)
CZK 838 698 558 K¢, SR 148 005 628 K¢)

Celkem 904 417 070,31K¢ (zdroje EU 768 754 509,60 K¢, statniho rozpoctu 135 662 560,71 K¢)
Total of CZK 904,417,070.31(EU funds: CZK 768,754,509.60, state budget: CZK 135,662,560.71)

13. ¢asové uzaviena vyzva / 13" ongoing call

Termin vyhlaseni vyzvy
Call announcement date

Podporované aktivity
Supported activities

Opravnény zadatel
Eligible applicant
Alokace

Call allocation

Predlozené projekty
Submitted projects

Projekty v realizaci
Projects under implementation

Alokace projektu v realizaci
Allocation to the project under
implementation
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14. prosince 2011 do 31. ledna 2012

14 December, 2011 - 31 January, 2012

Organizacni slozky statu a jimi zfizované prispévkové organizace
Organisational units of the state and organisations established by them receiving contributions

from the state budget

Celkem 95 858 000 K¢ (zdroje EU 81 479 300 K¢, statniho rozpoctu 14 378 700 K¢)
Total of CZK 95,858,000 (EU funds: CZK 81,479,300, state budget: CZK 14,378,700)

1(2011-0, 2012-1)

Celkem 95 738 960,15 K¢ (zdroje EU 81 378 116,13 K¢, statniho rozpoctu 14 360 844,02 K¢)
Total of CZK 95,738,960.15 (EU funds: CZK 81,378,116.13, state budget: CZK 14,360,844.02)

Od pocatku
programového obdobi
k 31. 12. 2012 bylo celkem:
From the beginning of the
programming period until

31 December, 2012 there were:

12

Predlozenych projektovych
zaméru (144 zadosti)
Projects submitted
(144 applications)

).

Realizovanych projektovych
zamérl (62 zadosti)
Projects implemented
(62 applications)

Ukoncenych projektovych
zadméru (14 zadosti)
Projects completed

(14 applications)

Predcasné ukoncenych projektovych
zamérl (12 zadosti)

E FINANCOVANT
IME FUNDING

V roce 2012 bylo predlozeno

6 projektovych zaméru (12 zadosti),
19 projektovych zamért (38 zadosti)
bylo ve fazi realizace a 3 projektové
zameéry (6 zadosti) byly ukonceny.

In 2012, 6 projects (12 applications)
were submitted, 19 projects

(38 applications) were under
implementation and 3 projects

(6 applications) were completed.
The following table shows an overview
of the IOP financial progress from
the beginning of the programming
period by the end of 2012 and

at the same time an overview of
IOP PA 4.1 progress by years.

TANCICI DUMI - PRAHA /




V nasledujici tabulce je uveden prehled finan¢niho stavu IOP od pocatku programového obdobi do konce roku 2012 a zaroven
je zde uveden i prehled vyvoje PO 4.1 IOP po jednotlivych letech. The following table summarizes the financial status of IOP from
the beginning of the period to the end of 2012 and is shown here in an overview of PO 4.1 IOP for each year.

Financni stav IOP k 31.12.2012 / Financial progress of the IOP as at 31 December, 2012

Oblast Prostredky kryté
intervence Alokace Rozhodnutim / Smlouvou Proplacené prostredky Certifikované prostredky
Intervention Allocation (dodatkem)* Funds covered by prijemctim Funds reimbursed to pfedlozené EK? Certified funds
2007-2013 Decision / Grant Agreement beneficiaries submitted to the Commission*
area 1
(addendum)

a) EUR b) EUR % bla c) EUR % cla d) EUR %d/a
4a 71255784 49 628 085 69,65 % 11010 342 15,45 % 8431017 11,83 %
4ab 5481214 3817 757 69,65 % 846 937 15,45 % 648 536 11,83 %
PO 4 76 736 998 53 445 842 69,65 % 11 857 279 15,45 % 9 079 553 11,83 %

Zdroj: MSC2007 ke dni 4.1.2013; Kurz CZK/EUR: 25,140; / Source: MSC2007 as at 4 January, 2013; EUR/CZK exchange rate: EUR 1 = CZK 25.140

Financ¢ni stav IOP od roku 2007 / Financial status of the IOP since 2007

Prostredky kryté
Obdobi Alokace Rozhodnutim / Smlouvou Proplacené prostredky Certifikované prostredky
Period Allocation (dodatkem)? Funds covered by ptijemctim Funds reimbursed predlozené EK* Certified funds
2007-2013 Decision / Grant Agreement to beneficiaries submitted to the Commission*
(addendum)?

a) EUR b) EUR % bla c) EUR % cla d) EUR %d/a
2007 76 736 998 0 0 % 0 0% 0 0%
2008 76 736 998 0 0% 0 0% 0 0 %
2009 76736 998 15953 863 20,79 % 0 0 % 0 0 %
2010 76 736 998 30257 484 39,41 % 4210835 5,49 % 672 136 0,88 %
2011 76 736 998 31197 098 40,65 % 7796 536 10,16 % 8157734 10,63 %
2012 76 736 998 53 445 842 69,65 % 11 857 279 15,45 % 9 079 553 11,83 %

Zdroj: Vyroéni zpravy IOP | Source: IOP Annual Reports

1 U jednoho projektu z oblasti intervence 4.1b byl stav , Vydano
rozhodnuti o poskytnuti dotace” doplnén zpétné v lednu 2013 ke
dni 12.12.2012. Celkova Castka prostredk( krytych Rozhodnutim/
Smlouvou (dodatkem) byla z tohoto ddvodu upravena o Castku 425
485,28 EUR odpovidajici uvedenému projektu.

2 Certifikované vydaje v oblastech intervence 3.1 a 5.1 jsou v IS
MSC2007 chybné, z technickych divodi se nenacetly souvisejici
ndrodni zdroje ve vysi 63 327 EUR u Ol 3.1 a 1 890 924 EUR u Ol 5.1.
Céstka v uvedeném sloupci je dopocitana.

3 U jednoho projektu z oblasti intervence 4.1b byl stav ,Vydano
rozhodnuti o poskytnuti dotace” doplnén zpétné v lednu 2013 ke
dni 12.12.2012. Celkova Castka prostredkl krytych Rozhodnutim/
Smlouvou (dodatkem) byla z tohoto divodu upravena o castku 425
485,28 EUR odpovidajici uvedenému projektu.

* Certifikované vydaje v oblastech intervence 3.1 a 5.1 jsou v IS
MSC2007 chybné, z technickych divod( se nenacetly souvisejici
narodni zdroje ve vysi 63 327 EUR u Ol 3.1 a 1 890 924 EUR u Ol 5.1.
Céstka v uvedeném sloupci je dopoéitana.
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1 0One project under intervention area 4.1b had its status “Grant
award decision issued” as at 12 December, 2012 added retroactively
in January 2013. Consequently, the total amount of funds covered
by the Decision/Grant Agreement (addendum) was adjusted by EUR
425,485.28 corresponding to the given project.

2 The MSC2007 system contains incorrect information about
certified expenditure under intervention areas 3.1 and 5.1. Due to
technical reasons, related national co-financing in the amount of
EUR 63,327 was not posted under intervention area 3.1 and EUR
1,890,924 under intervention area 5.1. The amount given in the
column was calculated subsequently.

? One project under intervention area 4.1b had its status “Grant
award decision issued” as at 12 December, 2012 added retroactively
in January 2013. Consequently, the total amount of funds covered
by the Decision/Grant Agreement (addendum) was adjusted by EUR
425,485.28 corresponding to the given project.

4 The MSC2007 system contains incorrect information about
certified expenditure under intervention areas 3.1 and 5.1. Due to
technical reasons, related national co-financing in the amount of
EUR 63,327 was not posted under intervention area 3.1 and EUR
1,890,924 under intervention area 5.1. The amount given in the
column was calculated subsequently.

Prehled realizace projektu
odboru cestovniho ruchu v roce 2012

Projekt: Zkvalitnéni informaci pro zpracovani Satelitniho
uétu cestovniho ruchu Ceské republiky
StéZejni aktivitou projektu je kontinudlni vybérové Setreni
.Prijezdovy cestovni ruch” o poctu a strukture zahranicnich
navstévnik( Ceské republiky a jejich vydajich na cestovni ruch
v souvislosti s navstévou nasi zemé. Vysledky jsou publikovany
se Ctvrtletni periodicitou. V sou¢asné dobé jsou zahrani¢ni
navitévnici pFi odjezdu z Ceské republiky dotazovani na vhod-
nych mistech v blizkosti byvalych hrani¢nich prechodud (super-
markety, benzinové stanice, turistické zajimavosti). Hlavnim —
ale zdaleka ne jedinym - uzivatelem zjisténych dat je Cesky
statisticky urad, ktery vysledky Setfeni vyuziva pro pravidelnou
konstrukci Satelitniho G¢tu cestovniho ruchu Ceské republiky.
V roce 2012 byly vedle pravidelnych vystupl prezentovany
krajské vysledky Setfeni véetné srovnavaci analyzy jednotlivych
krajd za obdobi 2009-2011. V minulém roce také probéhl pilotni
vyzkum zaméreny na zahrani¢ni navstévniky, ktefi zvolili organ-
izovanou formu navitévy Ceské republiky — autobusovy zéjezd.
Vysledky tohoto vyzkumu byly zakomponovany do pravidelného
Setfeni, ¢imz napomohly zkvalitnit statisticka data jak na celos-
tatni, tak prfedevsim na regiondlni drovni.

V roce 2012 bylo v ramci projektu vycerpano pres 15 mil. K¢,
Cerpani od pocatku realizace projektu do konce roku 2012
dosahlo pfriblizné 50 mil. K¢.

Projekt: Zkvalitnéni informaci o vybranych sektorech
cestovniho ruchu
V roce 2012 béhem léta probéhla prvni faze plosného setieni
ubytovacich zafizeni cestovniho ruchu (terénni zjistovani),
jejimz hlavnim cilem bylo pfedevsim vymezit sektor hromad-
ného a sektor individualniho ubytovani. Koncem roku nava-
zovala druha a podrobnéjsi faze Setfeni ubytovacich zatizeni,
a to prostfednictvim postovniho dotazovani. Paralelné s ni byla
realizovana i prvni faze Setfeni cestovnich kancelafi a agen-
tur na celém Gzemi Ceské republiky. V 1. poloviné tohoto
roku probiha zpracovani vysledkd, které vyznamné zpresni
a doplni tdaje publikované CSU o navitévnosti v hromadnych
ubytovacich zatizenich. Dale bude nové kvantifikovana oblast
individualniho ubytovani a oblast cestovnich agentur. Vysledkem
Setfeni budou komplexni databaze udajd o hromadném a indi-
vidualnim ubytovani a o cestovnich kanceldfich a agenturach,
které budou slouzit potfebam statniho sektoru (napt. CSU, CNB)
i soukromé sfére — predevsim formou verejné pristupnych udaja
prostfednictvim webové aplikace, kterd zohledni konkrétni
potreby uzivatelud.

V roce 2012 bylo v rémci zminéného projektu vycerpano vice
nez 11 mil. K¢, Cerpdni od pocatku realizace projektu do konce
roku 2012 dosahlo pres 12 mil. K¢.

Projekt: Zkvalitnéni informaci o kongresovém

a incentivnim cestovnim ruchu

Bé&hem roku 2012 bylo uspésné realizovano vybérové fizeni

s ndzvem ,Statistické Setfeni organizatorl akci KIT segmentu
cestovniho ruchu a poskytovatell prostor pro akce KIT
segmentu cestovniho ruchu”, na jehoz zakladé byl vybran

Tourism Department’s projects
implementation progress in 2012

Project: Improving feed information for the Tourism
Satellite Account of the Czech Republic
The core project activity is an on-going sample survey of inbound
tourism to monitor the number and structure of foreign visitors
to the Czech Republic and their tourism spendings in relation
to their visit to the country. Results are published on a quarterly
basis. Currently, foreign visitors are interviewed upon leaving the
Czech Republic at suitable locations nearby the former border
crossings (supermarkets, petrol stations, tourist attractions).
The principal — though not only — user of the surveyed data is
the Czech Statistical Office which uses the survey results for its
regular compilation of the Tourism Satellite Account of the Czech
Republic. In 2012, besides regular outcomes, outputs of regional
surveys including a comparative analysis of regions for years
2009-2011 were also published. Also last year, a pilot survey took
place focusing on foreign visitors coming to the Czech Republic
by coach as a part of an organized tour. Outputs of the survey
were incorporated in the regular surveys, helping thus improve
the statistical data both at the national, but primarily at the
regional level.

Over CZK 15 million were used for the project; since the start of
implementation until the end of 2012 the total use of funds for
the project reached approximately CZK 50 million.

Project: Improving quality of information on selected
tourism sectors
During summer 2012, the first phase of an overall survey of col-
lective tourist accommodation establishments (field survey) took
place whose key objective was in particular to define the sectors
of collective and individual accommodation. At the end of the
year, the second and more detailed phase of the survey followed,
using direct mail questionnaires. At the same time, the first
phase of travel agencies and tour operators’ survey took place
across the whole Czech Republic. In the first half of this year, the
results were processed which would significantly improve and
complement the data published by the Czech Statistical Office
on occupancy of collective accommodation establishments. The
sector of individual accommodation establishments and of travel
agencies will be newly quantified. The output of the surveys will
be comprehensive databases of both collective and individual
accommodation establishments, and of travel agencies and tour
operators, serving the needs of the state (e.g. the Czech Statistical
Office, the Czech National Bank) as well as the private sectors — in
particular in the form of data publicly available through a web
application that will reflect specific needs of its users.

In 2012, the project used over CZK 11 million; since the start of
implementation until the end of 2012 the total use of funds for
the project reached over CZK 12 million.

Project: Improving quality of information on congress and
incentive tourism

A successful tender took place in 2012 entitled “Statistical Survey
of MICE Organisers and Venue Providers” based on which a pro-
vider of the said survey was selected. Preparation for the survey
was completed in 2012, while the survey itself is to be carried out
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dodavatel jiz zminéného statistického Setfeni. V roce 2012 byla
dokoncena pfiprava statistického Setfeni, pficemz k vlastni
realizaci bude ptikro¢eno v priibéhu roku 2013. Vysledky
zminéného Setieni (databaze organizatoru a realizatoru
kongresového a incentivniho cestovniho ruchu, agregované
prezentacni vystupy, vefejna databaze udaju) budou stejné
jako u predchozich projektu slouzit potfebam statni spravy
a samospravy, pro ucely profesni podnikatelské sféry a vsem
dalsim uzivatellm z fad verejnosti.

V roce 2012 bylo v ramci tohoto projektu vycerpano 558,9 tis.
K¢, ¢erpani od pocatku realizace projektu do konce roku 2012
dosdhlo vice nez 1,922 mil. K¢.

Projekt: Zkvalitnéni informaci o sektoru stravovacich
zafFizeni v Ceské republice
V roce 2012 byl pfedloZen novy projekt s ndzvem Zkvalitnéni
informaci o sektoru stravovacich zatizeni v Ceské republice,
jehoz hlavnim cilem je prostfednictvim terénniho 3etfeni zajistit
informace o poctu a rozmisténi samostatné stojicich stravovacich
zafizeni na celém Gzemi Ceské republiky. Data ziskana prostfed-
nictvim tohoto projektu rozsifi vefejné pfistupnou databazi
informaci o cestovnim ruchu vytvarenou ze statistickych projektd
MMR CR. Ziskané informace budou slouzit jak uzivatel@im statis-
tickych dat, tak i Siroké verejnosti.

V roce 2012 bylo v rdmci tohoto projektu vycerpano 336,3 tis. K¢.

Projekt: Narodni systém kvality sluzeb cestovniho ruchu

v Ceské republice

Projekt je systémovym néstrojem Koncepce statni politiky cestov-
niho ruchu, jehoz zdmérem je pfispét ke zvyseni kvality sluzeb
cestovniho ruchu v Ceské republice. Vysledkem projektu bude
vytvoreni Ceského systému kvality sluzeb (CSKS), do kterého se
budou moci dobrovolné zapojovat subjekty cestovniho ruchu

a navazujicich sluzeb, jimz bude schopen systematicky poma-
hat pfi zvySovani kvality a pomuze jim ziskavat dalsi odborné
znalosti. CSKS je vytvafen na zakladé licence némeckého systému
kvality (Service Qualitat Deutschland) a také s ohledem na zamér
Evropské komise, jehoz cilem je vybudovani jednotné znacky
kvality v EU jako zastfesujiciho systému pro obdobné evropské
systémy. Soucasti projektu je ve spolupraci s vybranymi profes-
nimi sdruzenimi podpora a dalsi rozvoj vybranych technickych
standardu.

V roce 2012 byl po ptfepracovani piivodniho zdméru projekt
schvalen k realizaci, ktera pokracovala vypracovanim metodiky
systému zahrnujici Standard CSKS a Metodiku pro hodnoceni
kvality a vytvorenim nové vizualni identity véetné komunika¢ni
strategie do roku 2015. Na konci roku 2012 bylo v rdmci
MMR CR zFizeno Specializované pracovisté CSKS, které bude
garantem certifikace, jeZ bude zahajena v roce 2013. V roce
2012 bylo v ramci tohoto projektu vycerpano 6,3 mil. K¢, pficemz
celkové uznatelné vydaje do konce tohoto roku dosahly vice nez
12, 779 mil. K¢.

www.csks.cz

, * X % .
INTEGROVANY 2 3 EVROPSKA UNIE
OPERACNI x % EVROPSKY FOND PRO REGIONALNI{ ROZVOJ
PROGRAM * SANCE PRO VAS ROZV0J
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in the course of 2013. Like in previous projects, outputs of the
survey (database of MICE organisers and providers, aggregate
result presentations, public database) will serve the public and lo-
cal administration, professional business, and all other users from
among the public.

In 2012, the project used CZK 558,900; since the start of imple-
mentation until the end of 2012 the total use of funds for the
project reached over CZK 1.922 million.

Project: Improving quality of information on the catering
sector in the Czech Republic
A new project was submitted in 2012 for improvement of qual-
ity of information on the catering sector in the Czech Republic
whose main objective is to establish information on the numbers
and distribution of stand-alone catering facilities across the Czech
Republic based on a field survey. Data obtained through the
project shall extend the publicly available database of informa-
tion on tourism developed based on the Ministry for Regional
Development statistical projects. The collected information shall
serve both statistical data users and general public.

In 2012, the project used CZK 336,300.

Project: National quality system for tourism services in the
Czech Republic

The project is a systemic tool of the Tourism Policy and its objec-
tive is to contribute to improving the quality of tourism services
in the Czech Republic. The output of the project will be a Czech
Service Quality System (CSQS) which tourism and related service
operators would join voluntarily; the system would help them
systemically improve the quality of their services and acquire new
expertise. The CSQS is developed under a licence of the German
Quality System (Service Qualitat Deutschland), taking also into ac-
count the European Commission’s initiative to introduce a single
EU quality label as an umbrella for similar European systems. The
project also involves support and further development of selected
technical standards in co-operation with selected professional
associations.

After the original draft was reworked, the project was ap-
proved for implementation in 2012; the system methodology was
developed which comprised of a CSQS Standard and a Quality
Assessment Methodology, and a new visual identity including
a communication strategy until 2015 was created. In late 2012,

a dedicated unit was established at the Ministry for Regional
Development to become the guarantor of certification which will
be launched in 2013. In 2012, the project used CZK 6.3 million,
with total eligible expenditures reaching over CZK 12.779 million
by the end of the year.

www.csks.cz

Cesky systém kvality sluzeb
Czech service quality system
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NOVA KONCEPCE
"POLITIKY CESTOVNIHO.RUCHU
THE-NEW.NATIONAL TOBRISM POLICY

|

KAPITOLA
CHAPTER

Koncepce statni politiky cestovniho
ruchu v Ceské republice na obdobi 2014-2020

Dne 27. bfezna 2013 usnesenim ¢. 220 vlada schvalila
novou Koncepci statni politiky cestovniho ruchu v Ces-
ké republice na obdobi 2014-2020. Stalo se tak po vice
nez roce, kdy se Ministerstvo pro mistni rozvoj inten-
zivné vénovalo jejimu zpracovani. Vysledny dokument
byl postupné projednan se viemi dotéenymi subjekty
pusobicimi v oblasti cestovniho ruchu, zejména pak se
zastupci jednotlivych resortd, zastupci krajua, obci, turi-
stickych regiond, profesnich asociaci a dal$i odbornou
a profesni verejnosti.

Koncepce predstavuje zakladni strategicky stfednédoby do-
kument v oblasti cestovniho ruchu pro nadchazejici obdobi
2014-2020. Jejim hlavnim cilem je zvySovat konkurenceschopnost
celého odvétvi cestovniho ruchu na narodni i regionalni trovni,
udrzeni ekonomické vykonnosti i jeho pozitivnich dopadt na so-
cio-kulturni a environmentalni rozvoj Ceské republiky.

Priority Koncepce

e Priorita 1 - Zkvalitnéni nabidky cestovniho ruchu

e Priorita 2 - Management cestovniho ruchu

e Priorita 3 — Destina¢ni marketing

e Priorita 4 - Politika cestovniho ruchu a ekonomicky rozvoj

Jednotlivymi prioritami prarezové prostupuji prvky — kvalita,
znalosti, inovace a udrzitelnost, které maji akcelerovat a zefek-
tivnit naplriovani cild Koncepce.

Nedostatkem dosavadni politiky cestovniho ruchu byla po né-
kolik let absence funkéniho systému organizace véetné nastaveni
systému financovani, ktery by vytvofil stabilni podminky pro
fungovani jednotlivych aktéra cestovniho ruchu a dostatecné
mohl byt vyuzit potencial, kterym Ceska republika disponuje.
Vysledkem tak byla ¢asto realizace protichddnych opatfeni, jez
meély za nésledek klesajici vykonnost cestovniho ruchu a ne vzdy
efektivné vyuzité financni zdroje.

Za pomoci pfipravovaného zdkona o podpofe rozvoje cestovni-
ho ruchu, jez je nastrojem realizace Koncepce, je cilem podpofit
a stabilizovat regionalni spolupraci mezi vefejnym, privéatnim
a neziskovym sektorem na principech destina¢niho managemen-
tu. Vysledkem aplikace nové strategie bude vytvofeni chybéjiciho

LEGISLATIVA / KONCEPCE

The National Tourism Policy
of the Czech Republic for the period 2014-2020

Pursuant to resolution No. 220 of 27 March, 2013 the
Government approved a new National Tourism Policy
of the Czech Republic for the period 2014-2020. This
step was preceded by more than a year’s intensive ef-
forts on the part of the Ministry for Regional Develop-
ment which drafted the Tourism policy. The resulting
document was then discussed with all stakeholders
from the tourism sector, particularly with ministerial
and regional officials, municipalities, tourism regions,
professional associations and expert and professional
public.

The Tourism policy presents a fundamental strategic mid-term di-
rection for tourism policy for the upcoming period of 2014-2020.
Its main goal is to increase general competitiveness of the tour-
ism sector at national and regional levels, to maintain its eco-
nomic performance and positive impacts on the social, cultural
and environmental development of the Czech Republic.

Concept priorities

e Priority 1 - Improving the quality of the tourism supply
e Priority 2 — Tourism management

e Priority 3 — Destination marketing

e Priority 4 — Tourism policy and economic development

The following cross-cutting elements are present in all indi-
vidual priorities — Quality, Knowledge, Innovation and Sustaina-
bility, whose aim is to accelerate fulfilment of the Tourism policy
objectives while making it more efficient.

For several years, the existing tourism policy lacked a function-
ing system of organisation including a system of funding which
would create stable conditions for individual entities active in
tourism and at the same time allow for exploiting the potential
of the Czech Republic. This often resulted in contradictory meas-
ures leading to reduced performance of the tourism sector and
far-from-efficient use of funds.

The aim of the currently prepared act on tourism support,

a tool for the Tourism policy implementation, is to support
and stabilise regional co-operation among public, private and
non-profit sectors on the principles of destination management.
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systému organizace cestovniho ruchu, zahrnujici srozumitelné;si
vymezeni postaveni a Ukol{ ministerstva, agentury CzechTouri-
sm, dal3ich subjektld jako jsou napftiklad kraje a zabezpeceni jeho
dlouhodobého financovani. Fungujici organizace destina¢niho
managementu by mély byt informa¢nim a marketingovym zakla-
dem pro kvalitni prezentaci Ceské republiky v zahrani¢i a podpo-
rovat marketing ¢eskych destinaci v ramci doméciho cestovniho
ruchu.

Soucasti Koncepce je i zména ve zpusobu uplatriovani dotacni
politiky realizované prostiednictvim evropskych fond(. Ta bude
nové zamérena na vyuzivani integrovanych pfistupl na regio-
nalni drovni, vyuzivani novych financnich nastroju, jakymi jsou
zejména zvyhodnéné uvéry. Pfima dotacni politika zamérena
na podporu komer¢ni infrastruktury a sluzeb cestovniho ruchu
totiz v minulosti vedla k deformaci trzniho prostiedi. Tento zpU-
sob podpory byl kritizovany nejen Evropskou komisi ale i samot-
nymi podnikateli.

Koncepce je Uzce provazana s realizaci narodniho marketingu,
ktery je popsany a specifikovany v ministerstvem schvalené Mar-
ketingové koncepci cestovniho ruchu agentury CzechTourism.
Oba materialy byly pfipravovény soucasné a jsou tedy vzdjemné
provazané.

Schvaleni Koncepce predstavuje pouze prvni krok k uspésné
realizaci strategickych zamérd. Jesté do konce roku 2013 budou
Ministerstvem pro mistni rozvoj pfipraveny a projednany navazu-
jici implementaéni dokumenty, a to zejména akéni plan, kvan-
tifika¢ni analyza a dalsi metodické dokumenty. Soucasné bude
také probihat pfiprava nového programovaciho obdobi a s tim
spojena moznost ziskat finan¢ni zdroje na uskutecnéni jednotli-
vych zaméra Koncepce.

Zakon o podpore rozvoje cestovniho ruchu -

postup realizace v roce 2012

Navrh zdkona o podpore rozvoje cestovniho ruchu predstavuje
nastroj pro implementaci Koncepce statni politiky cestovni-

ho ruchu, zajisténi provazanosti narodni a regionalni politiky
cestovniho ruchu, jednotné propagace Ceské republiky, zvyseni
jejich efektivity a udrzeni pozitivnich dopadu cestovniho ruchu
na narodni hospodéfstvi a regionalni rozvoj.

Mezi nejvétsi pfekazky rozvoje cestovniho ruchu v Ceské
republice patfi nejednotna implementace politiky cestovniho
ruchu a nejednotna ekonomicka diplomacie a propagace Ceské
republiky (marketing cestovniho ruchu).

Nejednotnd implementace politiky cestovniho ruchu mé do-
pad na snizovani efektivity realizovanych opatreni (zndsobovani
realizovanych aktivit, tfisténi prinosd, nékdy i protichlidné dopa-
dy), zbytecné vyuzivani zdrojl (financni, organizacni, personalni)
a snizovani vykonu a konkurenceschopnosti cestovniho ruchu
Ceské republiky.

Prekdzkou vykonu ¢innosti destina¢nich managementi
a provazanosti realizovanych aktivit je postaveni destina¢nich
spolecnosti, jejich slozita organizacni struktura, nejasné zarazeni
destinaci do jednotlivych Urovni organizace cestovniho ruchu
a nedostatecna specifikace ukoll / kompetenci destinacnich spo-
le¢nosti na jednotlivych drovnich. Nejsou nastaveny mechanizmy
komunikace a spoluprace mezi jednotlivymi Organizacemi desti-
na¢niho managementu (DMO) v rdmci Urovné ani mezi Urovné-
mi, nedochazi ke koordinaci aktivit — snizuje se jejich efektivita,
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The new strategy application should help create the missing sys-
tem of tourism organisation including better defined positions
and tasks of the Ministry, CzechTourism and other stakeholders
such as regions, while ensuring its long-term funding. Well-func-
tioning destination management organisations should become
an information and marketing basis for a quality presentation of
the Czech Republic abroad while supporting Czech destinations
marketing within the framework of domestic tourism.

The Tourism policy introduces changes to the grant policy
system implemented with the use of EU funds. The policy will
be newly focused on the use of integrated approaches at the re-
gional level and the use of new financial instruments, in particu-
lar preferential loans. Direct grant policy supporting commercial
infrastructure and tourism services led in the past to distortion of
the market environment. Such support was criticised not only by
the European Commission, but also business owners themselves.

The Tourism policy is closely connected to implementation of
the CzechTourism — Destination Marketing Strategy 2013-2020.
Both materials were prepared simultaneously and they are mutu-
ally interlinked.

Approval of the Tourism policy represents just a first step to
successful implementation of the strategic goals. By the end of
2013, the Ministry for Regional Development plans to prepare
and circulate for comments related implementation documents,
particularly an action plan, quantification analysis and other
methodological documents. At the same time, preparations
related to the new programming period will take place which
will give us a chance to obtain funds for the implementation of
individual Tourism policy objectives and measures.

Act on Support to Tourism Development -
Implementation Progress in 2012

Draft legislation on support to tourism development represents
a tool to implement the Concept of National Tourism Policy, to
ensure cohesion between national and regional tourism policies
and uniform promotion of the Czech Republic, to increase their
efficiency, and to sustain positive impacts of tourism on national
economy and regional development.

Among major obstacles to tourism development in the Czech
Republic belong uncoordinated implementation of tourism
policy and inconsistent economic diplomacy and promotion of
the Czech Republic (tourism marketing).

Uncoordinated implementation of tourism policy results in
reduced effectiveness of implemented measures (duplicated
activities, fragmented benefits, sometimes even contradicting
outcomes), wasteful use of resources (financial, organisational,
human), and reduced performance and competitiveness of the
Czech tourism industry.

A major obstacle to destination management and cohesion
of implemented activities is the position of destination entities,
their complex organisational structure, vague positioning of
destinations at different levels of tourism organisation, and inad-
equate specification of tasks/powers of the destination entities
on different levels. There are missing mechanisms for commu-
nication and co-operation among different destination man-
agement organisations within a certain level and between the
levels, activities are uncoordinated which reduces their efficiency
as well as efficiency of the resources expended.

ale i efektivita vynaloZenych zdroju.

Zavedeni zdkona o cestovnim ruchu bylo opatfenim prvni
Koncepce statni politiky cestovniho ruchu z roku 1999. S tvorbou
soucasného navrhu vécného zaméru zakona o podpore rozvoje
cestovniho ruchu se zacalo v roce 2009 a koncem roku 2010 byl
navrh vécného zdméru zdkona predlozen do vnéjsiho pfipomin-
kového fizeni. V prabéhu roku 2011 a 2012 probihaly jednani
za Ucelem vyporadani pfipominek.

Pocatkem roku 2012 (9. bfezna) probéhlo projednani navrhu
vécného zdméru zdkona o podpore rozvoje cestovniho ruchu
na Komisi pro hodnoceni dopadt regulace pfi Legislativni radé
vlady Ceské republiky. Vysledkem projednani bylo doporuceni
navrh vécného zdméru zadkona rozsifit a dopracovat. Komise
predevsim pozadovala Iépe popsat v ndvrhu zakona propojeni
navrhované upravy s problémy rozvoje cestovniho ruchu a vy¢is-
leni dopadl zavedeni zakona pro podnikatele.

Od brezna do srpna roku 2012 odbor cestovniho ruchu
MMR CR zpracoval aktualizovanou a roziifenou verzi navrhu,
ktera byla nasledné projednavana na nové ustanovené pracovni
skupiné k zdkonu o cestovnim ruchu tvofené zastupci MMR CR
a profesni a odborné verejnosti.

V prosinci roku 2012 probéhla dalsi série jednani s Minister-
stvem financi tykajici se vyporadani vnéjsiho pfipominkového
fizeni. Na zadost MF byl navrh vécného zaméru upraven.

Upravenad verze navrhu byla v souladu s Planem legislativnich
praci vlady na rok 2012 predlozena do vlady (7. ledna 2013).

Predpokladané nabyti ucinnosti zakona o podpofre rozvoje
cestovniho ruchu je v prlbéhu roku 2014.

Ochrana spotrebitele
Jednou z aktivit Ministerstva pro mistni rozvoj (odboru cestov-
niho ruchu) je dohled nad vznikem a zakladanim cestovnich
kancelafi. Jiz od roku 1999 je v platnosti zdkon ¢. 159/1999 Sb.,
o nékterych podminkach podnikani a o vykonu nékterych ¢in-
nosti v oblasti cestovniho ruchu a o zméné zakona ¢. 40/1964 Sb.,
obcansky zakonik, ve znéni pozdéjsich predpist, (dale jen ,zakon
¢. 159/1999 Sb.”) a zékona ¢. 455/1991 Sb., o zivnostenském pod-
nikani (Zivnostensky zakon), ve znéni pozdéjsich predpisu.

O zdkonu ¢. 159/1999 Sb. se ¢asto nepresné hovofi jako
o ,zakonu o cestovnim ruchu”. Tento zjednodusujici nazev je
zavadéjici, nebot zakon upravuje, pouze ¢ast cestovniho ruchu.
Tento zakon se da charakterizovat ndsledovné: jedna se o zakon,
ktery zapracovava pfislusné predpisy Evropské unie a upravuje
podminky, za kterych mohou provozovatelé cestovnich kancelafri
a agentur poskytovat své sluzby verejnosti, povinnosti provozo-
vatell cestovnich kancelafi a agentur, podminky vydani koncesni
listiny, povinné pojisténi zaruky pro pfipad upadku cestovni
kancelare, dale zdkon upravuje obsah cinnosti horské sluzby
a jeji vykon.

Zakladnim smyslem zakona ¢. 159/1999 Sb., je ochrana za-
kaznikd cestovnich kancelafi v pfipadé jejich upadku v souladu
s pozadavky smérnice Rady Evropské unie ¢. 90/314/EHS ze dne
13. ¢ervna 1990 o soubornych sluzbach pro cesty, pobyty a zajez-
dy, které jsou timto zdkonem zapracovany do c¢eského pravniho
fadu. Z toho dlvodu je obsah zdkona omezen pouze na Upravu
téch skutecnosti, které se zakladnim smyslem zdkona souviseji.
Jde predevsim o vymezeni zékladnich pojmu, dvou zZivnosti (pro-
vozovani cestovni kancelare a cestovni agentury), prav a povin-

Introduction of the Tourism Act was a measure resulting from
the first National Tourism Policy from 1999. The current sub-
stance of the Act on Support of Tourism Development was first
drafted in 2009 and submitted for an external round of consulta-
tions in late 2010. In the course of years 2011 and 2012, discus-
sions were held to accommodate the comments.

In early 2012 (9 March), the draft substance of the Act on
Support to Tourism Development was discussed by the regula-
tion impact assessment working committee at the Government
Legislative Council. As a result, it was recommended that the
draft substance of the Act be extended and reworked. The com-
mittee particularly demanded that the draft better describe the
linking-up of the proposed legislation with the tourism develop-
ment issues and quantify the impact of the Act implementation
on businesses.

Between March and August 2012, the Tourism Department
of the Czech Ministry for Regional Development prepared an
updated and expanded draft to be subsequently discussed by
the newly established working group for the Tourism Act, which
joined representatives of the Ministry with professional and
expert public.

In December 2012, another round of talks with the Ministry of
Finance took place concerning the accommodation of external
comments. The draft substance of the Act was amended upon
the Ministry of Finance’s request.

In line with the Government Legislative Work Plan for 2012,
the amended version was submitted to the Government (7 Janu-
ary, 2013).

It is anticipated that the Act on Support to Tourism Develop-
ment become effective in the course of 2014.

Consumer Protection

One of the activities of the Ministry for Regional Develop-

ment (Tourism Department) is to supervise the establishment
and foundation of travel agencies and tour operators. Act No.
159/1999 Coll., on certain conditions of businesses and on the
performance of some activities in the field of tourism and on the
change of to Act No. 40/1964 Coll., Civil Code, as amended, and
to Act No. 455/1991 Coll., on Trade Business activities (“Trade
Licensing Act”), as amended, (hereinafter “Act No. 159/1999
Coll.”), has been in force already since 1999.

Act No. 159/1999 Coll. is often mistakenly coined as the “Tour-
ism Act”. This simplified title is misleading as the Act regulates
just part of tourism. The Act could be characterised as follows:
it is an act transposing relevant EU legislation and it sets forth
conditions under which tour operators and travel agencies may
provide their services to the public, their obligations, and condi-
tions for issuing trade licences and for obligatory insurance in
the event of travel agency insolvency. The Act also regulates
activities of the Mountain Rescue and its performance.

The main purpose of Act No. 159/1999 Coll. is to protect
customers of travel agencies in the event of travel agency
bankruptcy in line with the requirements of the Council Direc-
tive 90/314/EEC of 13 June, 1990, on package travel, package
holiday and package tours. These requirements are transposed
by this Act into the Czech legal regulations. Therefore, the Act is
limited only to regulation of those matters which are related to
the basic purpose of the Act. In particular, these are definitions
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nosti souvisejicich s poskytovanim zajezdu, rozsahu povinného
smluvniho pojisténi, cestovni smlouvy v ob¢anském zakoniku
a nékterych dalsich skutecnosti.

Uvidime v budoucim obdobi, jaké zmény pfinese pfipravovana
revize Smérnice 90/314/EHS. Pavodni zamér Evropské komise byl
predlozit prvni legislativni ndvrh revize Smérnice zacatkem roku
2011. Do této doby se v3ak tak nestalo. Bude nasledovat radny
legislativni postup — pfijeti Radou a Evropskym parlamentem.
Jednotlivé ¢lenské staty EU se budou moci vyjadfit k ndvrhu
béhem projednavéani v Radé EU. Kone¢né znéni novely musi byt
nasledné implementovano do nérodnich legislativ ¢lenskych
statd EU.

Novela zdkona ¢. 159/1999 Sb.

Zakon ¢. 159/1999 Sb., o nékterych podminkach podnikani a o vy-
konu nékterych ¢innosti v oblasti cestovniho ruchu a o zméné
zdkona ¢. 40/1964 Sb., obcansky zdkonik, ve znéni pozdéjsich
predpist a zakona ¢. 455/1991 Sb., o Zivnostenském podnikani
(zivnostensky zdkon), ve znéni pozdéjsich predpisu (dale jen ,,no-
vela zakona ¢. 159/1999 Sb.) je v ucinnosti od 1. fijna roku 2000

a dosud nebyl zasadnim zplsobem novelizovan.

Hlavnimi dlvody pro zahajeni praci na novele bylo vyhodnoce-
ni soucasného stavu v oblasti podnikani na poli cestovniho ruchu,
podnéty a konzultace se zastupci odborné verejnosti a v nepo-
sledni fadé zpozdéni predloZeni pfipravované revize smérnice
90/314/EHS, o soubornych sluzbach pro cesty, pobyty a zajezdy,
ze strany Evropské komise.

Novela zakona zacala byt pfipravovdna Ministerstvem pro
mistni rozvoj na zakladé Planu legislativnich praci vliady na rok
2012. Hlavnim uc¢elem navrhu novely zdkona je maximalni snaha
predkladatele zajistit zvy$enou ochranu zakaznik( cestovnich
kancelafi. Jednim z hlavnich cild predkladané novely je co nej-
rychlejsi zavedeni opatfeni na zvyseni ochrany spotrebitele, ktera
se budou tykat predeviim Upravy pojisténi cestovnich kancelafi
pro pripad upadku.

Navrh zakona byl dne 17. fijna 2012 rozeslan v souladu s ¢l. 76
Legislativnich pravidel vlady do mezirezortniho pfipominkového
fizeni, kdy lhlta pro sdéleni pfipominek byla stanovena na deset
pracovnich dni a byl omezen okruh pfipominkovych mist. Termin
k uplatnéni pfipominek byl stanoven na 31. fijna 2012. K pfed-
loZenému navrhu bylo celkem uplatnéno 59 pfipominek, z toho
11 zasadnich. Vyporadani pfipominek je pfilohou materialu.
Vsechny uplatnéné pripominky byly vyporddany, ndvrh zakona je
predkladan bez rozporu.

Navrh zdkona byl v roce 2012 projednan pracovnimi komise-
mi Legislativni rady vlady pro pravo spravni, pro pravo finan¢ni
a pro soukromé prdvo. Navrh zdkona byl rovnéz projednan
pracovni komisi Legislativni rady vlady pro hodnoceni dopadl
regulace (RIA).

Statistika spravni agendy

Nize uvedena data dale ukazuji pocty podnikd a podnikatelské
struktury cestovnich kancelafi a agentur (véetné jinych rezervac-
nich a souvisejicich ¢innosti) podle nové klasifikace CZ NACE N 79
k poslednimu dni v mésici ¢ervnu 2012. V meziro¢nim srovnani se
ukazuje mirné snizovani poctu firem a jejich zaméstnancu.
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of basic terms, two types of trade licences (tour operators and

travel agencies), rights and obligations related to provision of

tours, the scope of obligatory insurance, travel contracts in the
Civil Code, and some other matters.

We will see in the future what changes will be brought by the
revision of Directive 90/314/EEC which is under way. The original
intention of the European Commission was to submit the first
legislative draft of the revised Directive in early 2011. However,
this has not happened. A proper legislative procedure will then
follow — approval by the Council and the European Parliament.
Individual EU Member States may comment on the draft during
the reading in the EU Council. The final wording of the revision
must be then implemented in the national legislation of the EU
Member States.

Amendment to Act No. 159/1999 Coll.

Act No. 159/1999 Coll., on certain conditions of businesses and
on the performance of some activities in the field of tourism

and on the change of to Act No. 40/1964 Coll., Civil Code, as
amended, and to Act No. 455/1991 Coll., on Trade Business activi-
ties (“Trade Licensing Act”), as amended, (hereinafter “Act No.
159/1999 Coll.”), has been in force already since 1999.

Main reasons for starting work on the amendment were
evaluation of the current situation in the tourism sector, initia-
tives from and consultations with the expert public and last but
not least delay in the revision of Directive 90/314/EEC on package
travel, package holiday and package tours on the part of the
European Commission.

The Ministry for Regional Development started preparation of
the amendment based on the Government Legislative Work Plan
for 2012. The main purpose of the draft amendment is to ensure
increased protection of travel agencies’ customers. One of the
major objectives of the amendment is to introduce measures to
increase consumer protection mainly with respect to the insur-
ance of travel agencies in the event of insolvency.

On 17 October, 2012 the draft amendment was sent out to the
interministerial consultation process in line with S. 76 of the Gov-
ernment Legislative Rules. The deadline for sending comments
was set at 10 business days and the number of consultation
bodies was limited. The deadline for comments was set to be 31
October, 2012. A total of 59 comments were received, of which
11 were of a fundamental nature. Settlement of the comments
is shown in the appendix hereto. All comments were settled, the
draft amendment is being submitted without conflict.

The draft amendment was discussed by the Government
Legislative Council working commissions for administrative law,
financial law, and private law. The draft was also discussed by
the Government Legislative Council working commission for
regulation impact assessment (RIA).

Statistics of the Administrative Agenda

The data below show numbers of establishments and business
structures of tour operators and travel agencies (including other
reservation service and related activities) according to the new
CZ NACE N 79 classification as at the end of June 2012. The
year-on-year comparison shows a slight decrease in the number
of establishments and their employees.

Cestovni kancelare, agentury a jiné rezervacni ¢innosti k 30. 6. 2012 - poc¢ty podnikl Travel agency, tour
operator reservation service and related activities as at 30 June, 2012 — number of establishments

Pocty organizaci podle pravnich forem a NACE 3/ No. of organisations by legal form and NACE 3

z toho / of which z PO zejména / of legal entities in particular
Sekce, oddil, skupina CZ NACE
CZ NACE Division, G , Cl
IR (e E el FO PO B AS drusstva sp o
total A un-incorp. B a ostatni
indivi- legal . joint co- state-
associ- Z0 and

duals entity ation stock c. perative owned c. others

Cinnost cestovnich agentur,
kancelafi a jiné rezervacni

a souvisejici ¢cinnosti Travel
agency, tour operator
reservation service and related
activities

11299 8863 2436 2146 50 9 0 231

Nezarazeno
1 Not dassified 4 4 0 0 0 0 0 0

N Cinnost cestovnich
agentur a cestovnich
79.1 kancelati Travel agency 7953 5623 2330 2095 47 9 0 179
and tour operator
activities

Ostatni rezervacni

a souvisejici ¢cinnosti (vc.
pravodcovskych) Other
reservation service and
related activities (incl.
guides)

79.9 3342 3236 106 51 3 0 0 52

K ekonomickym vysledkim NACE 79 uvadime niZe porovnani udaji vZdy za prvni ¢tvrtleti béZného roku, od roku 2008. Celkové trzby

za prodané zdjezdy se za prvni Ctvrtleti zvysily o 756 mil. (+ 9,9 %). Ze souhrnného prehledu vyplyva mirné navysujici se stav poctu
zaméstnancy a rostouci prumérna hruba mésicni mzda na jednu fyzickou osobu. TaktéZ ostatni ekonomické ukazatele v mezirocnim
srovnani rostou. As for economic results of NACE 79, below you can find comparison of data for the first quarter of each year since 2008.
Total sales for tours grew by CZK 756 million (+9.9%) in the first quarter. The overview shows that there is a slightly growing trend in the
number of employees and the average gross monthly wage per person. Also other economic indicators show year-on-year growth.

Ekonomické vysledky CK a CA za 1. ¢tvrtleti let 2008 — 2012 — NACE 79
Economic results of tour operators and travel agencies in 1Q 2008-2012 — NACE 79

I. ¢tvrt./ 1Q I. ¢vrt./1Q I. ¢tvrt. / 1Q I. ¢tvrt. /1Q I. ¢tvrtv. / 1Q
2008 2009 2010 2011 2012
Pracovnici celkem / Total persons employed 13161 13063 12244 11781 12 228
v tom / of which N2 N2 ¥ 82 v
Pocet pracujicich majitelt
a spolupracujicich ¢clend doméacnosti 4182 4339 4119 3969 4124

No. of active entrepreneurs and
co-operating household members

pramérny evidenc¢ni pocet
zameéstnancl ve FO Average 8979 8724 8125 7812 8104
registered number of employees

Mzdy (bez ostatnich osobnich nakladd) v mil. K¢

Wages (excl. other personnel expenses) in CZK million el (EE 807 ez Sty

Priimérna hruba mési¢ni mzda na 1 FO v K¢

Average monthly gross wage per person in CZK e 19021 20603 21415 23460



pokracovani / continuing pokracovani / continuing

Trzby celkem v mil. K¢/ Total turnover in CZK million 7929 8964 7703 7622 8378 Vykony vé. OM v mil. K&
. - s 7 481 9713 16 107 8039 41339
. Outputs incl. trade margin in CZK million
v tom / of which J N2 N2 N2 N2
trzby za zboZi v mil. K¢ Vykonova spotreba v mil. K¢ 6353 8888 13470 7696 36 408
sales of goods in CZK million 45 36 105 86 18 Production consumption in CZK million
trzby za vlastni vyrobky a sluzby v mil. K¢ Uetni p.Fidana' hodnota v mil. K¢ . 1128 825 2636 342 4931
sales of own goods and services in CZK million s e Y YR D3l Accounting value added in CZK million
3 on i 1 Podil ucetni pfidané hodnoty na vykonech v %
Trzba na pracovnika tis. K¢ - . 15,1 8,5 16,4 43 11,9
Turnover per person in CZK thousand et a2 i 646.9 685.2 Accounting value added to outputs in %
" ; o ke CSU / Source: Czech Statistical Office
Vykony v. OM v mil. K¢ 7896 8933 7648 7576 8327

Outputs incl. trad in in CZK milli . I ] N N . , -
iR Prehled o aktivnich cestovnich kanceldfich, pferuseném podnikani a zrusenych koncesi a o vydanych stanoviscich

MMR CR k 2adostem o koncese — 2009, 2010, 2011 a 2012 Overview of active travel agencies, suspended
7158 7717 6623 6428 7227 business activities and withdrawn trade licences and issued opinions of the Ministry for Regional Development
of the Czech Republic on trade licence applications — 2009, 2010, 2011, and 2012

Vykonova spotieba v mil. K¢
Production consumption in CZK million

Ucetni pfidana hodnota v mil. K&

Accounting value added in CZK million s Rale 022 1147 IRl . L. y kladna zaporna celkem kladnych
rok aktivni preruseno/ zruseno . stanoviska stanovisek
- - stanoviska . .
year active suspended withdrawn negative total positive

Podil ucetni pfidané hodnoty na vykonech v % positive opinion

opinion opinions
Accounting value added to outputs in % o) 15 I L e i a
. L _ 2009 1066 300 445 108 0 1841
Pramen: CSU / Source: Czech Statistical Office
S, 2010 1064 302 510 83 1 1925
Ekonomické vysledky CK a CA v roce 2011 - NACE 79
Economic results of tour operators and travel agencies in 1Q 2008-2012 — NACE 79 2011 1039 346 534 106 2 2031
/4 /4 /4 Iv/a 2011 2012 1092 432 564 80 2 2114
Pracovnici celkem / Total persons employed 11638 11824 12 447 12 082 11998 Pramen: MMR CR / Source: Ministry for Regional Development

v tom / of which NA J N2 N2 ¥

Pocet pracujicich majitelt

a spolupracujicich ¢lend domacnosti
No. of active entrepreneurs and
co-operating household members

3974 3974 4529 4178 4164

pramérny evidencni pocet
zaméstnancl ve FO Average 7 664 7 850 7918 7904 7834
registered number of employees

Mzdy (bez ostatnich osobnich nakladd) v mil. K¢

Wages (excl. other personnel expenses) in CZK million g e E2e G AUl

Prdmérna hruba mési¢ni mzda na 1 FO v !(c 20812 21550 21970 20976 21331

Average monthly gross wage per person in CZK

Trzby celkem v mil. K¢/ Total turnover in CZK million 7 497 9769 16 192 8093 41552
v tom / of which N N2 N2 82 N2
trzby za zbozi v mil. K¢
sales of goods in CZK million A e i e e
trzby za vlastni vyrobky a sIu_zby_v mil. Kc_ _ 7477 9697 16 102 8030 41307
sales of own goods and services in CZK million

Trzba na pracovnika tis. K¢ 644,2 826,3 1300,9 669,8 34634

Turnover per person in CZK thousand
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Prehled upadku cestovnich kanceldfi za rok 2012 / Overview of travel agency insolvencies in 2012

Nazev CK
Name

Datum upadku
Date of insolvency

PostiZeni klienti
Affected clients

Pojistovna
Insurance

PInéni
Compensation

Redgreentours s.r.o.

CK Asteri Tour s.r.o.

CK Filip s.r.o.

Globaltour s.r.o.

Marcela Pavelkova

Zuzana Palova

CK Dolce Vita a.s.

Pradok spol. s.r.o.

4.6.2012
4 June, 2012

19. 6. 2012
19 June, 2012

26. 6. 2012 (insolvence
-> preruseni)

26 June, 2012 (insolvency
-> suspension)

4.7.2012
4 July, 2012

6.7.12
6 July, 2012

9. 7. 2012 ozndmeni po-
jistovnou o nezaplaceni
pojistného -> 9. 7. 2012
MMR CR navrh na zru-
$eni 20 9 July, 2012 the
insurer sends a notifica-
tion that the insurance
premium was not paid
-> 9 July, 2012 the Minis-
try proposes to withdraw
a trade licence

23.7.2012
23 July, 2012

17.8.2012
17 August, 2012
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97 Turecko, Kypr + cca
1100 klientd nevy-
cestovalo 97 Turkey,
Cyprus + ca. 1,100 clients
did not depart

Cca 200 klientd
zakoupilo zajezdy

ca. 200 clients purchased
tours

20 klient zakoupilo
lazeriské pobyty

20 clients purchased spa
stays

187 + 2 déti

Turecko + cca 200
klientd neodletélo

187 + 2 children in
Turkey + ca. 200 clients
did not depart

296 Bulharsko
296 Bulgaria

40 Chorvatsko
40 Croatia

77 klientl

v zahranici + 265 klientt
neodletélo 77 clients
abroad + 265 clients did
not depart

172 klientl v zahranici
172 clients abroad

Union poistovna, a.s.

Evropska cestovni
pojistovna a.s.

Ceska podnikatelska
pojistovna, a.s.

Ceska podnikatelska
pojistovna, a.s.

Generali Pojistovna a.s.

Generali Pojistovna a.s.
(nezaplaceno pojistné,
smlouva nebyla Gc¢inna)
(insurance premium
not paid, the policy
was not in force)

Ceska podnikatelska
pojistovna, a.s.

Generali Pojistovna, a.s.

Uhrada veskerych
zavazkl Discharge of all
obligations

Klienti odskodnéni v piné
vysi Full compensation to
clients

Pojistovna nedostala
oficidIni oznameni

o upadku -> lhita 6
mésict The insurer was not
officially notified of the
insolvency -> a 6-month
deadline

Zajisténi navratu klientd

z Turecka + zatim

cca 200 klientu, ktefi
neodletéli (Ihita 6 mésicd)
Organising clients’ return
from Turkey + so far

ca. 200 clients who did
not depart (a 6- month
deadline)

Repatriace vsech klientt
Repatriation of all clients

Repatriaci zajistila Zuzana
Palova Repatriation
organised by Zuzana
Palova

77 klientl prilet v fadném
terminu + odskodnéni

265 klientu, ktefi zaplatili
zalohu 77 clients arrived as
scheduled + compensation
to 265 clients who paid an
advance

Konecna vyse poj. pInéni
bude zndma po uplynuti
Ihdty 6 mésict Final
amount will be known
when a 6-month deadline
expires

Zakon €. 179/2006 Sb. o uznavani vysledki dalsiho
vzdélavani a pasobnost odboru cestovniho ruchu

v oblasti ¢innosti Ministerstva pro mistni rozvoj

ve funkci autorizujiciho organu

Zakon ¢. 179/2006 Sb., o ovéfovani a uznavani vysledkd dalsi-

ho vzdélavani a o zméné nékterych zdkont (zékon o uznavani
vysledkt dalsiho vzdélavani) doplnény provadéci vyhlaskou

¢. 208/2007 Sb., o podrobnostech stanovenych k provedeni za-
kona o uznavani vysledkl dalsiho vzdélavani, umozriuje ovéreni
a uznani aktualnich znalosti a dovednosti zadjemcd o Osvédceni
o ziskani profesni kvalifikace (osvédceni). Timto osvédcenim se
jeho drzitel prokazuje na trhu prace a muze si tak zajistit pracov-
ni misto a start do nové kariéry.

Plvodni nazvy uplna kvalifikace a dil¢i kvalifikace byly
v uvedeném zdkonu nahrazeny novymi terminy uUplna profesni
kvalifikace a profesni kvalifikace s platnosti od 1. dubna 2012.
Uplnou profesni kvalifikaci zakon rozumi odbornou zpGsobilost
fyzické osoby vykonavat fadné vsechny pracovni ¢innosti v ur-
¢itém povolani; profesni kvalifikace znamena odbornou zpUso-
bilost fyzické osoby vykonavat fadné urcitou pracovni ¢innost
nebo soubor pracovnich ¢innosti v urcitém povolani, popfipadé
ve dvou nebo vice povolanich, v rozsahu uvedeném v kvalifikac-
nim standardu.

MMR CR jako autorizujici organ ve smyslu zakona
¢. 179/2009 Sb., udéluje autorizace pro povoldni v oblasti domov-
niho a bytového fondu, izemniho planovani a stavebniho radu,
investicni politiky, cestovniho ruchu a pohrebnictvi.

Autorizaci se rozumi opravnéni fyzické nebo pravnické osoby

ovérovat dosazeni odborné zpusobilosti fyzické osoby podle
prislusného hodnoticiho a kvalifika¢niho standardu profesni
kvalifikace, pro kterou bylo opravnéni udéleno.
Odbor cestovniho ruchu posuzuje z odborného hlediska zadosti
o autorizace ze skupiny 65 - Gastronomie, hotelnictvi a turismus
a pfi hodnoceni postupuje podle hodnoticich standard( profes-
nich kvalifikaci, pro které je autorizace pozadovana.

V roce 2012 odbor cestovniho ruchu posoudil 32 zadosti
o autorizace a MMR CR udélilo celkem 39 autorizaci, z toho 30
ve skupiné Gastronomie, hotelnictvi a turismus. Autorizova-
né osoby vykonaly v témze roce celkem 1288 zkousek adeptt
na osvédceni, v dané skupiné pak 1174. Mezi nejzadané;jsi
profesni kvalifikace patfily Pfiprava teplych pokrm, Pfiprava
minutek, Pfiprava pokrmU studené kuchyné a Privodce cestovni-
ho ruchu.

Ministerstvo Skolstvi, mladeze a télovychovy v roce 2012 schva-
lilo celkem 7 profesnich kvalifikaci revidovanych Sektorovou
radou pro pohostinstvi, gastronomii a cestovni ruch a tato sekto-
rova rada schvalila téchto 6 novych profesnich kvalifikaci: Mistni
zastupce cestovni kancelare, Vedouci zdjezdu, Vedouci pracovnik
turistického informacniho centra, Pracovnik turistického infor-
macniho centra, Prlvodce Prahou a Horsky privodce.

Veskeré potiebné informace a podklady viz: www.mmr.cz,
legislativa, autorizace osob v oblasti dalSiho vzdélavani.

(Pozndmka: doba platnosti autorizace je 5 let a muze byt opa-
kované prodlouzena vzdy o dalich 5 let. MGzZe byt oviem také
odniata; viz § 16, zakona 179/2006 Sb.)

Act No. 179/2006 Coll., on recognition of further
education results, and the scope of powers of the
Tourism Department of the Ministry for Regional
Development as the authorising body

Act No. 179/2006 Coll., on verification and recognition of further
education results and on changes to certain acts (“Qualification
Recognition Act”), complemented with implementing regulation
No. 208/2007 Coll., on implementing details to the Qualification
Recognition Act, together allow for verification and recognition
of current knowledge and skills of applicants for the Professional
Qualification Certificate (“Certificate”). The Certificate helps its
holder to get a job on the labour market and start a new career.

Effective as of 1 April, 2012, original terms “full qualification”
and “partial qualification” were replaced in the wording of the
Act with new terms “full professional qualification” and “profes-
sional qualification”. By full professional qualification the Act
means professional competence of a person to duly perform all
work activities in a certain profession; professional qualification
means a professional competence of a person to duly perform
a certain work activity or a complex of work activities in a certain
profession, or two or more professions, within the scope deter-
mined in the qualification standard.

The Ministry for Regional Development as the authorising body
to the effect of Act No. 179/2009 Coll. grants authorisations for
professions in the field of housing, territorial planning, construc-
tion rules of procedure, investment policy, tourism, and funeral
services.

An authorisation entitles an individual or a legal entity to verify
the level of acquired professional competence of a person accord-
ing to the relevant assessment and qualification standard for those
professional qualifications for which the authorisation is granted.

The Tourism Department is in charge of assessing the profes-
sional aspects of applications for authorisation in group 65 — Gas-
tronomy, hotel industry, and tourism; the assessment follows
relevant standards of those professional qualifications for which
the authorisation is requested.

In 2012, the Tourism Department assessed 32 applications for
authorisation and the Ministry for Regional Development granted
a total of 39 authorisations, of which 30 in the Gastronomy, hotel
industry, and tourism group. In the same year, the authorisation
holders tested altogether 1,288 applicants for a Certificate, of
which 1,174 in the said group. Preparation of hot meals, prepara-
tion of minute meals, preparation of cold food, and tourist guide
ranked among the most sought-after professional qualifications.

In 2012, the Ministry of Education, Youth and Sports approved
a total of seven professional qualifications revised by the Sectoral
Council for Catering, Gastronomy and Tourism, while the Council
in turn approved six new professional qualifications: local delega-
tion of a travel agency, tour leader, head of the tourist informa-
tion centre, tourist information centre officer, Prague tourist
guide, and mountain guide.

All necessary information and support materials are available
at www.mmr.cz, see headings Legislativa (Legislation) / Autori-
zace osob v oblasti dalsiho vzdélavani (Authorisation in further
education).

(Note: Authorisation is valid for 5 years and may be repeatedly
renewed each time for 5 years. It may also be withdrawn; see S. 16
of Act No. 179/2006 Coll.)
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The Czech Mountain Rescue Service was
introduced in the previous issues of the Yearbook.
You received information about its history, current
~legal status, activities, training and statistical data
on the accident rate in Czech mountains.

Last year, we wrote about the Mountain Rescue
Service mobile application which can localize an
injured using GPS coordinates and thus send for
the rescuers much faster than in the past.

And now, we would like to talk about a new
product of the Czech Mountain Rescue Service —
“In the Footsteps of Yettie in the Czech

ill,

D

6 045

Vyzva k hledacim akcim

Search and rescue calls a nachodila za 1 620 hodin

Celkem najezdila

Total mileage driven
and walked in 1 620 hours

1262 | 033

K loo =
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Celkem osetfeno Z toho predéano rychlé Povolan vrtulnik zdravotni
Total number of treated zachranné sluzbé zachranné sluzby
people Of which referred to Calls for a helicopter
an emergency medical emergency medical service
service




S Jetikem po ceskych horach

V ramci programu Narodni podpory ces-
tovniho ruchu byl Horské sluzbé schvalen
projekt ,,S Jetikem po ¢eskych horach”. Je
to projekt zaméreny na rodiny s détmi. Je
planovan na dva roky a zasahuje do viech
sedmi horskych oblasti, ve kterych Horska
sluzba plsobi. Primarné se zaméfuje
jednotlivych horskych oblasti s dirazem
na bezpecnost ndvstévnika hor a ochra-
nu pfirody. Zabavnou soutézni formou
zaméfenou prevazné na mladou generaci
nenasilné do podvédomi vitépuje jak se
chovat na horach a v pfirodé.

Projekt obsahuje fadu prezentacnich
a propagacnich aktivit na mezinarodni,
narodni, regionalni drovni. Je zaméren
prevazné na ceského navstévnika. TOP
nabidka ceskych hor je nasmérovana
i na zahranic¢ni turisty. Realizaci projek-
tu je tak doplnéna nabidka agentury
CzechTourismu. Projekt tak pfispiva

JetikY

In the Footsteps of Yettie
in the Czech Mountains

The Czech Mountain Rescue Service sub-
mitted a project called “In the Footsteps
of Yettie in the Czech Mountains” within
the framework of the National Tourism
Support Programme and it was approved.
The project aims at families with children.
It is planned for two years and relates to
all seven mountain areas covered by the
Mountain Rescue Service. Primarily, it
focuses on presentation of key benefits of
individual mountain areas with a spe-
cial focus on mountain visitors' safety
and nature protection. Through a fun
competition aiming mainly at the young
generation, it implants good behavioural
patterns for visiting mountains and nature
in its participants.

The project consists of several presenta-
tion and promotion activities at inter-
national, national and regional levels. It
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k jednotné prezentaci Ceské republiky.

Je postaven na spolupraci s informacnimi
centry, krajskymi urady, spravami narod-
nich parkd a chrdnénych krajinnych uzemi
ale i s odborem cestovniho ruchu (OCR)

a turistickych regiont. Na zakladé pra-
videlného setkavani a vymény informaci
dochazi ke koordinaci propagace cestov-
niho ruchu.

Legenda o Jetikovi, ktery se z Himalaji
prestéhoval do malych ¢eskych hor, aby
zjistil, Ze i v nich Ize zazit mnoha dob-
rodruzstvi, Vam mize pomoci s moti-
vaci déti i planovanim vhodnych vylett
a dovolenych. Jetika mlZzete stopovat
dlouho. Na tury Ize vyrazet pésky, na kole
i na bézkach.

Pravidla hry jsou velmi jednoducha.

Na vyznacnych mistech ceskych, morav-
skych a slezskych hor je pripraveno pres
150 razitkovacich mist. Hrdc razitka sbira
do Jetikova pasu a pak je vymériuje za ori-
ginalni Jetikovy odznaky. Za 7 razitek

focuses mainly on Czech visitors. The TOP
offer of Czech mountains is also intended
for foreign tourists. The project thus
supplements the CzechTourism’s offer
and contributes to uniform presenta-
tion of the Czech Republic. The project is
based on co-operation with information
centres, regional offices, national parks
and natural reserves administrations and
tourism organisations in tourist regions.
Tourism promotion is thus coordinated
thanks to regular meetings and exchange
of information.

The legend of Yettie who moved from
the Himalayas to small Czech mountains
to find out that there is adventure even
here, will help you motivate children and
plan suitable trips and holidays. You can
follow Yettie's trail for long, whether on
foot, by bicycle or cross-country skis.

Rules of the game are very simple.
There are over 150 stamp points in the
Czech, Moravian and Silesian mountains.

dostane zakladni zeleny odznak, za 14
razitek pokrocily oranZovy odznak a za 21
razitek prestizni ¢erveny odznak. Nositel
cerveného odznaku se pak mazZe pfihldsit
do slosovani o zajimavé ceny a upominky
na své putovani v Jetikovych stopdch.

Hra startuje v kvétnu 2013 seridlem
propagacnich akci. Uz nyni si Ize na Jeti-
kové webu www.jetik.info naplanovat
svou sbératelskou strategii. Web obsahuje
tipy na vylety a tiry na znama i neznama
mista nasich hor, kalendar zajimavych
akci a udalosti, popularni vyklad zasad
pro bezpeény pohyb v horském terénu,
podrobna pravidla hry a dalsi informace
pfizplsobené détskému ¢tendfi. Z webu
si mlzete stdhnout a vytisknout i Jetiklv
pas.

Pak uz jen sbalit batohy, za3nérovat
boty — a hura na vylet!

Players collect stamps to the Yettie's pass-
port and then exchange them for original
Yettie’s badges. Seven stamps will get
you a basic green badge, 14 an advanced
orange badge and 21 stamps a prestigious
red badge. Holders of red badges are
entitled to take part in a draw and win
interesting prizes and souvenirs to remind
them of their tracking of Yettie.

The game starts in May 2013 by a series
of promotion events. You can plan your
collection strategy already now at Yet-
tie's website www.jetik.info. The web-
site contains tips for tours and trips to
well-known and unknown locations in the
Czech mountains, a calendar of interest-
ing events, principles of safe stay in the
mountains, detailed rules of the game
and other information adapted to young
readers. You can also download and print
out Yettie's passport.

And then just pack you backpacks, lace
up your shoes and off you go!

HORSKA SLUZBA | 6 |
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Rok 2012 byl turisticky nejsilnéjsi za poslednich 20 let

Kazdy rok na tomto misté zminujeme poslani agentu-
ry CzechTourism, kterym je propagace Ceské republiky
jako idealni turistické destinace pro zahrani¢ni a do-
maci turisty. Ohlédneme-li se za rokem 2012, nezbyva
nam nez konstatovat, Zze jsme toto poslani naplnili.
Podle statistik pFijelo loni do Ceské republiky nejvice
zahranicnich turistd v jeho samostatné historii a co je
dalezit&jsi, Cesi rozpohybovali doméci cestovni ruch

v regionech.

Nejvy$si nardst navstévnosti Ceské republiky jsme zaznamenali
v prvni ¢tvrting lofiského roku, kdy do Ceské republiky pFijeli
napfriklad rusti turisté slavit pravoslavné Vanoce. Kromé nich

a navstévnikl z Némecka vzrostl vyrazné také pocet turistd

ze vzdalenych trha, pifedevsim z Ciny (+34 %), Jizni Koreje

(+33 %) a USA (+17 %). Na rostouci potencial ¢inského trhu
pohotové reagujeme a hodlame v Sanghaji oteviit nové zahra-
ni¢ni zastoupeni, také v ekonomicky rostouci Brazilii posilujeme
marketingové aktivity. Slovy ¢isel - 137,8 mld. K¢ u nés utratili
v lofiském roce zahrani¢ni turisté a o 2,1 mld. K¢ vzrostly pfijmy
z cestovniho ruchu oproti roku 2011, coz nas velmi tési.

Podpora kvality, rozvoj domaciho cestovniho ruchu a nové
trendy v komunikaci jsou dalsi vyzvou pro nasi agenturu. Agen-
tura se zapojila do fady projektt realizovanych z fondd EU zamé-
fenych napfiklad na kvalitu sluzeb informacnich center (ATIC)
anebo na vzdélavani v cestovnim ruchu. Z letniho vyzkumu ,,Sbér

CESKA CENTRALA CESTOVNIHO RUCHU

In 2012, Tourism Was the Strongest in the Last 20 Years

Each year in this place we reiterate the mission of the
CzechTourism agency: to promote the Czech Republic
as an ideal tourist destination for foreign and do-
mestic visitors. Looking back at 2012, we dare say we
accomplished the mission. Statistics show that the
number of foreigners who visited the Czech Republic
last year was the highest in the Agency’s history. What
is even more important, Czechs themselves got domes-
tic tourism in regions going.

We saw the most significant boom in arrivals in the first quarter
of 2012. Among others, Russian tourists came to the Czech Re-
public at that time to celebrate the orthodox Christmas holidays.
Aside from Russian and German visitors, the number of tourists
from long-haul markets also increased, in particular from China
(+34 %), South Korea (+33 %) and the United States (+17 %). In
response to the growing potential of the Chinese market, we
plan to open a foreign office in Shanghai. We have also stepped
up our marketing activities in Brazil due to its growing economy.
To put the facts in figures: last year foreign tourists spent CZK
137.8 billion in the Czech Republic, and revenues from tourism
increased by CZK 2.1 billion, compared to 2011. We are very
pleased with these results.

Quality support, domestic tourism development and new
communication trends pose more challenges for CzechTourism.
The Agency has participated in a variety of EU-funded projects
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informaci — domaci cestovni ruch” jsme vy-
sledovali narust stfedné dlouhych pobytt
Cecht ve vlasti a stoupajici tendenci jejich
cest za aktivni dovolenou. Jednim z nejvy-
znamnéjsich zjisténi vyzkumu je rostouci
spokojenost se sluzbami v regionech,
respondenti také uvedli, Ze osobni dopo-
ruceni je nejcastéjsSim motivem navstévy
konkrétnich mist a internet zlstava hlav-
nim zdrojem informaci o dané destinaci.
Agentura CzechTourism aktivné nabizi
tipy na vylety po Cesku na svém portélu
Kudy z nudy, ktery zaznamenal v loriském
roce fenomenalni Uspéch v navstévnosti.
Spole¢nosti SOCIALBAKERS byl vyhodno-
cen osmou nejpopularnéjsi medidlni znac-
kou z hlediska vlivu na ndzor verejnosti
na socialni siti Facebook. To svéd¢i o cili
agentury jit s dobou, vyuzivat nové druhy,
styly i komunika¢ni néstroje.

MuzZeme Fici, Ze se agentura
CzechTourism méni?

Muzeme i fici, Ze se agentura CzechTouri-
sm méni. Loni jsme odstartovali sérii zmén
vedouci k nové definici pozice agentury
coby lidra v cestovnim ruchu. Za cil jsme si
stanovili uddvat smér vyvoje oboru v na-
sledujicich letech. Proto jsme také v zavéru
roku dali zelenou pFipravam ke vzniku
Institutu cestovniho ruchu CR, ktery bude
shromazdovat statistické udaje, analyzy,
trendy a raporty ze zahrani¢nich trhi

a monitorovat nové moznosti pro turisticky
potencial regiond.

Konec roku se nesl ve znameni dokon-
¢eni nového vizudlniho stylu agentury,
ktery se bude postupné promitat do veske-
rych jejich aktivit nejen doma, ale hlavné
v zahrani¢i. Novy vizualni styl a turistickou
znacku Ceské republiky (CzechTourism) pro
nas zpracovalo tuzemské designové studio
Marvil, vitéz nédro¢ného tendru.

Ceska centrala cestovniho ruchu —
CzechTourism chce i v dal3ich letech stat
po boku modernich a uspésnych instituci,
které sleduji a nasleduji soucasné trendy.
Vérim, Ze novy jednotny vizudlni styl, nové
marketingové aktivity a dobfe odvedena
prace viech zaméstnancd nam oteviraji
dvere do roku 2013, k datu, kdy agentura

focused, for instance, on the quality of
services provided by information cen-

tres (ATIC) and on education in tourism.
A survey "“Collecting Information — Do-
mestic Tourism” conducted last summer
documented an increase in medium-term
holidays of Czechs in their home country
and a stronger trend to seek active holi-
days. One of the most important findings
of the survey is growing customer satisfac-
tion with services in regions. In addition,
respondents cited personal recommenda-
tion as the most frequent incentive for
visiting specific sites and the internet

as the key source of information about
the selected destination. CzechTourism
also actively promotes domestic tourism
through the Tips for Trips (Kudy z nudy)
website that scored a phenomenal success
last year in terms of the number of visi-
tors. As a result, SOCIALBAKERS ranked

it the eighth most popular media brand
judged by its impact on public opinion

on Facebook. This success reaffirms the
Agency’s goal to keep up with technology
development and employ new kinds and
styles of communication tools.

Can we say that CzechTourism has
been changing?

Yes, we can. Last year we started off a se-
ries of changes with the aim to redefine
the Agency’s position as the leader in

the tourism industry. Our objective is to
become the trendsetter in the industry
development in the coming years. For

this purpose, we gave the green light

to preparations for setting up a Czech
Tourism Institute in late 2012 that will be
gathering statistical data, analyses, trends,
and reports from foreign markets, and
monitoring new opportunities for bolster-
ing the tourism potential in regions.

The end of the year was marked by
finishing work on the Agency’s new visual
style that will be gradually introduced
in all its activities both at home and, in
particular, abroad. The new visual style
and the Czech Republic tourism brand
was designed by the Czech design studio
Marvil, the winner of a rigorous tender.

oslavuje 20. vyroci od svého zalozeni.

Agentura CzechTourism si definova-
la pro rok 2012 zakladni marketingové
priority, které se povedlo v pribéhu roku
naplnit.

Patfilo mezi né zpracovani a schvaleni
stfednédobé marketingové koncepce
cestovniho ruchu na obdobi 2013-2020.
Tento dokument definuje budouci stra-
tegii agentury CzechTourism ve vztahu
k propagovanym produktdm, néstrojim,
trham, sdélenim apod. Tato koncepce
zdsadné ovliviiuje také ¢innost jednotli-
vych zahrani¢nich zastoupeni agentury
a novy marketingovy plan se dotyka vsech
odbort.

Dal$im ddlezitym ukolem byl
rebranding destinacni znacky a imple-
mentace nového vizualniho stylu agen-
tury jako i schvaleni novych marke-
tingovych projekta financovanych
z Evropské unie.

Dale doslo k zuzeni produktové fady,
kdy se kulturni dédictvi stalo primarnim
produktem. Online komunikaci jsme
zacilili na bonitni navstévniky a zac¢lenili
jsme ji do integrovanych kampani. Posilili
jsme partnersky marketing v regionech
a v ramci komeréniho partnerstvi (CSA,
Letisté Praha, apod.). Prijali jsme opat-
feni k zefektivnéni ¢innosti zahranicnich
zastoupeni. Vytycili konkrétni opatfeni
v oblasti vyzkumu (pro potfeby manazeru,
spokojenost partnerd, zpravy o cestovnim
ruchu apod.) a inovativnich projektd (lo-
cation placement, mobilni aplikace apod.)
Pripravili jsme manual produktt a koncept
narodniho informacniho portalu.

Mimoradné postaveni v implementaci
marketingové strategie zaujima projekt
rebrandingu destina¢ni znacky Ceské
republiky a s nim souvisejici positioning
Ceské republiky coby zemé pFib&h(.

Na zdkladé vybérového fizeni byl zvolen
progresivni koncept grafického studia
Marvil zaloZzeny na hravém logu Czech
Republike. Toto fedeni stavi na on-line
komunikaci jako hlavnim sdélovacim
prostifedku pro potencialni navstévniky
Ceské republiky a umozniuje prezentovat
jednotlivé pfibéhy moderni formou.

Y—

Czech Republic

NOVY VIZUALNI STYL
NEW VISUAL STYLE

Czechlourism
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In the years to come, CzechTourism
aspires to rank among modern and suc-
cessful organisations that keep track of
and follow current trends. | believe the
new, uniform visual style, new marketing
events and hard work of all employees
help open the door for us into 2013, the
year when CzechTourism marks the twen-
tieth anniversary since its founding.

The key marketing priorities defined by
CzechTourism for 2012 were met in the
course of the year.

One of them was devising and ap-
proving a medium-term tourism
marketing concept for 2013-2020.

The document defines future strategy

of CzechTourism in respect of promoted
products, tools, markets, public commu-
nications, etc. The concept has a funda-
mental impact on the operation of the
Agency's foreign offices, and the new
Marketing Plan affects all its departments.

Another important task was destina-
tion rebranding and implementation
of the Agency’s new visual style, as well
as approval of new marketing projects
funded by the EU.

Furthermore, the product line was
narrowed down in that cultural herit-
age became our primary product. Online
communication was targeted at higher-in-
come visitors and was incorporated in in-
tegrated campaigns. We fostered partner
marketing in regions and within busi-
ness partnerships (Czech Airlines, Prague
Airport, etc.). We adopted measures to
streamline foreign offices’ activities. We
drew up specific plans for market research
(concerning managers’ needs, partners’
satisfaction, tourism reports, etc.) and
innovative projects (location placement,
mobile applications, etc.). We prepared
a product manual and a concept of a na-
tional information portal.

The project of rebranding the Czech Re-
public as a tourist destination and the re-
lated positioning of the Czech Republic as
a country of stories have been instrumen-
tal in the marketing strategy implementa-
tion. Marvil graphic studio’s progressive
design was selected in a tender, based on
the playful logo Czech Republike. This so-
lution builds upon online communication
as the primary mode of communication
for potential visitors to the Czech Repub-
lic and allows for narrating the stories in
a present-day form.

Produkty

Agentura CzechTourism se v roce 2012

ve své ¢innosti zaméfila pfedevsim na roz-
voj nésledujicich produktd a témat:

kulturni dédictvi (mésta, pamatky,
historie), lifestyle (gastronomie, spole-
Censké akce), netradi¢ni turismus (nové
trendy v cestovnim ruchu apod.)

sport a aktivni dovolena (letni a zimnf
dovolen4, golf)

lazenistvi, wellness a medicinsky
turismus

kongresova a incentivni turistika (vice
v kapitole Czech Convention Bureau)

Témata produktud se odrazeji v marke-
tingovych kampanich agentury v tu-
zemsku a zahranidi stejné jako na viech
prezentacnich akcich (workshopy,
prezentace, seminare, veletrhy, vystavy).
Na konkrétnich tematickych i regional-
nich projektech oddéleni spolupracuje
se zastupci organizaci cestovniho ruchu,
profesionalnich sdruzeni a podnikateld.

Cinnost zahraniénich zastoupeni
V roce 2012 pUsobilo ve svété celkem 24
zahranic¢nich zastoupeni agentury Czech-
Tourism, z toho 20 tzv. prvniho stupné
a Ctyfi zastoupeni druhého stupné. Béhem
roku ukon¢ilo ¢innost zahrani¢ni zastou-
peni v Budapesti a v indickém Dilli. V roce
2012 se soucasné pfipravovala otevreni
dvou novych kancelafi, a to v americkém
Los Angeles a v &inské Sanghaji.
Zastoupeni CzechTourism ve svété maji
za cil propagovat Ceskou republiku jako
idedlni turistickou destinaci. K dosazeni
tohoto cile zahrani¢ni kancelare spolu-
pracuji se zahrani¢nimi touroperatory,
informuji zahrani¢ni novinare o turistické
nabidce Ceské republiky a prostfednictvim
marketingovych kampani ovliviuji spotre-
bitelské chovani. Zahrani¢ni zastoupeni
vyuzivaji Sirokou paletu marketingovych
nastrojd, jako jsou prezentace, workshopy
¢i fam tripy, poradaji tiskové konference,
rozesilaji tiskové zpravy a organizuji press
tripy, pfipravuji online i offline marketin-
gové kampané a ucastni se veletrh(.
Cinnost zahrani¢nich zastoupeni je pak
monitorovana a vyhodnocovéana. Hlavni
duraz je kladen na efektivitu marketingo-
vych aktivit.

Products

In 2012, CzechTourism’s activities centred
on the development of the following
products and topics:

e Cultural heritage (towns and cities,
monuments, history), lifestyle (gastro-
nomy, social events), non-traditional
tourism (new trends in the travel
industry, etc.);

e Sports and active holidays (summer and
winter holidays, golf);

e Spas, wellness and medical tourism;

e Convention and incentive tourism (for
more see chapter Czech Convention
Bureau).

The themes of the products are
reflected in CzechTourism’s marketing
campaigns at home as well as abroad and
in all presentation events (workshops,
presentations, seminars, trade fairs, exhi-
bitions). In implementing specific thematic
and regional projects, the Agency’s perti-
nent department collaborates with repre-
sentatives of tourist organisations, profes-
sional associations and entrepreneurs.

Foreign offices

In 2012, CzechTourism ran a total of 24
foreign offices worldwide, of which 20
were categorised as first-level and four as
second-level. Foreign offices in Budapest,
Hungary and New Delhi, India, closed
down in the course of the year. Converse-
ly, preparations were being made to open
two new offices, one in Los Angeles, USA,
and the other in Shanghai, China.

The primary goal of CzechTourism'’s for-
eign offices across the globe is to promote
the Czech Republic as the ideal tourist
destination. To achieve this goal, the for-
eign offices collaborate with foreign tour
operators, brief foreign journalists on
the Czech travel offerings, and conduct
marketing campaigns aimed at shaping
up consumer behaviour. The foreign of-
fices employ a broad range of marketing
tools, such as presentations, workshops
and fam trips, in addition to holding press
conferences, disseminating press releases
and organising press trips. They prepare
online and offline marketing campaigns
and take part in trade fairs.

Foreign offices’ operations are moni-
tored and assessed with a key focus on
the effectiveness
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PRIKLADY NEJVYZNAMNEJSICH AKCI ZA ROK 2012

Kampané
a B2C eventy PR
Spanélsko Némecko USA

Kamparn v radiu ABC Punto (440.000
posluchacu denné) se vysilala u pfilezitosti
kondni Prague International Marathon
od unora do kvétna 2012. Kampari
obsahovala tematické vsuvky o Ceské
republice, rozhovory ze studia v Praze
(PIM) a microsite na www.abc.es, kde byly
umistény videa a fotografie. Dale kampan
bézela na socidlnich médiich — Twitter,
Facebook. Advertising value equivalent
(AVE) vysilaciho prostoru vice nez 20x
prevysil pocatecni investici do kampané
(AVE 2,3 mil. K¢).

Polsko

V obchodnim centru Galeria Dominikan-
ska ve Wroclawi probéhl jiz Sesty ro¢nik
prezentace zimni sezény v Ceské republi-
ce. Akce se zucastnilo 19 ¢eskych partnert
prevazné z privatni sféry. O Uspéchu akce
svédci opakovanad ucast vétsiny partner(.

Skandinavie

V Déansku a ve Svédsku probéhla spole¢-
na on-line kampari s Travellink a CSA.
Kampari se konala na podzim a tématem
byla vanoc¢ni Praha. Soucdasti kampané
byl banner se specialni nabidkou a pro-
linkem na microsite, newsletter (255.000
adresatll) a soutéz o pobyt v Praze. Diky
soutézi jsme ziskali 5.000 adresatl do B2C
databaze. Vysledky kampané vykazaly
nadprdmérné CTR i vysoky pocet unikat-
nich navstévnikd microsite.

V Némecku se povedly hned tfi exkluzivni
PR projekty. Diky press tripu pro denik
Die Zeit vznikl Guide Prague s nakladem
525 571 kusd, jehoz hodnota AVE pre-
sahla 7,5 mil. K¢ Na projektu se podileli
celkem tfi novinafi — hotelovy kritik, food
kritik a novinarka, kterd délala rozhovor
s Jaroslavem Rudi$em, Tomasem Sed-
lackem a zpévackou Martou Jandovou.
Velkym uspéchem skondil i press trip

do Karlovych Vard v rdmci Mezinarodniho
filmového festivalu, kterého se zucastni-
lo sedm novindrd. Hodnota ¢lankda AVE
jiz pfesahla 12,5 mil. K¢. Ve spolupraci

s Karlovarskym krajem vznikla 45minu-
tova reportdz o ceskych laznich, ktera
byla odvysilana ve vefejnopravni némec-
ko-francouzské televizi ARTE.

Rakousko

Rakouské zahrani¢ni zastoupeni Czech-
Tourism usporadalo ve spolupraci

s méstem Brno a Centralou cestovniho
ruchu - Jizni Morava press trip do Brna pfi
pfileZitosti znovuotevieni Vily Tugendhat.
Kombinace zajimavého tématu a vyborné-
ho vybéru médii (Krone Zeitung, Panora-
ma Verlag, Der Standard, Traveller, Die
Presse, Railtours, OBB Social Media Comu-
nication, BahnMax) pfinesla vynikajici me-
didIni vystupy. Mezi nejzajimavé;si vystupy
patfily napf. trojstrankovy ¢lanek v Krone
Zeitung v hodnoté 1,6 mil. K& nebo ¢lanek
v Der Standard v hodnoté 675 tis. K¢.

Velka Britanie

Netradi¢ni marketingova akce probéhla

v pribéhu letnich olympijskych her v Lon-
dyné. Ceskou expozici navstivilo vice nez
75 tisic navstévnikd. Stdnek CzechTourism
nabidl kromé turistického informacniho
servisu také doprovodny program v po-
dobé interaktivniho zafizeni, ve kterém si
vsichni navstévnici mohli vyrobit upomin-
kovou fotografii se znackou CzechTourism
odkazujici na webové stranky. Foto bylo
mozné vytisknout, poslat mailem, zavésit
na Facebook ¢i poslat jako tweet.
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Slovensko

Na Slovensku probéhla série 11 tiskovych
konferenci, na kterych byly prezentovany
viechny turistické regiony kromé hlavniho
mésta Prahy. Daraz byl kladen na UNESCO
pamatky.

Ceska republika se stala mistem pro
nataceni 7. epizody jednoho z nejsledova-
néjsich poradd americké televize ABC, The
Bachelorette. Diky spolupraci CzechTouri-
sm, mésta Praha a Hotelu Aria se v témér
dvouhodinovém pofadu objevily zabéry
nejen z Prahy, ale i z hradl Krivoklat

a Sychrov. Ceska republika byla prezen-
tovana predev$im jako idealni roman-
ticka destinace s kradsnymi historickymi
pamatkami a obrovskym potencidlem pro
honeymoon a wedding turistiku. Pofad
byl odvysilan 25. ¢ervna 2012, v hlavnim
vysilacim ¢ase od 8-22 hodin na stanici
ABC a sledovalo ho cca 7 milionu divakd.

Spoluprace
s touroperatory

Benelux

Marketingova spoluprace s nejvétsim
belgickym touroperatorem Jetair byla
zamérena na propagaci zimni a letni
aktivni dovolené. Ceska republika byla
prezentovana viem obchodnim partne-
ram Jetair (cca 400 francouzskych a 400
vlamskych) na nejvétsim B2B akci v Belgii.
Pro produkt manazera Jetair byly pfipra-
veny dva nakupni fam tripy a soucasti byla
i spolecna tiskova konference na téma
lyzovani v Cesku. Vysledkem spolupréce
jsou Ctyfi nové stranky v zimnim a letnim
katalogu s nabidkou ¢eskych hor a desitky
medialnich vystupd. V prvnim roce se také
prodalo cca 1600 bali¢kt aktivni dovolené.

Cina

MICE workshop s tiskovou konferenci

a banketem se konal 11. listopadu 2012
v Pekingu ve véhlasném hotelu St. Regis.
Tiskové konference se zucastnilo 47
zastupct médii a viichni z akce pfipravili
medialni vystup. Na banketu bylo pfi-
tomno 120 VIP hostl z cestovniho ruchu
a z médii. Béhem workshopu byly domlu-
veny konkrétni akce (skupiny s 200 a s 80
ucastniky). Ohlas na akci od touroperato-
rd a médii trval nékolik mésica.
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Rusko
V Rusku probéhla prezentace Jiznich Cech. V dubnu se uskute¢nil fam trip funkcionard
HK KHL Avtomobilist Jekatérinburg za ucelem provéreni moznosti konani tréninkovych
pobytd hokejistd KHL v Ceské republice. Po Usp&snych jednanich bylo nakonec realizo-
vano sportovni soustiedéni na Hluboké a v Ceskych Bud&jovicich. Kromé velmi dobré
prezentace Jiznich Cech je zde pFimy finanéni pfinos ve vysi pfes 3 mil. K&.

V prosinci se uskute¢nil workshop na téma ,Pohadkové Jizni Cechy a Magicka Suma-
va”, kterého se zucastnilo 35 subjektd touroperatord a novinarl. Na workshop navazo-
valo vecerni slavnostni setkani pro 60 host( z oblasti travel business a tisku.

Latinska Amerika

V roce 2012 probéhla série akci v Sesti mexickych méstech, béhem které bylo osloveno
témér 1 500 zastupcd cestovnich kanceldfi (CK) a tour operatora (TO). V Monterrey
(prezentace pro 150 zastupct CK, stanek na trade show), v Guadalajafe (prezentace
pro 50 zastupcu CK, stanek na trade show), v Leonu (prezentace pro 50 zastupcl CK,
stanek na trade show), v Mexico City (prezentace pro 50 zastupcu CK, stanek na trade
show), v Pueblu (prezentace pro 120 zastupct CK, stanek na trade show) a v Meridé
(prezentace pro 180 zastupct CK, stanek na trade show).

CESTOVNI RUCH V CESKE REPUBLICE 2012 105



AN OVERVIEW OF THE MOST SIGNIFICANT 2012

EVENTS FOLLOWS

Campaigns and
B2C events

Spain

On the occasion of the upcoming Prague
International Marathon, a media cam-
paign was aired on ABC Punto radio
(440,000 listeners daily) from February

to May 2012. The campaign comprised
thematic advertising spots featuring the
Czech Republic, interview broadcast from
the Prague studio (PIM), and a microsite
at www.abc.es for viewing videos and
photographs. Twitter and Facebook
were also engaged. The advertising
value equivalent (AVE) of the airtime
exceeded twenty times the initial invest-
ment in the campaign (AVE amounted to
CZK 2.3 million).

United Kingdom

An unconventional marketing event
took place during the Summer Olympic
Games in London. More than 75,000
visitors dropped by the Czech exhibi-
tion stand. Aside from providing tourist
information, CzechTourism prepared an
accompanying programme in the form
of an interactive device where all visitors
could make themselves a souvenir photo
with the CzechTourism logo referring to
the Agency’s website. The photo could be
printed, emailed, posted on Facebook or
tweeted.

PR

Austria

CzechTourism'’s foreign office in Austria
in collaboration with the City of Brno and
the Tourist Authority — South Moravia
organised a press trip to Brno to mark the
reopening of Villa Tugendhat. The mix of
an attractive topic and a remarkable me-
dia line-up (Krone Zeitung, Panorama Ver-
lag, Der Standard, Traveller, Die Presse,
Railtours, OBB social media, BahnMax)
resulted in excellent media exposure.
Among the most interesting contribu-
tions was a three-page article published
by Krone Zeitung with AVE amounting

to CZK 1.6 million, and an article in Der
Standard worth CZK 675,000.

Poland

A presentation of the winter season in
the Czech Republic was organised for the
sixth time at the Galeria Dominikariska
shopping centre in Wroclaw, with 19
Czech partners taking part, predomi-
nantly from the private sector. Recurrent
participation of the majority of partners
testified to the success of the event.

Scandinavia

A joint online campaign with Travel-

link and Czech Airlines was launched in
Denmark and Sweden in the autumn,
aimed at promoting Prague at Christmas.
Part of the campaign was a banner with
a special offer and a link to a microsite,

a newsletter mailed to 255,000 recipients,
and a contest for a holiday in Prague. The
outcome of the contest was 5,000 new
recipients added to the B2C database. The
campaign resulted in an above-average
CTR and a high number of unique visitors
to the microsite.
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Germany

Three excellent PR projects were suc-
cessfully completed in Germany. Thanks
to a press trip arranged for the Die Zeit
daily, 525,571 copies of a Prague Guide
brochure were published with AVE
surpassing CZK 7.5 million. Three journal-
ists were involved in the project — a hotel
reviewer, a food reviewer, and a journal-
ist who conducted interviews with writer
Jaroslav Rudis, economist Tomas Sedlacek
and singer Marta Jandova. A press trip to
Karlovy Vary during the International Film
Festival, with seven media representatives
participating, was also a great success. The
published articles generated AVE in excess
of CZK 12.5 million. In collaboration with
the Karlovy Vary region, a 45-minute pro-
gramme was made featuring Czech spas
and it was aired on the German-French
public-service TV channel ARTE.

Slovakia

A series of 11 press conferences was held
in Slovakia, promoting all tourist regions
with the exception of the capital Prague.
Special focus was on UNESCO sites.

USA

The Czech Republic was picked as the lo-
cation for shooting the seventh episode of
one of the most popular US shows aired
on the ABC channel, The Bachelorette.
Thanks to co-operation of CzechTour-

ism with the City of Prague and the Aria
Hotel, the almost two-hour show featured
sights of Prague and also the Krivoklat
and Sychrov castles.

The Czech Republic was presented
mainly as an ideal romantic destination
with breath-taking historical monuments
and huge potential for honeymoon and
wedding tourism. The show aired on the
ABC channel on 25 June, 2012 at prime
time from 8 to 10 p.m. and was watched
by some seven million viewers.

Collaboration with
tour operators

CESKA CENTRALA CESTOVNIHO RUCHU
CZECH TOURIST AUTHORITY

Benelux

Marketing collaboration with Bel-

gium’s leading tour operator Jetair
focused on promotion of winter and sum-
mer active holidays. The Czech Republic
was presented to all Jetair's business
partners (about 400 French and 400 Flem-
ish entities) at the largest B2B event in
Belgium. Two shopping fam trips were ar-
ranged for Jetair's product manager and
a joint press conference was held, pro-
moting skiing in the Czech Republic. This
collaboration resulted in four new pages
in the winter and summer catalogues
featuring Czech mountains, and dozens of
media outputs. Some 1,600 active holiday
package tours sold in the first year.

China

A MICE workshop along with a press con-
ference took place at Beijing’s renowned
St. Regis hotel on 11 November, 2012. It
was attended by 47 media representatives
and all of them produced media output
on the event. In addition, 120 VIP guests
from the tourism industry and media
participated in the following banquet.
During the workshop, concrete projects
were fixed for groups of 200 and 80 par-
ticipants. The tour operators’ response to
and media coverage of the event rever-
berated for several months.

CzechTourism

Russia
South Bohemia was featured at a presentation organised in Russia. A fam trip was
arranged for the Yekaterinburg Avtomobilist ice hockey club officials to seek possibili-
ties of training stays of KHL hockey players in the Czech Republic. Following successful
negotiations, the cities of Hluboka and Ceské Budé&jovice hosted training camps. The
event contributed to a positive image of South Bohemia and brought a direct financial
benefit in the amount of over CZK 3 million.

In December, 35 tour operators and journalists participated in a workshop “Fabulous
South Bohemia and Magical Sumava Mountains”. After the workshop, a gala evening
was organised for 60 guests from the ranks of travel business and the press.

Latin America

In 2012, six Mexican cities hosted a series of events targeted at some 1,500 represent-
atives of travel agencies and tour operators: Monterrey — presentation for 150 travel
agents, trade show booth; Guadalajara - presentation for 50 travel agents, trade
show booth; Leon - presentation for 50 travel agents, trade show booth; Mexico

City — presentation for 50 travel agents, trade show booth; Pueblo - presentation for
120 travel agents, trade show booth; and Merida — presentation for 180 travel agents,
trade show booth.
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Mezinarodni spoluprace statd
Visegradskeé ¢tyiky na vzdalenych trzich

Spolecné aktivity narodnich turistickych central zemi Visegradské ctyrky (V4) probihaly
od 1. €ervence 2011 po dobu jednoho roku pod zéstitou Ceské republiky. K tradi¢nim
zdrojovym zemim USA, Rusku, Japonsku, Brazilii, Indii a Ciné v roce 2012 nové pfibyl
Tchaj-wan.

Ve $kale propagacnich nastrojl byly v roce 2012 posileny zejména prezentace pro
odborniky a média na cilovych trzich. K tém patfi napf. studijni cesty, inzertni kampané
a on-line néstroje jako jsou e-learning, e-seminare, blog a prezentacni spot pro odbor-
niky. Spusténa byla rovnéz ruska, ¢inska a japonska jazykova mutace webového portalu
Www.european-quartet.com.

V celkovém souctu realizovalo “Evropské kvarteto” 7 studijnich cest, 6 road show,

2 veletrhy, 9 workshopt a prezentaci. Pfehled vech aktivit European Quartet véetné
prijezdovych statistik z cilovych trha a profilu ¢lenskych stata poskytuje brozura “Euro-
pean Quartet Facts & Figures”, kterou v prosinci 2012 vydala agentura CzechTourism.

Produktové je spole¢na marketingova kampan orientovana na tradi¢ni i nova turi-
stickad témata — stfedoevropska mésta, kulturu a historii, pamatky UNESCO, lazeristvi
a zdravotni turismus, aktivni turistiku a zazitkovou dovolenou. Zahrnuje spolupraci se
zahrani¢nimi incomingovymi spole¢nostmi, propagaci v médiich i aktivity zacilené pfimo
na samotné cestovatele. Projekt v neposledni fadé rovnéz posiluje spolupraci narodnich
turistickych central s domacimi subjekty cestovniho ruchu. V celkovém souctu prispély
v roce 2012 stfedoevropské staty na spole¢nou kamparn témér 400 tis. EUR.

International Co-operation of the Visegrad
Four Countries in Long-haul Markets

Joint activities of national tourism authorities of the Visegrad Four (V4) countries were
carried out under the auspices of the Czech Republic from 1 July, 2011 for the duration
of one year. In 2012, Taiwan was newly added to traditional sources of incoming travel-
lers, such as the United States, Russia, Japan, Brazil, India and China.

In a wide variety of promotional tools, the key focus in 2012 was on presentations for
professionals and media in the target markets. These comprised study trips, advertising
campaigns and online tools such as e-learning, e-seminars, a blog and a presentation
spot for industry professionals. The website www.european-quartet.com was localised
also into Russian, Chinese and Japanese.

In total, the European Quartet initiative organised 7 study trips, 6 road shows,

2 trade fairs, 9 workshops and presentations. All activities of the European Quartet,
including statistics of inbound tourism from target markets and profiles of member
states, are summed up in the European Quartet Facts & Figures brochure published by
CzechTourism in December 2012.

In terms of products, the joint marketing campaign centred on both traditional and
new travel themes — Central European cities, culture and history, UNESCO heritage
sites, spa and medical tourism, active tourism and adventure holidays. The campaign
comprised collaboration with foreign incoming tourist agencies, media advertising, and
activities targeted directly at travellers. Furthermore, the project fostered collaboration
of national tourism authorities with domestic travel organisations. Altogether, the Cen-
tral European countries contributed nearly EUR 400,000 to the joint campaign in 2012.

« Visegrad Fund
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PREHLED VYBRANYCH KONTAKTNICH ADRES

STATNI ORGANY

A INSTITUCE
GOVERNMENT AGENCIES
AND INSTITUTIONS

Ministerstvo pro mistni

rozvoj CR Ministry for Regional
Development of the Czech
Republic www.mmr.cz

Ceska centréla cestovniho
ruchu - CzechTourism
Czech Tourist Autority —
CzechTourism
www.czechtourism.cz
www.czechtourism.com

Narodni paméatkovy Ustav
State Institute of Care of
Historic Monuments
WWW.Npu.cz

Cesky statisticky ufad
Czech Statistical Office
WWW.CZ50.CZ
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HLAVNI MESTO PRAHA
CITY OF PRAGUE

Magistrat hl. m. Prahy
Prague City Council
www.praha-mesto.cz
www.prahainfo.cz
www.praha.eu
www.prague-city.cz

Prazska informacni sluzba
Prague Information Service
www.prague-info.cz
WWW.pis.cz

Sprava Prazského hradu
Prague Castle Administration
www.hrad.cz

Prazska asociace kongresové
turistiky (PAKT)

Prague Convention Bureau
www.pragueconvention.cz

SDRUZENI A SVAZY MEST
A OBCI ASSOCIATIONS
AND UNIONS OF TOWNS
AND COMMUNITIES

Sdruzeni historickych sidel Cech,
Moravy a Slezska

Association of Historical
Settlements in Bohemia,
Moravia and Silesia
www.shscms.cz

Svaz mést a obci CR

Union of Czech Towns and
Communities
WWW.SmOoCr.cz

Asociace kraji Ceské republiky
(AKCR) Association of Regional
Authorities
www.asociacekraju.cz

Sdruzeni lazeriskych mist CR
Czech Spa Towns Association
WWW.Spas.cz

PROFESNI ASOCIACE

A SVAZY PROFESSIONAL
ASSOCIATIONS AND
FEDERATIONS

Asociace cestovnich kancelafri
CR (ACK CR) Association of
Travel Agencies of the Czech
Republic www.acker.cz

Asociace ceskych cestovnich
kancelafi a agentur (ACCKA)
Association of Tour Operators
and Travel Agencies of the
Czech Republic
www.accka.cz

Asociace hotel a restauraci CR
Czech National Federation of
Hotels and Restaurants
www.ahrcr.cz

Asociace pravodcd CR
CR Guides Association
www.asociacepruvodcu.cz

Svaz obchodu a cestovniho
ruchu (SOCR CR) Czech
Confederation of Commerce
and Tourism www.socr.cz

Asociace kuchart a cukrar
CR Association of Chefs and
Confectioners of the Czech
Republic

www.akc.cz

Svaz venkovské turistiky
Union of Rural Tourism
www.svazvt.cz

Evropské centrum pro
ekoagroturistiku (ECEAT CZ)
European Centre for Eco Agro
Tourism CZ www.eceat.cz

Horska sluzba CR
Mountains Rangers
www.horskasluzba.cz

Svaz lé¢ebnych lazni CR
Czech Spas Association
www.lecebne-lazne.cz

Camp.cz
www.camp.cz

Asociace lanové dopravy CR
Association of Cable Railway
www.aldr.cz

Asociace turistickych regiont CR
(ATUR) Association of Tourist
Regions of the Czech Republic
www.atur.cz

Asociace turistickych
informac¢nich center Ceské
republiky (A.T.I.C.)
Association of Tourist
Information Centres of the
Czech Republic
www.aticcr.cz

Asociace organizaci cestovniho
ruchu Association of Tourism
Organizations
WWww.asociaceocr.cz

Ceska golfova federace
Czech Golf Federation
www.cgf.cz

KLUBY CLUBS

Klub ¢eskych turisth
Czech Tourist Club
www.kct.cz

Autoklub Ceské republiky
Autoclub of the Czech
Republic www.autoklub.cz

UAMK - Ustfedni
automotoklub CR Central
Auto-moto-club of the Czech
Republic www.uamk.cz

MEZINARODNI VELETRHY
CESTOVNIHO RUCHU
INTERNATIONAL
TOURISM FAIRS

.GO"/,,Regiontour” Brno
www.bvv.cz/go

+Holiday World” Praha
www.holidayworld.cz
www.incheba.cz

MADI Travel Market
www.madi.cz

. TOURFILM" Karlovy Vary
www.tourfilm.cz

ODBORNE SKOLSTVi
UNIVERSITIES

Vysoka skola ekonomickd Praha
University of Economics
WWW.vse.cz

Vysoka 3kola hotelova
Hotel Management College
www.vsh.cz

Vysoka 3kola obchodni v Praze
University of Business
WWW.VS0.CZ

MEZINARODNI INSTITUCE
INTERNATIONAL
INSTITUTIONS

Svétova organizace cestovniho
ruchu World Tourism
Organization (UNWTO)
www.unwto.org

Gen. feditelstvi pro podnikani
a primysl DG Enterprise and

Industry www.ec.europa.eu/

enterprise/index_en.htm

Poradni vybor pro cestovni ruch
Tourism Advisory Committee
(TAC) www.ec.europa.eu/
enterprise/services/tourism/
index_en.htm

Evropsky statisticky urad
EUROSTAT www.epp.eurostat.
ec.europa.eu

Organizace pro ekonomickou
spolupréci a rozvoj (OECD)
www.oecd.org./cfe/tourism

Visegradska ctyrka (V4)
www.visegradgroup.eu
WWWw.european-quartet.com

Stifedoevropska iniciativa (CEI)
www.cei.int

Kongresovy a incentivni

cestovni ruch
www.iccaworld.com
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Ministerstvo pro mistni rozvoj CR

Ministry for Regional Development of the Czech Republic
Staroméstské namésti 6, 110 15 Praha 1

Tel.: +420 224 861 111, Fax: +420 224 861 333

E-mail: info@mmr.cz

www.mmr.cz




